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HLECTING  an  unusual  degree  of 
optimism  regarding  the  futiure  of 
w^per  advertising,  publishers  at 
1 54th  annual  American  Newspaper 
ifehers  Association  convention  at 

*  Waldorf-Astoria,  New  York, 
ednesday  were  told  that  the  key  to 
e  vigorous  comeback  of  newspaper 
Iwtising  has  apparently  been  found 
the  Bureau  of  Advertising’s  “Con- 
nhng  Study  of  Newspaper  Reading.” 
hi  the  Wednesday  afternoon  session 
voted  entirely  to  advertising  prob- 
H,  the  Bureau’s  studies,  conducted 
f  it  by  the  Advertising  Research 
lundation  of  the  Association  of  Na¬ 
nai  Advertisers  and  the  American 
■ociation  of  Advertising  Agencies, 
wved  highest  commendation  from 
teial,  business  office  and  agency 
wntives.  To  date  studies  on  12 
*ipapers  have  been  released.  Sev- 

newspapers  have  thus  far  been 
■Bined. 

Ceatinuing  Study  Praised 

following  explanation  of  progress 
Ihe  Bureau  presented  by  Edwin  S. 
*idly,  business  manager  of  the 
I*  York  Sun  and  chairman  of  the 
•Bittee  in  charge  of  the  Bureau, 
i  William  A.  Thomson,  director  of 

*  Bureau,  and  a  lantern  slide  talk 
WMer  Breckenridge,  Bureau  sales 
■•Ber,  Clare  Marshall,  business 
■oger  of  the  Cedar  Rapids  (la.) 

delivered  a  lengthy  descrip- 
B  of  how  his  business  and  adver- 
*1  departments  have  made  use  of 
■  Bureau  studies  among  their  re- 

*  edvertisers.  John  H.  Sorrells, 
•Bdive  editor,  Scripps  -  Howard 
'^pers,  analyzed  the  surveys 
B  an  editor’s  standpoint,  and  Wil- 
®Reydel.  vice-president  of  Newell- 

Co.,  advertising  agency, 
Bd  the  agency  viewpoint. 

^  ANPA  convention  adjourned 
®*day  at  noon  after  election  of  of¬ 


ficers.  John  S.  McCarrens,  Cleve¬ 
land  Plain  Dealer,  president;  Walter 
M.  Dear,  Jersey  City  (N.  J.)  Jersey 
Journal,  vice-president;  and  Wil¬ 
liam  G.  Chandler,  Scripps  -  Howard 
Newspapers,  treasurer,  were  re¬ 
elected. 

Norman  Chandler,  Los  Angeles 
Times,  was  elected  secretary  to  suc¬ 
ceed  John  S.  Parks,  Ft.  Smith  (Ark.) 
Times-Record,  who  recently  sold  con¬ 
trol  of  his  paper.  Mr.  Parks  retained 
his  position  as  chairman  of  the  ANPA 
Postal  Committee. 

Two  new  directors  were  elected:  J. 
L.  Stackhouse,  Easton  (Pa.)  Daily  Ex¬ 
press,  and  Ted  Dealey,  Dallas  Morning 
News.  They  succeed  E.  H.  Butler, 
Buffalo  (N.  Y.)  Evening  News,  who 
earlier  in  the  week  was  elected  to  the 
board  of  the  Associated  Press,  and 
Norman  Chandler  who  succeeded  Mr. 
Parks.  Board  directors  re-elected 
were:  J.  D.  Bamum,  Syracuse  (N.  Y.) 
Post-Standard;  Howard  Davis,  New 
York  Herald  Tribune;  David  W.  Howe, 
Burlington  (Vt.)  Free  Press;  F.  I.  Ker, 
Hamilton  (Ont.)  Spectator;  W.  E. 
Macfarlane,  Chicago  Tribune;  Lin- 
wood  I.  Noyes,  Ironwood  (Mich.) 
Globe;  James  G.  Stahlman,  Nashville 
Banner;  and  S.  R.  Winch,  Portland 
(Ore.)  Journal. 

After  reporting  the  growth  and 
progress  of  the  Bureau’s  expansion 
campaign  inaugurated  last  year  and 
revealing  that  the  Bureau’s  income 
for  this  year  will  be  $351,000,  Mr. 
Friendly  stated:  “This  study  has 
stirred  up  greater  interest  among  ad¬ 
vertisers,  agents  and  newspaper  peo¬ 
ple  than  anjrthing  newspapers  have 
ever  attempted  collectively.  Just  as 
the  ABC  turned  the  light  on  circula¬ 
tion  25  years  ago,  so  the  Continuing 
Study  of  Newspaper  Reading  is  spot¬ 
lighting  reader  and  consumer  reac¬ 
tions,  making  contribution  to  the 
stability,  effectiveness  and  economy  of 
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advertising  from  which  all  of  us 
should  greatly  profit.” 

Good  results  have  followed  vigorous 
solicitations  upon  advertisers  and 
agencies,  Mr.  Friendly  said.  “In  the 
first  place  there  is  evidence  on  all 
sides  of  a  decided  change  for  the  bet¬ 
ter  in  the  attitude  of  many  adver¬ 
tisers  and  agencies  toward  news¬ 
papers.  That  change  is,  of  course, 
absolutely  essential  to  any  turn  in 
the  tide  of  advertising  in  our  favor. 
At  the  same  time,  increased  appro¬ 
priations  for  newspapers,  or  new  ap¬ 
propriations  by  advertisers,  whose 
interest  the  Bureau  has  cultivated,  to 
whom  it  has  presented  its  data,  and 
with  whom  it  has  done  persistent  con¬ 
structive  work,  offer  the  best  tangible 
evidence  that  we  are  really  getting 
somewhere  in  this  fight  to  win  back 
lost  linage.” 

Life  Insurance  Campaign 

Mr.  Friendly  stated  that  for  12  years 
the  Bureau  has  been  calling  upon 
presidents  of  life  insurance  com¬ 
panies  urging  them  to  organize  a  co- 
ojjerative  campaign  of  education.  He 
cited  the  present  Institute  of  Life  In¬ 
surance  campaign  in  newspapers 
which  broke  this  Monday  in  259  news- 
pajjers,  and  mentioning  there  is  prom¬ 
ise  of  new  funds  for  expansion,  he 
said:  “But  I  think  I  am  right  in 
adding  that  the  future  ef  this  new 
advertising  will  depend  also  upon 
the  attitude  of  newspapers  not  yet  on 
the  schedule.  If  these  newspapers  lay 
down  a  barrage  of  high-pre^ure  sell¬ 
ing  and  pursue  sales  tactics  which 
look  as  though  they  are  determined  to 
get  the  advertising  or  kill  the  cam¬ 
paign,  I’m  afraid  this  new  customer 
will  soon  be  discouraged.” 

“Competition  is  inevitable  in  our 
business,”  he  said,  “but  competition 
that  threatens  to  destroy  a  new  ad¬ 
vertiser  is  an  economic  monstrosity.” 


E.  R.  DAVENPORT 
General  Manager,  Rochester 
(N.  Y.)  Democrat-Chronicle 

Mr.  Thomson  also  stated  “we  have 
evidence  that  it  is  changing  a  lot  of 
customer  thinking  about  newspapers.” 
He  continued: 

“In  a  number  of  advertising  classi¬ 
fications  where  persistent  Bureau 
work  has  been  done,  new  or  greatly 
increased  appropriations  have  been 
made  for  newspaper  advertising.  For 
example,  in  the  gasoline  field,  which 
has  occasioned  considerable  concern 
for  a  number  of  years,  and  where  a 
great  deal  of  Bureau  effort  has  been 
expended,  four  major  advertisers  have 
recently  come  back  to  newspapers 
with  large,  consistent  schedules.  In 
fact,  this  classification  shows  one  of 
the  largest  gains  of  any  in  the  gen¬ 
eral  field. 

“An  interesting  result  of  Bureau 
work  is  a  humor  campaign  in  a  list 
of  newspapers  on  oil  burners.  TTiis 
advertising  stems  directly  from  the 
findings  of  ‘The  Continuing  Study  of 
Newspaper  Reading,’  and  was  an  early 
demonstration  of  its  value  as  a  sales 
tool  in  the  hands  of  Bureau  repre¬ 
sentatives. 

“The  Midwest  staff  have  concen¬ 
trated  much  of  their  effort  in  Detroit. 
Practically  without  exception,  the 
automobile  companies  have  greatly 
increased  their  newspaper  appropria¬ 
tions  for  1940,  and  automotive  adver¬ 
tising  shows  the  largest  percentage  of 
gain  of  any  national  advertising 
classification. 

“In  the  grocery  field,  where  radio 
made  some  of  its  heaviest  inroads 
into  newspaper  appropriations,  we  are 
making  satisfactory  progress.  Three 
major  advertisers  with  whom  the  staff 
has  worked  had  practically  deserted 
the  newspaper  as  an  advertising  me¬ 
dium.  They  have  now  reversed  their 
former  policy  and  are  investing  the 
lion’s  share  of  their  appropriation  in 
newspapers. 

“Another  major  grocery  advertiser 
has  developed  within  the  past  year, 
practically  from  scratch  into  a  very 
large  newspaper  account.  A  great  deal 
of  credit  for  this  development  was 
given  the  Bureau  representative  by 
the  agency  placing  the  business. 

Progress  in  Other  Classifications 

“Real  progress  has  been  made  in  a 
number  of  other  classifications,  and  the 
sales  department  believes  that  the  gen¬ 
eral  upward  trend  of  linage  will  be 
maintained. 

“Actually,  the  trend  of  national  ad¬ 
vertising  mrst  be  far  more  important 
to  all  publishers  than  any  specific  re¬ 
cital  of  progress  on  individual  ac¬ 
counts,  and  the  trend  appears  now  to 
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be  definitely  in  the  right  direction. 

“The  combined  total  of  general  and 
automotive  linage,  according  to  Media 
Records,  showed  a  loss  in  1937  as  com¬ 
pared  with  1936,  and  a  further  loss  in 
1938  over  1937.  The  year  1939,  how¬ 
ever,  reversed  this  downward  curve, 
and  a  gain  was  registered  which  is  be¬ 
ing  more  than  maintained  for  1940. 

“According  to  the  52-city  index  of 
Media  Records,  the  first  quarter  of 
this  year,  compared  with  the  first 
quarter  of  1939,  shows  the  following 
increases  for  total  national  and  for 
three  major  classifications: 


Total  National  .  +  8.4% 

Total  Automotive .  -j-283% 

Total  Gasoline  &  Oil .  -j-  3.6% 

Total  Grocery  .  -i-27.8% 


“Another  matter  that  strikes  me  as 
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pertinent  is  the  growing  demand  of  General  Manager,  American  Newspaper 
instructors  in  schools  and  colleges  for  Publishers  Association, 

copies  of  Bureau  publications  to  be 

used  in  classrooms.  In  fact,  we  now  amoimt  of  newspaper  advertising. 


Mr.  Marshall  recounted  how  his  staS 
had  utilized  the  Bureau  reports  for 
their  own  selling  program. 

“When  the  first  five  issues  of  the 
‘Continuing  Studies  of  Newspaper 
Reading’  had  been  received,  we  ad¬ 
vised  our  local  advertisers  of  them  ex¬ 
plaining  briefly  why  the  studies  had 
been  made,  how  financed,  by  whom 
the  work  was  done,  and  asked  if  they 
would  like  to  take  the  time  to  go  over 
them  with  us.  This  approach  based 
on  help  and  information  to  local 'ad¬ 
vertisers  was  made  by  our  Advertis¬ 
ing  Director  and  an  officer  of  our  news¬ 
paper.  We  did  not  leave  this  expen¬ 
sive  and  important  selling  data  for 
subordinates  to  present.  Never  have 
we  presented  material  that  created 
such  interest  as  did  these  first  five 
studies.  In  every  instance — and  you 
have  had  the  same  experience,  no 
doubt — each  merchant  was  amazed  at 
the  reader  traffic  on  all  pages  of  the 
papers  surveyed. 

Makes  "Die-hards"  Squirm 

“Some  of  them  endeavored  to  justify 
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have  a  list  of  151  instructors  in  86  because  as  the  advertiser  discovers  “Some  of  them  endeavored  to  justify 

major  colleges  who  get  our  material  how  to  use  our  medium  at  full  effi-  their  old  claims  of  right  hand  page 

regularly.  ciency,  he  will  inevitably  use  more  preference  by  citing  certain  advertis- 


“Remembering  the  many  attacks  by  more  of  this  new  and  most  effec 
educators  upon  advertising,  and  the  five  advertising  vehicle. 


ciency,  he  will  inevitably  use  more  preference  by  citing  certain  advertis- 
and  more  of  this  new  and  most  effec-  ers’  traffic.  Later  they  found  them- 
tive  advertising  vehicle.  selves  stymied  by  an  advertiser  on  a 

“Out  of  this  continuing  study  of  .  hand  page,  in  the  same  line  of 


revelations  that  students  are  getting  “Out  of  this  continuing  study  of  .  hand  page,  m  the  same  line  ot 
cockeyed  pictures  from  many  text-  newspaper  reading  is  coming  an  en-  business,  who  imlled  a  greater  traffic! 
books  on  advertising,  it’s  a  satisfaction  tirely  new  concept  of  the  efficiency  and  “  haven  t  had  the  satisfaction^  of 
to  know  that  the  Bureau  is  contribut-  economy  of  newspaper  white  space,  seeing  your  die-hards  on  position 


ing  something  to  solving  this  problem  providing  it  is  properly  used,  and  ^uirm  a  little,  just  get  out  with  a 


which  concerns  us  all.  you  have  got  to  go  on  the  assumption  these  studies  under  your  arm 

“If  the  leading  retail  advertisers  m  that  the  advertiser,  like  everybody  ^  little  exercise  as  well  as 

your  newspapers  could  be  persuaded  else,  is  most  concerned  with  his  own  gratific^ion.  The  advertiser  may  col- 
occasionally  to  devote  part  of  their  self-interest,  and  this  is  going  to  im-  j^pse  when  he  sees  the  publisher  walk 
space  to  explaining  to  their  customers  pel  him  to  spend  an  increasingly  lar-  place  of  business,  but  he  soon 

the  vast  mutual  services  which  adver-  ger  share  of  his  total  appropriation  revives  when  you  give  him  the  stimu- 
tising  performs,  I  think  we’d  go  a  long  in  this,  the  efficient  and  economical  these  surveys  carry.  It  is  a 

way  toward  correcting  some  of  these  medium.  experience  worth  trying. 


now  fact.  The  old  story  of  the  exp-i- 
— ‘an  ordinary  man  away  from  he-.; 
— never  sounded  better.  The  C  : 
tinuing  Studies  were  a  success.  T; 
merchants  requested  copies  for  s;.: 
and  personal  use.  This,  of  course.  :.; 
to  be  refused  under  one  of  the  rt:. 
lations.  But  from  the  department  ::;r! 
owners,  down  through  the  whole  j 
of  local  advertisers,  we  found  the  sr 
deep  interest  and  willingness  to  spe:. 
unlimited  time  in  the  analyzation  a;, 
study  of  the  report.  It  created  a 
appreciation  of  our  white  space.  !: 
put  new  inspiration  and  enthusia.:. 
into  the  advertising  departments.  7:: 
merchants  took  a  deeper  interest ; 
planning  sales-producing  use  of  Lh:  j 
white  space. 


way  toward  correcting  some  of  these  medium.  experience  worth  trying, 

popular  misconceptions  born  of  ad-  the  first  time  in  its  history,  grateful  for  proof  of  high 

verse  propaganda.  If  you  think  well  the  newspaper  business  is  now  in  a  m  our  news  and  edi- 

of  the  idea,  will  you  try  it  out  when  position  to  Elicit  advertising,  both  in  various  fea- 

you  get  home?’’  (Mr.  Thomsons  re-  the  national  and  local  field,  with  facts  reading  shown 

port  is  on  page  18.)  instead  of  fancy,’’ he  said.  a 

B  I  u*  L  B  j  L-  this  we  have  the  advertising  ammuni- 

Reveals  High  Readership  Xook  Studies  to  Local  Dealers  tinn  fnrnUVif.H  hv  a  nut- 


port  is  on  page  18.) 

Reveals  High  Readership 

Mr.  Breckenridge  in  his  lantern 


through  the  entire  paper.  Beyond 
this  we  have  the  advertising  ammuni¬ 
tion,  furnished  by  a  disinterested  out- 


Mr.  ijreckenridge  m  ms  lantern  Clare  Marshall  of  Cedar  Rapids  com-  side  source,  which  we  had  been  itch- 
slide  talk  revealed  that  instead  of  only  niended  the  Bureau  for  putting  “data  ing  to  obtain.  Until  some  better 
10  or  15%  of  the  readers  reading  any-  fQj.  constructive  selling’’  into  the  method  of  testing  public  acceptance  of 
thing  on  inside  pages  it  has  developed  newspaper’s  hands.  “If  we  fail  to  a  product  could  be  discovered  we  felt 
that  95%  of  the  men  and  98%  of  the  cash  in  on  the  benefits  of  the  Bureau’s  that  we  had  a  measuring  stick  for 
women  read  the  inside  pages  of  the  program  it  may  seem  that  we  penalize  advertisers  that  would  prove  incontro- 
Mst  section  and  97%  and  98%,  respect-  ^o  one  but  ourselves  and  our  own  vertible.  With  the  presentation  of  our 
ively,  read  the  inside  pages  of  the  sec-  selling  representatives.  But  too  many  own  survey,  we  found  the  advertisers 
ond  section.  cases  of.  individual  failure  to  utilize  climbing  on  our  sales  wagon.  It  was 

“Now  let’s  see  how  well  advertisers  this  program  soon  add  up  to  complete  refreshing.  Points  that  we  had  en- 
have  succeeded  in  stopping  the  traffic  nullification  of  the  Bureau’s  efforts.”  deavored  to  make  stick  for  years  were 


Want  Surveys  Made 

“The  two  largest  men’s  clothing  j:- 
vertisers  were  not  in  the  issue  wh.:: 
was  surveyed.  From  these  two  sor.n 
came  statements  that  bear  testLT. 
as  to  the  real  value  of  such  work.  L:: 
of  them  spend  more  than  $20,000  ?e: 
year  with  us.  After  asking  why  »: 
didn’t  let  them  know  such  a  survey 
was  to  be  made,  so  they  could  hov: 
been  in  that  issue,  each  merchi:: 
said  he  would  be  willing  to  pay  EXTI 
share  of  another  survey  if  we  wcu.:  moi 
have  it  made.  '^“'8 

“An  important  contribution  of  the;;  * 

studies  is  the  discovery  by  many  mer-  “P 
„i _ * _ f  c _ -  hersh 


which  the  newspaper  supplies,”  Mr. 
Breckenridge  said. 

“Seventy-five  per  cent  of  men  and 
ninety-three  per  cent  of  women  are 
found  to  be  reading  advertising  (not 
including  classified).  However,  the 
national  advertiser  is  most  certainly 
not  taking  advantage  of  his  opportuni¬ 
ties,  because  only  48%  of  men  and 
58%  of  women  were  impelled  to  look 
in  those  windows  which  were  trimmed 
by  the  national  advertiser,  as  against 
65%  of  men  and  92%  of  women  who 
looked  at  the  local  advertiser’s  space. 
Department  Store  Advertising,  37%  of 
men;  80%  of  women;  Amusement  Ad¬ 
vertising,  43%  of  men;  60%  of  women; 
Classified  Advertising,  297o  of  men; 
40%  of  women. 

“All  right  then.  The  traffic  is  there, 
and  on  the  basis  of  these  findings,  both 
the  editor  and  the  local  advertiser 
seem  to  have  no  difficulty  in  getting 
its  attention,  so  maybe  it  is  the  fault 
of  the  national  advertiser  if  he  doesn’t 
do  as  well,  and  perhaps  he  can  learn 
some  ways  to  increase  the  reading  his 
advertising  secures  by  studying  just 
what  it  is  that  newspaper  readers  find 
most  interesting.” 

After  taking  individual  ads  and  in¬ 
dicating  their  readership  Mr.  Brecken¬ 
ridge  said:  “Don’t  worry  about  the  dis¬ 
closures  of  these  new  and  more  ef¬ 
fective  techniques  reducing  the  size 
of  the  unit  of  space.  They  won’t.  On 
the  contrary,  they  will  increase  the 


deavored  to  make  stick  for  years  were 
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chants  of  the  traffic  figures  of  other; 
in  the  same  line  of  business.  Invari¬ 
ably  the  advertising  manager,  tr- 
merchandise  manager  and  others  were 
called  into  our  conferences  with  "s 
result  that  comparable  situations  b  • 
tween  cities  were  discussed  and 
variance  in  reader  appeal  studied. 

Comparative  Cost 
“Back  to  the  comparative  cost 
Reader  traffic  percentages  were  alwa; ; 
turned  into  number  of  readers  out  - 
our  43,000  subscribers.  The  entire  c-; 
of  the  advertisement  was  considered 
The  same  number  of  mailing  piece- 
including  printing,  postage,  foldir 
addressing,  etc.,  was  computed  as 
cost.  The  clothing  merchant’s  t; 
mark  to  his  advertising  manager  S' 
held  good;  they  knew  the  number  th¬ 
read  the  newspaper  ads,  but  they  S 
had  to  guess  how  many  read  their  or- 
culars.  The  newspaper  space  cost » 
considerably  less  than  the  direct  ms 
It  had  all  the  other  advantages  - 
reader  traffic  offered  by  the 
per.  Also,  here  was  evidence  usw  - 
this  merchant,  with  a  competitors  «- 
as  an  example,  to  prove  his  disagr^ 
ment  with  his  own  advertising 
ager  on  direct  mail  expenditures.  | 
incident,  we  feel,  was  worth  our  c:  ] 
creased  dues  to  the  Bureau  this  y**- 
“Our  handling  of  the  small  read- 
traffic  copy,  was  approached  in  ' 
same  manner  as  that  of  the  lar?- 
space  users.  In  every  instance  - 
cost  item  was  computed  according  - 
(Continued  on  page  24) 


SPEAKERS'  DAIS  AT  ANNUAL  AP  LUNCHEON 

uncheon  meeting  of  the  Associated  Press  members  Monday  were,  left  to  right:  E.  Lansing  Ray,  publisher  of  thi 
oreign  correspondent;  Frank  B.  Noyes,  president,  Washington  |D.  C.)  Star  and  past  president  of  the  AP; 
AP  general  manager;  W.  H.  Cowles,  publisher,  Spokane  (Wash.)  Spokesman-Review;  and  J.  C.  Stark,  AP  forei 


AP  Names  Committee  to  Study 
Changes  in  Publishing  Hours 


*^'*^*^  P''*ss  Board  of  Directors  including  three  new  members  is  shown  as  it  met  April  23  in  New  York  for  election  of  officers.  Left  to  right,  at  Associated  Press  building, 
^  L  u  Cleveland  Plain  Dealer;  George  Longan,  Kansas  City  Star;  E.  H.  Butler,  Buffalo  Evening  News:  Harry  Grant,  Milwaukee  Journal,  Kent  Cooper,  secretary; 

L  K  Constitution;  E.  K.  Gaylord,  Oklahoma  City  Oklahoman;  Houston  Harte,  San  Angelo  (Tex.)  Standard;  Josh  L.  Horne,  Rocky  Mount  (N.  C.)  Telegram; 

I  .  Nicholson,  New  Orleans  Times-Picayune;  Robert  R.  McCormick,  Chicago  Tribune;  W.  H.  Cowles,  Spokane  Spokesman-Review;  J.  R.  Knowland,  Oakland  Tribune;  E. 
Unting  Ray,  St.  Louis  Globe-Democrat;  Frank  B.  Noyes,  Washington  Star;  Robert  McLean,  Philadelphia  Bulletin,  president;  Stuart  H.  Perry,  Adrian  (Mich.)  Telegram; 
Paul  Patterson,  Baltimore  Sun;  John  Cowles,  Des  Moines  Register.  The  three  new  members  are:  E.  K.  Gaylord,  E.  H.  Butler  and  Harry  Grant. 
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enter  the  Presidential  race — ^Edward 
H.  Butler,  Buffalo  News. 

To  serve  for  unexpired  one-year 
term  of  the  late  Frederick  E.  Murphy, 
Minneapolis  Tribune  and  Times-Trib- 
une — Harry  J.  Grant,  Milwaukee 
Journal. 

Nearly  500  executives  of  AP  mem¬ 
ber  papers  participated  in  the  annual 
meeting  in  the  Starlight  Roof,  at 
which  Mr.  McLean  presided.  After 
the  report  of  the  nominating  commit¬ 
tee,  Uie  credentials  committee  an¬ 
nounced  that  proxies  of  496  members 
had  been  filed  representing  4,699 
votes.  There  was  only  one  irregular 
proxy. 


S.  H.  KAUFFMAN. 
Washington  (D.  C.)  Star 


General  Manager  Kent  Cooper  of  the  Associated  Press  it  shown  with  the  four  mem¬ 
bers  of  the  AP  foreign  staff  who  spoke  at  the  annual  luncheon  of  the  AP  at  the 
Waldorf  April  22.  Left  to  right,  seated:  Mr.  Cooper;  Wade  Werner,  chief  of  bureau 
in  Copenhagen;  J.  C.  Stark,  chief  of  bureau  in  London.  Standing,  left  to  right:  Lloyd 
Lehrbas,  formerly  of  Warsaw  bureau,  and  Yates  McDaniel  of  AP's  far  east  staff. 


Kent  Cooper,  AP  general  manager, 
as  secretary  of  the  board  of  directors, 
read  its  report  to  the  membership 
which  cited  how  the  management  and 
staff  was  organized  and  met  the  situ¬ 
ation  abroad  which  “involved  all  of 
those  difficulties  of  operation  result¬ 
ing  from  interruption  of  transmission, 
delays  and  interferences  of  censor¬ 
ship,  and  similar  problems  created  by 
the  war.” 

Mott  Extensivo  War  Coverage 

“Particular  attention  is  called,”  the 
report  continued,  “to  the  effective 
manner  in  which  the  report  of  the 
Eiuropean  conflict  was  gradually  re¬ 
duced  late  last  year,  resulting  in  a 
wide  range  of  commendation,  particu¬ 
larly  from  news  and  telegraph  edi¬ 
tors  of  member  papers. 

“It  would  not  be  appropriate  to 
miss  this  opportunity  to  commend  the 
‘personal  covu-age,  keen  newspaper 
^ent,  and  high  devotion  to  duty* 
displayed  by  the  staff  as  a  whole. 
At  no  time  in  the  history  of  the 
world  has  any  event  of  such  magni¬ 
tude  been  reported  so  completely  and 


service  from  either  the  Associated 
Press  of  Great  Britain  or  the  Asso¬ 
ciated  Press  of  New  York.  These 
newspapers  are  located  in  England, 
Scotland,  Eire,  Denmark,  Australia, 
Canada,  New  Zealand,  Fiji  Islands, 
Mexico,  Honduras,  Costa  Rica,  Nica¬ 
ragua,  Panama,  Cuba,  Dutch  West 
Indies,  Venezuela,  Colombia,  Peru, 
Bolivia,  Chile,  Argentina,  Paraguay, 
Uruguay,  Brazil,  the  Guianas,  Ecua¬ 
dor,  British  West  Indies,  Guatemala, 
China,  Japan  and  France. 

“Elarly  this  year  the  board  directed 
that  the  members  be  polled  to  obtain 
an  expression  of  views  as  the  result 
of  the  increased  use  of  news  in  broad¬ 
casting.  The  following  are  the  results: 
939  members  replied;  302  members 
failed  to  reply. 

“Of  those  replying:  674  uncondi¬ 
tionally  favored  liberalization,  231  un¬ 
conditionally  opposed  liberalization, 
34  conditioned  their  replies  or  left  it 
to  the  judgment  of  the  board. 

Thraa-Hovr  Blank  Period 

“The  board  feels  that  this  is  a  clear 
expression  of  the  wishes  of  the  mem¬ 
bership  to  make  every  effort  to  de¬ 
velop  the  advantages  of  this  held. 
The  board  calls  attention  to  the  fact, 
however,  that  the  field  has  been  in¬ 
tensively  developed  already  by  the 
news  agencies  and  only  experience 
can  determine  the  addition  to  rev¬ 
enues  which  may  result. 

“The  board  wishes  to  call  attention 
to  an  anomalous  situation  which  ex¬ 
ists  in  the  regulations  as  to  hours  of 
publication.  The  by-laws  provide 
that  evening  papers  may  not  receive 
after  6  p.m.  and  that  morning  papers 
may  not  publish  before  9  pan.  This 
means  that  between  6  in  the  after¬ 
noon  and  9  at  night,  there  is  a  blank 
period  assigned  neither  to  the  evening 
nor  morning  field.  The  board  feels 


After  reading  of  the  board’s  report, 
the  nominating  committee’s  report 
was  presented.  Only  one  withdrawal 
had  been  reported,  that  of  Richard 
Hooker,  Springfield  (Mass.)  Repub¬ 
lican,  who  had  served  as  a  director 
for  seven  years  in  the  past.  The  name 
of  Richard  Grozier,  Boston  Post,  was 
substituted. 

Mr.  Grant  had  requested  that  his 
name  be  withdrawn  from  the  original 
list  of  nominations  and  be  placed  in 
nomination  for  the  imexpired  term  of 
the  late  Mr.  Murphy,  and  this  was 
done  and  his  original  place  on  the 
ballot  was  taken  by  Palmer  Hoyt, 
Portland  Oregonian,  it  was  an¬ 
nounced. 

S.  E.  Thomason,  Chicago  Times, 
said  he  had  “lost  an  opportunity  to 
make  a  nominating  speech  for  Harry 
Grant,”  since  the  committee  had  met 
Sunday  night  for  that  purpose,  and 
after  cries  of  “go  ahead  and  make  it,” 
he  paid  a  brief  tribute  to  the  Mil¬ 
waukee  executive. 

Mr.  McLean  made  a  special  order 
of  business  a  proposal  by  the  board 
to  amend  Section  1  of  Article  6  of  the 
by-laws.  The  membership  approved 
unanimously  the  suggestion  ^at  the 
directors  from  time  to  time  may  ap¬ 
point  officers  other  than  those  named 
in  the  present  regulations,  namely 
president,  first  and  second  vice-pres¬ 
idents,  secretary,  assistant  secretary 
and  treasurer.  The  duties  of  any 
officers  so  appointed  will  be  fixed  by 
the  directors. 


By-Law  Changes 

Mr.  McLean  called  attention  to  the 
fact  that  there  had  been  no  oppor¬ 
tunity  to  send  out  that  proposed 
change  in  the  by-laws  after  it  had 
been  discussed  by  the  board  last  week 
at  its  pre- convention  meeting.  He 


approved  by  two- thirds  of  the  dire;  I 
tors,  or  a  meeting  may  recommend  J 
change  to  the  board  and  if  the  pro 
posal  is  recommended  by  the  director 
and  adopted  subsequently  by  four.  I 
fifths  of  the  membership  it  goes  iotof 
effect. 

The  hours-of-publication  issue  va 
brought  up  when  Mr.  Cooper 
ported  that  the  directors  at  their  Ja 
10  meeting  voted  unanimously  that 
“attention  should  be  called”  to  tht 
fact  that  the  news  report  is  not  avail¬ 
able  to  AP  evening  papers,  except  in 
bulletin  form,  from  4  to  6  p.m.  and 
that  morning  papers  may  not  pubM 
with  AP  dispatches  earlier  than  9  pm. 

Mr.  McLean  asked  for  a  raotioo. 
explaining  that  the  by-laws  adopted 
in  1900  brought  about  “a  wholly  un¬ 
tenable  position”  that  there  should  he 
a  wholly  blank  period  during  whict 
members  may  not  receive  or  publish 
the  association’s  report.  The  issue, 
described  by  some  as  “strictly  a  Chi¬ 
cago  problem,”  was  discussed  at  le 
by  Colonel  Frank  Knox,  Chicago  Doil( 
News,  and  Mr.  Thomason,  Chicago 
Times,  both  afternoon  papers,  and  Col¬ 
onel  Robert  R.  McCormick,  Chicago  ] 
Tribune,  a  morning  paper. 

Thamasan,  Knox  Discuss  Issxt 
The  general  line  of  this  discussion, 
in  which  a  number  of  others  partic¬ 
ipated,  was  that  the  morning  papers 
appeared  on  the  street  too  early  in  the 
evening,  and  that  the  afternoon  papers 
came  out  too  early  in  the  morning, 
thus  encroaching  on  each  other’s  cir¬ 
culation.  Colonel  Knox  said  the 
agreement  made  by  the  publishers  in 
his  city  had  afforded  no  solution. 

Mr.  Thomason  explained  that  the 
Chicago  agreement  had  merely  estab¬ 
lished  hours  of  sale  and  had  had 
nothing  to  do  with  use  of  AP  dis¬ 
patches. 

Colonel  Knox,  pointing  out  that  the 
board’s  suggestion  deals  only  with 
pre-dates  in  the  evening,  said: 

“Personally  I  prefer  to  have  the 
rules  remain  as  they  are,  but  in  just¬ 
ness  and  fairness  to  the  evening  pa-  | 
pers  the  by-laws  should  also  be  modi¬ 
fied  so  that  afternoon  papers  can 
print  at  7  a.m.  instead  of  9  ajn."  He 
warned  that  a  member  in  voting  for 
the  proposed  change  was  “voting  away 
part  of  his  membership.” 

Mr.  McLean  said  the  board’s  view 
was  to  permit  the  use  of  AP  news  as 
fully  as  possible  by  both  morning  and 
evening  papers.  He  said  the  tfed 
of  papers  buying  another  news  re¬ 
port  for  predate  editions  would  be  to 
reduce  the  amoimt  of  AP  news  used. 

No  Chicago  Controvwriy 
Colonel  McCormick  declared  he 
“wanted  no  mistaken  impression  to 
get  out  that  there  was  any  controversy 
among  the  Chicago  publishers.”  He 
said  he  had  heard  no  complaint  from 
Colonel  Knox  until  he  arrived  in  New 


so  thoroughly,  so  that  eaA  member  that  this  three-hour  period  should  be  reminded  the  members  that  there  are  ‘ork,  ana  averted  that  he  coma  o* 
may  with  all  appropriateness  state  divided  between  morning  and  evening  two  methods  of  amending  the  by-laws  substantial  savings  by  pubusmu* 

members.  A  specific  recommendation  — for  the  board  to  submit  to  a  special 
will  be  submitted  by  the  board.”  meeting  a  question  for  ratification,  if 


that  he  is  able  to  present  to  his  read¬ 
ers  the  finest  and  most  extensive 
newspaper  coverage  in  the  history  of 
wars. 

“Despite  the  added  expenses  of  war 
coverage,  the  management  by  the  ex¬ 
ercise  of  economy  found  it  possible 
to  end  the  year  with  only  a  moderate 
draft  on  the  reserves  held  for  such 
emergency  purposes.  The  member¬ 
ship  will  appreciate  the  value  of  this 
when  they  realize  that  the  year  was 
ended  with  no  increase  in  assess¬ 
ments. 

“There  were  interesting  develop¬ 
ments  during  the  year  in  extending 
the  news  services  to  press  associations 
and  newspapers  abroad.  Newspapers 
in  nearly  ^  covmtries  outside  the 
United  States  and  its  possessions  are 
now  contributing  substantially  to  the 
expenses  of  the  Associated  Press.  As 
of  April  20,  1940,  there  were  722 
newspapers  receiving  directly  a  news 


Mrs.  Genevieve  Clark 
Thornton,  wife  of  the 
publisher  of  the  New 
Orleans  Item  Trib¬ 
une,  and  Mrs.  O.  C. 
Hobby,  executive 
vice-president  of  the 
Houston  Pott,  at  the 
Associated  Press 
meeting  at  the  Ho¬ 
tel  Waldorf-Astoria 
Monday. 


his  paper  later,  but  that  it  would  i*- 
suit  in  the  dismissal  of  several  hun¬ 
dred  employes.  Finally,  he  offered 
to  return  to  a  later  hour  of  publica¬ 
tion  if  Colonel  Knox  and  Mr.  Thoma¬ 
son  would  agree  for  him  to  resume  use 
of  the  United  Press  service,  which 
he  abandoned  when  the  present  cir¬ 
culation  agreement  went  into  effect 
“Do  you  agree.  Colonel  Knox?  Do 
you  agree,  Mr.  Thomason?” 

Hiey  nodded  and  Colonel  McCor¬ 
mick  then  announced  that  since  thff 
had  “ironed  out”  the  situation,  he 
would  move  to  return  to  the  regular 
order  of  business. 

Adjournment  of  the  morning  session 
for  the  annual  AP  luncheon  threw  d^ 
cussion  of  the  amendment  into  the 
afternoon  session.  There  was  con¬ 
siderable  discussion  of  it  in  corridor* 
before  the  meeting  reconvened. 
Frank  B.  Noyes,  Washington  Star, 
(Continued  on  page  52) 
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W.  W.  HAWKINS 
Clitirman  of  the  Board.  Scripps- 
Howard  Newspaper!. 


A.  W.  SHIPTON 
Publisher,  Springfield  (III.)  State 
Journal. 


RALPH  H.  QUINN 
General  Manager,  Cincinnati 
Enquirer. 


ROY  W.  HOWARD 
President  and  editor,  New  York 
World-Telegram 


,  WILLIAM  DWIGHT 
[Managing  Editor,  Holyoke 
I  (Mass.)  Transcript-Telegram. 


Utoh-Idaho  Admen 
Meet  April  14,  15 

Utah-Idaho  Newspaper  Advertising 
^*®''®8ers  Association  held  its  first 
at  Idaho  Falls,  Idaho,  April 
and  15  and  so  successful  was  the 
'"ant  that  it  was  determined  to  meet 
Oct.  12  at  Logan,  Utah.  The 
Pfopam  which  concluded  with  a 
meeting  at  which  Adam  S. 
^nnion,  assistant  to  the  president  of 
^  Ut^  Power  and  Light  Company, 
a*  principal  speaker.  Presiding  was 


George  Morgan,  Ogden  Standard-Ex¬ 
aminer.  Other  officers  are:  Homer 
Burnett,  Idaho  Falls  Post-Register, 
vice-president;  and  Robert  W.  Mar¬ 
tin,  Logan  Herald- Journal,  secretary. 

Speakers  at  the  session  included 
Amos  Jenkins,  Deseret  News,  on  “Keys 
to  Every  Town”;  Richard  Stanton, 
Idaho  Statesman,  “Co-operative  Ad¬ 
vertising”;  Robert  Warner,  Ttoin  Falls 
News-Times,  “Selling  Local  Advertis¬ 
ing  Through  Service”;  Ace  Campbell, 
Salt  Lake  Tribune,  “Market  Surveys.” 


TO  HONOR  VETERANS 

A  bronze  plaque  in  honor  of  the 
veteran  newspapermen  who  covered 
the  Johnstown  flood  of  1889,  will  be 
unveiled  May  31  at  a  public  cere¬ 
monies  in  the  Point  Stadium.  The 
ceremonies  will  be  one  of  three  events 
of  the  51st  anniversary  meeting  of 
the  Johnstown  Flood  Correspondents 
in  the  Fort  Stanwix  Hotel,  there. 
Congressman  William  M.  Whitting¬ 
ton,  Mississippi,  chairman  of  the 
House  Flood  Control  Committee,  will 
be  the  principal  speaker. 


Drawings  by  Pol 

The  drawings  on  this  page  and 
other  pages  were  especially  drawn 
for  EDITOR  &  PUBLISHER  at  AP 
and  ANPA  conventions  at  the  Wal¬ 
dorf  by  Pol  van  Geel,  noted  Euro¬ 
pean  caricaturist.  Pol  was  born  in 
Holland  but  he  spent  most  of  hit 
life  in  London  and  is  widely  known 
in  the  British  Isles. 


WALKER  LONG  MALCOLM  W.  BINGAY  CARSON  TAYLOR  E.  KENNETH  TODD  ENOCH  BROWN.  JR. 

Gineral  Manager,  Huntington  Editorial  Director,  Detroit  Free  President-Publisher,  Manila  Business  Manager,  Rockford  General  Manager,  Memphis 
I  (W.  Va.)  Herald-Dispatch.  Press.  Bulletin.  Philippines.  (III.)  Newspapers.  (Tenn.)  Commercial  Appeal. 


JOEL  H.  BIXBY 
Publisher,  Muskogee  (Okla.) 
Phoenix. 


C.  F.  McCAHILL 
General  Manager,  Cleveland 
News. 


WILLIAM  N.  HARDY 
Manager,  Pennsylvania  Newspa- 
P*r  Publishers  Association. 


DEAN  M.  LYLE  SPENCER 
Dean,  School  of  Journalism, 
Syracuse  University. 


HELENE  R.  FOELLINGER 
President-Publisher  Fort  Wayne 
(Ind.)  News-Sentinel. 


JULIUS  OCHS  ADLER 
Vice-President  and  General 
Manager  New  York  Times. 


GEORGE  KEARNEY 
Editor,  Philadelphia  Evening 
Ledger. 


ALLYNE  V.  NUGENT  ALBERT  M.  HIRSH  MERRITT  C.  SPEIDEL 

Publisher,  Lincoln  (III.)  Courier  President-Publisher  Aurora  (III.)  Owner,  Speidel  Newspapers, 

Beacon-News.  Inc. 
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Offset  Saves  25%, 
Small  Dailies  Told 


PUBLISHERS  of  small  dailies  delved  “This  is  more  true  in  our  repub 


“What  is  needed”  Mr.  Waite  said,  your  present  classified  manager  if  hj 
“is  a  standardized  quantity  and  fre-  himself  believed  that  some  of  the  ads 
quency  discount  scale  to  which  every  he  was  carrying  were  true.  And  why 
individual  publisher  could  adjust  his  not?  He  receives  ads  each  week  of. 
flat  rate  on  national  advertising.  And  fering  incomes  up  to  $1,200  per  monfli 
this  we  will  never  have  so  long  as  for  selling  ordinary  dish-mops  or 
our  leading  national  representatives  vacuum-cleaners  from  door  to  door.' 
go  around  with  their  hats  in  their  After  telling  of  a  survey  he  made 


tiuc  XM  uu.  epuu-  hands  apologizing  for  an  alleged  rate  recently  on  phoney  want  ads  in  Perm- 
into  the  possiWities  of  offset  as  a  hcan  nation  than  anywhere  in  the  m.  RxxK 


liiiu  uic  lu  as  a  iiuaii  iiaiiuii  man  anywnere  in  ine  j.  •  •  x*  j  i  i-  r  ^  id  u  ‘j 

more  economical  method  of  printing  world,  and  this  characteristic  is  the  discriinination  under  a  belief  that  t^he  sylvan  a  newspa^^^^^ 


at  the  opening  session  of  the  ANPA  bedrock  of  our  free  press.  In  the  Aat  rate  is  sanctified,  instead  of  fight-  K  you  do  n  t  ^ 
convention  held  Tuesday  in  the  Wal-  United  States  we  do  not  fly  in  the  Justifying  quantity  and  ar^  of  acceptance  I  uige  you  to  ere- 

dorf’s  Jade  Room.  More  than  300  face  of  public  opinion.  We  gener-  1 


viciiia  tirtwc  ivuwiii.  xviuik;;  man  aw  lace  oi  puuiiu  opiiiiuii.  we  eener-  *.  •  tx  •  x*  i  ‘c 

publishers  and  executives  attended  ally  distrust  strong  characters  who  manacJor  vnnr  ntmnet  v 

the  session  traditionally  devoted  to  show  a  disposition  to  form  and  not  national  advertising  under  the  same  ,  -  pe  t  one 

the  intcre-sts  of  newspapers  of  less  to  hunt  out  the  guiding  sentiment  keeps  unit  pro-  <.p,  ®  rpmp’mhpr  nnr  rpxxrt  r 

♦Vian  'tnnnn  pirpnlatinn  o  duction  costs  on  retail  advertising  Please  remember  our  readers  are 

than  50,000  circulation.  of  a  majority  of  the  people.  . - _ _ _ -f 

A  baiTage  of  questions  was  fired 


down  by  increasing  quantity  of  space  we  have  for  sale,  and  if  we  con- 


A  oaiTage  or  questions  was  nrea  “^nd  the  true  public  opinion,  as  ^ged  and  frequency  of  insertion  tinually  sell  them  down  the  river  into 

LVsSnSal ';tP,:TB  ce‘''c^ir,  <■«-"«»>»  -*<>  --"when  of  •!"  “tr* 

publisher  „t,hr„«eet-prodnc«i  Her.-’  S  L?  Lur„“:' ht’n  rfns”  »ni"  we  charge  a  .ha,  rate  for.  national 


pUDIisner  ol  me  oirsei-proaucoo  non-  cities,  but  on  the  plains  and  through  >■  “ll'  “  -or  nauon  u  -  -  ■ 

ford  (Conn.)  Ne.esde.lp,  as  he  .related  ,hc  ,arn,  volleys  and  in  the  home  'S':!  down  Ute  very  foundation  up, mS  I 


his  experiences  in  this  new  field.  Mr.  towns  There  is  where  vou  have  ^ocal  display.  But  where  we  make  ^  u  u  ^ 

i-.i  I  •  X  AXTT^A  lowns.  mere  is  wneie  you  nave  our  newspapers  are  built. 

aemow,  who  IS  not  an  ANPA  mem-  ^  singular  advantage  and  respon-  ®  mistake  is  in  permitting  many  of  ‘  Taking  th^e  long  view  I  cannot  helj 
her,  was  invited  to  speak  at  the  ses-  sibilitv  national  representatives  to  allow  .  ^  f  ’  i  ,  T? 


sion  because  of  the  wide  interest 


rorrewr..,  xrT  Lr  1  ri  +1,.,  tut  come  to  the  conclusioH  tlu: 

belief'  that  this  is  a  discrimination  eventually  legitimate  advertisers  must 


displayed  bv  ANPA  members  in  the  pdi  o^  lonff  detrrminr  wh«t  iC  that  this  is  a  discrimination  eveniuaiiy  legiumaie  auverusers  m 

new  publishing  development.  against  national  advertisers.  On  most 


new  publishing  development.  people  of  your  communities  feel  about  xxxxuonux  xtuvert.^e.^,  wn  newspape'r  cash“register  from  a 

Circulation  15,000,  Clentow  Says  issues  and  ideas;  and  sometimes  you  ne'wspapers  it  is  a  discrimina-  ^  ^  dirge 

Mr.  Clemow,  e  former  New  York  leem  thU  long  before  these  feelings  comSfled’  Z  C  "We  owe  it  to  ourselves  to  de.n, 

newspaperman  who  started  the  offset  are  formally  registered  in  the  halls  of  x,  .  .x  .■  adverti^rs  columns  before  they  are  cleaned 

Pr  ‘T  "“S-  sover™eu.,„dtheme.rop„ii,anse„s  S"  “P 

Ushers  that  the  Hartford  paper  is  of  influence.  Pegler  Volumn  Read 

no  longer  an  experiment,  asserting  ‘If  you  asked  me  at  this  moment  xi a’ „  „„ui:c.u„..o’ a.  xu.,  r,i„or,  .v,,, 


daily  newspapers  it  is  a  discrimina- 


the  newspaper  cash  register  from  a 
fox-trot  to  a  dirge. 

“We  owe  it  to  ourselves  to  clean  up 


no  longer  an  experiment,”  asserting 


that  it  is  well  on  the  way  to  success  who  was  the  greatest  editor  in  the 


tions. 

“Any  publishers’  representative  who 


Pegler  Volumn  Read 

At  the  close  of  the  afternoon  ses- 


with  a  daily  circulation  of  from  15,000 

tr,  IRnnn  flreelev  Piilit7Pr  Dana  and  Watter-  f'-uuxc  ttcwaixaH^i  xu  .xwa,„«x,  ax  xxxc  icx^ixcax  xxx  acvciiu 

,p,  ’  ■  ,  j  ,  j  +u  .  -f  ’  -.1  T  1,  d  X  agencies  in  the  belief  that  national  ANPA  members,  read  in  full  a  col- 

The  guest  speaker  declared  that  son,  but  if  you  said  I  had  to  answer  j  „  ui-ujIi/tj  t. 

,  ..  oexw  1  xu  ■  c  J  T  u  u  ui  advertisers  are  suffering  from  dis-  umn  published  Monday  afternoon  m 

production  coste  were  25%  less  than  in  five  seconds,  I  should  probably  ht  to  be  given  a  good  the  New  York  World-Telegram  writ- 

those  of  a  tabloid  produced  under  blur  out  the  name  of  a  man  from  a  ^^und  spankinf.  ten  by  Westbrook  Pegler. 

ordinary  newspaper  conditions.  Sav-  small  town.  He  might  be,  like  Wil-  .  .  ,  .  ,  iv/r».  «« 

ings  were  chiefly  in  labor  costs.  liam  Allen  White,  a  short-statured  are  just  two  ways  in  w^ch 


United  States,  I  should  remember  goes  around  with  his  hat  in  his  hand  sion,  Frank  S  Hoy,  Lci^isfou  (Me.) 


trying  to  peddle  newspaper  space  to  Journal,  at  the  request  of  several 
agencies  in  the  belief  that  national  ANPA  members,  read  in  full  a  col- 


ings  were  chiefly  in  labor  costs. 


“There  are  just  two  ways  in  which 


ten  by  Westbrook  Pegler. 

Mr.  Pegler’s  column,  which  is  sjn- 


Mr.  Clemow  thought  it  would  be  person  with  a  big  heart,  who  is  ac-  ^his  differential  can  be  removed.  One 
lually  practical  to  produce  an  8  or  quainted  with  everybody’s  grand-  ^o  sell  both  local  and  national  ad- _  .u.  ^rir_ij-5r7ij^  _  .i 


equally  practical  to  produce  a.x  xx  «x  x,xx«x..xx.xx  wxx.x  K.anu-  ”  ing  at  the  Waldorf  and  consisted  of 

16  page  standard  size  daily  under  father  and  grandmother  for  miles  veriismg  on  a  nai  rate  ana  me  omer  xu« 

the  same  conditions  with  comparable  around,  or  he  might  equally  well  have  raise  the  national  rate  to  fart  i«=  tlinf  nnr  Hailv  imir- 

savings.  Newsdaily  went  to  tabloid  been  our  dear  friend  and  associate,  yo^r  local  open  rate  and 

format,  he  said,  because  he  thought  the  late  Ed  Harris  of  Richmond,  Ind..  national  advertisers  quantity  and  fre-  ,  «il- 

it  was  “more  in  keeping  with  the  who  was  your  first  presiding  officer  of  fluency  discounts  comparable  to  the  ®  -rntsc  wnrH  nnyylps  TTic 

modern  trend.”  this  smallW  newspaper  group-a  man  discounts  given  local  advertisers.  doTnrtr  mtW^rtin.  h 

Newsdaily  now  can  be  on  the  street  who  was  an  honor  to  American  jour-  “And  you  know  you  cannot  sell  .u  •  Inf's!  anH  pn^pniimt 

within  an  hour  after  a  photograph  is  nalism.  These  men  and  you-all  of  local  advertising  on  a  flat  rate  and  ,  'L°7^„l°‘=ivpfnnina 
received,  Mr.  Clemow  declared.  It  you,  are  the  same  sort  of  backbone  to  treat  fairly  the  advertisers  who  make  ^j.j£gj.g »  P  g  po 

goes  to  press  with  all  16  pages  at  us  that  your  cities  and  towns  form  possible  low  production  costs  through  „  Peeler  said- 

once,  holding  open  on  every  page  for  the  whole  United  States.”  volume  of  space  and  frequency  of  in-  ‘ ,  maXariai  wV,;,'!,  k  nub- 


quainted 


everybody 


until  one  hour  before  deadline, 
whereas  most  papers  ordinarily  hold 


'Reasonable  Prosperity"  Urged 


,  1  ■  ■  _ ^ _ Ra  Mr.  Joy  declared  that  in  a  time  of 

only  several  pages  near  deadline,  he  ,,  a-  . 

J  ®  world  conflict  America  is  again  reap 

pointed  out.  ...  inp  tho  hpnpfits  of  a  frPP  nrp«  ”  hii 


A  X-  J  rt  PfxcXc  Mr  ‘"g  benefits  of  a  free  press,”  but  ‘  .  a„j  cVinnlH  rinrh  the  women  who  spend  their  lives  hanging 

added:  "L.t'”.'’...''".!  .'^d  around  saloois,  and  it  will  be  *• 


Clemow  said  his  pictorial  production 


costs  are  approximately  11^  cents  per  newspaper  industry  to  con-  ^ffg^ing  quantity  and  frequency  dis- 

square  inch.  Newsdaily  is  using  off-  ^inue  free  and  as  a  public  service  in-  £g  on  national  the  same  as  we 

set  paper  stock  costing  $75  a  ton  and  ou?’’  reasonably  jocal.” 

ink  costing  70  cents  a  pound.  He  P  P  Xa  “a..r  o..-  Classified  Standards  Asked 


4  u  fin/1  arounu  saioons,  ana  ix  win  oe  u 

argument  by  Pcjeasing  flat  rates  and  matter  is. 


ink  costing  70  cents  a  pound.  He  Pro^ertms.  n  j  j  x  “ 

•  J  -x  “ij  u  -ui  X  ..rrvri.iaa  ^he  chairman  alluded  to  our  an-  ,  .  _ 

said  It  would  be  possible  to  produce  ^^nual  budget  troubles,  the  least  of  At  the  afternoon  session  the  pub-  and  because  of  the  emphasis  which  is 
an  offset  paper  on  standard  $50  news-  never-ending  upward  Ushers  heard  a  talk  on  “Standards  of  put  in  it,  because  it  occupies  a  certain 

print  but  added  he  used  stocK  cos  -  gm.gg  operating  expense,  and  stop-  Acceptance”  by  Bert  Reh,  classified  amount  of  space  in  an  anchored  posi- 
ing  507o  more  to  give  tne  ib-page  steadily  narrowing  cushion  advertising  manager  of  the  Lancaster  tion  day  after  day,  men  and  women 

paper  more  bulk  and  better  printing,  ^.gj  ^j^g  bigck,”  in  (Pa  )  Newspapers.  It  was  a  plea  to  who  might  want  to  become  real  news¬ 


paper  more  bulk  and  better  printing. 


The  magazine  type  of  page  one  dis-  calling  for  “reasonable  prosperity”  for  ’"clean  up  classified  columns  before  paper  people  become  discouragai' 


plsy  AV3S  3b3ridori0cl  slinost  iimnodi*'  newspspors 


ateiy  because  it  was  too  wide  a  de-  The  American  press,  Mr.  Joy  as-  Noting  that  this  is  National  Want-  and  home-brew  of  this  type,  and  an 
parture  from  newspaper  convention  sorted,  “must  not  be  manacled  by  Ad  Week,  Mr.  Reh  said  a  newspaper  of  it  is  bad  for  the  newspaper  busing 
and  did  not  attract  interest.  Newsdaily  un-American  bureaucratic  restrictive  “opposes  news  censorship  because  it  because  its  stand  is  in  the  same  relation 
has  returned  to  news  presentation  regulations  not  in  the  long  range  wants  only  facts  in  its  news  columns,  to  legitimate  journalism  as  burlesqu*' 
with  pictures  on  page  one,  including  public  interest,  nor  undermined  by  It  endorses  advertising  censorship  be-  or  louse-opera,  to  the  respectable  stage, 
banner  lines.  the  sniping  of  bureau  crackpots  at  cause  it  wants  only  facts  in  its  adver-  being  inaccurate  as  a  rule,  often  en- 

McCarrens  Speaks  the  advertising  which  has  put  a  low-  tising  columns.  tirely  false,  generally  subject  1°, 


they  are  cleaned  up  for  us.” 

Noting  that  this  is  National  Want- 


banner  lines. 

McCarrens  Speaks 


John  S.  McCarrens,  Cleveland  Plain  cost  automobile  in  most  of  the  homes 


Dealer,  ANPA  president,  addressed  the  of  the  land,  including  the  so-called  the  right  to  print  the  facts — and  only  and  individuals,  and  uniformly  sor- 
rxiiKiiekaiK:  Kafaro  xnminiT  xVia  mfxoHruJ  ‘underorivileged  third’.”  true  facts — to  the  end  that  reader  con-  did.  You  have  to  employ  real  news- 


volume  of  space  and  frequency  of  in-  said.  >  •  .  •  „„i. 

sertion.  Let  us  put  a  stop  to  all  this  . 

loose  talk  about  rate  differential  by  l^^^ed,  altogether  too  much  has  to  do 
proving  that  it  does  not  exist  so  far  with  small  talk  and  adultries  of  unm- 
L  the  national  advertisers  are  con-  disreputable  men  » 


aiBnt! 


portant  or  disreputable  men  and 


writing  at  all  but  just  jottings  of 
jimdash  or  dingbat  type. 

“This  sort  of  journalism  does  not 
develop  either  reporters  or  writers, 
and  because  of  the  emphasis  which  is 


The  papers  use  both  package  goo® 
and  home-brew  of  this  type,  and  all 


:ing  columns.  tirely  false,  generally  subject  to  s®- 

“In  both  instances  the  fight  is  for  picion  as  sneak  publicity  for  jom® 


true  facts— to  the  end  that  reader  con-  did.  You  have  to  employ  real  news- 
fidence  shall  not  be  destroyed.  paper  people  to  make  real  newspa- 

“Those  classified  advertising  man-  Pc*'s-  w  u 

agers  who  have  been  crying  for  na-  Encourage  Young  Men 

tion-wide  ‘standards  of  acceptance,’  if  “The  reporter  should  be  tn® 
you  like  the  sound  of  that  better,  crat  of  the  newspaper  staff,  and  yo^ 


publishers  before  turning  the  meeting  ‘underprivileged  third’.”  true  facts— to  the  end  that  reader  con-  did.  You  have  to  employ  real 

over  to  Verne  E.  Joy,  Centralia  (Ill.)  Publishers  intend  to  adopt  the  prac-  fidence  shall  not  be  destroyed.  paper  people  to  make  real  newsp 

Sentinel,  who  presided.  tice  of  running  parallel  political  col-  “Those  classified  advertising  man-  P®*"®- 

“Perhaps  it  is  not  too  much  to  call  umns  on  a  wdde  scale  in  the  coming  agers  who  have  been  crying  for  na-  Encourage  Young  Men 

your  group  the  most  influential  of  Presidential  campaign,  discussion  at  tion-wide  ‘standards  of  acceptance,’  if  “The  reporter  should  be  ^^® 

the  departments  of  the  American  the  session  disclosed.  you  like  the  sound  of  that  better,  crat  of  the  newspaper  staff,  .j, 

press,”  Mr.  McCarrens  said.  “The  Clark  F.  Waite,  Southern  California  know  just  how  far  we  are  from  such  journalists  should  be  encouraged  w 

ANPA  is  interested  not  only  in  your  Associated  Dailies,  discussing  the  dif-  an  ideal.  local  assignments  and  space  w 

publishing  problems  as  typical  prob-  ferential  between  local  and  national  “We  think  we  know,  too,  what  dam-  stuff  in  print.  It  really  takes 

lems.  It  is  heartily  absorbed  in  your  rates,  said  the  problem  cannot  be  age  is  being  done  to  that  all-important  to  20  years  to  mature  a  fipt-cla®  ^ 

reports  and  decisions,  because  they  solved  by  individual  action  and  in-  thing — reader  confidence — by  careless  porter  and  writer,  and  it  is  , 

are  fundamentals,  and  everybody  dividual  rate  cards.  He  believes  the  classified  managers  or  those  whose  encourage  the  custom  of 

knows  it.”  best  solution  and  “the  sound  way  to  publishers  like  to  see  abnormal  linage  (®w  years  in  the  newspaper 

In  reminding  the  smaller  publish-  bring  national  advertising  back  into  charts  at  the  sacrifice  of  reader  pro-  preparation  for  some  other 
ers  that  they  were  better  situated  to  the  newspapers”  lies  in  newspapers  tection.  pation,  because  journalism 

sound  and  reflect  public  opinion,  Mr.  offering  both  quantity  and  frequency  “Indeed,  most  of  you  gentlemen  should  be,  a  career  in  itself. 

McCarrens  said;  advertising.  would  have  a  difficult  time  retaining  (Continued  on  page  101) 


McCarrens  said; 


APRIL 


19  4  0 


ptimism  Abounds  as  NNPA 
djourns  11th  Convention 


Praising  Their  Promotion  Efforts,  Colonel  Knox 
Calls  Them  "Tomorrow's  Publishers"  .  .  . 
Wyckoff  Succeeds  Veit  os  President 
By  STEPHEN  I.  MONCHAK 


piSPLAYlNG  optimism  boding  well  Bibliography;  and  Jacob  Albert,  De-  one  of  the  new  papers  in  the  consoli- 

Ifor  their  individual  promotion  ef-  troit  News,  Nominating.  dation  last  year  of  the  Star  and  Jour- 

tb  during  the  coming  year,  well  Mr.  Mason  revealed  the  association  nal,  increased  its  circulation  by  more 
.ased  with  the  words  of  Colonel  now  has  79  voting  memberships  and  than  40,000  through  an  intensive  car- 
biik  Knox,  editor  and  publisher  of  14  associate  memberships,  U.  S.,  Ca-  rier  and  house  advertising  campaign, 
c  Chicago  Daily  News,  the  conven-  nadian  and  five  Australian  newspapers  Trips  for  carriers  and  scholarships 
•’s  principal  speaker,  who  referred  having  joined  the  NNPA  since  the  have  contributed  to  increases  in  the 


them  as  “the  publishers  of  tomor-  last  convention. 
s-,"  who  will  be  “the  Giants  of  Howard  in  Blunt  Talk 

urnaliMo.”  the  National  Newspaper  audience  that  “a 

.notion  Association  ended  Its  nth 


st  convention.  Portland  (Ore.)  Journal’s  circulation, 

Howard  in  Blunt  Talk  Elizabeth  Tobin,  told  the  clinic.  Aid- 

BlunUy  his  audi.nce  ,ha.  "a  TeS 


.  r.'ja!  convention  April  24  after  three 
CVS  of  sessions  devoted  to  “shop” 
r.ics,  addresses  by  department  store 
.  i  advertising  agency  executives, 
d  a  review  of  old  and  formulation 
:  new  plans. 

Convened  in  the  Assembly  Suite  of 
!.ew  York’s  Waldorf-Astoria  Hotel, 
e  promotion  executives,  represent- 
-•g  newspapers  from  coast-to-coast, 
elected  Bradford  Wyckoff,  Troy  (N. 
".)  Record,  as  president  to  succeed 
h’anVeit,  New  York  Times;  re-elected 
W.  J.  Byrnes,  Chicago  Tribune,  vice- 
-resident;  elected  Ramon  Cram,  Co¬ 
lumbus  (Ohio)  Dispatch,  treasurer, 
and  Leslie  Davis,  Wall  Street  Journal, 
secretary. 

Board  Members  Named 

John  C.  Stafford,  Rockford  (Ill.) 
.'loming  Star;  Elsa  Lang,  New  York 
Herald  Tribune,  former  NNPA  presi¬ 
dent;  C.  R.  Conlee,  Milwaukee  (Wis.) 
lounal  and  Ivan  Veit,  were  elected 
a  the  association’s  Board  of  Directors. 
Sections  took  place  at  the  conven- 
don’s  closing  session  Wednesday  af- 


..v*  wuxuib  p.=x  j,^.xx  ux: 

- the  Journal,  she  said. 

From  other  presentations,  during 
the  circulation  clinic,  there  appeared 
Vb  to  he  a  tendency  towards  more  per- 

sonalization  in  circulation  promotion. 
/  )  Russell  Simmons,  Cleveland  Press, 

(  — '  in  the  classified  section  discussions, 

said  his  paper  had  been  successful  in 
^  T  building  a  new  reader  acceptance  in 

V  ~  f  I  its  classified  ad  section  because  of  an 

/  /  intensive  promotion  campaign,  much 

t  ^  of  it  revolving  around  real  estate  in 

r  '  2s  one  form  or  another.  Increased  linage 

^  J  was  the  logical  result. 

Col.  Knox  Praises  Efforts 

' - I*  Colonel  Knox,  however, 

speaking  Tuesday  afternoon  after  the 
NNPA’s  annual  Trade  Paper  lunch- 
eon  in  the  Carpenter  Suite,  who 
brought  wide  grins  to  the  delegates 
with  his  statement  that  “no  greater 

_  progress  has  been  made  by  newspa¬ 
pers  in  recent  years  than  in  promo- 
BRADFORD  WYCKOFF  tion.” 

Troy  (N.  Y.)  Record  Newspapers,  new  jjg  commended  the  association  on 
NNPA  president.  choice  of  “Successful  Promotion” 

devoted  to  the  glories  of  the  trade  as  the  theme  of  this  year’s  convention. 


:emoon.  devoted  to  the  glories  of  the  trade  as  xne  xneme  oi  ims  year  s  convemion, 

A  feature  of  the  convention  was  (advertising)  and  a  few  million  more  fold  them  he  looks  upon  the  depart- 
presentation  Wednesday  afternoon  by  be  spent  in  an  honest  and  forthright  nient  they  head  as  “a  key  agency  in 
Arthur  T.  Robb,  Editor  &  Publisher,  effort  to  get  the  trade  in  order,”  Wil-  a  newspaper,”  and  called  on  them  to 
to  John  Marston,  Des  Moines  Register  Ham  H.  Howard,  executive  vice-  “fight,  and  fight^  to  the  last  ditch  to 
“ltd  Tribune,  of  the  Editor  &  Pub-  president,  R.  H.  Macy,  Inc.,  New  York  do^a  better  job.  He  continued: 

USHER  Promotion  Contest  engraved  department  store,  appealed  for  more  “And,  gentlemen,  let  no  moment 
“liver  loving  cup  signifying  that  those  research  into  the  mechanics  of  ad-  pass  without  devouring  every  scrap  of 
papers  had  won  most  “firsts”  in  the  vertising,  in  opening  Monday  after-  material  that  concerns  the  newspaper 
contest’s  classifications,  and  a  plaque  noon’s  session.  profession.  Check  every  new  book  on 


and  several  certificates  of  merit  to 
idler  winners.  A  review  of  the  con- 
tost  entries  followed. 


noon’s  session.  profession.  Check  every  new  book  on 

He  said  that  waste  develops  when  the  subject  that  is  published.  Track 
promotion  funds  are  misused,  urged  down  the  items  that  appear  period- 


tost  entries  followed.  a  house  cleaning  in  the  profession,  ically  in  the  trade  papers  and  the  gen- 

Sunday,  April  21,  although  listed  as  and  blamed  the  profession  “for  the  ®a"al  magazines.  Take  advantage  of 
jpening  the  convention,  featured  a  5  undercurrent  of  feeling  that  exists  org^izations,  such  as  your  own  asso- 
Pffl.  cocktail  party  and  get-to-gether  today  in  so  many  quarters  that  ad-  ciation,  to  systemmatically  gather 

‘t'd  a  dinner  and  entertainment  at  vertising  is  a  source  of  economic  | - ; 

«  Conga,  Broadway  night  spot,  for  waste.” 


members  and  guests  later  in  the  even-  Also  on  the  afternoon’s  program  was 

C.  E.  McKittrick,  Eastern  advertising 
Committee  Report  Lauded  representative,  Chicago  Tribune,  who 

^The  NNPA’s  opening  session  Mon-  Pre^nted  that  daily’s  1938  survey  of 
%  morning  was  devoted  to  commit-  listenership.  He  pointed  out 


reports,  outstanding  of  which  was  that  newspapers  produce  better  re- 
Employment  committee’s  report  ^ults  than  radio  and  revealed  that  the 
“y Lee  Tracy,  New  York  World-Tele-  Tribunes  new  study,  more  compre- 
As  a  result  of  the  committee’s  hfnsive,  which  has  just  been  com- 
'^tivity  since  it  was  organized  last  P’^ted,  should  be  ready  for  release 
said,  32  persons  were  placed  weeks. 

®  newspapers,  in  advertising  agen-  Clinics  Feature  Sessions 

''®s,  etc.  There  were  169  applicants  At  the  circulation  and  classified 
“r  jobs,  he  reported.  For  its  efforts,  clinics  later  Monday  afternoon,  Mr. 
e  convention  unanimously  gave  the  Stafford  told  how  he,  in  his  additional 
^remittee  a  rising  vote  of  thanks.  duties  as  circulation  manager  of  the 
he  following  also  gave  committee  Rockford,  Ill.,  newspapers,  brought 
all  of  them  showing  improve-  his  papers  their  highest  sales  by  using 
ente  over  last  year:  Raoul  Blumberg,  a  simple  form  letter  signed  and  de- 
^Mhington  (D.  C.)  Star,  Statistical;  livered  with  a  sample  of  the  paper  to 
MasoU’  New  York  Sun,  Mem-  a  prospective  reader’s  t’ome  by  a 
S.  Taubkin,  New  York  carrier  boy.  During  one  week,  he 
®s.  Promotion  Service;  Miss  Lang,  said,  his  sales  rose  73%,  a  high. 

Editor  &  Publisher;  Joyce  Swan,  Minneapolis  Star- 
®  Freud,  The  Chief,  New  York,  Journal,  related  how  the  Sunday  Star, 


JOHN  MARSTON 
Des  Moines  Register  &  Tribune. 


J.  I.  MEYERSON 

Oklahoma  City  Oklahoman  and  Times. 

every  reference  to  newspapers — arti¬ 
cles,  speeches,  symposia,  every  utter¬ 
ance  and  every  written  word. 

“Bluntly,  I  say,  be  well  schooled, 
well  informed,  well  prepared.” 

"Giants  of  Journalism" 

For  tomorrow  will  bring  publishing 
problems  the  like  of  which  have  never 
been  seen,  he  warned.  If  ever  there 
was  a  time  when  conditions  and  prac¬ 
tices  were  in  a  state  of  flux,  that 
time  is  today.  Colonel  Knox  asserted. 

“Out  of  it,  I  am  certain,  can  come 
but  one  species  of  newspaperman — the 
Giants  of  Journalism  .  .  .  men  hard¬ 
ened  to  their  tasks  by  the  momentous 
complexities  of  these  and  the  coming 
years  .  .  .  men  who  will  be  living 
specimens  of  the  survival  of  the  fit¬ 
test — who  will  whip  the  problems 
that  beset  them,”  he  said. 

He  linked  the  international  and  the 
national  problems  with  those  of  the 
country’s  newspapers,  leading  to  “a 
wedge-like  split  .  .  .  pointing  either  to 
entirely  new  methods  of  production 
or  to  astonishing  refinements  of  pres¬ 
ent  practices,”  as  future  “musts.” 

Mr.  Veit,  introducing  Colonel  Knox, 
declared  that  “the  rising  standards 
of  promotion  in  recent  years  are  due 
not  to  promotion  men  and  women 
alone,  but  to  their  pubHshers  also.” 

Promotion,  Colonel  Knox  said  in 
opening  his  address,  has  grown  to 
become  a  full  profession  during  his 
own  newspaper  career.  “But  the 
whole  field  of  public  relations,”  he 
said,  “between  newspapers  and  the 
public  is  still  a  virgin  field.  News¬ 
papers  have  only  recently  come  to 
regard  themselves  as  public  utilities, 
and  are  only  now  recognizing  the 
fact  that  as  such  they  must  have  pub¬ 
lic  relations  programs.” 

’The  need  for  selling  newspapers 
as  a  basic  advertising  medium  before 
individual  newspapers  are  sold  was 
stressed  by  D.  E.  Robinson,  general 
manager  and  research  director  of  the 
Federal  Advertising  Agency,  New 
York,  in  his  address  Tuesday  after¬ 
noon. 

“All  newspaper  promotion,”  he  said, 
“should  have  running  through  it  the 
fundamental  theme  that  newspapers 
are  the  basic  advertising  medium. 
But  the  mere  statement  of  this  is  not 
enough.  There  should  be  a  succinct, 
clear,  factual  statement  why  news¬ 
papers  are  the  basic  medium.” 

Information  Sought 
Mr.  Robinson  made  a  plea  for  “help¬ 
ful  information”  from  newspapers^ 
declaring  that  this  is  the  best  kind 
of  promotion.  “Will  it  be  worn  out 
before  it  is  thrown  out?”  is  the  test 
he  urged  promotion  people  to  apply 
to  their  work. 

He  declared  that  in  recent  years 
bias  and  special  pleading  have  been 
(Continued  on  page  98) 
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EDITOR  <&  PUBLISH  Ei, 


Newsprint  Outlook 
Is  Stable,  ANPA  Hears  ^ 

However,  Publishers  Warned  to  Take  ^ 

Required  Tonnage  Monthly, 

To  Conserve  Paper  ' 

DESPITE  THE  WAR,  which  has  cur-  Australian  newspapers  are  financially 

tailed  foreign  pulp  and  paper  un-  Nothing  in  this  report  should  lead  any 
ports,  the  American  newsprint  out-  publisher  to  fail  to  make  eontracts  for  his 
look  for  the  rest  of  this  year  is  fairly  reasonable  r^iulrements  ^d  take  the  ton- 
,  ,  ,  ,  j  j  nage  in  equal  monthly  installments  so  as  not 

stable  botn  as  to  price  and  production,  throw  an  undue  burden  on  production 
the  board  of  directors  of  the  ANPA,  facilities  next  fail  when  the  mills  might  be 

renorted  to  the  annual  convention  in  "P  ‘•“•‘‘•‘'y  ^“r  what  the 

reporxea  w  tne  annual  convention  m  p„bi|g|,pr  failed  to  order. 

New  York  this  week.  The  outbreak  of  the  war  last  September  \  ^ 


New  York  this  week.  The  outbreak  of  the  war  last  September  >.  [  / 

Canadian  mUls  have  continued  the  did  "Ot  bring  any  considerable  disturbance  ,  j  ,,  .  .  l  ij  ii 

ocn  +1...  fi-o,  the  general  newsprint  situation  and  im-  Me  made  yesterday — he  sold  a  cellar 

$50  price  throu^  the  first  nme  montte  overseas  continued  for  two  full  of  rejection  slips  to  the  ragman.  .  .  " 

of  this  year,  while  the  price  of  U.  S.  months  in  quantities  larger  than  the  previ-  jj  ,  Editor  &  Publisher  bv  Mike  Sit 
mills  remains  at  $49,  with  the  excep-  ous  year.  There  was  and  is  ample  Chadian  ^Torcls  J,  mss  P«-Bl.sher  by  M.ke  Stl. 
..  t  c-A.  m  •  -a  r->  .  u;_u  capacity  in  machines  now  running,  to  care 

tion  of  St.  Croix  Raper  Co.,  wiucn  f^p  consumption  in  the  United  States  and  — 

sells  at  $48.  the  additional  amount  needed  should  over-  ...  ^  ^  . 

r'anaHian  mill«  havp  hpnpfittprl  bv  newsprint  be  eliminated  entirely.  What  ‘he  mills  have  actually  produced  in  recent 

Canadian  muis  have  benentted  by  .jj^iUonal  world  demand  may  be  made  on  ypars  and  does  not  include  the  changing  of 
the  increased  value  of  the  U.  S.  dol-  Canada  is  an  unknown  factor.  “"y  machines  to  newsprint  which  are  not 

lar  in  Canada,  while  “U.  S.  mUls  Nevertheless,  we  reiterate  that  publishers  "”?he'"exteLion'^of"warfare  into  the  Scan- 
S6eni  to  have  had  a  banner  year  in  s»bould  conserv’e  newsprint,  if  there  are  pub-  dinavian  countries  and  the  closing  of  ship- 

|QQQ»  fUp  fpnort  ^id  Ushers  who  have  p^d  no  attention  to  their  ping  in  the  Baltic  will  have  its  effect  upon 

ine  r^ri  &diu.  conservation  newsprint  policies,  we  urge  that  ,he  pulp  and  paper  market.  Fortunately  for 

Two  important  warnings  were  em-  conservation  be  practiced  persistently  and  xnrth  American  nroduoers  ol  newsnrint  vir- 


Two  important  warnings  were  em-  conservation  oe  pracnceu  persisienny  ana  North  American  producers  of  newsprint,  vir- 

phasized;  That  “nothing  in  the  report  regularly.  _  „  tually  all  important  producers  have  sufficient 

chmilH  load  anv  nuhli<!hpr  to  fail  to  .  Bulletin  No.  334,  Sept.  27,  facilities  for  manufacturing  all  of  the  pulp 

Should  lead  any  pilblisner  to  tau  to  1939  suggestions  for  saving  money  ,j,a,  they  need,  and  have  been  doing  so  for 

make  contracts  for  his  reasonable  re-  by  practicing  conservation  and  Newsprint  niany  years. 

quirements  ^d  take  the  tonnage  in  ®  v'ng  of”$26.ooo  by®one®’grout”’  “  estimated  loto  coxsi  mption 

equal  monthly  installments  so  as  not  Newsprint  Bulletin  No.  331,  Sept.  13,  As  the  first  attempt  of  its  kind,  the  ANPA 
to  throw  an  undue  burden  on  pro-  1939,  discussed  the  situation  and  pointed  sent  a  questionnaire  on  Newsprint  Consunip- 
....v-f  foil.”  onH  tViot  ou‘  there  was  no  occasion  for  nervousness  tion  to  all  daily  newspapers  in  the  United 
auction  lacuities  next  laii,  ana  uiai  American  publishers  buying  States.  First  returns  showed  an  estimated 

publishers  continue  to  conserve  news-  overseas  newsprint  because  unused  capacity  increase  ol  4.9%  over  1939  for  those  news¬ 
print  and  not  buy  beyond  their  needs,  of  Canadian  mills  eould  take  care  ol  the  esti-  papers  publishing  in  1940  and  additional 
^  rn.  f  11  •  f.,11.  '  mated  overseas  shipments  tf  eliminated.  later  returns  brought  the  estimate  to  a  6% 

Ine  report  lOUOWS  m  lUU.  Newsprint  Bulletin  No.  336,  October  4,  increase. 

Newsprint  was  no  exception  among  com-  19, 39,  in  reviewing  the  newsprint  situation.  Publishers  are  urged  to  watch  the  trend 
Diodities  affected  by  speculation  at  the  be-  gaid:  of  their  newsprint  consumption  and  carefully 

ginning  ol  the  1939  European  W^.  “There  is  ample  capacity  in  the  United  control  it  and  to  take  equal  monthly  quotas 

The  Newsprint  Association  of  Canada  states,  Canada  and  Newfoundland  to  care  lor  under  contracts.  Hoarding  or  ordering  bc- 
promptly  met  the  challenge  early  last  Sep-  any  reasonable  needs  ol  publishers,  including  yond  normal  requirements  to  create  stocks 
tember  with  the  following  declaration  of  10%  increase  in  consumption,  even  though  on  hand  beyond  reasonable  needs  would  only 
policy:  the  international  situation  disrupts  and  tend  to  aggravate  conditions — those  were 

•••“The  Canadian  newsprint  manufac-  makes  irregular  the  shipments  of  overseas  some  of  the  reasons  for  the  crazy  newsprint 
turers  will  meet  the  wishes  ol  their  Gov-  newsprint.  This  capacity  is  based  on  what  situation  just  after  the  World  War  ending 
ernment  by  avoiding  any  attempt  to  prof¬ 
iteer  and  will  make  every  possible  effort  to  _ _ > 

MDDl^^d^te'di^ou^age'^ method “orbuy^g  Igllt  SOMt  (SHOST  WWXtR  *  5HOOT  SotAteooy  FAKWUk 

»d  ^llteg  wWch  migM  cauL  a  dlsSly  **** 

“If  normal  contract  methods  of  buying  \  .t  it  | 

are  followed  the  Canadian  mills  believe  they  S  I 

are  in  position  to  assure  continuous  adequate  \  I  \  fL  rjSy 

supply  to  all  customers  depending  upon  \  HjU 

There  is  tangible  evidence  of  the  carrying  mT'  \ 

out  of  this  policy  and  ol  its  benevolent  in-  ^ aI'  /liinT  /■- 

lluenee  on  the  interest  of  the  buyer  and  ^R"-***^  T  -  \  i JwtU  J  LV  "  ' 

seller  alike.  ^ 

You  have  observed  from  financial  state-  "'-Jb 

ments  made  public  by  many  manufacturers  ^ 

and  reprinted  in  Newsprint  Bulletins,  that _ W —  =-/Ci‘  _ ' _ 

193^9  was  one  of  their  most  profitable  years.  ^|IPp  Qpf  A  KW  OT*«RS.'<''ft  VMt  IBt  SKCtCTON  CRCW 

ot  Can^llan  mm.:  it  Been.,  almost  unilonnly  UfaJ'  1  s**-!  ^  ■ 

to  represent  about  one-third  ol  the  total  net  j  ^  |  ji 

profit,  and  in  some  instances  equals  or  ex-  I  4,11 

eeeds  the  total  net  profit  ol  a  year  ago.  u  I  <  ft  |  ij  ) ' 

United  States  mills  seem  to  have  had  a  1^^  I  ,  jk  ^ 

banner  year  in  1939.  Their  $48.00  price  ^  VtM  \ 

based  on  New  York  City  delivery,  compared 

To  bring  the  price  situation  up  to  date;  BUflV  «  AIA0*t6  Wt  Pl6  UP  0ODV  Tm  To  ...  JPIW  PtEHTY  OFtme 

Canadian  manufacturers  have  continued  their  «  f AM-.  APP  SCWMI**  •« 

,50^.00  ihrouel,  ,1,^  months  0.0^—---  *  / 

Two  entirely  new  and  large  potential  ANp 

sources  of  newsprint  were  tapped  in  1939.  npKC  IHE  PtAOklNC  .ff 

The  Southland  Mill  at  Lufkin,  Texaa,  is  ths  Bk  O  a  e>  n  a  ) )  I^^^H 

last  word  in  a  modern  plant.  Its  product,  UlT  |{  b-,  J! 

entirely  made  of  local  native  trees,  has  been  ^  ^ 

used  by  many  Southern  publishers.  Southern  I  ^a  •  -ysVi 

pine  newsprint  is  in  daily  use  by  some  and  I  R'u  fXJ 

has  been  successfully  run  by  one  of  the  larg-  I  fl^lj  fbJI  11  M  V*  -icf^  ^  /  J  A 

est  dmly  newspapers  in  New  York  City.  All 

Construction  is  well  under  way  of  the 

Australian  Mills  Pty.,  Ltd.,  in  Derwent  Val-  I**  ■  * 

ley,  Tasmania.  This  mill  will  have  an  annual  UlfXVA/  Dl  IT  I  ICC  Ikl  TLJC  n  CLJCCT 

capacity  ol  about  26,000  tons,  and  can  be  MOW  TO  PUT  Lire  IN  THE  OLD  SHEET 

Increased  to  about  90.000  tons.  Many  promi-  Drawn  for  Bditoe  &  PuiLiSHEa  ty  Mas  P.  Milians,  Milians  Newspaper  Service.  New  York. 


Ushers  who  have  pmd  no  attention  to  their  ping  in  the  Baltic  will  have  its  effect  upon 
conserv’alion  newsprint  policies,  we  ursre  tnat  pulp  and  paper  market.  Fortunately  for 


quirements  t^e  the  tonnage  in  “ 

equal  monthly  installments  so  as  not  Newsprint  Bulletin  No.  331,  Sept.  13, 


Drint  and  not  buy  beyond  their  needs,  of  Canadian  mills  eould  take  care  of  the  esti- 

rm-  -A  X  11  mated  overseas  shipments  tf  eliminated. 

The  report  lOUoWS  m  lUli.  Newsprint  Bulletin  No.  336,  October  4, 

Newsprint  was  no  exception  among  com-  1939^  jp  reviewing  the  newsprint  situation, 
Diodities  affected  by  speculation  at  the  be-  gaid: 

ginning  of  the  1939  European  War.  “There  is  ample  capacity  in  the  United 
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in  1918.  Records  show  there  were  rr,i« 
stocks  on  hand  with  prices  above  $1001 
per  ton  than  before  the  sky-rocketing  png 
started. 

The  co-operation  of  the  entire  m<  inberst| 
is  important  in  supplying  monthly  newspq 
consumption  reports  promptly  to  enable  eiq 
publication  of  Publishers’  Stocks  each  motii 
ST.AN'D.ARD  NEWSPRINT  PAPEK 
As  a  result  of  question  arising  as  to 
mission  free  of  duty  of  an  importation  - 
newsprint  paper  .’lO^i  inches  wide,  dur^ 
December,  1938,  the  Commissioner  of  i  > 
toms.  May  29.  1939,  formally  instructed  1. 
Collectors  of  Customs  and  Customs  OE-^ 
to  admit  free  of  duty  all  newsprint  paper; 
rolls  16  inches  in  width  or  wider  as  stan;.- 
newsprint  paper  if  in  all  matters  other 
width  they  conform  to  the  specification!  ■ 
the  definition  of  standard  newsprint  pi;- 
heretofore  in  effect. 

He  further  said  that  “the  Bureau  is  ih-v 
fore  of  the  opinion  that  paper  othtrij  I 
conforming  to  standard  newsprint  paper  j;- 
cifications  in  rolls  16  inches  in  width  ^ 
wider  belongs  to  a  class  of  printing  pare  > 
chiefly  used  for  the  printing  of  newgpapei  J 
and  is  free  of  duty  under  paragraph  177J 
the  Tariff  Act  of  1930  as  standard  aei> 
print  paper.”  i 

On  account  of  the  war,  the  duties  of  a>  1 
Paper  Committee  are  now  being  exeitiiK 
by  the  Board.  '  ' 

■ 

L.  A.  News  Utilizing 
Short  Wave  Radio 

Los  Angeles,  April  17— Short  wavi 
radio  is  being  used  by  the  Los  Angela 
News  to  supplement  its  wire  servict 
in  covering  developments  in  Europe 
Through  arrangements  with  twe 
friends  of  the  paper,  one  a  short  wave 
“bug”  and  the  other  a  linguist  wbc 
speaks  four  foreign  languages,  ai 
almost  constant  watch  is  maintaioeo 
over  the  bulletins  and  announcemenB 
issued  in  Europe’s  capitals.  Tliese 
are  translated,  briefed,  and  run  under 
the  heading,  “The  News’  warfrof. 
short  wave  bulletins.” 

The  plan  was  suggested  by  Dr.  N.  A 
Rittenhouse,  who  owns  a  30-tube  cus¬ 
tom  built  short  wave  set  with  dui 
anteima  system  plus  a  custom  buii: 
Jensen  speaker.  He  is  virtually  a 
constant  listener,  and  when  actioo 
begins  to  develop  across  the  seas,  he 
puts  in  a  call  for  a  couple  of  News 
reporters,  the  translator.  Dr.  Svra 
Skaar,  and  a  code  operator.  They 
rush  out  to  his  home,  where  Dr 
Skaar,  who  speakes  Danish,  Norwe¬ 
gian,  German  and  French,  does 
translating  is  necessary,  while  the 
operator  catches  whatever  foreign 
traffic  may  be  in  code.  The  reporters 
write  the  bulletins  and  phone  them  in 
■ 

New  Secretary-Mgr. 

Of  Va.  Press  Group 

Richmond,  Va.,  April  22— Director 
of  the  Virginia  Press  Association,  to 
session  at  the  Hotel  John  Marshal- 
here  April  20,  announced  the  appoint¬ 
ment  of  James  R.  McKeldin,  promo¬ 
tion  manager  of  the  Richmond  (Va) 
News  Leader,  as  secretary-manager, 
to  succeed  Robert  B.  Smith,  who  has 
resigned,  effective  May  15,  to  re^® 
the  position  of  national  advertising 
director  of  the  Newport  News 
Times-Herald  and  Daily  Press.  Mr 
McKeldin’s  appointment  is  subject^ 
election  at  the  July  meeting  at  the 
Hotel  Chamberlin,  Old  Point  Com- 
fort  ^^3 

Mr.  Smith  has  held  the  position  d 
secretary-manager  of  the  state 
ciation  since  its  reorganization  ' 

1  1936. 

Mr.  McKeldin  became  promo^' 
manager  of  the  News  Leader 
and  was  made  director  of  promotion 
1939. 

MATSON  AD  MANAG® 

Carlton  K.  Matson,  who  joined 
Libby-Owens-Ford  Glass  Coinp*“  ■ 
Toledo,  as  public  relations 
1938  following  the  suspension  0 
Toledo  News-Bee,  has  been 
advertising  manager  suceeding  ^  , 

A.  Wright.  Mr.  Matson  was  ediwr 
the  Toledo  paper  from  1934  un 
suspension. 
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Variety  of  Activities  Handled 
By  ANPA  Traffic  Department 

R.  A.  Cooke,  Manager,  Reports  on  48  Separate 
Undertakings  . . .  Much  Time  Devoted  to  Rates 
On  Newsprint .  .  .  Savings  to  Publishers  Cited 


EMPHASIS  on  transportation  costs  of 
newsprint  is  noted  in  the  annual 
report  of  R.  A.  Cooke,  manager  of  the 
ANPA  Traffic  Department,  to  the 
membership  this  week.  Nevertheless, 
a  variety  of  activities,  48  separate  im- 
dertakings,  were  handled  by  the 
department. 

Mr.  Cooke  stated  that  “increases  in 
transportation  costs  are  a  contribut¬ 
ing  factor  in  newsprint  prices,  and  the 
importance  of  freight  rates  to  news¬ 
print  prices  cannot  be  overempha¬ 
sized.”  Twenty-three  million  dollars, 
or  13%  of  the  total  $175,000,000  news¬ 
print  bill  of  1939,  went  towards  freight 
charges,  he  revealed. 

The  department  obtained  an  actual 
cash  return  of  $10,155  to  ANPA  mem¬ 
bers,  the  report  said.  However,  the 
proceedings  successfully  handled  by 
the  department  probably  saved  pub¬ 
lishers  many  thousands  of  dollars  in¬ 
directly. 

The  complete  report  follows: 

The  activities  of  the  Traffic  Department 
dorinr  the  past  year  have  been  varied  and 
complex,  and  have  included  assistance  to 
members  individually  as  well  as  cases  han¬ 
dled  on  a  national  scale. 

Forty-eight  separate  undertakings  were 
handled,  including  the  following:  formal  and 
informal  newsprint  rate  cases:  negotiations 
with  the  railroads  on  paper  winding  core 
rates;  surveys  covering  rates  on  newspapers 
ihipped  by  baggage  or  railway  express; 
motor  carrier  investigations  affecting  hours 
of  service  of  circulation  motor  truck  em¬ 
ployes:  passenger  fares;  transportation  legis¬ 
lation,  both  federal  and  stale;  Interstate 
Commerce  and  Maritime  Commission  investi- 
talions  and  hearings;  railroad  investigations; 
adequate  car  supply  for  newsprint  ship¬ 
ments;  reparations  lor  unreasonable  rates  as- 
•esaed:  and  Canadian  exchange  on  prepaid 
shipments  of  newsprint  paper. 

In  no  instance  was  a  general  proceeding 
launched  nor  did  the  department  take  part 
in  any  investigation  except  for  the  protec¬ 
tion  of  the  daily  newspaper  publishing 
business. 

Enumeration  of  the  projects  handled  does 
not  reveal  the  detailed  work  necessary 
Considerable  time  was  devoted  to  rate  re¬ 
search.  compilation  of  statistical  data  and 
the  gathering  of  information  from  the  mem- 
btrship,  all  of  which  is  necessary  in  most 
it^s  before  a  brief  can  be  filed  in  support 
of  the  position  taken. 

Much  of  the  department's  work  has  been 
*voted  to  the  protection  of  newspapers’  in- 
•otests  with  respect  to  rates  on  newsprint 
taper.  It  is  true  that  small  monetary  bene- 
hU  accrue  directly  to  publishers  from  such 
Mdertakings,  but  it  is  important  that  there 
be  close  co-operation  with  the  mills  seeking 
fhte  redsictions  or  endeavoring  to  maintain 
present  rate  levels. 

hiOTases  in  transportation  costs  are  a 
Wnlributing  factor  in  newsprint  prices,  and 
the  importance  of  freight  rates  to  newsprint 
prices  cannot  be  overemphasixed.  As  an 
Illustration:  Using  the  19.39  United  States 
Pewsprint  consumption  figure.  3.5.50,000 
j*®*.  the  total  amount  paid  by  publishers 
newsprint  amounted  to  approximately 
"<5.000.000.  of  which  amount  $23,000,000 
or  13% 

was  for  freight  charges. 

While  the  best  method  of  measuring  the 
^jne  of  this  or  any  department  lies  In  the 
hollars  and  cents  direct  return  to  the  mem¬ 
bership,  it  is  not  always  possible  to  measure 
jwwately  the  actual  monetary  value  to 
Pwlishers  of  all  of  our  activities  because  of 
of  complete  statistical  data  or  because 
01  lack  of  knowledge  of  the  actual  number  of 
^Ushers  benefited  by  some  specific  pro- 
j^ng.  The  department  has  been  able  to 
“*nre  that  this  year  as  a  result  of  its  work 
j®  actual  c.ash  return  has  been  made  to 
“Mibers  of  $10,155.50.  It  is  lair  to  assume, 
^d  as  n<*arly  as  possible  it  has  been  deter- 
that  proceedings  successfully  handled 
li  k  hepartment  have  indirectly  saved  pub- 
many  thousands  of  dollars.  Other 
*•*?'*  will  be  found  further  in  this  report. 

work  of  the  Traffic  Department  does 
hSii.  •  ftself  to  the  issuance  of  periodic 
General  Manager  Williams  sug- 
™ted  the  use  of  the  B.  Newsprint  and 
"PTOlation  bulletins  lor  announcements  of 
interest.  From  July,  1939,  to  date 
™>^al  aggregating  31  pages  has  been  pub- 
outlining  some  of  the  matters  with 
“ch  the  department  has  been  engaged. 


Private  ownership  and  operation  of  agen¬ 
cies  of  transportation  is  important  to  news¬ 
papers.  A  report  was  made  on  this  matter 
to  the  last  convention  since  which  time  the 
gravity  of  the  situation  has  been  somewhat 
mitigated  because  of  increased  carloadings 
during  the  third  and  fourth  quarter  of 
1939.  In  all  transportation  matters  affect¬ 
ing  the  newspaper  publishing  business,  the 
department  must  weigh  carefully  the  merits 
of  the  case  in  order  not  to  add  to  the  un¬ 
satisfactory  condition  in  which  the  various 
methods  of  transport  now  find  themselves. 
In  accordance  with  the  ANPA  policy  that  all 
forms  of  transportation  should  be  privately 
owned  and  operated,  as  expressed  by  the 
1933  convention,  the  department  has  en¬ 
deavored  to  approach  all  transportation  prob¬ 
lems  with  a  generous  and  real  understanding 
of  the  underlying  causes  and  conditions  pre¬ 
vailing;  it  has  examined  carefully  the  effect 
of  changes  in  public  attitude,  and  restrictive 
effects  of  legislative  policies.  Co-operating 
with  others,  it  has  tried  to  create  an  un¬ 
selfish  desire  by  shippers,  labor  and  manage¬ 
ment  alike  to  join  forces  for  the  purpose  of 
determining  and  adopting  a  sound  national 
transportation  policy  to  operate  in  the  best 
interests  of  all.  The  daily  newspaper  pub¬ 
lishing  business  has  a  large  stake  in  the 
future  welfare  of  all  forms  of  transporta¬ 
tion,  and  this  the  department  has  recognized. 

A  brief  outline  of  some  of  the  activities 
of  the  Traffic  Department  during  the  last 
year  follows: 

FOREIGN  EXCHANGE 

Shortly  after  the  outbreak  of  the  Euro¬ 
pean  war  in  September,  1939,  Canadian 
currency  began  to  sell  at  a  substantial  dis¬ 
count  in  the  United  States,  while  United 
States  dollars  commanded  a  premium  in 
Canada.  This  created  a  situation  whereby 
publishers  who  prepaid  freight  charges  on 
shipments  of  newsprint  paper  from  Canada 
were  able  to  make  a  profit,  through  the 
purchase  of  Canadian  money  in  the  United 
States  market  and  the  transmission  of  this 
currency  to  Canada  for  prepayment  of 
freight  charges. 

The  practice  was  so  widely  indulged  in 
by  many  businesses,  including  newspapers, 
that  on  Sept.  16,  1939,  a  Canadian  Foreign 
Exchange  Control  Board  was  established  to 
regulate  and  protect  Canadian  currency. 
Regulation  issued  by  the  Board  did  not 
affect  the  situation  until  Nov.  23,  1939, 
when  new  regulations  were  issued  requiring 
that  freight  prepaid  on  exports  shipt>ed 
f.o.b.  Canada  must  be  paid  by  the  shipper 
who  in  turn  must  receive  the  amount  of  the 
freight  charges  from  his  foreign  customer 
in  the  foreign  exchange  equivalent.  This  of 
course  effectively  stopped  the  purchase  of 
Canadian  funds  in  the  United  States  markets. 

Because  of  the  general  requirement  in 
newsprint  contracts  that  payment  must  be 
in  United  States  currency,  the  sellers  of 
newsprint  in  Canada  receive  a  substantial 
premium  on  the  deal.  The  official  Control 
Board  conversion  rate  is  10%. 

Details  of  the  Foreign  Exchange  situation 
have  been  published  in  various  bulletins  of 
the  Association  B  Bulletin  No.  7202,  con¬ 
taining  in  full  the  regulations  governing 


atlvertising  promulgated  by  the  Control 
Board. 

RATES  ON  NEWSPRINT  PAPER 
Competitive  Kates  on  Newsprint  Paper  from 
Canada  to  the  United  States  ' 

Considerable  time  was  devoted  by  the 
Traffic  Department  to  this  matter  tsee  News¬ 
print  Bulletins  Nos.  343,  Dec.  6,  1939,  and 
354,  Feb.  28,  1940)  when  the  Canadian 
lines  announced  at  the  close  of  the  1939 
navigation  sea-son  that  the  reduced  rates  pre¬ 
viously  established  would  not  be  effective 
for  the  1940  season.  In  spite  of  confer¬ 
ences  held,  the  reduced  rates  were  not  re¬ 
stored  and  the  only  concession  obtained  was 
that  port-to-port  rates  would  be  restored  on 
request  from  individual  shippers  who  could 
show  competitive  water  cost  data  and  de¬ 
tails  of  tonnage  involved. 

Kates  on  Paper  From,  To  and  Between 
Points  in  the  Southwest — I&S  Docket  4.560 
This  matter  was  reported  to  the  1939  con¬ 
vention  and  has  since  been  covered  in  B 
Bulletin  No.  7130,  Sept.  27,  1939,  and 
Newsprint  Bulletin  No.  356,  March  14,  1940. 
If  the  favorable  proposed  report  issued  by 
Examiner  Archer,  recommending  that  rates 
on  newsprint  paper  be  continued  on  present 
levels  from  mills  in  Wisconsin.  Minnesota, 
Michigan  (Upper  Peninsula)  and  Central 
Ontario  to  points  in  the  Southwest  is  ap¬ 
proved  by  the  Commission,  a  large  produc¬ 
ing  area  will  continue  to  be  available  to 
Southwestern  publishers  without  additional 
rate  restrictions. 

The  recommendation  that  rates  on  news¬ 
print  paper  within  the  Southwest  be  predi¬ 
cated  on  26%  of  the  Southeastern  K-2  class 
scale  will  not  have  the  effect  of  creating 
the  equality  of  rates  on  newsprint  between 
the  so-called  Northern  and  Southern  terri¬ 
tories.  As  a  result  of  brief  filed  by  the 
department,  in  eo-operation  with  other  in¬ 
terested  parties,  the  proposed  increased  rates 
were  suspended.  The  department  was  present 
at  hearing  in  Chicago,  June  6-14,  1929. 

Kates  on  Newsprint  Paper  from  Eastern 
Canadian  Origins  to  Southeastern  Destinations 
When  rates  on  newsprint  paper  from 
Canadians  mills  to  destinations  in  the  East¬ 
ern  section  of  the  United  States  were  estab¬ 
lished,  Southeastern  destinations  were  not 
included,  and  the  Board  of  Railway  (Com¬ 
missioners  for  Canada  recommended  that 
shippers  and  interested  railroads  work  out  a 
mutually  satisfactory  basis  of  rates.  The 
Traffic  Department  intervened  to  expedite  a 
satisfactory  settlement  and  it  is  expected 
that  there  will  shortly  be  announced  gen¬ 
erally  reduced  rates  to  the  Southeastern 
destinations. 

Kates  on  Newsprint  Paper  from  Interior 
Eastern  and  North  Atlantic  Points  to 
Southwestern  Destinations  by  Kail, 
Ocean  and  Rail — I&S  Docket  4382 
There  has  been  no  change  in  status  since 
the  reports  to  the  1938  and  1939  conven¬ 
tions.  Mills  and  consumers  are  seeking  per¬ 
manent  future  maintenance  of  the  rates 
which  the  water  lines  serving  North  Atlantic 
ports  sought  to  have  cancelled.  Settlement 
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depends  upon  final  decision  of  the  Commie- 
sion  in  151^  Docket  4569. 

Rates  on  Newsprint  Paper  from  Herty,  Texas, 
to  Destinations  in  the  Southwest 
Southwestern  publishers  have  been  trying 
to  secure  fair  and  reasonable  rates  on  news¬ 
print  paper  from  Herty,  Texas,  to  destina¬ 
tions  in  the  Southwest.  Rates  have  now 
been  published  to  points  in  Texas,  predicated 
on  16%  of  Southwestern  first  class  rates 
equivalent  to  approximately  25%  of  the 
Northern  first  class  rates  authorized  by  the 
Interstate  Commerce  Commission  in  the  Gen¬ 
eral  Newsprint  Investigation.  Southwestern 
railroads  are  petitioning  the  Interstate  Com¬ 
merce  Commission  for  4th  Section  relief 
to  allow  publication  of  newsprint  rates  to 
destinations  in  Arkansas  and  Oklahoma  that 
will  meet  the  effects  of  truck  and  market 
competition.  The  Traffic  Department  has 
lent  all  possible  assistance.  Important  statis¬ 
tical  data  were  supplied  to  the  mill,  and 
publishers  have  been  kept  apprised  of 
progress. 

North  Middle  western  mills  appear  appre¬ 
hensive  over  the  success  with  which  the 
Southwestern  publishers  are  meeting  in  hav¬ 
ing  rates  established  that  will  encourage  an 
infant  industry.  While  no  active  part  has 
been  taken  in  having  the  rates  established 
for  account  of  the  Southland  Paper  Mills, 
tlie  department  nevertheless  kept  posted  on 
developments  as  they  occurred  and  all  con¬ 
cerned  were  promptly  informed. 

Transportation  of  Newsprint  Paper — Motor 
Truck  vs.  Railroad 

Information  having  been  requested  as  to 
the  relative  merits  of  transportation  of  news¬ 
print  paper  from  a  mill  in  Capaida  to  a  news¬ 
paper  in  Ohio  via  motor  truck  or  via  rail¬ 
road,  the  Traffic  Department  found  the 
international  movement  of  newsprint  by 
motor  truck  was  so  bound  up  with  regula¬ 
tions  administered  by  the  different  province# 
of  the  Dominion,  the  United  States  Motor 
Carrier  Act  and  severe  winter  operation,  that 
it  recommended  the  use  of  rail  service#, 
which  was  accepted. 

Proposed  Revision  of  Official  Railroad  TarllT 

Description  Covering  Newsprint  Paper 

A  matter  of  great  importance  to  news¬ 
paper  publishers  is  the  proposal  to  include 
in  the  definition  of  newsprint  paper  for 
rate-making  purposes,  certain  groundwood 
specialty  papers,  which  do  not  conform  to 
the  present  requirement  that  they  contain 
groundwood  equivalent  to  60%  by  volume 
of  the  weight  of  the  paper.  This  movement 
was  inaugurated  by  a  joint  rail-paper  pro¬ 
ducer  committee,  under  the  auspices  of  the 
American  Pulp  and  Paper  Association.  The 
recommendation  was  made  that  the  present 
official  railroad  tariff  description  of  news¬ 
print  be  amended  to  read  “Newsprint  paper, 
fibre  content  consisting  of  not  less  than  60% 
groundwood,"  etc.  The  Railroad  Joint  Con¬ 
tact  Committee  approved  the  change  and  an 
appeal  to  the  Eastern  Traffic  Executive  As¬ 
sociation  failed.  The  change  will  not  be 
made  until  all  rate  associations  have  con¬ 
curred.  The  Traffic  Department  has  fol¬ 
lowed  the  policy  of  protesting  in  territorie# 
where  the  proposition  has  been  considered. 
RATES  ON  NEWSPRINT  PAPER 
WINDING  CORES 

Rates  on  Paper  Winding  Cores  in  Carload# 

from  Eastern  United  States  to  Eastern 
Canadian  Mills 

In  accordance  with  a  predetermined  policy, 
the  Eastern  railroads  in  1939  proposed  to 
cancel  all  existing  rates  on  newsprint  paper 
winding  cores  in  carload  lots  from  Eastern 
United  States  shipping  points  in  New  York. 
Pennsylvania.  Delaware,  District  of  Colum¬ 
bia  and  the  New  EngKand  States  where  effec¬ 
tive  rates  were  lower  than  sixth  class.  The 
Traffic  Department  appeared  in  opposition 
to  the  proposal,  and  the  railroads  later 
authorized  continuance  of  existing  rate# 
where  lower  than  sixth  class.  The  estimated 
saving  to  publishers  approximates  $3,000 
yearly. 

Rates  on  Newsprint  Paper  Winding  Core#  In 

I-ess  Than  Carload  Lots  Between  Point# 
in  Southwestern  and  Western 
Territories 

As  a  result  of  the  department’s  action  In 
opposing  a  proposal  of  the  Western  and 
Southwestern  railroads  to  increase  rate#  on 
newsprint  paper  winding  cores  in  less  than 
carload  lots,  those  interested  dropped  their 
proposal  with  a  resulting  saving  to  pub¬ 
lishers  of  $1,500  yearly. 

RATES  ON  NEMSP.APER  SUPPLEMENTS 
Rates  on  Newspaper  Supplements  from  New 
York  to  Atlanta 

The  Department  has  filed  application  In 
behalf  of  a  member  in  an  effort  to  establish 
rales  on  newspaper  supplements  from  New 
York  to  Atlanta  on  a  low  enough  basis  to 
permit  a  possible  shifting  of  production  from 
M,aryland  to  New  York.  'ITie  proposal  Is 
under  consideration,  and  if  established  will 
result  in  a  saving  to  the  interested  member. 

Kates  on  Newspaper  Supplement#  from 
Baltimore  to  Atlanta 

To  meet  competition  a  rate  of  78c  per 
100  pounds  on  newspaper  supplements,  car¬ 
loads,  from  Baltimore  to  Atlanta,  was  pub¬ 
lished  with  an  expiration  date.  When  the 
interested  rail  carriers  decided  to  cancel  the 
rate,  your  department  joined  Intereeied 
ANPA  members  in  protesting  and  the  ex¬ 
piration  date  was  further  extended.  Th# 
reduced  rates  may  be  published  on  a  perma¬ 
nent  basis. 

Kate#  on  Newspaper  Supplement#  Withia 
State  of  California 

A  member  in  California  has  been  con- 
(Continued  on  page  78) 
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Bureau  Reports  Success  In  Drive 
To  Increase  National  Advertising 


Marked  Change  for  the  Better  Seen  in 
Attitude  of  Advertisers  Toward  Newspapers, 
Committee  in  Charge  States 


EFFECTIVENESS  of  the  ANPA  Bu¬ 
reau  of  Advertising’s  effort  in  the 
past  year  to  promote  newspaper  adver¬ 
tising  is  attested  to  by  substantial  in- 


(1)  Reader  interest  exists  lor  every  news-  the  Bureau  obtainiiij;  the  cooperation  of 


ammunition.  This  ammunition  has  not  ogj 
been  supplied  at  frequent  intervals  to  mea. 
bers  and  to  the  sales  staff,  but  has  also  bea 
mailed  to  important  national  advertisers  sM 
advertising  ag^encies. 

Tliis  material  has  been  a  decided  facta 
in  the  better  attitude  towards  newspapers  a 
advertisers  and  agents,  to  which  refercnesk 
made  elsewhere. 

Since  the  last  convention  memlN-rs  hsa 
received  the  following  from  the  research  sa 
promotion  department: 

The  Keys  to  Everytown — A  major  pres* 
tation  in  large  easel  form,  which  tells  tb 
basic  newspaper  story.  Newspapers  of  i| 
sizes  in  all  parts  of  the  country  are  us^ 
this  presentation  with  local  de.alers  and  dh 
tributnrs,  as  well  as  with  .agencies  and  is 
tional  advertisers,  to  drive  home  the  i» 
port.ance  of  the  newspaper  as  an  advertibil 
medium.  Many  newspapers  have  eredihl 
the  presentation  with  being  helpful  in  sec* 


paper  page  to  a  far  gre.aler  degree  than  even  newspaper  members  in  these  cities  to  make  ing  new  business.  Large  numbers  of  enthg 


newspapers  have  believed. 

(2)  The  responsibilit.v  for  getting  reader 


the  campaign  a  success. 


astic  reports  of  c,ases  in  which  this  sales  tsd  I 


The  institutional  classification  looks  more  was  effective  are  in  the  Bureau's  files. 


.attention  for  his  advertising  from  the  large  encouraging  than  at  any  time  in  the  past  few 


The  Blue  Rook — A  case  history  collectiil  I 


cr6asGS  in  newspaper  appropriations  paper  page  rests  with  the  advertiser. 


proven  audience  furnished  for  each  news-  years,  and  a  number  of  campaigns  show  of  the  noteworthy  national  newspaper  adi» 


promise  of  materializing  in  newspapers.  tising  campaigns  in  10,18. 


by  many  national  advertisers  with  in  a  word,  newspapers  now  prove  scien-  Hitherto,  it  has  lieen  almost  axiomatic  that  used  this  effectively  in  developing  busiaia 


whom  the  Bureau  has  worked  the  t'^cally  the  tremendous  size  of  the  reader  institutional  appropriations  went  to  maga-  by  showing  what  newspaper  advertising  ka 
'Z  f  .1  -n  ’  audience  which  they  assemble  each  day,  page  zines  or  radio,  and  seldom,  if  ever,  to  news-  done  for  many  national  advertisers. 


Committee  in  Charge  of  the  Bureau 


It  is  up  to  the  advertiser  to  arrest  papers. 


The  book  was  mailed  to  advertisers  uif 


reported  to  the  annual  ANPA  con-  fhe  interest  of  this  audience.  Besides  dis-  Recently  a  public  service  corporation,  after  agents,  as  well  as  to  members  .  . 


vention  in  New  York  this  week. 


pelling  all  doubt  as  to  whether  or  not  people  consultation  with  the  Bureau,  embarked  on  demand  for  addition.il  copies  soon  exhiuits; 


A  marked  change  for  the  better  is  search  upsi'ts  a  number  of  not-too-useful 


are  reading  newspapers  carefully,  this  re-  a  test  program  in  a  limited  number  of  news-  our  supply.  We  have  m.ide  "The  Blue  Book" 


This  was  sufficiently  successful  to  an  arnual  publication.  The  1940  editut 


now  seen  in  the  attitude  of  adver-  traditions.  For  example,  it  shows  left-hand  encourage  them  greatly  to  enlarge  their  news-  will  be  mailed  to  members  soon 


,  j  anor  aH\rr.rf ictner  receive  as  much  attention  as,  and  some-  paper  list,  and  this  particular  account,  which  Big  Business  from  Small  Ads — Which  hs  |  — 

tisers  towaru  newspaper  auveriising,  times  more  than,  right-hand  pages;  that  in-  has  not  heretofore  been  a  consistent  news-  enabled  newspapers  to  prove  that  advertisen 


the  report  stated. 

In  its  len^hy  document  the  Com¬ 
mittee  gave  in  detail  the  story  of  all 


terest  beyond  a  newspaper’s  seventh  page  paper  advertiser,  promises  to  become  an  im- 
varies  comparatively  little  from  the  interest  portant  one. 


shown  in  the  first  seven  pages. 


Real  progress  has  been  made  in  a  number 


with  small  budgets  ean  accomplish  thiip 
with  newspaper  space. 

How  Much  Will  It  Cost? — An  analysis  si 


mittee  gave  in  detail  me  story  Ol  ail  The  studies  are  also  showing  the  kind  of  of  other  classifications,  and  the  Sales  De-  newspaper  advertising  costs  b.v  states,  tfni- 
the  promotional  activities  of  the  Bu-  copy  and  layout  that  is  best  suited  for  the  partment  believes  that  the  general  upward  tories  and  city-size  groups.  This  has  beljud 

omrvbociToH  tVio  sraliio  nf  tVio  .advertising  of  each  particular  kind  of  mcr-  trend  of  linage  will  be  maintained.  newspapers  drive  home  the  fact  that  tbt 

reau  ana  empnasizea  me  vaiue  oi  me  „,,-„(,ise.  Similarly  revealing  facts  are  be-  _ _ _ _ eo.t  of  nmionai  .^dvertisinv  in  newsnancr. u 


leau  diiu  la.c  chandise.  Similarly  revealing  facts  are  be- 

Continumg  Study  of  Newspaper  Read-  tng  disclosed  about  news  and  editorial  eon- 
ing.  Up  to  April  20  seventeen  inves-  tent 

tigations  of  individual  newspapers  e.vgerness  for  the  d.\ta 
had  been  completed  by  Publication  «  is  difficult  to  overestimate  the  eager 
_  u  o  -  "ess  to  study  and  to  use  this  material  dis- 

Kesearen  Service.  nlaved  bv  advertisers  and  agencies,  the  Bu 


GOOD  G.VIXS  IN  FIRST  QUARTER  cost  of  national  advertising  in  newspapers  k 
.  ,  ,,  '  ‘  ‘  .  .  ..  a  whole  lot  lower  than  most  peoplg  think 

Aetna  ly  the  trend  of  national  advertis-  Kxpendlturrs  of  National  Advertisers  is 
ing  must  be  far  more  important  to  all  pub-  N,.„spaisers— A  compilation  of  the  dollin 
Ushers  than  any  specific  recital  of  progress  newspapers  ii 

on  individua  accourits  and  the  trend  ap-  by  all  national  .advertisers  srhos- 

pears  now  to  be  definitely  in  the  right  newsnaner  exnenditnres  totaled  sneS  Oflfl  cf 


played  by  advertisers  and  agencies,  the  Bu-  direction. 


19.18.  by  all  national  .advertisers  srho" 
newspaper  expenditures  totaled  $‘15,000  or 
more.  This  is  the  first  time  that  sneh  i 
compilation  has  been  made  .avaihable  froa 
actual  measurements  b.v  Media  Records.  Ai 


The  report,  signed  by  E.  S.  Friend-  reau’s  membership  and  publishers’  repre-  The  combined  total  of  general  and  auto-  oo"ril^ii.,i7on*  has  h^en  '^made'"availab’rfr(ii 

ly,  business  manager  of  the  New  York  v?nnn»  Records  actual ‘measurements  by  Media  Records.  Ai 

o  r  11  °  findings  as  they  deielop  before  groups  showed  a  loss  in  19.17  as  compared  with  T„niiii  ntiblie-iHon  The  1 940  edition  is  mi 

Sun  follows:  of  ail  sorts.  Nothing  that  newspapers  have  i9;{6.  and  a  further  loss  in  1938  over  1937.  iJl.oe  eZn  edition  u  now 

TO  THE  PRESIDENT  AND  MEM^RS  ever  offered  collectively  has  been  received  The  year  19.19.  however,  reversed  this  down-  Viiflon«l  \dvertisine  Fxiienililiim  kt 
OF  THE  AMERICAN  NEWSPAPER  PUB-  with  anything  like  this  enthusiasm.  Retail  w-ard  curve,  and  a  gain  was  registered  whieh  rio««iflcn#ton«‘ A  tabnt-ition  showinr  a- 


National  Advertising  E\|>rndiliirr<  kt 
riassiflrations — A  tabulation  showing  a- 


SHERS  ASSOCIATION.  GENTLEMEN:  ailverlisers  in  all  parts  of  the  country  have  ig  being  more  than  maintained  for  1940.  npndilnres  of  nUion-il  mivertisers  in  193? 
The  campaign  to  stop  losses  in  national  also  registered  their  keen  interest.  The  edi-  According  to  the  52-city  index  of  Media  eSfleation.  m  ne^snaDer.  S 

\*h^direAi^n‘*of®“thp*^Bureau'^°ff  }°''ial  departments  of  our  members  are  fob  Records.thefirstquarterofthisypar.com-  m.ac-azines  and  f.arm  ionmals'  'The  1940 
ress  under  the  direction  of  the  Bureau  ol  lowing  closely  all  data  which  offer  possi 


Advertising  as  this,  the  Bureau’s  27th  An-  bilities  for  improving  their  publications,  as 


nual  Report,  will  show. 

Increased  budget,  new  personnel  and  mod- 


hundreds  of  letters  to  the  Bureau  show. 
Richard  Compton,  chairman  of  the  Adver- 


Kecoras.  tne  nrstquarterolthis  ypar.com-  magazines  and  f.arm  journals.  ’The  1940 
quarter  of  1939,  shows  edition  will  be  compiled  as  soon  as  poNiUi 
the  following  increases  for  total  national  after  receipt  of  the  figures  from  Reda 
and  for  three  major  classifications:  Uppnrd.  and  niher  smireea 


em  sales  ammunition  have  enabled  the  Bureau  tising  Research  Foundation,  recently  wrote 
to  carry  a  factual,  convincing  newspaper  a  personal  letter  to  the  publisher,  the  editor 


story  to  the  executives  of  industry  and  the  and  the  advertising  manager  of  each  of  the 


leading  advertising  agencies. 


- - —  Bureau’s  members,  inquiring  about  the  uses  »  1 1„-  a  t  -  ikni-  .xUcnwi'i 

A  marked  change  for  the  better  is  now  made  of  the  study.  Replies  to  this  letter.  For  obvious  reasons,  it  is  seldom  sound  i^n'evs  .as  nata  sneeis  lor  ineir  saie.^i 


Tot.al  National  . -j-  8.4% 

Tot.al  Automotive  . -f  28.3 

Total  Gasoline  and  Oil..  -|-  .1.6 

Total  Grocery  . -j-  27.8 


Records  and  other  sources. 

Advertising  Facts — A  continuous  serie*  ol 
mailing  pieces  devoted  mainly  to  sueceiefii' 
n.ational  campaigns  currently  appearing  in 
newspapers.  Members  h.ave  been  using  tkf* 


seen  in  the  attitude  of  advertisers  toward  n,ost  o(  which  we  have  been  privileged  to  poliey  for  the  Bureau  to  publicize  the  names  p'*"-  ""‘J  mailing  pieces  to  local 

_  _j _ _  ..X.  .....  _ _ A_ _ _ _ i_  1 _ _ _ ^  tic^kro  A  iJire'A  niimfv»r  nf  riPwenriDPr*  Dl” 


newspaper  advertising. 

Substantial  increases  in  newspaper  appro-  endorsement.  results.  This  is  true  even  in  those  cases  ri.uiuin 

priations  by  many  national  advertisers,  with  a  few  members  have  expressed  doubt  as  where  an  advertiser  or  his  agency  has  gone  of  each  folder 
whom  the  Bureau  has  worked,  offer  the  best  („  the  value  of  the  study.  Most  of  these  on  record  regarding  the  effectiveness  of  the  x’ ‘‘.PL"" 

practical  evidence  that  the  new  program  is  have  since  agreed  that,  as  they  grasp  its  real  Bureau’s  efforts.  -md  house  o 

already  effective.  significance,  they  recognize  its  great  worth  The  Bureau’s  job  is  a  co-operative  venture  newspapers  R 

x.-wi.'n  F-nu  A  F-irxi’Ai  HAIRS  as  a  sales  weapon.  in  which  newspapers,  their  representatives  Bureau  aciivn 

THE  NEED  FOR  .A  F.VITLAL  BALEB  e  -Rlire-tirs  st-iff  are  Inintlv  eneaireH  ments  in  nev 

STORY  CRE.ATING  NEW’  ADVERTISING  ^  r  f  ^  ‘  a  The  rontinii 


see.  were  practically  unanimous  in  their  of  accounts  on  which  its  work  has  produced  ^  number  of 


This  is  true  even  in  those  cases  P"'>ccd  standing  orders  lor  additional  copw 


already  effective. 

THE  NEED  FOR  .A  F.ACTUAL  SALES 
STORY 

As  forecast  in  the  1939  report,  the  Bu- 


record  regarding  the  effectiveness  of  the  Memos  for  Members— .A  monthly  bulletin 
irrau’s  efforts.  house  orpan  distributed  to  raemw 

The  Bureau’s  job  is  a  co-operative  venture  newspapers  kipping  them  in  touch  »iik 


rnincance,  iiiey  recognize  iis  greai  worm  ..uix-au  r  /uu  o  a  .eiiiurc  _  ■  -  .....  .  ...  _ _ , 

a  sales  weapon.  in  which  newspapers,  their  representatives  Bureau  activities  and  w-ith  current  develop- 

PRRATivr  XRiv  AnvKRTiHlNT  ""d  the  Bureau’s  staff  are  jointly  engaged,  n'ents  in  newspaper  advert jsing.  . 

CREATING  NEW  ADA  ER-TISING  j  .  new  advertUing  The  Continuing  Study  of  Newspaper  B»i4- 

biv  results. '  there  ‘ are  many  factors  wWch  con^  '"k.and  the  Supplementary  Reports  that  D 


reau  of  Advertising  decided  to  build  its  new  announred_  last  April  of  concentrating  creative  work  It  is  rare  that  it— This  major  research  job  is  refrn^ 

and  enlarged  program  on  a  modern,  factual  uPon  about  4io  potential  advertising  ac-  partv  to  this  joint  effort  to  increase  *n  greater  detail  elsewhere  in  this  re^ 

sales  story  for  newspaper  advertising.  The  "‘'"nts  n-presenting  the  bulk  of  national  g^Certiser  and  agency  understanding  of  ^d  ^‘»ny  members  have  already  put  the  Study 

activity  ol  the  past  year  has  combined  the  niiriv“^n.^  further  employment  of  newspaper  spare  can  Practical  use  among  local  merchants. 

assembling  of  that  story  with  aggressive  agencies  that  plare  nearly  .0  of  all  na-  p^pppiy  p,ain,  exclusive  credit  for  any  sue-  ’mnal  advertisers  and  agencies.  And 

work  upon  advertisers  and  agencies.  tional  billings  Using  the  effective  material  a  few  say  the  Study  has  helpci  them  iwun 

As  the  membership  knows,  the  major  Produced  by  the  research  and  pronmtion  de-  -  -- 


Item  in  the  Bureau’s  research  and  promo-  Parime 
tion  program  was  the  establishment  of  t  mcagi 
“The  Continuing  Study  ol  Newspaper  Bead-  results 
ing.”  We  arranged  with  the  Advertising  .  Jn  a 
Research  Foundation  (an  organization  main-  sistent 
tained  by  the  Association  of  National  Ad-  Preatly 


cessful  result. 

It  should  also  be  remembered  that  con- 


new  business,  solve  "position”  problems,  ud 


partment.  the  staff,  both  in  New  York  and  ™ create  a  new  interest  in  newspaper  ipW 

resnuf-  "  n'tomre  reiationshipr  iTls  e^y  .  "ow  Can  AVe  Use  It ?-A  series  of  b^ 

results.  ^  ^  to  see  how  this  confid^'nw*  rniild  easilv  he  pointinfir  out  the  U^es  that  can  be  mtae 

In  a  number  of  classifications  where  per-  ™n fid  nee  could  easily  Continuing  Study  of  Newspiper 

sistent  Bureau  work  has  been  done,  new  or  . ‘na‘  Reading”  ...  and  answering  importiut 


greatly  increased  appropriations  have  been 


to  trespass  upon  ordinary  business  courtesy.  Reading”  .  .  .  and 

We  believe  Bureau  members  approve  this  regarding  it 


vertisers  and  the  American  Association  ol  made  for  advertising.  For  ex-  the  Bureau’s 


Advertising  Agencies)  to  sponsor  this  in-  "mpie.  in  me  gaso  me  ncia,  wnicn  nas  oc- 
quiry  into  newspaper  reading  habits.  The  caponed  considerable  concern  for  a  number 
agencies  and  advertisers  thought  so  well  of  years,  and  where  a  ^eat  deal  of  Bureau 
the  plan  that  they  agreed  to  pay  part  of  f.«°'-t  has  been  epended.  four  major  adver- 
the  cost.  In  their  sponsorship,  we  enjoy  “sers  have  recently  come  back  to  newspapers 


I, Ka.,.,-  i.n,..  Tn-  ni.r......  .  Sclls — A  colIcctlon  of  casc  historif*  ol 

ample,  in  the  gasoline  field,  which  has  oc-  ypppr,,.*’  alwavs  open  to  anv  meml^7  Md  »"me  of  the  most  siicresslul  retail 
casioned  considerable  concern  for  a  number  -tl?*  ^ 5  tisements  in  1939.  The  purpose  of  the 


though^^so^well^f  ""d  where  a  great  deal  ol  Bureau  m®rt'i^uT"the*'srtuaUon*’on**lnd'th”  bemk  U* to  lhow”'naUonaradve“rtrrere.  as 

M  m.pay  part  Sf  work^wTtV‘ ind^Sua^ acCoinU^  as  retailers  the  ^newspapers’  ability 


the  advantage  of  having  the  job  validated  consistent  schedules.  In  fact, 

hx  cnctomera  *bts  classification  shows  one  of  the  largest 


by  our  customers.  .  siiu».  one  i 

To  work  with  Dr.  Miller  McClintock  S^ms  of  any  in  the  general  field 


wSch^^Fou'^ation  in  **'implMnenting  the  humor  campaign  in  a  list  of  newspapers  on  Therefore,  your  Committee  feels  it  is  proper  iea"sie.'‘“'nie  series'"  wilT  be '“made  up  of  » 
study,  an  Administrative  Committee  was  ml  burners.  This  advextising  stems  directly  to  mention  specifically  the  successful  out-  number  of  different  groups  .  .  .  some 
agreed  upon  consisting  of  the  following:  f'""™  the  findings  ol  “The  Continuing  Study  come  of  the  work  done  by  the  Bureau  for  the  voted  to  the  importance  of  the  new«  «» 

For  the  advertisers-  Lee  H  Bristol,  Newspaper  Reading,”  and  was  an  early  Past  twelve  years  on  the  life  insurance  com-  ,j,e  newspaper  in  people’s  lives:  some  iwu'’ 


-  -  _ _ _  dure  tangible  dollar-and-rents  results  at  lo* 

th  large,  consistent  schedules.  In  fact.  INSURANCE  COMPANIES  PICK  NEWS-  costs. 

is  classification  shows  one  of  the  largest  P.APERS  ^  Series  of  Promotion  Ads — For  OR  I* 

ins  of  any  in  the  general  field.  Consistent  exceptions  to  the  above  policy  columns  of  member  newspapers. 

An  interesting  result  of  Bureau  work  is  a  of  course,  occur  from  time  to  time.  Arji  group  in  this  sexies  is  ready  for 


Bristol-Myers  Co.,  and  Stuart  Peabody,  the  demonstration  ol  its  value  as  a  sales  tool  panics,  since  this  activity  has  been  referred  jng  out  the  economic  advantages  of  sd^ 


Borden  Co. 

For  the  agencies:  Henry  Eckhardt  ol  Ken 


in  the  hands  of  Bureau  representatives. 


to  in  previous  reports  and  has  frequently  tising;  some  directed  to  dealers  to  «h^ 


The  Midwest  staff  have  concentrated  much  been  the  subject  of  special  bulletins.  The  them  '  the  importance  of  newspaper  sdrtr- 


Eckhardt.  Inc.,  and  William  G.  effort  in  Detroit.  Practically  with-  Bureau’s  staff  has  maintained  active  contact  tising  on  the  part  of  their  manufacinro" 


Palmer  of  J  Walter  Thompson  Co  "  “ut  exception,  the  automobile  companies  over  these  years  with  presidents  and  other  gtc. 

For  the  newsoaoers-  William  G  Chandler  '’"'e  greatly  increased  their  newspaper  ap-  executives  of  leading  life  insurance  com- 

0°  .1™  propriations  for  1940.  and  automotive  ad-  Panics,  urging  them  to  undertake  a  co- 


of  Scripps-Howard  Newspapers,  and  Charles  Propriations  for  and  automotive  ad 

F.  McCahill  of  the  Cleveland  News.  vertising  shows  the  largest  percentage  ol 


At  its  meetings,  this  committee  has  wel-  eain 
corned  the  Chairman  and  other  members  of  ‘'on 
the  Committee  in  Charge  of  the  Bureau,  as 
well  as  executives  of  the  Bureau's  staff.  ^nnt' 


vertising  shows  the  largest  percentage  of  operative  campaign  of  educational  adver- 
gain  of  any  national  advertising  classifica-  tising. 


ecutives  of  leading  life  insurance  com-  m.-rrisi  PRnnrrRH  vrw  BrSI>'MS 
nies,  urging  them  to  undertake  a  co-  MATERIAL  PRODUCES  NEW 
erative  campaign  of  educational  adver-  The  most  gratifying  thing  about  the 
iing.  motion  and  research  material  issued  hy 

Thus,  the  announcement  made  in  March  Bureau  is  that  so  many  members  have  fojj® 


in.  inus.  ine  announcement  maae  in  juaren  uureau  is  inai  so  many  menioris  , 

In  the  grocery  field,  where  radio  made  By  the  Institute  of  Life  Insurance,  that  the  it  of  practical  value  in  getting  add'tio 


a  rnmmittee  in  Pharre  nf  the  Bureau  as  ‘n  me  grocery  neia,  wnere  raaio  maae  "4  me  mrinuic  oi  iviic  insurance,  mai  inc  ■»  u.  wacwcai  xaiuc  m  ---  ^ 

■11  as  executives  nf  the  Bureau's  staff’  some  of  its  heaviest  inroads  into  newspaper  companies  had  agreed  to  such  a  campaign  linage.  The  most  encouraging  n®**  “s( 

On  Anril  eo  seventeen  investigations  of  appropriations,  we  are  making  satisfactory  and  had  chosen  newspapers  as  the  medium,  letters  that  have  come  to  us  from  me 

lividual  new™?r  h2d  progress.  Three  major  advertisers  with  is  both  gratifying  and  significant.  The  ad-  is  not  that  the  material  is  “attraeUve  ^  bu 

r  RnnnHatinn  hx  Piitiiientinn  Beepnreh  whom  the  Staff  has  Worked  had  practically  vertising  will  begin  this  month  in  a  large  impressive  or  “well  gotten  up  •  ■  •  Co: 


for  the  Foundation  bv  Publication  Research  “’Boni  the  staff  has  worked  had  practically  vertising  will  begin  this  month  in  a  large  impressive  or  well  gotten  up  .  ■  • 
SeJw  re  aTthe  TnvretiSns  are  proS  ‘Be  newspaper  as  an  advertising  Bet  of  newspapers  and  will  run  once  a  week  that  it  has  brought  in  more  b"'“nf*’ 

in^L^the  rate  of  ti^  f  month  Anah^rel  "ledium.  They  have  now  reversed  their  throughout  the  year.  Other  papers  will  be  advertisers,  and  made  advertisers  out  ol  n 

reLrU  noon  twelve  of  twrstudi^rh^^^^^^  former  policy  and  are  investing  the  lion’s  added  to  the  list  if  the  campaign  shows  adrertirers.  _  _ _ _  _ 


reports  upon  twelve  of  these  studies  have  P®''®*-  ana  are  investing  the  lion’s  ^<ueu  .o  me  i.si  ii  me  ean.paign  snows  „  number  of  othW 

heen  distrihnted  The  Foundation  will  shortly  share  of  their  appropriations  in  newspapers,  results.  The  Bureau  is  planning  a  numner  o 

Dsue  ^n  offieiai  summary  of  findings  bared  Another  m.ajor  grocery  advertiser  has  de-  Following  its  plan  of  building  further  its  important  promotion  and  research  job. 


upon  the  first  dozen  studies. 

GREAT  ADVANTAGES  TO  NEAA’SP.APERS 
While  the  Bureau  has  refrained  from 
reaching  final  conclusions  until  sufficient 
samples  are  at  hand,  it  is  evident  that  two 
outstanding  propositions  have  been  proved 
by  the  study,  greatly  to  the  advantage  of 
newspapers; 


velopcd  within  the  last  year,  practically  from  sales  staff  after  sufficient  sales  ammunition  the  months  ahead. 

scratch  into  a  very  large  newspaper  account,  had  been  acquired,  the  Bure.au  added  Dent  One  major  job  now  in  prepar.ati^ 


A  great  deal  of  credit  for  this  development  Hassinger  to  the  Chicago  office  staff  and  Newspaper  as  an  Advertising  Medium 


was  given  the  Bureau  representative  by  the  J-  Arthur  Br,ashe,ar8  at  the  New  York  office,  pocket-size,  illustrated  handbook  on  "  , 
agency  placing  the  business.  Thus,  eight  men  are  now  available  for  sales  paper  advertising.  'While  it  is  tntenaea J” 


This  aiivertiser's  interest  was  originally  contact  work. 


marily  for  the  use  of  newspaper  tg 

men,  we  hope  to  make  it  valuable  alM 
advertisers  and  agencies,  and  to  f®”®* 
(Continued  on  page  64) 


aroused  by  some  preliminary  work  on  “The 
Continuing  Study  of  Newspaper  Reading.” 
A  test  campaign  in  a  few  cities  followed. 


RE.SEARCH  AND  PROMOTION 
The  research  and  promotion  department 
has  had  a  busy  year  building  additional  sales 
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Aqmral  view  of  fhe  I8fh  annual  convention  of  the  ASNE  In  the  National  Press  Club,  .  ,  ^  ^  ^ 

WMhingfon.  At  the  left.  Norman  B.  Deuel.  United  Press,  is  speaking  on  "The  Cor-  committee  to  record 

respondent's  Job  in  the  Russo-Finnish  War."  chievements  of  deceased  members. 


&  Press,  contributed  much  to  the 
society  both  in  his  capacity  of  direc¬ 
tor  and  as  head  of  various  committees. 

His  energy  and  leadership  were  in¬ 
spirations  to  his  associates. 

“Death  took  heavy  toll  during  the 
past  year  and  the  Society  expresses 
its  sympathy  to  the  families  of  these 
members  who  were  taken  from  us 
since  the  last  meeting: 

“Robert  L.  Wright,  Haverhill  (Mass.) 

Gazette. 

“Julian  Hall,  Dothan  (Ala.)  Eagle. 

“Wisler  Gable  Zeamer,  Philadelphia 
(Pa.)  Bulletin. 

“Harvey  Deuell,  New  York  Daily 
News. 

“Louis  J.  Reilly,  Bridgeport  (Conn.) 

Post.  ' 

“R.  J.  Dunlap,  St.  Paul  (Minn.)  Dis¬ 
patch-Pioneer  Press.” 

The  society  voted  to  create  a  me-  ^  ^  ^  Newspapers, 

morial  committee  to  record  the  R„,hester.  N.  Y..  first  vice-president  of 
chievements  of  deceased  members.  ASNE 

Burrows  Matthews,  Buffalo  Courier 

Express,  then  said:  dangers,  in  an  isolation  frequently 


Burrows  Matthews,  Buffalo  Courier 

Express,  then  said:  dangers,  in  an  isolation  frequently 

p  J  •  ■  T  T  T  T  *  *  1  “Holding  that  the  free  expression  demanding  unusual  resources  of  reso- 

KnilOrS  UlrCle  V  lCfllCl]j.C6  of  opinion  is  a  right  no  less  funda-  lution  and  initiative,  are  making 

^  ^  ^  *^  *•'»***  mental  than  the  free  circulation  of  available  to  the  American  people  in 

II  knowledge,  we  urge  the  exercise  of  honestly  edited  newspapers  uncon- 

/iCjCllIlSL  J\Ul6  utmost  vigilance  again.st  a  re-  trolled  by  propaganda,  the  best  in- 

^  cently  exhibited  tendency  of  some  formation  on  world  affairs  available 

JiewTC  u  — i_i  Cl  T  '  r*  judges  to  extend  the  conception  of  to  any  people  anywhere.” 

ASNE  Hears  Coghlan  on  St.  Louis  Case  .  .  .  contempt  of  court  ^to  an  unwar-  ^he  convention  had  its  usual  off- 

the-record  session  with  President 

lorn  Wallace  tlectea  President  .  .  .  -an  assault  which,  if  persisted  m,  Roosevelt  at  the  White  House,  also 

«  1.  twr  11  TT  1  .1  «  1  one  with  Under  Secretarv  of  State 

Roosevelt,  Welles,  Heard  Off  the  Record  -  Sumner  Welles.  Last  year  s  dinner 

procedure  was  repeated,  with  four 

EXERCISE  of  the  utmost  vigilance  ville  (Ky.)  rimes,  was  elected  presi-  off-the-record  speeches  by  Wendell 

against  extension  of  the  conception  dent  of  the  society,  succeeding  Donrld  Willkie  and  Glenn  Frank,  for  the 

of  contempt  of  court  into  the  suppre-  J,  Sterling  of  the  Portland  Oregon  Republicans  and  Secretary  Ickes 

sion  of  newspaper  criticism  was  urged  Journal.  Senator  Pepper  for  the  Demo- 

by  the  resolutions  committee  of  the  The  board  of  directors  also  elected 

American  Society  of  Newspaper  Edi-  these  other  officers:  Reports  of  the  shop  talk  breakfast 

tors,  holding  their  eighteenth  annual  and  luncheons  are  published  at  length 

convention  in  Washington  last  week.  V.  Atwood,  associate  editor  of  jjj  other  columns. 

The  resolution  was  unanimously  Gannett  newspapers,  Rochester,  ■ 

adopted,  following  an  address  by  N.  Y.,  first  vice  president;  Dwight  T  n  *  J 

Ralph  Coghlan,  editor  of  the  editorial  Marvin,  editor  of  the  Troy  (N.  Y.)  IWO  rrOmOteCl 

page  of  the  St.  Louis  Post-Dispatch.  Record,  second  vice-president;  Nathan-  p.  Poet  r>ieT-irTtr«Vi 

Mr.  Coghlan  reviewed  the  recent  con-  iel  Howard,  editor  of  the  Cleveland 

tempt  action  against  his  newspaper  News,  secretary;  E.  S.  Beck,  assistant  Sx.  Louis,  Mo.,  April  23— The  elec- 

and  also  the  efforts  by  the  bar  associa-  editor-in-chief,  Chicago  Tribune,  tion  of  Albert  G.  Lincoln,  business 

don  of  Los  Angeles  against  the  Los  treasurer.  manager  of  the  St.  Louis  Post  Dis- 

Angeles  Times.  The  St.  Louis  editor  Directors  elected  were:  Mr.  At-  patch,  as  second  vice-president  of  the 

told  the  convention  that  if  his  convic-  wood,  Mr.  Beck,  John  S.  Knight,  Akron  _  Pulitzer  Publishing  Co.,  publishers  of 

tion  were  upheld,  it  might  “prove  to  Beacon- Journal;  W.  S.  Gilmore,  De-  the  paper,  was  announced  today.  At 

be  only  preliminary  to  a  concerted,  troit  News;  Paul  Scott  Mowrer,  Chi-  Tom  Wallace,  Louisville  |Ky.)  Times,  left,  the  same  time,  George  M.  Burbach, 

nation-wide  campaign  to  infringe  upon  cago  News;  and  Hamilton  (Dwens,  newly  elected  president  of  the  ASNE,  and  advertising  manager  and  company  di- 

the  freedom  of  the  press.”  Baltimore  Sun.  Donald  J.  Sterling,  retiring  president.  rector,  was  elected  secretary  to  fill 

Mr.  Coghlan  said  that  “it  is  mani-  Unanimous  adoption  of  the  follow-  .  Lincoln’s  position, 

lest  that  if  the  legal  profession  as  a  jng  resolutions  was  voted-  soon  expose  any  citizen  to  arrest  Other  officers  are  Joseph  Pulitzer, 

whole  had  exercised  itself  in  behalf  and  imprisonment  who  ventures  pub-  president;  Joseph  Pulitzer,  Jr.,  vice- 

of  reform  of  the  judiciary  and  of  “The  American  Society  of  News-  licly  to  criticize,  or  even  comment  president;  and  James  T.  Keller,  treas- 


Donald  J.  Sterling,  retiring  president. 


rector,  was  elected  secretary  to  fill 
Lincoln’s  position. 

Other  officers  are  Joseph  Pulitzer, 


lest  that  if  the  legal  profession  as  a  jng  resolutions  was  voted-  soon  expose  any  citizen  to  arrest  Other  officers  are  Joseph  Pulitzer, 

whole  had  exercised  itself  in  behalf  and  imprisonment  who  ventures  pub-  president;  Joseph  Pulitzer,  Jr.,  vice- 

of  reform  of  the  judiciary  and  of  “The  American  Society  of  News-  licly  to  criticize,  or  even  comment  president;  and  James  T.  Keller,  treas- 

criminal  law,  there  would  be  no  occa-  paper  Elditors  again  expresses  its  upon,  current  judicial  decisions,  how-  urer.  In  recent  years  the  other 


sion  for  most  of  the  newspaper  criti-  grateful  appreciations  for  the  many  ever  debatable  they  may  be.” 


vice-president  position  has  not  been 


°sros  which  are  piously  deplored  courtesies  extended  it  by  the  National  “We  salute  with  pride  and  admira-  filled. 

as  undermining  respect  for  the  Press  Club  during  the  Eighteenth  An-  tion  the  corps  of  American  corre-  Mr.  Lincoln,  66  years  old,  has  held 

courts.”  nual  Convention  of  the  Society.  spondents  abroad,  who,  in  war  and  an  executive  position  with  the  organi- 

James  M.  Thomson,  publisher  of  the  “The  American  Society  of  Newspa-  disaster,  with  the  handicap  of  faulty  zation  for  the  last  44  years.  He  began 
^ew  Orleans  Item-Tribune  related  the  P®r  Editors  records  with  deep  sorrow  communications,  in  an  atmosphere  in  the  circulation  department  of  the 

Mstory  of  the  Huey  Long  dictatorship,  the  death  of  one  of  its  directors.  Ed-  too  often  of  hostility  and  suspicion,  paper  in  1895.  Mr.  Burbach  has  been 

with  the  observation  Siat  it  could  just  Kingman  Bixby,  editor  of  the  under  censorship  and  official  pres-  advertising  manager  since  1913  and 

well  have  happened  in  New  York,  Springfield  (Mo.)  News  and  Leader  sures,  amid  personal  hardships  and  a  director  since  1922. 

Dhnois  or  any  other  state,  and  finally 
Was  broken  by  a  free  press. 

Huey  Long,  said  Mr.  ITiomson,  was 
building  “a  dictatorship  as  ironclad 
snd  air-tight  as  those  of  Stalin,  Hitler 
or  Mussolini,”  and  his  ultimate  pur- 
was  “to  do  to  the  United  States 
had  done  to  Louisiana.” 

^  The  Senator,  Mr.  Thomson  added, 

K  every  problem  relating  to  the 
ouilding  of  a  dictatorship  except  press 
control." 

Long  attempted  to  control 
press,  the  publisher  said,  by  a  gross 
Mvertising  tax,  but  the  statute  was 
hy  the  Supreme  Court. 

Perhaps  this  decision  may  one  day 
^  worth  all  the  grief,  labor  and  ex- 

the*T  dictatorship  cost  Listening  to  e  description  of  the  Baltimore  Evening  Sun's  laboratory  experiment  to  develop  better  methods  of  news  presentation 

addJt  '^^*^*'*  press,”  Mr.  Thomson  given  by  Neil  H.  Swanson,  managing  editor,  are,  left  to  right:  Hugh  W.  Robertson,  Westchester  County  Newspapers;  John  S. 

Knight,  Akron  Beacon-Journal  and  Miami  Herald;  Ben  M.  McKelway,  Washington  Evening  Star;  Douglas  C.  McMurtrie,  director 


m  Dooc;on”*/ournoi  ana  ivnami  neroiui  m.  rnwrvoiway.  . . .  i 

om  Wallace,  editor  of  the  Louis-  of  typography  for  Ludlow  Typograph  Co.;  Alfred  H.  KIrchhofer,  Buffalo  Evening  News,  and  Mr.  Swanson. 
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P  U  B  L  I  S  H  Eli 


1939  Wage  Costs  Rose 
“Out  of  Proportion” 


AKBITSATION  PROVISIONS  IN  CONTRACTS 


Differences  relative  to  8000664107  contract  and  arisinr  under 


Special  Standing  Committee,  ANPA,  Reports 
Rise  Not  Justified  by  Linage,  Cost  of  Living, 
or  Other  Business  Factors 


Differences  relative  to  succeeding  contract  only . 

Differences  arising  under  contract,  including  discharges. 


Discharges  only  .  3 

No  arbitration  of  any  kind .  17 


’Total  contracts  .  263 


o 

a 

« 

S 

i. 

il 

i 

S  t. 

Ik 

£ 

75 

122 

92 

36 

18 

12 

3 

1 

3 

104 

31 

29 

11 

43 

6 

3 

17 

6 

10 

3 

.  263 

159 

134 

67 

’Ehccept  in  few  instances  a  contract  covers  all  papers  in  a  city. 


“WAflF  nn  ANPA-Mpmhpr  In  several  instances  threatened  strikes  — — 

j  .  j  •  -  inon  were  prevented  by  the  advice  or  interven-  Drivers  (Incl.  mail  deliverers) .  2 

papers  continued  to  rise  during  ISfoo  (jjjjj  qj  Jjjg  chairman.  One  of  the  larger  10  Unions  .  1 


out  of  proportions  which  could  be  unions  in  Cleveland  obtained  strike  author!- 


ments  customarily  used  by  newspapers 
employers  are  not  liable  for  time  lost  wha  A  BUEl 
operations  are  suspended  during  strikes  il  tko  ; 


Viir  linacro  oncf  r\f  living  nr  nation  through  a  misrepresentation  to  the  Total  .  48  third  parties.  I 

jUSlinea  oy  image,  ui  iivuig,  u  international  Union  of  the  contract  obliga-  In  three  cities  decisions  are  awaited  In  There  were  arbitrations  in  Wilkes-Bsii!  I  “OW  mi 


other  business  factors,  Uie  opecial  tions  and  on  the  intervention  of  this  Com-  local  arbitration  cases  already  heard  and  in  and  I^n,  Mass.,  settling  wage  differences  s 
Standing  Committee  of  the  ANPA  mittee.  the  International  acted  immediately  at  least  twelve  other  instances  the  parties  the  conclusion  of  Guild  strikes.  A  thU 
,  j  nr.r,,,o1  to  rescind  the  strike  sanction.  are  preparing  their  arbitration  briefs.  In  Guild  wage  arbitration  was  held  in  Sion 

revealed  this  week  m  its  annual  re-  arbitration  addition  to  the  foregoing,  the  international  City,  Iowa. 

DOrt.  The  wage  trend  has  leveled  „  »  .  .  .  Arbitration  Board  has  two  eases  under  ad-  The  Special  Standing  Committee  eontij* 

1^  TOin  Tnf^rnatinnal  Aphitrntinn  A,-rppniatit  _ .  . _ _ _ j. _ _ ,  . _ _ ..  . 


Arbitration  Board  has  two  cases  under  ad-  The  Special  Standing  Committee  eon  tins  I 


off  in  1940,  it  said,  and  “there  is  no  ^im  %rl"ssmen‘ hL^\as?ed'Vhe°"sec^^^^  c^sirwere‘TeceX%^%^ped.’‘'’‘’'"’’ 


procedure  under  the  expired  agreements  sift 
the  International  Unions  of  printers,  staw 


.  ..  .  .,  u-_i _  V  ^ -  . —  — V  , - .  - ..  —  cases  were  rceeiiii,  uruppeu.  piuecuurc  uiiuer  ine  expirea  agreemenis  m 

justification,  in  the  history  Ot  news-  of  the  five-year  tPf®  and  almost  three  times  n  jg  not  true  that  there  were  more  arbl-  the  International  Unions  of  printers,  stow 
naoer  wage  relations  or  in  current  ?®  •"Jiy  individual  Arbitration  Contracts  trations  last  year  because  there  were  more  typers,  and  others,  permits  arbitration  tali 
faetnre  fnr  further  increases  executed  by  publishers  and  locals  arbitration  contracts.  In  fact,  the  opposite  of  differences  directly  connected  with  wan 

business  factors,  tor  turi  of  the  pressmens  union  than  was  the  c^  rolg  jg  true.  The  adoption  of  arbitration  hours,  and  working  conditions,  and  does  u 

at  this  time.  during  the  five-year  term  of  the  preceding  machinerv  as  a  nermanent  nolicv  actuallv  subiect  to  arbitration  di ffpr(>n<v>«  in  mTnn,. 


The  committee,  Eugene  MacKinnon,  o^orriai 


machinery  as  a  permanent  policy  actually  subject  to  arbitration  differences  in  comiet 


encourages  settlements  in  conciliation.  Pur-  tion  with  demands  for  gratuities  such 


u  tViov-o  DTO  nn  fil<»  N^ws  sod  commercial  department  agree-  tjjg^^  the  rate  of  wage  increases  obtained  in  vacation  or  dismissal  indemnity.  In  senni 

chairman,  reported^  there  are  on  n  ments,  more  hequently,  are  aborting  pro-  conciliation  by  unions  who  are  committed  joint  rulings  with  International  Unta 


981  mechanical  union  contracts  COV-  visions  for  the  arbitration  of  differences  to  arbitration,  is  greater  than  the  rate  of  Boards,  demands  for  gratuities  have  bea 
ering  from  one  to  a  dozen  newspapers.  t  inci’eaee  gained  by  unions  not  committed  to  ruled  out  of  the  arbitrable  issues.  In  t« 

®  ...A  _  though  the  American  Newspaper  Guild  is  arbitration.  The  pressmen  and  stereotypers,  cities,  where  local  unions  resisted  arUtn- 


■7  A  -laAO  SOI  -  j  .  iI-.  .. ™ - .  .  -  — .  —  aruiiraiiuii.  Aiie  prcseiiicu  aim  sicreuiypers,  viiics,  wiicre  local  unions  resisieo  arHn. 

At  the  start  of  1940,  IZl  newspapers  opposed  to  arbitration.  Twenty-sir  rantracts  ii^hose  locals  have  a  greater  ratio  of  arbi-  tion  commitments  because  they  closed  tk 


had  contracts  with  news  or  commer-  j"  tw 
cial  department  employes.  arbitr; 

The  complete  report  follows:  ten  pi 

During  the  last  year,  the  Special  Standing  putes. 
Committee  did  a  greater  volume  of  work  The 


classification  provide  for  arbitration  tration  commitments  than  other  trades,  have  door  upon  vacation  proposals  the  publUhn 
of  differences;  three  (not  Guild)  provide  for  ^  greater  percentage  of  wage  increases  in  in  their  renewed  arbitration  commitnieot‘ 
arbitration  of  a  succeeding  agreement:  wd  conciliation  than  typos  and  engravers  whose  agreed  that  in  the  future  they  would  subm;; 
ten  provide  for  arbitration  of  discharge  dis-  contracts  contain  fewer  arbitration  com-  to  arbitration  “questions  pertaining  to  win 
1  .  mitraents.  hours,  working  conditions,  and  vacatlom." 

"raere  has  also  been  an  Increase  In  arbi-  >n,e  obligation  to  arbitrate,  if  conciliation  Because  of  the  great  increase  in  local  irtl- 


hours,  working  conditions,  and  vacatloni." 
Because  of  the  great  increase  in  local  irtl- 


and  rendered  a  wider  variety  of  services  to  tration  clauses  in  the  local  contracts  of  fails,  appears  to  lubricate  bargaining  ma-  trations,  the  Special  Standing  Committee  hit 


members  than  in  any  previous  ye».  More  mechanical  trade  unions,  other  than  prew-  chinery.  In  other  woids,  employers  are  more  been  called  on  to  join  International  Unioi 


individual  members  requested  special  assis-  men.  In  each  tr^e.  as  shown  by  a  tabula-  inclined  to  grant  increases  if  they  suspect  officers  in  determining  arbitrable  Issuei  uc 


tance  than  ever  before. 


tion  herewith,  the  number  of  arbitration  tj,e  business  factors  to  be  considered  would  settling  many  disputes. 


Detailed  discussion  of  the  hundreds  of  commitments  m  ANPA-member  agreements  induce  an  arbitration  board  to  rule  agldnst  In  10  local  cases,  the  Chairman  and  Inter- 


individual  cases  passing  through  the  hands  has  increased  during  the  year. 


their  wage  position.  However,  unions  can  national  Union  officers  determined  arbitnb> 


of  the  Committee  would  be  cumbersome  and  A  substanUal  increase  in  the  num^r  of  ^nd  at  the  present  are  forcing  cases  into  points  for  the  local  boards 
impractical  in  a  report  of  this  kind.  The  arbitrations  ^eided  is  notable  for  the  last  arbitration  “on  the  chance”  that  a  Board  In  11  local  cases  the  (fiis 

following  statistics  and  discussion  of  trends  fiscal  year.  There  were  48  local  arbitrations  them  a  raise.  national  Union  officials  v 

arc  of  particular  interest  to  the  membership,  as  ci^p^d  to  14  in  the  year  previous.  Prominent  among  the  arbitrations  of  the  select  the  local  arbiters. 

u-Anv  TRW.vna  classified  by  trades  as  follows:  vear  was  one  in  Pittsburgh  in  which  the  In  4  local  cases  where  * 


bitratlon  “on  the  chance”  that  a  Board  In  11  local  eases  the  (fiiairman  and  Inter 
11  give  them  a  raise.  national  Union  officials  were  required  to 

Prominent  among  the  arbitrations  of  the  select  the  local  arbiters. 


WAGE  TRENTIS  ciassiaea  oy  xra 

Wage  costs  on  ANPA-member  papers  con-  ' 

tinned  to  rise  during  1939  out  of  propor-  •  •  •  •  ■ 

tions  which  could  be  justified  by  linage,  cost  . , 

of  living,  or  other  business  factors.  So  far  ®‘'* 

during  1940  the  trend  of  the  wage  rise  has  . 


Typographical  .  17 

Pressmen  .  7 


levelled  off  slightly.  There  is  no  justifica-  Guild  .  d 

tion.  in  the  history  of  newspaper  wage  Paperhandlers  .  2 


relations  or  in  current  business  factors,  for 
further  increases  at  this  time. 

In  1939.  71%  of  all  renewed  contracts 
with  the  five  large  mechanical  department 
traides  were  renewed  without  an  Increase  and 
29%  allowed  increases.  A  slightly  greater 
trend  of  increase  was  apparent  with  respect 
to  more  recently  organized  and  unorganized 
employes.  The  greater  portion  of  increases 
went  to  lower  paid  groups  and  the  wages  of 
higher  paid  groups  remained  more  stable,  as 
evidenced  by  the  fact  that  of  mailer  con¬ 
tracts  49%  of  renewals  entailed  increases 
and  61%  embodied  no  increase;  whereas, 
only  6%  of  photo-engraver  agreements  con¬ 
tained  increases  and  94%  were  renewed. 

VACATIONS  WITH  PAY 
The  foregoing  indicates  that  a  larger  num¬ 
ber  of  publishers  are  negotiating  new  wage 
scales  without  increases,  but  it  does  not 
accurately  reflect  the  trend  in  wage  costs 
because  there  has  been  an  upward  spurt  in 
the  number  of  cases  where  vacations  with 
pay  are  granted.  Logically  if  there  is  no 
good  reason  for  an  increase  in  cost  as  rep¬ 
resented  by  higher  wages,  there  should  be 
no  reason  for  an  increase  in  cost  as  repre¬ 
sented  by  introduction  of  paid  vacations. 

CONTRACT  RENEWALS 
In  the  table  at  right  is  an  analysis  of  con¬ 
tract  renewals  with  mechanical  department 
trades. 

NEWSPAPER  STRIKES 
No  ANPA-member  papers  were  suspended 
by  strikes  during  1939,  and,  in  fact,  there 


year  was  one  in  Pittsburgh  in  which  the  In  4  local  cases  where  the  Chairman  inJ 
7  Chairman  of  the  Special  Standing  Committee  International  officers  were  asked  to  detn- 

7  participated.  Ten  unions,  forced  into  idle-  mine  arbitrable  points,  the  negotiation!  re 
6  ness  through  a  strike  of  white  collar  work-  suited  in  finding  basis  for  conciliation  at 

2  era.  were  arbitrating  a  demand  for  pay  for  the  local  parties  were  enabled  to  condniie 

8  time  lost  during  suspensions  of  two  news-  their  contracts  without  arbitration.  An  mi- 

3  papers.  The  arbitration  board  held  that  un-  usually  large  number  of  disputes  were  f«- 
2  der  the  types  of  collective  bargaining  agree-  mally  referred  by  the  local  parties  to  thii 

Committee  and  the  officers  of  Internationil 


Typographical 

Contracts  renegotiated  at  aid  scale . 

Contracts  not  opened  at  expiration .  57 

Wage  reopenings  under  contracts  passed  up .  17 


Contracts  renegotiated  at  increase  in  scale. 
First  contracts  . 


Total  . 

Pressmen 

Contracts  renegotiated  at  old  scale . 

Contracts  not  opened  at  expiration .  40 

Wage  reopenings  under  contracts  passed  up .  13 


Contracts  renegotiated  at  Increase  in  scale. 
First  contracts  . 


Total  . 

Press-Stereo 

Contracts  renegotiated  at  old  scale . 

Contracts  not  opened  at  expiration . 

Wage  reopenings  under  contracts  passed  up. 


Contracts  renegotiated  at  increase  in  scale. 


Total  . 

Stereotypers 

Contracts  renegotiated  at  old  scale . 

Contracts  not  opened  at  expiration .  24 

Wage  reopenings  under  contracts  passed  up .  16 


Contracts  renegotiated  at  Increase  in  scale. 
First  contracts  . 


were  fewer  strikes  against  newspapers  last  Photo-Engravers 


year  than  in  any  of  the  several  preceding 
years.  There  were  5  strikes  by  typographi¬ 
cal  locals  and  2  by  Guild  units.  There  were 
no  strikes  of  pressmen,  stereotypers,  photo- 
engravers.  or  mailers. 

The  typographical  strikes  were  as  follows; 

Easton,  Pa.,  for  closed  shop.  Lost  by 
union. 

St.  Joseph,  Mo.,  for  wage  increase.  Settled 
by  compromise. 

Boston  Herald-Traveler,  outlaw  strike  over 
discharge.  Settled  by  intervention  of  Special 
Standing  Committee  and  International  of¬ 
ficers. 

Youngstown,  Ohio,  for  vacations.  Won  by 
union. 

Knoxville,  Tenn.,  nn  wages.  Increase 
granted. 

The  Guild  strikes  were: 

Chattanooga  News,  over  a  demand  for  a 
closed  shop.  Guild  lost. 

Lynn,  Mass.,  for  closed  shop  and  other 
contract  provisions.  Guild  lost  closed  shop 
issues.  Finally  arbitrated  economic  issues. 

The  Guild  strike  against  the  Chicago  Her¬ 
ald- Americao  which  began  in  1938  continued 
through  1939,  and  the  strike  against  the 
Wilkes-Barre  newspapers,  which  began  in 
1938,  was  settled  by  an  agreement  and  an 
arbitration  in  1939. 


Contracts  reneg.-itiated  at  old  scale . 

Contracts  not  opened  at  expiration .  2.3 

Wage  reopenings  under  contracts  passed  up .  3 


Contracts  renegotiated  at  increase  in  scale. 
First  contracts  . 


Total  . 

Mailers 

Contracts  renegotiated  at  old  scale . 

Contracts  not  opened  at  expiration . 

Wage  reopenings  under  contracts  passed  up. 


Contracts  renegotiated  at  increase  in  scale. 
First  contracts  . 


Total  . 

GRAND  TOTAL — for  .5  trades . 

Paperhandlers — (Affiliated  under  I.  P  P.  &  A.  U.) 

Contracts  renegotiated  at  old  scale . 

Contracts  not  opened  at  expiration . 


Contracts  renegotiated  at  increase  in  scale. 
First  contracts  . 


Total  . 

Flyboy  Contracts — (Affiliated  under  I.  P.  P.  &  A.  U.) 
First  contract  . 


Unions  for  settlement  and  in  10  cases  joist 
decisions  were  rendered.  In  a  number  of 
others  it  was  necessary  to  direct  the  partis 
to  settle  the  matter  in  accordance  with  the 
joint  standing  committee  provisions  of  their 
contracts. 

One  dispute  thus  referred  to  the  Chainaia 
and  an  International  Union  over  the  question 
of  whether  7  (b)(1)  contracts  nndff 

F.  L.  8.  A.  constitute  a  guarantee  of  em¬ 
ployment,  had  to  be  referred  to  the  Fair 
Labor  Standards  Act  Administrator  for  i 
ruling  and  was  decided  in  line  with  the  Com¬ 
mittee's  interpretation  to  the  effect  that  such 
contracts  do  not  entail  any  guarantee  of 
employment. 

MECHANICAL  UNION  CONTRACTS 
There  are  on  file  981  contracts  each  cov¬ 
ering  from  one  to  a  dozen  newspapers  lai 
this  takes  in  17  departmental  groups  of  em¬ 
ployes.  Last  year  surveys  and  negotiatiaf 
assistance  was  rendered  in  the  preparation 
of  424  new  contracts  with  mechanieil 
tr.-ides,  and  109  new  agreements  with  the 
other  union  groups  listed  below  and  agnv- 
ments  covering  news  or  office  groups. 

1939  IM'' 

Mechanical  Departments — 

(ANPA  members  only) 

Typographical  Contracts  .  259 

Typographical  Contracts  (ver¬ 
bal)  .  17  U 

Pressmen  Contracts  . 157  IW 

Pressmen  Contracts  (verbal)..  28  f* 

Stereotypers  Contracts  . 132 

Stereotypers  Contracts  (verbal)  28  -» 

Photo-Engravers  Contracts  ...  45 

Photo-Engravers  Contracts  , 

(verbal)  .  5  • 

Mailers  Contracts  .  62  *7 

Mailers  Contracts  (verbal) ....  — 

Mlsrellaneons  Contracts 

Circulators  (6  A.  F.  L,. 

6  C.  I.  O..  2  Unaffiliatedt  . .  13  ” 

Circulators  (8  A.  F.  L..  , 

11  C.  I.  O.)  .  — 

Drivers  (18  A.  F.  L..  1  Unafflli- 

ated)  .  19  " 

Drivers  (19  A.  F.  L.,  4  C.  I.  O..  .. 

I  Unaffiliated)  .  —  -* 

Building  Service  (12  A.  P.  L.. 

7  Guild)  .  19 

Building  Service  (15  A.  P.  L.. 

II  Guild)  .  — 

Newsboys  (3  A.  P.  L..  2  C.  I.  O.. 

1  Unaffiliated)  .  9 

Newsboys  (6  A.  P.  L..  2  C.  I.  O..  , 

1  Unaffiliated)  .  —  , 

Electricians  .  3  " 

Inserters  .  1  i 

Rotogravure  .  *  J 

Machinists  .  I  . 

Operating  Engineers  .  "  m 

Paperhandlers  .  17  "j 

Plyboys  .  — 


TOTAL  PAPERHANDLER-PLTBOY 


(Continued  on  page  94) 
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ew  Deal  Target  of  Speakers 
lAt  Ad  Bureau  s  19th  Dinner 


Free  Press  Won't  Be  Traded  in  With  Other 
Liberties,  Friendly  Says  .  .  .  Publishers 
Hear  Tripp,  Knudsen,  Willlde 


I  how  many  of  their  old  liberties  they 
have  traded 


I A  FREE  PRESS  is  still  the  choice  of  per — “that  magic  package  the  press 
the  American  people  “no  matter  wraps  up  for  you  each  24  hours.” 

‘This  attractive  gathering  suggests 
beauty,  brains,  and  balanced  budgets,” 
Mr.  Friendly  said,  “but  only  the 
census-takers  know  the  truth  about 
that  last  condition,  and  we  are  told 
they  will  keep  our  secrets.  Anyhow, 
they’ll  keep  them  until  the  data  be¬ 
comes  useful  for  statistical  purposes 


E.  S.  Friendly 


for  Utopian  mod¬ 
els  during  the 
past  few  years,” 
Edwin  S.  Friend¬ 
ly,  New  York 
Sun,  chairman  of 
the  Committee 
in  Charge  of  the 
Bureau  of  Ad¬ 
vertising,  ANPA, 
asserted  at  the 
Biireau’s  19th  an¬ 
nual  dinner  held 
Thursday  night 
in  the  Grand 


1  cor- 
I  iinl 
f 

iltlU 
r»tlo» 
inicil 
b  tbr 

1940 


Ballroom  of  the  Waldorf-Astoria  Ho- 
1  tel,  New  York. 

More  than  1,100  of  the  nation’s  pub¬ 
lishers,  newspaper  and  advertising  ex¬ 
ecutives  and  their  guests  attending 
the  dinner  which  formally  closed 
Convention  Week  also  heard  a  bar¬ 
rage  of  satire  directed  at  the  New 
Deal  by  the  toastmaster,  Frank  E. 
Tripp,  general  manager  of  the  Gan¬ 
nett  Newspapers. 

Hear  Big  Businais  Spoktsmen 

Two  spokesmen  of  Big  Business 
were  featured  speakers — William  S. 
Knudsen,  described  by  Mr.  Tripp  as 
^boiler-maker  and  president  of  Gen¬ 
eral  Motors,  intact,  with  pants”  and 
as  “the  xmderstanding  employer  of 
thousands  of  men  who  had  more  op¬ 
portunities  by  accident  than  he  ever 
had  on  purpose,”  and  iVendell  L. 
Willkie,  “budget  balancing  president 
of  Commonwealth  &  Southern,”  whom 
the  toastmaster  termed  “a  public 
utilities  executive  with  a  nation-wide 
reputation  as  the  man  who  talked 
hack  to  the  New  Deal  and  still  had 
an  unsmeared  shirt  to  wear  to  a  Wal- 
lorf  dinner.” 

Mr.  Knudsen  told  his  distinguished 


or  election  plans. 

“After  all,  we  should  be  happy  that 
the  census  overlooks  no  one.  We  can’t 
afford  to  mislay  any  sections  of  our 
population,  since  that  expedition  to 
find  the  Forgotten  Man  was  the  most 
expensive  hunting  party  ever  given 
by  a  government. 

“Speaking  of  finances,  I  ask  you  to 
remember  that  whatever  it  cost  you 
to  get  here  tonight,  you  had  a  great 
break  when  you  bought  your  news¬ 
paper  for  three  cents.  In  all  the  ad¬ 
vertisements  you  saw  in  its  columns, 
none  offered  as  big  a  value  as  that 
purchase  you  made  from  the  newsboy. 

“Three  little  coppers  for  an  up-to- 
the-minute  view  of  the  wide  world. 
Three  pennies  for  a  vivid  panorama 
of  tremendous  history  in  the  making. 

“Three  cents  for  a  complete  picture 
of  the  home  scene  with  all  its  familiar 
intimacies.  Three  cents  for  a  wealth 
of  authentic  information  on  your  busi¬ 
ness,  personal  and  cultural  interests. 

“That’s  all  you  paid  for  a  mine  of 
entertainment,  lopinion  and  advice. 
That’s  what  it  cost  you  for  a  shopping 
preview  of  all  that’s  new,  fashionable, 
useful  and  economical.  Just  the  price 
of  a  postage  stamp  for  that  magic 
package  the  press  wraps  up  for  you 
each  twenty-four  hours. 

Thoroughly  Consumed 

“Like  the  telephone  on  the  desk, 
the  light  at  the  switch  and  the  water 
at  the  faucet,  the  newspaper  is  taken 
for  granted  by  a  public  which  sel¬ 
dom  measures  accustomed  services. 
Indeed,  editors  themselves  are  even 


audience  that  industry  “has  come  in 

for  a  great  deal  of  attention  during  ,  .  .  *  •  i. 

ielast  seven  years,  and  probably  the  learning  with  sorne  astonishment 

•oason  why  it  is  still  in  the  political  how  thoroughly  their  daily  product  is 


-house,’  more  or  less,  is  because 
u  hasn’t  developed  the  old  army  game 
of  counter-attack  in  a  big  way.”  He 
^  he  hoped  to  be  able  to  point  out 
to  the  publishers  “certain  conditions 
in  Industry  which  require  your  un- 
iwstanding  and  sympathy  in  order 
to  improve  its  status  as  of  today.” 
l•ov•^nment,  or  the  People? 

Mr.  Willkie,  admitting  that  recently 
^veral  newspapers  have  referred  to 
™  as  a  possible  “dark  horse”  for 
j*  Presidential  nomination,  declared 
Ijh  interest  in  present  day  discussions 
^critical  importance  to  the  coun- 
^  u  not  a  personal  one;  it  is,  he 
^  “to  win  popular  support  for 
*rtain  principles  in  which  I  believe.” 

,  government  has  never  created  an 
“’tvention,  never  founded  an  industry 
never  successfully  operated  a 
ousmess,”  Mr.  Willkie  said.  “Our 
with  the  New  Deal  is  on  ex- 
the  issue  defined  by  Mr.  Jack- 
u^homey  General  of  the  U.  S.): 
j  the  government  or  the  peo- 
manage  the  people’s  enter- 

Mr.  Friendly’s  address  included  a 
owing  tribute  to  the  daily  newspa- 


consumed  by  their  readers. 

“The  Bureau  of  Advertising  is  to¬ 
day  sponsoring  a  wide  research  to 


measure  reader-attention  on  news¬ 
paper  pages.  The  results  show  clearly 
that  readers  will  find  what  interests 
them,  no  matter  where  the  editor 
places  it.  They  prove  that  each  page/ 
is  swept  by  the  appraising  eyes  of 
men  and  women  searching  out  what 
best  entertains,  interests  or  informs 
them. 

“Advertisers  learn  from  this  data 
that  the  responsibility  for  arresting 
the  high  reader-attention  which  the 
editor  has  organized  for  each  page 
rests  upon  their  shoulders.  In  other 
words,  when  a  newspaper  advertise¬ 
ment  now  fails  to  produce  results, 
the  logical  place  to  start  an  inquiry  is 
in  the  advertiser’s  copy  department. 

“A  free  press  is  stUl  an  exclusive 
luxury  on  these  shores.  So  far  it 
has  escaped  the  prescriptions  of 
political  doctors  who  insist  that  our 
democracy’s  digestion  can’t  stand  so 
rich  a  diet.  These  volunteer  body¬ 
builders  cover  a  lot  of  territory,  from 
the  judge  who  wants  to  jail  editors 
who  criticize  phoney  decisions  to  the 
bureaucrats  who  say  the  press  must 
reduce  weight  by  cutting  down  on 
advertising. 

Free  Press  Is  People's  Choice 

“A  free  press  wears  its  imperfec¬ 
tions  plainly  in  sight.  Its  faults  are 
the  inevitable  accompaniment  of  its 
freedom.  But  with  all  these  faults, 
a  free  press  is  still  the  choice  of  the 
American  people  no  matter  how  many 
of  their  old  liberties  they  have  traded 
in  for  Utopian  models  during  the  past 
few  years.” 

Introducing  the  toastmaster,  Mr. 
Friendly  said  Mr.  Tripp’s  “enormoxis 
personal  circulation  is  nearly  all  net 
paid  in  the  coin  of  appreciation.” 

Mr.  Tripp’s  double-barreled  speech 
introducing  the  featured  speakers 
kept  the  audience  in  almost  contin¬ 
uous  laughter,  so  sharp  were  his  barbs 
of  wit  shot  at  President  Roosevelt  and 
the  New  Deal.  Some  described  his 
satire  as  “the  funniest  thing  heard  in 
years”  at  a  Bureau  of  Advertising 
dinner. 

“As  if  the  Gannett  tribe  didn’t  have 
its  neck  out  far  enough  already,  here 
I  am  monkeying  with  the  Patman  act. 


Wm.  S.  Knudsen 


Wendell  Willkie 


Frank  E.  Tripp 


the  Federal  Trade  Commission  and 
defying  the  Great  White  Father  by 
sitting  between  two  suspects,  notori¬ 
ous  for  being  able  to  earn  their  own 
living,”  Mr.  Tripp  began.  “When  I’m 
sentenced  it’ll  be  for  nothing  less  than 
manslaughter  and  mayhem. 

“I  don’t  know  how  good  the  speak¬ 
ing’s  going  to  be  tonight,  but  if  any¬ 
body  wants  a  scrap  I’ve  got  a  couple 
of  birds  up  here  who  can  accommo¬ 
date  ’em,  and  I  don’t  promise  to  stay 
neutral  myself.” 

Stating  that  “everything  is  set  for 
four  holidays  next  November,”  Mr. 
Tripp  explained  himself  as  follows: 

“There’ll  be  the  usual  two  Thanks¬ 
givings  and  there’ll  be  two  election 
days.  The  date  for  the  second  will  be 
set  after  the  vote  cast  on  the  first  one 
has  been  counted. 

“The  second  election  will  be  con¬ 
ducted  by  the  National  Labor  Rela¬ 
tions  Board,  with  Madam  Perkins  and 
John  L.  Lewis  as  tellers. 

“The  idea  is  to  get  it  fixed  so  the 
CIO  can  bargain  collectively  for  the 
American  people  direct  with  the  gov¬ 
ernment,  without  having  an  election 
every  foiu-  years. 

Pansien  at  95 

“The  money  thus  saved  will  go  into 
a  fund  for  the  old-age  relief  of  news¬ 
paper  publishers.  Upon  reaching  the 
age  of  95  any  publisher  who  can  still 
ride  a  polo  poney  may  claim  benefits. 

“For  the  purposes  of  computing  the 
payment  there  shall  be  set  up  on  the 
books  of  the  publisher  a  special  ac¬ 
count  to  be  known  as  the  Gyp  accoimt. 
Into  this  account  sheill  be  credited  all 
of  the  money  the  publisher  would 
have  received  if  the  advertising  sched¬ 
ules  which  his  special  representative 
wrote  him  about  had  not  ended  up 
on  the  radio. 

“The  publisher  will  be  paid  one- 
tenth  of  one  per  cent  of  his  total  Gyp 
account,  after  deducting  15%  agency 
commission,  15%  special  representa¬ 
tive  commission,  2%  cash  discount, 
7%  special  franchise  tax,  7%  normal 
state  income  tax,  1%  emergency  state 
income  tax,  4%  normal  Federal  in¬ 
come  tax,  5%  Federal  emergency  tax, 
3%  transfer  tax,  2%  municipal  sales 
tax,  9%  gift  tax,  13%  inheritance  tax, 
3%  city  water  tax  and  a  new  10% 
fresh  air  tax.  In  case  he  does  not  own 
a  dog  the  publisher  will  net  4%. 

File  of  Sackcr  Copy 

“If  the  publisher  operates  on  a  flat 
rate  and  can  show  a  ten-year  file  of 
free  publicity  sucker  copy  equal  to  or 
exceeding  his  advertising  linage  for 
the  same  period,  he  will  be  permitted 
to  keep  all  of  the  4%. 

“Only  two  classes  of  publishers  will 
be  penalized.  If  a  publisher  operates 
on  a  sliding  scale  and/or  if  his  milline 
rate  exceeds  his  social  security  num- 
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ber,  there  will  be  deducted  the  dif¬ 
ference  between  Frank  Roosevelt’s 
vote  in  1936  and  1940,  if  any. 

“If  his  paper  has  a  rate  differential 
his  case  will  be  referred  to  a  com¬ 
mittee  headed  by  Paul  West  or  John 
Benson,  whichever  is  greater. 

“There’s  going  to  be  a  new  bureau 
set  up  to  handle  the  activity.  It’ll  be 
headed  by  three  great  pals  of  the  pub¬ 
lishers,  Messrs.  Minton,  Patman  and 
Ickes.  Groimd  will  be  broken  in  the 
spring  for  a  new  building  to  house 
the  department.” 

Just  before  he  introduced  Mr. 
Knudsen,  the  toastmaster  said: 

“By  minding  his  own  business,  and 
lettings  the  Debs  and  the  Browders 
do  the  shouting,  20  years  later  Boiler¬ 
maker  Bill  Knudsen  was  president  of 
that  Chevrolet  Motor  Company  and 
was  the  understanding  employer  of 
thousands  of  men  who  had  more  op¬ 
portunities  by  accident  than  he  ever 
had  on  purpose. 

“I  met  Mr.  Knudsen  the  first  time 
tonight,  but  I  have  known  him  always. 

I  have  known  him  in  the  persons  of 
the  men  who  have  made  this  America 
— the  men  who  today  are  the  targets 
of  those  who  would  destroy  it. 

“Yet  withal  I  claim  that  any  man 
who  at  one  and  the  same  time  could 
live  in  Salamanca  and  make  an  Erie 
boiler  hold  its  crown  sheet  and  after 
40  years  is  only  president  of  General 
Motors  ain’t  doin’  half  the  job  of 
which  he’s  capable.  He’s  loafing.” 

Mr.  Tripp,  introducing  Mr.  Willkie 
“in  an  unsmeared  shirt,”  said:  “That’s 
a  phenomenon  for  which  a  hxmdred 
years  ago  Phineas  T.  Barnum  would 
have  swapped  Jenny  Lind  and 
thrown  in  Tom  Thumb  and  Jumbo  to 
boot.” 

To  Mr.  Willkie  he  addressed  this 
Trippism: 

“We  have  heard  say  you’re  not  a 
candidate  but  there’s  been  so  much 
influenza  at  the  White  House  this 
looks  like  a  draft  year.  So  just  in 
case  the  lightning  might  strike  and 
to  get  you  (and  my  own  candidate) 
accustomed  to  it  we’re  going  to  have 
a  little  rehearsal  here  tonight.” 

Mr.  Knudsen  declared  more  enter¬ 
prise  would  be  started  and  more  reve¬ 
nue  collected  if  the  tax  limits  on  cor¬ 
porations  were  limited  to  12V^%  and 
that  of  individuals  to  40%.  “It  has 
suddenly  become  a  mortal  sin  to  get 
a  high  salary  in  Industry,”  he  said 
in  explaining  his  objection  to  “being 
put  in  the  public  stocks”  and  being 
used  for  campaign  material.  Two 
Cabinet  members,  he  recalled,  “held 
Mr.  Sloan  and  myself  up  as  having 
received  over  $350,000  a  year  in  salary 
and  bonus — but  they  did  not  say  that 
Government  and  charity  had  gotten 
90%  of  this  amount.”  Mr.  Knudsen 
added  that  “as  a  good  cash  customer 
of  the  Government,  I  object  to  being 
treated  that  way.” 

“I  would  rather  have  a  law  passed 
requiring  me  to  publish  a  statement 
like  Corporations  do  and  have  the 
whole  story  told  even  to  the  judge  if 
it  isn’t  right,”  he  continued.  “This 
idea  of  having  everybody  get  poor 
so  nobody  can  get  rich  is  not  going 


PENN  G.  HASTINGS 

Penn  G.  Hastings,  publisher,  Milton 
(Pa.)  Standard,  and  a  member  of  the 
executive  committee  of  the  Pennsyl¬ 
vania  Newspaper  Publishers’  Associ¬ 
ation,  died  April  23  of  embolism  after 
a  six  weeks’  illness  in  Geisinger  Hos¬ 
pital,  Milton. 


Eastman  Co.  Gets 
Rights  to  Sell 
"Speedlite" 


"S.R.O."  Sign  Hung 
At  Banshees 
ANPA  Luncheon 


Kodak  Company  Will 
Handle  Sales  and 
Distribution 


By  JACK  PRICE 


Drawn  for  Editok  &  Publishee  by  Johnny 
Anderson,  Hartford  (Conn.)  Times. 


strike  of  last  fall,  in  which  50,000 
men  each  lost  about  $260  in  wages 
to  gain  a  three-cents  an  hour  increase 
which  will  make  them  “even  with 
the  board”  only  after  five  years  on  a 
40-hour  week,  Mr.  Knudsen  said: 

“I  have  every  confidence  that  this 
sort  of  arithmetic  in  strike  settlements 
is  on  the  way  out  and  that  the  men 
themselves  will  take  matters  in  their 
own  hands  and  elect  leaders  not  of 
the  Blitzkrieg  variety.” 

Mr.  Willkie  expressed  the  hope  that 
the  people  will  “release  the  enter¬ 
prises  of  the  people  from  the  terrific 
weight  of  bvireaucracy  and  to  re¬ 
dedicate  the  government  to  the  pur¬ 
pose  of  leaving  men  free.” 

He  described  the  inventor,  the  in¬ 
vestor  and  business  management  as 
“the  triumphant  triumvirate  of  our 
economic  past”  and  said  “they  are 
equally  important  to  our  future.” 

“Their  activities,  if  released  from 
government  restrictions,  can  provide 
jobs  enough  and  products  enough  to 
restore  prosperity  to  America.  But 
first  we  shall  have  to  remove  the 
political  restrictions,”  he  asserted. 

Wilhelm  Munthe  de  Morgenstieme, 
Norwegian  minister  to  the  U.  S., 
thanked  the  American  press  for  its 
treatment  of  Norway  and  deplored 
Germany’s  invasion. 


They  had  to  put  out  the  “S.R.O.” 
sign  Thursday  at  the  Waldorf s  Star¬ 
light  Roof  during  King  Features  Syn¬ 
dicate’s  Banshee  luncheon  in  honor 
of  visiting  publishers,  editors  and 
other  newspaper  executives  in  New 
York  for  the  annual  ANPA  conven¬ 
tion. 

More  than  1,000  persons  occupied 
tables  in  the  huge  room,  while  others 
lined  the  walls.  But  everyone  ate. 

Political  personalities,  including 
several  Presidential  candidates,  stars 
of  stage,  screen  and  radio  entertained, 
with  the  master  of  ceremonies  jobs 
being  divided  between  Arthur  “Bugs” 
Baer  and  “Bob”  Ripley,  both  KFS 
“stars.” 


WINS  $500,000  SUIT 


The  Yonkers  (N.  Y.)  Herald  States¬ 
man  was  vindicated  this  week  when  a 
Supreme  Court  jury  in  White  Plains, 
N.  Y.,  rendered  a  verdict  of  “no  cause 
for  action”  on  three  counts  of  a  $500,- 
000  libel  suit  brought  against  it  by  the 
Yonkers  Railroad  Co.,  a  subsidiary  of 
the  Third  Avenue  Railway  Company. 
The  litigation  grew  out  of  three  arti¬ 
cles  published  March  15,  23,  and  27, 
all  in  1935,  in  which  the  plaintiff 
charged  its  credit  reputation  and 
business  had  been  damaged. 


Holmes  Award  Made 

From  the  “working  press”  point  of 
view,  the  luncheon  was  ideal — all  en¬ 
tertainment  with  absolutely  no 
speeches.  Three  tables,  seating  10 
each,  were  reserved  for  the  “work¬ 
ing  press.” 

Feature  of  the  program,  which,  in 
a  way,  was  a  tribute  to  the  late 
George  R.  Holmes,  chief  of  the  Wash¬ 
ington  bureau  of  International  News 
Service,  was  presentation  of  cash 
awards  and  medals  to  two  INS  writ¬ 
ers,  William  W.  Chaplin,  who  recently 
returned  to  the  U.  S.  after  covering 
Europe’s  war  on  the  Western  Front, 
and  Kenneth  T.  Downs,  foreign  cor¬ 
respondent,  who  also  received  the 
George  R.  Holmes  Memorial  Trophy 
for  his  Dec.  7  story  cabled  from 
abroad  of  his  trip  behind  the  Maginot 
Line.  Chaplin’s  award  was  for  the 
best  work  of  an  INS  reporter  for  the 
last  year. 

Edwin  C.  Hill,  KFS  columnist  and 
commentator,  made  the  awards,  pay¬ 
ing  tribute  to  Mr.  Holmes  for  his  “in¬ 
tegrity,  sincerity  and  ability.”  He  also 
read  President  Roosevelt’s  letter  to 
Barry  Paris,  INS  editor-in-chief,  laud¬ 
ing  the  late  INS  Washington  chief. 


Dr.  Harold  E.  Edgerton  of  Mass- 
chusetts  Institute  of  Technology,  it. 
ventor  and  patent  owner  of  the  stro¬ 
boscopic  lamp  now  familiarly  knor. 
as  the  “Speedlite”  and  also  designatai 
as  the  “Speedray”  by  Internationi 
News  Photos,  this  week  annouaek 
that  he  has  turned  the  distribution  d 
this  device  over  to  the  Eastman  Kodai 
Company.  The  sales  and  distributioc 
by  Eastman  will  become  effectin 
within  a  few  weeks.  The  lamp  lil 
continue  to  be  manufactured  by  the 
Reypheon  Company  of  Walthat 
Mass.  The  present  price  of  $300  lil 
no  longer  be  in  effect.  It  is  expected 
that  the  price  will  be  materially  in¬ 
creased. 

Dr.  Edgerton  also  announced  tha: 
he  has  been  working  for  some  montL- 
with  the  Eastman  company  in  pro¬ 
ducing  a  special  type  of  film  for 
device.  During  these  experimeni 
they  have  found  a  special  combinatk: 
of  filters  for  color  work  in  connection 
with  the  lamp. 

The  most  important  factor  in  this 
combination  is  the  synchronizina 
mechanism  which  has  been  redesigned 
to  a  point  of  high  efficiency.  It  may 
be  noted  that  the  relay  in  this  uni: 
is  of  the  thyrotron  principle  whid 
will  relay  current  at  one-millionth  of 
a  second.  Dr.  Edgerton  applies  thu 
principle  with  a  lamp  known  as  de 
Strobotone.  As  a  matter  of  interest 
this  hook-up  was  the  same  used  by 
the  writer  and  perfected  by  the  Gen 
eral  Electric  Company  in  connection 
with  the  high  speed  unit  introduced 
a  short  time  ago. 

We  have  learned  that  International 
News  Photos  has  ordered  15  Speed 
ray  units.  The  New  York  Jouml- 
American  and  the  proposed  new  daily 
PM,  have  also  ordered  some  of  these 
lamps. 


to  work  in  the  long  run — anyway  it 
never  has  except  in  Sparta,  and  Sparta 
isn’t  with  us  any  more. 

“I  want  to  make  a  plea  to  every¬ 
body  who  works,  be  he  on  the  ma¬ 
chine,  on  a  stool,  in  an  office  or  a 
manager — ^let  us  see  if  there  is  not 
some  way  whereby  the  proper  under¬ 
standing  can  be  given  to  all  of  us  so 
that  the  industrial  machine,  which  all 
have  helped  to  create  in  our  country, 
can  be  kept  running  smoothly,  effi¬ 
ciently  and  with  the  minimum  amoimt 
of  shutdown  for  repairs.  Let  us  have 
the  proper  number  of  oilers,  rather 
than  fellows  throwing  sand  in  the 
gears.” 

Discussing  the  seven-week  Detroit 


DAUGHTER  TO  TRAVIS 

A  nine-pound  girl,  their  first  child, 
was  bom  April  21  to  Mr.  and  Mrs. 
Robert  A.  Travis,  of  New  York,  at 
Harkness  Pavilion,  Presbyterian  Hos¬ 
pital,  New  York.  Mr.  Travis  is  presi¬ 
dent  of  Color  Production,  Inc.,  of  In¬ 
taglio  Service  Corporation,  and  of 
Comic  Section  Advertising  Corp. 


WINS  CONTEST 

“Philadelphia  Story,”  a  new  “gossip” 
column,  was  started  recently  by  the 
Philadelphia  Inquirer.  The  feature, 
which  runs  three  times  a  week,  Mon¬ 
day,  Wednesday  and  Saturday,  covers 
two  full  columns  and  is  illustrated 
with  sketches  by  Emidio  Angelo,  In¬ 
quirer  cartoonist.  Members  of  the 
staff  contributed  to  the  column  which 
is  written  under  the  pseudonym  of 
Allison  Du  Barry. 


PLANS  REUNION 

Former  employes  of  the  defunc: 
Toledo  News-Bee  will  meet  Aug.  3 
celebrate  the  second  anniversary 
the  newspaper’s  death.  About  200  are 
expected  to  attend.  Last  summer,  125 
of  the  former  News-Bee  workers  me' 
Aug.  5  in  the  first  reunion.  'D'* 
News-Bee  was  sold  and  closed  dowr. 
Aug.  2,  1938.  E.  A.  (Doc)  Sinnig. 
president  of  the  Toledo  Typographica- 
Union,  Local  No.  63,  who  was  a  mak^ 
up  man  on  the  News-Bee  at  the  time 
of  its  sale,  is  reimion  chairman. 


FACSIMILE  EXHIBIT 

From  Tuesday  to  Thursday  ftt 
ANPA  members,  the  Radio  Corpow 
tion  of  America  demonstrated  for  ®e 
first  time  its  new  facsimile  systOT 
the  Crane  Room  of  the  Waldorf, 
addition  to  a  transmitter  and 
which  was  serviced  by  the 
Herald  Tribune,  RCA  also  displaj’^^ 
samples  of  facsimile  transmission  ’ 


done  by  the  St.  Louis  Post-Disp"^^ 
Sacramento  (Calif.)  Bee, 

(Ohio)  Di.spatch  and  Buffalo  (N-  »■ 
Evening  News 


First  waiter — "That  publisher  speaking  b 
some  liberal  tipper." 

Second  waiter — "How  come?" 

First  waiter — "He  gives  me  three  passes 
to  a  wrasslin'  match  tomorrow  night  in 
Peoria." 


HEADS  PLANOTNG  BOABB 
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Walter  A.  Schmitz,  business  man 
ager,  Quincy  (Mass.)  Patriot-hedP  ■ 
was  named  chairman  of  a  new^ap 
pointed  city  planning  board  by  Maj 


Drawn  for  Editor  &  PrBLisiiER  by  John  C. 
Argrns,  Fresno  (Cal.)  Bee. 
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Downs  Wins 
Solmes  Memorial 
Trophy  Contest 

Dispatch  from  Maginot 
Line  Trench  Best  Example 
of  INS  Reporting 

Kenneth  T.  Downs,  manager  of  the 
Paris  bureau  of  International  News 
Service  and  its  chief  war  correspon- 
d  e  n  t  on  the 
western  front, 
has  been  named 
first  winner  of 
the  annual 
George  R  . 
Holmes  Me- 
morial  Trophy 
Contest,  it  was 
announced 
Thursday,  April 
25  by  Joseph  V. 
Comiolly,  INS 
president. 

Announcement 
of  the  award 
was  made  at  a  luncheon  at  the  Wal¬ 
dorf-Astoria  for  editors  and  publish¬ 
ers  attending  the  annual  ANPA  con¬ 
vention.  The  contest  was  established 
by  International  News  Service  as  a 
fitting  memorial  to  the  late  George  R. 
Holmes,  for  many  years  chief  of  the 
INS  bureau  in  Washington. 

Congratulated  by  Roosevelt 
In  an  address,  Edwin  C.  Hill,  noted 
writer  and  commentator,  read  a  letter 
from  President  Roosevelt  to  Barry 
Paris,  editor  of  INS,  extending  his 
personal  “hearty  congratulations”  to 
Downs  and  taking  occasion  to  praise 
the  abilities  and  high  ethics  of  Holmes, 
long  one  of  his  close  friends. 

The  award  to  Downs,  based  upon  a 
dispatch  cabled  on  Dec.  7  after  he 
spent  a  night  with  a  French  Moroccan 
regiment  at  a  point  far  in  advance  of 
the  main  bastions  of  the  Maginot  Line, 
was  decided  by  a  committee  consist¬ 
ing  of  Roy  A.  Roberts,  managing  edi¬ 
tor,  Kansas  City  Star;  N.‘R.  Howard, 
editor,  Cleveland  News;  James  N. 
North,  Jr.,  editor.  Fort  Worth  Star- 
Ttlegram;  Allen  Merriam,  editor,  Dal- 
b*  Times-Herald,  and  Mr,  Connolly. 

Scores  of  stories  carried  on  the 
wires  of  International  News  Service 
during  the  past  year  were  submitted. 
No  set  rules  were  established  to  de¬ 
termine  the  winner,  members  of  the 
committee  merely  being  asked  to  se¬ 
lect  what  they  considered  “the  best 
exanaple  of  an  International  News 
Service  reporter’s  work.” 

In  addition  to  a  cash  prize,  the 
eward  gives  Down’s  name  the  coveted 
place  on  a  burnished  oak  and 
bronze  memorial  to  Holmes  which 
^ds  in  the  entrance  to  INS  head¬ 
quarters  in  New  York. 

Work  of  Others  Praised 

Other  correspondents  and  reporters 
whose  work  received  high  praise  from 
^  judges  included  H.  R.  Knicker- 
^ker,  James  L.  Kilgallen,  Inez  Robb, 
p.-  Kic^rnan,  Sports  Editor  Lawton 
James  R.  Young  and  Pierre 
chief  INS  correspondent  in 


Carve  , 
Huss, 
Berlin. 


SPEAKING  OF 
BARGAINSl 

Drawn  for  Editob  4 
Publisher  by  Bill 
Stevenson,  Peoria 
(HI.)  Star. 


Concerning  Down’s  story,  one  of  the 

Judges  said: 

(L  piece  about  his  night  in 

nk  ,  a  telegraphed  mental 

j  °  to  the  reader,  a  meticulous 

litt’e  common 
8^  geographical  and  otherwise, 
ditio  ?“''*'ounded  him.  It  has  the  ad- 
"^prit  of  having  made  the 
fied  fvi  thing  that  clari- 

the  public  impression  greatly.” 

reprinted  by 
Magazine  last  December  as  “one 


of  the  first  notable  pieces  of  report¬ 
ing  of  World  War  II.” 

The  first  winner  of  the  Holmes 
award  was  assigned  to  his  present 
post  in  1936.  News  of  his  selection 
was  cabled  to  him  at  press  head¬ 
quarters  in  the  Maginot  Line.  He 
has  been  with  INS  since  1934. 

■ 

Bomberger  Sees 
Good  Production, 
Ad  Year  Ahead 

PNPA  President  Lauds 
Gasoline  Committee 
For  Efforts  Last  Year 

Barring  something  unforeseen, 
there  should  be  no  new,  additional 
expenses  in  publication  during  the 
coming  year,  and  there  is  no  reason 
why  advertising  linage  shouldn’t  con¬ 
tinue  its  upward  trend  during  the 
year,  C.  L.  Bomberger,  publisher, 
Jeanette  (Pa.)  News-Dispatch,  and 
president  of  the  Pennsylvania  News¬ 
paper  Publishers’  Association,  told  the 
association  at  its  annual  luncheon  in 
the  Empire  Room  of  the  Waldorf-As¬ 
toria  April  23. 

A  record  attendance  of  92  pub¬ 
lishers  and  other  newspaper  execu¬ 
tives  as  well  as  representatives  of 
allied  publishing  fields  heard  Mr. 
Bomberger  laud  the  work  of  the 
PNPA’s  Special  Gasoline  Committee 
in  helping  “to  recapture  gasoline  ad¬ 
vertising  for  newspapers.” 

Amendment  Sought 

William  N.  Hardy,  PNPA  manager, 
speaking  briefly,  announced  that  the 
association  had  asked  for  an  amend¬ 
ment  to  the  Pennsylvania  Unemploy¬ 
ment  Compensation  Act  to  exempt 
newspaper  boys  under  18.  He  said 
the  association  hoped  to  have  the 
amendment  reported  favorably  at  a 
special  legislative  session  next  month. 

How  the  McKeesport  (Pa.)  Daily 
News  obtained  the  first  certificate 
given  to  any  newspaper  by  the  Penn¬ 
sylvania  Labor  Department  of  the 
Wages  and  Hours  Division  to  train  a 
printing  apprentice  at  lower  than  the 
minimum  rates  established  by  law, 
was  explained  by  William  D.  Mans¬ 


field  publisher,  to  the  assemblage. 

In  that  case,  Mr.  Mansfield  was  told 
that  he  would  have  to  pay  the  appren¬ 
tice  time-and-a-half  while  he  was 
studying  in  Pittsburgh.  Mr.  Mans¬ 
field  held  that  he  was  willing  to  pay 
the  apprentice  if  he  was  studying  in 
his  plant,  but  that  he  did  not  see  why 
he  should  pay  for  the  boy’s  education. 
He  convinced  the  authorities  and  was 
awarded  the  certificate.  Mr.  Mans¬ 
field’s  accomplishment  established  a 
precedent. 

David  J.  Winkworth,  PNPA  associ¬ 
ate  manager,  gave  a  brief  report  on 
labor  problems  in  Pennsylvania. 

■ 

Front  Page  Technique 
Doubles  Classified 

St.  Louis,  April  22 — The  St.  Louis 
Star-Times  in  three  weeks  time  has 
doubled  the  volume  of  lost  and  found 
advertisements  by  running  most 
original  insertions  at  the  bottom  of 
column  eight  on  page  one.  The  prac¬ 
tice  was  started  to  aid  this  type  of  ad¬ 
vertiser  and  as  promotion  for  the 
classified  section.  The  brief  ad  space, 
often  with  about  5  listings,  carries 
the  statement  at  the  bottom  that 
“additional  lost  and  found  advertise¬ 
ments  are  on  page  . . . 

On  insertions  contracted  for  three 
times,  the  first  one  goes  on  the  front 
page  and  the  other  two  in  the  regu¬ 
lar  section.  On  one  time  ads,  the 
policy  was  said  to  be  to  put  them  on 
page  one  if  space  permits. 

Many  of  the  lost  listings  are  for 
dogs.  The  prominent  display  was  ar¬ 
ranged  partly  in  keeping  with  a 
long-standing  policy  of  the  Star- 
Times  to  aid  in  locating  lost  animals 
wheneveP  possible.  Such  pictures 
and  stories  are  often  carried  in  the 
news  columns. 

GENERAL  CIGAR  DRIVE 

The  General  Cigar  Company  is 
laimching  a  newspaper  and  magazine 
campaign  this  month  in  behalf  of  the 
New  V^ite  Owl  cigar  which  will  run 
for  the  balance  of  the  year.  Large 
insertions  will  be  used  in  a  represen¬ 
tative  list  of  newspapers  in  a  number 
of  important  markets.  This  cam¬ 
paign  is  being  supplemented  by  a  16- 
station  hook-up.  J.  Walter  Thompson 
Company  is  the  agency. 
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Topeka  Editorial 
Writer  Fined 
$25  for  Contempt 

E.  B.  Chapman,  of  Stole 
Journal,  Posts  Bond  and 
Appeals  to  Supreme  Court 
Topeka.  Kan.,  April  21 — Fined  $25 
yesterday  by  Police  Judge  Peter 
Caldwell  on  a  charge  of  contempt  of 
court,  E.  B.  Chapman,  editorial  writer 
for  the  Topeka  State  Journal,  imme¬ 
diately  appealed  to  the  district  Court 
and  posted  $100  bond.  He  stated  that 
he  would  take  the  case  to  the  Su¬ 
preme  Court  if  necessary  on  the  prin¬ 
ciple  involved. 

“If  the  penalty  were  permitted  to 
stand,”  Chapman  declared,  “it  would 
mean  every  editorial  writer  would 
be  compelled  to  do  his  work  with  one 
eye  on  the  city  hall,  the  courthouse, 
or  the  statehouse,  to  make  certain  he 
did  not  provoke  official  displeasure.” 

City  Investigation 
Judge  Caldwell  charged  Chapman 
had  refused  to  answer,  except  “eva¬ 
sively,”  questions  put  to  him  by  Mark 
Bennett,  city  attorney,  in  a  city  in¬ 
vestigation  ordered  by  Mayor  John 
F.  Scott.  The  questions  grew  out  of 
an  editorial  written  recently  by  Chap¬ 
man  in  which  he  said  that  gambling 
and  sale  of  liquor  was  continuing  in 
the  local  “joints”  after  the  police  de¬ 
partment  had  begun  a  “clean-up”  in 
connection  with  an  alleged  vice  pay¬ 
off  racket  in  Topeka. 

Chapman  refused  to  reveal  the  con¬ 
fidential  sources  of  any  such  knowl¬ 
edge,  stating  that  the  information  he 
had  already  was  in  the  hands  of  the 
Attorney  General,  who  had  obtained 
it  in  the  investigation  of  the  alleged 
racket. 

The  writer  had  been  questioned  on 
three  different  days. 

In  last  night’s  issue,  the  Journal 
printed  a  facsimile  of  a  receipt  for 
a  three-way  bet  placed  on  the  out¬ 
comes  of  three  games  in  the  Ameri¬ 
can  league  on  April  20.  The  cutline 
stated  that  the  bet  had  been  placed 
yesterday  within  a  few  hundred  feet 
of  the  city  hall,  and  the  head  was 
“Surprise,  Surprise,  there’s  gambling 
here!” 

It  is  whispered  in  Topeka  that  the 
charges  against  Chapman  is  an  effort 
to  put  a  stop  to  the  investigation 
by  an  attempt  to  “frighten  off  the 
newspapers.” 

Another  Topeka  reporter,  Ruther¬ 
ford  B.  Hayes,  reporter  for  the  To- 
peka  Daily  Capital,  testified  in  the 
investigation. 

■ 

DAILY  IN  NEW  DRESS 

Washington,  D.  C.,  April  25. — Pub¬ 
lisher  Eleanor  M.  Patterson  injected  a 
note  of  femininity  into  a  signed  page 
one  annoimcement  today  that  the 
Washington  Times-Herald  will  “change 
its  dress”  next  Monday,  adopting  Ry- 
erson  heads  and  Spartan  and  Metro 
subheads.  Wrote  Mrs.  Patterson: 
“This  change  reminds  me  of  the  woman 
who,  for  the  first  time,  cuts  off  her 
long  and  beautiful  hair.  We  shaU 
cherish  a  regret  for  the  old-fashioned 
charm  with  which  we  are  parting,  but, 
at  the  same  time,  shall  console  our¬ 
selves  that  we  are  going  to  be  neater, 
smarter,  and  easier  on  the  eyes.” 

NEW  ANA  MEMBER 

Coopers,  Incorporated,  Kenosha, 
Wis.,  has  been  elected  to  membership 
in  the  Association  of  National  Adver¬ 
tisers,  Inc.  A.  R.  Kneibler,  vice-presi¬ 
dent,  will  represent  his  company  in 
the  A.N.A. 
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‘'Study"  Key  to 
Improved  Linage 

continued  from  page  10 


space  vised  in  comparison  to  the  known 
number  of  readers  and  the  uncertain 
number  of  known  readers  of  other 
media.  In  our  selling  of  this  ‘Continu¬ 
ing  Study  of  Newspaper  Reading’  we 
have  yet  to  find  the  advertiser,  small 
or  large,  who  fails  to  appreciate  the 
relative  situation  and  unfailing  atten¬ 
tion  obtained  according  to  copy,  space 
used,  and  potential  audience  governed 
by  the  merchandise  offered. 

“The  small  percentage  traffic  figures 
shown  on  some  small  advertisements 
were  at  first  surprising,  but  when  re¬ 
duced  to  cost  and  number  of  readers 
secured,  these  advertisers  did  better 
than  certain  larger  copy  of  less  effec¬ 
tiveness. 

Use  Increased  Space 

“One  definite  benefit  that  has  re- 
svdted  with  the  small  space  user  is  tlie 
encouragement  to  use  increased  space. 
One  instance  is  that  of  another  drug¬ 
gist,  a  small  store  but  an  aggressive 
merchant.  He  has  been  consistently 
stepping  up  to  larger  linage  since  his 
surveyed  copy  (ad  2  col.  x  3  in.) 
showed  a  reader  traffic  of  7%  men  and 
18%  women  readers.” 

William  Reydel  told  the  group: 
“You  as  publishers  and  we  as  adver¬ 
tising  agents  have  only  one  job  to 
do  so  far  as  newspaper  advertising  is 
concerned  .  .  .  and  that  is  to  make  it 
pay  the  fellow  who  buys  it:  the  ad¬ 
vertiser.  For  only  by  making  it  pay, 
can  we  be  sure  said  advertiser  will 
continue  to  be  able  to  afford  using  it. 

“Hence,  your  first  job  is  to  produce 
the  best  paper  you  Imow  how  ...  so 
that  you  can  deliver  to  us  white 
space  that  is  backed  by  a  reader  con¬ 
fidence  that  translates  itself  into  pur¬ 
chasing  power. 

“Our  primary  job  is  to  fill  your 
white  space  with  advertising  messages 
that  vitalize  this  purchasing  power 
into  action. 

Advances  in  Agency  Practice 

“The  last  dozen  years  or  so  have 
seen  some  real  advances  in  adver¬ 
tising  agency  practice.  In  the  early 
twenties,  a  successful  advertising  man 
had  two  important  attributes:  his 
experience  and  his  judgment.  Be¬ 
cause  his  judgment  was  sound,  he 
long  realized  that  the  responsibility 
and  stewardship  of  wisely  spending 
huge  sums  in  advertising  needed 
more  than  just  experience  and  judg¬ 
ment. 

“The  lack  was  a  knowledge  of  the 
unpredictable  reactions  of  people. 
Most  sound  advertising  practitioners 
possess  this  knowledge  instinctively. 
But  instinct  alone  was  not  to  be 
trusted  entirely. 

“So  we  began  to  study  consumers 
and  their  reactions  .  .  .  not  academic¬ 
ally  but  realistically.  We  studied  their 
response  to  actual  advertisements  .  .  . 
and  tried  to  apply  that  response  in 
the  making  of  other  advertisements. 
Little  by  little,  small  areas  of  new 
knowledge  about  consumers  were  un¬ 
covered.  More  and  more  time,  effort 
and  money  were  applied  .  .  .  until 
today  agency  research  is  a  major 
factor  in  modern  agency  service  .  .  . 
costing  us  many  times  what  it  did  a 
dozen  years  ago.  And  with  this  im¬ 
portant  change:  then  agency  research 
was  90%  trade  study  and  10%  con¬ 
sumer  .  .  .  today  these  percentages  are 
almost  exactly  in  reverse:  90%  con¬ 
sumer,  10%  trade. 

“Your  own  Bureau  of  Advertising 
program  is  exactly  the  kind  of  thing 
I’ve  been  talking  about. 

“And  a  fine  program  it  is,  too  .  .  . 
one  that  will  yield  large  dividends  in 
my  opinion  .  .  .  not  only  for  you  and 


for  us,  but  most  important  of  all: 
for  the  advertiser  who  pays  the  bill. 

“That  finally  is  the  answer  to  what’s 
ahead  for  newspaper  linage.  You  and 
we  have  it  within  us  to  make  news¬ 
paper  advertising  more  effective  for 
our  customers  .  .  .  and  if  we  do  that, 
linage  will  take  care  of  itself.” 

“I  do  not  place  as  much  faith  in 
juxtaposition  of  news  and  advertising 
as  some  advertising  men  are  apt  to 
place,”  Mr.  Sorrells  said.  “In  study¬ 
ing  these  surveys,  I  cannot  find  any 
evidence  of  an  exact  ratio  between 
the  percentage  of  reader  interest  in 
the  news  content  on  a  given  page 
and  a  corresponding  percentage  of 
reader  interest  in  the  ads  on  a  given 
page.  I  am  forced  to  conclude,  there¬ 
fore,  that  it  is  the  ad  itself  which 
stops  its  own  traffic,  and  creates  its 
own  reader  interest.  That  conclusion 
would  also  argue  against  the  fallacy 
of  ‘position’  demands  —  against  the 
value  of  ‘next  to  reading  matter’ — 
against  a  lot  of  other  familiar  no¬ 
tions  cherished  by  advertisers. 

“The  fact  is  of  course  that  editorial 
content  does  not  sell  advertising.  The 
juxtaposition  of  editorial  content  and 
advertising  does  not  sell  advertising. 
The  authentic  responsibility,  and  the 
real  effectiveness  of  editorial  content, 
is  in  getting  readers.  Advertising  must 
sell  itself.” 

Mr.  Sorrells  noted  that  a  valuable 
by-product  had  developed  from  the 
studies — some  conclusions  regarding 
the  effectiveness  or  lack  of  effective¬ 
ness  of  editorial  content. 

“There  is  every  evidence  from  these 
surveys  that  the  modem  newspaper 
reader  wants  complete  and  detailed 
news — that  the  old  days  of  the  bulle¬ 
tin  reader  seem  to  be  gone.  Today’s 
reader  seems  to  be  a  thorough  reader. 
That,  it  seems  to  me,  is  a  clue  of  ex¬ 
treme  value  to  those  who  fabricate 
newspapers,”  Mr.  Sorrells  said. 

“In  studying  these  surveys,  publish¬ 
ers  will  find  it  extremely  valuable,  in 
my  opinion,  to  relate  the  percentage 
of  interest  in  certain  features  to  their 
paper’s  total  circulation.  A  feature 
which  does  not  command  more  than 
10%  reader  interest  should  certainly 
be  due  for  a  careful  scrutiny  as  to 
its  value.  At  the  same  time,  it  should 
be  remembered  that  these  surveys 
do  not  indicate  intensity  of  reader 
interest,  only  volume.  The  cross¬ 
word  puzzle  may  command  the  atten¬ 
tion  of  a  small  number  of  readers — 
but  the  interest  among  that  small 
number  is,  as  all  know,  highly  intense. 
The  same  might  be  said  for  certain 
features  such  as  fish  and  game  col¬ 
umns,  certain  types  of  sports,  and 
the  like.  TTie  fact  that  a  given  fea¬ 
ture  may  command  a  low  percentage 
of  interest  should  be  accepted  by  an 


editor  only  as  a  challenge  of  that  fea¬ 
ture,  and  not  necessarily  as  an  arbi¬ 
trary  condemnation  of  the  feature  as 
such. 

“By  charts  and  graphs  and  othei 
data  obtained  from  surveys,  it  would 
seem  that  one  only  had  to  follow 
these  plainly  illuminated  markers  and 
he  would  produce  not  only  a  superb, 
but  a  perfect  newspaper.  That  would 
be  true  except  that  the  one  vital  in¬ 
gredient  would  be  missing.  That  in¬ 
gredient  would  be  the  ‘intangibles.’ 

“The  character  and  reputation — the 
personality  and  individuality — in  fact 
that  which  a  newspaper  really  is — is 
determined  by  how  deep  it  has  put 
its  roots  into  its  community;  how  well 
it  understands  the  hearts  of  its  peo¬ 
ple;  how  genuinely  it  performs  its 
service  to  the  public.  The  doing  of 
these  things  becomes  a  matter  of 
human  intuition,  of  human  skill,  of 
human  judgment.  Much  as  we  love 
them,  no  survey  can  chart  the  way 
of  an  editor  into  the  affection  and  the 
loyalty  and  the  respect  of  his  com¬ 
munity.” 

A  humorous  feature  of  the  Wed¬ 
nesday  afternoon  session  was  a 
“board  of  experts”  to  answer  ques¬ 
tions.  Colonel  Leroy  W.  Herron, 
Washington  Star,  was  interlocutor. 

Comprising  the  board  of  experts 
were  George  D.  Olds,  assistant  to  the 
president  of  Continental  Oil  Co.,  Lee 
H.  Bristol,  vice-president,  Bristol- 
Myers;  B.  C.  Duffy,  vice-president, 
BBD&O;  Leonard  T.  Bush,  vice-presi¬ 
dent,  Compton  Advertising;  James 
W.  Flanagan,  general  manager,  Scran¬ 
ton.  Times,  and  Ray  H.  McKinney, 
president,  J.  P.  McKinney  Co. 

Answering  publishers’  questions, 
Mr.  Duffy  and  Mr.  Bristol  agreed  that 
frequency  and  volume  discounts,  if 

ffered  by  newspapers,  would  be  at¬ 
tractive  to  advertisers. 

Mr.  Duffy  said  “it  is  a  fact  that 
newspapers  are  inadequately  used 
from  the  standpoint  of  frequency.” 

Col.  Herron  directed  this  question 
at  Mr.  Bush:  “How  valuable  to  the 
agency  is  the  research  and  survey 
material  that  newspapers  spend  so 
much  money  preparing?  In  other 
words,  is  it  worth  the  time,  effort 
and  money?” 

Mr.  Bush  said: 

“To  answer  your  question,  I  would 
say,  decidedly.  The  money  spent  by 
the  Bureau  of  Advertising  in  these 
continuous  researches  is  well  worth 
while,  and  I  think  it  comes  back  to 
the  newspaper  publishers  manyfold. 
I  would  like  to  see  them  do  more  of 
it,  instead  of  spending  the  money  for 
promotions  that  usually  don’t  get  by 
the  secretary’s  wastebasket  and  the 
money  that  they  spend  for  so-called 
merchandising  assistance  that  Mr. 


COVETED  E.  &  P.  PROMOTION  CUP  AWARDED 


Arthur  T.  Robb, 
right,  Editor  &  Pub¬ 
lisher,  presenting  to 
John  L.  h^arston, 
promotion  manager, 
Des  Moines  Regis¬ 
ter  &  Tribune,  the 
Editor  &  Publisher 
Promotion  Cup 
which  those  papers 
won  in  E.  &  P.'s  an¬ 
nual  contest  this 
year.  Presentation 
was  made  April  23 
at  the  NNPA's  Wal¬ 
dorf  convention. 


F.  A.  MILLER 

Publisher,  South  Bend  Tribune 

Reydel  spoke  about  earlier  today  tk 
we  are  convinced  is  worth  nothini 
but  we  have  to  go  and  get  the  ‘most* 
est’  there  is,  in  the  interests  of  oir 
client  as  long  as  it  is  there.  We  mud 
prefer  to  see  you  kill  the  idiole 
darned  thing  and  put  that  money  into 
more  services  along  the  nature  of  o 
continuing  research.” 

Mr.  Herron  asked:  “If  newspaper! 
could  be  bought  in  sectional  group 
like  radio  is  bought,  would  you  prefe: 
this  method  of  newspaper  selling?” 

Mr.  Bristol  replied:  “That  appar¬ 
ently,  is  a  veiled  reference  to  some¬ 
thing  that  is  very  definitely  in  the  air 
at  the  present  time.  It  would  be 
pretty  bold  to  try  to  attempt  to  an¬ 
swer  it  on  a  blank-check  basis.  Bu: 
it  is  my  belief  that  there  may  be  the 
germ  of  a  very  solid  idea  there  that 
will  take  hold.  If  it  does,  it  will  he 
because  of  its  inherent  value  to  the 
advertiser  and  to  the  publisher.  After 
all,  I  am  a  firm  believer  in  the  fact 
that  the  interests  are  not  inimical  and 
that  the  nearer  we  get  together  to  a 
better  understanding  of  the  use  of 
the  medium  they  offer  and  a  better 
imderstanding  of  our  problems,  the 
better  it  will  be  for  all  of  us  con¬ 
cerned.” 

Has  Its  Handicaps 

Mr.  Olds  said:  “May  I  have  a  chance 
to  answer  that?  I  think  there  is  an¬ 
other  thought,  if  I  understand  the 
question  correctly.  In  our  past  ex¬ 
perience,  we  have  bought  from  cer¬ 
tain  groups  for  several  years.  We 
find  it  a  great  handicap  in  promptly 
allocating  our  space  to  where  the 
tribution  goes.  It  makes  a  very  diffi¬ 
cult  matter  of  allocating  linage  to 
particular  localities  and  selectini 
places  where  we  are  going  to  adver¬ 
tise.  It  has  the  risk  of  putting  news; 
papers  somewhat  on  the  same  basu 
as  national  magazines  where  waSe 
is  a  very  serious  factor  for  those  who 
don’t  have  a  hundred  per  cent  dis¬ 
tribution.” 

Mr.  Duffy  added:  “I  would  like  I® 
add  to  that.  If  there  is  an 
to  use  it  in  the  right  way  and  tne 
distribution  does  cover  the  area, 
think  many  advertisers  would  co^ 
sider  it  a  very  favorable  thing, 
other  words,  it  won’t  work  for  all »  ' 
vertisers  any  more  than  a  radio  ne- 
work  will  work  for  all  advertised 
but  it  can  be  separated  for  some, 
many  national  advertisers  can  tax 
advantage  of  it.” 

Col.  Herron:  “Here  is  anoth«  ^ 
that  has  your  name  on  it,  Mr. 

Will  agencies  value  requested  ^ 

tions  enough  to  pay  a  stated  ^ 
rate  for  same  as  in  real  estate, 
(Continued  on  page  96) 
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The  Evening  Bulletin  is  in  Philadelphia  homes 
during  most  of  the  family’s  leisure  time. 

The  Evening  Bulletin  is  at  hand  when  the  house¬ 
wife  enjoys  her  afternoon  recess  .  .  .  while  the 
children  wait  for  dinner  .  .  .  when  the  head  of  the 
household  takes  his  ease.  So,  as  evening  comes  on  you 
find,  naturally,  that  the  subjects  of  family  conversa¬ 
tion  come  from  The  Evening  Bulletin’s  pages  .  .  . 
news  of  the  day  .  .  .  editorial  comment  and  discussion 
.  .  .  special  articles  .  .  .  entertaining  features. 

And  of  equal  importance,  the  family  discussion  of 
manufacturers’  new  products  ...  of  latest  store 
offerings  ...  of  holiday  trips  and  vacation  plans  .  .  . 
of  possible  ways  to  add  to  the  comfort,  convenience 
and  pleasure  of  living. 

It  is  a  time  when  purchases  are  talked  over  and 


It  is  “Advertisers’  Hour, 


The  Evening  Bulletin  enjoys  its  important  place 
in  most  family  circles  in  Philadelphia  because  it  is  a 
newspaper  bought  solely  on  the  merit  of  its  contents. 

On  reading  value  alone  The  Evening  Bulletin  has 
led  all  Philadelphia  newspapers  in  daily  circulation 
for  thirty-five  consecutive  years.  The  worth  of  The 
Evening  Bulletin’s  policy  has  been  proved  again  by 
recent  circulation  figures  which  show  a  circulation 
gain  over  last  year  for  each  of  the  past  nine  months. 

Let  your  advertising  agency  tell  you  how  The 
Evening  Bulletin  will  give  you  thorough  coverage 
u'ithin  the  profitable  Philadelphia  retail  trading 
area  .  .  .  where  it  has  94.9%  of  its  large  circulation 
...  at  one  of  the  lowest  costs  per  reader  in  America. 
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Arrest  of  Scalise 
Followed 
Expose  by  Pegler 

World-Telegram  Exposed 
His  Record  Jon.  19  in  Open 
Letter  to  William  Green 

The  part  Westbrook  Pegler,  col¬ 
umnist  for  New  York  World-Tele¬ 
gram,  played  in  exposing  the  criminal 
record  of  George  Scalise,  $20,000  a 
year  president  of  the  Building  Ser¬ 
vice  Employes  International  Union, 
resulting  in  his  arrest  this  week  in 
what  authorities  call  a  $1,000,000  ex¬ 
tortion  racket,  was  told  by  the  World- 
Telegram  April  22. 

Pegler’s  first  column  on  Scalise  in 
the  form  of  an  open  letter  to  William 
Green,  AFL  president,  was  printed 
Jan.  19. 

Disclosed  Scaliso’s  Past 

The  World-Telegram  story  said,  in 
part; 

“Mr.  Pegler,  in  his  first  of  a  dozen 
columns  disclosing  Scalise’s  past  and 
his  varied  activities,  described  Scalise 
as  ‘a  vicious  mobster,’  a  ‘criminal  of 
the  vilest  type,’  and  revealed  that  he 
had  served  about  four  years  in  a 
penitentiary  after  his  conviction  in 
1913  as  a  white  slaver. 

“Scalise,  it  was  revealed  then  by 
Mr.  Pegler,  tried  unsuccessfully  to 
get  a  Presidential  pardon  in  1923  and 
had  a  second  application  for  a  pardon 
pending. 

“Mr.  Pegler  told  Mr.  Green  that  if, 
as  head  of  the  AFL,  he  knew  what 
Scalise  was,  he  did  not  see  why  ‘you 
haven’t  thrown  him  out  of  the  Amer¬ 
ican  Federation  of  Labor.’ 

“A  few  days  later  Mr.  Green  spoke 
in  East  St.  Louis,  Ill.  He  denounced 
‘hireling  propaganda  mongers,’  out  ‘to 
smear  the  labor  movement.’  The 
AFL,  he  said,  did  not  have  power 
to  ‘police  its  affiliated  autonomous 
unions,’  and  he  called  upon  unions 
to  root  out  the  ‘miserable  few’  wrong¬ 
doing  leaders.  Mr.  Green,  after  his 
speech,  said  he  had  not  read  Mr. 
Pegler’s  open  letter,  but  on  Scalise 
he  said: 

“  ‘If  Scalise’s  record  is  bad  it  is  up 
to  the  membership  of  this  particular 
union  to  take  care  of  his  case.’ 

Peglor  Replied  to  Green 

“On  Jan.  22  Mr.  Pegler’s  World- 
Telegram  column  carried  a  general 
answer  to  Mr.  Green’s  statement  on 
hirelings  trying  to  smear  the  labor 
movement  and  declared; 

“  ‘.  .  .  That  old  stall  of  Mr.  Green’s 
that  the  constitution  of  the  A.  F.  of  L. 
forbids  interference  with  the  auton¬ 
omy  of  the  subsidiary  unions  has 
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been  used  to  cover  the  development 
in  the  United  States  of  a  system  of 
brigandage  and  extortion  closely  akin 
to  the  Italian  Mafia,  under  which 
career  men  of  the  crime  business 
prey  on  employes  as  well  as  employ¬ 
ers.’ 

“In  Washington  on  Jan.  24  it  was 
disclosed  that  Mr.  Green  had  joined 
others  in  supporting  Scalise’s  appli¬ 
cation  before  President  Roosevelt  for 
a  pardon,  with  restoration  of  full 
civil  rights  lost  on  his  white  slavery 
conviction.” 

Mr.  Pegler  wrote  further  columns 
on  Scalise  which  appeared  Jan.  26 
and  Jan.  30.  Mr.  Green  asked  the 
World-Telegram  for  space  in  which 
to  reply  to  Mr.  Pegler’s  criticisms  of 
the  A.  F.  of  L.  The  World-Telegram 
arranged  for  the  printing  of  three 
articles,  which  appeared  late  last 
month. 

On  April  2  and  April  12,  Pegler 
wrote  again  of  Scalise,  telling  of  his 
27-room  mansion  in  Ridgefield,  Conn. 

Scalise  was  arrested  April  21  in 
New  York  on  an  extortion  charge  and 
released  on  $40,000  bail. 

In  an  interview  following  his  re¬ 
lease  Scalise  said;  “I’ve  been  Pegler- 


SOLID,  STABLE 

LIKE  THE  MARKET  IT  SERVES 


Telegram-Gazette  circulation  reflects  the  characteristics  of  the  New  Englanders 
it  serves.  Because  Central  Massachusetts  families  like  Telegram-Gazette  news 
coverage,  and  have  confidence  in  Telegram-Gazette  editorial  policies,  Telegram- 
Gazette  circulation  shows  a  stable  and  consistent  grow  th  across  the  years.  Stead¬ 
ily,  surely — without  undue  jumps  or  slumps — the  figures  forge  ahead. 

1934—106.447 

1937— 117.127 

1938— 123,402 

1939—125,982 

Average  Net  Paid  Doily 


Few  newspapers  are  so  "close”  to  their  readers;  or  exert  such  a  powerful  influ¬ 
ence  in  the  homes  they  serve.  Few  newspapers  anywhere  cover  their  territories 
so  thoroughly  as  The  Telegram-Gazette  blankets  the  rich  responsive  Worcester 
Market  in  the  heart  of  industrial  New  England.  Population:  433,000  in  the  city 
and  average  18-mile  retail  trading  area. 

Shice  October,  1938,  The  Telegram-Gazette  has  been  alone 
in  the  field.  There  is  no  other  daily  newspaper  published 
in  Worcester. 

THE  TELEGRAM -GAZETTE 

Worcester/  Massachusetts 
George  F.  Booth.  Publisher 
Paul  Block  and  Associates,  National  Representatives 
OWNERS  OF  RADIO  STATION  WTAG 


1935— 108.291 

1936— 112.728 


ized.  Ever  since  Pegler  began  those 
articles  about  me  Dewey  has  harassed 
me.” 

■ 

Newspaper  Ads  Helped 
R.R.  Passenger  Rise 

Philadelphia,  April  22  —  A  well- 
planned  newspaper  advertising  cam¬ 
paign  on  the  part  of  the  Pennsylvania 
Railroad  Company  in  1939  played  a 
major  role  in  bringing  about  a  sub¬ 
stantial  increase  in  passenger  rev¬ 
enue,  Editor  &  Publisher  learned  here 
today. 

Although  P.  R.  R.  officials  declined 
to  directly  attribute  the  increase  to 
advertising  exclusively,  they  pointed 
out,  however,  that  the  newspaper  cam¬ 
paign,  in  addition  to  several  other  fac¬ 
tors  were  responsible  for  the  upswing 
in  passenger  traffic.  These  other  fac¬ 
tors  were: 

Respontiblo  Factors 

First,  the  general  stimulating  ef¬ 
fect  of  the  New  York  World’s  Fair; 
second,  the  diminishing  scale  of  fares 
offered  by  the  company  on  round 
trips;  third,  special  excursion  rates 
to  the  Fair;  fourth,  special  group  rates 
for  Fair  travel;  fifth,  the  general  im¬ 
provement  in  business,  particularly 


during  the  late  Summer  and  earlj 
Fall. 

The  passenger  revenue  for  the  Penn- 
sylvania  Railroad  Company  in  1939 
amounted  to  $71,106,822,  an  increase  of 
$5,310,627  over  the  previous  year.  The 
company  carried  60,476,322  passengers 
during  the  year,  as  compared  wift 
58,593,288  in  1938.  ■ 

These  figures  do  not  include  travel 
to  the  Fair  on  the  shuttle  service  from 
Pennsylvania  Station,  New  York,  m 
the  Long  Island  Railroad.  'That  ser¬ 
vice,  however,  was  stressed  in  P.R.R 
advertisements  and  was  instrumental 
in  stimulating  travel  on  the  P.  R.  R.  to 
New  York. 

The  advertising  campaign  got  under¬ 
way  shortly  before  the  Fair  opened 
and  continued  until  its  close.  Heavies 
increases  in  P.  R.  R.  travel  occurred 
during  July,  August,  September  and 
October. 

Pennsylvania  Railroad  Company's 
advertising  is  handled  by  the  A1  Paul 
Lefton  Company,  Philadelphia. 

NAMED  PRESIDENT 

Louis  J.  Fruchter,  publisher,  Read¬ 
ing  (Pa.)  Graphic,  has  been  elected 
president  of  Pennsylvania  Democratic 
Newspaper  Publishers’  Assn. 


27 


Tk 

gen 

witii 

avtl 

roB 


Washington  (D.  C.) 

Is  The  No.  1  Test  Market 


Some  of  Americana  No.  1  citizens  at  the  opening  of 
Americans  No.  1  Sport;  Washington,  D.  C.,  April  16th. 


Photo  Star  Staff 


And  you  have  the  promotional  prestige  of  The  Star — Evening  and  Sunday 
— America’s  No.  1  Newspaper — that  carries  more  advertising  than  any  other 
newspaper  in  the  United  States. 


The  Star  is  the  “home  paper’’  in  the  Washington  Market,  depended  upon 
for  the  news  and  accepted  as  the  buying  guide. 


With  Sunday  Morning  Edition 
Washington,  D.  C. 


flje 


Its  population  represents  a  cross  section  of  the  entire  country — approxima¬ 
tely  one  half  million  native  Washingtonians  and  nearly  another  half  million 
from  the  north,  south,  east  and  west — thus  you  get  nation  wide  reaction  from  the 
local  reception  given  any  worthwhile  product  by  the  residents  in  the  Washing¬ 
ton  Market — u'ho  have  money  to  spend,  and  spend  it  for  the  luxuries  and  com¬ 
modities. 


Chicago  Office: 

J.  E.  Lufx,  Tribune  Tower 


New  York  Office: 

Dan  A.  Carroll,  110  E.  42nd  Sf. 


MANAGEMENT 

EXECUTIVES 


NEA  Service,  Inc 


High  Ethics  of 
lournalism 
Stressed  by  Hearst 


PAUL  WOOTON  HEADS  BUSINESS  PAPER  EDITORS  first  requisite  to  success  in  any  btl 

ness. 

We  have  all  seen  often  enough! 
earnest  and  sincere  endeavor  pas;, 
and  surpasses  spasmodic  effort  of 
ent,  or  even  of  alleged  genius. 
Radio  and  Newspapers 
Question:  Do  you  think  Radio  id 
Newspaper  should  be  tied  togethe: 

Answer;  I  think  they  can  be  v; 
advantageously  coupled;  but  theyi^ 
not  necessary  each  one  to  the  od; 
for  success.  I  think  whether  tr, 
are  united  or  not,  newspapers  are 


WASHINGTON,  D.  C.,  April  20 — Business  paper  editors  concluded  two  days’ 
sessions  here  this  week  with  a  luncheon  at  which  Sir  Louis  Beale  of  the 
British  Purchasing  Commission  was  speaker.  An  earlier  conference  on  trade 
relations  was  held  at  the  Argentine  Embassy.  Similar  trade  conferences  were 
held  also  at  the  French  and  Brazilian  Embassies.  Officers  of  the  National  Con¬ 
ference  of  Business  Paper  Editors  for  the  ensuing  year  were  elected  as  follows: 

The  ethics  of  journalism  are  the  Paul  Wooton,  Washington  correspondent,  McGraw-Hill  Publications,  pres- 
highest  of  any  profession  in  the  world,  ident;  James  G. 

William  Randolph  Hearst  told  a  radio 
audience  in  a  broadcast  interview  over 
Station  WMCA,  New  York,  Tuesday 
evening,  April  23.  In  the  course  of 
the  interview  he  touched  upon  the 
qualifications  of  reporters  and  edi¬ 
tors.  their  educational  requirements, 
radio  vs.  the  newspaper,  and  a  num¬ 
ber  of  miscellaneous  questions  of  a 
political,  ethical  and  business  nature,  paper  then  held 

Some  of  the  questions  and  answers 
follow: 

Question:  What  is  yom'  advice  to 
young  men  starting  out  in  journal¬ 
ism? 

Answer:  To  go  to  work  on  a  news¬ 
paper;  to  begin  as  young  as  they  can 
and  work  as  hard  as  they  can;  to 
read  well-written  books,  and  to  write 
persistently  and  thoughtfully. 

Gives  Views  on  Ethics 

Question;  What  ethics  must  he  fol¬ 
low? 

Answer:  The  ethics  of  jeurnalism. 

They  are  the  highest  of  any  profes¬ 
sion  in  the  world.  A  lawyer  may 
take  any  kind  of  a  case  for  pay.  and 
is  protected  by  the  elastic  ethics  of 
his  profession.  A  conscientious  jour¬ 
nalist  must  conform  to  his  own  ideas 
of  right  and  justice,  and  to  the  high 
standards  the  public  has  established 
for  him. 

Question:  What  college  education 
should  a  young  man  have  to  follow 
in  the  work  of  journalism? 


STAHLMAN'S  PAPER  USES  SOUTHERN  NEWSPRINT 

FIRST  PAPER  east  of  the  Mississippi  to  use  Southern  newsprint  is  the 

Nashville  (Tenn.)  Banner,  published  by  James  G.  Stahlman,  long-time  . 

crusader  for  the  production  of  newsprint  made  of  southern  pine.  In  its  issue  P  o  ®  newspapers, 
of  April  17,  the  Banner  carried  a  front  page  streamer  announcing  that  the  ® 

in  the  hands  of  readers  was  printed  on  paper  made  from  gtoiw.  Rad 

southern  pine.  The  Lonisville  Times  was  minted  on  Southern  news-  jj.  valuable  Newspape 
print  April  22.  jg  j  think  more  valur 


Answer:  The  best  education  for  for  young  men  wanting  to  become 
journalism  is  not  the  education  of  editor,  manager  or  reporter? 
the  schools  of  journalism,  but  general  Answer:  The  requisites  for  a  young 
education,  as  complete  and  compre-  man  wanting  to  be  a  reporter  I  have 
hensive  as  possible.  He  should  know  already  described, 
the  literature  of  his  own  language.  The  requisites  for  becoming  an 
and  as  far  as  may  be  the  literature  editor  is  to  work  hard  enough  and 
of  the  Classics;  because  constant  re-  intelligently  enough  as  a  reporter  to 
ference  is  made  to  literature  and  deserve  promotion, 

classic  figures  in  the  later  literature  And  the  requisites  for  manager  are 
of  his  own  time.  He  should  know  the  executive  ability,  in  addition  to  the 

history  of  his  own  country  and  his  conscientious  work  that  brings  recog¬ 
own  race,  and  the  histories  of  th?  nition.  I  put  hard  work  almost  as  the 

countries  and  races  from  which  he 

himself  and  his  people  are  descended.  ~  ~  ’ 

He  should  have  a  good  general  knowl-  j 

edge  of  politics  and  economics.  He  '  ^  I 

should  be  acquainted  with  the  arts  jFI  III  ^11^ 

and  sciences.  In  fact,  the  wider  his  II  Im^  | 

knowledge,  the  better  he  will  be  able  * 
to  perform  his  task  as  a  journalist. 

Question;  What  are  the  requisites  i 


bij  vJ.R.WiLLiai^ 


The  Russell  Survey  on  Readership 
of  the  Illinois  State  Journal 
(Springfield,  III.)  Shows: 


More  people  read 
OUT  OUR  WAY 
than  any  of  the 
other  15  comics 


>  *  ♦  86  per  cent  of  its  circulation  is 
read  by  executives  at  their  desks— 
your  point  of  sale.  Your  advertising 
in  it  means  greater  consciousness  oi 
yemr  product  in  the  bigger  com¬ 
panies  where  bigger  needs  are 

Such  impact  on  the rightmind; 

at  the  right  time  cuts  selling  cost* 
by  lifting  volume;  helps  you  off  the 
merry-go-round. 

WALL  STREET  JOURNAL 


Bob  Foster  is  sales  manager  for  a 
product  widely  used  in  offices. 
Wishes  his  company  could  get  some¬ 
where.  Tells  you.  if  you  know  him 
well,  that  except  for  part  of  ’36  and 
’37.  business  has  been  just  up  and 
down,  and  round  and  round,  for  nine 
years. 

*  ♦  *  “Every  time  my  boys  bring  in 
a  little  more  than  usual.”  he  com¬ 
plains,  “one  of  our  big  customers 
switches  his  business,  and  we’re  ex¬ 
actly  where  we  were. 

$  $  $  “We  put  out  a  swell,  new  fea¬ 
ture.  Competitors  match  it  with 
something  else. 

*  ♦  ♦  “Our  selling  costs  are  high, 
but  try  to  get  them  down.” 

*  $  S  What  Bob  Foster  need.s — and 
what  you  yourself  need  if,  like  him, 
you  sell  to  executives — is  the  lotv- 
cost  merchandising  potter  of  The 
\X  aIl  Street  Journal. 


More  people  read 

OUT  OUR  WAY 
than  any  other 
feature  in  the 
entire  newspaper 


Write  for  proofs 
and  rates! 


^%tcu.\atiort  Of  N«\M%pap<c  in  WVxnoim  Oirtiidi  of  OVnipqo 


OR  APRIL  27,  1  9  40 
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makmg  fresh  contacts,  since  many  new¬ 
comers  .  .  .  tell  us  that  their  first  visits 
to  .  .  .  were  motivated  by  our  Monitor 
advertising.”  (Name  on  request.) 

To  the  advertiser  of  any  product  or 
service  that  is  purchased  by  women,  or 
the  sale  of  which  is  influenced  by  women, 
the  judgment  of  1,594  women’s  apparel 
stores  regarding  the  use  of  The  Christian 
Science  Monitor  should  have  great  sig¬ 
nificance.  It  definitely  points  to  the 
existence  of  a  great  potential  market  to 
which  the  Monitor  opiens  the  door. 


From  1,219  cities,  The  Christian  Science 
Monitor  carries  the  advertising  of  1,594 
women’s  apparel  stores.  Among  them  are 
many  of  the  keenest  merchants  in  the 
United  States  .  .  .  merchants  experienced 
in  the  art  of  selling  to  women.  That  their 
Monitor  advertising  pays  well  is  indicated 
by  this  statement  from  one  of  them: 

"The  Monitor  is  one  advertising  medium 
that  can  be  checked  with  an  unusual  degree 
of  accuracy,  because  your  readers  are  so 
conscientious  in  mentioning  the  Monitor 
when  making  their  purchases.  We  have 
also  found  it  a  most  satisfaaory  means  of 


XOTE:  The  Chrhtian  Science  Monitor  also  carries  the  advertising  of  785 
department  stores,  many  of  which  are  leading  women’s  wear  merchandisers. 


The  Christian  Science  Monitor 


A  DAILY  NEWSPAPER  FOR  ALL  THE  FAMILY 

Published  by  The  Christian  Science  Publishing  Society,  One,  Norway  Street,  Boston,  Massachusetts 

NEW  YORK:  500  FIFTH  AVENUE 


u 
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OTHER  BRANCH  OFFICES'  Chicago.  Uetroii,  Miami.  Sc.  Louis,  Kansas  City,  San  Francisco.  Los  Angeles.  Seattle, 

London.  Paris.  Genoa.  Sydne>' 


EDITOR  &  PUBLISH 


Campaign  and  Accounts 


INTERNATIONAL  BOILER  WORKS 
CO.,  INC.,  East  Stroudsburg,  Pa., 
manufacturers  of  steel  water- tube 
heating  and  power  boilers,  has  ap¬ 
pointed  Lee-Stockman,  Inc.,  New 
York,  to  direct  its  advertising  pro¬ 
gram.  Trade  papers  and  direct  mail 
are  ^currently  being  used,  with  W. 
Arthur  Lee  in  charge. 

Erlanger  Brewing  Co.,  of  Phila¬ 
delphia,  has  appointed  J.  M.  Korn  & 
Co„  Inc.,  as  advertising  and  merchan¬ 
dising  counsel.  The  appointment  is 
effective  immediately.  Newspapers, 
radio  and  outdoor  will  be  used. 

Virginia  Dare  Extract  Co..  Brook¬ 
lyn.  N.  Y.,  has  appointed  H.  B.  Le- 
Quatte,  Inc.,  New  York,  to  direct  the 
advertising  for  part  of  the  company’s 
grocery  specialty  products,  including 
Instant  Aid,  a  beverage  concentrate 
for  which  radio  and  newspaper  adver¬ 
tising  will  be  launched  late  next 
month. 

Campagna  Sons,  builders,  Stamford, 
Conn.,  has  named  the  J.  W.  Pepper, 
Inc.,  New  York,  as  its  agency.  Stuart 
G.  Arnold,  vice-president,  is  the  ac¬ 
count  executive.  Local  and  New  York 
newspapers  will  be  used. 


land.  President  Charles  S.  Morrill  of 
the  B  &  M  firm  in  announcing  the 
program  stated  that  “Our  advertising 
plans  contemplate  even  further  in¬ 
creasing  this  leadership,  and  call  for 
more  consistent  and  influencing  ad¬ 
vertising  than  any  we  have  sponsored 
for  some  time  past.” 

The  Hevenor  Advertising  Agency, 
Inc.,  Albany,  N.  Y.,  has  announced 
acquisition  of  these  accounts:  Roto- 
TiLLER,  Inc.,  Troy,  N.  Y.,  farm  imple¬ 
ment  makers,  for  farm  publication  and 
general  magazines  the  balance  of  the 
season.  Fitzgerald  Bros.  Brewing 
Co.,  Troy,  two  ales  and  one  beer,  once 
weekly  for  26  weeks  in  Now  York, 
Massachusetts,  Connecticut.  New 
Hampshire  and  Vermont  newspapers. 
City  and  County  Savings  Bank  ok 
Albany,  banking  by  mail,  mortgage, 
loans  and  savings  accounts,  local  and 
nearby  newspap>ers  once  a  week. 
Morris  Plan  Industrial  Bank  or  Al¬ 
bany,  local  newspapers  several  times, 
weekly. 

Schwimmer  &  Scott,  Chicago  agen¬ 
cy,  is  using  a  list  of  midwest  news¬ 
papers  on  Peter  Fox  Brewing  Co., 
Chicago. 

United  Adv.  Companies,  Chicago, 
has  been  named  to  handle  the  entire 


account  of  Dearborn  Products  Co., 
Chicago. 

Stack-Goble  Co.,  Chicago  agency, 
is  releasing  orders  to  newspapers  on 
Swift’s  Ice  Cream,  a  product  of  Swift 
&  Co.,  Chicago. 

Houck  &  Co.,  Advertising,  Roanoke, 
Va.,  has  been  awarded  the  account  of 
the  North  Carolina  Granite  Corp., 
Mt.  Airy,  N.  C.  Magazines,  trade 
journals,  direct  mail  and  display  mate¬ 
rial  will  be  used. 


Chicago  Campaign 
For  New  Enamel 
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OF 

ADVERTISERS 
AND  AGENCIES 


WHO  DEMAND 

Perfect 

Reproduction 

WOOD 
AD  MAT 


Made  by  America's 

OLDEST  DOMESTIC  DRY 
MAT  MANUFACTURER 


Consult  Your  Mat  Maker 


WOOD  FLONG  CORP. 


HOOSICK  FAILS  •  NEW  YORK 


WATERMAN  PEN  DRIVE 

Newspapers  throughout  the  coun¬ 
try,  including  five  New  York  City 
newspapers,  will  be  used  by  L.  E. 
Waterman  Co.,  New  York,  in  a  cam¬ 
paign  featuring  a  ‘TOO-year  guarantee 
in  gold”  on  the  new  Waterman  100- 
year  fountain  pen.  Copy  will  range 
from  800  to  2,000  lines  and  will  ap¬ 
pear  through  June.  A  similar  cam¬ 
paign  is  planned  for  the  fall.  Charles 
Dallas  Reach  Co.,  Newark,  N.  J.,  is 
the  agency. 


S.  C.  Johnson  &  Son,  Inc.,  Raciu 
Wis.,  is  introducing  a  new  kind  d 
enamel  to  the  Chicago  market  tL 
spring.  The  newspaper  advertisiB 
campaign,  which  broke  April  7  witi 
a  full-color  page  in  the  Graphic  sec¬ 
tion  of  the  Chicago  Sunday  Tribtwf 
will  be  followed  at  three-week  inter 
vals  with  additional  full  color  page; 
The  Tribune  schedule  is  one  of  i 
series  of  test  campaigns  now  unde: 
way  in  various  markets  for  “Wax-C 
Namel.” 


An  important  part  of  each  ad  is . 
“Where  to  buy  it”  section  listing  deal¬ 
ers’  names.  More  than  600  dealer 
were  listed  in  the  first  advertise¬ 
ment.  Another  test  campaign  k 
smaller  markets  is  using  420-line  ad; 
Needham,  Louis  and  Brorby,  Inc 
Chicago,  handles  the  account. 


CRARY  TO  SPEAK 

Harold  Crary,  vice-president  of 
traffic  of  United  Air  Lines,  Chicago, 
will  address  the  New  York  Advertis¬ 
ing  Club,  June  5. 


N.  Y.  AGENCY  TO  MOVE 

Schwab  and  Beatty,  Inc.,  New  York 
agency,  are  moving  on  May  1  to 
larger  quarters  in  the  new  U.  S 
Rubber  Building,  at  Rockefeller  Cen- 
ter. 


Kelly,  Stuhlman  &  Zahrndt,  Inc.,  St. 
Louis  agency,  has  been  appointed  by 
the  Kirkwood-Federal  Savings  and 
Loan  Association  to  direct  an  adver¬ 
tising  campaign  covering  the  next  12 
months  in  11  newspapers  in  the  terri¬ 
tory  adjacent  to  St.  Louis.  Copy  for 
the  next  twelve  months  has  already 
been  released. 

Burnham  &  Morrill  Co.,  Portland, 
Me.,  has  launched  a  year-round  ad¬ 
vertising  program  for  its  B  &  M  Baked 
Beans  and  other  B  &  M  foods  in  lead¬ 
ing  newspapers  throughout  New  Eng- 


A  WELL-BALANCED  AREA:  Fort 
Wayne,  a  city  of  diversified  industries, 
situated  in  the  heart  of  one  of  the 
Middle  West's  richest  agricultural 


(7iiut 


BUYING  POWER:  Allen  County's 
(Fort  Wayne)  effective  buying  income 
is  $96,690,000—  on  a  per-family  basis, 
this  is  17%  better  than  the  average  for 
the  Nation. 


iSlEb 


COMPLETE  COVERAGE:  98% 

home  delivery  in  Fort  Wayne  . . .  and 
adequate  coverage  of  the  entire  sur¬ 
rounding  territory  that  completes  this 
responsive  market. 


FOUT l^fiyN€  umiket,..  tf 


FORT  WAYNE,  IND.  _ I 


NEW  YORK  OFFICE!  551  FIFTH  AVE. 


Always  Uniform  •  Est.  1915 


NATIONAL  REPRESENTATIVES:  ALLEN-KLAPP-FRAZIER  CO. 
NEW  YORK.  CHICAGO,  DETROIT 
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HERE  IS  YOUR  MARKET 


City  block  by  city  block  —  llie 
suburbs  by  towns  —  the  World- 
Telegram  has  analyzed  the  en¬ 
tire  New  York  Market, 

Factual  and  specific,  this  BLOCK- 
BY-BLOCK  ANALYSIS  is  as  broad 
as  New  York  and  its  suburbs.  It 
is  the  first  complete  qualitaliye 
study  of  circulation  in  the  nation^s 
greatest  market . . .  the  first  conclu¬ 
sive  evaluation  of  New  York  and 
the  important  part  of  its  population 
reached  by  the  World -Telegram. 

Applauded  by  leading  advertisers, 
agency  men  and  research  special¬ 
ists,  this  study  has  been  proved  to 
be  99^yiWi  per  cent  accurate! 

The  important  result  of  this  re¬ 
search  is  the  World-Telegram  Pat¬ 


tern  which  offers  an  accurate  meas¬ 
ure  of  this  newspaper’s  readership 
. . .  a  Pattern  which  enables  any  ad¬ 
vertiser  to  determine  the  exact  pres¬ 
sure  which  the  World  -Telegram 
exerts  upon  each  economic  stratum 
of  New  York’s  population. 

Now  you  can  figure  your  true  New 
York  Market  potential;  now  your 
salesmen  can  cultivate  the  known 
profit  areas  of  the  City  and  suburbs 
—  and  now  you  can  use  World -Tele¬ 
gram  advertising  to  the  utmost 
advantage. 


better  TWR 


PROOF  FOUND  IN  FLATBUSH 


The  higher  rent  section  oif  Flatbush, Brooklyn,  is 
one  of  numerous  city  and  suburban  areas  checked 
and  double-checked  to  prove  the  accuracy  of  the 
World-Telegram's  BLOCK-BY-BLOCK  analysis— 
the  modem  method  of  market  measurement.  These 


31  high-rent  blocks  were  selected  fur  test  from 
the  23,500  residential  blocks  of  the  City.  In  this 
“laboratory”  of  1508  families  the  World-Tele¬ 
gram  Analysis  identified  33”''°  as  regular  World- 
Telegram  reader-families. 


'XHECK/'  SAID  ROSS-FEDERAL 


Then ,  for  verification ,  Ross-Federal  Research 
Corporation  was  commissioned  to  make  an  actual 
door-to-door  “census”  of  this  31-block  area.  It 
reported  that  31.5%  of  all  these  families  “read 
the  World-Telegram  yesterday.” 


This  corroboration  by  one  of  the  nation's  lead¬ 
ing  research  organizations  further  establishes  the 
accuracy  of  the  entire  BLOCK-BY-BLOCK  AN¬ 
ALYSIS— the  most  detailed  study  of  the  New 
York  Market  that  has  been  made. 


Thi$  it  thp  fourth  of  m  trritt  of  mdtfertitementt  hosed  on  the  World-Telegrant  Dtock-by-Block 
Anolytit,  The  next  will  deterihe  our  retemrch  in  another  New  York  Market  area  with 
findings  cotrohoroted  by  another  independent  research  organization. 


■  wtawMBW  vtet.  or  aontm-nowaao  mmarama 
aSMbMB  miairi  ramt  avantm.  naw  tomc  , «.  t. 
wnaoft  i  UEMnna  pitnAnmaBia  a 


omiiu  MOW  . v .  not  aaaoctann  noMa 
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New  York  World-Telegram 


A  S  cri p ps-H  award  N ewspaper 

BY-OF-AND-FOR  NEW  YORKERS 


pekoe 


Annenberg  Pleads  Guilty 
To  Tax  Indictment 


Shello  - 

scars)  V'OUTRKE 
ars)  QQ\TURf?V  pr 


SsoRf?v,'QuT  »t’s^ 

'Prst  our  deroline 


CHICAGO,  April  23 — M.  L.  Annen-  Kirkland  made  the  following  state- 
berg,  Philadelphia  Inquirer  pub-  ment  to  the  court  concerning  his 
lisher  and  former  head  of  Nation-  client’s  desire  to  discuss  the  tax  mat¬ 
wide  News  Service,  once  dominant  ter  with  the  government: 
in  the  horse  racing  news  field,  now  “You  may  not  know,  but  one  and 
defunct,  pleaded  guilty  to  the  fifth  one-half  years  ago,  even  before  these 
count  in  the  $5,500,000  income  tax  in-  indictments  were  returned,  Mr.  An- 
dictment — evading  taxes  of  $1,217,-  nenberg  personally,  and  I  as  his  coun- 
296.73 — before  Federal  Judge  James  sel,  on  more  than  one  occasion  had 
H.  Wilkerson  here  today.  stated  to  the  Department  of  Justice 

The  action  made  Mr.  Annenberg  our  desire  for  an  opportunity  to  dis- 
liable  to  a  prison  term  of  five  years  cuss  with  them  on  taxes  which  might 
or  a  fine  of  $10,000,  or  both.  Judge  be  due  to  the  government. 

Wilkerson  set  May  23  for  the  hearing  “Owing  to  the  rules  of  the  Depart- 
on  the  sentence.  ment  of  Justice  not  to  discuss  settle- 

Hafner  Pleads  Geilty  ment  of  any  income  tax  case  until  it 

.  ,  ...  .  ,  had  been  disposed  of  in  court,  we  are 

Amnenberg  and  his  associates  ex-  ^  through  these  pleas  by 

prrferr^  against  them  by  the  gov-  United  States  and  the  district  attorney  Beach  Tribu.c,  and  six  motion  pic-  1,522  ENTRIES 

pmmpnt  Incenh  E  Hafner  an  offi-  district  that  we  Will  be  given  an  ture,  radio  and  adventure  magazines.  ^  , 

.  ,  aobepn  Jia.  nainer,  an  oni  opportunity  at  the  earliest  moment  to  The  empire  expanded  again  in  1936  Greater  interest  than  ever  was  dis- 

discuss  Settlement  of  when  he  purchased  the  Philadelphia  played  in  the  fourth  annual  candlepk 

P^itLlnhia  t^e  matter  of  taxes  due  by  Mr.  An-  Inquirer.  Much  of  his  fortune,  how-  ’  "  - " 

““StegSes'^XX'^yXXm'  of  the  cowaUons  A  grew  out  of  Nationwide  News 

®  ,  ww  *  ♦  .,1 _ el  which  he  was  interested.  Service  a  t 

Decision  of  Mr.  Annenberg  to  plead  wjcivii.c,  a  .  . 

guilty  to  one  count  of  the  “big”  in-  Mitigating  Circumstances  carried  racing  news  information  from 

dictment,  charging  evasion  of  income  After  asking  for  a  30-day  continu-  ^2  tracks  into  Imndbooks  in  34  states 

taxes  from  1932  to  1936,  inclusive,  ance,  Mr.  Kirkland  stated:  three  Canadian  provinces, 

means  that  all  other  income  tax  “Before  sentence  is  passed  he  wishes  ^  series  of  indictments 

charges  against  him  and  Hafner  will  to  show  there  were  mitigating  cir-  against  Annent^rg  and  his  associates 
be  dropped  except  the  one  to  which  cumstances  and  an  .absence  of  moral  was  returned  last  August.  In  No- 
they  pleaded  guilty.  U.  S.  District  turpitude  and  show  the  reason  that  yember  he  vmuntarily  ceased  operat- 
Attorney  William  J.  Campbell  so  in-  caused  Mr.  Annenberg  to  make  the  **^8  Nationwide  Service, 
formed  the  court  and  later  explained  momentous  decision  he  made  in  plead-  TTT%  TTP&n 

this  was  the  Department  of  Justice’s  ing  guilty  this  morning.”  llVjlAltl  OLUD  flCiiiLI 

policy  where  a  plea  of  guilty  is  en-  Mr.  Annenberg,  a  tall,  thin,  gray-  Harry  Flood  Byrd,  Jr.,  editor  Win¬ 
tered  to  a  substantial  charge.  When  ing  man  in  his  early  60’s,  gave  indi-  Chester  (Va.)  Star,  has  been  elected 
they  apfiear  for  sentence,  the  judge  cation  of  a  sleepless  night  as  he  president  of  the  Winchester  Rotary  guests, 
will  have  to  determine  the  extent  of  stepped  before  the  bench  and  pleaded  Club.  charge 

punishment  he  will  assess.  guilty.  He  had  previously  stated  in  _ _ _ 

The  district  attorney  pressed  for  an  an  interview  the  night  before,  “I  want 
early  trial  in  the  cases  of  the  Con-  to  do  what’s  best  for  my  son,  my  folks, 
sensus  Publishing  Company.  Judge  and  the  people  in  my  businesses  who 

Wilkerson  set  May  23  for  a  hearing  on  depend  on  me.  I  don’t  care  about  ^ 

this  case,  a  charge  of  conspiracy  to  myself.  I’ve  made  a  lot  of  money.”  m  ^ 


I  Oft  ITS 


Drawn  for  Kditok  &  Publisher  by  Lou  Hortison,  IP'aterbury  (Conn.)  Republican  &  /imerim 


bowling  tournament  conducted  by  tke 
Worcester  (Mass.)  Telegram  and 
telegraphic  network  that  Evening  Gazette.  Participating  were 
'  1,522  persons,  1,028  men  and  49i 

women,  482  more  than  last  year. 
Prizes  will  be  awarded  the  winners 
at  a  Worcester  County  bowling  night 
at  Hotel  Bancroft  April  20,  at  which 
Henry  L.  McLemore,  United  Press 


Announcement 

EFFECTIVE  WEDNESDAY. 
MAY  I.  1940 


THE 

READING  EAGLE 


READING  TIMES 

READING,  PA. 


RETAIL  SALES 
ARE  EXPANDING 


Wl  II  be  represented  exclusively 


Rock  Island  County  Retail 
Sales  for  January  1940  were 
14%  ahead  of  the  same 
month  in  19.^9— one  of 
many  symptoms  of  the  rapid 
expansion  of  this  metro¬ 
politan  market. 


National  Advertising  Field  by 


John  H.  Perry  Associates 

225  Weit  39fh  St..  New  York.  N.  Y. 

Branch  Oifices 

Philadelphia  ■  Chicago  *  Detroit  * 
Atlanta 


PLANifnc;^ 

LES  IR  tttcsdbf 

'  7  7h. 

Based  on  *"*  riMES  during 
The  Chicago  TlMfe>  » 

home  ■>“'“8  '*'',5‘''vet‘''Jhe  same  . 

!>'"»<*  “.‘ddrcuSn  hit.  new  V-S"  y^r'-rrrrTJ '  i  - - 

delivered  citcu  - - 

daily  average  or  iw'* 

'®SSSS'::w»-.S,'£‘S3  ^  « 

HATIOMAL  The  TIMES  carried  _  ^ 

i  During  the  >"5  advertising—  ftAllI 

over  the  same 

wldtfl.l  59  toes  in  The  TIMES.  T^^  ^  March. 

SV«M^j£S“toi  GAlMotW^S^^sJ 

newspaper"*^  ^  in  the  same  month  lt->-  W 

ran  more  un«iA  h 

a  year  ago.  •  at  V  I 

BETAH.  'r;rTJ— r^tor  I 

k  iisherr^orltovr^risi^^jomw^^^  I 

%  in  Lines  I 

IfiTch  to^'  tos  been  greater  than  ggS^Wg- - 1 

the  year  before. 

total  displat  tjaj^ES 

During  the  Jl^Jsplay  advertising^  an 
1  877,864  lines  of  tota  Tame  period  a  year  ag  -  -ta  002  LlO©* 

',-59.092  toes  over  me  sam 

Chreago  a  ^  ndverusmg.  tT- - — 


.ntillinl  Sn""!- 
ieax  '  •'•I'* 


CWHe^GeT  fw^aB  HiwsaMHiir 
)  NATiONAL  M£FMESENTATiV£S 

»«^ER-FERausoM-wAutEica 

waiyjMftsrft  ■  Rcwyow  mtoiT  chicabo 

0mm'  Mil  m  NiY  ivQim  iewspat" 


MoANGIEKf 


EDITOR 


PUBLISHER 


Average  Long  on 

All  Advertlglnc 

including  Clageiflcd  .OOK  .0074  .0007  .O05K 
No.  of  members 

reporting’  .  143  230  242  278 

No.  of  retuni? 

l•ompilpd  .  139  210  231  245 

No.  of  returnp 

unusable  .  4  14  11  33 


_  •  >  in  AiT;iS:™‘»S.r  Hint  Industry-Wide 

N'o,  lit  membvn  d  008  (.074  0007  (.058  Campcdgn 

No'^‘o7re"L.V  ■  ■  ■  Disclosurethathopesforacoopera- 

T  T  ^  _ 1 J.  1— _  W  IJ  "1"^^  I  .■ompiied  .  139  210  231  245  live  industry-wide  advertising  cam- 

lieQltliy,  W.Jr.rt.  lOiU  •"■“unusawe""....  4  14  11  33  paign  in  behalf  of  national  hirnitun 

"  manufacturers  are  iustifiable  was 

s.  MMARY  oF^RFxmiNmoN.  CREDIT  ^  managing 

A  GE3NERALLY  healthy  condition  co^^tg“comaiidng'’^Manu!!-8  report^they  Applications  for  Recognition  Rcciivid. .  39  director,  Retail  Fumiture  Dealeis  ^. 

among  the  advertismg  agencies  on  guarantee  considerably  below  .actual  circuia-  Applications  Carried  Over  from  1938...  10  sociation  of  Galitomia,  in  speaKing 

its  recognized  list  was  reported  to  tion  and  that  comparatively  few  advertisers  -/Iranted  Recognition .  30  before  the  April  meeting  of  thf 

ANPA  convention  in  New  York  t^  ?fni^Tui'h"1imTeS"‘"g^a^nt:is”''X^  S  I  Northern  California  Advertising  Man- 

week  by  the  Committee  on  Advertis-  temporary  protection,  the  practice  of  giving  ibcognition  Cancelled  .  23  agers  Association.  Mr.  Fitch  coupled 

ing  Agents.  It  also  reported  that  its  any  form  of  guarantee  may  ultimately  result  J^;Xm"Ra“i'in«''Ce!^^d  .  33  this  statement  with  the  announcemeni 

,  f  -  in  demands  for  a  guarantee  covering  com-  ( redit  Ratings  increasea. .  33  , 

latest  survey  on  newspapers  giving  p;p,e  circulation.  credit  Ratings  Decreased .  82  that  a  publicity  bureau  would  comt 

circulation  guarantees  to  advertisers  * ftomoved  .md  status  146  ^  first,  however,  and  announced  tha; 

shows  that  the  numW  has  dwindled  stand.vkd  conditions  oovekmno  /vaju^tment  of  Status  NuiiibeVs! !!!!!! !  3  the  set  up  was  encouraging  for  tht 


1  .  .  ^  111  UUIU4I1V1S  lUI 

latest  survey  on  newspapers  giving  p;p,e  circulation 

circulation  guarantees  to  advertisers 

shows  that  the  number  has  dwindled  stand.vkd  < 


STAN'D.VKO  CONDITIONS  OOVEKMNO 


Credit  Ratings  Removed  .and  Status  146 

Substituted  .  6 

.adjustment  of  Status  Numbers .  3 


steadily  in  the  past  few  years.  The  .vdvertisino  contk.acts  and  orders  .agency  Guarantees  Seeun^i .  6  bureau’s  establishment  next  year. 


report  follows  in  full: 


The  work  ol  your  Committee  during  the  lU'co^izwi  List,  approximately  82%  are 
past  year  haa  been  along  the  same  lines  now  opi^rating  under  the  Standard  Contract 


Of  the  640  advertising  agencies  on  the  Subordination  Agreements  .  4 


.appli<>ation»  Pending  .  10 

.\s  of  Dee.  31,  1939.  the  Dist  of  Rei'Og- 


“The  advertising  man’s  job  is  fc 
encourage  the  home  furnishings  deal- 


;;¥lch  have  been  followed  for  several  year.  ConmUons  adopt.^  in  1920  atid  revised  In  Aj^ts  ~ntmn_^  five  hundred  and  ^  advertising  job,’’  Mr 

—that  of  seeking  to  improve  condition.  1?3.3  We  are  pleased  to  report  that  many  thirt.s-three  (533)  names.  ,  6  j  , 


exUiingr  in  newspaper  advertisinsT  practices,  remaining  46  advertising  agencies 

and  we  believe  that  because  of  this  work  ^*ave  indicated  that  they  will  fall  in  line  at 
many  objectionable  practices  of  the  past  t^ome  future  date, 
have  been  corrected  or  practically  eliminated. 


.  i  «  .  Fitch  stated.  “The  deafer  knows  val- 

.  .  ..  ,  „  ...  „  .  .  ..  ues  and  what  he  wants  to  advertise 

.\pplications  for  Recognition  Received..  14  ,  .j  m.  .  i.  j  .  i  .l 

Applications  Carried  Over  from  1939...  10  he  Said,  bUt  he  does  not  Know  Ult 


Sie  usuT^mlne  "and^ne^le^ss^  work  ANALYSIS  OF  NEWSPAPER  ADVERTIS-  .  ^2  technical  points  of  advertising.” 

-I,,.!...  _ _ _  _  _ _  Applications  Withdrawn  .  4  .u-i  ,u„  j,,ol  .lo 


include,  among  other  things  the  investiga¬ 
tion  of  all  new  applicants  for  re<H}gnition, 
the  a(X!urate  rating  of  all  agencies  to  reflect 


ING  CREDIT  LOSSES 
The  following  figure,  show  eoniparisoiis 


the  condition  demonstrated  by  the  liquid  nt  the  four  survey,  made: 


working  eapUal  shown  in  financial  state-  1938  193-  1938  1939  Ratings  Rcmove.1  .md  Slat 

ments  secured  at  regular  intervals  from  all  Aierage  Loss  on  Substituted 

agencies  on  the  List,  investigation  of  a  gen-  .National  Oispla.i  .  .0015  .0011  .0008  .00060  .Ciijustnn-nt  of  Ratings. 
cies  not  on  the  List  for  the  purp(^  of  gen-  Average  Loss  on  .Cgency  Guarantees  Secured . 


cies  not  on  the  List  for  the  purpose  of  gen-  Average  Loss  oii 

eral  reporting,  securing  guarantees,  sub-  ja>eal  Displa.v  .  .  .  .0009  .005,'>  0056  0044 

ordination  agreements,  assignments  of  asset., 

and  diverse  means  of  protecting  member.  — 

when  agemdes  on  the  List  may  have  weak-  ^  -  _  . 

ened  financial  structures.  In  this  connec-  | 
tion  we  need  only  point  out  that  during  | 

19.39  b«-ause  of  the  sudden  death  of  the  I 

principal  of  a  recognized  advertising  agency,  I 

through  his  personal  guarantee  which  we  had  I  j 
managed  to  secure  two  years  previously,  all  I  ! 
members  of  this  Association  received  60% 
in  the  settlement  of  their  claims  a.  against  I  ; 

20%  paid  to  other  creditors,  the  additional 
40‘,f  amoiiiiling  to  many  thousands  of 
dollars.  > 

In  addition,  ihe  membership  is  requested  j  ' 
each  month  to  report  on  all  delinquent  ac- 
counts  for  the  purpose  of  watching  trends  ■ 
on  the  part  of  advertising  agencies  which 

may  have  a  bearing  on  their  financial  con-  I 

dition  and  affect  their  rating.  We  are  also 
on  the  alert  for  unusual  conditions  in  ad-  I 

vi-rlising  contracts  which  may  work  to  the  I  | 

disadvantage  of  publishers,  to  the  end  that  ' 
such  practices  on  the  part  of  advertising  1 
;igenoies  which  ma.v  be  out  of  line  with 
proper  prooetiure  be  eliminateil.  i 

These  and  many  other  matters  are  all  in 
the  day’s  work  and  efliciently  handled  by  | 
the  office  staff,  and  it  is  a  pleasure  to  report  ^  I 
that  the  agencies  on  the  List,  based  on  their  | 

'■iirrent  financial  statements,  are  standing  up 

very  well.  . 

GLARANTEES  OF  ('IRCCLATION  |  W 

Since  the  resolution  passed  by  the  April,  !  | 

1933,  Convention  strongly  recommending  to  1  ' 
members  that  they  refuse  to  accept  adver-  I 
tising  orders  or  contracts  containing  a  guar¬ 
antee  of  circulation,  surveys  have  been 

cniiducted  by  this  Association  to  note  any  j 

progress  made.  Five  such  surveys  have  been 

made,  each  showing  a  diminishing  number  H 

of  circulation  guarantees  given  by  members, 

and  for  comparative  purposes  we  submit  the 

results  of  the  1940  survey  as  compared  with 

the  first  survey  made  in  19.33: 

1933  1940  I 

Number  of  mem-  | 

hers  replying.  . 347  395  I 

Number  accepting 

contracts  con-  : 

taining  guaran¬ 
tee  . 225  105%!  .-»3!13'i%) 

Number  refusing  to 
accept  contracts 
containing  guara- 

antee  . 122(36%)  342  (80%%  1 


3  advised  that  the  individual  dealer 

Recognition  Transferred  .  13  keep  in  their  particular  niche  in  ad- 

Increased  .  57  vancing  their  business. 

I 'redit  Ratings  Removed  .md  Status  146  Newspaper  copy  used  Wisely  aiK 

Substituted  .  7  with  an  idea  is  the  best  form  of  ad- 

'i  vertising  for  the  home  furnishing 
Applications  Pcmliipr  .  4  dealer,  he  declared. 


vancing  their  business. 

“Newspaper  copy  used  wisely  and 
with  an  idea  is  the  best  form  of  ad¬ 
vertising  for  the  home  furnishing 
dealer,”  he  declared. 


For  more  than 
50  years 
this  has  heen 
the  leading 
newspaper  in 
its  field 


Circulation 
for  March 

295,974 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  March,  1940. 


March  circulation  of  The  Sun¬ 
day  Sun  averaged  200,705  per 
Sunday. 

EM>Tything  in  Baltimore 
Revolves  Around 

THE  SUN 

Meming  Evening  Sanday 


SAIN  FRANCISCO 

EXAMINER 


(A  Cereal  Story} 


O  Chapter  Two 


O  Chapter  One 

Oatie  was  a  friendly  fel- 


sooner  would  Oatie  get  to 
know  the  box  next  to  him 


low  . .  and  a  good  cereal. 


than  his  neighbor  would  be 
taken  away  —  bought  by  a 


Grimes'  shelf  he  made 


customer!  Box  after  box  of 


Zippo  went  out  —  but  Oatie 


Zippo.  But  that  friendship 


stayed  on  and  on. 


was  short  lived. 


QChapter  Three 


O  Chapter  Four 


Then  came  Judgment 
Day  for  Oatie  .  .  for  the 
manufacturer  who  pro¬ 
duced  him  .  .  and  for  the 
salesman  who  sold  him. 
"Next  time  they  tell  me  a 
cereal's  going  to  be  ad¬ 
vertised.  rU  remember  to 
ask  irherp,"  opined  Grocer 
Grimes. 


So  the  consumer  never 
did  get  Oatie  . .  but  the  rub¬ 
bish  can  did.  A  pity.  too.  lor 
Oatie  had  a  lot  of  good  stuff 
in  him — but  the  right  people 
never  knew  it.  And  thus 
ends  the  story  of  a  mighty 
fine  cereal  that  never  had 
a  chance. 


True,  Oatie's  case  is  a  sad  one.  However,  if  you  happen  to  be 
on  Oatie  maker,  all  is  not  lost.  At  least  not  in  Los  Angeles.  In  this 
city  of  sunshine  one  newspaper  is  famous  for  selling  cereals  ,  .  as 
well  as  other  foods,  furnishings,  cars,  clothing  .  .  in  fact  everything 
that /ami/if>s  buyl  That  newspaper  is  The  Times.  Its  circulation 
(largest  morning  circulation  on  the  Coast)  is  85%  carrier  delivered- 
It  is  read  in  the  homes  of  families  who  do  two-thirds  of  Southern  Cal¬ 
ifornia's  buying!  So,  to  keep  Oatie  on  the  move,  talk  about  him  in 
the  newspaper  that  pKirades  products  right  out  of  stores  into  homes. 


LOS  ANGELES  TIMES 
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bombers,  but  no  bombs 


How  America  got  the  news  of 
Norway’s  Benedict  Arnolds 


ON  MONDAY  EVENING,  April  8,  Leland  Stowe 
-correspondent  for  the  Chicago  Daily  News 
and  its  syndicate— sat  in  Oslo’s  Grand  Hotel 
talking  idly  about  Europe’s  dormant  war. 

No  guns  rumbled  nearer  than  the  Sylt.  The 
good  burghers  of  Oslo  were  safe  in  their  beds. 

►  At  half  past  midnight  the  city  heard  the  rau¬ 
cous  bellowing  of  air  raid  sirens.  And  at  7:45  the 
next  morning  Stowe  and  his  colleagues,  Edmund 
Stevens  of  the  Christian  Science  Monitor  and 
Warren  Irvin  of  N.B.C.,  watched  Nazi  bombers 


roar  over  the  trim  Norwegian  housetops.  Not  in 
sky-darkening  swarms,  but  by  twos  and  threes. 
No  bombs  fell. 

►  By  two  in  the  afternoon,  the  incredible  had 
happened.  The  tramp  of  Nazi  boots  was  echoing 
through  Oslo  streets.  The  conquerors,  marching 
by  threes,  made  the  thin  gray  column  look 
longer.  People  gaped  like  yokels  on  the  Fourth 
of  July  at  1500  Germans  taking  possession  of  a 
city  of  256,000— a  handful  of  invaders  so  sure 
of  easy  conquest  that  they  had  a  brass  band! 


Rfidiophoto 


into  Oslo  led  by  a  band 


►  ChaufTeured  by  a  fair  compatriot  with  a  smil¬ 
ing  comeback  to  German  gallantries,  Stowe  es¬ 
caped  to  Stockholm  and  gave  the  world  the  news 
of  Norway’s  gigantic  inside  job.  Another  feather 
in  the  cap  of  the  reporter  who  won  the  Pulitzer 
Prize  in  1930  . . .  the  40-year-old  man  who  was 
told  by  a  New  York  newspaper  last  fall  that  he 
was  “too  old  to  cover  a  war.” 

*  *  * 

Take  a  poll  among  newsmen  for  ace  correspon¬ 
dent  of  World  War  II,  and  Leland  Stowe’s  name 
would  probably  top  the  list.  But  there  would  be 
runners-up  . . . 

►  Lochner  of  AP  and  Oechsner  of  UP,  cover¬ 
ing  Berlin.  Walter  Kerr  of  the  N.  Y.  Herald 
Tribune.  Columbia  Broadcasting’s  Ed  Murrow 
in  London.  Otto  Tolischus  of  the  N.  Y.  Times. 
Frank  R.  Kent,  Jr.,  of  the  Baltimore  Sun.  Young 
Bill  White  of  Emporia,  Kansas,  doing  the  old 
man  proud  in  Germany  and  Finland. 

Yet  no  one  man,  not  Richard  Harding  Davis 
himself,  could  cover  the  present  war.  For  total 
war  means  total  reporting  —  and  total  reporting 
j  means  manpower.  All  told,  it  takes  10,000  men 
■  to  report  the  holocaust  in  Europe. 

The  economic  front  is  everywhere  and  all 
newsmen  help  to  cover  it.  The  correspondent  in 
the  dugout,  noticing  how  the  men  are  fed  and 
i  clothed.  The  man  in  the  capital  gathering  facts 
’  on  production.  The  traveling  thinkman  with  eye 
!  peeled  for  slowdown  or  sabotage.  The  editors  or 
bureau  heads  who  fit  the  jigsaw  puzzle  together. 

Then  there  is  the  diplomatic  front,  a  labyrinth 
where  only  the  most  experienced  can  find  their 
Way  around.  And  the  propaganda  front,  an  area 


that  takes  the  shrewdest  kind  of  reporting. 

►  The  din  of  battle  is  just  an  incident  in  this 
war.  It  is  the  touch  of  red  with  which  a  painter 
brightens  a  somber  canvas.  It  means  something 
only  when  seen  against  the  rest  of  the  picture. 

Just  the  same,  we  all  love  red,  so  the  newsmen 
go  through  hell  and  high  water  to  give  it  to  us. 
And  a  whole  long  year  ago,  time,  the  Weekly 
Newsmagazine,  began  to  paint  the  background 
that  would  give  those  flaming  stories  meaning- 
in  Background  for  War,  time’s  famous  panorama 
of  Europe  on  the  brink. 

►  In  every  new  issue,  time  changes  and  illumi¬ 
nates  the  shadows  behind  the  crackling,  red-hot 


stories  of  the  week.  Stories  from  TIME’S  own  big 
and  growing  foreign  staff,  from  the  Associated 
Press,  of  which  time  is  a  member,  from  the  ace 
correspondents  (with  enthusiastic  credit) . 

TIME  gives  the  total  coverage  that  total  war 
demands,  time  unravels  the  economic  and  dip¬ 
lomatic  snarl.  TIME  weighs  one  story  against  an¬ 
other,  knows  the  sources  and  mental  slant  of  each 
reporter,  gets  the  composite,  clarified  answer. 

►  No  man  knows  where  the  next  explosion  will 
be  and  neither  does  time  . . .  But  time  knows 
and  tells  where  the  TNT  is  stored. 

It’s  important  to  know  where  we  are  in  this 
war.  TIME  shows  both  the  woods  and  the  trees. 


This  is  one  of  a  series  of  advertisements  in  which  the  Editors  of  TIME  are  seeking  to  give  news¬ 
paper  and  magazine  readers  a  clearer  picture  of  the  world  of  news-gathering,  news-writing,  and 
news-reading— and  the  part  TIME  plays  in  helping  people  to  grasp,  measure,  and  use  the  history  of 
their  lifetimes  as  they  live  the  story  of  their  lives. 


f^\TIME 

—  THE  WEEKLY  NEWSMAGAZINE 
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Report  of  Committee 
On  Trade  Schools 


rollnii'iit,  llius  rcfutiiiK  any  cliariri-  which 
may  be  brouKht  that  the  Bchool  t-ectional 
ill  character.  A  number  of  the  student<- 
come  from  newtipaper  offices. 

Recently  the  Southern  School  >ent  a  ques- 
lionnaire  to  600  of  its  most  reis-ntl.v  grad 
iiateil  students,  receiving  179  n-plies.  Of 
the  179  reporting,  149  arc  now  employeil. 
,1(1  on  daily  newspapers,  S3  on  weekly  or 
si'mi-weekly  newspapers,  77  in  commercial 
lirinting  shops,  and  ,1  in  trade  schools  as 
instructors;  16  are  employed  as  composi¬ 
tors:  61  as  linotype  operators:  4  as  Mono¬ 
type  operators;  8  as  pressmen;  IK  as  com¬ 
bination  men  (linotype  and  hand  composi¬ 
tion  and,/or  pressmen  I;  and  ‘.18  were  cm 
ployiHl  as  minor  executives;  i.e.  foremen, 
supe-rintendents,  general  managers,  depart¬ 
ment  managers  or  owners. 

THR  KOCHKSTKK  KriiOttl. 

The  Printing  and  Publishing  Department 
of  the  Rochester  Athenaeum  and  Mechanics 
Institute  differs  from  the  Southwest  and 
Southern  Schools  somewhat  in  that,  while 
teaching  the  mechanics  of  the  printing 
trades,  it  concentrates  on  training  students 
for  executive  positions  on  newspapers. 

The  school  has  both  day  ami  evening 
classes,  although  graduates  from  the  eve¬ 
ning  classes  are  not  considered  by  the  ANPA 
in  determining  its  contributions.  In  its 
day  classes  it  now  has  an  enrollmi-nt  of  44 
students  and  in  the  evening  classes  79 
sludents  which  may  lx,'  increased. 

This  department  of  the  R.  A.  and  M.  I. 
has  exirllenl  equipment  with  unusually  well 
equipped  instructors.  A  portion  of  the  cost 
of  the  school  department  is  borne  by  the 
Rochester  Athenaeum  and  the  balance  by 
the  New  York  State  publishers  and  the 
AXPA. 

Dr.  Kllingson,  head  of  the  school,  states 
that  umicr  the  general  plan  for  the  printing 
department  the  general  purimses  of  the 
.\NP.\  will  not  be  carried  out.  because  the 
main  thought  of  the  Rochester  Athenaeum 
is  to  eiieoiirage  young  men  to  take  the 
course  in  iirinting  that  will  fit  them  for 
mechanical  engineering  problems  in  news¬ 
papers. 

Resiiectfull.v  submitted, 

VICTOR  F.  RIDDER.  Chairman 
TED  DEADEY,  Vice-Chairman 
F.  J.  Hurd  Albert  A.  Stone 

Frank  E.  Gannett  S.  R.  Winch 


THE  REPORT  of  the  Committee  on 
Printing  Trades  Schools,  as  present¬ 
ed  to  the  ANPA  annual  convention  in 
New  York  this  week  follows  in  full: 


The  subjiet  of  Printing  Trades  Schools 
h.as  Is'cii  given  much  consideration  by  the 
Coiiimitti-e  and  the  Board  of  Directors  during 
the  past  year.  While  the  schools  continue 
to  do  exiadlent  work  in  training  prospective 
printers  a  question  has  been  raised  as  to 
enntiiiiiiiig  the  contributions  in  the  future 
on  the  same  basis  that  arr-  made  each  year 
to  ttiese  schools.  This  does  not  mean  that 
there  has  Ih-cii  any  question  raised  as  to  the 
opcr.itioiis  or  efficiency  of  the  schools  but 
rather  as  to  the  present  ii(-ed  for  what  they 
an  doing  and  how  far  the  .\NP.\  should 
go  ill  tinaiicial  support. 

SOITIIWKST  8CHOOI,  OF  PRINTING 

The  Soiitliwest  School  of  Printing  which 
h.id  for  iiiaiiy  years  been  operated  by  C.  A. 
Jay.  in  January.  1918.  re-opened  under  the 
supervision  of  the  management  of  the  South¬ 
ern  School  of  Printing.  For  this  rc-opening 
the  Texas  NewspapiT  Publishers  Association 
and  the  .\NPA  were  responsible  as  they  felt 
the  school  represented  too  much  of  an  asset 
to  the  publishing  business  to  be  shut  down 
is-rmaiiently. 

Details  of  its  first  year  of  operation 
under  the  new  management  were  n'ported 
to  the  1919  Convention. 

Since  that  time  the  school  h-is  shown  vast 
improM'iiient  The  machinery  has  been 
thoroughly  overhauled  and  put  in  goml 
ramditioii.  During  1919,  .16  students  were 
graduated  (or  which  the  .\NP.\  i-ontribiited 
the  sum  of  $1,600  to  the  school.  A  total 
of  60  students  has  been  graduated  since 
the  school  re-opened,  10 "e  of  whom  are  now 
I'mployeil  on  newspapers.  Information  rc- 
|■ei\l•d  fioiii  the  newspapers  employing  these 
sludeiit-  demonstrates  that  their  s^-rvices  arc 
highly  salistaetory. 

stu  TIIKRN  SCIIOOI.  OF  PRINTING 

The  Soiitherii  School  of  Printing  continues 
to  train  its  students  efficiently  .and  well,  con- 
ei  iitratiiig  Its  efforts  on  turning  out  students 
who  will  lx-  thoroughly  groiindt-d  in  the 
printing  trades.  At  the  present  time  it  has 
an  eiirollmeiit  of  19  students,  with  prospt'cls 
of  si-ver.il  aildition.il  student-  Thirty-six 
-latis  are  la-piasenled  in  ihe  -ehiKil's  en- 


ON  KENTUCK/ANA 


RETAIL  SALES 


.  .  .  and  remember  that  day  you  reach  95  % 

of  the  homes  in  the  market's  metropolitan  center,  a 
city  of  more  than  350,000,  and  that  every  Sunday 
one  out  of  every  three  families  in  the  entire  Ken- 
tuckiana  area  read  .  .  . 
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Represented  Nationally  By  the  Braham  Company 


New  strength  for  the  nation’s  Pacific  outpost 
means  millions  in  new  money  this  year  for 
Hawaii.  A  federal  expenditure  in  19<0  .  .  . 
mostly  for  the  Army  and  Navy  .  .  .  totaling 
$69,000,000! 

This  sum  will  be  trebled  by  returns  from  Ha¬ 
waii’s  industry  .  .  .  including  one-sixth  of  the 
nation’s  sugar  and  four-fifths  of  the  world’s 
pineapple  supply.  All  told,  the  411,485  people 
of  Hawaii  will  have  an  income  of  close  to 
$250,000,000  for  the  year. 

Year-round  payrolls  and  a  better-than-average 
American  standard  of  living  make  this  the 
West’s  fifth  major  market  .  .  .  only  18  hours 
by  Clipper  from  California  and  reached  hy 
fast  cargo  ships  at  low  ocean  freight  rates. 

It  is  a  market  your  advertising  can  cover  with 
one  medium  .  .  .  Honolulu  Star-Bulletin  .  .  . 
Hau'aii's  largest  neusftafter.  An  interesting 
compilation  of  important  facts  will  be  mailed 
at  your  request.  .  / 


Represented  by  O'MARA  &  ORMSBEE,  INC. 

Naw  York  .  Chicago  .  Dotroil  .  Son  FroneiKO  .  Lot  Angolot 


confidence 


m  THE  CAPTAIIV 


—  IS  LIKE  faith  in  a  Chronicle  acivertisenienl. 
Clawing  fingers  of  spray  wreath  the  ship’s  prow.  Wind 
thal  is  a  soli<l  force  batters  its  plates.,  wrenches  al  its 
rigging.  But  in  the  salon  there  are  lights  and  laugh¬ 
ter  and  the  muted  music  of  «av  voices.  They  can  he 
carefree  in  the  salon  because  high  on  the  mist-haloed 
bridge  the  captain  stands  watch.  His  tempered  expe¬ 
rience  and  cool  judgment  will  see  the  ship  through. 
The  passengers  know  it,  just  as  they  know  they  can 
trust  The  Chronicle  back  home.  Through  seventy- 
five  years  of  honesty  ami  devotion  to  public  service 
The  Chronicle  has  won  the  confidence  of  its  readers. 
People  believe  what  they  see  in  The  Chronicle;  they 
know  they  can  trust  it  to  the  hilt.  To  the  advertiser 
that  confidence  means  his 
advertisements  are  relied 
upon;  that  readers  will  be¬ 
lieve  his  messages.  The  faith 
that  reflects  confidence  in  an  ^ 
advertising  message  is  an¬ 
other  cost-free  dividend  of 
advertising  in  The  Chronicle. 
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Pending  Legislation 
Surveyed  by  ANPA 

THFRF.  WA<?  NO  fpdpral  legislation  ■•pm-aring  in  iicwspaiK-rs  and  mtigazinfs, 
iHtKt  WAS)  NO  leaerai  legisiauon,  for  que*- 

or  threat  of  it,  of  sufficient  impor-  tinning, 
tance  to  call  for  action  by  the  ANPA  <ioverninent  Standardn  for  i'nnHumer  Products 
Committee  on  Federal  Laws,  the  com-  — The  Boren  Bill 

mittee  reported  to  the  annual  ANPA  Hearings  were  held  during  January  of  this 

_ Mn,..  +biic!  _ I-  year  on  the  Boren  Bill,  H.  R.  6653,  provid- 

COnventlOn  in  New  York  this  W^k,  establishment  of  government 

The  committee  listed  eight  pending  standards  for  consumer  products,  but  the 
measures,  with  a  resume  of  each,  reported  by  the  ^use 

which  are  of  particular  importance  to  merce.  Under  the  provisions  of  this  bill, 
newspapers,  and  promised  that  it  is  standards  of  quality  will  be  established  by 

3)l#4T*t  thrent^  Aftain^t  the  nress  and  tlio  Bureau  of  Standarils  when  the  Secretary 
alert  to  tnreats  against  me  press  ana  commerce  finds  them  in  the  public  in¬ 
is  ready  to  act  when  it  seems  neces-  terest,  and  manufacturers  who  comply  with 
sary  and  advisable.  The  report  fol-  these  established  standards  will  be  given  the 
I  ,  •  privilege  of  labeling  and  advertising  the 

^  m  j  1  T  v  V,-.  article  accordingly. 

The  Committee  on  Federal  Laws  has  been  „  ji_ 

more  or  less  passive  since  its  last  report  to  Seals  of  .\pprovaJ  Prohibited  by  Pending 


5^ 


5^, 


'^AND  after  T'WE 

INTERS' 

guy. 

^  Shatta  stock 
J— three  >STAR-J 


the  convention  because  while  some  legisla¬ 
tion  has  been  introduced  which  would  di- 


Measure 

Other  indications  of  efforts  to  control. 


rectly  or  indirectly  affect  newspapers,  if  ctmsor  and  restrict  advertising  may  be  found 
enacted,  none  has  reached  the  point  where  in  H.  R.  8625,  introduced  by  Mr,  Lemke 
the  Committee  felt  justified  in  taking  action,  and  providing  for  a  prohibition  of  seals  or 

Some  of  the  measure.-^  of  particular  in-  certificates  of  approval  unless  authorized  by 

terest  to  newspapers  are  listed  below,  and  the  Federal  Trade  Commission.  This  bill  has 

your  Committee  has  been  alert  for  develop-  been  referred  to  the  House  Committee  on 

nients  affecting  them.  Interstate  and  Foreign  Commerce  and  your 

PENDING  MEASURES  Committee  does  not  anticipate  that  serious 

^  I'oiioider.ation  will  be  given  it  at  this  session. 

The  Patman  Chain  Store  Biii 

„  4  4  Newspaper  Confidence  Legisiation 

Representative  Patman  of  Texas  has  pre-  ma.-L. 

viously  introduced  legislation  directed  against  Early  in  the  first  session  of  the  76th 
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chain  stores,  but  until  this  session  of  Con-  Congress  bills  were  introiluced  by  Senator 
gres-  the  proposal  has  not  received  serious  *  apper  of  Kansas  and  Representative  Curley 
oon-i.leration.  H.  R.  1,  however,  which  pro-  >«>»•  York  to  protect  newspapermen  who 


to  levy  an  excise  tax  on  every  corn- 


refuse  to  divulge  coiifidential  sources  of  in- 


pany  in  the  United  States  operating  10  or  formation  obtained  for  piiiilication.  Neither 
more  stores,  was  made  the  subject  of  hear-  these  bills  h.-is  Im-cii  reported  by  the  com¬ 
ings  liefore  a  sub-committi-e  of  the  House  niittees  to  which  the.v  were  referred. 


Ways  and  Means  Committee.  The  hearings 
began  March  27.  .and  arc  .still  in  progress. 


Your  Committee  believes  that  this  legisla¬ 
tion  should  be  en.acted  and  hopes  that  if 


The  bill,  .as  introduced,  proposes  a  rate  of  Congress  does  not  reach  consideration  of 
tax  beginning  at  ?50  per  store  for  com-  these  measures  befon-  .adjournment,  similar 
lianies  having  lx“tween  10  and  16  stores,  bills  will  be  introdiict'd  in  the  next  session 
Old  increases  to  $1,000  tier  store  for  com-  and  passed. 


arisen,  it  has  been  constantly  alert  for  threats 
against  the  press,  ready  to  act  it.  as  and 
when  it  might  si-em  necessary  and  advisable. 

Respi.-ctfully  submitted, 

W.  F.  WILEY.  Chairman 

E.  P.  Adler  J.  D.  Uortatowsky 

Raymond  B.  Bottom  H.  V.  Jenkins 


P.inies  having  more  than  500  ston's.  These 
taxes  in  turn  .are  multiplied  by  the  numbi'r 
of  slates  in  which  a  company  docs  business. 


.tiivertising  of  Iiilnxieating  Liquors 
.\s  reported  to  the  19.29  Convention,  the 


.\tiion  G.  Carter 
Howard  Davis 
John  D.  Ewing 
.1.  F.  Fitzpatrick 


Chas.  St.auffer 


Verne  E.  Joy 
W.  E.  Macfarlane 
F.  A.  Miller 
Wm.  H  Reed 


Some  companies,  uniler  this  measure,  would  n-iial  bills  have  Ix-cn  introduwd  in  the 
have  to  p.ay  $30,000  per  store  in  taxes.  Pub-  present  session  designed  to  prohibit  adver- 
lishers  are  or  should  be  interested  in  this  tisiiig  of  .alcoholic  beveriiges  in  interstate 
propo.«ed  legislation  to  tax  the  chain  stores  conimer^-.  Newspaper  and  periodical  adyer- 
out  of  business.  According  to  statistics  the  tising  of  alcoholic  beverages  has  not  been 
1.750  chain  store  companies  do  about  23%  subject  of  attention,  biit  hearing  have 

of  the  total  retail  business  in  the  United  bis>n  held  on  the  Johnson  Bill  (S.  ol7)  to 
Stales:  operate  more  than  125.000  stores;  h'-fvent  advertising  of  alcoholic  beverages 
employ  nearly  1,200.000  persons,  and  in  rstlto-  •Jo**  was  favorably  re- 

19.'{T  their  total  expenditure  for  advertising  Ported  b.v  the  Senate  Committee  on  Inter- 


ARK.  MEETING  JUNE  7-8 

The  annual  convention  of  the  Ar¬ 
kansas  Press  Association  will  be  held 
June  7  and  8  at  Hot  Springs. 


EDITORIAL  BANNER  LINE 

Minneapolis,  April  22 — Precedent 
was  believed  broken  when  the  Min¬ 
neapolis  Star-Journal  put  a  news-type 
banner  line  across  its  main  editorial 
page  April  17  for  the  first  story  writ¬ 
ten  by  Walter  Lippmann  after  his  re¬ 
turn  from  Europe.  The  article  was 
started  on  Page  One,  in  spot  feature 
position,  and  was  jumped  to  the  edi¬ 
torial  page  under  a  36-point  Cairo  cap 
streamer,  which  carried  a  30-point 
Cheltenham  kicker  line.  The  drop 
head  was  in  two-column  30-point 
Cairo. 


cL'-cdcd  $I40.000',000.  the  greater  proper-  ^'ate  Caimmerce.  On  Febru.iry  19.  Senator 
tion  of  which  was  for  now-^paper  adver-  of  Missouri  proposed  an  ainendment 

to  the  bill  to  make  the  anti-lyncbing  bill 
„  '  .  .  .j  ,  ,  4  -a  part  of  the  Johnson  Bill.  There  seems  to 

The  Malter-Logaii  .\diiiliiistriilive  l.aw  Bill  probability  that  the  Johnson  Bill  will 


Your  Committee  has  been  watching  de-  liccome  a  law  at  this  session. 


\elopnienls  in  connection  with  these  meas¬ 
ures  (H.  R.  6234  and  S.  916)  with  particu¬ 
lar  interest,  because  the  Committee  feels 
that  they  seek  to  remedy  a  condition  which 
stands  in  need  of  remedying.  If  enacted. 


Social  Security  and  Wage  and  Hour 
Legislation 

Legislative  action  on  measures  affeeliiig 
Social  Security  and  the  Wage  and  Hour  law 


this  law  will  serve  to  place  a  cheek  on  many  ^  u**^!.-**^  II!® 

of  the  .activities  of  the  numerous  govern-  fommitteM  handling  thwe  matters  and 

mental  agencies.  ***'  therefore  be  included  in  this  report. 

A  full  report  on  these  bills  is  contained  Miscellaneous 

in  Fe<l.  al  Laws  Bulletin  No.  7203.  Feb.  15. 


As  was  said  earlier  in  this  report,  a  iium- 


1940.  The  House  passed  the  bill  on  April  18  her  of  bills  have  been  introduced  of  interest 
in  substantially  the  form  as  reported  by  the  to  newsp-apers.  Since  the  last  Convention 


Judiciary  Committee  by  a  vote  of  279  to  97. 
ft  is  hoped  the  Senate  will  act  liefore  ad¬ 
journment  as  the  bill  is  on  the  calendar. 


a  total  ol  10  Federal  I^aws  bulletins  h.as 
been  issued  eontaining  a  list  of  the  bills 
about  which  the  Committee  believes  pub- 


Your  Committee  feels  definitely  that  the  '"•he'-®  *hwld  be  informt-d  None  of  them 
.amendment  to  both  Senate  and  House  bills  reached  a  point  on  the  Congn-ssionaJ 

excluding  the  Federal  Trade  Commission  ca'ePdar  to  warrant  action  by  .vour  Com- 
from  the  provisions  of  the  law,  should  be  mittce.  r'nnis'w  wawnm 


eliminated.  There  would  seem  to  b»“  no 
more  valid  reason  for  exempting  the  Federal 


CONCLUSION 

In  conclusion,  your  Committee  wishes  to 


Trails  Commission  than  any  other  regulatory  state  that  while  no  occasion  for  active  op- 
agency.  position  or  support  of  any  legislation  has 

Federal  Trade  Commission  Investigation  Into 

Distributing  Costs  ■— 

An  appropriation  of  some  $89,000  was 
granted  to  the  Federal  Trade  Commission 

for  use  in  investigating  distribution  costs  Al  I  Cil  VAURER  X 

including  advertising.  This  investigation  may  ^ 

be  significant  because  of  the  general  atti¬ 
tude  of  some  members  of  the  Commission 

toward  advertising,  and  a  statement  attrib-  fAAJDAilV  lUf 

tiled  to  the  Commission  as  follows;  Vvnir  ARlf  IRVs 

“The  place  of  advertising  in  distribution, 

especially  national  advertising,  is  a  matter  150  Broadway  I 

of  great  importanee  and  general  interest.  Is  * 

it  costing  the  consumer  too  much  for  the  New  York.  N.  Y. 

-ervice  it  renders?  Does  it  sometimes  tender 
the  consumer  a  disservice?  The  proposed 
inquiry  would  seek  to  answer  these  and 
Ollier  similar  inquiries.” 

While  it  is  recognized  that  such  an  in- 
Mstigatioii.  if  i-ondueted  fairly  and  impar- 

tially,  will  probably  render  a  ser\-ice  to  I\ egOtlOtOrS 

n,ationaI  advertisers  by  absolving  them  from 

pli^:g'rbe"biamfwTele1t'’{i™  ior  the  account  of  Approved 

zance  must  be  taken  of  the  increasing  efforts  Clients  in  the  purchase  Of  sale 
being  made  to  regulate,  censor  and  restrict  ,  ,  , 

all  forms  of  advertising.  Publishers  are  large  daily  newspapers 

undoubtedly  aware  of  the  establishment  of 
the  Radio  and  Periodical  Division  of  the 
Federal  Trade  Commission,  whose  purpose 
it  is  to  investigate  advertising.  In  an  ad¬ 
dress  recently  made  by  Mr.  Elisha  Hanson.  ,r>i  i.  j  not 

General  Counsel  of  the  ANPA,  he  stated  lelepnone— C,ortlana  7-Zolo 

that  in  1938  the  Radio  and  Periodical  Divi¬ 
sion  had  examined  220.760  advertisements 


DRUG,  MEDICAL  AND  TOILET  REQUISITES  ADVERTISERS 

the  dispatch  3  to  I 

j I  During  1939  The  (Columbus  Dispatch  carried  631.820 
f  J  agate  lines  of  drug,  medical  and  toilet  requisite  ad- 

|/  vertising.  This  was  more  than  three  times  as  much 
as  that  carried  by  Columbus’  second  place  news¬ 
paper. 


Central  Ohio  is  a  major  mar- 
ket  that  might  well  prove 
attractive  to  ANY  advertiser, 
regardles.8  of  what  he  may 
have  for  sale.  It  consists  of 
^  more  than  a  million  adult 

huyers  with  an  annual  in- 
kZjB  B  come  that  totals  well  over  a 

— J  J  KM  I  Sig-  half  billion  dollars.  It  com- 

***1  '<1  ES3:d||l~  prises  more  than  80  cities  of 

a  thousand  inhabitants  or 
more.  In  Central  Ohio  there 
•  iiiumbus  is  coiisidureii  are  approximately  347.000 

tiy  sales  and  advertis-  ,  *  ‘rks-  i 

ing  executives  to  be  lioiiics — 95,000  charge  ac- 

I’.'-l't  markets  in“An!?r®-  f.-OUntS - 350,000  autoiliohiles. 

ViriV  S^d^ilrepn-wu-  You  can  reach  and  sell  this 

’.wiasi  homes^Sm'o"  rich,  compact  market  through 

bite,  distiibutiiig  out-  onc  iiewspapef  alonv  .  .  .  The 

('ohimhus  Dispatch. 

AddreA»  lh<*  National  Adv«*r- 
tisinie  D«*partnirnt  for  further 
informbtion. 

^Iittnlnts  SKspaltb 

O’MARA  &  ORMSBEE,  National  Representatives 
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y^VER-VGING  more  than  1,000,000  net  paid,  Chicago 
Tribune  total  daily  circulation  during  .^larch 
registered  a  gain  of  more  than  110,000  over  March 
last  year — more  than  200,000  over  iMarch,  1937. 

Sunday  Tribune  total  circulation  during  March 
averaged  in  excess  of  1,200,000  net  paid.  This  x>as  a 
gain  of  more  than  60,000  over  March  last  year — and 
a  gain  of  more  than  1 15,000  over  March,  1937. 

For  seven  consecutive  ntontlis,  since  September 
last  year,  Chicago  Tribune  total  circulation  has 


exceeded  hOOOJHM)  every  day  of  the  iveek. 

Right  in  Chicago  and  suburbs,  the  Tribune,  every 
day  of  the  M€*ek,  has  more  than  800,(M)0  eireiilation. 
This  is  from  335,000  to  500,(K)0mori‘ copies  than  are  sold 
in  metropolitan  Chicago  hy  other  Chicago  newspapers. 

The  editorial  excellence  which  creates  highest 
interest  among  readers  produces  the  best  returns 
for  advertisers.  To  widen  the  Chicago  market  for 
your  produet,  build  your  advertising  program  around 
the  Tribune. 
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ANPA  Urged  to  Study 
Social  Security 


WHAT  IS  HAS  acomplished  in  the 
field  of  Social  Security  Legislation 
since  the  last  ANPA  meeting,  and  a 
review  of  pending  legislation,  were 
presented  to  the  annual  convention 
this  week  in  New  York  by  the  Com¬ 
mittee  on  Social  Security. 

The  report  follows  in  full: 

Then-  iirt'  several  specific  accomplishments 
in  the  ticUl  of  Social  Se<urily  I.esislatioii 
on  which  .vour  roinniittec  can  report  and  at 
the  same  time  l>rins  to  your  attention  cer¬ 
tain  very  serious  and  far-reachins  factors 
that  are  a<'tually  projected  for  legislative 
consideration. 

Since  our  report  a  year  aco,  the  Congress 
and  several  State  lygislalures  have  passed 
amendments  to  the  resiiective  laws,  some  of 
which  are  as  follows: 

FKIiKR.VI. 

1.  The  P;iy  Roll  Base  for  the  Federal 
Unemployment  Tax  amendeil  to  apply  on  the 
first  ot  earnings  of  e;ich  eovered 

employe  effective  Jan.  1,  1P40. 

C.  Tax  for  Federal  Old  -Vge  Pensions  re- 
taineil  at  the  rate  of  I'r  each  from  em- 
jiloyer  ami  employe  for  the  .vears  1P40,  1941 
and  194'1.  (This  tax  was  scln-duled  to  in- 
ere.ise  to  ll-i'i  each  Jan.  1,  194(1.) 

The  fiuiCistic  •■out  Age  Keserve”  pro¬ 
visions  of  the  Fetleral  law  ( this  was  to  ac¬ 
cumulate  a  reserve  of  47  billion  dollars) 
were  modified  to  iirovide  for  a  much  more 
modest  amount  and  to  sutjslantially  recog¬ 
nize  the  ■•pay-as-you-go  "  policy  of  financing 
Old  Age  I’eiision  payments. 

4.  E.xeniption  provided  in  the  Federal  law 
for  the  newspaper  boy  up  to  IH  years  of  age 
provided  he  is  a  bona  fide  student  at  school. 

ST.VTKS 

1.  Delaware.  Illinois.  Massaehiisi'tls  and 
Virginia  have  adopted  the  type  of  experience 
rating  referred  to  in  our  relHirt  last  year  as 
having  been  adopted  by  the  State  of  Texas 
just  prior  to  our  meeting  last-year. 

2.  A  number  of  additional  States  have 
adopted  the  amendment  excluding  newspaper 
tKiys  from  the  State  Unemployment  Com¬ 
pensation  Laws. 

3.  Many  States  have  not  yet  taken  legis¬ 
lative  action  to  correct  the  State  Pay  Roll 
Base  for  Unemployment  Taxes  to  conform 
to  the  Federal  Base  of  the  first  SIJ.OOO  of 
earnings  of  each  employe.  You  should  chock 
your  State  Law  and  take  necessary  steps  to 
have  the  Pay  Roll  base  properly  revised  if 
this  ha-  not  already  been  done. 

PKNDINU  LEGISLATION 
Since  our  last  report,  nineteen  ljulletins 
have  gone  forward  to  the  membership  cqftf- 
ing  various  phases  of  the  Social  SecuMty 
problem  both  Federal  and  State. 

At  this  time  your  earnest  attention  is 
specifically  directed  to  Bulletins  Nos.  7083. 
7100,  7186  and  7309  which  deal  specifically 
with  the  McCormack  Bill,  now  H.  R.  7763, 
and  the  McGehee  Bill,  H.  R.  7926.  (H.  R. 

7396  has  been  rewritten  and  reintroduced  as 
H.  R.  9218.  See  Bulletin  No.  7243,  April 
17,  1940.) 

The  McCormack  Bill  (H.  R.  7762)  pro¬ 
vides  for  Federal  minimum  standards  of 
benefits  ($6.00  minimum  to  $24.00  maxi¬ 
mum  weekly)  to  be  paid  by  all  States  if 
they  are  to  enjoy  the  90%  credit  against 
State  Unemployment  Tax.  Further  there  is 
created  a  Fcxieral  Unemployment  Reinsur¬ 
ance  Pool  to  consist  of  all  the  State  Trust 
Funds  so  that  for  the  States  whose  taxes 
will  not  support  any  such  benefits,  the  Funds 
of  other  States  will  be  used  to  maintain 
the  payments. 

In  addition,  the  McCormack  Bill  eliminates 
Exi>cricnce  Rating  and  provides  for  a  uni¬ 
form  reduction  in  rate  of  tax  to  all  em¬ 
ployers  of  a  State  if  the  Trust  Fund  exceeds 
benefit  payments  at  the  above  increased 
rates. 

The  McGehee  Bill  (H.  R.  7926.  now  H.  R. 
9218)  proposes  to  write  the  provisions  of 
the  McCormack  Bill  (H.  R.  7763)  into  the 
Unemployment  Compensation  L.-cw  of  the 
District  of  Columbia. 

Should  Congress  enact  the  McGehee  Bill 
cs  originally  proposed  or  something  similar. 
It  will  prove  to  be  the  lever  for  making  the 
far-reaching  fundamental  changes  proposed 
by  the  McCormack  Bill  for  all  the  States, 
otherwise  the  McGehee  Bill  would  be  of  no 
effect  so  far  as  providing  a  fiat  tax  reduc¬ 
tion  for  the  District  of  Columbia  is  con¬ 
cerned. 

Every  member  of  this  Association  is  vitally 
concerned  in  the  outcome  of  the  McGehee 
Bill  which  is  now  actively  under  considera¬ 
tion  by  Congress  and  you  should  make 
known  your  position  in  the  matter  to  your 
Representatives  and  Senators. 

Numerous  bills  have  been  introduced  in 
Congress  at  the  current  session  providing 
lor  liberalization  of  benefits  in  various  ways. 
(See  Bulletin  No.  7203,  Feb.  16.  1940.) 
Such  bills  should  have  your  careful  con¬ 
sideration  as  they  indicate  the  trend  of  effort 
to  spend  more  and  more  money  through  the 
operation  of  the  Socual  Security  Laws. 

LIBERALIZATION 

Chairman  Altmeyer  of  the  Federal  Social 
Security  Board  in  a  statement  Feb.  21,  1940, 


outlini'.s  six  changes  wliii'h  he  favors  be 
made  in  Uiicniployiiicnt  Compensation  Laws; 

"1 .  The  waiting  pcriiHl  could  be  reduced 
to  one  week. 

"3.  The  niinimiim  hmiefits  payment  could 
b,‘  raiscHl  to  at  least  $.5.(10  per  week  in  all 
Stales. 

"3.  The  wtH'kl.v  benefit  rate  could  be  in¬ 
creased,  and  the  maximum  raised  to  at  least 
$30.00  per  week. 

•’4.  "The  duration  of  benefits  could  be 
lengthened:  in  States  with  suflicient  funds 
Is-nefits  could  be  paid  lor  a  uniform  maxi¬ 
mum  period  of  16  weeks  to  all  eligible 
claimants. 

".5.  Benefits  for  partial  unemployment 
could  be  paid  in  all  States. 

•■(>.  The  eligibility  ami  disiiiialification 
provisions  of  State  Laws  could  be  simplified 
so  as  to  permit  more  prompt  p.a.vmeiit  of 
h  nefits.” 

For  the  c.alcndar  year  1939,  the  Si’cretary 
of  the  Treasury  .advises  that  the  Unemploy¬ 
ment  Trust  Funds  in  his  custody  increased 
$44.5.000.000.00  or  .'{O':}-  of  the  t.axes  paid. 
This  is  the  excess  of  unemployment  taxes 
paid  over  benefits  paid  by  .all  of  the  Slates. 
So  long  as  these  Trust  Funds  accumulate  at 
such  an  unwarranted  rate,  there  will  be  in- 
ereasing  pressure  for  siK'iiding  through  “lib¬ 
eralization.” 

The  fot.al  in  the  Unemployment  Trust 
Funds,  as  of  Dec.  31,  1939.  was  $1..530,- 
1 8.5.40.5..50.  All  of  this  draineil  from  the 
current  channels  of  business  over  the  past 
five  .ve.ars  in  excess  of  benefits  paid. 

Incidentally  your  attention  is  directed  to 
(he  fact  that  in  at  least  one  important  State 
the  Advisory  Council  on  Unemployment  has 
gone  on  record  as  favoring  the  diversion  of 
rnemplo.vment  Insurance  funds  for  welfare 
purposes. 

With  respect  to  efforts  at  lilx'ralization. 
it  is  interesting  to  note  the  following  from 
the  report  of  the  Unemployment  Advisory 
Council  ot  New  5'ork  State  to  the  Legis¬ 
lature  of  New  5'ork  on  J.an.  31.  1940: 

“Our  Aet  has  been  criticized  as  bintig  nar¬ 
row  in  the  care  which  it  provides  for  the 
iiiicaiployed,  particularly  in  its  limitation  of 
Ix'nefits  to  no  more  than  thirteen  win'ks. 
.\dmittedly.  it  is  none  too  generous,  and  it 
may  even  in  certain  respects  be  in.adeiuiate. 
But  it  does  not  follow  that  there  should  be 
an  immediate  expansion.  The  mere  fact  that 
money  is  spent  more  easily  and  in  greater 
amounts  does  not  nee<-ssarily  mean  that  there 
has  been  a  liberalization.  True  liberalization 
means  wiser  and  sounder  expenditures,  more 
responsive  to  basic  social  needs,  not  just 
more. 

“The  amount  of  money  that  can  he  raised 
for  unemployment  insurance  purposes  is  at 
best  restricted.  There  are  limits  to  the  bur¬ 
den  that  can  be  imposed  on  our  economy. 
Other  social  services  and  protective  measures 
are  equally  important  and  canont  be  sacri¬ 
ficed  or  neglected.  It  therefore  behooves  us 
to  make  sure  that  what  we  are  spending  is 
l>ping  spent  in  a  way  that  is  socially  most 
effective.  Of  that  we  cannot  as  yet  be  sure, 
and  until  we  are  re.asonably  certain  we 
should  not  blindly  undertake  to  spend  more. 
If  it  be  true,  as  some  have  stated,  that  the 
payment  of  unemployment  insurance  benefits 
has  had  no  marked  effect  on  relief  rolls,  then 
it  is  a  matter  of  concern,  for  it  wilt  be  re¬ 
membered  that  it  was  the  hope  and  the 
promise  of  unemployment  insurance  that  it 
would  in  great  measure  obviate  the  need  for 
relief  by  providing  funds  as  of  right  and 
without  injury  to  morale  and  self  respect. 
In  the  absence  of  special  treatment  for  those 
engaged  in  seasonal  industries,  a  more  gen¬ 
erous  formula  may  do  nothing  more  than  to 
increase  subventions  to  industries  whose  em¬ 
ployes  may  already  be  receiving  compensation 
for  regularly  recurring  seasonal  lay-offs 
through  relatively  higher  wage  rates. 

“Recognizing,  therefore,  that  our  law  as 


SCOTT 


“Extra-Hi-Speed” 


PRESSES 

**F<utett  in  the  World- 
Bar  None** 

Write  for  Catalog 


Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


it  now  stands  is  limited  in  scope,  we  never¬ 
theless  do  not  recommend  any  increase  in 
the  Ix'iietit  tirovisinns  at  this  time.  Rather 
woukl  we  propose  that  there  be  a  promiit  re- 
I  xamiiiatioii  of  these  provisions.  When  our 
taw  was  initially  framed,  we  necessarily 
worked  largely  in  a  vacuum  since  there  was 
no  ImkI.v  of  experience  in  this  country  from 
which  we  could  draw.  Siiici'  then  theories 
oiii-e  teiiaeiousl.v  held  have  been  discanled 
b  -cause  foiiml  wanting  in  practice.  We  must 
cv'iiliniie  olH-ii  to  such  constant  revision  of 
our  thinking  as  we  gain  in  understanding 
through  widening  experience.  Now  that  we 
have  more  than  two  years  of  .actual  benefit 
payments  iM-hind  us,  it  seems  clear  that  b<‘- 
fore  broadening  the  existing  benefit  struc¬ 
ture,  we  first  should  know  the  nature  and 
extent  of  its  aecomplishmi-nts.  Insight  into 
its  effects  in  terms  of  social  values  will  the 
more  clearly  reveal  the  direction  fiitim-  steps 
ought  rightly  to  take.  .\ction  should  he 
preceded  by  a  n-valuation  and  redefinition 
of  b.asic  objectives,  still  largely  in  a  state  of 
uncertaint.v  and  confusion.  So  to  iiause  will 
s'.ackcn  oiir  pace,  but  speed  is  not  to  be 
confused  with  progress.  We  ma.v  move 
slowly,  but  it  will  lie  with  the  greater  assiir- 
anee  of  ultimate  achievement.” 

K.M'EKIENt'E  RATING 

Representatives  of  the  Federal  Social  Sc- 
cnrit.v  Board  with  the  siipiiort  of  the  national 
organized  labor  groups  and  othi'r  similar 
groups  have  Is-eii  increasingly  aggnissive 
during  the  past  year  in  efforts  to  prevent  the 
ailoiition  of  in-actical  and  sound  Expericiirt’ 
Rating  aniendinents  h.v  various  States  and 
to  restrict  as  ininli  as  possiltle  sin-cessful 
administration  ot  Experieiici-  or  Merit  Rating 
III  those  Stati-s  where  such  idaiis  are  jiart  of 
the  law. 

This  op|io-ilion  has  taken  the  form  of 
advocating  the  princiides  eniboiticil  in  the 
McCormack  Bill  (11.  U.  7763),  and  in  the 
Slates  by  urging  statewide  rate  reductions 
if  the  Trust  Fund  meets  certain  require¬ 
ments  reganlless-  of  the  fact  that  no  such 
statewide  reduet  ions  in  r.ite  can  lie  m,adc 
effective  unless  and  until  the  iirovi-ions  of 
H.  K.  7763  ari-  written  into  the  Fi-deral  Law. 

We  should  activel.v  and  energetieall.v  ad¬ 
vocate  and  siiiqiort  the  adoiitioii  b.v  Slates 
ot  the  Experienei-  Rating  plan  similar  to 
that  in  the  laws  of  Texas.  Di'lawarc.  Illinois. 
■Massachusetts  ami  Virginia.  Tliis  Experi¬ 
ence  Rating  Ulan  has  met  with  the  approval 
of  organizcil  labor  in  most  ot  those  States. 
In  .addition  organized  lalwir  in'  Wisconsin 
endorses  and  siipiiort  the  Employer  Reserve 
Ulan  of  that  State. 

HEALTH  INSI  RANTE 
.\gain  we  bring  this  most  iniiiorlant  sub¬ 


ject  to  your  attention.  While  the  program 
sponsored  hy  Senator  Wagner,  referred  to  in 
our  report  last  year,  has  not  yet  become  law. 
persistent  efforts  are  being  made  to  have  the 
plan  undertaken  on  a  piecemeal  basis  with 
an  exceedingly  modest  appropriation  now, 
but  which  will  nevertheless  grow  each  .vear 
if  once  successfully  launched. 

From  another  standpoint,  the  health  bene¬ 
fits  program  is  being  injected  into  the 
Unemployment  Compensation  laws  by  amend¬ 
ments  to  provide  that  an  unemployed  worker, 
otherwise  qualified  to  receive  benefits  pay¬ 
ments.  sh.all  not  be  deniiKl  such  benefits  be¬ 
cause  of  illness  which  prevents  him  from 
Ix'ing  available  for  work.  Such  an  amend¬ 
ment  passed  the  New  5'ork  State  Legislature 
at  its  session  this  .vear.  Fortunately,  the 
bill  was  vetoed  by  the  Governor. 

UEXSIHNS 

Now  that  the  Ohl  Age  Pension  Ix-nefita 
under  the  Federal  Social  Security  Act  are 
being  p.aid  to  those  over  6.5  years  of  ago  who 
have  ni'cessar.v  periiul  of  earnings  to  qualify 
for  such  pensions,  it  is  of  interest  to  the 
members  to  give  careful  study  to  the  status 
under  the  law  of  such  of  their  employes  as 
they  m.ay  from  time  to  time  consider  of 
pdisionablc  .age.  In  the  absence  of  a  formal 
funded  pension  idan  it  will  Ix^  very  helpful 
in  many  situations  to  work  out  individual 
pension  arrangements  in  the  light  of  the 
lienefits  for  which  the  particular  worker  may 
l>e  eligible  under  the  Federal  Act. 

A.  V.  .MILLER.  Chairman 
James  E.  Cha|>|ii'll  .5.  J.  Gonlon 
T.  E.  J.  Crowley  U.  L.  Jackson 

Ti'il  Ik-aley  W.  K.  Little 

H.  E.  Itowning  Willi.-im  F.  l.in-.-y 


STRESSED  RESEARCH 


Carl  H.  Sundberg,  research  direc¬ 
tor,  Branham  Company,  Chicago, 
stressed  the  importance  of  research 
information,  graphically  presented 
and  “dolled  up”  to  appeal  to  the  busy 
advertising  executive,  in  a  recent  talk 
before  members  of  the  Chicago 
Junior  Advertising  Club.  It  is  no 
longer  practical  to  merely  present 
imposing  columns  of  statistics,  he 
said;  ,  The  modern  re.search  expert 
must  be  able  to  interpret  those  fig¬ 
ures  in  interesting  charts  and  "art” 
that  attract  attention  of  the  adver¬ 
tiser  or  his  agent. 
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E'nng 

Galloway 


For  more  than  a  century’ 
nearly  all  of  the  most  powerful 
Army  and  Navy  guns  have  been 
made  at  the  great  Watervliet  Arsenal. 

With  anxious  eyes  on  events  abroad, 
America  now  hastens  to  forge  adequate  defen¬ 
sive  armament.  The  nation’s  chief  big  cannon  plant 
is  busily  fashioning  coastal  artillery,  anti-aircraft 
guns,  other  weapons. 


Its  force  has  expanded  from  300  to  more  than 
1,500  workers  within  15  months.  Chiefly  highly 
skilled  machinists,  their  bulging  pay  envelopes  are 
a  mighty  additional  contribution  to  the  prosperity  of 
the  Troy  A.B.C.  City  Zone.  Their  needs  are  helping 
retail  sales  to  go  "great  guns”  here. 

To  have  your  sales  go  "great  guns”  in  Troy, 
advertise  your  produas  in  The  Record  Newspapers, 
the  city’s  sole  dailies.  Read  by  "everybody,”  their  one- 
medium  blanket  coverage  at  only  12c  per  line  makes 
Troy  New  York  State’s  lowest  cost  major  market 


^  Tin:  \tHK  TROl  IIFriMtO 

REl'MRII  \ 

>’Em’NP.\Pi:RS  I  THETI>IE!^  IIECOKtt 


THE  TROY  RECORD  CO.  J.  A.  VIGER,  ADVERTIS»4G  MANAa«. 
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the  INDIANAPOLIS  RADIUS 


Ntw  York:  Don  A.  Corroll,  1 10  E.  42<l  S».  Chicogo:  J.  E.  Luf*,  435  M.  Michigon  Avo. 


the  INDIANAPOLIS  NEWS 

Tofol  Doily  Average  _ 
Ner  Poid  Circulation  >55,710 

<6  mo$,  ending  Sepf.  30,  1939) 


504,000  families,  93%  white.  A  totol  spendable  income  in 
excess  -  of  $960,000,000  annually.  Retail  soles  totolling 
$567,825,000  each  year. 

That's  a  market  for  you! 

A  newspaper  that  reaches  and  receives  a  worm  welcome 
from  more  than  155,000  key  families  in  all  ports  of  this 
prosperous  morket  each  day. 

That's  an  advertising  medium! 

Put  them  together  and  you  have  an  unbeat¬ 
able  combination  for  winning  sales  and 
profit! 


THE  ACTION  PAPER  IN  AN 


ACTIVE  MARKET 


POWER! 


POWER! 


HERE’S  RUYING 


Families  . 

®o.Urbon . 

Oo  White 
$1,500  Preferred 


VVniTe  ,.yg  ^QQ 

$1,500  Preferred  $963,29o',000 

:  »67,ei5,ooo 
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450  Colleges,  Universities 
Have  Journalism  Courses 

Jerome  Barnum's  Report  on  Schools  of 
Journalism  Included  Activities  oi  National 
Council  on  Professional  Education  for  Journalism 


THE  National  Council  on  Professional 
Elducation  for  Journalism  is  con¬ 
ducting  a  major  survey  of  all  Amer¬ 
ican  colleges  and  universities  now 
teaching  journalism,  according  to 
Jerome  D.  Barnum,  ANPA  member 
of  the  Council,  in  his  report  on  Schools 
of  Journalism. 

It  will  be  several  months,  Mr.  Bar¬ 
num  said,  before  the  survey  is  com¬ 
pleted,  “but  the  fact  that  more  than 
450  colleges  and  universities  have 
been  found  to  be  offering  courses  in 
journalism,  that  136  of  these  insti¬ 
tutions  have  courses  taught  by  in¬ 
structors  who  have  never  had  prac¬ 
tical  experience  in  a  newspaper,  maga¬ 
zine,  magazine  or  advertising  office 
and  that  in  1939-40  there  were  13,995 
college  students  enrolled  in  journal¬ 
ism  courses,  will  indicate  something 
of  the  worth  of  the  survey  when  it  is 
finished.” 

Mr.  Barnum’s  report  follows  in  full: 

I  report  as  follows  concerninB  the  Na¬ 
tional  Council  on  Professional  Education  for 
Journalism,  of  which  I  was  made  a  member 
at  the  last  session  of  the  ANPA. 

The  first  meeting:  of  the  Council  was  held 
Oct.  19.  19.39.  in  the  Palmer  House.  Chi¬ 
cago.  At  this  meeting  the  Council  was  for¬ 
mally  organized,  the  following  members  be¬ 
ing  present  and  duly  accredited  from  their 
respective  Associations; 

ASNE — Casper  Yost.  Globe-Democrat.  St. 
Louis.  Missouri. 

ANPA — Jerome  Barnum,  Post-Standard. 
Syracuse,  New  York. 

SNPA — ^Herbert  Davidson,  News-Journal. 
Da.vtona  Beach,  Florida. 

IDPA — Fred  Pownall,  Iowan,  Iowa  City, 
Iowa. 

NEA — Howard  Palmer.  Greenwich  Press, 
Greenwich,  Connecticut. 

AASDJ — ^Dean  Carl  Ackerman.  Columbia 
ITniverwity;  Dean  M.  Lyle  Speneer,  Syracuse 
Cniversity;  Dean  Frank  Martin,  University 
of  Missouri:  Dean  Kenneth  E.  Olson,  North¬ 
western  University:  Dr.  Ralph  Casey,  Uni¬ 
versity  of  Minnesota;  Dr.  Grant  Hyde,  Uni¬ 
versity  of  Wisconsin. 

Casper  Yost  was  made  chairman;  Jerome 
D.  Barnum,  vice-chairman:  and  Dean  Ken¬ 
neth  E.  Olson,  secretary-treasurer. 

Statement  of  Principles 
The  following  Statement  of  Principles  was 
adopted  by  the  Council; 

“Because  of  the  importance  of  journalism 
to  society  and  government,  .adequate  prepa¬ 
ration  is  as  necessary  for  all  persons  who 
desire  to  engage  in  journalism  as  it  is  neces- 
Bar.v  for  those  who  intend  to  enter  other 
professions.  No  other  profession  has  a  more 
vital  relation  to  the  welfare  of  society  and 
to  the  success  of  democratic  government 
than  has  journalism.  No  other  profession 
and  a  greater  ability  to  apply  such  knowl¬ 
edge  to  current  events  and  problems  than 
does  journalism.  Adequate  preparation  for 
journalism,  therefore,  must  be  sufiBciently 
broad  in  scope  to  familiarize  the  future 
journalist  with  the  important  fields  of 
knowleilge  and  sufficiently  practical  to  show 
the  application  of  that  knowledge  to  the 
practice  of  journalism. 

“A  program  of  education  for  this  profes¬ 
sion  should  include  as  its  indispensable  basis 
a  (’ollege  education  iHiiial  to  norm.al  require- 
ntents  for  the  degree  of  Bachelor  of  Arts  or 
Science  coordinates!  with  professional  educa¬ 
tion  and  pr.actical  training  in  the  junior, 
senior,  or  graduate  years  to  equip  the  stu- 
(k-nt  to  take  his  place  in  the  practice  of  his 
Iirofession. 

“The  best  means  of  acquiring  this  essen¬ 
tial  knowledge  and  of  learning  its  applica¬ 
tion  is  through  a  four  or  five-year  course  in 
a  college  or  university  of  recognized  stand¬ 
ing.  The  requirements  of  the  profession 
should  be  met  first  of  all  b.v  education  in 
‘ields  of  history,  economics,  government  and 
politics,  sociology,  literature,  language*,  psy¬ 
chology.  philosophy  and  natural  science,  all 
considered  as  an  integral  part  of  training  for 
journalism  and  by  professional  courses  point¬ 
ing  to  the  pra/'tical  application  of  that 
knowledge  to  the  demands  of  the  profession. 
Such  professional  courses  should  include  a 
consideration  of  the  responsibilities  of  the 
journalist  to  society  and  instruction  and 
practice  in  new.spaper  techniques.  The  aims 
and  methods  of  instruction  should  not  be 
those  of  a  trade  school,  but  should  be  of 
the  same  standard  as  those  of  other  profes¬ 
sional  schools  and  colleges.  Only  a  reason¬ 
able  proportion  of  the  four  or  five-year  pro¬ 
gram  sheuld  be  devoted  to  professional 
courses. 

*‘Ia  all  courses  in  journalism,  instruction 


should  lie  given  by  teachers  with  adequate 
lircparation.  The  requirements  for  instruc¬ 
tion  in  journalism  should  include  at  least  a 
bachelor's  degree  and  a  minimum  of  at  least 
five  ye.ar6  of  practical  journalistic  experi¬ 
ence.  Moreover,  instruction  in  journalism 
should  be  vitalized  by  research  and  contact 
on  the  part  of  instructors  with  current  jour¬ 
nalistic  developments. 

“Students  who  do  not  h.ave  marked  apti¬ 
tude  for  journalistic  work  or  who  are  un¬ 
fitted  for  it  by  reason  of  temperament  or 
personality  should  not  be  encouraged  or 
graduated  by  schools  of  journalism.  Only 
those  who  wish  to  prepare  earnestly  for 
careers  in  journalism  .and  who  show  promise 
ol  success  should  be  graduated. 

“Academic  teaching  of  journalism  has  be¬ 
come  a  necessity.  The  needs  of  the  profes¬ 
sion  of  journalism  can  best  be  met  if  the 
organizations  represented  on  this  Council 
accept  a  degree  of  responsibility  for  jour¬ 
nalism  schools  that  will  point  the  way  for 
raising  present  standards  with  the  ultimate 
objective  of  bringing  these  schools  to  a  truly 
professional  level  and  of  making  journalism 
a  career  based  on  rounded  training  at  the 
otttset  and  a  sense  of  security  in  its  ma¬ 
turity.” 

Standards  for  Schools 
The  following  standards  for  schools  and 
departments  of  journalism  were  fixed  tenta¬ 
tively  by  the  Council  as  a  basis  to  mark 
adequacy  of  education  in  schools  and  depart¬ 
ments  offering  education  in  preparation  for 
Journalism: 

(1)  Instruction  in  journalism  shall  have 
for  its  objective  the  education  of  men  and 
women  to  equip  them  to  hold  resi>onsible 
positions  in  the  field  of  journalism  tuid  to 
adv<ance  the  profession  and  publie  welfare. 
Educational  standards  for  such  instruction 
shall  be  maintained  on  a  level  with  such 
standards  of  instruction  as  in  all  other  fields 
of  professional  training. 

(2)  Instruction  in  journalism  shall  be  or¬ 
ganized  as  a  separate  academic  unit  with  a 
minimum  faculty  of  three  full-time  teachers 
of  journalism  of  professorial  rank.  The  term 
“professorial  rank"  applies  to  the  ranks  as¬ 
sistant  professor,  associate  professor,  and 
professor.  Academic  and  professional  train¬ 
ing  shall  consist  of  a  eomplete  course  lead¬ 
ing  to  a  recognized  degree.  The  institution 
of  which  the  school  or  department  is  a  part 
shall  be  of  recognized  rank.  Requirements 
for  admission  to  and  graduation  from  the 
school  or  department  of  journalism  shall 
provide  for  scholastic  attainment  above  that 
required  for  an  academic  degree  in  the  same 
institution.  Professional  courses  in  journal¬ 
ism  in  institutions  of  learning  that  have  no 
regularly  established  school  or  department 
ot  training  for  the  profession  are  disap¬ 
proved  as  education  for  the  profession  of 
Journalism. 

(3)  Members  of  the  faculties  of  schools 
and  departments  of  journalism  engaged  to 
leach  technical  courses  in  journalism  shall 
have  had  adequate  professional  experience 
and  training  (five  years  as  a  minimum  rec¬ 
ommended)  before  their  .appointment  as  in¬ 
structors;  those  responsible  for  instruction 
in  Upper  Division  or  graduate  courses  shall 
have  had.  in  addition,  sufficient  .advanced 
academic  or  professional  training  to  equip 
them  to  teach  such  courses  on  the  same  level 
of  competency  .as  exists  in  other  disciplines. 

(4)  Distinctly  professional  courses  shall 
be  op<‘n  only  to  students  who  have  com¬ 
pleted  successfully  at  least  two  lull  years 
of  a  regular  four-ye.ar  or  five-year  coiu^. 
except  that  orientation  courses  and  an  intro¬ 
ductory  course  in  reporting  may  be  offered 
as  Lower  Divison  courses. 

(5>  It  is  recommended  that  the  bachelor's 
degree  and  master’s  degree  he  so  designated 
as  to  indicate  that  graduates  have  com¬ 
pleted  a  major  in  professional  journalism 
subjects. 

(6)  The  four-year  course  le.ading  to  the 
bachelor’s  degree  in  journalism  shall  nor¬ 
mally  include,  in  addition  to  professional 
courses  in  journalism,  courses  in  history, 
economics,  government  .and  politics,  sociol¬ 
ogy,  literature  and  English  composition,  for¬ 
eign  language,  natural  science,  and  psychol¬ 
ogy  and  philosophy,  or  an  adequate  grouping 
of  these  disciplines. 

(7)  The  completion  of  four  ye.ars  of  work 
in  ,a  university  or  college,  consisting  of  not 
fewer  th.an  120  semester  or  180  qu,arter 
units,  shall  be  rt'quired  for  the  bachelor’s 
degree  with  a  major  in  journalism. 

(8)  Schools  and  departments  of  journal¬ 
ism  shall  provide  such  scholastic  standards, 
or  such  personnel-testing  techniques  as  may 
h.ave  validity  for  the  selection  of  major  stu¬ 
dents.  Guidance  procedures  shall  be  used  in 
.advising  students  a<imitted  as  majors. 

(9)  At  least  four-fifths  of  the  students 
in  the  school  or  department  shall  be  regu¬ 
larly  enrolled  candidates  for  bachelor’s  or 
adv,anced  degrees. 

10)  The  basic  professional  courses  in 
journaliani  shall  afford  instruction  and  prac¬ 
tice  under  competent  and  experienced  in¬ 
structors  in  reporting,  news  editing,  editorial 


PRISONER  OF  WARl 

Prarvii  for  Editoi  &  Pubushex  by  Bill 
Stevenson,  Peoria  {III.)  Star. 


and  interpretative  writing,  magazine  writing 
and  editing,  typography  and  makeup,  and 
law  of  the  press;  and  instruction  in  ad¬ 
vanced  courses  dealing  with  the  relationship 
of  the  press  to  government  and  society  (his¬ 
tory  of  journalism,  press  and  foreign  affairs, 
press  and  public  opinion,  comparative  jour¬ 
nalism,  ethics,  influence  of  the  newspaper. 

(11)  Courses  in  advertising,  circulation, 
business  management,  radio  writing  and  pro¬ 
duction,  and  pictorial  journalism,  as  well  as 
in  other  fields  of  journalism,  shall  be  offered 
only  when  the  teaching  personnel  has  the 
necessary  experience  and  training  in  the 
specialized  fields  to  conduct  such  work  com¬ 
petently,  and  only  when  the  school  or  de¬ 
partment  has  the  necessary  laborator.v  facili¬ 
ties  with  which  to  conduct  such  work. 

(12)  Students  shall  not  be  given  credit 
for  practical  journalistic  work  unless  such 
work  is  done  under  the  immediate  supervi¬ 
sion  of  a  competent  instructor  in  journalism 
as  a  part  of  a  regular  course  in  jounralism. 

(l.’i)  The  number  of  instructors  in  jour- 


survey 


NIEMAN  ESTATE  TAX 

An  inheritance  tax  of  $348,37510 
was  assessed  against  the  heirs  of  the 
estate  of  Mrs.  Agnes  W.  Nieman. 
widow  of  Lucius  W.  Nieman,  founder 
of  the  Milwaukee  Journal,  March  30 
in  Milwaukee. 


THE  HOUSTON  CHRONICLE 


vINCE  1912,  The  Houston  Chron¬ 
icle  has  led  all  other  Houston  newspapers  in 
advertising — year  ofter  year  without  inter¬ 
ruption.  In  1940,  this  leadership  continues. 
During  the  first  three  months  of  1940, 
Medio  Records  show  that  The  Houston 
Chronicle  led  the  Post  by  40%  and  led  the 
Press  by  121  %  in  total  advertising. 

American  Weekly  Magazine  Linage  Excluded;  Press  Has 
No  Sunday  Edition 


o  Jen  noustbti 


First  In  Qrculation  and  Advtrtisins  For  Over 
R.  w.  McCarthy 

Notional  Advertising  Monager 


National  Representotive 


■A 


the  median  automotive  advertiser  used  6. 

Isn’t  the  “Power  of  the  Press”  synony¬ 
mous  with  the  power  of  newspaper  ad¬ 
vertising?  Isn’t  this  the  power  which  men 
praise,  court,  fear,  respect  .  .  .  whose  free¬ 
dom  they  would  die  to  maintain  .  .  .  isn’t 
this  a  power  too  big,  too  valuable  with 
which  to  toy? 

The  “Power  of  the  Press”  is  the  pow¬ 
er  to  sell  an  idea  or  a  product  .  .  .  YOUR 
idea  or  YOUR  product... if  you  plug  into 
the  main  line  and  use  it  completely,  con¬ 
sistently  and  frequently. 


•Surprisingly  enough,  few  national  adver¬ 
tisers  have  ever  more  than  toyed  with  the 
full  power  of  newspaper  advertising. 

If,  somewhere  along  the  line,  there 
*ere  a  psychological  transformer  to  step 
down  the  “Power  of  the  Press”  when  news¬ 
paper  space  crosses  column  rules  into  the 
category  of  advertising,  one  might  pKJSsibly 
account  for  these  amazing  facts:  The 
•nedian  national  food  advertiser  in  the 
Oklahoman  and  Times  used  12  advertise- 
'I'ents  during  365  days  in  1939;  the 
'•'edian  toilet  requisites  advertiser  used  9; 


THE  OKLAHOMA  PUBLISHING  COMPANY  Tobacco .  22 

^  Farmer-Stockman  ♦  Mistletoe  Express  +  WKY,  Oklahoma  City  KVOR,  Colorado  Beverages .  19 

^ngs  ♦  KLZ,  Denver  (Under  Affiliated  Mgmt.)  *  Represented  by  The  Katz  Agency,  Inc. 

***  Of  I  Ititit  or  IDktITIUMIITI  srVStOtfD  IT  THE  DIIIT  OIUHOMIS  M  TIMES  M  THE  INTEIEST  OF  I  lETTEI  lINDEISTlSOMC  lETWEEN  SOVEITISEIt.  IDVEITISIH6  IGENCIES  IDO  rulllSHEM 


HOW  OFTEN  DO 

NATIONAL 

ADVERTISERS  TURN  ON  THE 

“POWER  OF  THE  PRESS”? 

Typical  of  nationwide  practice  is  the  ntannat 

in  which  national  adrerthers  used  newspaper  space 
in  Oklahoma  City  in  1939.  Tabulation  below  was 
made  from  analysis  of  frequency  of  insertions  by 
national  advertisers  in  The  Daily  Oklahoman  and 

Oklahoma  City  Times. 

Median  Number 
Advertiiementa 

Classfication 

During  1939 

Automotive . 

.  6 

Food  . 

.  12 

Medical . 

.  27 

Toilet  Requisites . 

.  9 

Household  Appliances 

4 

Tobacco . . 

.  22 

Beverages . 

.  19 

I 

1 

i 


i 
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Skott  “Takc^ 


THE  Boston  Post  classified  ad  depart¬ 
ment  finds  nothing  high-toned  in 
the  following  ad:  “Bachelor-professor 
desires  cook.  Call  Mr.  H.  A.  V.  Prin- 
dle,  WES  4-699.  Must  be  middle- 
aged,  white;  cook — nothing  fancy, 
just  plain  fool.” 

■ 

ONE  MEMBER  of  the  Charlotte 
(N.  C.)  News  found  the  census 
blanks  hopelessly  inadequate.  In  the 
space  for  “type  of  work,”  Marion 
Hargrove  wanted  an  extra  page. 

He  lists  his  occupations  as  “feature 
editor,  obituaries  editor,  radio  editor, 
food  editor,  travel  editor,  propaganda 
editor,  pictorial  mortician,  open  forum 
translator  and  copyist,  librarian,  edi¬ 
torial  file  clerk,  public  relations  apol¬ 
ogist  and  placator,  procurement  man¬ 
ager  in  charge  of  paste-paper-and- 
refreshments,  head  of  the  lost-and- 
foimd  department,  custodian  of  oral 
memoranda,  castigator  of  the  compos¬ 
ing  room  staff,  typewrite  maintenance 
manager,  mediator  for  religious  and 
political  minorities,  whipping  boy,  and 
Official  George.” 

■ 

WE  DOUBT  IF  the  editor  of  the 
Taylor  (Tex.)  Daily  Press  believes 
that  the  way  to  keep  news  secret  is 
to  publish  it  in  his  paper,  but  he 
printed  the  following  item  April  14: 

FATHER  DREES 

TO  BE  HONORED 

SUNDAY,  APRIL  21 
“Plans  have  been  made  for  a  buffet 
luncheon  honoring  Rev.  Theo.  Drees 
on  his  30th  anniversary  at  his  work  as 
pastor  in  the  St.  Mary’s  Parish.  This 
party  is  intended  as  a  surprise  and 


Build  Sales  in 
ELIZABETH 

NEW  JERSEY 

and  compact  10  •mile  area 
through  the  only  daily  newspaper 
in  the  territory,  the 

ELIZABETH 
DAILY  JOURHAL 

A  POUR  STAR  MARKET 

1— Ann  ual  Retail  Seles  excel  d  73 
million  dollars  in  trading  area. 


2 —  The  home  of  over  100  natioti- 
ally  known  and  diversified 
industries. 

3 —  A  residential  territory  rank¬ 
ing  first  in  home  values  among 
State’s  major  cities. 

4 —  Ranks  high  in  all  buying  power 
indices  as  shown  by  Dept,  of 
Commerce  reports. 


Represented  Nationally  by 


Chas.  H.  Eddy  Co.,  Inc. 

New  York  Chicago  Boston  Atlanta 


it  is  requested  that  it  be  kept  a  secret 
from  him.” 

a 

ISI  NEWBORN,  race  handicapper  for 
the  Cleveland  Press,  let  a  magician 
pick  his  “long-shot  special”  for  a  par¬ 
ticularly  close  race  recently — and  the 
horse  won. 

Newborn  was  puzzling  over  the  fea¬ 
ture  race  for  the  opening  of  Narra- 
gansett  track  in  Pawtucket,  R.  I.,  last 
week  when  into  the  Press  city  room 
came  Harry  Blackstone,  magician  who 
was  to  make  a  local  p>ersonal  appear¬ 
ance,  on  a  goodvdll  visit. 

Newborn  was  inspired.  “Most  any 
horse  could  win  this  race,”  he  thought. 
And  so  he  asked  Blackstone  to  pick 
the  winner. 

The  magician  placed  a  finger  on  his 
forehead  and  closed  his  eyes.  “Pick 
the  No.  5  horse,”  he  said.  No.  5 
turned  out  to  be  Night  Editor,  which 
Newborn  promptly  listed  as  the  long 
shot  special  of  the  day,  crediting 
Blackstone. 

The  horse  won  the  race  and  paid 
$13.10  for  $2. 

■ 

JUDGE  KENNETH  McCALLA  of  the 
district  court  in  Houston,  Tex.,  is  a 
former  newspaperman.  He  studied 


law  evenings,  became  an  assistant  dis¬ 
trict  attorney,  went  to  the  state  legis¬ 
lature  and  later  was  elected  to  his 
present  post.  The  other  day  a  court¬ 
house  reporter  had  to  leave  his  court¬ 
room  and  a  cub  spelled  him.  Notic¬ 
ing  the  cub  was  “wound  up”  in  legal 
red  tape.  Judge  Mac  recessed  court 
and  called  the  young  reporter  into  his 
office. 

“If  you  want  to  get  over  to  Judge 

- ’s  court.  I’ll  call  your  city 

editor  and  give  him  the  story,”  he 
offered. 

The  youngster  replied,  “No  thanks, 
judge.  They’re  pretty  particular  at 
the  office  about  the  way  stories  are 
written.  I’m  afraid  you  wouldn’t  get 
the  right  slant  on  it.” 

Judge  McCalla  is  former  news  edi¬ 
tor  of  the  cub’s  paper. 

■ 

ANNOUNCING  the  opening  of  the 

newly  renovated  Wyoming  Valley 
Hotel  in  a  big  advertisement  in  the 
Wilkes  Barre  Record,  Tom  Kehoe, 
proprietor,  said: 

“I  wish  to  state  that  I  have  sacri¬ 
ficed  nothing  in  order  that  you  may 
enjoy  yourself  in  pleasant,  up-to-date 
refined  surroundings.” 


EVEN  the  New  York  Times  is  capaa 

of  confusing  the  President  and  a 
First  Lady.  Under  the  crosss-heai 
“Faces  Questioners  With  a  Smile,”  j 
Times  recently  reported  a  luncheon 
the  Association  of  Foreign  Press  C - 
respondents  in  the  United  States : 
follows: 

“Wearing  a  tailored  navy  b!. 
dress,  trimmed  with  a  white  sa: 
bow,  and  a  navy  blue  jockey  styb 
hat,  Mr.  Roosevelt  smilingly  faced  !! 
correspondents  and  guests,  icprese- 
ing  thirty  nations.” 

■ 

Editor  &  Publisher  will  pay  $2  for  t. 
“Short  Take”  acceirted  and  published.  T: 
not  used  will  not  be  returned. 

BAND  SUPPLHVIENT 

The  Wilmington  (Del.)  Sunday  S:: 
on  April  21  issued  an  8-page  tabic; 
pictorial  supplement  on  coated  stet 
containing  photographs  of  23  Deb 
ware  high  school  bands  which  to: 
part  in  a  state  wide  school  band  fe; 
tival  in  Wilmington,  April  26. 

CIRCULATION  CHIEF 

Harold  H.  Hixon  has  been  nair.e 
circulation  manager  of  the  Chan: 
nooga  (Tenn.)  Tribune. 


Sales  of  Your  Product  Begin  at 
Texas'  Biggest  Breakfast  Table 
When  Your  Advertising  Reaches 


. 

■3^  Mil 


DALLAS 

in  THE  DALLAS  MORNING  NEWS 

the  Dallas. Sized  Newspaper 


H 


BIG  DALLAS 

People  ill  Texas  cities  and  towns  in 
a  large  area  of  North  and  Ekist  Texas 
sit  down,  in  effect,  at  the  same  break¬ 
fast  table  .  .  .  read  the  City  Edition 
of  The  News — the  same  one  that’s 
read  the  same  day  by  Dallasites. 
Thanks  to  fine  highways,  good  cars 
and  The  Dallas  News’  “heads-up” 
circulation  delivery  .  .  .  thousands  of 
these  out-of-town  folk  are  customers 
(actual  or  potential)  of  Dallas’  “Fifth 
Avenue”  stores  and  shops  .  .  .  thou¬ 
sands  are  influenced  bv  vour  adver- 


0^  BIG  is  Dallas?  It's  so  big,  you  cant 
encompass  it  in  a  day  with  a  medium  that’s 
less  than  Texanir! 

In  addition  to  doing  a  thoroitgh  saIes*prodticing 
job  with  ahle-to-hiiy  Dallas  families.  The  News 
carries  your  advertising  to  a  great  out-of-town 
clientele.  It  permits  day-of-issue  shopping  in  a 
wide  radius. 

And  don’t  forget  —  the  trade  of  these  “outside 
Dallasites”  amounts  to  as  high  as  .SO  per  cent  of 
the  total  done  by  some  Dallas  stores.  Your  adver¬ 
tising  influences  them  wherever  they  may  buy. 


lising. 


Sell  the  Readers  of  The  Netrs  and 

You  Have  Sold  Texas'*  Major  Market 

The  Dallas  Morning  News 

JOHN  B.  WOODWARD,  Inc.,  Representatives  Member  BASIC  NEWSPAPER  GKOLP, 


Affiliates:  Radio  Station  WFAA  (50,000  Watts),  The  Semi-Weekly  Farm  News. 
The  Texas  Almanac  and  State  Industrial  Guide 


MORE  THAN 

209.000  FAMILIES  DAILY 


MORE  THAN 

S37.000  FAMIUES  SUNDAY 


FAMILY  BALANCED  READERSHIP 


Boston 


Seattle 


New  York  •  Chicago 


Philadelphia  *  Pittsburgh  *  Baltimore  *  San  Francisco  *  Los  Angeles 


Nationally  Represented  by  the  Rodney  E.  Boone  Organization 


The  Los  Angelos  Examiner  is  BALANCED  for 
FAMILY  readership! 


Intelligently  departmentized,  its  feminine,  masculine 
and  young  people’s  features  are  separable  and  can  be 
read  apart  from  other  portions  of  the  paper. 


Beauty,  fashion,  home  economics,  society  and  clubs, 
slenderizing,  health,  etc.  gravitate  together  for  feminine 
consumption. 


Sports,  (inaiice  and  business,  editorials  and  opinions, 
may  be  perused  by  the  man  of  the  house  independently 
of  others. 


And  for  the  children  there  are  the  comics,  and  spe¬ 
cial  articles  of  interest  to  them  in  their  school  work. 


For  ALL,  of  course,  the  world’s  foremost  news  gather¬ 


ing  and  news  interpretation;  features  internationally 
famous;  humor,  science,  art,  news-pictures — in  a  word, 
COMPLETF!  and  PERFECT  balance  editorially,  the 
better  to  create  COMPLETE  and  PERFECT  balance 
advertising-wise. 


To  get  out  of  the  golden  market  of  the  golden  West — 
Southern  California — all  that  vou  deserve.  PUT  YOUR 
MESSAGE  BEFORE  THE  MODERN  FAMILIES,  who 
read  the  Los  Angeles  Examiner. 


A  Newspaper  for  ALL  the 
Family . 


i 

i 
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Children's  Album 
Runs  in  Margin 
Of  Comic  Section 


Dallas  News  Carrying 
Pictorial  Panel  in 
Sunday  Paper 
By  GEORGE  A.  BRANDENBURG 


“I  WILL  SEE  you  in  the  funny  paper” 
is  a  saying  that  is  quite  common  in 
this  country.  No  doubt,  this  remark 
gave  birth  to  the 


idea  of  Tom  W. 
Porter,  superin¬ 
tendent  of  mails 
for  the  Dallas 
News  which  has 
developed  into 
an  unusual 
reader  interest 
feature  in  the 


makeup  of  the 
Sunday  comic 
section. 

Mr.  Porter 
made  the  sug¬ 
gestion:  “Why 


Tom  W.  Porter 


motion  feature  in  the  regular  pub¬ 
lication  of  these  kiddie  strips,”  stated 
Jack  Estes,  News  circulation  manager. 
‘Tn  other  words,  the  parents  and 
children  never  know  whose  picture 
next  Sunday’s  paper  will  bring.  It 
will  be  a  kind  of  a  game  and  you  can 
imagine  the  thrill  the  parents  will 
have  in  seeing  their  youngsters’  pic¬ 
tures  in  the  newspaper. 

"Our  plans  are  such  that  we  expect 
to  run  three,  four  and  five  panels 
every  Sunday.  We  believe  the  fea¬ 
ture  will  be  attractive  and  our  trou¬ 
ble  in  the  future,  after  the  feature 
runs  a  few  Sundays,  will  be  that  we 
will  have  more  pictures  than  we  can 
use.  If  this  is  true,  then  it  is  fur¬ 
ther  verification  that  the  Sunday  al¬ 
bum  of  children’s  pictures  is  a  good 
stunt.” 

So  far  as  we  know,  the  Dallas  News’ 
idea  of  publishing  panel  strips  of 
youngsters  in  the  Sunday  comic  sec¬ 
tion  is  a  stunt  that  has  never  been 
done  before  by  any  newspaper. 


not  utilize  the  space  at  the  bottom  of 
the  Sunday  funnies,  where  the  cuts 
do  not  come  down  to  the  regular  mar¬ 
gin,  for  the  purpose  that  will  not  only 
take  up  the  space  nicely,  but  will  be 
of  value  to  the  paper  and  at  the  same 
lime  an  appeal  to  the  reader?” 

Using  Youngsters'  Pictures 
The  Dallas  News  executives  con¬ 
sidered  Mr.  Porter’s  suggestion  and 
adopted  it.  The  paper  is  utilizing  the 
space  for  a  panel  of  pictures  of  Dallas 
youngsters  and  kiddies  from  other 
tovms  in  the  News’  territory. 

“While  it  is  not  intended  as  such, 
we  can  foresee  quite  a  valuable  pro¬ 


DURING  THE  ILLNESS  OF  THE  POLI¬ 
TICAL  EDITOR  THE  FISH  EXPERT  WAS 
ASKED  TO  DISH  OUT  A  YARN  ON  THE 
NEW  DEALI 


Piiijcii  for  Editor  &  Pi'BLIshf.r  by  C.  T. 
.\ta%wll,  H'i/miiifftoii  (Del.)  Scwi-Journat. 


Fly  Papers  Daily 

WHAT  is  believed  to  be  the  first  mass 

shipment  of  daily  newspapers  flown 
by  a  commercial  airline  from  one  pioint 
to  another  by  regular  daily  schedule, 
is  now  being  made  by  Elastern  Air 
Lines  for  the  Birmingham  News  from 
Birmingham  to  Montgomery,  Ala., 
each  day. 

Weighing  approximately  400  pounds, 
the  papers  are  printed  at  1:40  p.m., 
delivered  to  the  airport  at  2: 10  and 
are  sold  on  the  streets  of  Mont¬ 
gomery — 86  miles  away — shortly  after 
3: 15  p.m.  All  papers  are  stamped  on 
the  front  page  with  the  cut  of  an 
Eastern  Air  Lines  Silverliner  and 
are  marked  “Air  Express  Edition.” 
Ten  thousand  folders,  describing  the 
service,  have  been  distributed  by  the 
News  throughout  Montgomery.  Copies 


of  the  Air  Express  Edition  are  avail¬ 
able  at  all  newsstands,  on  the  streets, 
and  for  delivery  in  some  sections  of 
Montgomery. 

“This  air  express  service  enables 
us  to  get  our  home  edition  of  the 
Birmingham  News  into  the  capital 
city  actually  before  our  piaper  is  on 
the  streets  in  Birmingham.”  explained 
Don  R.  Davis,  circulation  manager 
and  ICMA  president.  “We  believe 
this  type  of  transportation  will  be  a 
big  asset  to  our  business  in  enabling 
us  to  get  home  editions  to  distant 
cities  at  the  same  time  our  home  read¬ 
ers  receive  their  copy.” 


follows:  Street  sales,  from  3  to  5 
cents;  dealers  outside  Montgomery,^ 
from  12  to  15  cents  a  week;  outsid* 
dealers  from  1  cent  a  copy,  6  cents  a 
week  to  I’-i  cents  a  copy,  9  cents  a 
week;  vendors  from  1>2  to  3  cents  a 
copy. 


Bicycle  Registration 
E.  E.  KEIEVIN,  editor  of  “The  News¬ 
boy  World”  and  perennial  cham¬ 
pion  of  Lynn,  Mass.,  newspaper  boys, 
has  again  filed  a  bill  in  the  House  d 
Representatives,  providing  for  regis 
tration  of  all  bicycles  through  local 
police  departments.  Mr.  Keevin 
maintains  that  the  theft  of  newS' 
paper  boys’  bicycles  has  "become  a 
racket”  in  Massachusetts  and  that 
boys  ambitiously  earnest  to  save 
money,  through  deliverying  newspa¬ 
pers,  are  being  deprived  of  this  means 
of  money-raising  through  the  t'neft 
of  bicycles  used  in  covering  their 
routes. 

He  has  designed  a  theft-proof  regis¬ 
tration  plate  to  be  attached  to  the 
carrier’s  bicycle. 


Raises  Circulation  Rotes 

THE  Montgomery  (Ala.)  Joitrnal  re¬ 
cently  raised  its  circulation  rates  as 


Offers  "Inside"  Delivery 
BY  MEANS  of  a  new  improved  and 
patented  “convenient  service”  hold¬ 
er,  Port  Arthur  (Tex.)  News  carrier 
boys  are  now  offering  their  sub¬ 
scribers  “inside”  delivery.  This  fix¬ 
ture,  made  of  antique  bronze,  per¬ 
mits  the  carrier  to  place  an  unfolded 
paper  in  a  spring  holder  on  a  sub¬ 
scriber’s  door  and  the  subscriber,  by 
opening  the  door,  brings  the  paper 
“inside”  his  house.  The  holder  is  in¬ 
stalled,  by  request,  for  actual  cost  of 
15  cents.  H.  Nogle,  circulation  man¬ 
ager,  points  out  the  “convenient  ser¬ 
vice”  permits  the  subscriber  to  re¬ 
ceive  his  paper  without  looking  for  it 
without  stooping  and  in  perfect  con¬ 
dition. 


Get  YOUR  Copy  of 

INFORMATION 
about  ST.  LOUIS 

The  20th  Annual  Issue  o£  Information  About  St.  Louis  is  ready 
£or  distribution  to  those  interested  in  advertising 
or  distribution  in  this  area. 

A  Request  on  Business  Stationery  Will  Bring  a  Postpaid  Copy 

ST. LOUIS  POST-DISPATCH 


FIRST  IN  CIRCULATION  —  FIRST  IN  ADVERTISING 
DAILY  OR  SUNDAY 


i  INTERNATIONAL  PAPER  COMPANY 

‘  NEW  YORK,  N.  Y. 


paper  rotogravure  sections. 
1940  marks  the  10th  Anni¬ 
versary  of  Superoto  Service 
to  American  newspapers. 


f 


SUPEROTO  SERVICE  D 


RENDERED  BY  INTERNATIONAL  PAPER  COMPANY  TO  PROMOTE  THE  USE  OF  ROTOGRAVURE  PRINTING 


A  modern  force¬ 
ful  photographic 
service  available 
to  rotogravure 
editors  and  adver¬ 
tising  men. 


INTERNATIONAL 
PAPER  COMPANY 
220  East  42n(i  St. 
New  York,  N.Y. 


hundreds  Visit 
xhibits  in 
stor  Grallery 


THI  WUTNtt 


Bureau  of  Advertising's 
Continuing  Study 
Creates  Keen  Interest 


home 


jjtalo. 


Promises 
Keep  Out  of 

New  Border 


OUNlCUlU^, 


•OtMit 


are  ACCUSED  I: 

or  I r  r 


,  0»K„l  , 

*r  tmpl^  Ar„„^ 


tional  advertising 


successes  during 
1939.  Just  off  the  press,  the  publica¬ 
tion  will  be  released  shortly,  Editor 
t  Publisher  was  told. 

Cooking  Service  Stressed 

Consolidated  Book  Publishers,  Inc., 
Chicago,  displayed  its  circulation 
building  promotion,  cook  books  and 
other  publications. 

The  Ledger  Syndicate  publicized 
■Ihe  Shadow,”  its  newest  mystery 
thrill  strip,  which  it  expects  to  re¬ 
lease  next  month,  and  other  of  its 
features. 

Home  Economics  Service  Corp.  of¬ 
fered  again  this  year  “The  Complete 
Cooking  School  Siervice.”  pointing  out 
that  “in  16  years  we  have  produced 
71,192,000  lines  of  extra  national  ad¬ 
vertising  for  daily  newspapers  using 
our  service.” 

NE!A  Service,  Inc.,  and  Acme  News- 
pictures,  Inc.,  jointly  shared  a  booth 
featuring  a  huge  map  of  the  U.  S. 
showing  cities  from  coast-to-coast  in 
which  are  NEA-Acme  Telephoto  cli¬ 
ents.  NEA  comics  and  other  features 
also  were  on  display. 

E.  &  P.  Is  Headquarters 

Editor  &  Publisher's  booth  in  the 
Astor  Gallery  again  was  convention 
headquarters,  meeting  place  of  the 
visitors. 

In  addition  to  an  exhibit  of  prize¬ 
winning  and  other  photos  of  this 
year’s  Editor  &  Publisher  annual 
News  Picture  Contest,  there  were  pan¬ 
els  of  cartoons  of  another  day  and  the 
desk  used  by  Joseph  Pulitzer  when 
publishing  the  New  York  World. 
^ese  exhibits  were  from  the  Editor 
^  Publisher  Museum.  Another  Mu¬ 
seum  feature  was  a  blinking  bronze 
®wl  which  once  decorated  the  old 
Herald  building. 

In  the  Waldorf's  lobby  on  the 
third  floor,  where  much  of  the  con¬ 
tention’s  activity  centered,  were  ex¬ 
hibits  of  Matrix  Contrast  Service,  a 
film  showing  how  to  reduce  errors  in 
fjpesetting,  and  of  the  Recordak 
Newspaper  Service,  a  subsidiary  of 
“Stman  Kodak  Company.  One  of  its 
Projectors  was  displayed. 


Of  JORDAN  ' 

*NW5HANDSii 


T«m4  I 


Because  it  make.s  more  calls  and  sells  more  goods  than  any 
other  medium  in  this  area,  the  title  of  "Buffalo’s  Best 
Salesman”  belongs  to  the  Buffalo  Evening  News.  Day  in  and  day 
out  it  proves  its  ability  and  versatility  by  selling  everything  from 
automobiles  to  silk  stockings.  It  helps  new  products  to  become 
established  and  established  ones  to  grow.  Week  in  and  week  out, 

_ _ _ _  it  sells  and  sells  and  sells  for  like  the 

1  good  salesman  it  is,  it  makes  more  calls 

II  I  C  I  1^  J  I  and  has  the  confidence  of  the  p;ople  it 

1  calls  on. 

.rding  to  Sales  Man- 

ment’s  Survey  of  1  Add  Buffalo's  .\o.  1  Salesman  to 

ring  Power,  just  pub-  1  Your  Selling  Force  in  1 940. 

Buffalo’s  wage  I 


9  out  of  10  Buffalo  Families  Read 
The  Buffalo  Evening  News 
One-Third  of  Them  Read  it  Exclusively! 


Buffalo  Evening  News 


Cincinnati,  O.,  April  23 — The  Day- 
(Ohio)  Newspaper  Guild  today 
hW  charges  with  the  National  Labor 
^lations  Board  here  against  the 
Ooyton  Journal-Herald,  alleging  fail- 
^  to  bargain  collectively  in  good 
Philip  G.  Phillips.  NLRB  re- 
Ponal  director,  said  he  planned  to 
•rrange  a  joint  conference  with  the 
and  publisher  shortly  to  dis- 
the  complaint. 


Eduard  H.  Butler,  Editor  &  Publisher 
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continued  from  page  10 

former  president  of  the  AP,  advo¬ 
cated  revision  of  the  “archaic”  by¬ 
law.  The  AP,  he  said,  “is  not  afflicted 
with  hardening  of  the  arteries  and  can 
find  some  solution.”  He  pointed  out 
that  in  the  AP’s  early  days  morning 
papers  were  not  permitted  to  publish 
before  11  p.m.  The  problem  of  earlier 
editions  has  become  “increasingly 
serious  to  the  AP,”  he  said  in  express¬ 
ing  the  hope  that  the  membership  in 
some  way  would  reach  a  conclusion 
“and  not  leave  a  field  to  other  organ¬ 
izations.”  He  also  pointed  out  that 
two-thirds  of  the  AP  members  now 


neutral,  Russia  and  the  tiny  neutral,  ing  nominating  committee  to  serve 


Finland.” 


London  Still  Calm 


during  the  next  year: 

John  S.  Parks,  Fort  Smith  (Ark.) 


J.  C.  Stark,  chief  of  bureau  in  Lon-  Southwest  American  and  Times  Rec- 
don,  told  of  the  difficulties  of  censor-  ord,  chairman;  Charles  P.  Manship, 
ship.  He  described  London  as  still  Baton  Rouge  (La.)  State-Times  and 
calm  and  said  the  citizens  were  in  no  Advocate,  secretary;  Hugh  J.  Powell, 
fear  of  air  raids.  When  he  left  Lon-  Coffeyville  (Kan.)  Journal',  Linwood 
don  three  weeks  ago  they  were  asking  h  Noyes,  Ironwood  (Mich.)  Globe; 
when  the  war  would  start.  Mr.  Stark  E.  D.  Corson,  Lockport  (N.  Y.)  Union- 


declared  that  London  still  had 
blackest  blackout  in  Europe.” 


“the  Sun  &  Journal;  Henry  Walser,  Hazel- 
He  to’i  (Pa  )  Plain  Speaker  and  Standard 


added  that  the  British  were  “supreme-  Sentinel;  Frank  S.  Baker,  Tacoma 


ly  confident  of  ultimate  victory”  and 
that  the  nation  was  “fully  united.” 

C.  Yates  McDaniel,  who  came  from 


(Wash.)  News  Tribune,  and  W.  W. 
Knorpp,  Phoenix  Arizona  Republic. 
The  following  members  were  elected 


Hong  Kong,  asserted  that  the  war  in  to  serve  as  the  auditing  committee: 
the  Far  Blast  “hasn’t  really  begun  yet.”  Frank  D.  Throop,  Lincoln  (Neb.) 


He  added: 

“The  opposing  leaders  and  their 


Star;  John  Day  Jackson,  New  Haven 
(Conn.)  Register;  Frank  Huntress, 


W.  J.  McCAMBRIDGE 


are  afternoon  papers  and  the  situation  AP  Assistant  General  Manager  in  Charge  gone  far  into  remote  regions  with  un- 


main  forces  have  for  some  time  kept  Jr.,  San  Antonio  Express  and  Evening 
well  away  from  each  other,  or  have  News,  and  Clark  F.  Waite,  San  Pedro 


which  “must  be  met”  encourages  a 
divided  loyalty  between  the  AP  and 
other  services. 

Agreement  in  Baltimore 


(Cal.)  News  Pilot. 

of  Traffic.  spellable  and  unpronounceable  names.  Meanwhile  the  AP  board  of  direc- 

eon  session,  proposed  the  traditional  But  that  does  not  mean  that  noth-  tors  met  at  headcpuarters,  50  Rocke- 
toast  to  the  President  of  the  United  ing  is  going  to  happen  out  there.  Much  feller  Plaza,  and  re-elected  Mr.  Mc- 
States.  He  then  announced  that  “this  less  does  it  mean  that  bigger  stories  Lean  president.  The  board,  meeting 


eon  session,  proposed  the  traditional 


Paul  Patterson,  Baltimore  Sun-  js  staff  day”  and  paid  tribute  to  the  are  not  going  to  break  in  the  future,  with  eight  newly  elected  members. 


papers,  describing  himself  as 


four  correspondents  and  their  asso- 


tral,”  said  his  papers  are  using  the  ciates  in  foreign  fields. 


Japan  still  has  a  million  or  more  men  also  re-elected  E.  Lansing  Ray,  St. 
on  the  Asian  mainland  who  are  quite  Louis  Globe-Democrat  ,first  vice-pres- 


full  afternon  report  to  6  p.m.  by  local  “Many  distinguished  speakers  have  capable  of  doing  a  lot  of  damage.  ident,  and  Stuart  H.  Perry,  Adrian 

agreement  with  the  News-Post,  but  addressed  these  gatherings,”  he  said,  “China  has  several  million  soldiers  (Mich.)  Telegram,  second  vice-presi- 
under  normal  conditions  “without  a  “but  I  am  sure  all  of  you  agree  with  and  more  armament  than  she  started  dent.  Other  officers  re-elected  were: 


war  to  cover”  only  bulletin  service  is  rne  that  there  are  none  to  whom  we 
available  to  evening  papers  from  4  to  more  joyfully  do  honor  than  the  rep- 


6  p.m.  and  EOS  thereafter. 


the  war  with.  These  immense  forces 
are  now  sparring,  their  generals  wait- 


Kent  Cooper,  AP  general  manager, 
as  secretary  of  the  board;  Lloyd  Strat- 


resentatives  of  the  staff  of  the  Asso-  ing  for  the  right  moment  to  deliver  ton,  assistant  secretary,  and  L.  F.  Cur- 


The  discussion  of  “OPS”  (our  par-  ciated  Press  here  today  and  through  telling  blows.” 
ticular  situation)  by  Mr.  Patterson  them  to  all  those  others  spread  over  Writing 

brought  from  Mr.  Thomason  the  com-  the  globe,  many  of  them  in  positions  ,  ,  j  t  v, 


Writing  Under  DiliicMities 

Lloyd  Lehrbas,  who  was  AP  corre- 


tis,  treasurer.  The  board  named  W.  J. 
McCambridge,  assistant  general  man¬ 
ager,  as  another  assistant  secretary. 
The  board  approved  the  New  York 


ment  that  “there  is  plenty  of  OPS  of  personal  danger  and  physical  hard-  ®  The  board  approved  the  New  York 

aro^d  the  country.”  In  many  cities,  ship,  but  all  of  them  in  posts  of  great  SSta I  w^  caSred  Guild  contract  and  also  the 

he  believes,  the  present  AP  by-law  is  responsibility  and  trust,  that  our  capital  was  captured  by  the  Ger  j  j  ^be  San  Francisco  AP 

vinlatPd.  mans,  related  the  difficulty  of  writing  rrancisco  At' 


violated.  newspapers,  and  through  us  the  public 

“Eight-forty  in  the  morning  is  of  this  country  and  of  an  ever-widen- 
damned  early  in  the  evening  for  after-  ing  portion  of  the  w< 
noon  papers  to  appear  and  7  p.m.  is  have  the  simple  truth, 
damned  early  in  the  morning  for  Mr.  McLean  present 


objectively  when  bombs  were  drop- 


•.I'.rs'-"*  in  new  quarters 


damned  early  in  the  morning  for  Mr.  McLean  presented  Mr.  Cooper  of  the  building  in  which  he  was  writ-  Campbell-Ew=dd  Company  of  New 
morning  papers  to  come  out,”  Mr.  as  “the  commanding  general  of  these  blown  away. 

—  ...  forces  ”  close  of  the  afternoon  session  offices  in  U.  S.  Rubber  Company 

“We  have  some  reporters  here  who  ^P  members  elected  the  follow- Buildine.  Rockefeller  Center, 
happen  to  be  temporarily  ‘back  from  .  . . . 


Thomason  remarked  in  requesting  an  forces.” 

amendment  to  a  motion  for  adoption  “We  have  some  reporters  1 
of  the  board’s  original  suggestion.  happen  to  be  temporarily  ‘bj 
Mr.  Thomason  proposed  that  the  the  wars,’  ”  Mr.  Cooper  said, 
directors  appoint  a  committee  of  11  Cooper  Introduces  Writers 

members,  comprising  four  represen ta-  *  u 


;;^s  ea^of  morn^^^^^  “No  greater  honor  could  be  be- 

papers,  and  three  representatives  of  me  than  in  th^  being  a  - 

boffi  a.m.  and  p.m.  dailies  to  give  full  ^o  point  with  pride  today  to 

consideration  to  the  matter  which  work  they  are  doing  at  their 


vitally  affected  their  interests. 

Arthur  R.  Treanor,  Booth  Newspa¬ 
pers  of  Michigan,  declared  many  pub- 


posts,  and  personally  to  introduce  to 
you  those  who  are  here  now.” 

Mr.  Werner  was  the  first  presented. 


liters  would  wish  to  confer  with  Mr  Cooper  described  him  as  a  chief 
their  managing  editors  and  news  edi-  ^  since  the  Germans 

tors  on  the  effect  of  the  proposed  have  any  staff 

change.  His  suggestion  that  the  ques-  German-occupied  territory  except 

tion  be  thrown  into  an  adjourned  u  *  j  u-  u 

meeting  three  months  hence  was  .M"-  Werner  attributed  the  high 
_ „ ...1  _  1 _ j: _ *  Civilian  death  toll  from  air  raids  m 


adopted  with  a  lone  dissent. 

Mr.  Thomason’s  motion  that  the 
special  committee  make  its  recom¬ 
mendations  to  the  board  and  the  board 


Finland  to  the  bad  aim  rather  than 
any  deliberate  intent  of  the  Russians. 
“Bombers  seldom  hit  their  target 
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could  then  call  a  special  membership  ® 

^^e  neighborhood,  Mr.  Werner  de¬ 


meeting  to  consider  the  question  was 
carried  unanimously.  . 


“Censored  dispatches  from 


The  members  al^  voted  to  expel  Finland  naturally  were  top-heavy  with 
the  Redding  (Cal.)  Searchlight  for  hospitals,  with 


non-payment  of  assessments. 

Four  Correspondents  Honored 


casualties  among  civilians  rather  than 
among  soldiers. 

“Yet,  I  honestly  believe  the  Bolshe- 


The  members  paused  in  their  delib-  viks  were  not  deliberately  trying  to 
[  erations  to  pay  signal  honor  to  four  bomb  civilians.  I  honestly  doubt 
AP  war  correspondents  home  on  vaca-  whether  any  belligerent  in  the  present 
tion  from  Europe  and  the  Orient.  De-  war  will  deliberately  aim  to  kill  civil- 
parting  from  their  long-established  ians  in  an  air  raid, 
custom  of  hearing  some  distinguished  “Bombs  are  expensive  and  civilian 
I  guest  speaker  from  another  field  at  life  is  cheap.  The  truth  is,  I  fear,  that 
their  annual  luncheon,  the  editors  and  the  average  bombing  plane  is  a  blun- 
publishers  listened  to  first-hand  ac-  derbuss  and  the  bigger  the  plane,  the 
counts  of  the  war  by  their  staff  men.  greater  the  margin  of  error. 

The  correspondents  at  the  speakers’  “The  war  we  are  now  watching 
table  with  the  AP  president  and  di-  from  a  great  distance  is  a  very  big 
I  rectors  were  C.  Yates  McDaniel,  who  war,  so  big  that  we  have  scarcely 
came  from  Hong  Kong;  J.  C.  Stark,  begun  to  realize  its  scope  or  even 
chief  of  bureau  in  London;  Wade  dimly  dream  its  colossal  ultimate  con- 
Werner,  Copenhagen  chief  of  bureau;  sequences, 
j  and  Lloyd  Lehrbas,  who  was  the  AP  “It  is  a  war  so  big  that  the  great 
correspondent  in  Warsaw  when  that  belligerents  have  found  it  difficult  to 
city  was  captured  by  the  German  get  at  each  other;  a  war  so  fantastic 
army.  that  some  of  the  fiercest  fighting  has 

Mr.  McLean,  in  opening  the  lunch-  been  between  neutrals— the  great 
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Owners  and  Operators  of  Radio  Stations  KXOK  St.  Louis  and  KFRU  Columbia,  Mo. 


As  of  Audit  Bureau  of  Circu¬ 
lations  Reports  for  12  months 
ending  Sept.  30th,  19)9. 


of  the  Total  Circulation 

of  the 

ST.  LOUIS  STAR-TIMES 

is  concentrated  in  this 
rich  market... within  a  40 
mile  radius  from  St.  Louis 


No  other  St.  Louis  newspaper  has  as  high  a  percentage  of  its  total  circulation  in 
this  compact  area  .  .  .  circulation  concentrated  in  this  immediate  market  w  here 
population  is  concentrated  ...  a  market  w'here  sales  volumes  are  high  and  w'here 
distribution  and  selling  costs  are  low.  By  all  means,  “cash  in”  on  this  rich 
St.  Louis  Retail  Market. 


ST.  LOUIS  STAR -TIMES 

Nationally  Represented  by  Geo.  A.  McDevitt  Company 
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New  Wirephoto  Receiver 
To  Revamp  AP’s  System 

"Controlled  Amplification"  Method  to  Be  Installed 
in  Stations  Ahead  of  Biele's  Transmitting  Inven¬ 
tion  .  .  .  New  Era  of  Reproduction  Seen 


By  WALTER  E.  SCHNEIDER 

THE  ASSOCIATED  PRESS  an¬ 
nounced  this  week  that  its  engi¬ 
neers  have  developed  a  new  system 
•f  “controlled  amplification”  for  Wire- 
photo  receivers  which  Harry  M.  Biele, 
AP’s  chief  engineer,  hailed  as  “the 
greatest  development  in  Wirephoto 
since  the  introduction  of  Wirephoto 
itself”  on  Jan.  1,  1935. 

The  improved  receiving  method, 
which  will  be  installed  as  quickly  as 
possible  on  present  Wirephoto  receiv¬ 
ers.  was  described  by  Mr.  Biele  as 
“an  amplifier  rectifier  in  a  system 
which  controls  amplification  in  the 
shadow  regions,  giving  truer  overall 
reproduction  of  a  photograph  than  is 
now  achieved.” 

SimMltoneous  Installation 
Completed  only  this  week,  the  first 
improved  receiver  will  be  set  up  in 
the  AP  laboratory  next  week.  With¬ 
in  three  months  Mr.  Biele  hopes  to 
see  the  new  receiving  system  installed 
almost  simultaneously  in  all  AP  Wire¬ 
photo  stations. 

The  announcement  came  on  the 
heels  of  one  made  last  week  by  Kent 
Cooper,  AP  general  manager,  that 
Mr.  Biele  had  discovered  an  entirely 
new  principle  for  scanning  pictures 
and  had  invented  a  new  transmitting 
device  which  produces  “almost  third 
dimensional  effect”  in  the  quality  of 
the  picture  transmitted  (E.  &  P.,  April 
20,  page  9). 

Mr.  Biele  emphasized  that  installa¬ 
tion  of  the  new  receivers  will  take 
precedence  over  the  new  photo-cell 
and  optical  system  transmitting  de¬ 
vice  announced  last  week. 

“There  will  be  a  complete  revamp 
of  Wirephoto  as  we  now  know  it.” 
the  chief  engineer  told  Editor  &  Pub¬ 
lisher  in  discussing  the  companion 
developments  of  his  laboratory. 

New  Reproduction  Era  Hinted 
Announcement  of  Mr.  Biele’s  im¬ 
provements  of  present  methods  of 
sending  and  receiving  Wirephotos  was 
accompanied  by  hints  from  AP  exec¬ 
utives  that  a  new  era  of  better  news¬ 
paper  reproduction  of  photographs  is 
dawning.  Mr.  Biele  himself  ventured 
the  prediction  that  the  new  receiving 
method  will  provide  “a  tremendous 
advantage  to  newspaper  engraving 
departments  and  to  newspapers  them¬ 
selves,  with  the  art  work  cut  down.” 

Photos  received  by  the  improved 
method  are  “virtually  a  duplicate  of 
the  original  picture,”  Mr.  Biele  de¬ 
clared.  His  statement  was  borne  out 
by  experimental  photographs  show¬ 
ing  greater  tonal  qualities  in  darker 
areas  than  in  those  received  on  pres¬ 
ent  apparatus. 

“We  are  doing  electrically  what  we 
tried  but  could  not  do  chemically  in 
the  photographic  emulsion  of  the  spe¬ 
cial  film  us^  on  Wirephoto  receiv¬ 
ers,”  Mr.  Biele  explained.  “The  tone 
separation  achieved  by  the  improved 
receiving  device  virtually  duplicates 
those  in  the  original  photographs, 
whereas  formerly  there  was  much 
loss  of  detail  in  the  darker  portions.” 

Mr.  Biele  conceived  the  basic  idea 
for  the  receiver  improvement  after 
making  a  study  of  methods  to  over¬ 
come  the  “muddiness”  of  shadowy 
regions  in  photographs  transmitted 


by  Wirephoto.  During  the  last  three 
months  the  idea  proved  “an  egg  that 
took  a  long  time  to  hatch”  but  he 
and  his  staff  were  jubilant  over  the 
results. 

Staff  Engineers  Assisted  Biele 

Assisting  Mr.  Biele  in  developing 
the  new  receiving  equipment  were 
three  electrical  engineers  on  the  AP 
engineering  department’s  staff,  James 
C.  Barnes,  Alfred  S.  Gano  and  Charles 
W,  Hubley. 

The  companion  development  to  Mr. 
Biele’s  new  method  of  scanning  pic¬ 
tures  takes  advantage  of  “terrific 


A  studio  portrait  of  the  movie  stars  shown  above  was  transmitted  to  the  new  Win- 
photo  receiver  in  New  York's  AP  laboratory  with  the  results  shown  above  in  ullr^ 
touched  photographs.  The  original  may  be  identified  by  an  "0"  in  the  lower  rigli* 
hand  corner;  the  picture  produced  by  the  new  AP  receiver  is  designed  by  an  "N 
at  lower  right  of  photo  at  right. 


losses”  which  can  be  picked  up  by 
the  ultra-sensitive  photoelectric  tube 
to  be  installed  in  transmitting  equip¬ 
ment  later  in  the  year,  according  vo 
the  AP.  However,  the  new  receiving 
hook-up,  details  of  which  were  not 


divulged,  is  “an  improvement  all  by 
itself,”  it  was  stated. 

Because  of  losses  of  dark  detail  ii 
pictures  transmitted,  the  photos  al¬ 
ways  had  to  be  printed  lighter,  Mr 
(Continued  on  page  56) 
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BOSTON 


MARKET 


The  Boston  market  represents  one  of  the  greatest  eoncentra- 
tions  of  population,  purchasing  power  and  retail  outlets  in 
tlie  United  States. 


The  figures  below,  from  Sales  Management’s  Survey  of  Buying 
Power,  tell  the  Boston  story  .  .  .  and  what  a  story  of  opportun¬ 
ity  it  is! 


A  billion  dollar  market  deserves  all  you  can  give  it 


IN^CREASE 

$J22.236.000 

$245,298,000 


BOSTON  TRADING  AREA 


Effective  Buying  Income 
Number  of  Families 


Fourth  in  population  .  .  .  fourth  in  effective  buyinq  income  .  .  . 
fifth  in  retail  sales  amonq  ttadinq  areas  of  the  United  States. 


METROPOLITAN  BOSTON 


INCREASE 


Effective  Buying  Income 


Metropolitan  Boston  accounts  for  57.4%  of  the  total  retail  sales  of  the  entire  30-mile  tradinq  area. 
Within  Metropolitan  Boston  reside  58.4%  of  all  the  families  in  the  30-mile  tradinq  area. 


In  this  great  market,  THE  BOSTON  GLOBE  is  a  basic 
advertising  medium  .  .  .  first  or  second  in  practically  every 
classification  of  advertising  .  .  .  year  in  and  year  out. 


The  Hostuii  (ilohe  is  one  of  America’s  great  HOME  newspapers  .  .  .  has 
been  for  more  than  67  vears  under  the  same  ttwnership  and  manage- 
n>ent.  It  takes  the  advertising  message  inside  the  family  circle,  where 
I'urehases  are  discussed  and  buying  decisions  made. 


To  do  a  real  selling  job  in  Boston  sell  the  ever  in¬ 
creasing  number  of  families  that  are  sold  on  the  Globe. 


MORNING— EVENING— SUNDAY 
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EDITOR  &  P=UBLISHER 


Left  to  right:  Charles 
W.  Hubley,  J.  C. 
Barnes  and  Alfred 
S.  Gano,  electrical 
engineers  who  helped 
Harry  M.  Biele,  AP's 
chief  engineer,  to 
develop  new  Wire- 
photo  "controlled 
amplification"  sys¬ 
tem  for  receivers 
shown  on  panel  in 
center  foreground. 


New  Wirephoto 
Receiver  for  AP 

continued  from  page  54 

Barnes  said  in  explaining  with  Mr. 
Biele  what  the  new  receiving  method 
means  to  the  newspaper  publishing 
field.  Density  of  received  negatives 
depends  on  the  exposure,  but  the 
highlights  or  lighter  portions  exposed 
produce  greater  differences  in  density 
than  do  the  shadows. 

“The  result  is  that  if  we  make  the 
exposure  correspond  exactly  with  a 
picture  we’re  transmitting,  the  nega¬ 
tive  will  accentuate  the  highlight  de¬ 
tail  at  the  expense  of  the  shadow 
detail,”  Mr.  Biele’s  staff  engineer  said. 

“By  using  a  special  amplifier  in 
the  receiver  it  is  possible  to  comp»en- 
sate  for  the  film  distortion  and  pro¬ 
duce  a  negative  wherein  the  high¬ 
light  and  shadow  details  are  both  re¬ 
produced  equally  well.  Heretofore 
a  considerable  portion  of  the  shadow 
detail  was  lost,  whereas  by  the  new 
method  it  is  salvaged.” 

Special  Amplifier  Used 

Mr.  Biele,  discussing  this  “salvage” 
by  electrical  means  where  chemical 
methods  failed,  explained  that  light 
in  the  transmitting  end  is  reflected  to 
the  photo-cell  where  it  is  converted 
into  an  electrical  signal.  This  signal 
then  is  transmitted  to  the  receiving 
point  where  it  is  converted  back  to 
light  for  exposing  a  film. 

“The  difference  now,”  he  went  on, 
“is  that  a  special  amplifier  is  in¬ 
cluded  in  the  circuit  which  amplifies 
a  signal  in  such  a  manner  as  to  com¬ 
pensate  for  film  distortion  caused  by 
the  photographic  emulsion.” 

AP’s  improved  transmitter  was  de¬ 
veloped  diming  the  last  two  years 
but  no  method  could  be  found  to  take 
full  advantage  of  Mr.  Biele’s  new 
scanning  device  until  this  new  receiv¬ 
ing  set-up  was  developed  recently 
and  rushed  to  completion. 

“Now  we  have  a  terrific  improve¬ 
ment  which  will  nearly  make  over 
the  present  Wirephoto  system,”  said 
the  chief  engineer.  “We  automatically 
correct  for  exposure  in  the  shadowy 
regions  of  pictures.  ’The  result  is 
more  depth  and  color,  particularly 
in  the  darker  portions.  The  dark 
parts  of  pictures  that  have  been 
smeary  now  are  lighter  and  show 
virtually  all  of  the  details  present  in 
the  originals.” 

In  examples  exhibited  to  Editor  & 
Publisher — pictures  received  in  the 
AP  laboratory  on  a  new  set  hooked 
up  with  the  present  Wirephoto  sys¬ 
tem — a  vast  improvement  was  noted 
in  detail  such  as  faces  in  crowd  scenes, 
weaves  in  the  clothing  of  subjects, 
lettering  on  signs  and  fabric  designs. 
No  effort  was  made  to  select  pictures 
for  the  experiments,  Mr.  Biele  said. 
The  new  receiving  apparatus  was  cut 
in  on  pictures  being  transmitted  from 


Detroit,  Atlanta,  Minneapolis  and 
other  cities  and  prints  were  “shot  1 
through  in  a  hurry  with  no  attempts 
made  to  bring  up  detail.”  Studio 
originals  of  movie  stars  taken  from 
the  AP  library  in  New  York  also 
were  monitored  by  the  experimental 
set  and  it  was  difficult  to  determine 
one  test  photograph  from  the  origi¬ 
nal,  except  for  the  greater  clarity  of 
design  in  the  actress’  dre.ss. 

■ 

Classified  Ads  Brought 
$45,000  for  Property 

Huntington,  W.  Va.,  real  estate  men 
recently  got  convincing  proof  that 
classified  advertising  brings  quick  re¬ 
sults. 

A  receiver  for  a  Huntington  bank 
ordered  22  pieces  of  property  sold,  but 
instead  of  following  custom  of  placing 
property  on  open  market  and  trust¬ 
ing  to  a  profitable  private  sale  piece 
by  piece,  a  full  two-column  classified 
was  run  four  times  and  a  two-column 
five-inch  one  was  inserted  twice  in 
the  Advertiser,  Herald -Dispatch  and 
Sunday  Herald-Advertiser  announcing 
a  public  auction. 

Net  result  was  that  all  of  the  real 
estate  was  sold  at  one  time  for  a  total 
of  $45,000,  the  usual  5%  agent’s  com¬ 
mission,  in  this  instance  $2,250,  was 
eliminated  and  the  advertiser  had 
only  a  small  classified  bill  of  $183.40. 
Cyril  Wilson  is  classified  manager. 

INTERTYPE  DINNER 

Intertype  Corporation  was  host  to 
200  newspaper  publishers,  in  New 
York  to  attend  the  ANPA  conven¬ 
tion,  in  the  Perroquet  Suite  of  the 
Waldorf  Astoria,  Tuesday  evening, 
April  23.  Toastmaster  was  Neal  Dow 
Becker,  president  of  Intertype,  and 
the  principal  speakers  were  General 
George  C.  Marshall  of  the  U.  S.  Army 
and  G.  C.  Hamilton,  vice-president 
and  general  manager  of  the  McClatchy 
Newspapers.  Mr.  Hamilton  told  the 
results  of  the  McClatchy  newspapers’ 
experiments  with  facsimile  broad¬ 
casting  in  Fresno  and  Sacramento. 
His  remarks  are  carried  in  detail  on 
page  99. 

DROPS  APPEAL  SUIT 

The  Dairymen’s  League  Coopera¬ 
tive  Association,  Inc.,  plaintiff,  has 
stipulated  to  discontinue  appeal  of  its 
suit  against  the  Watertown  (N.  Y.) 
Times  and  John  H.  Brior,  the  news¬ 
paper’s  special  writer  on  dairy  indus¬ 
try  subjects.  The  appeal  was  taken 
to  the  Appellate  Division,  Fourth  De¬ 
partment,  shortly  after  Supreme 
Court  Justice  D.  Page  Morehouse, 
Oswego,  N.  Y.,  handed  down  a  deci¬ 
sion  Feb.  8,  in  behalf  of  the  newspa¬ 
per  and  Brior,  dismissing  the  action. 
’The  suit  grew  out  of  an  autumn,  1937, 
milk  strike,  ’The  Dairymen’s  League 
alleging  the  Times  published  false  and 
malicious  statements  about  it  Oct.  28, 
1937. 


Kentucky  Papers 
Issue  Publicity 
Rules  Listing 

Lexington  Herald-Leader 
Includes  14-Point  New 
"No  Publidty"  Policy 

In  a  statement  released  this  week  to 
readers,  advertisers  and  contributors 
of  publicity  by  the  Lexington  (Ky.) 
Herald-Leader  on  the  paper’s  new 
“publicity  policy,”  the  managements 
listed  rules  of  their  new  policy  on 
general  news,  other  subjects,  society, 
and  sports. 

The  step  was  taken,  a  circular  said, 
“to  make  better  papers,  and  to  keep 
pace  with  practices  that  good  news¬ 
papers,  all  over  the  country  have 
adopted,  to  create  better  mediums  for 
advertisers  and  better  reading  for 
readers.” 

There  are  14  points  in  the  general 
news  classification  listing  events  to 
which  no  publicity  shall  be  given. 
They  follow: 

No  Publicity  List 

1 .  F.ishion  shows,  cookincr  sf-hools.  p.ir- 
ilc'ii  schools  or  similar  promotion  of  any 
Uiiiii  originated  by  or  connected  with  any 
business. 

Beauty  specialists. 

.1.  Pictures  or  news  stories  of  salesmen 
or  managers  who  change  jobs,  unless  the 
prominence  of  the  individual  clearly  makes 
the  change  a  matter  of  general  interest. 

4.  Pictures  or  stories  of  new  members  of 
business  organizations,  including  chain  units, 
except  in  cases  where  the  subject  is  ob¬ 
viously  newsworthy. 

5.  Pictures  either  of  interiors  or  exteriors 
of  new  business  houses,  e.xct'pt  through 
such  advertising  tie-ups  as  mentioned  later 
and  except  in  cases  where  a  gi'iiuinc  news 
interest  surrounds  the  project. 

0.  Entertainment  of  prominent  people  by 
stores. 

7.  Pictures  of  merchandise  as  publicity 
for  either  retailers  or  distributors. 

8.  Bridge  parties  or  classes  conducted 
eonimereially  by  individuals. 


9.  Recitals  by  private  commercial  clasu 
at  such  institutions  as  Eastern  State  ho,, 
pital  and  the  Veterans’  hospital. 

10.  Trick  automobiles,  robots,  stunts  ic 
all  similar  promotion. 

11.  Promotion  on  the  part  of  stor; 
which  features  the  Junior  League  or  othf 
sr.cial  organizations. 

12.  Auto  races,  carnivals,  fairs,  flow 
shows  and  similar  projects  unless  promots 
:is  civic  enterprises  whose  proceeds  go  a 
elusively  to  charitable  or  civic  purposes. 

13.  Insurance  stories,  photographic  co: 
tests,  travel  and  resort  promotion. 

14.  Winners  of  prizes  in  sales  contests. 

Limited  publicity  will  be  given  to 

dramatic  productions,  store  opening! 
dealers’  meetings  when  the  attendance 
is  100  or  more,  or  when  the  presence 
of  prominent  people  or  other  element.- 
makes  the  events  clearly  worthy  of 
space.  In  sports,  no  commercial 
names  shall  be  used  to  designate 
teams  in  any  branch  of  athletics. 

■ 

Ford  Using  Ads  for 
Safe  Driving  Campaigii 

Detroit,  ,  April  22— A  nation-wide 
better  driving  contest  was  announced 
in  Detroit  today  by  Edsel  Ford,  pres 
ident  of  the  Ford  Motor  Company  and 
sponsored  by  the  Ford  Good  Drivers 
League. 

The  Safe  Driving  campaign  of  the 
Ford  Good  Drivers  League  will  cen 
ter  around  a  nation-wide  driving 
contest  to  determine  the  champion 
high  school  boy  drivers.  At  a  lunch¬ 
eon  today  complete  plans  of  the  con¬ 
test  and  the  prizes  consisting  of  48 
University  scholarships,  96  free  trips 
to  the  New  York  Worlds  Fair  and 
championship  cups  to  state  and  na¬ 
tional  winners  were  announced. 

Announcement  of  the  Ford  Good 
Drivers  League  was  made  in  full  page 
advertisements  in  a  number  of  na¬ 
tional  magazines  last  week.  Mr.  W.  H 
Cameron  over  the  Ford  Sunday  Night 
Hour  discussed  the  League.  News¬ 
paper  advertisements  of  the  Ford 
Motor  Company  will  carry  boxes  from 
time  to  time  telling  of  the  League. 


71,171 

NET  PAID  DAILY 

The  LARGEST  Circulation 
of  Any  Indiana  Newspaper 
Outside  of  Indianapolis! 

The  South  Bend  Tribune,  reaching  as  it  does  100  per  cent 
of  the  families  in  the  city  area  and  more  than  70  per  cent 
of  the  families  in  the  cities  and  towns  in  the  trading  area, 
gives  advertisers  the  most  complete  and  economical  cover¬ 
age  of  this  INDIANA’S  SECOND  LARGEST  MARKET. 

BUSINESS  CONTINUES  UPWARD 
IN  THE  SOUTH  BEND  MARKET 

Some  of  the  PLUS  signs  for  South  Bend  for  the  first  quar¬ 
ter  of  1940  as  compared  with  the  same  period  a  year  ago, 
are  as  follows: 

Industrial  Employment  .Up  13.6% 
Industrial  Payrolls  ....Up  28.8% 

New  Car  Sales . Up  103.0% 

Building  Permits . Up  22.6% 

Bank  Clearings . Up  38.7% 

Studebaker  Retail  Sales  Up  87.0% 

You  will  find  it  profitable  to  advertise  in  the  South  Bend 
market,  which  may  be  reached  best  through  South  Bend’s 
ONLY  newspaper — The  South  Bend  Tribune. 

(Sriliutw’. 

71,171  Copies  Daily  69,657  Copies  Sunday 

National  Representatives:  STORY,  BROOKS  &  FINLEY,  INC. 

N*«  Ttrk  Philadtlfhia  Chiei|*  Cltvtlaii*  Lot  Aaial** 
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Dorothy  Thompson 
“On  the  Record” 
Now  visiting  Eu 
ropean  capitals 
and  sending  arti- 
\  cles  by  telephone 
\  **^d  cable  three 

\  times  a  week. 


Mark  SiUiivan 

of  Washington 


Major  George  Fielding  Eliot 
Military  and  naval  expert 


(correspondents 


Presenting  the  meaning  of  the  news  is  a  greater  service  than  spacious  coverage.  The 
bigger  and  more  widespread  your  news  coverage,  the  greater  is  the  need  for  inter¬ 
preting  and  evaluating  it  for  your  readers.  ★  ★  ★  Trained  news  analysts  can 
greatly  increase  the  value  of  the  vast  amount  of  space  you  must  give  the  war  and  the 
eleaion  of  1940.  ★  ★  ★  The  New  York  Herald  Tribune’s  staff  of  commentators 
covers  the  important  foreign  and  national  fields  with  distinaion  and  authority. 

NEW  YORK 

Hetalb  tribune 

SYNDICATE 


Canada;  Miller  Services  Ltd. 
302-303  McKinnon  Building 
Toronto,  Ontario.  Canada 


230  West  4lst  Street,  New  York  City 
South  America:  Editors  Press  Service,  Inc. 
220  East  42nd  St.,  New  York  City 


England:  C.  Patrick  Thompson 
Bracken  Hill,  Peacchaven 
Sussex 


Typical  Installation  of 
CLINE  Equipment  Including: 


UNIT  TYPE  MOTOR  DRIVES 
REELS,  TENSIONS  and  PASTERS 
CONVEYORS -ROLL  HANDLING  EQUIPMENT 
PLATE  CONVEYORS 


Cline  System  Unit  Type  Press  Drive  ond  Automatic  Tension 


An  Individual  Motor  Drives  Each  Unit 
and  Each  Folder  in  Any  Combination 
No  Press  Drive  Shaft  —  No  Back  Lash 
Perfect  Acceleration  —  Perfect  Slow 
Down 

Perfect  Automatic  Brake 


No  Running  Belts  —  Plenty  of  Room 

Automatic  Tension  Control,  Adjustable 
From  Press  Room,  Tension  Indicated  on 
Dial 

No  Overrun  of  Rolls,  Quick  Stop  from 
High  Speed 


PURCHASE 

Cline  •  Westinchouse 

AND  BE  SURE  YOU  RE  RIGHT 


CLINE  1 


FULL  SPEED  PASTERS  I 


•  Press  one  button  to  complete  the  paster 
and  tail  cutoff 

•  Even  tension  maintained  during  paster  cycle 

•  No  driven  belts 

•  No  apparatus  in  operator's  way 

•  Increase  production— improve  printing 

•  Save  waste 

•  Simple  to  maintain  —  simple  to  operate 

•  Low  first  cost 

for 

Newspaper  Presses 
Rotogravure  Presses 
Magazine  Presses 


Cline  Electric  Mfc.  Co.  ■  < 

NEW  YORK  CHICAGO  SAN  FRANCISCO  H  , 

TELL  US  YOUR  PROBLEMS  ■  | 

^UR  ENGINEERS  HAVE  THE  EXPERIENCE  AND  FACILITIES  TO  SERVE  H 
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EDITOR  &  PUBLISHER 


*  E  D  I 


I  A  L 


The  beginning  of  the  words  of  his  mouth  is 
foolishness:  and  the  end  of  his  talk  is  mischievious 
madness.— Eicclesiastes  X:13. 

sides  of  the  Atlantic — newspapers  aren’t  killed 
by  competition,  but  by  failure  in  their  own  func¬ 
tioning;. 

CENTURY  IN  CINCINNATI 

WE  NEVER  FAIL  to  get  a  kick  out  of  the 

news  that  another  great  paper  has  reached  its 
hundredth  birthday,  despite  the  fact  that  such 
items  have  lK*en  coming  around  with  increasing 
frequency  the  past  few  years,  and  it  is  with  esi>e- 
cial  ])teasure  that  we  welcome  the  Chicinnati 
T'nneit-Star  to  the  ranks  of  the  centurians.  It 
has  outlived  all  of  the  other  pajx'rs  existing  on 
.Vl)ril  25,  1840,  when  the  Spirit  of  the  Times  made 
its  debut. 

The  Timc.s-Star  of  1910  is  representative  of 
the  best  in  .\merican  journalism,  and  it  has  long 
l)ecn  distingui.shed  in  a  city  eminent  for  good 
newspapers.  It  has  not  been,  like  other  news¬ 
papers  of  its  general  tjT>e,  a  “.school”  from  which 
men  graduated  to  greatness  in  bigger  fields;  a  job 
on  the  Time.s-Star  has  usu.ally  meant  a  long  life¬ 
time  of  employment  in  what  u.sed  to  be  called 
a  “happy  family”  before  government  became  the 
fount  of  all  wisdom  and  kindnc.ss.  The  Times- 
Star  is  still  a  happy  family.  We  can  wi.sh  for  its 
owners  and  its  staff  nothing  better  than  that  it 
will  still  l)e  one  when  the  next  hundred  years 
ticks  off  the  big  wheel. 

SOUND  COUNSEL 

NEWSPAPER  PUBLISHERS  will  do  well  to 

give  careful  reading  to  the  report  of  the  .\NPA 
newsprint  committee,  submitted  to  the  conven¬ 
tion  this  week  and  printed  on  another  page  of 
this  issue.  One  paragraph  in  i)articular  is  worth 
attention: 

“Nothing  in  this  report  should  lead  any  pub- 
li.sher  to  fail  to  make  contracts  for  his  rea.sonable 
requirements  and  take  the  tonnage  in  equal 
monthly  installments,  .so  as  not  to  throw  an  undue 
burden  on  production  facilities  next  fall  when  the 
mills  might  be  least  able  to  make  up  quickly  for 
what  the  publisher  had  failed  to  order.” 

That  sentence  may  be  no  literary  gem,  but  it 
is  sound  common  sense  which  no  new.spaper 
owner  can  afford  to  ignore.  There  is  no  paper 
shortage  in  this  country  now.  There  is  not  likely 
to  be  any  shortage,  since  the  modem  mills  now 
operating  in  the  U.S.A.  and  Canada  have  ample 
capacity  to  care  for  all  domestic  requirements,  as 
well  as  the  needs  of  customers  in  other  countries 
whose  normal  European  supplies  have  been  cut 
off.  We  repeat,  there  is  and  there  should  be  no 
shortage,  but  the  appearance  of  .scarcity  might 
easily  be  created  in  the  pre.sence  of  a  sudden  and 
uncoordinated  demand  by  ncw.spapers  which  had 
economized  not  wisely  but  t(K)  well  in  the  early 
months  of  this  vear. 


those  days  did  not  encourage  a  reporter  to 
imagine  what  a  man  might  have  or  should  have 
said.  They  permitted  paraphra.ses.  but  when  the 
inverted  commas  came  into  action,  there  had  to 
Ire  no  doubt  whatever  that  the  exact  words  were 
u.sed  in  their  accurate  context.  We’ve  always 
thought  the  rule  was  good,  and  it’s  always  been 
in  force  in  the  Editoh  &  Pi  blisher  operation. 
We  hoire  that  recent  “dramatic”  innovations  slon’t 
put  it  out  of  date. 

.\rthur  Krock  writes  about  the  new  reporting 
.style  in  his  .Wj/:  York  Times  column  of  .Vpril  23. 
He  traces  back  to  Drew  Pear.son  and  Bob  .\llen 
the  practice  of  attributing  remarks  to  the  Presi¬ 
dent  in  direct  quotes;  he  relates  that  most  re¬ 
cently  it  has  been  applied  by  Messrs.  Kintner  and 
.\l.soj)  in  reirorting  a  .suppo.scd  tran.satlantic  tele- 
)>hone  conversation  between  the  President  and 
.\mba.s.sador  Bullitt  “shortly  after  20  minutes  to 
three  in  the  morning  of  Sept.  1,  19.S9.”  Mr. 
Krwk  remarks  that  these  two  able  and  ubiquitou> 
correspondents  were  probably  not  under  the 
Pre.sidcnt’s  lied,  also  that  it  is  unlikely  that  either 
the  Pre.sident  or  the  Amba.s.sador  had  a  transcript 
of  their  early  morning  talk.  The  quotations, 
thereffirc,  rested  upon  .someone’s  memory  or  notes. 

Direct  quotations  are  .seldom  pt'rmitted  to 
regidar  correspondents  by  the  Pre.sident — for  very 
well  founded  reasons.  The  limitation  works  no 
hardship  on  either  jrre.ss  or  public,  especially  in 
the  pre.sent  admini.stration’s  lilrerality  with  in¬ 
direct  quotes  and  background  material.  IMien 
exact  words  have  to  l)e  used,  on  rare  and  imjxn- 
tant  occa.sions.  Mr.  Roo.sevelt  has  always  given 
the  authorization.  And,  as  Mr.  Krock  .says,  the 
White  Hou.se  has  had  no  rebuke  for  the  new  and 
daring  form  of  reporting. 

It  is  a  bit  ironical  that  a  Pre.sident  who  lias 
been  accused  by  his  political  foes  of  .seeking  to 
dominate  the  press  is  so  concerned  alx)ut  pres.' 
freedom  that  he  has  done  absolutely  nothing  to 
stop  or  limit  this  abu.se  of  the  reporter’s  privilege. 
The  spot  news  men  ob.serve  the  set  rules  relig- 
iou.sly.  The  Ixjok  writers  and  the  feature  reporter' 
are  bound  by  no  conventions,  anrl  the  IMiite 
House  seems  to  feel  that  nothing  can  be  <lone 
about  it. 

We  want  no  limitation  of  any  kind  on  the 
writing  privilege,  except  those  imposed  by  d^ 
cency,  good  taste,  and  the  wish  to  tell  the  whole 
truth.  No  other  limitation  should  be  needed, 
but  it’s  about  as  plain  as  anything  can  be  that 
some  limitation  will  be  imposed  unless  the  “direct 
quote”  p>eople  use  discretion  with  their  new 
instrument.  At  an  hour  when  the  press  in  nio't 
of  the  w’orld  is  being  operated  like  a  cannon  or 
flame-thrower,  it  is  hardly  opportune  for  the 
guardians  of  the  right  to  print  without  restraint 
to  abuse  a  priceless  privilege. 

NOTATION  ON  AN  ANTHEM 

Oh,  God  will  save  her,  fear  you  not: 

Be  you  the  men  you’ve  been, 

Get  you  the  sons  your  fathers  got, 

.\nd  God  will  .save  the  queen. 

— .4.  E.  Uousman,  in  “1887 


LABORATORY  TEST 

FORTY-TWO  or  so  years  ago,  Joseph  Pulitzer 

welcomed  the  war  in  Cuba.  He  wanted  to 
.see  what  a  little  war  would  do  for  his  New  York 
World — and  when  he  had  found  the  ansiver  a 
few  months  later,  he  was  cured  of  war  for  all 
time.  Circulation  went  to  unbelievable  heights. 
Advertising  didn’t  follow,  and  the  World’s  hand¬ 
some  profits  went  out  of  the  window.  Mr.  Hearst, 
it  is  said,  also  was  glad  to  learn  of  the  jieace  treaty, 
and  shortly  afterward  he  and  Mr.  Pulitzer  tacitly 
.wrought  an  end  to  their  private  war  in  New  York 
which  had  cost  both  many  millions. 

That  war  compares  to  the  modern  product  as 
a  game  of  jacks  compares  to  professional  football. 
We  have  a  practical  lalwratory  test  of  what  mod¬ 
ern  war  does  to  modern  newspapers  in  the  recent 
experiences  of  the  Briti.sh  press.  According  to 
Time  this  week,  British  newspapers  are  under  a 
triple  squeeze — the  cost  of  newsprint  more  than 
doubled,  the  volume  of  advertising  curtailed,  and 
the  public  di.strustful  of  news  that  the  censor 
filters.  United  States  and  Canadian  publishers 
are  slightly  pinched,  .some  of  them  lielieve,  by  a 
850  price  for  pa|X‘r.  Their  brethren  in  England 
have  seen  paper  costs  jump  in  less  than  a  year 
from  £ll  5s  to  £25,  with  suj)plics  drastically  lim¬ 
ited  becau.se  ocean  tonnage  is  more  urgently 
needed  for  other  tises.  How  many  American 
dailies  could  survive  that  condition? 

Like  most  .\merican  editors,  we  have  long  had 
high  respect  for  the  acumen  and  integrity  with 
which  British  journalism  has  been  conducted. 
We  commented  with  regret,  and  a  bit  of  alarm, 
when  the  Ix)ndon  dailies  fell  down  in  reixirting 
the  crisis  over  the  King’s  abdication  a  few  years 
ago — and  if  Time’s  current  report  is  accurate,  our 
regret  and  alarm  then  were  well  founded.  The 
belief  seems  to  have  grown  in  Britain  that  the 
news  columns  no  longer  tell  the  news.  The  habit 
of  holding  out  unpleasant  news  has  fed  upon  itself, 
it  seems,  and  it  has,  of  course,  had  unhealthy 
stimulation  from  the  wartime  ccn.sor.ship.  The 
public’s  hunger  for  news,  on  the  other  hand,  has 
grown  in  inverse  ratio  to  the  dwindling  supply. 

The  result,  according  to  Time,  has  been  the 
emergence  of  a  flock  of  “news  letters,”  purporting 
to  give  “in.side  information”  that  the  press  no 
longer  purveys.  We  have  our  doubts.  Regard¬ 
less  of  pulling  punches  on  news  like  that  of  Ed¬ 
ward  VI II.  the  Ixindon  press  has  demonstrated 
many  a  time  in  recent  months  that  it  does  want 
to  print  the  news  of  the  war  and  that  it  does 
print  every  scrap  upon  which  it  can  lay  a  finger. 
Some  of  its  comment  has  probably  been  the  op¬ 
posite  of  plea.sing  to  the  ruling  set.  And  so  far 
as  “inside  information”  is  concerned,  it  is  hard 
to  believe  that  any  exists,  or  can  exist,  in  a  land 
which  puts  only  a  gentle  rein  on  the  press,  handle 
its  official  radio  broadcasts  with  marked  frank¬ 
ness,  and  jxrmits  the  reception  of  radio  news 
from  hostile  nations — even  makes  jokes  about 
the  foreign  propagandists. 

The  largest  “news  letter”  is  said  to  have  a 
circulation  of  52,000.  If  each  of  its  17  comjxti- 
tors  had  as  much — and  they  haven’t — the  total 
would  be  puny  beside  the  circulation  of  the  Daily 
Alail,  alone.  That  doesn’t  look  like  much  of  a 
menace  at  this  moment.  It  might  be,  if  Time’s 
information  is  correct,  and  the  idea  got  abroad 
that  newspapers  are  no  longer  concerned  with 
printing  news,  but  rather  with  preserving  the 
privileges  of  a  ruling  class  that  no  longer  com- 
nnnds  complete  tru.st.  We  don’t  think  anything 
like  that  is  ahead,  but  if  it  is,  it  merely  demon¬ 
strates  again  what  has  often  been  proven  on  both 


DIRECT  QUOTES 

ONE  OF  THE  elementary  rules  we  learned  years 
ago  as  a  rei>orter  appears  to  lie  going  into  the 
di.scard.  That  was  the  absolute,  inevitable  neces- 
.sity  for  having  100  per  cent  authority  for  every 
statement  in  a  news  story  or  interview  that  ap- 
|)eared  l>etween  quotation  marks.  The  bosses  in 


THE  CLOCK 

.  .  .  .And  yet  my  own  hands  wound  it 
To  keep  watch  while  I  slept; 

For  though  they  be  with  sorrow 
.Appointments  must  be  kept. 

Sylvia  Townsend  Warner,  tn 
“The  Alarum.” 
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Chicago  Tribune  -  New  York  News 


ton  (W.  Va.)  Herald- Advertiser  is 

recuperating  in  St.  Marys  Hospital,  FOLKS  WORTH 

there,  from  an  appendectomy.  TTM^TJETTM^ 

J.  Z.  Ziegler,  editor,  Florence  (S.  C.) 

Evening  Star,  has  been  appointed  by - 

Gov.  Burnet  Maybank  to  the  board  6  MARKED  the 

of  regents  of  the  South  Carolina  State  niversary  of  the  entrance 
hospital.  Douglas,  classified  advertis 

J.  N.  Blackbourne,  publisher,  Al-  ager  of  the  Co- 

bany  (Wis.)  Herald  for  the  last  six  limbus  (  G  a .  )  _ 

years,  has  sold  his  interest  to  M.  R.  l,edger  and  En-  j 


PERSONAL 

MENTION 


FRANK  G.  HUNTRESS,  publisher, 
San  Antonio  Express  and  Evening 
News,  is  the  donor  of  a  plaque  in 
memory  of  men 
who  both  fought 
in  the  Texan 
army  which  won 
its  independence 
from  Mexico  at 
the  battle  of  San 
Jacinto  in  1836 
and  served  in  the 
C  o  n  f  e  d  e  rate 
army  during  the 
Civil  War,  which 
was  unveiled  at 
San  Jacinto, 

April  24.  The 


Frank  G.  Huntress  year  of  Record  publication  to  24  em- 
project  was  ployes  who  had  advanced  into  a  new 

sponsored  by  Daughters  of  the  Con-  flyg-year  bracket  of  service.  Pins  for 
federacy.  35  qj.  nrore  years  service  are  now  held 

Neal  Van  Sooy,  publisher,  Azusa  by  Marion  Gum,  who  set  type  for  the 
(Cal.)  Herald,  and  president  of  the  first  issue  of  the  Record  45  years  ago; 
California  Newspaper  Publishers  Assn.  L.  V.  Peterson,  A.  E.  Smith,  J.  F 
was  a  speaker  at  the  annual  city  Johnson  and  Idamae  Johnson, 
awards  luncheon  of  the  California 
Safety  Council,  April  19  at  the  Bilt- 
more  Hotel,  Los  Angeles. 

William  Allen  White,  editor  and 
publisher,  Emporia  (Kan.)  Gazette; 

T.  A.  McNeal,  editor,  Topeka  Capital 
and  Rolla  Clymer,  editor  of  El  Dorado 
Times  and  secretary  of  Kansas  Indus¬ 
trial  Commission,  are  writing  pro¬ 
logues  for  the  various  scenes  of  “Kan¬ 
sas  Cavalcade”  the  historical  pageant 
to  be  given  May  7  at  Emporia. 

Gordon  Gray,  president  and  pub¬ 
lisher,  Winston-Salem  (N.  C.)  Jour¬ 
nal  and  Sentinel,  is  again  a  candidate 
for  the  North  Carolina  state  senate 
from  Forsyth  county. 

Dr.  Douglas  Southall  Freeman,  edi¬ 
tor,  Richmond  (Va.)  News  Leader, 
was  the  chief  speaker  before  the  Bap¬ 
tist  Pastors’  Conference  at  a  Fellow¬ 
ship  Banquet  at  Richmond,  April  22, 
in  tribute  to  the  ministerial  students 
of  the  University  of  Richmond. 

John  Temple  Graves,  Ill.,  editor, 

Birmingham  (Ala.)  Age-Herald,  will 

the  graduating  class  of  Albemarle, 

N.  C.,  high  school  June  3. 

Virginius  Dabney,  editor,  Richmond 
(Va.)  Times-Dispatch,  on 
was  the  recipient  of  a  Doctor  of  Let¬ 
ters  degree  conferred  by  the  Uni- 


In  The  Business  Office 


J.  VANCE  THOMPSON,  general  man¬ 
ager  and  co-publisher  with  his 
brother  of  the  Carlisle  (Pa.)  Sentinel 
was  honored  at 
a  birthday  sur-  .j,..  " 

prise  party  £ 
given  by  Mrs. 

Thompson  at  -M 
their  home  in  # 

Carlisle,  April  -,  M 

17,  marking  his  .4  4  ^ 

5  2nd  birthday. 

Among 


and  Bill  Henry,  Los  Angeles  Times 
columnist,  are  members  of  a  Los 
Angeles  committee  sponsoring  “Cham¬ 
pions  of  1940”  in  the  Memorial  Coli¬ 
seum,  May  17  to  raise  funds  for  Fin¬ 
nish  relief. 

Norman  S.  Rose,  advertising  man¬ 
ager,  Christian  Science  Monitor  and 
president  of  the  Advertising  Federa¬ 
tion  of  America,  left  Boston  April  20 
on  a  business  and  vacation  trip  to  the 
Pacific  Coast  and  Canadian  Northwest. 
Charles  E.  Crockett,  secretary  and 
a  treasurer.  South  Bend  (Ind.)  Tribune, 
Presbyterian  Mrs.  Crockett,  have  returned  from 
“  California  where  they  spent  part  of 
the  winter. 

R.  L.  Longworth,  circulation  man¬ 
ager,  Bluefield  (W.  Va.)  Daily  Tele¬ 
graph  and  Sunset  News,  has  been 
manager,  elected  president  of  the  Falls  Mills 
Fishing  Club. 

Grace  Wilder,  auditor,  Raleigh 
.  .  (N.  C.)  News  and  Observer,  has  been 

tunities  in  Advertising”  analyzed  the  elected  president  of  the  Raleigh  Pilot 
modern  changes  that  have  occurred  in  Club  International,  an  organization 
the  business  field.  of  business  women. 

D.  D.  Durr,  chairman  of  the  Los  Steve  Wall  of  Clayton,  N.  C.,  for 
Angeles  Newspaper  Publishers  Assn.,  (Continued  on  next  page) 


(ieorgc  Scalise,  president  of  the 
Building  Service  Employees  Inter¬ 
national  Union,  has  just  created 
a  new  word. 

Arrested  in  New  York  this  week 
on  a  .$100,000  extortion  charge, 

,  Scalise  complained,  “Fve  heen 
i  PEGLERIZED,”  ascribed  his 
trouble  to  articles  by  Westbrook 
Pcglcr  in  The  New  York  World- 
j  Telegram. 

I  These  articles,  like  those  earlier 
leading  to  William  Bioff's  arrest 
:  in  Chicago,  were  part  of  a  num¬ 
ber  attacking  A.  F.  of  L.  leaders 
!  and  practices,  for  the  enlighten- 
!  ment  of  union  members. 

1  Plus  decisive  action  from  authori¬ 
ties  these  Peglerizing  pieces  got 
decided  reaction  from  readers. 

Edward  T.  Leech,  editor  of  The 
Pittsburgh  Press,  says: 

“Pegler  is  the  greatest 


guests  \  ■  r  ^ 

present  were  ■K 

members  of  Mr. 

Thompson’s  Sun-  H  ^ 

day  school  class  - 

of  which  he  is  J.  Vance  Thomps( 
teacher.  He  is 

prominent  in  church  activities  and 

trustee  of  the  ^ _ 

. . , _ ,  _ _  Church  of  Carlisle,  the  oldest  Pres- 

deliver  the  commencement  address  to  by terian  church  west  of  the  Susque¬ 
hanna  River.  The  dinner  was  also  in 
celebration  of  Mr.  and  Mrs.  Thomp¬ 
son’s  24th  wedding  anniversary. 

April  19  P-  H.  Batte,  business 

Charlotte  (N.  C.)  Observer,  address- 

_ _ _  _  ing  the  journalism  class  of  Davidson 

versity  of  Richmond  for  his  fearless  C.,  on  April  12  on  “Oppor- 

championship  of  “justice  and  brother¬ 
hood.” 

Charles  C.  Carlin,  was  re-elected 
president  and  editor  of  Alexandria 
(Va.)  Gazette  for  the  16th  consecu¬ 
tive  year,  and  Edgar  S.  Bayol,  32,  was 
elected  vice-president  and  general  i 
manager,  at  a  meeting  of  the  Alex¬ 
andria  Gazette  Corp.,  last  week.  Mr. 

Bayol,  has  been  with  the  Gazette  for 
14  years  in  its  editorial  and  advertis¬ 
ing  department  and  for  the  last  eight 
has  been  general  manager  of  the  Alex¬ 
andria  Printing  Shop  and  will  also 
continue  in  that  capacity. 

Clarence  F.  Byrns,  editor.  Fort 
Smith  (Ark.)  Southwest  American 
and  Times  Record,  spoke  April  20  at 
the  Arkansas  Real  &tate  Assn,  con¬ 
vention  at  Rogers. 

Mrs.  Albert  H.  Stackpole,  wife  of 
the  editor  and  publisher  of  the  Har¬ 
risburg  (Pa.)  Telegraph,  has  been 
named  to  the  State  Welfare  Commis¬ 
sion,  by  Governor  Arthur  H.  James, 
to  succeed  Mrs.  Emma  Guffey  Miller, 
sister  of  Senator  Guffey,  whose  term 
has  expired. 

F.  A.  Miller,  president  and  editor, 

MutJi  Bend  (Ind.)  Tribune,  and  Mrs. 

Miller  have  returned  from  a  five-week 
sojourn  in  St.  Petersburg,  Fla. 

Miss  Joanne  Pinckard,  daughter  of 
R-  R.  Pinckard,  editor  of  the  Hunting- 


one-man 

newspaper  in  newspaper  history. 
His  series  on  the  A.  F.  of  L.  has 
created  more  reader-interest  than 
any  feature  now  being  published. 
They  are  not  only  great  reporting 
but  a  national  public  service.” 

Pegler  will  Peglerize  more.  And 
popularize  every  paper  in  which 
his  “Fair  Enough”  column  ap¬ 
pears.  When  would  you  like  to 
start  “Fair  Enough”? 


player's  bible 

BRIDGE  is  still  the  nation's  ace 
indoor  game.  And  the  ace  name 
in  bridge  is  still  Ely  Culbertson! 
His  daily  comments  on  the  game 
are  universally  respected,  looked 
for  and  quoted.  According  to 
Culbertson  now  appears  in  more 
than  100  leading  newspapers. 
It's  the  .slam  bridge  feature  that 
brings  results! 

For  proofs  and  prices,  write,  phone  or  wire — 


FEATURE 

SYNDICATE 

220  EAST  4^ND  STREET 
NEW  YORK  CITY 


EDITOR 


PUBLISHER 


PERSONALS 


six  years  a  member  of  the  advertis- 

ing  staff  of  the  Raleigh  (N.  C.)  Times,  In  The  Editorial  RoOmS 

has  joined  the  Goldsboro  (N.  C.)  - - 

Herald  as  advertising  manager.  RICHARD  CLARKE,  managing  edi- 

Sam  Hecht,  recently  with  the  jVeic  York  Daily  News,  has  re- 

Brookhjn  Eagle  and  prior  to  that  for  turned  from  a  spring  vacation  in  Flor- 
40  years  with  the  Hearst  interests,  has  jda.  During  his  absence  Edgar  Bean, 
bten  named  advertising  director  of  news  editor,  was  acting  managing  edi- 
Travel  Agent  and  Traveler ,  issued  by  tor. 


New  York  Herald  Tribune  advertis-  photo  attendant  for  the  Associated 
ing  department  has  joined  O.  W.  Me-  Press  in  Buffalo,  is  now  a  staff  pho- 
Kennee  Company,  Advertising,  New  tographer  with  the  Buffalo  Evening 
continued  from  page  61  York,  as  account  executive.  News. 

Jack  Carley,  David  Bloom  and  Ida 
Clemens,  of  the  Memphis  (Tenn  ) 


RICHARD  CLARKE,  managing  edi-  of  journalism  at  the  April  13  Missis- 
tor,  New  York  Daily  News,  has  re-  sippi  Valley  Press  Assn,  convention 
turned  from  a  spring  vacation  in  Flor-  at  Memphis. 

ida.  During  his  absence  Edgar  Bean,  ^  Westfield  (Mass.) 


photo  attendant  for  the  Associated  A  a* 

Press  in  Buffalo,  is  now  a  staff  pho-  Upy  HI  |  i  1/ 

tographer  with  the  Buffalo  Evening 

WILLIAM  HENRY  TUCKLEY,  59, 
Jack  Carley,  David  Bloom  and  Ida  music  critic  and  financial  editor  of 
Clemens,  of  the  Memphis  (Tenn.)  Syracuse  (N.  Y.)  Post-Standard  and 
Commercial  Appeal  editorial  staff,  widely  known  organist  and  choirmas- 
were  in  charge  of  a  forum  discu^ion  ter,  died  April  22  at  his  Syracuse 


e  merican  a  ..  Thomas  F.  MeSorley,  Jr.,  managing  torial  staff,  succeeding  Marlen  Pew,  the  New  York  City  area  he  joined 

■  editor,  Lowell  (Mass.)  Sun,  under-  jj..^  resigned.  Other  city  staff  addi-  the  Binghamton  (N.  Y.)  Sun  and  in 

Ralph  Campagna,  formerly  of  the  went  an  appendectomy  at  St.  John’s  tions  include:  George  Hargraves,  from  1920  joined  the  Post-Standard. 

_ —  ■  ■  .  Hospital,  Lowell,  April  13.  the  Northampton  office  and  Harley  John  W.  Barnes,  93,  co-publisher 


of  journalism  at  the  April  lo  Missis-  home,  after  a  period  of  failing  health 
sippi  Valley  Press  Assn,  convention  two  abdominal  operations.  He 

at  Memphis.  received  his  early  music  and  news- 

R.  Fobes.  of  the  Westfield  (Mass.)  paper  training  in  England  before  com- 
Herald,  a  weekly,  has  joined  the  ing  to  the  United  States  when  he  was 
Springfield  (Mass.)  Daily  News  edi-  20.  After  a  brief  teaching  career  in 


Springfield  (Mass.)  Daily  News  edi- 
Thomas  F.  MeSorley,  Jr.,  managing  torial  staff,  succoring  Marlen  Pew, 


__ —  -  ■  ■  —  Hospital,  Lowell,  April  13.  the  Northampton  office  and  Harley  John  W.  Barnes,  93,  co-publisher 

EDITOR  &  PUBLISHER  Emll  E.  Jemail,  city  editor,  Newport  Rudkin,  who  has  been  on  the  Spring-  of  Richmond  (Ind.)  Item  from  1894 

Every  Saturdty  Since  1884  Daily  News,  was  awarded  an  field  Republican  staff.  Vernon  to  1901  died  April  21  in  Kokomo, 

engraved  cup  as  a  prize  bowler  at  the  Schenck,  a  member  of  the  city  staff,  Ind.,  of  pneumonia. 

Inchdint  The  loumelisi,  mentd  1807;  Sewtfefn-  Newport  Rotary  Club  annual  bowling  has  been  put  in  charge  of  the  North-  Owen  M.  Phillips,  59,  former  vice- 
meri^  1825;  The  Fourth  Eiteu,  merted  1827.  banquet  April  15.  Jemail  captained  ampton  office.  president  and  business  manager  of 

the  winners.  William  Mullen,  former  police  re-  Pittsburgh  Press,  died  at  his  Pitts- 

Jambs  Wbigbt  Bbowh,  Preside^  ’  Henry  McLemore,  United  Press  porter,  Buffalo  Times  and  lately  edi-  burgh  home  April  19  of  a  heart  at- 


f;TEE5%R'i‘pSararoMSffre  the  winner. 


Owen  M.  Phillips,  59,  former  vice- 
president  and  business  manager  of 


Jambs  Wbigbt  Bbowk,  President 
Jambs  Wbigbt  Bbowb,  Jb  .  Pice  President 
Cbablbs  B.  Gboomes.  Treesnrer 

_ Cbas.  T.  Stuabt,  Secretary _ 

Cenerel  O^es: 

Seventeenth  Floor  Old  Timet  Building 
iSnd  Street  snd  Brosdwsv,  New  York  City,  N  Y 
Tfltphoms! 

BRynnt  8-3062,  3C^.  3054,  3055  snd  3056 
Tbb  Oldbst  Pubusbbbs’  and  Advebtisbbs’ 

_ JOUBNAL  IB  AmBBICA _  _ 

Abtbla  T.  Robb,  Editor;  Wabben  L.  Bassbtt, 


sports  writer,  was  the  principal  speak - 


tor  of  a  community  paper,  has  en-  tack.  He  entered  newspaper  work 
er  at  a  banquet  at  the  Hotel  Bancroft,  tered  the  insurance  business  in  Buf-  in  the  advertising  department  of  the 
Worcester,  April  20,  when  trophies  falo.  old  Youngstown  Telegram,  and  in 

were  awarded  winners  of  the  Central  Charles  French,  of  the  Toledo  Blade  became  advertising  manager. 

Massachusetts  bowling  tournament  copy  desk  and  Mrs.  French,  are  the  When  the  paper  was  purchased  in 
conducted  by  the  Worcester  (Mass.)  parents  of  a  daughter,  Susan  Marie,  1919  by  Scripps-Howard  he  was 


conducted  by  the  Worcester  (Mass.)  parents  of  a 
Telegram  and  Evening  Gazette.  Lin-  born  recently, 
coin  W.  Stoddard,  assistant  managing  t  ^  Fair! 


named  business  manager.  He  went 


lieneiini  Editor;  ^obebt  U.  Bbown,  Netes  Editor;  editor  of  the  Telegram  and  Gazette, 
87altbb  E.  Scbheideb,  Associou  Editor;  Jobm  J.  aurarHoH  fho  r>rivo« 

Clovcbeb.  Steebbn  I.  Mobcbab,  Jacb  Pbicb.  awaroeo  me  prizes. 


J.  W.  Fairley,  veteran  legislative  ^  Pittsburgh  as  business  inanager  of 
D _ \  c* _  the  Press  m  1925  and  retired  four 


eauor  oi  me  leiegram  ana  oa^eite,  ^veporter,  Regina  (Sask.)  Daily  Star, 

Clovgber.  Stepbem  j.  Mobchak,  Jace'  Peice,  awarded  the  prizes.  which  ceased  publication  Feb.  3,  has  later 

Feabe  FEHmAB.  Mrs  S.  L  Hake,  Librarian.  OlHe  James,  picture  page  editor  and  been  appointed  publicity  director  of  J 

T ‘s^Lt,  fditorial  writer  Cincinnati  Enquirer,  the  Saskatchewan  provincial  depart- 
Adoertisine  Director;  Geobgb  H.  Stbate,  Circulation  IS  convalescing  from  a  recent  operation  ment  of  natural  resources 
tfMBwr;  Louit  A.  Fontainb,  Classified  Manatee;  in  a  Cincinnati  hosoital.  He  was  for-  _ 1  T,  _ r _ c, 


MMBwr;  Louii  A.  roNTA^B,  uiosst/ua  Manatee;  m  a  Cincinnati  hospital.  He  was  lor-  ^ 

Waskintion,  D.  C  CorresjtondeM.  Genebal  Pbbb.  u'^J'iy  charge  of  editorial  page  Angeles  Herald  &  Express 

Abbociation,  Jame«  J.  Butleb  .nd  Geobge  H.  defunct  Louisville  is  writine  a  column  “Between  You  and 

Manning,  Jb.,  1376  Sattonal  Press  Ctuh  Bldt  ,  Herald-Post. 

Phone  Metropoliun  1080.  ,  .  ,. 

Ciicato  Editor.  Geobge  A  Bbandenbu.c,  821  y^-’tor  Schoffelmayer,  agricultural 
tWm  Guarantee  and  Accident  Buildint,  360  North  editor,  Dallas  Morning  News,  spoke 


:en  appointed  publicity  director  of  ^nohue.  26,  Ann  Arbor 

e  Saskatchewan  provincial  depart-  > 

ent  of  natural  resources.  monoxide  gas  poison- 

„  ,  „  ,  „  ....  ihg  in  his  automobile  near  that  city 

Earl  R.  Obern,  former  financial  edi-  ^p^ii  jg.  He  had  been  in  ill  health, 
r  of  Los  Angeles  Herald  &  Express  ,  rr  Art  e 

JoHN  V.  CoNNELL,  49,  for  16  years 


Herald-Post. 


is  writing  a  column  “Between  You  and  ™  ^ 

Me”  now  aopearing  in  the  Los  An-  ^ 

noloo  Pro.*  Daily  News,  died  April  20  at  Mercy 


eraia-s-osi.  aopearing  in  the  Los  An- 

Victor  Schoffelmayer,  agricultural  gdes  Southwest  News-Press. 


»MZn  Are  Tol^tZn  6771  euuor.  ^au«s  ivioruu.y  iveus  spoxe  Carlin,  formerly  associated 

Muhitan  Ate.,  iM.  ueArborn  .  —  April  16  at  the  Louisiana  Bankers  ...  ^  Tj,.f 

Pacific  Coast  Correspondent.  Gimebell  Watson.  Acer,  d  RVircrcnc-t  Hie  the  United  Press  office  in  Buf- 

J132  Drrhy  Sirrrt,  Berkeley,  CaI.,  Telephone:  Thorn-  A^n.  convention  at  Shreveport.  Hs  Associated  Press 

wall  5557;  Ken  Tatlob,  1215  North  Hobart  Boul.,  address  related  to  research  which  has  .  a  • 

Los  Angeles,  Tel^hone,  Hempstead  5722  stden-  evolved  new  uses  for  asricultural 


lui«(  Representative:  Duncan  A.  Scott  Sl  Co.,  Mills 
Buildint,  San  Francisco;  Telephone  Sutter  1393; 
Western  Pacific  Buildint,  t-os  Angeles,  Telephone 
Prospect  1975; _  _ 


evolved  new  uses  for  agricultural 
products. 

Edward  W.  Cochrane,  Chicago  Her- 


,  Hospital  of  a  ruptured  appendix.  He 
Milton  Carlin  l^ormerly  associated  ^  ^^rld  War  veteran, 

ith  the  United  Press  office  m  Buf-  r, 

lo,  is  now  on  the  Associated  Press  Chiles  M.  Inman  70,  on  the  Bostoi. 
aff  in  that  city.  Herald  staff  more  than  10  years  and 

until  his  retirement  four  years  ago 
Carl  J.  Sweeney,  police  reporter.  New  England  manager  of  Trans-Radio 


London  Ofiee:  Veba  Chandleb,  7  St.  Martini  Mew^  ald-American  sports  editor  and  super- 
Trafalgar  Square,  London.  W  C  2,  England,  Tele-  vising  SDOrts  editor  of  the  Hearst 


Worcester  (Mass.)  Evening  Gazette  News  Service,  died  suddenly  in  a  Bos- 
and  Mrs  Sweeney  are  the  parents  of  restaurant  April  19.  Previous  to 


a  daughter,  born  April  6. 


1917  he  was  owner  and  publisher  of 


5!“,S“BJ.TH*iD®RA^B  newspapers,  presided  as  chairman  of  Charles  (Tip)  O  Neil,  formerly  a  re-  the  Warwick  (R.  I.)  Pawtuxet  Daily 

pbooe  Eioile  07-70  Paris,  France,  Business  OjfUe  a  sports  luncheon.  Sponsored  by  the  Ciucitutati  Fost  and  the  News. 


Chicago  Headline  Club  of  Sigma  Delta  more  recently  publicity  man 

Semee,  76  Ru.  Petus-Ckamps,  Telephone  Opera  ^hi,  April  17.  Prominent  sports  celeb-  Hamilton  County  Republican 

Far  Eastern  Correspondent:  Hans  R.  Iohansen,  rities,  including  Bob  (“No-Hit")  organization,  underwent  an  emergency 

Feller,  and  Chicago  sports  writers  operation  for  appendicitis  last  week. 


c-o  Otaka  Mainichi,  Osaka,  Japan  and  Jamts  Sben, 

P.  O.  Box  107,  Chung  King,  Chini. _ _ 

Diselat  Adveetising  rates  effeetive  Dee  1,  1837 


Enquirer,  more  recently  publicity  man  Charles  L.  Simmons,  35,  former 
for  the  Hamilton  County  Republican  Boston  Traveler  city  editor  and  a 
organization,  underwent  an  emergency  staff  member  10  years,  died  in  a  hos- 


were  guests  of  the  club 


leration  for  appendicitis  last  week.  pital  April  17  after  several  months 
John  D.  Langston,  Jr.,  former  court-  illness.  He  formerly  was  on  the 
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Carroll  Binder.  Chicago  Daily  News  reporter  Winston-Salem  (N.  C.)  Boston  Herald,  Boston  American  and 

foreign  editor,  and  Mrs.  Binder  are  Sentinel,  has  been  placed  on  the  tele-  Pawtucket  (R.  I.)  Times, 
spending  their  vacation  at  Mexico  graph  desk  writing  heads  and  making  Mrs.  Vera  Wilson  O  Dowd.  52.  wife 
City.  '^P  tbe  front  page  under  the  direction  of  J.  M.  O'Dowd  co-publisher  and 


City. 

Mrs.  Herbert  V.  Kohler,  the  former 
Ruth  De  Young  and  former  woman’s 


of  Art  King,  managing  editor. 


general  manager  of  Florence  (S.  C.) 


Paul  A.  Mustard,  of  the  Blooming-  News  died  April  7  in  the  Saunders 


rt  ringl,  coiumB  forty-tWo  line  »te  maker  ca^  at  editor  of  Chicago  Tribune  addressed  (IlM  Pa*>t«graph;  William  But-  Memorial  Hospital,  there,  following 

a  coat  of  822,  per  week  earn!  at  low  a  rate  ou  1  52  the  Appleton,  Wis.,  Business  and  Pro-  tors  and  Kenneth  Frank,  of  the  re-  several  we^s  illness.  She  had  been 

time  basil  at  any  other  schedule  namely,  1182  per  fpcsional  Wnnipn'-;  Cliih  at  a  rfinnpr  Cently  suspended  Battle  Creek  lO  ill  health  for  five  years. 

SrS';  ™eUngAprin6a.rhrCoLayE  (Mich.)  Maon-Ja.™.!  and  .March-  Mas.  R.  T.  CoaBELt.  56.  wife  of 
■chedule _ on  “Women  In  Journalism."  Kovas.  of  South  Bend,  have  R.  T.  Corbell,  editor  of  the  Leesburg 

Clabiified  Rates:  ^  per  agate  line  one  time;  70c  Waltpr  n,i.  ham  Plo«t  t,.  joined  the  South  Bend  (Ind.)  Trib-  (Va.) Loudown  Mirror,  and  forr--- 

per  agate  line  (our  times  Waller  JJUinam.  h'lant-to-h'rosper  n  -11  r.  •  . 

SiTUATioNi  Wanted:  50c  per  agate  line  one  time:  editor,  Memphis  (Tenn.)  Commercial  Trj  J  TW  1  Danville  Register,  d 

40e  per  agate  line  (out  timet  (count  6ve  wordt  to  Appeal  spoke  April  17  at  the  Uni-  Edward  Kiely  was  transferred  to  April  15. 

.lipyl - - -  versitv’  nf  Miccicsinni  Ovfnrrl  at  a  Now  York  office  of  International  Charles  L.  Simmons.  35,  former  city 


tcheduie _ on  “Women  In  Journalism." 

CiAttiriED  Rates:  90c  per  agate  line  one  time;  70c  ..r  i. 

per  agate  line  four  times _  Walter  Durham.  Plant-to-Prosper 

SiTVATioNt  Wanted:  50c  per  agate  line  one  time:  editor,  Memphis  (Tenn.)  Commercial 
^  iiTe)***'*  Appeal,  spoke  April  17  at  the  Uni- 


^ _  versitv  of  Mississioni  Oxford  at  a  lorK  omce  ot  International  uharles  l..  oimmons.  m,  lormer  uny 

SUMCKIPTIOM  RATESt  By  DlAil  pAysblc  io  AdvAQCC  m  J  .  '  N0WS  SprViPP  froTT^  Pit fcKlircrVh  Pditor  RostOTL  TYflt^plpT  And  A  m61Ti“ 

United  StAtei  and  (aland  Poiietiions  14  per  year;  farm  rally  sponsored  by  Omicron  aervice  irom  me  Pittsburgh  raiior,  aosion  1  raveier  ana  a  mem 

Canada,  84.50;  Foreign,  85. _  Delta  Kappa,  fraternity  of  agricultural  a  sports  writer.  ber  of  its  staff  for  10  years,  died  at 

CiuB  .Rates;  The  dub  ratei  are  applicable  to  all  students.  John  Mecklin,  reporter,  Springfield  Deaconess  Hospital,  Boston,  April 

tob^ptioni  in  any  one  o™aniiBtion--whether  paid  ^ ,  (Mass )  Dailu  Nciiie  hac  resigned  to  17.  He  also  had  been  managing  edi- 
(or  by  the  company  01  individuals  Two  aubicnp-  Edward  R.  Place,  who  conducts  owass.;  Yaiiy  ivcios,  nas  resigned  to  rp  T  \  Times 

tioniw«P»;»w«ddi««ei  (or  oDeyeareach.oron*  England  Outdoors”  a  weeklv  Join  the  Hartford  (Conn.)  Newsdaily.  “r  of  the  Pawtucket  (R.  I.)  Ittncs 


tioniw«p»™«*«ddietiet(MODeyeareachoron*  England  Outdoors”  a  weeklv  join  the  Hartford  (Conn.)  Newsdaily.  ^or  01  uie  pau'tucKei  tn.  1.; 

lobicnptiop  for  two  yeart,  87;  thrt*  aubtcnptKini  to  uuiaoors  a  weeKiy  Brook  Clvde  has  been  nampri  nol it  and  was  with  the  Boston  Herald  and 

teparatc  addremi  (or  one  year  each  or  one  aubicnp-  Boston  Globe  Column,  IS  editor  and  .  “i^ooK  L-iyae  nas  been  named  polit-  p  .  ow,.,a.noe/,rynPurs- 

tion  (or  three  years  810;  five  or  more  lubicriptioni  publisher  of  Platitimc  a  monthlv  mag-  *oal  editor  of  the  San  Francisco  News  Boston  Amencan,  as  well  ^  on  ne 
iw  one  group  to  different  addretaea  for  one  year  Bt  P^onsner  01  riagnmc,  a  mommy  mag-  to  succeed  Bennv  Horne  resioneHto  Papers  in  Weenetchee,  Wash.,  and 

88.00  each  or  individual  tubicription  (or  five  yean  at  azine.  which  has  made  its  Boston  ap-  ‘  Home,  resigned  to  ^  ^  ’  T„fpma- 

815  00:  additional  lubtcriotiont  on  the  same  baai.-  - -  ^  become  Dolit  cal  ed  tor  of  the  .Sl/iw  Vvncouver,  B.  C.,  and  foF  the  Intcma 


815  00:  additional  wbicriptioni  on  the  same  bada — 

aamely  three  dollart  each. _ 

Member:  The  Associated  Budneta  Papers  Adver- 


pearance.  cunui  ux  me  oan 

*T  J-  sa  T  At  tw,.  Francisco  Examiner.  Peter  Lee  has 
"‘tr  Mr.  Clyda  as  assisual  city 


become  political  editor  of  the  San  Vvneouver,  B.  C.,  and  for  the  Intema- 
Francisco  Examiner.  Peter  Lee  has  News  Service  in  San  Francisco. 


rising  Federarion  erf  America*  Narional  editorial  reporter,  won  first  prize  for  best  j-4.  r»  i  assisuim  ciiy 

AaaociatioB.  National  Better  Budneai  Buresui  and  I  J  t  1  a  •  «Ltor,  Paul  Conant  has  stepped  up 

the  AudiiBureau  of  Cinmlationa  with  an  average  general  reporting  at  the  annual  Matrix  tQ  thg  j.Qpy  Jggjj  jjg  .g 


Six  Monthi 

Ended 

Net 

Paid 

Dec.  31.  1939 . 

12.227 

•  1938 . 

12.141 

•  1937 . 

11,738 

*  1936 . 

10.855 

•  1935 . 

10,178 

•  1934 . 

9,651 

•  1933 . 

8,625 

•  1932 . 

9.337 

•  1931 . 

10,116 

•  1936 . 

10,403 

•  1929 . 

10.180 

_ z:  Table  banquet  of  the  Los  Angeles  „  ZC  .Tr  t 

Toui  Dit-  alumnae  chapter  of  Theta  Sigma  Phi,  nointiMente  ar  1 

tribution  a_  -i  m  t  /--iu  a  r  as®  wa-  pointments  are  effective  May  1 

■  April  19.  Lona  Gilbert  of  the  Times’  Horhort  Hoii  au„ 


IS  assistant  city  Wiluam  Bosworth,  52,  night  fore- 
las  stepped  up  man,  Boston  Globe  monotype  room 
Bob  De  Roos  is  and  with  the  Globe  for  the  past  16 
page.  The  ap-  years,  died  April  13  at  his  home  in 
e  May  1.  Medford,  Mass. 

er  of  the  Grand  David  W.  Hildreth,  correspondent 
u  of  the  Asso-  for  American  newspapers  in  Cuba 


women’s  d^artmrt  SvW  Herbert  Hall,  manager  of  the  Grand  David  W.  Hildreth,  correspondent 

Times  fashion  editor’  Marjorie  Hesse’  (Mich.)  bureau  of  the  Asso-  for  American  newspapers  in  Cuba 

Arcadia  Tribune  writer  Julie  Stokes’  Press,  was  the  author  of  the  during  the  Spanish  American  War, 

North  Hollywood  Valley  Times  re-  play  submitted  at  the  and  the  newspaperman  who  got  the 

porter  and  Mildred  Winters  Fillmoro  m^tmg  of  the  Michigan  Asso-  first  picture  of  CJeneral  Weyler’s  ex- 

H^rald  staff,  were  other  priz^  winners.  at^Sand^I^JSf  aSi‘^*  -1?®*!®”  executioner,  died  rewntly  at  his  y^nter 
Tjr'  i-f  J.  a  i.  at  L,rand  Rapids,  April  20.  Trie  play,  home  m  Sarasota,  Fla.  He  formerly 

George  B  Facik,  former  staff  pho-  Utled  “Hold  for  Release,”  was  in  one  edited  and  published  the  Newport 
tographer,  Syracuse  Journal  and  wire  act.  (Vt.)  Express  and  Standard. 
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On  Ma'icU 

...and  in  step  with  better  business 

the  following  publishers  and  others 
have  recently 


•  • 


purchased 


r" '  ,  ^ 

.'•4:^  ■'  il 

T  i  Ip,  1/  :Wr^^ 
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Binghamton  Press 

Cleveland 
Plain  Dealer 

Conde*Nast 

Publications 

Diario  de  la  Marina 
Havana 

International 
Color  Printing  Co. 

Miami  Herald 

Neo-Gravure 
Printing  Co. 

Philadelphia  Inquirer 

Son  Francisco 
Chronicle 

Spokesman  Review 

Syracuse 

Post-Standard 


There’s  little  that  words  can  add  to  a  record  like  this.  It  offers 
conclusive  proof  that  progressive  publishers  and  printers,  who  "see 
all”  before  they  make  equipment  decisions,  find  the  greatest  return 
from  their  investment  in  Hoe  Equipment.  They  enjoy  all  the  operat 
ing  benefits  of  the  latest  Hoe  mechanical  improvements  and  rely  on 
the  unchanging  traditions  of  superior  design  and  construction  w  hich 
are  incorporated  in  every  piece  of  Hoe  Equipment. 

R.HOE  &  CO.,  Inc 

General  Offices:  910  Host  138th  St.  (At  East  River) 
New  York,  N.  Y. 

boston  SAN  FRANCISCO 


HOE  SUPER-PRODUCTION, 

I  SUPER-SPEED  NEWSPAPER, 
ImAGAZINE  AND  ROTOGRAVURE 


UNITS 


HOE  SUPER-PRODUCTION, 
NEWSPAPER  AND  MAGAZINE 

FOLDERS 


57 

HOE  THREE-ARM 

REELS 

HOE  ELECTRIC  AUTOMATIC 

TENSIONS 

31 

HOE  FULL-SPEED 

PASTERS 


COLOR  ATTACHMENTS 
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EDITOR  &  PUBLISHER 


Bureau  Reports 
Success  in  Drive 

continued  from  page  18 


collopes  and  non-commercial  orpanizations. 

The  Bureau  ha?  also  in  mind  the  prepara¬ 
tion  of  additional  promotion  and  research 
material  built  around  the  accumulated  data 
developed  by  “The  Continuing:  Study.” 

Another  project  that  is  being  considered 
is  a  trade  pai)cr  campaign  as  soon  as  funds 
arc  available. 

To  t.ake  care  of  its  exp.anding  activities 
the  research  and  promotion  department's 
personnel  h.as  been  enlarged  by  the  addition 
of  a  copywriter,  and  by  replacing  a  half-time 
artist  with  a  full-time  artist.  Further  en¬ 
largement  to  meet  increasing  demands  will 
follow  when  funds  arc  available. 

srnooi.s  snow  intkrkst  in  d.vt.v 


An  encouraging  and  important  by-product 
of  the  Bureau's  promotion  and  research  ma¬ 
terial  is  the  use  to  which  it  is  being  put  In 
educational  institutions. 

An  increasingly  large  number  of  schools 
and  colleges  have  been  demanding  copies  of 
the  Bureau's  publications  for  classroom 
purposes. 

TTie  Bureau  now  has  .a  list  of  151  profes¬ 
sors  and  instructors  in  86  major  colleges,  to 
whom  its  material  is  being  sent  regularly. 

In  view  of  the  widespread  attacks  on  ad¬ 
vertising.  and  the  extensive  anti-advertising 
propaganda  to  which  students  and  instruc¬ 
tors  are  subjected,  we  feel  that  the  penetra¬ 
tion  of  the  Bureau’s  material  in  schools  and 
colleges  is  a  very  important  step  forward. 
DE.\I-ER  EDEC.ATION  IS  MI'CII  NEEDED 

Attention  of  the  membership  is  called  to 
the  fact  that  work  is  needed  in  nearly  every 
city  upon  retail  dealers  to  arouse  their  in¬ 
terest  in  newspaper  advertising  as  a  means 
of  moving  manufacturers’  goods.  Here, 
again  our  competitors  in  the  radio  and 
magazine  field  have  done  a  job  which 
newspapers  have  largely  neglected.  As  a 
result,  dealers  that  have  not  recently  been 
asked  to  think  about  the  basic  value  of 
newspapers,  have  often  voted  in^  favor  of 
other  mediums  when  their  opinions  have 
been  sought  as  to  how  the  manufacturers 
whose  goods  they  sell  should  advertise. 

Even  dealers  who  themselves  are  success¬ 
ful  newspaper  advertisers,  and  who  could  not 
be  induced  to  drop  their  newspaper  cam¬ 
paigns.  h.ave  b<-en  known  to  express  a  prefer¬ 
ence  for  other  mediums. 

It  is  believed  this  situation  can  be  renw- 
die<l  if  newspapers  will  show  the  dealers  the 
facts  A  persistent,  aggressive  campaign,  in 
which  all  members  can  join,  should  solve 
the  problem  quickly.  While  the  Bureau  will 
shortly  lay  a  plan  of  suggested  procedure 
before'  the  membership,  we  urge  each  news¬ 
paper  to  canvass  the  situation  in  its  own 
locality,  and  prepare  to  do  its  part  in  this 
important  undertaking. 

TO  MEET  .\TT.\rKS  ON  .\DVERTISING 

Attack  on  advertising — b.y  government, 
groups  and  individuals —  continue  to  offer  a 
serious  problem.  The  Bureau  is  working 
with  committees  of  advertisers  and  ag^ts 
to  find  a  solution.  It  is  plain  that  pubUc 
ignorance  invites  these  attacks:  if  the 
public  cannot  get  the  facts  they  are  apt  to 
accept  the  misrepresentations  of  those  who 
tell  them  advertising  does  not  treat  them 
fairly.  A  new  series  of  Bureau  promotion 
advertisements  will  contain  copy  dealing 
with  this  subject. 

If  advertisers,  both  national  and  local,  can 
be  induced  to  use  some  of  their  space  to  tell 
the  public  why  they  employ  advertising  as 
the  cheapest  possible  form  of  mass  selling, 
much  may  be  done  to  correct  some  erroneous 
beliefs.  In  this  Committee’s  judgment,  the 
membership  can  do  a  constructive  job  on 
these  lines  with  their  own  advertisers. 

183  MEMBERS  JOINED  UNDERWRITING 
PLAN 


The  Underwriting  Committee,  announced 
in  the  1939  report,  consisted  of  Frank  E. 
Tripp  of  the  Gannett  Newspapers,  chair¬ 
man.  Col.  Julius  Ochs  Adler  of  The  New 
York  Times,  and  William  G.  Chandler  of 
the  Scripps-Howard  Newspapers.  Through 
meetings  of  newspaper  publishers  held  in 
the  East  and  Middle  West,  through  personal 
solicitation  and  by  mail,  the  committee  suc¬ 
ceeded  in  obtaining  pledges  from  18.‘1  mem¬ 
bers  to  increase  their  dues  for  varying  pe¬ 
riods,  toward  making  possible  the  $400,000 
annual  budget  proposed  originally  by  the 
United  Front  movement.  As  a  result,  the 
Bureau’s  indicated  gross  income  for  the  cur¬ 
rent  fiscal  year  is  $.351,891.25. 

Most  of  the  increased  commitments  were 
made  for  the  period  of  three  years  requested 
by  the  committee.  Many  newspapers  multi¬ 
plied  their  dues  by  five  times.  In  this  group 
were  a  number  of  smaller  publications  as 
well  as  large  metropolitan  dailies. 

Increased  subscriptions  were  called  for 
quarterly  payment  June  1.  19.39.  Suhsequent 
subscriptions  were  put  into  effect  as  soon  as 
pledges  were  received.  A  numlier  of  mem¬ 
bers  have  made  promises  of  further  support 
and  still  others  have  the  proposal  under 
favorable  consideration.  It  is  the  hope  of 
the  Underwriting  Committee  that  the  bud¬ 
getary  goal  of  $400,000  a  year  will  be 
reached  this  year. 

Your  Committee  submits  to  the  members 
that  have  not  yet  joined  in  this  underwriting 
proposal  that  the  Bureau’s  work  is  just  as 
important  to  the  national  newspaper  linage 
of  one  newspaper  as  to  another.  Enough 
progress  has  been  made  with  the  new  pro¬ 
gram  to  prove  that  the  job  of  stopping  linage 


losses  ami  building  up  new  business  can  be 
done  if  the  money  support  is  forthcoming. 
We  believe  the  problem  resolves  itself  into 
gathering  the  factual  data  to  prove  the  value 
of  newspaper  advertising,  dramatizing  that 
data  in  good  promotion,  and  selling  the  result 
aggressively  to  the  heads  of  industry  and  to 
.advertising  agencies.  Further  financial  help 
should  therefore  prove  a  sound  investment 
for  all  the  membership  that  have  not  so  far 
responded. 

FIELD  SECRETARY  WORKS  WITH 
MEMBERSHIP 

Your  Committee  created  the  position  of 
field  secretary  at  its  September  meeting, 
and  on  January  1.  John  W.  Barndollar  joined 
the  New  York  office  in  that  capacity. 

Mr.  Barndollar  is  devoting  his  attention 
to  all  matters  concerning  memlxTship,  in¬ 
cluding  the  recruiting  of  new  members,  con¬ 
tacts  with  publishers’  representatives  and 
keeping  in  touch  with  present  members  on 
matters  of  mutual  interest.  His  work  will 
relieve  other  executives  who  now  are  able  to 
concentrate  on  s.ales  activities. 

He  reports  11  new  memberships  since 
the  first  of  the  year,  and  favorable  considera¬ 
tion  now  being  given  by  a  number  of  nou- 
members,  several  of  which  are  expected  to 
join  the  Bureau  within  the  next  month. 

After  making  several  field  trips  and  per¬ 
sonal  calls  on  a  large  number  of  non-mem¬ 
bers,  he  reports  th.at  unfamiliarity  with  the 
Bureau’s  work  is  general  among  non-mem¬ 
bers.  and  that  considerable  mi.ssionary  work 
among  non-participants  is  apparently  nec¬ 
essary. 

The  membership  of  the  Bureau  at  April 
15,  1940.  stood  at  619.  Of  the  ANPA 
membership  of  448.  .3.35  .are  members  of  the 
Bureau  and  11.3  are  not  members.  To  the 
latter,  your  Committee  submits  that  they 
should  at  once  join  in  the  Bureau’s  .activities, 
not  alone  because  fneir  support  is  needed, 
hut  because  Bureau  membership  is  of  far 
greater  value  th.an  ever  before  to  the  indi- 
vidu.al  paper.  The  s.ales  promotion  material 
alone,  which  memlxTship  now  makes  avail¬ 
able.  is  used  by  a  large  percentage  of  mem- 
bera  to  cre.ate  new  business  in  their  own  fields 
and  helps  to  offset  the  dues  the.v  p.ay.  Since 
the  Bureau  now  h.as  a  well-established  pro¬ 
gram  and  a  staff  large  enough  to  be  effective, 
each  new  dollar  carries  a  plus  value  in 
momentum  for  the  work. 

SrECI.M.  WORK  OF  THE  COMMITTEES 

Your  Committee  in  Ch.arge  held  its  sched¬ 
uled  meetings  in  New  York  in  April  and  in 
Chicago  in  Oetolier.  19.39.  and  in  .addition 
a  three-da.v  speei.al  session  at  Hot  Springs. 
Va..  in  September,  where  .an  intimate  study  ~ 
of  the  Bureau’s  program  resulted  in  a  num¬ 
ber  of  important  plans.  Tliirteen  of  the 
members  .also  attended  the  Association  of 
National  Advertisers  convention  at  Hot 
Springs  in  October,  where  .an  official  .an¬ 
nouncement  was  m.ade  by  that  org.aniz.ation 
of  “The  Continuing  Stiid.v  of  Newspaper 
Re.ading.”  tVe  were  much  impressed  b.v  the 
interest  in  this  project  of  the  leading  ad¬ 
vertisers  and  agency  executives  who  were 
present,  and  greatly  encouraged  b.v  their 
enthusiasm,  approval  and  unanimous  desire 
to  co-operate  with  the  plan  in  every  way. 

The  Advisory  Committee,  under  the  di¬ 
rection  of  Forrest  R.  Geneva,  advertising 
manager  of  The  Des  Moines  Register  and 
Tribune,  as  chairman,  and  Col.  Leroy  W. 
Herron,  advertising  director  of  TTie  'Wash¬ 
ington  Star,  as  executive  vice-chairman, 
and  the  Expansion  Committee,  under  the 
chairmanship  of  A.  G.  Ruthman  of  the 
Newspaper  Representatives  Association  of 
Chicago.  h,ave  held  a  number  of  joint  meet¬ 
ings  with  the  Bureau’s  staff  throughout 
the  year,  helping  to  shape  promotion  and 
sales  plans.  These  two  committees,  operat¬ 
ing  jointly,  selected  a  sub-committee  consist¬ 
ing  of  Don  D.  Patterson  of  the  Scripps- 
Howard  Newspapers,  Ray  H.  McKinney 
of  J.  P.  McKinney  &  Son,  and  H,arry  li. 
Reynolds  of  Reynolds-Fitzgerald,  Inc.,  with 
which  the  Director  of  the  Bureau  has  main¬ 
tained  a  monthly  contact  for  discussion  of 
mutual  interests.  The  Advisorj- -Expansion 
Committees  have  been  most  helpful,  giving 
freely  of  their  time  and  talents  to  the  many 
co-operative  projects  that  further  the  Bu¬ 
reau’s  work. 

Through  these  committees,  the  Bureau 
staff  has  held  a  number  of  important  meet¬ 
ings  with  publishers’  representatives  of  New 
York  and  Chicago,  who  are  giving  the  staff 
excellent  co-operation. 

PACIFIC  COAST  DIVISION  AND  C.D.N.A. 

BUREAU 

The  Bureau’s  staff  continued  and  further 
•developed  its  program  of  active  co-operation 
with  the  Pacific  Coast  Division,  whose  an¬ 
nual  report  of  work  accomplished  was 
issued  in  March  by  H.  C.  Bemsten,  general 
manager.  This  Division  operates  as  an  au¬ 
tonomous  unit  under  a  Committee  in  Charge 
headed  b.v  Norm.an  Chandler  of  The  Los 
Angeles  Times.  Steps  have  been  taken  re- 
eently  to  incorporate  it.  The  Bureau  bud¬ 
gets  an  annual  item  of  $18,000  toward  the 
maintenance  of  the  P,aeific  Coast  Division. 

'^e  co-operative  work  with  the  Canadian  ' 
Daily  Newspapers  Association  Bureau  of 
Advertising,  was  continued  resultfully  dur¬ 
ing  the  year.  Each  organization  is  now 
publicizing  factual  information  about  con¬ 
ditions  in  both  countries  and  is  exchanging 
information  on  advertising  aecounts  that 
have  an  international  interest. 

THANKS 

The  officers  of  the  American  Newspaper 
Publishers  Association,  regional  and  state 
newspaper  associations,  publishers’  represen¬ 
tatives  and  the  many  individuals  who  have 
given  time,  effort  and  valuable  co-operation 


THE  NEW  WAR  CORRESPONDENT  WIT- 
NESSES  HIS  FIRST  COMPLETE  "BLACK¬ 
OUT." 

Draii'ii  fitr  Editor  &  Publisher  by  Max  P. 
Milians,  Miliaiis  Navstatcr  Service,  New 
York. 


to  the  Bureau  in  the  past  year,  merit  the 
sineere  thanks  of  your  Committee.  The 
business  iiress  should  likewise  be  thanked 
for  its  eonstant  interest  in  Bureau  material 
which  it  has  so  widely  publicized. 

No  perfiiiielor.v  thanks  can  convey  ade- 
ipiately  your  Coiuniittee’s  appreciation  for 
the  loyal  support  of  the  membership  gen¬ 
erally.  At  no  period  in  the  Bureau's  his- 
tor.v  have  so  many  members  expressed  in¬ 
terest  through  personal  calls  at  the  Bureau’s 
ollices  and  through  letters  and  messages  as 
in  the  past  year.  This  encourages  your  Com¬ 
mittee’s  belief  that  the  campaign  to  rein¬ 
force  the  leadership  of  newspapers  as  an 
advertising  medium  will  continue  with  re¬ 
newed  eonfideiiee  and  vigor  and  inere.ased 
I>ros|X'ets  for  sueeess. 

Signed  on  liehalf  of  the  Committee  in 
Charge  of  the  Bureau  of  Advertising. 

EDWIN  S.  FRIENDLY,  Chairman. 


INT'L  PAPER  REPORT 

Montreal,  April  22 — Financial  state¬ 
ment  of  Canadian  International  Pa¬ 
per  Company  for  1939,  presented  at 
the  annual  meeting  held  here  April 
18  showed  a  substantial  improvement 
in  operating  results,  but  not  to  the 
extent  sufficient  to  cover  all  charges, 
including  bond  interest,  depreciation 
and  depletion,  etc.,  the  net  result 
after  such  charges  being  a  loss  of 
$825,703,  against  a  net  loss  for  1938, 
after  similar  charges,  of  $3,211,343. 
Balance  sheet  position  showed  a  sub¬ 
stantial  improvement,  net  working 
capital  at  $17,854,550  being  higher 
than  1938  by  more  than  $3,000,000. 
Sales  by  1939  totalled  $38,380,616  as 
compared  with  $31,614,743.  After 
crediting  miscellaneous  income  and 
after  deducting  costs  of  sales,  general 
expenses,  etc.,  there  remained  a  bal¬ 
ance  of  $5,612,912  available  for  bond 
interest  before  depreciation. 

BAN  ORDER  HITS  PRESS 

An  order  has  been  issued  by  Fed¬ 
eral  Judge  Harry  E.  Watkins  of  Fair¬ 
mont,  prohibiting  publication  by  the 
press  of  the  names  of  grand  and  petit 
jurors,  who  will  serve  during  the 
May  term  of  court  opening  May  14 
at  Huntington,  W.  Va. 

TO  USE  175  PAPERS 

Sinclair  Refining  Co.,  plans  to  use 
175  newspapers  in  110  cities  to  pro¬ 
mote  its  new  Double-Range  H-C 
gasoline.  Full  and  half-page  color 
ads  and  1200  line  space  will  be  used 
at  various  points.  National  magazines 
are  also  on  the  schedule.  Federal 
Advertising  Agency  places  the  ac¬ 
count. 


'^OAKLAND 


U^INTHE  NATION  / 


TOTAL  PER  CAPITA 
EXPENDITURES  IN 
CITIES  OVER  250.000 
POPULATION.* 


1.  Washington  . $679 

2.  Boston  .  562 

3.  Kansas  City  .  524 

4.  Atlanta  .  506 

5.  St.  Paul  .  505 

*6.  Metropolitan  OAKLAND  499 

7.  Portland  .  488 

8.  Los  Angeles  . ,  480 

9.  Minneapolis  . 475 

10.  Dallas  .  474 

11.  San  Francisco  .  470 


Sixth  in  the  United  States 


in  TOTAL  PER  CAPITA 
EXPENDITURES  in  cities 


over  250,000  population, 
Metropolitan  Oakland 
also  LEADS  the  Pacific 
Coast  in  PER  CAPITA 


•U.  S.  Department  of  Commerce  Cen¬ 
sus  of  Busines.s. 


FOOD  EXPENDITURES. 


THE  OAKLAND  TRIBUNE*  DOMINATES  THIS 
GREAT  PACIFIC  COAST  MARKET 

1.  ^Greatest  Home  Delivered  City  Circulation  in  Northern  Cali¬ 

fornia! 

2,  *67%  Greater  Net  Paid  Circulation  than  any  other  Oakland 

Paper! 


ASSOClATtD  RfllSI  .  .  WlftlfwOTO  .  .  .  UNlTtO  rttSS 


National  Representatives:  WILLIAMS,  LAWRENCE  &  CRESMER  CO. 
Member  of  AMERICAN  NEWSPAPER  PUBLISHERS'  ASSOCIATION 
Mogazine  and  Comics:  NEWSPAPER  CROUPS,  INCORPORATED 


s 


for  APRIL  2  7.  1940 

The  issue! 

The  future  of  the  daily  newspa¬ 
per  obviously  depends  on  its 
ability  to  keep  ahead  of  other 
advertising  media  in  sales  ef¬ 
fectiveness. 

The  tempo  of  life  today  de¬ 
mands  that  both  editorial  and 
advertising  newspaper  typogra¬ 
phy  and  make-up  be  constantly 
made  more  inviting  and  easily 
read.  The  development  of  other 
media  makes  this  a  “must.” 

The  volume  of  advertising— 
a  newspaper’s  very  lifeblood— 
reflects  sensitively  its  resultful- 
ness  in  promoting  sales. 

To  attain  the  sales  effective¬ 
ness  made  possible  by  a  news¬ 
paper’s  circulation  and  editorial 
content,  its  advertising  must  be 
attractive  enough  to  command 
attention,  and  so  legible  that  the 
prospective  customer  can  liter¬ 
ally  “read  as  he  runs”  the  sales 
message  presented  in  type. 

The  very  essence  of  effective 
advertising  typography  is  in  the 
display  lines  which  index  the 
merchandise  news  presented, 
and  attract  the  reader’s  atten¬ 
tion  to  the  offerings  in  which  he 


or  she  may  or  can  be  interested. 

Especially  under  present  con¬ 
ditions,  then,  the  display  lines 
should  be  stepped-up  to  a  new 
high  of  attractiveness  and  read¬ 
ability. 

As  never  before,  advertisers 
now  need  display  lines  in  a  full 
variety  of  typefaces  and  sizes. 

The  plain  fact  is  that  the  Lud¬ 
low  system  of  hand-set,  slug-cast 
display  composition  affords  a 
newspaper  and  its  advertisers 
the  full  advantage  of  attractive, 
lively  and  legible  display  lines 
in  wide  variety— together  with 
economy  and  efficiency  in  their 
production. 

The  majority  of  daily  newspa¬ 
pers  carrying  heavy  advertising 
linage  have  found  this  to  be  the 
case,  and  offer  advertisers  the 
use  of  attractive  Ludlow  type¬ 
faces  of  modern  design  in  un¬ 
hampered  range  of  sizes. 

The  publisher  of  any  newspa¬ 
per  not  so  equipped  is  invited  to 
investigate  the  new  resources 
the  Ludlow  system  offers  for 
meeting  competition  by  making 
advertising  more  resultful. 

Ludlow  Typogruph  Co. 

2032  Clybourn  Avenue  +  +  +  Chicago,  Illinois 


Set  in  members  of  the  Ludlow  Karnak  family 
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Spot  News  Broadcasts 
Have  Increased 


•‘WHILE  RADIO  as  a  medium  has 
become  a  powerful  commercial  en¬ 
tity,  an  inevitable  gravitation  asso¬ 
ciates  it  increasingly,  and  in  many  of 
its  best  uses,  with  newspaper  opera¬ 
tion,”  the  ANPA  Radio  Committee  re¬ 
ported  to  the  annual  ANPA  conven¬ 
tion  in  New  York  this  week. 

The  past  year  has  witnessed  an  in¬ 
crease  in  the  volume  of  spot  news 
broadcasts,  principally  in  the  form  of 
sponsored  broadcasts,  the  committee 
said.  There  was  an  increase  of  50  in 
the  number  of  standard  radio  sta¬ 
tions.  The  report  follows  in  full: 

NATION  HAS  814  ST.VTIONS 

An  increase  of  60  in  the  number  of  the 
»tandard  radio  stations  on  the  air  occurred 
during  the  last  year.  It  is  the  lareest  in¬ 
crease  since  the  year  1937  when  63  new 
st.ations  were  added  to  the  total. 

From  1930  to  1935  there  was  practically 
no  increase,  their  number  being  612  in  1930 
and  606  in  1936.  The  present  total  is  814 
stations. 

Increase  in  the  number  of  stations  hav¬ 
ing  newspaper  interests  identified  with  the 
ownership  more  than  kept  pace  with  the 
eapansion  of  the  field  last  year  as  it  has 
during  the  five-year  period  of  growth.  The 
1940  Yearbook  of  Broadcasting  Magazine 
lists  269  stations  in  this  classification  as 
against  238  in  their  1939  listing — a  year's 
gain  of  31. 

Stations  in  which  newspapers  have  a 
proprietary  interest  now  constitute  a  third  of 
all  stations  licensed.  No  complete  listing 
of  connections  and  relationships  of  news¬ 
papers  with  stations  other  than  those  pro¬ 
prietary  is  available  but  returns  from  this 
year's  radio  questionnaire  indicate  that  many 
exist  and  that  they  have  been  added  to 
notably  in  the  last  12  months. 

News  services  created  for  and  supported 
by  newspapers  generally,  and  furnished  to 
broadcasters  generally,  either  gratuitously 
or  under  commercial  c-oniracts,  continue  to 
provide  very  largely  the  extensive  spot  news 
service  given  to  the  public  by  radio. 

The  position  of  newspapers  in  the  field 
of  bro.adcasting  is  even  more  important  than 
indicated  by  the  above  facts.  Further  em¬ 
phasis  is  given  to  it  when  stalions  are  elassi- 
fie<i  according  to  prestige  in  their  respec¬ 
tive  fields.  Where  newspapers  engage  in  the 
function  of  broadcasting  they  are  able  to 
offer  listeners  values  not  often  possessed  by 
other  operators.  These  values  usually  in¬ 
clude  matured  public  services  of  various 
kinds,  personnel  experienced  in  and  quali¬ 
fied  for  public  service,  and,  most  important 
of  all,  a  proprietorship  possessing  a  well 
developed  sense  of  institution.al  respons¬ 
ibility. 

While  radio  as  a  medium  h:is  become  a 
powerful  commercial  entity,  an  inevitable 
gravitation  associati-s  it  increasingly,  and 
in  many  of  its  best  uses,  with  newspaper 
operation. 

Public  approval  of  radio  service  of  the 
kind  and  quality  for  which  newspaper  or¬ 
ganization  lays  a  foundation  is  a  primary 
force  of  this  gravitation. 

Interesting  ivturns  from  this  year's  radio 
questionnaire  to  newspapers,  recording  the 
further  development  of  individual  newspaper 
policy  toward  radio  programs,  radio  pub¬ 
licity.  etc.,  arc  recorded  in  a  compilation  by 
the  Association's  office  staff. 

BRO.ADCASTING  OF  NEWS 


•Another  year  has  also  witnessed  an  in¬ 
crease  in  the  volume  of  spot  news  bro.adcasts, 
principally  however  in  the  form  of  spon¬ 
sored  broadcasts.  Many  of  the  814  stations 
have  curtailed  their  previous  public  service 
along  this  line  in  proportion  to  their  ability 
to  sell  sponsored  news  reports  to  advertsers. 

Alongside  this  peak  volume  on  the  air  of 
news  reports,  sponsored  and  unsponsored, 
'•oncurrent  rises  of  newspaper  circulations 
is  most  gratifying  and  no  doubt  significant. 

In  considering  the  following  figures  on 
newspaper  circulations,  note  should  be  taken 
not  only  of  the  increase  in  number  of  radio 
stations  as  shown  but  of  the  increase  in 
number  and  volume  of  radio  news  broad¬ 
casts  and  news  features  since  1929: 

Total  Total  Ttotal 

Radio  Dally  Newspaper 

Year  Stations  Newspapers  Clrrnlatlon 

1929  618  1.944  39.426.615 

19.19  764  1.888  39.670.682 

An  interesting  development  of  the  last  12 
months  has  been  the  extension  of  Associated 
Press  service  for  news  broadcasting  under 
policies  progressively  laid  downi  by  its 

board  of  directors  after  ar.  authorizing  vote 

of  the  membership  in  April  a  year  ago. 

.An  event  of  note  in  the  field  of  r.idio  ad 
vertising  is  the  recent  action  of  the  FCC  in 
referring  several  programs  to  the  Depart¬ 
ment  of  Justice  to  determine  whether  they 
constitute  violation  of  the  lottery  laws. 
.Seven  sneh  cases  have  been  so  referred  in 
recent  weeks. 


IWENDING  CHANGES  AND  INNO¬ 
VATIONS 


Changes,  innovations  and  experiments  of 
larger  consequence  than  at  any  time  since 


commercial  broadcasting  was  organized  are 
impending.  They  hinge  largely  upon  ad¬ 
ministrative  decisions  of  the  FCC  which  are 
expected  shortly. 

A  complete  re-allocation  of  existing  sta¬ 
tion  facilities  appears  as  a  certainty.  It 
was  first  set  tentatively  for  August  1  but 
may  be  delayed  until  later. 

Approximately  90%  of  the  standard  sta¬ 
tions  now  licensed  will  go  on  new  fre¬ 
quencies  when  the  cut-over  is  made. 

An  important  second.ary  result  is  coii- 
leniplated  by  technical  counsel  for  the  FCC. 
The  assistant  chief  engineer  is  quoted  as 
believing  that  two  hundred  to  four  hundred 
more  stations  can  be  accommodated  in  the 
conventional  broadcast  band  after  this  gen¬ 
eral  reassignment. 

A  broad  extension  of  experiments  in  tele¬ 
vision  accomp.anied  by  a  powerful  effort  to 
find  commercial  support  for  its  further  ex¬ 
ploitation  awaits  launching.  These  plans 
are  weighted,  however,  by  heavy  uncer¬ 
tainties  of  recent  birth. 

Most  sensational  prospect  of  the  year  is 
the  newly  recognized  system  of  aural  broad¬ 
casting  called  frequency  modulation.  Its 
commercial  debut  seems  assured. 

Scarcely  heard  of  a  year  ago,  frequency 
modulation  is  now  generally  recognized  as 
having  revolutionary  possibilities.  The  claims 
made  for  it  include; 

(1)  Cheaper  mechanism  for  broadcasting 
both  as  regards  station  installation  and 
maintenanee. 

(2)  Static-free  reception. 

(3)  Reception  of  greater  fidelity. 

(4)  A  reception  control  which  permits 
stations  to  operate  on  the  same  wave  as- 
.-ignment  in  adjacent  arc.a8  without  re¬ 
ceiver  interference,  thus  indicating  a  broad¬ 
casting  structure  in  which  stations  could 
be  densely  placed. 

(6)  Adaptability  permitting  the  broadcast 
of  station  programs,  facsimile  and  telegraph 
signal  from  the  same  antenna  simulta¬ 
neously. 

The  collision  of  frequency  modulation 
with  television  is  a  sharp  one  and  appears  to 
further  involve  the  immediate  prospects  of 
the  latter  medium. 

A  feature  of  new.spaper  interest  in  con¬ 
nection  with  the  claims  made  for  frequency 
modulation  is  that  the  new  system  offers 
particularly  favorable  factors  for  the  es¬ 
tablishment  of  stations  in  the  smaller  com¬ 
munities.  The  relative  low  cost  of  trans¬ 
mitters  and  of  mainten.ance  costs,  and  free¬ 
dom  of  the  medium  from  other  station  in¬ 
terference  are  points  emphasized  in  this 
connection. 

Advocates  of  the  new  system  concede  of 
course  that  it  will  progress  only  as  the  public 
is  induced  to  buy  frequency  modulation 
rei-eivers,  an  evolutionary  proc<‘ss. 

Included  among  the  applicants  for  fre¬ 
quency  modulation  licenses  in  the  lists  pub¬ 
lished  to  date  are  the  Chicago  Tribune,  the 
Detroit  News,  the  Worcester  Telegram,  the 
St.  Louis  Star-Times,  .and  the  Winston- 
Salem  Journal.  The  Milwaukee  Journal  is 
now  operating  under  frequency  mo<tulatioii 
license. 

Facsimile  experimenters  indicate  hope  that 
frequency  modulation  will  open  new  pros- 
pects  to  that  medium  inasmuch  .as  f.acsimile 
can  be  broadcast  simultaneously  with  pro¬ 
grams  from  the  new  type  transmitter.  Other¬ 
wise  exploitation  of  facsimile  appears  to 
have  further  receded  during  the  last  year. 

Res.pect fully  submitted. 

JS  GRAY.  Chairman. 


H.  M.  Booth 
.Amon  G.  Carter 
Norman  Chandler 
E.  D.  Corson 
K.  A.  Engel 


E.  S.  Friendly 
J.  L.  Home.  Jr. 
J.  R.  Knowland 
H.  Ponting 
O  8  Warden 


COURT  TO  HEAR  CASE 

Washington,  D.  C.,  April  22 — The 
Supreme  Court  of  the  United  States 
has  agreed  to  hear  the  appeal  of 
Columbia  Broadcasting  Company  from 
decision  of  courts  of  the  State  of 
Washington  holding  Station  KIRO 
subject  to  a  state  libel  statute.  Waldo 
Hospital  Association  of  Seattle.  Wash., 
had  sued  the  station  and  the  defense 
contention  that  the  statute  is  inapplic¬ 
able  to  the  broadcasting  outlet  was 
rejected  in  the  courts  below. 


GUILD  ELECTS 

New  officers  of  the  Worcester.  Mass., 
Newspaper  Guild  were  elected  April 
17  as  follows:  president,  Hugh  C. 
Kingsley;  vice  -  president,  Robert 
Creighton;  treasurer,  Maurice  Hamil¬ 
ton;  assistant  treasurer,  Robert  Stew¬ 
art;  secretary.  Miss  Marion  Rogers; 
executive  committee.  Oscar  Silverman, 
William  Modes,  Grace  DesChamps 
and  Albert  Mason. 


Tribute  Is  Paid 
To  Deceased 
ANPA  Members 

Tribute  was  paid  by  the  ANPA 
Memorial  Necrology  Committee  to 
members  of  the  association  who  have 
died  since  the  last  convention  as  fol¬ 
lows: 

“Whqthpr  I  romg  to  niy  own  today  or  in 
ten  tousand  or  ten  million  years 
“I  can  cheerfully  take  It  or  with  equal 
cheerfulness  I  can  wait,” 

So  said  the  Good  Gray  Poet  and  so 
might  have  said  each  of  these  brothers  of 
ours  who  in  the  year  past  have  written  the 
last  line  of  “copy"  and  have  joined  the 
"Choir  Invisible.”  It  remains  for  us  to 
write  down  their  names  in  the  book  of  re- 
membranee.  They  have  not  gone  alone 
through  unknown  paths  but  they  have  lain 
down 

"With  patriarchs  of  the  infant  world — with 
kings, 

"The  powerful  of  the  earth — the  wise,  the 
good, 

"Fair  forms,  and  hoary  scars  of  ages  past, 
"All  in  one  mighty  sepulchre.” 

It  so  happens  that  in  the  .ve.ar  death  has 
deprived  nearly  half  of  the  states,  and 
Canada,  of  one  or  more  members  of  this 
association.  They  go  to  join  those  numbers, 
now  Larger  in  the  aggregate  than  the  present 
total  membership,  that  in  the  half  a  cen¬ 
tury  have  alreacb’  crossed  the  bar  and  rest 
from  their  labors.  Among  them  are  pub¬ 
lishers  long  identified  with  le,adership  in 
their  eommunities,  and  younger  men  who 
have  also  nobly  done  thrir  part.  Some  in 
their  day  served  as  officers  of  this  associa¬ 
tion.  Others  with  voice  and  vote  from  the 
floor  faithfully  promoted  the  causes  that 
bring  us  together.  Each  and  all  merit  the 
token  of  respect  and  esteem  which  we  now 
seek  to  pay. 

Mr.  Chairman  and  members,  the  commit¬ 
tee  brings  to  your  attention  the  following 
names  of  members  of  the  association  that 
li.ave  been  lost  to  us  by  death: 

Harry  C.  Adler,  Chattanooga  Times. 
Prentiss  Bailey,  Utica  (N.  Y.)  Daily 

Press  and  Observer-Dispatch. 

Ralph  E.  Bennett,  Bingh.amton  (N.  Y.) 
Press. 

Edson  K.  Bixby,  Springfield  (Mo.)  Daily 
News  and  Leader  Press. 

Mrs.  .Anna  Bosse,  Evan.sville  (Ind.) 
Courier. 


W.  D.  Branham,  Little  Rock  (Ark.) 
Democrat . 

Frank  H.  Burgess,  LaCrosse  (Wis.)  Trib¬ 
une  and  Leader  Press. 

Dr.  A.  R.  Carman,  Montreal  (Canadai 
Daily  Star. 

Charles  Russell  Chapman,  Rockford  (Ili.i 
Morning  Star  and  Register-Republic. 

Roscoc  S.  Chapman,  Rockford  (Ul.i 
Morning  Star  and  Register-Republic. 

William  E.  Chilton,  Sr.,  Charleston 
(W.  Va.)  Gazette. 

Arthur  Howard  Crowell,  Woonsocket 
IR.  I.)  Call. 

Harvey  V.  Dcuell,  New  York  (N.  Y.i 
Daily  News. 

Alvah  Eastman,  St.  Cloud  (Minn.)  Dail.x 
Times-Journal. 

Thomas  B.  Finan,  Sr.,  Cumberland  (Md  i 
News  and  Times. 

Dr.  John  H.  Finley,  New  York  Times. 

Frederick  P.  Hall,  Jamestown  (N.  Y.' 
Journal. 

Frank  M.  Hill,  Oneonta  (N.  Y,)  Star. 

Col.  Wm.  C.  Howells,  Cleveland  tOhio' 
Plain  Dealer. 

William  S.  Hunt,  Newark  (N.  J.)  Sundav 
Call. 

Albert  P.  Langtry,  Waltham  (Mass.' 
News-Tribune. 

Harry  C.  Milholland,  Pittsburgh  Press. 

Frederick  E.  Murphy,  Minneapolis  Tribune 

Paul  Neill,  Yakima  (Wash.)  Daily  Re 
publican  and  Morning  Herald. 

Fred  K.  Owen,  Portland  (Me.)  Express 

Frank  X.  Pfaffinger,  Los  Angeles  Times. 

Herbert  Porter,  Atlanta  (Ga.)  Georgian 
and  American. 

Charles  H.  Prisk,  Long  Beach  (Cal.)  Sun 
.'iiid  Press  Telegram. 

Ralph  Pulitzer,  St.  Louis  Post-Dispatcli 

Edwin  A.  Quier,  Reading  (Pa.)  Eagle. 

Harrison  Robertson.  Louisville  (K.v  i 
Courier-Journal  and  Times. 

Homer  F.  Robinson,  Salt  Lake  (Xty  (Utah) 
Tribune  and  Telegram. 

H.  A.  Sprague,  St.  Joseph  (Mo.)  Gazeti" 
and  News-Press. 

Arthur  G.  Staples,  Lewiston  (.Me.)  Join 
nal. 

John  L.  Sturtevant.  Wausau  (Wis.)  Dail.i 

Becord-Herald. 

Lapsley  G.  Walker,  Chattanooga  (Tenn.i 

Tlrnaa. 

Ray  T.  Wilken,  New  Y'ork  Daily  News. 

J.  L.  Williford,  Atlanta  (Ga.)  Journal. 

W.  G.  Zeamer,  Philadelphia  Evening  Bii' 
letin. 

The  Committee  asks  that  these  names  b- 
enrolled  by  way  of  tribute  in  the  minute- 
of  the  convention  and  that  the  families  of 
the  departed  each  )h‘  supplied  with  a  copy 
of  this  memorial.  We  suggest  a  rising  vote 
of  approval  of  this  action. 


BURGESS  CELLULOSE  COMPANY 


Manufa€turtrt  and  Diitributors  of  Burgeit  Chromt  and  Tone-T tx  Mat* 

FREEPORT  „  .  ,  :  ILLINOIS 

Pacific  Coast  Representative 

RALPH  LEBER  CO.,  426  Poison  SEATTLE,  WASH  ^ 


L-i 


N 


^  Twenty Year  Record 


111  the  swift  span  of  twenty  short 
years  the  Arrowhead  has  become 
the  universal  symbol  for  fine  ink 


Howard  Flint  InK  Company 

Detroit  •  Chica  •  Indianapolis  •  Denver  •  New  Orleans  •  Houston 
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Roto  Ink  Standardization 
Indicated  In  ANP A  Report 

W.  E.  Wines,  Manager,  Mechanical  Department, 
Reveals  Effort  Being  Made  .  .  . 

Saving  in  Newsprint  Waste  Shown 


well  over  $1,000,000  during-  1939,  as  com- 


Four  hundred  and  fifty-one  (451)  publics- 


pared  with  what  their  waste  would  have  cost  tions  were  enrolled  as  members  of  this  asso- 
them  if  there  had  been  no  reduction  since  ciation  Jan.  1.  1939.  During  the  year  twen- 
1927.  This  saving  is  so  great  as  to  be  al-  ty  (20)  new  members  were  elected,  eleven 
most  incredible,  but  it  is  believed  that  the  (11)  mcrntjers  resigned,  three  (3)  members 
method  employed  at  arriving  at  this  result  consolidated  with  other  members,  six  (6) 
was  more  than  conservative  and  that  the  members  suspended  publication  and  four  (4) 
estimated  saving  is  very  definitely  on  the  low  members  were  dropped  for  non-payment  of 
side.  The  method  of  making  this  estimate  dues,  making  the  total  membership  Dee.  31, 
was  explained  in  detail  in  the  bulletin  to  1939,  lour  hundred  and  forty-seven  (447)1 
which  reference  has  been  made.  Members  are  uK-unwnc 

asked  to  bear  in  mind  that  this  estimated  «EW 

saving  is  for  one  year  only.  No  estimate  has  Burlingame  (Cal.)  Advance,  Hollywood 
been  made  for  the  preceding  years  or  for  the  (Cal.)  Citizen-News,  Sacramento  (Cal. I 


asked  to  bear  in  mind  that  this  estimated  NEW  MEMBERS 

saving  is  for  one  year  only.  No  estimate  has  Burlingame  (Cal.)  Advance,  Hollywood 
been  made  lor  the  preceding  years  or  for  the  (Cal.)  Citizen-News,  Sacramento  (Cal. I 

total  figure,  but  the  aggregate  must  be  a  Union,  Kewanee  (III.)  Star-Courier,  Evans- 
very  large  sum  indeed.  ville  (Ind.)  Press.  Pittsfield  (Mass.)  Berk- 

shire  Eagle,  Waltham  (Mass.)  News-Tribuns. 

INtll'IRIES  Menominee  (Mich.)  Herald-Leader.  Claremont 

Th  Department  still  doe*  its  best  to  answer  (N.  H.)  Daily  Eagle,  Portsmouth  (N  .H.) 


■Dr>r»r''Di7'cc  win  -leenmni/wi.,)/.  ,11  *1,,  j  tfie  miscellaneous,  individual  inquiries  sub-  Herald,  Vineland  (N.  J.)  Times.  Canandaigua 

PROGRESS  has  been  made  during  the  activities  under  by  member  publishers,  and  in  most  (N.  Y.)  Messenger.  Coming  (N.  Y.)  Leader, 

past  year  toward  standardizing  the  _.  cases  manages  to  find  the  answer.  Members  Portland  (Ore.)  News-TelegT.ani.  Bradford 

cVinHoc  inlr  iicoH  fnr  rntno-ravniro  ®  vourtwnth  Conference  will  be  held  in  are  again  urged  to  avail  themselves  of  this  (Pa.)  Era,  Star-Record  &  Herald,  K.-uie  (Pa.i 

snaaes  oi^  imi  usea  lor  rotogravure  Chicago  on  Monday,  Tuesday,  and  Wednes-  service,  which  they  pay  for  and  ought  to  use  Republican,  Lancaster  (Pa.)  Era,  Iiitelligen- 
prmting,  it  was  revealed  by  W.  E.  day,  June  lO,  ll,  and  12.  Both  the  Drake  more  freely.  cer  Journal  &  News.  Shamokin  (Pa.)  NVw«- 


Wines,  manager  of  the  ANPA  Me-  T!!*’ 

,  rotristration.  the  commercial  exhibits,  the 
CiictniCRl  D8pRrtm0nt,  in  nis  «inn\iRl  Mechanical  Department’s  jiewfspaper  exhibit, 
report  to  the  membership  this  week.  2,"'’  **?®.  ssjons  will  he  held  at  the 

^  Drake.  The  Knickerbocker,  which  is  direct- 

Mr.  Wines  revealed  that  a  shade  of  >.v  across  the  street,  will  he  use<l  for  some 

bro^  for  monotone  has  been  select-  S^,riio?;^^“5[^ilX"’avaifiS^e"‘""T;;^e"”tiS 
ed  by  advertising  agency  men  which  hotels,  so  conveniently  located  to  one  an- 
probably  will  be  adopted  as  standard  oiu^  needs' unsurpassed  facilities  to  meet 


Respectfully  submitted, 

W.  E.  WINES.  Manager. 


if  a  majority  of  the  publishers  ap-  1  1  » 

i-  j  o  ..  i-  V  V  Sessions  are  scheduleil  for  the  morning  and 

prove.  No  denmte  action  nas  been  afternoon  of  all  three  days.  There  is  a  pos- 
taken  concerning  shades  of  ink  used  sibillty,  however,  that  it  may  be  found  ne- 

eessary  to  add  an  evening  session.  Simul- 
lor  lOUr-COlor  roio.  taneous  meetings  for  the  four  major  depart- 

ANPA  members  saved  well  over 

/von  /vo/v  •  ,/v<vn  ■  •  i.  i  Rcports  from  these  individu-al  discussion 

$1,000,000  in  1939  in  newsprint  waste,  groups  win  be  presented  to  the  general  ses- 
the  report  said,  “compared  with  what  Sions  on  Tuesday  and  Wednesday.  One  half 


449  Members 
Now  Enrolled 
In  ANPA 


Annual  Report  Lists  447  As 
Of  Dec.  31  .  .  .  Two 
Added  Since  Then 


eer  Journal  &  News,  Shamokin  (Pa.)  News. 
Dispatch.  Wilkes-Barre  (Pa.)  News,  Bur¬ 
lington  (Vt.)  News. 

RESIGNATIONS 

Redondo  Beach  (Cal.)  Daily  Breeze,  Man¬ 
chester  (Conn.)  Herald,  Paris  (Ill.)  Daily 
Beacon-News.  Leavenworth  (Kansas)  Times. 
Bowling  Green  (Ky.)  Park  City  News.  Athol 
(Mass.)  News.  North  Platte  (Neb.)  Bulletin, 
Batavia  (N.  Y.l  Daily  News,  Lorain  (Ohio) 
Journal  &  Times-Herald.  Lock  Haven  (Pa.) 
Express,  Ottawa  (Canada)  Journal. 

CONSOLIDAT10N.S 

Minneapolis  (Minn.)  Journal  with  Min¬ 
neapolis  Star:  Wilkes-Barre  (Pa.)  News  and 
Wilkes-Barre  (Pa.)  Times  ■  Leader  with 
Wilkes-Barre  Record. 


their  waste  would  have  cost  them  if 


day  h.T8  been  set  aside  for  the  problems  of 
newspapers  of  50,000  circulation  and  under: 


there  had  been  no  reduction  since  and  one  session  has  been  assigned  for  color 


1927.” 

Mr.  Wines’  complete  report  follows: 


Added  Since  Then  suspensions 

Atlanta  (Ga.)  Georgian  &  Am-riean,  Wy- 
According  to  the  annual  report  on  andotte  (Mich.)  Ni^s,  New^k  (N.  J.)  siar- 
■  1  ■  .  ,v  A-vTOA  1-  Eagle,  Syracuse  (N.  Y.)  Journal-Ameriean, 

membership  to  the  ANFA,  members  Portland  (Ore.)  News-Telegram.  Ch.ittano<):i 


printing,  rotogravure,  and  offset.  The  re-  memDCrsnip  to  me  AiNFA,  memoers  Portland  (Ore.) 
m.ainder  of  the  time  will  be  assigned  to  sub-  totalled  447  as  of  Dec.  31,  1939.  This  (Tenn.)  News, 
lect*  of  general  interest.  j  t  t  ..  _  1. _ • 


was  a  decrease  of  four  members  since  dkoppei)  for  non-payment  of  m  i> 
Jan.  1,  19,39.  Tucson  (Arizona)  Citizen,  Hammond  (In- 


Your  Mechanical  Committee  has  adopted  r-.,  a 

HIGHLIGHTS  for  this  Conference  a  new  policy  concerning  Jun.  1,  1939.  Tucson  (Arizona)  Citizer 

Your  Mechanical  Department  has  com-  the  admission  of  tr.ide  renresentalives  Tn  tt  i  diana)  Times,  Lynn  (Mass.; 

pleted  what  might  be  described  as  a  normal  the  past,  each  manuf.acturer  and  supply  com-  However,  General  Manager  Crans-  Union  (S.  C.)  Times, 

year,  although,  .as  always  happens,  attention  pa„j-  pag  been  allowed  to  have  only  one  rep-  Ion  Williams  in  his  report  revealed  ■ 

has  been  given  to  some  subjects  w’hich  have  resentative  .attend  the  sessions.  This  year  the  addition  of  two  new  members  «TTOTkTC*'P'P 

been  either  unusual  or  of  more  than  or-  that  restriction  h.as  been  removed,  so  that  ®  °  memwrs  BURNETT 

diriATv  ini<»rpRt.  Amaner  thp  which  nnv  A/vmninv  sincp  Dpc.  R1  brin^in^  total  member*  ' 


However,  General  Manager  Crans- 


diana)  Times,  Lynn  (Mass.)  Telegram-Sew/, 
Union  (S.  C.)  Times. 


dinary  interest.  Among  the  subjects  which  any  company  serving  the  newspaper  Inisiness  since  Dec.  31  bringing  total  member- 
were  considered  lor  the  first  time  in  the  may  have  two  or  more  representatix'cs  in  the  shin  to  449  or  a  decrease  of  onlv  tWO 
Mechanical  Bulletins  were  Offset  Printing,  meeting  room,  if  it  so  chooses.  Tr.a/le  rep-  r  t  -.noo 

Engnavers  Zinc  (two  bulletins),  and  the  Pre-  resenlatives  must,  of  course,  be  identified  jan.  1,  IDoD. 

paration  of  a  National  Advertising  Cam-  .md  be  individually  ngistered  .and  sup-  Herewith  is  the  report  on  member- 


Herewith  is  the  report  on  member - 


Walter  Riddell,  Jr.,  has  joined  the 
production  department  of  Leo  Burnett 
Company,  Inc.,  Chicago  agency.  He 


paign.  There  was  ai^  a  volunmnous  but-  piipd  with  badges.  They  will  not  h.ave  the  su;-  chowine  new  members  resiena-  was  formerly  with  the  service  de 

letin  of  118  p.ages  which  desenbed  and  il-  privilege  of  joining  in  the  discussions  except  .  *P  snowmg  new  memoers,  resigna  was  lornieiiy  jut 


lustrated  117  devices  or  gadgets  developed  by  permission  of  the  chairman  of  the  session 
by  the  meehanieal  staffs  of  the  member  news-  The  machinery  exhibits  will  tie  loeale/l  or 


tions,  consolidations,  suspension  and  partment  of  J.  M.  Bundscho,  Inc.. 


F'chanieal  staRs  of  the  member  news-  The  machinery  exhibits  will  tre  loeaterl  on  those  dronned  for  non-Davment'  ChicaRO 

To  facilitate  reference  to  the  199  the  main  floor,  adjacent  to  the  ballroom.  uroppeu  lor  non  p  y  e  .  ic  g  . 


bulletins  issued  during  the  years  1927-1938, 
inclusive,  a  Twelve-year  Classified  Index 
covering  1.5  pages,  was  prepared  and  pub 
lished  in  September,  1939. 

Although  new  devices  of  outstanding  in 


The  Drake  Hotel  has  larger  space  for  this 
purpose  than  when  the  Conferenee  wms  lield 
there  in  1937.  The  exhibit  hall  has  been 
laid  out  for  71  booths,  and  there  is  a  room 
adjoining  whieh  will  .leeommod.ite  2.5  more. 


tercst  have  been  rather  scarce  in  recent  years,  if  so  many  are  needed.  The  Mechanical  De- 
the  instalhation  by  the  Montreal  St.ar  of  oil-  parlment’s  newsp.aper  exhihil  will  he  lo- 
burning  equipment  in  its  stereotype  depart-  eated  on  the  mezzanine  floor,  .adjacent  to  the 
inent  was  found  worthy  of  a  special  bulletin,  b.allroom  balcony. 

The  device  itself  is  not  new.  as  it  has  been  nn-rnno  w-wc 

widely  us<>d  in  other  industries  for  a  num-  KUHH/K.atiKE  i>K> 

her  of  ye.ars,  but  this  is  the  first  inst.ance  of  Mention  was  made  in  the  Department’s 

its  application  to  stereotype  metal  heating,  report  a  ye.ar  ago  of  a  proieet  to  investigate 

the  possibility  of  standardizing  the  shades 


Incidentally,  the  Fourth  Survey  of  News¬ 


paper  Type  Faces  .and  the  Seventh  Survey  of  f'”'  ro  ogravure  Printing.  It  is 

Page  and  Paper  Roll  Widths  were  made  and  Y  ‘I,’’''- 

reported.  The  Department  is  now  engaged  has  )^n  made  during  the  ensuing  twelve 

upon  a  surr  ey  of  humidifying  and  air  con- 

ditioning  equipment  in  use  in  member  of-  and  .4.\.V4  Joint 

flees.  Thus  far.  about  forty  reports  have  “*f*res.sed  more  dissatisfaction 

been  received.  A  numlx-r  of  members  who  ^  ’J*®  shades  of  brown  iiik  used 


have  no  such  equipment  have  expresso/i  their 
interest  and  a  desire  to  have  a  report  pnt>- 


in  monochrome  printing  than  with  the  inks 
used  for  four-color  advertising,  this  phase 


lished.  This  will  be  done  as  soon  as  possible  “5  ‘tl®  problem  has  tven  att.aeke/l  first.  After 


after  the  replies  are  all  in. 

MECIIANirAL  CONFERENCE  IN  19.39 
The  Thirteenth  Annual  Meehanieal  Con- 


mueh  discussion  and  the  examination  of 
large  numbers  of  tear  sheets,  the  agency  men 
came  to  an  agreement  upon  a  sh.ade  of  browi.. 
The  next  move  was  to  .secure  the  opinions 


ference  was  held  at  Phihadelphia  and  was  cf  newspaper  publishers  as  to  this  reeommen- 
well  attended.  Two  items  on  the  program  dation.  Tear  sheets  printed  in  the  shade  of 
which  were  of  general  interest  but  not  strict-  brown  preferred  by  the  agency  men  haye 
ly  meehanie.al  in  nature  were  a  talk  on  News  '>een  sent  to  publishers  of  all  ncwsp.apers 
Photos  and  Their  Reproduction,  by  W.  C.  issuing  roto  sections.  The  replies  .ore  now 
Eokenljorg.  staff  photographer.  New  5'ork  coming  in  and.  if  these  e.arly  returns  are  jn- 
Times.  and  Preparation  of  a  Nation.al  Ad-  dieatiye  of  the  final  yote,  this  shade  will 
vertising  Campaign  bv  seyen  members  of  b.aye  the  approwal  of  the  m,ajority  of  the 
N.  W.  Aver  &  Son.  Two  subjects  which  were  publishers.  If  so,  the  matter  will  be  pre 
for  the  first  time  given  a  place  on  the  pro-  sonted  to  the  Meehanie.al  Conference  for 
gram  were  Offset  Printing,  interest  in  which  final  disposition. 

■ ■  '  -•  ■  ■  No  definite  action  has  yot  tiecn  t.akcn  con- 


has  l>een  growing  rapidly  during  the  last 


year  or  two,  and  Engr.avers’  Zinc.  Newsprint  cerning  the  shades  of  ink  useei  for  four-color 


is  one  of  the  perennial  subjects  which  is  dis¬ 
cussed  at  every  C-onference.  Last  ye.ar  it 


roto  printing,  but  it  appears  likely  that,  in 
spite  of  the  fact  that  (our  inks  are  here  In- 


was  covered  bv  means  of  a  “question  box"  in  volved.  this  problem  will  present  far  less 
charge  of  W.  G.  MaoNaughton.  engineer,  difficulty  than  the  attempt  to  stand.ardize 
News  Print  Service  Bureau.  A  long  list  of  the  brown  for  monochrome  printing. 


questions,  propounded  by  member  ofllces. 
were  submitted  to  Mr.  MaeNaughton.  This 
method  of  handling  the  subject  aroused  so 


NEWSPRINT  WASTE 
No  annu.al  report  would  be  complete  with- 


mueh  interest  that  it  was  necessary  to  hold  out  some  mention  of  this  important  subject, 
a  special  session  in  the  evening,  in  addition  The  quarterly  newsprint  w.a.ste  reports  have 
to  the  regular  session  sehoiluled  for  the  morn-  been  issued  as  usual  and  will  be  continued, 
ing.  ’Die  bulletin  reporting  this  covered  36  Jt  is  both  interesting  and  somewhat  sur- 
pages.  An  innovation  at  last  year's  Conf<‘r-  prising  to  note  that,  after  tliirteen  years  r, 
cnee  was  the  holding,  on  the  afternoon  of  the  intensive  effort,  the  newsprint  percentag. 's 
first  day,  of  four  simultaneous  departmental  continue  to  decrease.  That  t)ie  bottom  hao 
meetings,  one  for  each  of  the  four  major  been  reached  some  time  ago  might  appear  to 
mechanical  dep.artmcnts.  abstraoted  reiKirts  be  a  reasonable  a.«sumption.  The  figures 
of  the  discussions  at  these  meetings  Ijeing  themselves,  however,  tell  a  different  story. 


presented  to  ,a  general  session  later, 
plan  is  to  be  followed  again  this  year. 


MECHANICAL  CONFERENCE  1910 
A  careful  study  of  the  records  of  attend- 


This  Average  percentages  of  toal  waste  for  the 
fourth  quarters  of  the  three  consecutive 
yfars.  1937,  1938  and  1939,  show  progres- 
•  sive  decreases  in  all  four  classes, 
tend-  This  fact  suggested  that  it  would  be  in- 


anoe  at  the  thirteen  Mechanical  Conferences  foresting  to  discover  what  the  decrease  has 
thus  f.ar  held  empha-sizes  one  outstanding  been  from  the  first  report,  issued  in  1927,  to 
fact,  which  is  that  midwestem  cities  bring  the  last  ourrent  report,  that  is  for  the  fourth 
out  the  largest  attendance.  The  real  growth  quarter  of  1939,  and  also  to  attempt  to  eval- 
of  the  Conference  began  in  1934  at  St.  Louis,  uate  this  saving  in  money.  The  results  were 
This  has  progressed  to  such  an  extent  that  published  in  B  Bulletin  No.  7214.  This  esti- 
there  are  now  only  a  few  cities  east  of  the  mate  shows  that  the  members  regularly  re- 
Mississippi  River  which  have  hotels  which  porting  newsprint  waste  figures  have  saved 


The  best  news  you  can 
print  in  your  paper — 
exciting  news  of  science 

NE^'  S  REPORT — Daily  news  of  all  fields  of  science, 
reported  by  wire  or  mail  by  the  world’s  largest  staff  of 
skilled  scientist -wrilers.  Features  SCIENCE  PARADE. 
Director  Watson  Davis’  vivid,  timely  observations  on 
the  impart  of  science  on  pursuits  of  peace  and  war. 

“WIRE  STORIES  BY  MAIL”  — Advance  reports 

of  scientific  conventions  and  other  important  events. 
Leading  scientists  cooperate  with  Science  Service  writers 
so  that  reports  can  be  mailed  several  days  before  other 
agencies  send  wires  on  the  same  subjects.  Many  client 
editors  prefer  “Wire  Stories”  to  wire  service,  not  only 
for  economy  but  because  they  reach  the  copy  desk  earlier 
than  the  wires  and  are  more  smoothly  and  accurately 
written. 

SCIENCE  PAGE  — Exclusive  news  and  feature  stories 
and  pictures  for  daily  or  weekly  use.  Most  client  editors 
place  the  big  illustrated  feature  in  a  regular  spot  on 
Saturday  or  Sunday  and  distribute  the  shorter  stories 
throughout  the  rest  of  the  week.  Others  use  the  full  mat 
designed  to  fit  pages  7  or  8  columns  wide  and  20  to  22 
inches  deep. 

Tested  features:  Jane  Stafford’s  medical  column  YOUR 
HEALTH;  Here’s  How! — James  Stokley’s  monthly  MAP 
OF  THE  STARS — Rudolph  Modley’s  unique  pictorial" 
statistical  TELEIFACT. 

SCIENCE  SERVICE 

The  u>orld'$  only  geienee  netc»  syndicate 
Walson  Davis,  Director  Washington.  D.  C. 
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19  INTERTYPES 

and  a  new  REGAL  dress 
now  being  installed  by 
Richmond  News  Leader 


Four  of  these  machines  —  all  8-magazine  mixers* — were  | 
ordered  in  January,  1939.  Fifteen  more  Intertypes  were 
ordered  in  June,  1939.  That  order  included  five  6-maga-  ’ 
zine  non-mixers*  and  ten  3-magazine  non-mixers. 

Dick  Rutherford,  the  News  Leader’s  composing  room 
superintendent,  writes:  “I  am  mailing  you  a  copy  of  our 
home  edition.  This  edition  has  sixty  full-size  pages  and 
contains  no  magazine  or  tabloid  sections.  I  just  thought 
you  would  like  to  see  the  new  Intertype  display  faces  we 
used  in  the  grocery  and  other  ads.  I  know  we  could  not 
have  handled  such  a  volume  of  business  in  so  short  a 
period  if  it  had  not  been  for  the  new  Intertype  mixers.” 

*  Equipped  with  Quadders  and  Mohr  Intertype  Saws 

What  modern  Intertypes  are  now  doing  for  this  Leading 
Southern  Newspaper  they  can  just  as  easily  do  for  YOU. 


Step  Ahead  with  the 


Streamlined  Intertype 
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EDITOR  &  PUBLISHER 


AN  PA  Dues  Structure 
To  Be  Revised  for  1941 


General  Manager's  Report  to  Membership 
Indicates  New  Set-Up  Based  on  Circulation 
Williams'  First  Annual  Statement 


"Are  you  sure  these  pictures  ain't  switched?' 

Ihau  ii  for  Kditor  is  I’l  ii.isiier  &v  Ralph  Riichhohi.  Pittsburgh  Press. 


The  complete  report  follows; 


••ralo  far  moro  pfriciontly  in  sm-h  a  nplil  than 
PoliUl  thp  AXPA.  Sonip  iPtrislation.  however. 


At  the  outfK'l  of  niy  report  as  General  that  may  betrin  in  one  state  raphlly  spreads 
Manager  for  the  first  time  I  would  like  to  until  it  beeomes  almost  national  in  char- 


JOINS  YOUNG  &RUBICAM  SPORTS  SHOW 


express  my  deep  appreciation  for  the  eo-op- 
eration  that  has  been  (riven  me  by  the  staff 
in  the  headquarters  ofliee.  1  found  a  very 
efficient  group.  I  know  you  will  join  me 
in  greetings  and  felieilalions  to  L.  B.  Palmer 
whose  Imig  service  .and  faithful  devotion  to 
the  ANPA  is  so  outstanding. 

It  is  impressive  to  come  in  eonl.act  with 
the  experienced  personnel  and  the  great  ac- 
cumulation  of  information  regariling  the  ex¬ 
periences  #f  daily  newspaper  publishers  for 
more  than  fifty  years,  as  eonlaineti  in  the 
records  and  files  of  the  As.socialion.  It  is  our 
desire  to  continue  to  assemble  information 
and  make  the  Aseoi-iation  offices  a  clearing 
housi*  to  which  daily  newspapers  may  turn 
at  any  time  for  data  regarding  the  newspaper 
publishing  business. 

STARTKD  CIRCl  I.ATIOX  BI  LLETIN' 

It  seems  to  me  that  cireulation  is  a  matter 
of  great  importanee  to  newspapers,  particu- 
iarly  at  the  present  time  when  it  is  necessary 
for  newspapiTs  to  utilize  all  available  source* 
for  additional  revenue.  As  a  first  step,  a 
circulation  bulletin  was  established  which  is 
bi'ing  widely  distributed  not  only  to  publish¬ 
ers  but  to  cireulation  managers.  A  survey 
was  made  shortly  after  the  first  of  the  year 
as  in  several  years  previous  to  learn  which 
newspapers  had  increasetl  circulation  lates 
during  19.'10.  and  the  results  of  that  survey 
were  published  in  Bulletins  Nos.  7187,  Jan. 
24.  and  7197.  Feb.  7.  1940.  Additional  in¬ 
formation  n  g.arding  cireulation  prices  was 
published  in  Bulletins  Nos.  7191.  Jan.  .31 
and  7229,  March  28.  Several  other  cireula¬ 
tion  bulletins  have  been  issued. 

Much  of  the  work  done  by  the  Traffic  De¬ 
partment  is  of  interest  to  circulation  man¬ 
agers.  and  so  the  Circulation  bulletins  have 
been  utilized  to  transmit  information  cover¬ 
ing  traffic  department  activities. 

The  ANPA  bulletins  offer  an  unusual  op¬ 
portunity  to  publishers  to  ask  questions  and 
exchange  information  about  matters  of  mu¬ 
tual  interest.  They  have  been  used  I'onstant- 
ly  for  this  purpose,  and  members  are  urged 
to  write  me  about  the  matters  published  in 
the  bulletins,  outlining  their  experiences  or 
.asking  questions.  As  the  editor  of  the  bul¬ 
letins,  I  am  confronted  with  the  same  prob¬ 
lems  and  responsibility  as  the  editors  of  your 
papers — that  of  trying  t«  put  in  them  useful, 
interesting  and  helpful  information,  boiled 
down  to  a  minimum. 

SERVES  NEWSPAPERS  OF  ALL  SIZES 

It  is  gratifying  to  report  that  in  spite  of 
mergers  and  suspensions  which  occurr^  dur¬ 
ing  the  past  calendar  year,  the  membership 
of  the  Association  has  been  fairly  constant. 
On.  Jan.  1,  19.39,  there  were  461  members; 
on  Jan.  1,  1940,  we  had  lost  an  aginvgate 
of  4  members,  making  the  membership  447, 
and  at  the  present  time  the  membership  has 
been  increased  by  2.  making  the  total  today 
449.  Elected  during  the  year  were  20  new 
members:  there  were  11  resignations.  3  mer¬ 
gers  and  0  suspensions;  4  members  were 
dropped  for  non-payment  of  dues.  Full  de¬ 
tails  regarding  membership  may  be  found  in 
the  printed  report  und<*r  the  heading  "Report 
on  Membership."  An  analysis  of  the  mem¬ 
bership  will  show  that  the  ANPA  is  far  from 
being  a  “metropolitan  newspaper  associa¬ 
tion"  only  or  exclusively.  Problems  con¬ 
fronting  daily  newspaper*  are  not  classifleil 
in  circulation  or  population  groups. 

The  ANPA  can  and  does  render  services  to 
its  members  far  in  excess  of  the  cost  of 
membership.  Each  member  present  today 
is  asked  to  become  a  Committee  of  one  to 
interest  publishers  in  your  vicinity  in  the 
ANPA.  We  shall  be  glad  to  supply  all  ne- 
I'cssary  data  regarding  cost*  and  services. 

COLI.EOTION  WORK  TO  BE  CHANGED 

Steps  are  being  taken  to  re-arr.ange  ihe 


.leter.  and  in  those  c.ases  the  .Association  has 
felt  that  it  could  best  serve  the  newspaper 
publishing  business  generally  by  compiling 
all  available  information  and  semling  it  to 
publishers  in  each  state.  Two  bulletins  have 
therefore  been  issued  on  State  legislation. 
Nos.  7179.  Jan.  .3  and  7178,  Jan.  10.  One 
of  these  bulletins  related  to  Ihe  vario.is 
types  of  sales  tax  laws  enacteil  by  the  vari¬ 
ous  states  and  their  effect  on  advertising, 
circulation,  etc.  The  other  biilh'lin  dealt 
with  olhir  efforts  to  regulate  and  restrict 
.'ulvcrtising  in  such  fields  .as  ilentistry,  op- 
lomclry.  etc.  The  bulletins  .ire  .solely  for 
Ihe  piirposi's  of  information  and  no  effort  is 
made  by  Ihe  .ANP.A  to  intervene  in  any  state 
where  such  legislation  is  contemplated. 

All  publishers  are  aware  of  the  incre.asing 
attacks  being  made  on  advertising  through 
consumer  organizations,  school  text  books, 
etc.  Bulletins  have  been  published  on  this 
subject  at  frequent  intervals  and  publishers 
are  urged  to  investigate  the  type  of  text 
books  being  u.«ed  in  the  schools  in  their  own 
communities.  Please  search  out  and  reaii 
yourself  what  is  being  said  to  destroy  faith 
in  one  service  you  sell  that  brings  in  more 
than  half  of  your  revenue. 

PI  TTING  ni'Ed  ON  A  CIRCl  LATION 
BASIS 

Before  the  end  of  this  year  it  is  hoped  the 
Board  of  Directors  will  h.ave  an  opportunity 
to  consider  a  revision  in  the  dues  structure, 
t*  become  efiectivo  in  1941.  .At  the  present 
lime,  dues  are  figured  on  a  flat  circulation 

b. asis  of  p.apcrs  of  certain  sizes,  and  in  other 

c. ases  the  number  of  mechanical  compositors, 
•and  the  national  .advertising  rate  are  factor*. 
In  still  others,  a  flat  membership  fee  is 
ch  arged. 

It  is  my  feeling  that  the  only  common 
denominator  upon  which  to  base  an  equitable 
dues  structure  for  newspapers  of  all  sizes  is 
circulation.  Because  of  the  ehanging  set¬ 
ups  in  ownership  and  control  of  more  than 
one  ncwspap<‘r  in  a  city,  some  of  our  effec¬ 
tive  rules  in  the  past  about  an  ownership 
holding  a  single  membership  may  have  to 
he  revised. 

The  ANP.A  has  alwa.vs  been  mindful  of  the 
papers  of  small  circulation,  and  they  do  not 
now  pay  as  much  in  ratio  as  the  larger  news- 
liapers. 

In  conclusion  I  wish  to  express  my  grati¬ 
tude  to  the  membership,  the  Board  of  Di¬ 
rectors  and  Committees,  all  of  whom  have 
co-operated  with  me  to  the  fullest  extent  in 
Ihe  matters  with  which  the  General  Mai  - 
ager  has  had  to  de.al.  I  look  forward  to  th  • 
continued  growth  of  the  ANPA  in  member¬ 
ship  and  the  service  it  may  be  able  to  render 
American  daily  newspapers. 

Respectfully  submitteil. 

CRANSTON  WILLIA.MS 


OCCUPIES  NEW  PLANT 

The  Abilene  (Tex.)  Reporter-News 
April  15  staged  a  reception  for  the 
formal  opening  of  its  new  office 
building  and  plant,  air-conditioned 
throughout  and  planned  with  an  eye 
to  beauty  as  well  as  utility.  The  West 
Texas  paper  was  established  as  a 
weekly  59  years  ago  and  has  been  a 
daily  for  35  years.  Bernard  Hanks, 
president  and  publisher,  will  so«n 
celebrate  the  50th  anniversary  of  his 
first  job  on  the  paper  when  he  started 
as  a  route  boy. 


F.  Willett  Walton,  Jr.,  formerly  ac¬ 
count  executive  and  merchandiser 
with  Ward  Wheelock  Company  of 
Philadelphia,  has  joined  Young  & 
Rubicam,  Inc.,  as  a  merchandising 
executive.  Walton  at  one-time  served 
as  advertising  director  of  the  Wana- 
maker  Store.  Philadelphia. 


The  Green  Bay  (Wis.)  Press-Gazette 
is  sponsoring  its  First  Annual  Sports 
Show  at  Columbus  club  April  30. 
The  show  will  supplant  the  Pres.s- 
Gazette  fishermen’s  party  of  the  last 
four  years.  About  $1,000  worth  of 
prizes  will  oe  awarded  during  the 
exposition. 


I  HE  New  York  engagement  of  the  Ringling  Bros,  and 
Barnum  &  Bailey  Circus  in  Madison  Square  Garden 
draws  to  a  triumphant  close. 

The  Boston  Garden  .dates  beckon;  beyond  the  sun 
shines  on  the  canvas  city  that  is  the  Ringling  Bros,  and 
Barnum  &  Bailey  Circus'  home  on  the  road.  But  the 
world's  largest  big  top  does  not  loom  white  against 
the  sky  this  spring — it  bulks  on  the  horizon  a  solid  blue, 
with  side  walls  of  red,  its  air  conditioning  improved  by 
a  season's  experimentation.  It  is  a  restyled  and  proper 
setting  for  the  finest  performance  The  Greatest  Show 
on  Earth  has  ever  presented. 

That  this  Is  so,  the  publicity  couriers — Roland  Butler, 
general  press  agent;  Frank  Braden,  story  man;  Gardner 
Wilson,  story  man,  and  Allen  Lester,  contracting  press 
agent — will  soon  tell  you,  of  course,  but  this  spring 
they  are  simply  quoting  the  New  York  newspaper  re¬ 
views.  They'll  soon  be  heading  your  way,  for  already 
they  are  scattering — Butler  and  Braden  to  Boston,  then 
Braden  to  Washington  and  Butler  to  Philadelphia;  Wil¬ 
son  to  Baltimore,  and  Lester  to  each  city  in  turn  two 
weeks  in  advance. 

The  Greatest  Show  on  Earth  is  kitting  the  road. 

It  is  more  than  ever  just  that — the  Greatest  Show 
on  Earth.  Its  press  agents  believe  this  and  they  will 
bring  to  editorial  desks,  here,  there  and  everywhere, 
the  old,  old  saw — "bigger  and  better  than  ever." 

The  Big  Show's  not  bigger.  It  can  be  no  larger. 
But,  by  the  great  main  guy,  it's  better  than  ever. 


Full-Speed  Autopaster 

Splices  paper-rolls  automatically  at 
full  press  speeds. 

Steps  up  press  production,  reduces 
waste,  and  definitely  improves  print¬ 
ing  quality. 

Records  of  more  than  100,000  full- 
speed  splices  show  an  efficiency  of 
over  99  per  cent. 

Above  illustration  shows  Wood  Auto- 


Heavy-Duty  Autoshaver 

tor  finishing,  cooling  and  drying 
stereotype  printing  plates. 

Open-ad  plates  can  be  double  shaved 
without  removal  from  the  arch. 

Built  for  mass  production  of  news¬ 
paper  plates,  this  machine  is  of  heav¬ 
ier  design  and  construction  than  the 
Standard  Autoshaver  and  produces 
uniformly  accurate  plates  under  the 
most  severe  operating  conditions. 


Automatic  Autoplate 

Produces  four  plates  a  minute,  with 
a  minimum  of  physical  effort  on  the 
part  of  the  operator. 

Plates  are  lighter,  stronger,  more 
uniform. 

More  casts  per  mat  —  due  to  the 
briefer  contacts  between  mat  and  hot 


Pony  Autoplate 

A  combination  machine,  for  casting, 
finishing  and  cooling  stereotype 
plates.  Used  in  hundreds  of  news¬ 
paper  plants  throughout  the  world. 
Made  in  two  models — Heavy-Duty 
(illustrated)  and  Standard. 


The  Wood  Steel  Press 

A  performance-proved  press,  built  to 
maintain  fast  production  over  long 
periods  of  time  at  minimum  cost  of 
upkeep. 


WITHOUT 

VACUUM 
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Vacuum  Equipment 

Applicable  to  all  Autoplate  machines. 
Insures  better  stereotyping,  with 
sharper,  cleaner,  more  uniform  repro¬ 
duction  of  both  cuts  and  type  matter. 
Eliminates  light  spots  due  to  buckles, 
and  prevents  “pulldowns”  and  creep¬ 
ing  of  the  mat. 


Keep  in  touch  with  Wood  developments 
for  foundry  and  pressroom 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 


PLAINFIELD,  NEW  JERSEY 
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72— A  DVERTISING 


EDITOR  &  PUBLISHER 


HOW  NEWSPAPER 
ADVERTISING  WORKS 

By  FRANK  E.  FEHLMAN 


No.  166.  Heating  Contractors 


EVEN  though  City,  State  and  Federal 

Agencies  have  in  the  past  six  years 
spent  billions  on  new  construction 
projects,  and  made  available  for  banks 
and  building  contractors,  additional 
billions  of  credit  for  new  housing  and 
repairs,  the  building  industry  still  lies 
in  a  coma.  And,  no  one  seems  to  know 
how,  when  or  where,  the  replacing 
of  old  homes  and  obsolete  apartments 
and  slum  dwellings,  will  take  place. 

Since  1933,  we  have  had  an  oppor¬ 
tunity  to  “sit  in”  with  dozens  of  heat¬ 
ing  contractors,  the  jobbers  who  sell 
them,  and  a  few  manufacturers  who 
supply  the  jobbers. 

These  contractors  have  made  it  pos¬ 
sible  to  study  the  advertising  and  sell¬ 
ing  programs  of  heating  contractors, 
located  in  14  states — a  few  in  New 
England,  the  Middle  West,  the  East 
and  South  Central  States. 


Probably,  one  in  10  could  be  de¬ 
scribed  as  salesmen.  They  are  me¬ 
chanics,  and  their  appearance,  their 
talk  and  their  shops,  prove  that  they 
are  anything  but  salesmen. 

The  first  step  then,  in  building  a 
local  campaign  for  a  heating  contrac¬ 
tor,  is  to  find  the  one  man  in  10  in 
your  market,  who  can  sell  a  prospect 
developed  from  the  advertising. 

2nd  Step — There  are  many  good  fur¬ 
naces.  We  have  been  told  by  engi¬ 
neers  that  an  ordinary  furnace  cor¬ 
rectly  installed,  will  do  a  better  job 
than  the  best  furnace  made,  if  it  is 
incorrectly  installed. 

Therefore,  the  prospect  to  be  suc¬ 
cessful,  must  have  a  proven  record  of 
first  class  installations.  The  simplest 
way  to  find  out  about  the  prospect’s 
standing  as  a  good  installer  of  fur¬ 
naces,  is  to  go  to  a  dozen  of  his  cus¬ 


tomers  and  examine  the  heating  plants 
Analysis  of  Market  he  has  sold  them. 

PROBABLY  70%  of  all  new  heating  ^rd  Step— Get  all  of  the  trade  litera- 

plants  made  the  past  six  years,  have  t^^e  supplied  by  the  factory  who  sells 
been  used  on  “replacement  jobs.”  prospects.  Study  it  carefully. 

Heating  plants,  like  automobiles.  Every  cornpany  has  some  one  feature 
finally  wear  out.  It  is  estimated  that  o"  their  heating  plant  that  may  be 
an  average  furnace  will  give  satisfac-  ^  key  idea  in  the  copy. 


tory  service  for  about  ten  years.  If  it 
was  installed  correctly,  and  the  plant 
was  large  enough  for  the  heating  job 
required,  it  might  survive  15,  ^  or 
even  25  years. 

In  a  church  in  Iowa,  we  saw  re¬ 
cently,  a  furnace  that  had  been  used 
27  years.  When  taken  down  for  re¬ 
pairs,  the  fire  p>ot  and  bowl  were 
found  to  be  solid  as  a  rock — not  one 
crack  or  defect  was  found.  Of  course, 
this  is  the  exception. 

Government  people  tell  us  that  we 
are  about  3,000,000  new  homes  ’oehind 
in  our  building  schedule.  Contractors 
who  build  10,  15,  or  50  new  homes  do 
not  always  buy  and  install  the  right 
heating  plant.  And  all  too  often,  the 
plant  is  too  small. 

Let  a  cold  wave  strike  and  the 
home-owner  forces  his  heating  plant, 
with  the  result  that  repairs  are 
needed,  or  it  may  be  necessary  to  in¬ 
stall  a  brand  new  plant. 

The  market  for  new  heating  plants, 
for  replacements  in  old  homes,  is  to¬ 
day  the  greatest  in  our  history.  The 
past  winter  was  a  “godsend”  for  fuel 
dealers  and  repairmen.  Dozens  of 
heating  contractors  have  told  us  that 
they  were  compelled  to  double  their 
crews  of  repairmen. 

Here  is  a  classification  of  prospects 
who  can,  if  they  are  helped,  sell  more 
new  heating  plants  the  balance  of  this 
year,  than  they  have  ever  sold  in  a 
similar  7-month  period. 

First  Step  for  Campaign 
HEATING  contractors  as  a  rule,  do 
not  have  much  confidence  in  news¬ 
paper  advertising.  Most  of  them  are 
content  to  run  an  ad  in  their  classified 
phone  directory,  or  a  classified  ad  im- 
der  “Business  &rvices”  in  their  local 
paper. 

For  years  on  end,  many  newspapers 
have  run  a  building  page  on  Satur¬ 
days.  In  checking  dozens  of  these 
pages,  one  finds  occasionally,  a  one  or 
two-inch  “card”  of  some  local  heat¬ 
ing  contractors.  The  copy  is  limited 
to  a  simple  statement  “Heating  Con¬ 
tractors — ^Estimates  furnished — ^phone 
number,  firm  name  and  address.” 

Heating  contractors,  are  as  a  rule, 
inclined  to  discuss  engineering  sub¬ 
jects,  flues,  take-ofls,  collars,  fire  pots, 
drafte,  return  ducts,  etc. 


The  Prospects 

RECENTLY,  a  heating  contractor  in 
an  up-state  city  of  New  York,  sold 
a  family  with  a  $1,400  annual  income, 
a  heating  plant  that  cost  the  user,  in¬ 
stalled,  $490.  Sales  like  this  are  the 
exception,  but  they  do  prove  that  the 
market  for  new  heating  plants  goes 
down  to  very  low  income  levels. 

We  are  told  that  90%  of  all  Amer¬ 
ican  families  have  incomes  of  less  than 
$2,500.  Heating  plants  are  used  in  4, 
5,  6,  7,  8  and  9-room  houses,  operated 
by  typical,  average  families. 

The  furnace  dealer  who  starts  a  3- 
times-a-week  schedule,  should  be  told 
that  at  least  60%— possibly  as  much  as 
80% — of  your  circulation  consists  of 
present  or  future  prospects  for  his 
heating  plants.  Stating  it  another 
way — newspaper  circulations  literally 
reach  every  heating  prospect  in  every 
commimity.  There  is  no  waste  circu¬ 
lation. 

Copy  Themes 

INTEIRVIEWS  with  typical  prospects 
have  convinced  us  that  most  of  them 
are  interested  in  three  themes  or  ideas 
— (a)  Will  the  heating  plant  heat  all 
rooms?  (b)  Will  the  fuel  bill  be  less, 
and  (c)  Cost  of  the  installation. 


AN  ADVERTISING  AGENCY 

That  Knows  How 

TO  USE  NEWSPAPERSI 

#  In  our  files  are  more  than  30,000 
seporole  newspaper  advertise¬ 
ments,  written  the  past  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  depart¬ 
ments.  They  have  been  used  by 
over  1,000  retail  stores  in  30  towns 
and  cities  in  the  United  States 
and  Canada.  These  tested  adver¬ 
tisements  are  available  to  our 
clients.  Our  presentation,  “How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures,"  will 
be  mode  on  request. 

J.  M.  NICKERSON  Inc. 

Advarthing 

110  Rest  42nd  Street,  New  Yetli  City 


"I  hear  we  got  to  fight  the  battle  over  for  the  visiting  war  correspondents." 

Drawn  for  Editor  &  Publisher  by  R.  C.  Redmond,  Auburn.  X.  Y. 


Writing  copy  for  these  three  themes 
should  not  be  much  of  a  job.  Get  the 
facts  from  your  prospect — run  one  ad 
every  48  hours — keep  the  ads  running 
every  week  from  now  until  Christmas 
— and  you'll  have  a  success  story  that 
may  enable  you  to  sell  other  prospects 
in  this  field. 

The  ads  can  be  as  small  as  3  inches, 
single  column,  but  a  5  or  6-inch  ad 
with  a  small  cut  of  a  heating  plant 
would  probably  be  better.  Start  with 
3  inches  if  necessary,  but  keep  at  it  3 
times  a  week. 

Everything  points  to  the  balance  of 
1940  as  being  one  of  the  busiest  pe¬ 
riods  the  heating  industry  has  ever 
known. 

MILK  AD  Bill  SIGNED 

Governor  Herbert  H.  Lehman,  April 
15,  signed  a  bill  continuing  until  June 
30,  1941,  New  York  State’s  $310,000 
“drink-more-milk”  publicity  cam¬ 
paign.  The  drive  is  financed  by  a 
producer-dealer-paid  tax. 


NEW  HEADLINE  TYPE 

Minneapolis,  April  22 — The  Min¬ 
neapolis  Morning  Tribune  has  com¬ 
pleted  a  gradual  changeover  in  head¬ 
line  typography.  The  paper  now  uses 
a  condensed  bold  Bodoni,  with  cen¬ 
tury  bold  italic  for  contrast,  in  place 
of  the  alternate  gothic  formerly  em¬ 
ployed.  Top  heads  of  30-point  have 
12-point  century  crossbars,  while 
both  30  and  24-point  heads  use  12- 
point  Bodoni  decks.  The  changeover 
now  permits  almost  all  the  heads  to 
be  machine  set. 


2,000  AT  PHILA.  BALL 

More  than  2,000  persons  attended 
the  second  annual  ball  and  twenty- 
fifth  anniversary  celebration  of  the 
Press  Photographers  Association  of 
Philadelphia  at  the  Benjamin  Franklin 
Hotel  on  April  19.  The  lensmen  and 
their  friends  were  entertained  by 
stars  of  movie,  stage  and  radio. 


May  15,  1940 

is  the  deadline 

for  submitting  entries  to  be  considered  for  the 

Distinguished  Service  Awards 
in  Journalism 

offered  by 

Sigma  Delta  Chi 

Professional  Journalistic  Fraternity 

One  award  will  be  made  for  excellence  in  each  of  the 
following  types  of  writing:  General  reporting;  Editorial 
writing;  Foreign  correspondence;  Washington  correspond¬ 
ence;  and  Radio  newswriting. 

The  awards  will  be  made  on  a  basis  of  specific  examples 
of  work  done  by  Americans  and  published  or  broadcast  in 
the  United  States  in  the  calendar  year  1939.  Each  nomination 
must  be  accompanied  by  manuscript  or  clipping  with  the 
name  of  the  author,  name  of  publication  or  broadcasting 
station,  and  date  of  publication  or  broadcast. 

Address  nominations  to: 

Professional  Awards  Committee 

SIGMA  DELTA  CHI 

Suite  776  35  East  Wacker  Drive  Chicago,  Illinois 

The  awards  will  be  made  on  the  recommendation  of  a  committee 
of  judges  composed  of  prominent  editors,  and  will  be  armounced 
September  1,  1940. 


for  APRIL  2  7,  1940 
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The  publication  date  of  this  issue  is  April  25, 
and  these  stories  are  for  release  on  that  day. 


May,  1940 


Even  Roosevelt’s 
1936  Voters  Want 
New  Deal  Changed 

Less  than  Fourth  ofPuhlic 
Favors  Keepin"  It  Intact  Or 
Extending  Its  Relurms 

16.2%  Also  Want 

Budget  Balanced 

Labor  is  Stronger  lor  F.  S. 
Control  oF  Fnions  than  Are 
Nation’s  Executives 


NEW  YORK,  April  25— More  than 
half  of  the  people  who  voted  for  Mr. 
Roosevelt  in  1936  are  now  in  favor  of 
modifying  the  New  Deal  or  repealing 
most  of  its  reforms  and  regulations. 

This  is  revealed  today  by  the  pub¬ 
lication  in  the  May  issue  of  Fortune 
of  the  latest  Fortune  Survey  of  Public 
Opinion,  conducted  by  the  carefully 
tested  methods  of  scientific  sampling. 
The  Survey  also  reveals  that: 

1.  — Of  the  public  as  a  whole,  less 

than  a  fourth  is  in  favor  of  ex¬ 
tending  the  New  Deal  or  even 
retaining  it  intact. 

2. — Federal  regulation  of  labor  un¬ 

ions  is  favored  even  more 
strongly  by  labor  itself  than  by 
the  general  public. 

3. — The  people  believe ‘that  keeping 

out  of  war  is  the  most  important 
thing  the  next  administration 
should  do,  and  that  balancing 
the  budget  is  the  second  most 
important. 

Here  is  how  public  opinion  was  di¬ 
vided  on  the  question:  “What  would 
you  like  to  see  the  next  administra- 
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The  highest  vote  from  every  part 
M  the  country  was  for  modification,” 
Fortune  points  out.  “In  one  sense 
>0^  returns  confirm  what  many  Re¬ 
publicans  have  probably  come  to 
Mtaqwledge — that  most  of  the  main 
pruiciples  enacted  into  law  during  the 
Roosevelt  administration  have  come 
’?  stay,  even  if  the  details  are 
Changed  and  improved.  But  the  state 
mind  they  reveal  will  probably 
«so  surprise  a  great  many  people,  and 
®P®cially  last-ditch  New  Dealers. 

Cross  tabulations  show  that  of  the 
P®hple  who  say  they  voted  for  Lan- 
(Continued  in  Fortune’!  news  summary) 


Twelve  Years  for  the  President? 


Public  Is  Against 
F.D.R.  Third  Term 
Ry  Majority  of  8% 

Fortune  Survey  Shows  Only 
11.6%  Think  Re-eleelion  of 
President  Essential 


Chart  by  Irving  Gets,  ©  Time  Inc. 

This  chart  summarizes  the  answers  the  U.  S.  public  gave  Fortune  when 
asked:  “Which  one  of  the  above  statements  comes  closest  to  describing 
your  feelings?” 


Recovery  Hurt  by  Misuse 

Of  Power  by  U.  S.  Agencies 


NEW  YORK,  April  25— The  evils 
arising  from  the  concentration  of 
power  in  the  independent  federal 
agencies  “are  becoming  more  mani¬ 
fest  every  day,”  Fortune  magazine  de¬ 
clares  editorially  today  in  its  May 
issue  urging  control  of  such  agencies 
by  periodic  revision  and  publicity. 

Explaining  that  the  various  commis¬ 
sions  and  agencies  already  comprise 
a  “fourth  branch  of  government” 
which  is  not  defined  in  the  Constitu¬ 
tion,  the  $10-a-year  magazine  of  man¬ 
agement  asserts  that  “there  is  good 
evidence  that  a  misuse  of  the  new 
concentration  of  power  in  Washing¬ 
ton  is  one  of  the  major  factors  hold¬ 
ing  back  recovery.” 

“The  ICC  may  be  necessary,”  For¬ 
tune  points  out,  “yet  it  is  possibly  no 
coincidence  that  the  railroad  industry, 
which  has  been  ‘regulated’  longest  of 
all  the  major  industries,  is  one  of 
the  least  enterprising  in  the  land. 

“The  FCC  may  be  necessary,  yet  its 
recent  action  with  regard  to  television 
may  have  unduly  interfered  with  the 
development  of  a  new  industry.  The 
SEC.  also,  may  be  necessary,  yet  it 
has  unquestionably  added  to  the  de¬ 
moralization  of  the  capital  market. 

‘Though  the  Reconstruction  Finance 
Corporation  is  not  a  commission,  it 
must  be  listed  as  a  member  of  the 
fourth  branch.  In  its  conduct  of  its 
affairs  it  is  admittedly  not  typical,  yet 
in  the  vast  power  at  its  disposal  it  is 
illustrative  of  the  dangers  inherent 
in  this  governmental  form. 

“For  in  setting  up  this  unit  of  the 
fourth  branch,  the  citizens  have  ex¬ 


posed  themselves  to  the  following 
abuses,”  Fortune  explains.  “The 
wrong  man  at  the  head  of  the  RFC 
could  use  his  power:  (a)  to  help 
friends  in  difficulty;  (b)  to  gain  con¬ 
trol  of  a  company  by  placing  his  own 
men  in  it;  (c)  to  keep  a  defunct  com¬ 
pany  operating  so  as  to  keep  his 
proteges  in  jobs;  (d)  to  gain  local 
favor,  or  power,  for  political  pur¬ 
poses;  (e)  to  throw  government  busi¬ 
ness  in  the  direction  of  the  borrower; 
(f)  to  profit,  whether  through  out¬ 
right  graft  or  through  foreknowledge 
of  the  effects  of  a  loan. 

“Now  it  so  happens  that  in  Jesse 
Jones,  who  has  run  the  RFC  since 
1933,  the  American  people  have  found 
the  perfect  man  to  resist  these  temp¬ 
tations.  Yet  Jesse  Jones  is  not  im¬ 
mortal — and  few  of  his  kind  are  bom 
in  any  one  generation.  And  the  fact 
that  the  people  have  to  be  thankful 
to  him  is  itself  evidence  of  the  dan¬ 
gers  they  are  running  in  vesting  such 
power  in  his  hands. 

“For  this  institution  constitutes  a 
perfect  illustration  of  the  fact  that  the 
delegation  of  discretionary  power  by 
Congress  is  an  act  dangerous  to  the 
existence  of  a  democracy,”  Fortune 
declares.  “And  the  problem  of  check¬ 
ing  and  balancing  such  power,  along 
the  lines  originally  laid  out  for  our 
libertarian  government,  is  one  that 
must  occupy  the  attention  of  all  intel¬ 
ligent  people  until  it  is  solved. 

“In  building  up  a  fourth  branch,  the 
New  Deal  can,  of  course,  claim  plenty 
of  precedents.  But  while  the  preced- 

(Conlinued  in  Fortune’s  news  summary) 


But  Roosevelt  Holds 
Personal  Popularity 

F.D.R.  U  First  Ehoire  of  21/2 
Times  as  Many  Voters  as 
Dewey,  (i.O.P.  Favorite 

NEW  YORK,  April  25— The  Ameri¬ 
can  people  at  present  are  against  a 
third  term  for  Mr.  Roosevelt  by  a 
margin  of  about  8  per  cent,  the  For¬ 
tune  Survey  of  Public  Opinion  re¬ 
veals  today. 

Using  the  carefully  tested  methods 
of  scientific  sampling,  the  Fortune 
Survey  published  in  the  May  issue  of 
the  magazine  of  management  also  dis¬ 
closes  that: 

1.  — Despite  the  fact  that  most  Amer¬ 

icans  would  rather  see  someone 
else  as  president  next  year,  Mr. 
Roosevelt  is  still  by  far  the  most 
popular  of  1940  possibilities — 
the  first  choice  of  two  and  a  half 
times  as  many  voters  as  Thomas 
E.  Dewey,  the  leading  Republi¬ 
can. 

2.  — Regardless  of  party  affiliations, 

the  public  believes  the  Demo¬ 
cratic  party  is  superior  to  the 
G.  O.  P.  in  organization,  in  com¬ 
mon  sense,  in  presidential  ma¬ 
terial,  and  has  the  greatest  desire 
to  keep  the  U.  S.  out  of  war. 

Here  is  how  public  opinion  divided 
on  Mr.  Roosevelt  as  revealed  by  the 
question:  “Which  one  of  the  follow¬ 
ing  statements  comes  closest  to  de¬ 
scribing  your  feelings?” 
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Roosevelt’s 
re-election 
for  a  third 
term  is  es¬ 
sential  . . . 

Roosevelt 
may  have 
made  mis¬ 
takes,  but 
there  is  no 
one  else 
can  do  so 
much  good 
in  the  next 
four  years  16.8 
Roosevelt 
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(Continued  in  Fortune’s  news  summary) 


Fortune  covers  Business  as  your  newspaper  covers  its  own  city — by  assignments  to  its  staff 
of  63  editors,  writers,  researchers,  experts,  and  technicians. 

If  your  newsdesh  is  not  among  the  451  which  have  asked  to  receive  advance  summaries 
of  Fortune  articles,  write  or  wire  C.  B.  Yorke,  Fortune,  Rockefeller  Center,  New  York 
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EDITOR  &  PUBLISHER 


Cincinnati  Times-Star 
Passes  100th  Birthday 

Celebrates  Occasion  with  254-Page  Centennial 
Section  .  .  .  Employes  Take  Full-Page  Adver¬ 
tisement  to  Express  Their  Sentiment 


CINCINNATI,  April  25-The  Cincin¬ 
nati  Times-Star  ©bserved  its  100th 
anniversary  today  by  publishing  a 
giant  centennial 
section  contain¬ 
ing  254  pages. 

The  special 
section  outlined 
in  detail  the 
Times-  Star’s 
long  history  and 
told  how  the 
community  grew 
with  the  paper. 

It  carried  272.- 
671  lines  of  ad¬ 
vertising.  most 
of  it  praising 
the  Times  -  Star 
for  its  service  to  Cincinnati  and  wish¬ 
ing  it  well  “during  the  next  100 
years.” 

Dovbicd  Press  Run 

Approximately  300,000  of  the  anni¬ 
versary  niunbers  were  printed.  This 
was  double  the  Times-Star’s  normal 


George  Fries  Ed  Steiiiborn 


daily  output.  They  sold  on  the  street 
for  3  cents  a  copy  and  were  mailed 
anywhere  for  15  cents. 

All  editorial  matter  was  handled 
under  the  direction  of  Ridley  Wills. 
Cincinnati  organizations  detailed  their 
own  rejjorters  to  write  community 
history.  Scores  of  Cincinnatians  con¬ 
tributed  to  the  issue. 

The  Times-Star  had  its  beginning 
April  25,  1840,  when  the  first  edition 
of  The  Spirit  of  the  Times  hit  the 
street.  This  was  a  four-page  enter¬ 
prise  published  by  “Wilmerton,  Star- 
buck  and  Brown.” 

E.  R.  Campbell  was  the  first  editor. 
The  front  page  of  the  Spirit  of  the 
Times  contained  a  column  of  business 
cards  and  the  initial  installment  of 
a  mystery  story.  Inside,  the  publish¬ 
ers  promised  to  remain  neutral  “and 
take  no  part  in  politics  further  than 
to  animadvert  upon  wrongdoing  by 
either  party.” 

Recalling  its  founding,  the  Times- 
Star  said  today  that  “it  was  generally 
predicted  in  the  taverns  and  the  bar¬ 
rooms  as  the  talk  went  around  that 
this  new  paper  was  a  too-ambitious 
project,  that  it  might  last  a  week  or 
two.  Editor  Campbell  was  laughed 
at  as  he  went  to  his  favorite  spot  in 
the  Burnet  House  and  sat  down  to  take 
his  toddy  and  review  his  day’s  ef¬ 
forts.” 

Paid  $20  to  Get  Out 

Discouraged  by  this  talk,  Mr.  Brown 
went  to  his  associates  before  the  first 
of  August,  1840,  and  offered  to  pay 
them  $20  to  get  out  from  under  his 
contract.  They  permitted  him  to  quit, 
accepting  the  $20. 

It  was  a  big  mistake,  for  the  Spirit 


of  the  Times  prospered  and  outlived 
all  other  papers  of  the  day.  F*rinted 
first  from  a  cubbyhole  on  the  second 
floor  of  a  building  at  83  Main  street, 
it  moved  in  1841  to  Main  and  Third 
streets  and  promptly  dropped  every¬ 
thing  but  The  Times  from  its  name. 

In  subsequent  years,  the  Times 
thrived  while  most  of  its  rivals  died. 
Death  came  to  these,  among  others: 
the  Daily  Atlas,  the  Chronicle,  the 
Star. 

The  Taft  family,  present  publishers, 
acquired  the  Times  in  1879.  The  late 
Charles  Phelps  Taft,  brother  of  the 
late  President,  acquired  the  stock  and 
the  following  year  the  Star  and  Times 
were  merged  to  form  the  Times-Star. 

The  Times-Star  has  made  only  one 
excursion  into  the  Sunday  field — from 
Nov.  4,  1883,  to  Jan.  30,  1887. 

Sunday  Paper  a  Parasite 

“The  Sunday  paper  was  a  parasite 
from  the  first  and  naturally  could  not 
survive  since  it  sapped  the  strength  of 
the  daily,”  the  paper  said  today.  So 
the  Times-Star  since  has  remained  a 
six -day  afternoon  newspaper. 

For  years,  the  paper  was  published 
in  a  huge  building  at  Sixth  and  Wal¬ 
nut  streets.  With  the  death  of  Charles 
P.  Taft  in  1929,  other  members  of  the 
family  decided  to  construct  a  new 
building  and  dedicate  it  to  Mr.  Taft 
and  his  wife. 

The  paper  built  a  monumental 
building  at  Eighth  street  and  Broad¬ 
way,  costing  approximately  $1,300,000. 
Additional  equipment  cost  $600,000.  It 
is  one  of  the  most  beautiful  newspa¬ 
per  buildings  in  the  world.  Rising  16 
stories,  it  houses  all  departments  of 
the  Times-Star.  The  14th  floor  is  the 
sanctum  of  the  editorial  writers.  From 
the  sixth  floor  newsroom  to  the  base¬ 
ment,  all  space  is  used  in  production 
of  the  paper. 

When  Mr.  Taft  died,  his  son,  Hul- 
bert  Taft,  became  publisher  and  edi¬ 
tor-in-chief.  Mr.  Taft  personally  di¬ 
rects  the  publication  and  has  control 
over  more  than  600  full-time  em¬ 
ployes. 

Bencvelunt  to  Employes 

Many  are  the  stories  in  Cincinnati 
newspaper  circles  about  the  Times- 
Star’s  benevolent  attitude  toward  its 
employes.  For  instance,  a  reporter 
who  had  been  troubled  with  his  eyes 
was  sent  to  Berlin,  with  all  expenses 
paid,  to  have  them  treated. 

The  Times-Star,  judged  by  ordinary 
newspaper  standards,  is  peculiar  in 
makeup.  It  is,  in  fact,  a  boast  of  the 
65  editorial  workers  that  it  is  the 
“only  metropolitan  newspaper  in  the 
country  without  a  makeup  editor.” 

The  Times-Star  has  scores  of  vete¬ 
rans  on  its  payrolls.  A  full-page  ad 
in  the  anniversary  edition  said  the 
employes  had  rolled  up  a  total  of 
9,599  years  of  service.  Oldest  veteran 
is  C.  H.  Rembold  who  retired  March 
1,  1935,  as  general  manager,  but  who 
has  remained  on  the  payroll. 

Besides  Mr.  Taft,  the  key  men  are 
George  Fries,  general  manager;  Ed. 
Steinbom,  managing  editor,  and  Rob¬ 
ert  C.  Harris,  city  editor. 

Employes'  Ad 

Nixson  Denton,  sports  editor,  wrote 
a  full-page  ad  paid  for  by  employes 


which  sums  up  their  attitude  toward 
the  Times-Star.  It  follows: 

“Multiplying  almost  imperceptibly, 
the  years  of  the  Times-Star  have  be¬ 
come  a  hundred  fold.  Today,  April 
25,  1940,  the  puny  product  of  a  primi¬ 
tive  print  shop,  that  came  with  little 
fanfare  into  a  quieter  and  more 
leisurely  world  that  has  long  since 
vanished,  is  a  centenarian.  The  strug¬ 
gles  of  its  almost  forgotten  youth  are 
at  an  end.  But  the  dreams,  the  as¬ 
pirations  of  that  youth  burn  steadily, 
like  bright  flames. 

“On  a  pleasant  anniversary,  such  as 
this,  it  is  more  than  nominally  pleasant 
to  note  that  the  relations  between  the 
family  that  has  long  published  this 
newspaper  and  the  hundreds  of  per¬ 
sons  who  work  in  its  various  depart¬ 
ments  continue  to  transcend,  as  they 
have  always  transcended,  the  rela¬ 
tions  that  exist  ordinarily  between 
employer  and  employe. 

“The  age  we  live  in,  with  its  odd 
phobias  and  spurious  philosophies, 
sneers  when  paternalism  is  men¬ 
tioned. 

“And  the  Times-Star,  it  has 
been  said,  is  a  paternalistic  news¬ 
paper,  almost  feudal  in  its  organiza¬ 
tion. 

Needs  No  Apologist 

"Those  of  us  who  are  responsible 
for  this  advertisement  do  not  deny 
this.  We  admit  it.  We  are  glad  that 
it  is  true.  We  are  proud  to  be  an 
integral  part,  however  small  or  large, 
of  an  institution  (for  the  Times-Star 
is  all  of  that),  where  there  is  noblesse 
oblige  on  the  part  of  the  matster  and 
fealty  on  the  part  of  the  man.  Feudal 
the  Times-Star  may  be,  but  its  feu¬ 
dalism  needs  no  apologist.  We,  the 
men  and  women  who  work  for 
this  paper,  are  glad  that  we  work 
here. 

In  the  better  sense,  without  humil¬ 
ity,  we  are  grateful  for  the  fine  condi¬ 
tions  that  surround  us,  the  warm, 
kindly  attitude  of  the  highest  author¬ 
ity. 

“Because  our  mistakes  are  forgiven, 
because  our  foibles  are  condoned,  be¬ 
cause  our  frailties  are  overlooked,  we, 
the  human  element  of  the  Times- 
Strr,  thoughtful  for  those  who  will 
come  after  us,  take  this  opportunity 
to  express  the  hope  that  the  Times- 
Star  will  never,  in  a  hundred  hun¬ 
dred  years,  be  different  than  it  is 
now.” 

The  Times-Star  purchased  radio 
station  WKRC  from  the  Columbia 
Broadcasting  System  about  six  months 
ago.  WKRC  is  taking  part  in  the 
jubilee  program. 

The  Cincinnati  Enquirer,  morning, 
entered  its  100th  volume  last  week 
and  will  observe  its  centennial  next 
year. 

SAFETY  FEATURE 

A  new  safety  feature,  entitled  “Un¬ 
safe  at  Home,”  is  being  offered  to 
newspap)ers  free  of  charge  by  the 
National  Safety  Council.  The  series 
includes  20  one-column  pictorial  hints 
that  show  why  “safe  at  home”  is  just 
a  phrase.  The  series  is  being  offered 
to  more  than  one  paper  in  each  city, 
but  mats  will  be  sent  to  only  one 
paper — the  paper  that  first  requests 
the  series,  according  to  Paul  Jones, 
director  of  publicity. 

■ 

GARDENS  ON  PARADE 

Edward  F.  Korbel  and  Worth  Col¬ 
well,  New  York,  have  been  engaged 
to  handle  the  public  relations  and 
publicity  campaign  and  to  direct  ad¬ 
vertising  for  Gardens  on  Parade,  the 
horticultural  spectacle  at  the  1940 
World’s  Fair  at  New  York,  conducted 
by  Hortus,  Inc.,  a  non-profit  member¬ 
ship  group. 


Hulbert  Taft 


Group  to  Sell,  Control 
Ontario  Pulp  Urged 

Toronto,  Ont.,  April  24 — Hon.  Peter 
Heenan.  Ontario  Minister  of  Lands 
and  Forests,  suggested  today  the  for¬ 
mation  of  a  central  organization  “free 
from  politics”  to  sell  Ontario’s  pulp 
and  paper  products. 

The  Minister  told  a  legislative  com¬ 
mittee  investigating  administration  of 
the  Province’s  timber  resources  that 
the  Scandinavian  countries  “go  out 
and  get  the  business,  then  meet  the 
price.”  For  that  reason,  he  said  Fin¬ 
land  and  Sweden  have  been  able  to 
lay  down  newsprint  in  the  United 
States  at  a  price  lower  than  that 
quoted  by  Ontario  newsprint  pro¬ 
ducers. 

Mr.  Heenan’s  plan  was  for  some 
sort  of  central  organization  to  go  out 
and  get  the  business”  and  to  control 
the  pro-rata  output  of  Ontario’s  mills. 

Col.  Drew  asked  the  committee  to 
request  a  group  of  pulp  and  paper 
magnates  to  testify  and  the  chairman. 
Mines  Minister  Paul  Leduc,  said  they 
would  be  invited. 

SET  UP  FUND 

Washington,  D.  C.,  April  22  — 
Larry  Hoover,  a  recent  graduate  of 
University  of  Maryland  now  em¬ 
ployed  as  a  sports  writer  for  the 
Washington  Daily  News,  and  three  of 
his  former  classmates  have  set  up  a 
scholarship  fund  based  on  five-per- 
cent  contributions  from  their  atmual 
salaries  over  a  period  of  25  years.  The 
fund  will  be  available  for  self-help 
for  the  donors  during  the  time  it  is 
being  collected,  and  at  the  expiration 
of  the  contract  period  will  be  used 
“to  see  one  or  more  deserving  young 
men  secure  a  university  education 
without  having  to  endure  the  same 
impediments  as  we  have  met.”  Hoover 
and  his  three  colleagues  worked  their 
way  through  the  University  of  Mary¬ 
land. 

1940  sports' SHOW 

Thousands  of  outdoor  sports  lovers 
were  attracted  to  the  Milwaukee  Sen¬ 
tinel’s  1940  Sports  Show  at  the  Mil¬ 
waukee  Auditorium,  recently,  which 
included  its  10th  annual  Fisher¬ 
men’s  Party  at  which  hundreds 
of  prizes  were  awarded  to  those  at¬ 
tending.  The  major  attendance  prize 
was  a  $3,000  cabin  with  a  lot.  "Tying 
in  with  the  show  was  a  36-page  tab¬ 
loid  issue  by  the  Sentinel. 

WSJS  TO  JOIN  NBC 

Radio  Station  WSJS.  operated  by 
the  Piedmont  Publishing  Company. 
Winston-Salem,  N.  C.,  publishers  of 
the  Journal  and  Sentinel,  will  change 
from  a  Columbia  Broadcasting  System 
station  to  the  National  Broadcasting 
Company.  The  change  will  be  made 
in  June.  In  the  meantime  plans  are 
being  drawn  by  Harold  Macklin,  Win¬ 
ston-Salem  architect,  for  the  con¬ 
struction  of  a  new  radio  station. 

LINDNER  AS  MEDIATOR 

Clarence  Lindner,  publisher  San 
Francisco  Examiner,  was  retained  as 
mediator  in  a  three-way  program 
for  adjusting  disputes  set  up  under 
terms  of  an  agreement  reached  by  the 
Consolidated  Milk  Producers  of  ^ 
Francisco  and  the  AFL  milkers  union 
Mr.  Lindner’s  mediation  efforts  over 
three  months  of  negotiation  are 
credited  with  avoiding  a  strike. 

TEA  BUREAU  DRIVE 

Sixty-two  newspapers,  four  n^ 
tional  magazines  and  posters  will  be 
utilized  by  the  Tea  Bureau.  N®w 
York,  in  its  1940  reminder-^Uhj? 
campaign.  Wm.  Elsty  &  Co.,  is 
agency. 
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A  NEW  MYSTERY 
^THRILL  STRIP 


FICTION'S  MOST  FASCINATING  CRIME  FIGHTER 

THE 


MTTiVM 


Your  audience  is  ready-made.  It  is  a 
known  fact  that  more  than  15,000,000  tans 
listen  Ao  the  weekly  programs  on  'The 


Shadow,"  broadcast  on  66  stations  across  "Shadow"  fans  the  thrill  every  day  that  they 
the/ Nation.  Another  3,000,000  see  the  are  now  getting  only  oh^e  a  week. 

TI^E  NEWSPAPER  STRIP  WILL  ALWAYS  BE  A  NEW  AND  ORIGINAL  STORY 

OTHER  NEW  FEATURES  ON  OUR  1940  PROGRAM 


motion  pictureKevery  week  in  more  than 
950  theatres.  And  more  than  400,000  read 
the  magazine  storie^every  month.  Give  your 
"Shadow"  fans  the  thrill  every  day  that  they 
are  now  getting  only  oh^e  a  week. 

BE  A  NEW  AND  ORIGINAL  STORY 


SERIAL  FICTION 

“Money  I»n'l  Everything,”  by  Anne 
Mary  Lawler.  36  chapters  and  10 
striking  illustrations. 

‘‘I  Take  Thi«  Man,”  by  Ann  Ted- 
lock  Brooks.  30  chapters. 

“Leap  Year  Lady,”  by  Alma  Sioux 
Scarberry.  30  chapters. 

Coming  later  —  “Gambling  in 
Hearts,”  by  Phyllis  Moore  Gallagher; 
"One-Man  iVoman,”  by  Alma  Sioux 
Scarberry,  and  others. 


COMICS 

HUCK  FINN,  Mark  Twain’s  in¬ 
imitable  boy  character,  is  steadily 
growing  in  popularity.  Drawn  by 
Dwig,  it  presents  kid  life  as  only  a 
combination  of  Twain  and  Dwig  could 
do  it. 

FOUL  BALL  is  a  two  -  column 
panel,  created  mostly  for  sports  lov¬ 
ers,  but  valuable  any  place  in  yoiur 
newspaper.  Homey  humor  with  zing. 

STRICTLY  PERSONAL  is  a  series 
of  30  two-column  caricatures  with 
sprightly  comment  of  the  outstanding 
men  of  America  and  abroad.  Very 
timely  in  election  year. 


WOMEN’S^  PLAGES 

“Beauty  After  40,”  a  ^eries  of  18 
articles  that  has  already  been  sold  to 
more  than  200  newspapers  and  is  mov¬ 
ing  rapidly. 

"Beauty  Before  40,”  a  series  of^  24 
articles  by  the  same  contributor,*  will 
be  ready  soon. 

“Personality  and  Poise,”  18  articles 
dealing  with  the  physical  and  mental 
development  of  women.  ^  . 

Other  features  of  long  standing  that 
have  been  definitely  proved  by  leadng 
newspapers. 


VIGNETTES 
OF  LIFE 


BOAKE  CARTER 
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UNITED  PRESS  EXECUTIVE  MEET  IN  NEW  YORK 

Conferring  af  UP  headquarters  in  New  York  this  week  were:  Left  to  right,  standing:  Thontas  R.  Curran,  central  division  manager; 


Chronicle  who  has  been  engaged  io 
writing  books  on  cooking  for  the  pas; 
20  years.  “It  still  holds  today,”  ht 
added,  “that  the  men  who  reallj 
make  the  newspapers  are  the  report¬ 
ers.  Without  reporters  of  high  caliber 
we  would  not  have  been  able  to 
maintain  freedom  of  the  press.” 

Long  Work  Hoars 

Wingfield  Scott  recalled  waterfront 
assignments  in  the  sailing  ship  days 
Haig  Patigan,  famous  sculptor,  waived 
an  invitation  to  speak.  Robert  Magill 
stili  wun  the  Chronicle,  told  of  days 
when  “a  newspaperman  worked  36 
of  the  24  hours  of  the  day  and  got 
$15  to  $18  a  week.” 

“We  are  all  young,”  declared 
Thomas  Nunan,  in  prefacing  a  laugh- 
producing  series  of  reminiscences  that 
included  his  start  in  reporting  by  in¬ 
terviewing  a  man  with  the  delerium 
tremens.  “I  was  so  successful  on  the 
police  beat  after  this,  my  only  scoop 
on  that  beat,  that  within  six  months 
I  was  made  society  editor,”  he  said. 

Monroe  Goldstein,  now  in  movies, 
was  chairman  and  AI  C.  Joy,  now  k 
utility  official,  was  toastmaster.  There 
were  messages  of  regret  and  of  greet¬ 
ing  from  Mr.  Hearst,  Hype  Igoe,  Bob 
Ripley,  W.  W.  Hawkins,  Clarence 
Lindner,  William  H.  Levings,  Irving 
Codben,  Harry  Coleman  and  others 
scattered  throughout  the  land.  Wil- 


Mlms  Thomason,  business  rej'orese.ntatlve;  Frank  H.  Bartholomew  vice-president  and  Pacific  division  manager;  Hugh  Balllle,  presi-  liam  A.  “Doc.”  Mundell,  praised  re¬ 


dent;  Clem  J.  Randau,  vice-prosident  and  general  business  manager;  Stanley  Whitaker,  southern  division  manager;  Jacques  D'Ar- 
mand,  southwest  division  manage*;  Joseph  L.  Jones,  general  foreign  manager;  Edwin  Moss  Williams,  vice-president  and  general 
sales  manager.  Left  to  right  k  .eellng:  LeRoy  Keller,  business  representative;  Jack  BIsco,  assistant  business  manager;  Gerald  J. 
Rock,  business  representative;  A.  F.  Msrrison,  radio  sales  manager;  Robert  L  Frey,  assistant  to  the  president;  Virgil  PInkley,  Euro¬ 
pean  business  manager;  Fred  A.  McCabe,  promotion  director.  Left  to  right  sitting:  Kenneth  D.  Gilmore,  business  representative; 

uari  J.  Johnson,  vice-president  and  general  news  manager. 


Sulphite  Mill 
Planned  for 
British  Columbia 

$3,000,000  Plant  to  Be  Built 

On  Vancouver  Island  .  .  . 

200-Ton  Doily  Capacity 

Vancouver,  B.  C.,  April  22 — Definite 
announcement  has  been  made  of  the 
intention  of  Bloedel,  Steart  &  Welch, 
one  of  the  last  timber  organizations 
in  British  Columbia,  to  construct  a 
sulphite  pulp  mill  at  Port  Alberni, 


gotiations  with  the  city  and  the  gov-  “Newspaper  associations  have  pro- 
ernment  departments  concerned  have  vided  my  truest  friendships,”  said 
not  yet  been  completed.  Port  Alberni  Clarende  E.  Edwords,  87,  former  man- 


suthern  division  manager;  Jacques  D  Ar-  peatedly  as  the  man  who  did  the 
OSS  Williams,  vice-president  and  general  vvork  the  organization’s  committee 
,  assistant  business  manager;  Gerald  J.  was  supposed  to  do,  was  in  charge  of 

arrangements. 

ineth  D.  Gilmore,  business  representative;  r  ,  ,  ... 

Ladies  of  the  press  introduced  m- 

_ _  _ _ _ _  eluded  Kathleen  Norris,  Mrs.  Older. 

.  .  ,  Mary  Ashe  Miller,  Kate  Lynch,  Mrs. 

Newspaper  associations  have  pro-  prentis  Cobb  Hale,  Miss  Anna  Cora 


may  have  to  hold  a  plebiscite  on  the 
issue  of  what  important  concessions 
are  to  be  granted. 

Early  obstacles  due  to  possibility  of 
polluting  the  river  for  fisheries  are 
believed  to  have  been  overcome. 

300  Attend 
San  Francisco 
"Late  Watch" 

Comradeship  links  forged  in  the 


viaea  my  truest  triendships,  said  Winchell,  Hazel  Pedlar  Faulkner. 
Clarende  E.  Edwords,  87,  former  man-  Marie  Hicks  Davidson,  Josephine  Wil- 
aging  editor  of  the  San  Francisco  son  and  Grace  Hull. 


Vancouver  Island,  B.  C.,  at  a  cost  of  great  San  Francisco  fire  of  1906 
approximately  three  million  dollars.  glowed  in  the  white  heat  of  undying 
Bloedel,  Steart  &  Welch,  holders  of  remembrance  when  the  Late  Watch 
extensive  timber  limits  on  Vancouver  in  the  Press  Club  of  San 

Island  and  elsewhere  and  operators  Francisco,  April  20. 


of  one  of  the  province’s  largest  ex¬ 
port  sawmills,  in  the  Alberni  Canal, 


They  were  all  there,  300  of  them. 
Some  since  have  won  acclaim  in 


has  studying  the  pulp  situaUon  oj^gr  professions.  Many  have  carved 

closely  for  several  years  with  a  view  indelible  marks  in  their  own  constant 
to  entermg  the  pulp  field.  devotion  to  newspaper  work.  Those 

Survey  Mode  absent  in  another  world  or  in  distant 

Howard  Simmons,  Chicago  pulp  parts  were  present  in  spirit, 
mill  engineer,  whose  father  took  an  Served  Before  1915 

active  part  in  planning  the  Whalen  exclusive  gathering.  Not 


pulp  expansion  on  this  coast  two  husbands  were  present. 


decades  ago,  has  been  making  a  de¬ 
tailed  survey  of  the  situation  in  B.  C. 
for  the  Bloedel  Co. 

It  is  understood  the  first  unit  con- 


Admissions  were  based  on  having 
served  on  a  San  Francisco  newspaper 
before  1915. 

They  paid  tribute  to  the  past,  de- 


templated  will  have  a  productive  terminedly  denied  their  present  age, 
capacity  of  about  200  tons  daily.  tossed  darts  of  flaming  wit  at  each 

Status  of  the  Bloedel  company  has  other  and  decided  to  meet  again  next 
long  been  regarded  in  the  forest  in-  year  and  the  years  thereafter, 
dustries  as  a  “natural”  for  pulp  de-  John  D.  Barry  paid  heart-felt  trib- 
velopment,  inasmuch  as  in  the  normal  ute  to  Fremont  Older,  former  pub- 
production  of  saw  logs  and  lumber  lisher  of  the  San  Francisco  Call-Bul- 
at  its  big  camps  at  Menzies  Bay,  letin,  “my  friend  and  my  boss  for  15 
Franklin  River  and  Great  Central  on  years.”  Eustace  Cullinan  of  the  old 
Vancouver  Island  it  handles  a  large  Bulletin  told  of  an  amazing  deal 
amount  of  timber,  notably  spruce  and  whereby  he  sold  a  non-existent  am- 
hemlock,  suitable  for  pulp  operations,  bassadorship. 

The  pulp  n^l  would  be  located  im-  John  Francis  Neylan,  famous  at- 
mediately  adjacent  to  the  company  s  tomey  for  years  associated  with  Wil- 
sawmill  on  the  Port  Alberni  water-  liam  Randolph  Hearst,  honored  the 
front.  memory  of  Mr,  Older,  of  Ned  Hamil- 

When  actual  construction  of  the  mill  ton,  of  Al  Murphy  and  of  Annie 
will  begin  is  still  indefinite,  as  ne-  Laurie. 


CLOSED  DOORS 
OPEN  FAST- 

when  you  send  Postal  Tel^ams! 

Letters  can  wait,  and  people  can 
wait,  but  nobody  keeps  a  Postal  Tele¬ 
gram  waiting!  Communicating  by  Postal 
Telegraph  indicates  that  your  message  is 
important  to  your  prospect  and  that  your 
prospect  is  important  to  you! 

Postal  messengers  always  get  signed  re¬ 
ceipt,  so  you’re  sure  you’re  getting  what 
you  pay  for — and  the  cost  of  Postal  Tele¬ 
grams  is  so  low,  that  you  can  afford  to 
use  them  often! 

Tostql  Telegraph 

"First  When  Seconds  Count!" 
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Can’t  we  cut  down  on 

99 

these  pressroom  costs? 


The  answer  is  YES  ...  in  TWO  ways. 

Take  rollers,  for  example.  Let’s  say  that  you  are  using 
rubber  rollers — the  best  rubber  rollers  that  you  can 
buy.  But  .  .  .  rubber  rollers  are  hard.  They  must  be 
set  tight  against  the  plate.  You  get  roller  jumps  .  .  . 
bad  impressions.  Moreover,  rubber  rollers  stvell — due 
to  ink  and  lubricating  oils — and  require  frequent 
resetting  and  regrinding.  All  of  which  costs  money. 

Vulcolastic  rollers  contain  no  rubber.  And  they’re 
only  half  as  hard  as  the  best  rubber  rollers  .  .  . 
test-reading  20,  as  compared  with  40  for  rubber. 
They’re  easier  to  set,  need  only  a  light  setting,  and — 
because  they  don’t  swell — they  run  for  months  and  even 
years  without  resetting.  Even  after  long  intervals, 
Vulcolastic  Rollers  need  only  a  polishing  operation, 
rather  than  regrinding,  to  make  them  like  new. 


Can't  you  save  money  with  rollers  like  that? 

VULCAN  PRESS  BLANKETS  are  another  way  to  save 
money.  Vulcan’s  balanced  non-felt  combination,  for 
example — a  non-felt  top  blanket  (No.  67)  and  a  special 
cork  underpacking  (No.  76).  Firm,  yet  remarkably 
resilient,  this  cylinder  packing  makes  the  most  of  the 
better  stereotyping  which  most  newspapers  get  today. 
And  its  first-cost  is  little  more  than  that  of  a  draw-sheet 
combination — while  the  over-all  cost  of  this  blanket, 
per  million  impressions,  is  substantially  less. 

Proof?  Ask  users  of  Vulcan  Blankets.  More  and  more 
newspapers  will  use  nothing  else ! 

WRITE  FOR  PARTICULARS  AND  RECOMMENDATIONS 

VULCAN  PROOFING  COMPANY 

FirNt  Ave.  and  Fifty-Ei|$hlh  Brooklyn*  New  York 


VIJLCA1\ 

PRESS  BLAISKETS  and  IISKIXG  ROLLERS 
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EDITOR  6.  PUBLISHER 


Report  of  ANPA 
Traffic  Dept. 


tinued  its  efforts  to  restore  the  convention 
fare  plan  cancelled  by  the  railroads  June  1. 
1936,  because  the  railroads  reduced  the  basic 
passenper  fare  from  3e  to  2 '/4  c  ix-r  mile, 
and  subsequently  the  Commission  fixed  the 
j  ,  basic  passenger  fare,  effective  March  25, 

continued  from  page  17  IPIO,  at  2c  per  mile  in  Eastern  territory, 
which  places  the  basic  fare  in  all  territories 
uniform  basis. 


ducting  a  case  before  the  Railroa^l  Com¬ 
mission  of  that  State  in  an  effort  to  forestall 
increases  in  express  rates  on  newspaper  sup¬ 
plements.  The  department  supplied  extensive 
inform.ation  including  rate,  historical  and 
statistical  data  which  were  used  to  great 
advantage. 

K.XTES  ON  NKWSP.XrERS  IN  R.\II,RO.\D 
B.\GG.\GE  AND  EXPRESS  SERVICE 
Kates  on  Newspapers  in  Railway  Express 
Service  IVithin  State  of  Arizona 
.\n  Arizona  newspaper  having  made  an 
<'Xtensive  survey  of  the  r.atcs  on  newspapers 
in  baggage  car  and  railway  express  service, 
<■00011010(1  that  the  express  rates  were  too 
high.  After  consultation  with  the  TraflRc 
Department  a  conference  was  arranged  with 
olTicials  of  the  Railway  Express  Agency  in 
New  York  City  to  secure  a  voluntary  rate 
reduction,  which  failed.  An  informal  peti¬ 
tion  was  then  fi’ed  with  the  Arizona  Cor¬ 
poration  Commission  for  a  reduction  by 
order,  which  also  failed.  Formal  hearing 
will  be  held  May  14  at  Phoenix.  .\riz..  at 
■which  the  Traffic  Department  will  appear 
.■ind  present  evidence. 

During  this  investigation,  we  found  that 
/shipments  over  one  of  the  affiliated  lines  of 
the  A.  T.  &  S.  F.  railway  had  been  over¬ 
charged.  Cairn  for  refund  was  filed  and 
will  probably  be  allowed,  resulting  in  a  sav¬ 
ing  to  our  Arizona  member  of  something 
like  $1,600. 

Kates  on  Newspapers  From,  To  and  Within 
State  of  Iowa 

.\t  the  request  of  an  Iowa  member,  the 
department  made  a  survey  of  the  rates  on 
newspapers  in  railw.ay  baggage  car  service 
in  Iowa  and  to  a  certain  point  in  Minnesota, 
tout  it  was  determined  that  the  rates  were 
not  out  of  line.  An  overcharge  was  dis¬ 
covered  in  the  rates  from  a  point  in  Illinois 
to  a  point  in  Minnesota  and  was  corrected. 

MOTOR  CARRIER  INVESTIGATIONS 
■lours  of  Service  for  Operators  of  Private 
Motor  Vehirles  in  Interstate  Commerce 
— Ex  Parte  MC-S 

Following  report  to  the  1939  convention, 
the  Examiner,  in  his  proposed  report,  rec¬ 
ommended  that  the  hours  of  service  gen¬ 
erally  applicab'e  to  common  and  contract 
carriers  to  applied  to  private  carriers  in 
interstate  commerce.  The  opposition  of  the 
ANPA  on  the  ground  that  newspapers  were 
confronted  with  a  special  problem  was  ig¬ 
nored.  Brief  of  exceptions  has  been  filed 
followed  by  oral  argument  before  Division  6 
of  the  Commission  and  the  matter  is  still 
pending.  While  not  opposed  to  reasonable 
liours  of  service  for  employes  operating 
motor  vehicles,  the  ANPA  position  hao  been 
that  there  should  be  sufficient  latitude  to 
enable  publishers  to  handle  their  week-end 
double-header  shifts. 

Hours  of  Service  for  Operators  of  Common 
and  Contract  Motor  Vehicles  in  Inter¬ 
state  Commerce— Ex  Parte  MC-2 
The  status  of  this  case  was  reported  to 
the  1938  convention  since  which  time  the 
Commission  has  put  into  effect  safety  rules 
and  reg'ilations,  which  in  the  opinion  of  the 
'Traffic  Department  are  fair  and  reasonable. 
'Ful  information  is  contained  in  B  Bulletins 
Vos.  7142,  Oct.  26.  1939,  and  7180,  Jan. 
10.  1940. 

A  2  to  1  court  decision  has  upheld  the 
contention  of  the  American  Trucking  Asso¬ 
ciations  that  the  Interstate  Commerce  Com¬ 
mission  must  take  jurisdiction  over  the  office 
and  maintenance  employes  of  the  trucking 
industry  as  well  as  those  directly  concerned 
with  the  safe  operation  of  motor  vehicles. 
The  Commission  has  appealed  and  the  United 
States  Supreme  Court  will  decide  whether 
the  Commission  or  the  Wage  and  Hour  Ad¬ 
ministrator  has  jurisdiction  over  the  hours 
of  motor  carriers  other  than  those  whose 
activities  affect  the  safety  of  operation. 
State  Regulation  of  Private  Motor  Carriers 
State  authorities  are  making  progress  in 
regulating  motor  carriers  operating  within 
State  boundaries.  Details  of  the  regulations 
issued  by  the  State  of  Illinois  are  published 
in  B  Bulletin  No.  7118,  Sept.  6,  19.39.  and 
Circulation  Bulletin  No.  7217,  March  6.  1940. 

PASSENGER  FARES 

Restoration  of  Convention  Passenger  Fares 
The  Traffic  Department  has  not  con- 


ratings  applicable  to  the  transportation  of 
property  by  common  carriers  by  motor  ve¬ 
hicle  in  interstate  commerce.  None  of  these 
investigations  have  been  assigned  hearings, 
but  the  department  will  become  a  party  in 
interest  in  all  of  them. 

Inland  Waterway  Joint  Barge-Rail  Services 

The  Interstate  Commerce  Commission  has 
concluded  its  hearings  in  this  investigation, 
n-ported  to  the  1936  annual  convention  as 
Docket  26712.  Joint  Barge-Rail  Rates.  B 
Bulletin  No.  7136,  Oct.  11,  1939,  contains 
further  information  on  this  subject. 

Kates  on  Commodities  in  Multiple  Car  Lots 

By  formal  decision  in  I&S  Docket  4646, 
the  Interstate  Commerce  Commission  has 
dccidcil  that  it  is  lawful  to  publish  lower 
rates  on  commodities  when  offered  in  multi¬ 
ple  car  lots  than  when  offered  in  single  car¬ 
load  shipments.  This  decision  is  very  im¬ 
portant  as  it  represents  a  departure  from 
the  Commission's  policy  of  finding  lower 
rates  on  shipments  in  excess  of  one  carload 
discriminatory.  The  Traffic  Committee  is 
considering  the  application  of  this  principle 
to  multiple  car  lot  shipments  of  newsprint 
paper. 

American  Hawaiian  Steamship  Company  vs. 

Sheperd  Steamship  Line— Docket  108 

The  department  intervened  in  this  case 
before  the  Maritime  Commission  because 
Class  A  intercoastal  steamship  lines  operat¬ 
ing  between  the  Atlantic  and  Pacific  Coasts 
via  the  Panama  Canal  desired  to  eliminate 
so-called  Class  B  or  differential  lines  oiierat- 
ing  between  the  same  points  on  lower  rates. 
The  Examiner’s  proposed  report  recom¬ 
mended  continuance  of  the  B  lines  on  the 
lower  rate  basis,  but  final  decision  has  not 
yet  been  made. 


LEGISLATION — FEDERAL  AND  STATE 

Two  bills  are  pending  before  the  76th 
Congress  affecting  transportation:  S.  2009, 
introduced  by  Senator  Wheeler,  and  H.  R. 

4862,  introiluccd  b.v  Representative  Lea. 

Both  provide  for  comprehensive  regulation 
of  a'l  forms  of  transportation  except  air¬ 
ways.  S.  2009  provides  for  complete  re- 
C'dification  of  Parts  I  and  II  of  the  Inter¬ 
state  Commerce  Act  and  the  creation  of 
Part  III  to  regulate  water  transportation. 

The  House  bill  provides  an  additional  sec¬ 
tion  to  the  present  Act  to  regulate  water 
transportation.  This  legislation  has  been 
considered  by  both  Senate  and  House.  The 
House  rejected  the  Senate  bill  and  submitted 
a  substitute.  The  bills  are  now  in  conference 
for  the  adjustment  of  differences.  Other 
transportation  legislation  has  been  over¬ 
shadowed  by  these  two  bills  which  are  of 
major  importance.  Because  of  the  contro¬ 
versial  nature  of  this  legislation,  the  Traffic 
Committee  has  taken  no  position  on  the  bills 
as  a  whole  but  has  confined  its  support  to 
certain  specific  provisions  of  the  bills  which 
are  in  accord  with  the  policy  of  the  ANPA 
as  adopted  by  the  1933  convention. 

State  legislation  has  been  mainly  con- 
(x-rned  with  bills  to  regulate  motor  truck 
transportation.  In  most  such  cases  efforts 
have  been  made  to  secure  exemption  for 
motor  vehicles  engaged  in  the  exclusive  dis¬ 
tribution  of  newspapers,  following  the  prece¬ 
dent  established  by  the  Federal  Motor  Car¬ 
rier  Act. 

INTERSTATE  COMMERCE  AND  MARI-  i 

TI.ME  COMMISSIONS'  INVF-STIGA-  i 

TIONS  AND  HEARINGS  ] 

Southern  Governors  Case— I.  C.  C.  Docket 
277 16 

Final  decision  has  been  announced  in  this 
case,  and  the  contentions  of  the  Southern 
complainants  have  been  upheld  by  the  Inter¬ 
state  Commerce  Commission,  that  rates  on 
certain  commodities  from  the  South  to  the 
North  should  be  on  the  same  basis  as  rates 
within  the  North.  Petition  for  reconsidera¬ 
tion  made  by  Northern  interests  has  been 
denied,  but  the  original  findings  were  slightly 
mcxlified  to  avoid  lower  rates  on  north¬ 
bound  commodities  than  actually  obtain 
within  the  North.  The  new  rates  become 
effective  June  1,  1940. 

Cancellation  of  Demurrage  Charges  Aeeuinu- 
lated  on  Cars  of  Newsprint  Paper 
Held  at  Pittsburgh 

Flood  conditions  in  the  Pittsburgh  area 
prevented  unloading  cars  within  the  free 
time  period,  and  an  informal  complaint  has 
been  filed  lor  a  Pittsburgh  member  to  avoid 
payment  of  accumulated  demurrage  charges!  f^rTrir<or  rrmrl  Vigal'n  in  iViga  intfanQivP 
amounting  to  $1,413,  thus  preventing  suit  ^CinCer,  anu  Ueip  in  llie  IXllWIlblVW 

against  the  newspaper  for  collection  of  de-  '  .  ,  .■i  .  i . 

murrage  charges.  T^e  case,  assigned  locket  ■  Waf  a^QinSt  llllS  CtlS@QS@. 

169037.  Is  now  before  the  I.  C.  C.  and  de¬ 
cision  will  be  reserved  pending  decision  of 
the  Commission  in  Docket  28254.  Central 
Iron  &  Steel  Company  vs.  Pennsylvania 
Railroad,  a  parallel  case. 

Class  Rate  Investigation,  1039 
Railroad  and  Motor  Truck  Freight  Classifica¬ 
tion  Investigation 

The  Interstate  Commerce  Commission  has 
inotituted  a  general  investigation.  Docket 
28300,  of  class  rates,  both  rail  and  water, 
applicable  in  the  United  States  generally, 
except  in  the  Mountain-Pacific  territory  and 
on  Transcontinental  traffic.  Another  investi¬ 
gation.  Docket  28310.  Consolidated  Freight 
Classification,  is  to  determine  whether  or 
not  descriptions,  minima  and  ratings  pro¬ 
vided  in  the  Consolidated  Freight  Classifica¬ 
tion  are  unjust,  unreasonable  or  otherwise 
unlawful.  Docket  MC  C-160  has  been  insti¬ 
tuted  to  inquire  into  the  descriptions  of 
articles,  volumes,  minimum  weights  and 


RAILROAD  INVESTIGATIONS 
Classi  Heat  ion  Siinplifirution  Coiiiiiiitlee 
A  traffic  advisory  committee  of  the  Asso¬ 
ciation  of  American  Railroads  in  attempting 
to  simplify  the  Consolidated  Freight  Classi¬ 
fication  in  order  to  forestall  an  invotigation 
by  the  Interstate  Commerix'  Commission,  and 
the  Traffic  Department  h.as  been  participat¬ 
ing  in  the  efforts  of  the  committee.  No 
change  in  rules  or  ratings  has  been  proposed 
to  affect  commodities  received  and  shipped 
by  the  newspaper  publishing  business. 

I.oading  and  Handling  of  Newsprint  Paper 
A  joint  railroad-industri.al  committix-  meets 
alternately  at  Toronto  and  Chicago  at  dif¬ 
ferent  times  during  the  year  to  adjust  ques¬ 
tions  involving  cause  and  effect  of  damage 
to  newsprint  rolls,  thus  avoiding  possible 
drastic  restrictive  measures.  Details  of  the 
last  meeting’s  deliberations  were  published  in 
Newsprint  Bulletin  No.  355.  March  6,  1940. 

Statistic.al  data  compiled  from  ANPA 
Mechanical  Department  waste  reports  and 
ANPA  Traffic  Department  surveys  have  been 
used  to  save  publishers  many  millions  of 
dollars  by  convincing  the  railroads  that  the 
solution  does  not  lie  in  further  increase  of 
the  present  newsprint  wrapper  requirement. 
We  continue  to  watch  developments  in  this 
matter  constantly,  ready  to  act  whenever 
necessary  or  advisable. 

.VDEQL'.ATE  CAR  SUPPLY  FOR  LOADING 
NEWSPRINT  PAPER 
On  direction  of  the  Board  of  Directors, 
car  supply  lor  newsprint  paper  was  investi¬ 
gated.  because  some  apprehension  was  felt 
as  to  whether  or  not  North  American  rail¬ 
roads  could  adequately  meet  domestic  car 
requirements  in  view  of  the  expected  heavy 
movement  of  w.ar  materials  for  export  to 
(Continued  on  page  SO) 


ENLIST 


enlist 

in  the  Women's  Field  Army  of  the 
American  Society  for  the  Control  of 


educate 

yourself  and  others  to  recognize 
early  symptoms  that  may  indicate 
cancer. 
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g  NEWSPAPER  PROPERTIES 

Bought-Sold-Appraisad 
I  Consolidations-M«rg«rt 


^  Confidential  Negotiations 

-  NEWSPAPER  APPRAISAL 
CORPORATION 

1  L.  Parker  Likel.’’,  Pres, 

g  Times  Bldg.,  Times  Square,  New  York 
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newspaper  news 


AUSTRALIA 


The  only  jenrnnl  lirinK  tbo  iieer* 
of  ■dYortigert,  a^erdtinK,  pob* 
Ushing,  printing  and  eonuneraial 
broadeagting  in  Anatralia  and 
New  Zealand. 

H  yen  are  planniiig  aalaa  aa» 
paigni  or  are  iatererted  in  Aaae 
torritorieg  read 

“NEWSPAPER  NEWS.** 

PmblUhed  Menthix 


SMhuerifttUm  rate  $U0  per  year 
poet  free 

Warwick  Bldg.,  Hamflton  St.. 

SYDNEY 


save 

some  of  the  150,000  who  may  die  this 
year  unless  promptly  treated.  Early 
cancer  can  be  cured. 

dOMN  YOUR  LOCAE.  UXiT  XOWt 

or  send  ■your  enlistment  fee  of  $1.00  to 

AMERICAN  SOCICTY  for 
the  CONTROL  Of  CANCER 

350  Madison  Avenue  •  New  York,  N.  Y. 
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THREE  World  Scoops 
in  FIVE  Days 


On  Thursday,  April  II,  Leland  Stowe  cut 
through  the  stranglehold  of  censorship  at 
Oslo  and  filed  33  words  that  SCOOPED 
THE  WORLD.  "The  Germans,"  radioed 
Stowe,  "have  clinched  their  hold  on  Oslo 
with  the  arrival  of  five  transports  carry¬ 
ing  more  than  20,000  troops.  Three  of 
the  largest,  jammed  to  the  rails,  began 
disembarking  at  4:55  p.  m.  today."  The 
first  of  two  stories  that  day  from  Stowe 
— the  day's  ONLY  stories  out  of  Oslo. 


Less  than  48  hours  later  Stowe  did  it 
again.  "We  have  just  emerged  from 
German  occupied  Oslo,"  he  reported 
from  Gothenburg,  Sweden.  And  then  in 
swift,  sure  words  he  gave  THE  FIRST 
EYE-WITNESS  ACCOUNT  of  "German 
troops  pushing  their  field  gray  columns 
.-orthward,  eastward  and  southward  out 
of  the  Norwegian  capital."  He  gave 
their  number — told  how  many  got  there 
by  transport,  by  plane.  He  flashed  de¬ 
tails  of  the  equipment  they  carried  .  .  . 
the  abundance  of  machine  guns,  the 
scarcity  of  3-inch  field  guns. 


Then  two  days  later,  on  April  15,  Stowe 
filed  the  story  that  stunned  the  newspa¬ 
per-reading  world.  Cabling  from  Stock¬ 
holm,  he  laid  bare  the  war's  most  amax- 
ing  story  of  intrigue  and  treachery — 
how  "Norway's  capital  and  great  sea¬ 
ports  were  not  captured  by  armed 
forces"  but  through  the  treason  of  a 
handful  of  Norwegians  and  the  con¬ 
spiracy  of  Hitler's  spies.  Leland  Stowe 
told  "for  the  first  time  the  story  behind 
Germany's  paralyzing  12-hour  conquest 
of  Norway  on  Tuesday." 


The  Chicago  Daily  News 
Foieign  Service 

BY  LEASED  WIRE  ...  BY  PRESS  WIRELESS  ...  BY  MAIL 


Edgar  Ansel  Mowrer  in  Paris  .  .  .  Robert  J.  Casey  on  Western  Front  .  .  . 
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{>OHH  WITH  HITleR 


DOWN  with  STALIN 


DOWN  Wild  flU//0UNI 


ANOTHER  WAR  VICITIM— 


Drazim  for  Editor  &  Publisher  by  Louis  A.  Paige,  Utica  (AT.  J’.)  Obscrfcr-Dispatch. 


R.  W.  Cram  Retires; 
Publisher  in 
Davenport,  Iowa 

Head  of  Davenport  Demo¬ 
crat  for  10  Years  Succeeded 
By  Victor  Martin 

RALPH  W.  CRAM,  publisher  of  the 

Davenport  (la.)  Democrat  for  the 
past  ten  years,  has  retired  from  ac¬ 
tive  newspaper 
work  after  serv¬ 
ing  in  various 
capacities  with 
the  publication 
for  nearly  57 
years. 

Beginning  his 
long  and  bril¬ 
liant  career  as 
an  apprentice  in 
the  composing 
room,  Mr.  Cram 
advanced  stead¬ 
ily  up  through 
the  city  room, 
editorial  room  and  finally  into  the  po¬ 
sition  as  publisher.  He  had  served  as 
a  reporter,  city  editor,  managing  edi¬ 
tor,  editorial  writer  and,  at  the  climax 
of  his  many  years  in  journalism,  as 
publisher. 

Martin  Succeeds  Him 

He  will  be  succeeded  by  Victor 
Martin,  business  manager,  who  will 
serve  the  newspaper  as  publisher  and 
continue  as  business  manager. 

At  a  testimonial  dinner  held  in  the 
Hotel  Blackhawk  of  Davenport,  hun¬ 
dreds  of  fellow  employes,  business  as¬ 
sociates  and  former-  co-workers  as¬ 
sembled  to  pay  tribute  to  Mr.  Cram 
and  to  hear  Frank  D.  Throop,  pub¬ 
lisher  of  the  Lincoln  (Neb.)  Star,  re¬ 
view  the  life  of  the  white-haired  edi¬ 
tor. 

In  Davenport  Mr.  Cram  is  known 
not  only  as  a  newspaperman  but  also 
as  an  aviator  and  staunch  supporter 
of  all  moves  for  the  betterment  of 
aviation.  The  Davenport  airport  is 
known  as  Cram  field. 

His  activity  in  the  field  of  aviation 
was  summed  up  by  Mr.  Throop  with 
these  words; 

“At  the  age  of  62,  when  many  peo¬ 
ple  fig\u-e  on  retiring,  Ralph,  who 
has  spent  a  life  of  service  in  a  news¬ 
paper  office,  received  his  pilot’s  li¬ 
cense.  He  is  the  author  of  various 
pamphlets  and  magazine  articles  on 


aeronautics,  the  material  having  been 
gathered  from  his  own  flying  experi¬ 
ences.  His  article  ‘Soloing  at  62’  is 
well  known  to  the  aviation  industry. 
He  was  a  signer  of  the  charter  of  the 
National  Aeronautics  association  in 
1922.’’ 

■ 

Index  of  'Public  Notice 
Lows'  Being  Completed 

Columbus,  Ohio,  April  22 — ^Nearing 
completion  at  the  present  time  is  a 
master  index  of  public  notice  laws  for 
all  48  states,  a  project  sponsored  by 
the  School  of  Journalism  at  Ohio 
State  University  and  the  first  com¬ 
plete  survey  of  the  public  notice  laws 
of  all  the  states. 

It  is  the  outgrowth  of  the  compila¬ 
tion  of  “Newspaper  Laws  of  Ohio,”  an 
earlier  project  of  the  school  in  co¬ 
operation  with  the  Ohio  Newspaper 
Association  and  published  in  1937. 
The  entire  project  is  under  the  direc¬ 
tion  of  Prof.  James  E.  Pollard,  director 
of  the  journalism  school. 

The  work  is  expected  to  be  com¬ 
pleted  in  Jvme,  so  far  as  gathering, 
checking  and  transcribing  material  is 
concerned,  and  it  is  planned  to  in¬ 
clude  the  following: 

Statutory  definitions  of  “news¬ 
paper”  in  each  state  code;  summary 
of  judicial  definitions  of  “news¬ 
paper”;  essentials  of  each  of  the  20,000 
individual  notice  laws,  and  an  alpha¬ 
betical  cross  index  of  these  statutes 
by  subject  matter. 


INDICTED  FOR  FRAUD 

Two  men  and  a  women  were  in¬ 
dicted  by  the  Federal  Grand  Jimy  in 
Erie,  Pa.,  recently  on  charges  of  mail 
fraud  and  conspiracy  to  defraud  in 
connection  with  a  promotion  scheme 
for  a  new  morning  and  evening  news¬ 
paper  in  Pittsburgh.  George  P. 
Grise,  Anna  Core  Grise  and  Elwood 
Sollars  were  charged  with  selling 
memberships  to  a  working  board  of 
managers  for  a  firm  incorporated  for 
$100,000  as  the  Pittsburgh  Dispatch 
Publishing  Company.  Asking  $2,500 
for  each  working  managership,  the 
three  promised  purchasers  the  posi¬ 
tions  would  earn  $78,000  annually,  ac¬ 
cording  to  Assistant  U,  S.  Attorney 
Premo  Columbus.  Mr.  Columbus 
said  the  three  had  obtained  a  large 
sum  of  money  from  investors,  who  in¬ 
cluded  two  Pittsburgh  newspapermen. 


Report  of  ANPA 
Traffic  Dept. 

continued  jrom  page  78 


Europe.  A  carelul  survey  revealed  that  both 
.\merican  and  Tanadian  railroads  were  fully 
meeting'  requirements  for  the  entire  shipping 
public.  (See  Newsprint  Bulletin  Nos.  336, 
Oet.  11,  Ifl.tn,  .and  .341.  Nov.  24,  1939.) 

No  difficulty  has  bi‘en  experiene<‘d  to  date, 
hut  the  situation  is  being  carefull.v  watched, 
and  if  necessary  action  will  Iw  taken  to 
si'cure  priority  for  newsprint  shipments. 

REPAKATION  (LAl.MS 
Keparution  ('laims  Were  rolleeleil  for  Mem¬ 
bers  During  the  Year  Totaling  $10,1.35.30 

One  such  complaint  for  the  Los  Angeles 
Examiner  and  San  Francisco  Examiner  was 
handled  as  a  formal  case  before  the  Inter¬ 
state  Commerce  Commission,  brief  and  argu¬ 
ment  was  filed,  and  these  two  members  were 
awarded  a  total  sum  of  $9,1.33.14.  $3,093.72 
for  the  Los  Angeles  Examiner  and  $0,062.42 
for  the  San  Francisco  Examiner.  Another 
informal  complaint  in  behalf  of  the  Oakland 
Tribune  resulted  in  the  Oakland  Tribune 
receiving  the  sum  of  $1,000.36.  (See  News¬ 
print  Bulletin  No.  .343.  Dec.  6,  1939,  and 
B  Bulletin  7169,  Die.  1.3,  19.39.) 

The  Los  Angeles  Times,  confronted  with 
a  cause  of  action  similar  to  that  success¬ 
fully  handled  for  the  San  Francisco  Ex¬ 
aminer.  requesfeii  the  department  to  investi¬ 
gate  the  possibility  of  obtaining  reparation 
on  twenty-two  c.irloads  of  newsprint  sliipppcd 
from  several  points  in  Canada.  Failure  on 
part  of  the  selling  agents  of  the  newsprint 
paper  to  file  and  prosecute  a  formal  com- 
pl.aint  within  the  statutory  period  for  filing 
claims  for  reparation,  after  rejection  of  an 
informal  complaint  by  the  Interstate  Com¬ 
merce  Commission,  haltcil  further  action  by 
the  ANPA  Traffic  Department.  The  statute 
of  limitations  had  expired  prior  to  the  time 
the  matter  was  referred  to  the  department. 
The  amount  of  rep;iration  was  $1,317.65, 
not  including  interest. 

MISCEI.I.ANEOrS  SrB4ECTS 

The  membership,  it  is  gratifying  to  re¬ 


port.  continues  to  use  the  facilities  of  the 
Traffic  Department  extensively.  Much  cor¬ 
respondence  is  received  and  answered  d^^^ 
ing  the  year  and  the  services  of  the  depart¬ 
ment  range  from  the  promotion  of  highway 
safety  programs  among  publishers  and  circa- 
lation  managers  to  co-operation  with  the 
Bureau  of  Advertising  in  an  effort  to  sccaie 
more  advertising  of  freight  services  from 
the  railroads.  The  department  continues  to 
b?  the  recognized  source  of  representation 
for  the  newspaper  publishing  business  in 
•  ran.iportation  matters. 

AI  DITING  OF  FREIGHT  BILLS 
We  continue  to  audit  freight  bills  and 
ecllect  and  file  overcharge  claims.  During 
this  year  2,300  freight  bills  were  audited. 
Collections  have  been  small  but  for  eadi 
claim  filed,  check  has  been  received  in  settle¬ 
ment.  Since  the  department  was  establish 
a  tot.al  of  118.161  freight  bills  has  been 
audited.  Members  are  urged  to  make  use  of 
this  service  for  which  there  is  no  charge. 

CONCLl'.SION 

In  conclusion,  the  department  wishes  to 
express  sincere  appreciation  for  the  active 
eo-operation  invariably  extended  by  the 
membership,  and  to  urge  continued  and  in¬ 
creasing  use  of  the  department's  facilitiei. 
We  also  wish  to  thank  the  General  Manager 
for  his  assistance  in  many  undertakings,  and 
to  acknowledge  the  manner  in  which  the 
Traffic  Committee  has  lent  its  constant  aid 
and  counsel. 

Respectfully  submitted. 

R.  A.  COOKE.  Manager. 


WOMEN'S  AD  OFnCERS 

Mrs.  Pi'udence  Allured  was  elected 
president  of  the  Women’s  Advertis¬ 
ing  Club  of  Chicago  at  the  recent  an¬ 
nual  election.  Other  officers  chosen 
were:  May  Flaunt,  first  vice-pres¬ 
ident;  Margaret  Grobman,  second 
vice-president;  Margaret  Richey,  re¬ 
cording  secretary;  Mrs.  Treva  B 
Cooley,  corresponding  secretary;  and 
Dorothy  Ledgerwood,  treasurer. 


Number  Twelve  »f  this  Series. 
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The  Advertising  Club 
of  New  York 

Park  Avenue  at  35th  Street 

THE  CITADEL  OF  ADVERTISING 

The  Club  that  for  thirty-five  years  has  served  Organizctl 
.\dvcrtising  and  its  Highest  Ideals — whose  Membership  has 
been  responsible  for  the  intelligent  spending  of  millions 
upon  millions  of  dollars  in  educating  the  general  public, 
to  the  improvement  of  their  health,  their  education  and 
their  personal  habits. 

EDUCATIONAL 

The  ('luh  that  has  graduated  .'5.248  men  and  women  from 
its  National  Institute  of  Advertising  and  Selling,  thus  re¬ 
leasing  well-trained,  competent,  valuable  workers  to  the 
business  world. 

THE  PARADE  OF  CELEBRITIES 

The  Club  that  is  known  throughout  the  country  for  its 
Distinguished  Guests  of  Honor — The  President  of  the 
United  States,  Governor  Herbert  H.  Lehman.  Hon. 
Thomas  E.  Dewey,  Hon.  James  A.  Farley,  Hon.  Bruce 
Barton,  Hon.  Grover  A.  Whalen,  Major  Edward  Bowcf>. 
Frank  Buck.  H.  V.  Kallcnborn,  Lowell  Thomas,  Alexander 
Woollcott,  Rear  Admiral  Richard  E.  Byrd,  Robert  L. 
Ripley,  Gabriel  Heatter,  Alec  Templeton,  John  B.  Kennedy, 
Arthur  ‘“Bugs”  Baer,  and  a  host  of  others. 

Make  it  YOUR  Club  in  ISetc  York^  whether  you  live  here 
or  not-.  An  inquiry  regarding  membership  tcill  bring 
full  particulars  by  return  mail. 

Address  Charles  C.  Green,  Managing  Director 

ADVERTISING  CLUB  OF  NEW  YORK 

Park  Avenue  at  35th  Street  New  York  City 
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Pa’Per  Mill  at  Fort  WilliaaC  Ontario 


THE  GREAT  LAKES  PAPER  COMPANY,  Ltd. 

Manufacturers  of 

fflGH- GRADE  NEWSPRINT  and  UNBLEACHED  SULPHITE  PULP 

THP^  fort  william  mill  has  modern  equipment  including  two  paper  machines 
(304"  and  264"  respectively)  affording  an  annual  capacity  of  113,000  tons  newsprint,  and 
also  excess  sulphite  mill  capacity  sufficient  to  provide  approximately  20,000  tons  annually  of 
unbleached  sulphite  pulp  for  export. 

The  location  of  the  Mill  is  particularly  favorable  for  low  cost  operation.  The  Mill  is 
situated  on  tide-water,  has  facilities  for  storage  of  newsprint  and  pulp  for  water  transportation 
at  low  rates  to  American  consumers,  operates  its  own  coal  handling  plant,  and  is  able  to  take 
advantage  of  cheap  vessel  transportation  on  coal  and  other  operating  supplies.  Power  is  supplied 
under  a  contract  with  the  Hydro  Electric  Power  Commission  of  Ontario.  The  Mill  is  served  by 
the  Canadian  Pacific  and  Canadian  National  Railways.  Its  location  on  the  Kaministiquia  River 
also  affords  facilities  for  convenient  transportation  to  the  Mill,  by  driving  and  rafting,  of  raw 
pulpwood  supplies. 


TORONTO  OFHCE:  55  YORK  STREET 
Toronto,  Canada 
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Coghlan  Hits  Attempt 
To  Gag  Newspapers 

St.  Louis  Editor  Tells  ASNE  How  Post-Dispatch 
Featured  Story  and  Comment  After 
Fine  and  Jail  Sentences 


RALPH  COGHLAN,  editor  of  the 

St.  Louis  Post-Dispatch  editorial 
page,  reviewed  the  recent  contempt 
sentence  against  himself,  the  paper, 
and  Fitzpatrick,  its  noted  cartoonist, 
by  Circuit  Judge  Rowe  of  St.  Louis. 
He  struck  a  number  of  strong  blows 
against  contempt  procedure;  he  struck 
no  battle  flags  for  himself  or  the 
newspaper,  ending  his  speech  by 
quoting  from  the  editorial  written  by 
Joseph  Pulitzer,  its  publisher: 

“liie  Post-Dispatch  will  continue 
honestly,  fairly,  and  sincerely  to 

criticize  the  courts. 

“The  Post-Dispatch  will  not  be 

intimidated. 

“The  Post-Dispatch  will  not  be 

shackled. 

“The  Post-Dispatch  will  not  be 

gagged.” 

As  a  sequel  to  his  outline  of  the 
Post-Dispatch  case,  he  discussed  the 
contempt  charges  against  the  Los 
Angeles  Times,  reviewing  a  paper 
forwarded  to  the  convention  by  L. 
D.  Hotchkiss,  managing  editor  of  the 
Times. 

Coghlan's  Story 

A  summary  of  Mr.  Coghlan’s  ob¬ 
servations  follows: 

“I  consider  myself  fortunate  to  be 
here  today,  for  in  St.  Louis  there  is 
a  certain  judge  of  our  Circuit  Court 
who  recently  entertained  other  ideas 
as  to  where  I  should  be  right  now. 
There  were  also  some  people  who 
shared  the  judge’s  thoughts.  They 
were  the  friends  of  the  racketeers  for 
whose  escape  from  punishment  the 
Post- Dispatch  had  taken  the  law- 
enforcement  machinery  to  task. 

“Leaving  the  courtroom  at  the  end 
of  one  of  the  sessions,  I  overheard 
one  of  this  gentry  mutter  out  of  the 
side  of  his  mouth,  ‘I  hope  the  Judge 
gives  ’em  99  years — the  blankety- 
blanks.’ 

“This  remark,  delicately  pointed  as 
it  was,  represented  the  general  view 
of  this  small  minority,  for  they  had 
ample  reason  to  fear  the  spotlight 
the  Post-Dispatch  had  focussed  upon 
tneir  unsavory  activities.  There  was 
a  different  story  from  the  decent, 
civic-minded  people  not  only  of  our 
own  commimity,  but  of  the  entire 
nation.  There  was  a  different  story 
from  the  press,  the  two  other  St. 
Louis  dailies — the  Globe  -  Democrat 
and  the  Star-Times — and  newspapers 
from  one  end  of  the  country  to  the 
other.  You  gentlemen  here  today, 
my  fellow  editors,  know  that  story, 
for  you  printed  it. 

May  Not  Serve  Sentences 

“But,  if  the  guarantees  of  the  Con¬ 
stitution  mean  what  we  think  they 
mean,  we  will  not  be  required  to 
serve  the  sentences.  To  date,  how¬ 
ever,  we  are  in  greater  peril  than 
our  fellow-contempt-sufferers  on  the 
Los  Angeles  Times  who  have  merely 
been  fined. 

“As  I  have  studied  the  circum¬ 
stances  surrounding  these  two  cases, 
this  one  fact  of  grave  significance 
has  been  borne  forcefully  upon  me. 
If  these  convictions  stand,  they  may 
prove  to  be  only  preliminary  to  a 
concerted,  nation-wide  campaign  to 
infringe  upon  the  freedom  of  the 
press,  by  limiting  the  right  of  news¬ 
papers  to  publish  and  conunent  upon 
news  of  trials  and  court  proceedings 
in  general.  In  Los  Angeles,  it  was 


the  local  bar  association  which  initi¬ 
ated  the  contempt  proceedings  against 
the  Times  and  then  acted  as  prose¬ 
cutor,  announcing  its  high  purpose 
as  that  of  curbing  ‘trial  by  newspaper.’ 

“About  a  year  and  a  half  ago  Luke 
Hart,  president  of  the  St.  Louis  Law¬ 
yers’  Association,  announced  that  his 
organization  was  ready  to  launch  a 
campaign,  as  he  put  it,  ‘to  protect  the 
dignity,  the  integrity  and  the  inde¬ 
pendence  of  the  courts  against  unfair 
comment.’  Tliis,  quite  obviously,  was 
aimed  at  the  Post-Dispatch,  which 
had  been  exposing  the  degradation  of 
the  local  courts  by  machine  politics. 
We  promptly  replied  to  that  challenge 
with  an  editorial  entitled,  ‘If  This  Be 

Contempt - .’  In  this  editorial,  we 

cited  a  score  of  occasions  on  which 
we  had  criticized  the  circuit  bench, 
and  ended  on  this  note,  ‘If  it  be  con¬ 
tempt  for  the  Post-Dispatch  to  en¬ 
gage  in  a  campaign  for  judicial  reform, 
let  Mr.  Hart  and  his  new  committee 
make  the  most  of  it.’ 

Ignorant  Judges 

“Time  will  permit  only  the  briefest 
outline  of  the  low  state  to  which  the 
Circuit  Court  in  St.  Louis  has  fallen. 
Not  that  the  whole  court  is  degraded, 
for  we  do  have  some  judges  whose 
capacity,  industry  and  integrity  would 
make  them  ornaments  for  any  court 
in  the  land.  But,  at  the  other  ex¬ 
treme,  there  are  judges  who  are  rela¬ 
tively  ignorant  in  the  law  and  woe¬ 
fully  lacking  in  zeal  for  justice.  They 
are  mere  creatures  and  tools  of  the 
political  machine  that  lifted  them  from 
obscurity  and  placed  them  on  the 
bench. 

“And  yet,  in  view  of  their  obvious 
shortcomings,  their  open  failures  to 
fulfill  their  duty,  how  can  there  be 
public  confidence  on  the  part  of  the 
newspapers  or  anyone  else  in  judges 
such  as  these?  It  has  been  the  con¬ 
sistent  policy  of  the  Post-Dispatch  to 
lay  bare  the  facts  against  judges  and 
prosecutors  whom  it  believes  to  have 
fallen  short  of  the  high  standards  to 
be  expected  of  bench  and  bar.  Four 
years  ago  we  received  the  Pulitzer 
prize  for  our  work  in  uncovering 
fraudulent  voting  in  St.  Louis  elec¬ 
tions,  but  our  efforts  were  in  vain. 
Not  only  did  we  receive  no  help  what¬ 
ever  from  the  law-enforcement  au¬ 
thorities,  but,  when  finally  we  con¬ 
fronted  them  with  the  indisputable 
evidence  of  wholesale  corruption  of 
the  ballot,  the  prosecutor  merely  went 
through  some  of  the  motions  of  his 
office. 

“As  an  end  result  of  one  of  these 
sins  of  ommission  or  commission, 
characteristic  of  the  machine  judges 
of  St.  Louis,  we  find  ourselves  harassed 
by  contempt  proceedings.  It  was  be¬ 
cause  of  our  editorials  and  cartoon 
commenting  on  one  of  these  sins  that 
we  were  cited,  and  convicted,  of  con¬ 
tempt.” 

Post-Dispatch  Pleads 

[Mr.  Coghlan  here  outlined  the  case 
which  led  to  the  charges  of  contempt, 
which  have  been  given  at  length  in 
Editor  &  Publisher  recently.] 

“When  the  case  went  to  trial,  the 
Post-Dispatch  responded  to  the  first 
charge  by  pleading  that  the  intent 
and  effect  of  the  editorials  were  not 
to  scandalize  the  courts  and  bring 
them  into  disrepute,  but  rather,  to 


call  attention  to  the  need  for  reform 
of  the  criminal  statutes  and  for  en¬ 
forcement  of  the  law  by  the  prosecutor 
and  the  courts. 

“We  emphcisized  that  this  was  merely 
a  phase  of  a  long  campaign  which  the 
paper  had  been  carrying  on  for  court 
reform  and  criminal  law  revision  in 
St.  Louis  and  Missouri.  We  pointed 
out  that,  regardless  of  the  technical 
differences  between  civil  and  criminal 
law,  what  the  public  would  see  was 
that  in  civil  law  the  defendants  had 
been  held  guilty  of  accepting  a  bribe, 
while  in  the  criminal  courts  they  had 
walked  out  unwhipped  of  justice. 

Freedom  Abridged 

“We  maintained,  further,  that  the 
contempt  citation  constituted  an 
abridgement  of  the  guaranties  of  the 
Federal  Constitution  and  of  the  Con¬ 
stitution  of  Missouri  guaranteeing 
freedom  of  speech  and  of  the  press, 
and  that  it  abridged  also  the  guaran¬ 
ties  which  these  documents  give 
against  deprivation  of  life,  liberty  or 
property  without  due  process  of  law. 
Our  counsel  told  the  court  in  measured 
words  that  if  it  felt  it  had  been  scan¬ 
dalized.  its  proper  recourse  lay  in 
suing  the  Post-Dispatch  for  libel  and 
allowing  the  case  to  be  tried  before 
a  disinterested  judge  and  jury,  and 
not  in  an  attempt  to  exercise  arbi¬ 
trary  authority  based  on  an  exagger¬ 
ated  conception  of  the  contempt  power. 

“Answering  the  second  charge,  we 
insisted  that  the  pending  case  which 
the  court  said  had  been  prejudiced 
by  the  editorials  and  the  cartoon,  even 
though  it  involved  one  of  the  same 
men,  was  a  wholly  different  case  as 
to  the  bribe  passed,  as  to  the  time 
when  it  happened,  and  as  to  the  evi¬ 
dence.  We  pointed  out  that  there  are 
desperate  criminals  who  have  similar 
cases  pending  all  the  time  in  one  form 
or  another.  Is  it  conceivable,  we 
asked,  that  the  press  shall  be  pro¬ 
hibited  from  commenting  on  the  out¬ 
come  of  one  completed  trial  merely 
because  the  defendant  remains  to  be 
tried  on  entirely  different  charges? 
This  would  be  a  patently  dangerous 
restriction  of  the  right  of  publication. 

“Our  counsel  appear  confident  that 
the  appeal  courts  will  rule  that  our 
comment  cannot  be  construed  as  per¬ 
taining  to  any  pending  case.  And 
this  is  highly  important,  for  while 
there  is  precedent  in  Missouri  and 
in  many  other  states,  as  well  as  in 
the  Federal  courts,  for  a  contempt 
conviction  to  issue  for  comment  on  a 
pending  case,  there  is  none  in  the 
State  courts  of  Missouri,  nor  in  those 
of  most  other  states,  justifying  con¬ 
viction  for  comment  on  a  closed  case. 

“The  Missouri  Supreme  Court,  I 
must  regretfully  add,  has  issued  an 
obiter  dictum  holding  that  a  convic¬ 
tion  can  be  sustained  for  comment  in 
a  non-pending  case. 

Th*  Shepherd  Case 

“But  this  should  not  be  binding  as 
a  precedent  in  Missouri,  although  it 
has  been  adopted  in  the  decisions  of 
a  few  state  Supreme  Courts,  notably 
that  of  Vermont.  Possibly  a  half 
dozen  other  state  Supreme  Courts 
have  at  one  time  or  another  sustained 
a  conviction  for  contempt  when  the 
offending  editorial  did  not  concern 
a  pending  case,  but  some  of  these 
state  courts  have  seen  the  error  of 
their  way  and  recanted. 

“If  they  had  known  of  the  famous 
Shepherd  case  in  Missouri,  in  which 
this  mischievous  obiter  dictum  was 
issued,  I  am  persuaded  the  courts  of 
other  states  would  never  have  adopted 
the  doctrine.  Shepherd,  editor  of  a 
weekly  paper  in  Warrensburg,  became 
righteously  incensed  at  a  decision 
handed  down  by  the  corporation- 
dominated  and  machine-ridden  State 
Supreme  Court  in  1903.  He  dipped 
his  pen  in  vitriol  and  wrote  an  edi¬ 
torial  whose  eloquent  indignation  and 


sensitive  feeling  for  justice  still  stir 
the  reader  today.  He  openly  charged 
the  court  with  corruption.  When  the 
court  exacted  its  revenge,  in  the  form 
of  a  $100  fine,  his  fellow-citizens 
raised  the  money  to  pay  the  fine  and 
the  costs  of  the  defense. 

“Before  I  pass  on  to  the  contempt 
convictions  against  the  Los  Angeles 
Times,  I  think  you  might  be  interested 
in  a  few  of  the  details  as  to  the  news 
and  editorial  presentation  of  our  case 
Between  the  time  the  contempt 
charges  were  filed  and  the  trial  was 
concluded,  we  made  no  mention  of 
the  case  in  the  editorial  columns 
except  for  two  brief  editorials,  one 
announcing  that  the  charges  would 
be  vigorously  opposed,  and  the  other 
that  in  deference  to  the  proprieties, 
we  were  not  publishing  the  floods  of 
letters  we  were  receiving  about  the 
case.  We  did  print  these  letters  after 
the  trial  and,  in  an  editor’s  note  pub¬ 
lished  with  the  first  batch  of  them, 
we  explained  that  the  reason  no  let¬ 
ters  adverse  to  the  Post-Dispatch 
were  being  printed  is  that  we  had 
received  no  such  letters.  It  is  a  curious 
fact  that  all  the  letters  were  on  our 
side. 

Reprinted  Cartoon,  Editorials 

“In  the  news  columns,  we,  of  course, 
carried  complete  stories.  On  the  day 
after  the  citations  were  issued— that 
was  Sunday — we  reprinted  on  Page  1 
in  a  large  and  bold  display  the  cartoon 
and  editorials  which  had  offended 
Judge  Rowe.  When  the  case  was 
argued,  we  were  careful  to  give  bal¬ 
anced  coverage  to  the  addresses  of 
counsel  for  both  sides  and  we  printed 
in  full  the  argument  of  the  principal 
prosecutor,  with  a  studio  photograph 
to  adorn  it.  This  argument  alone 
occupied  almost  two  full  pages. 

“The  day  the  decision  was  handed 
down,  we  again  printed  the  Fitz¬ 
patrick  cartoon  and  the  editorials  that 
were  the  cause  of  the  action,  this  be¬ 
ing  the  third  time  that  our  readers 
had  a  chance  to  examine  them.  On 
that  day,  also,  we  lifted  out  of  a 
Chicago  Tribune  editorial  and  printed 
in  Page  1  an  anecdote  about  Abraham 
Lincoln.  It  seems  that  Lincoln  had 
been  fined  $5.00  for  contempt  of 
court,  and  he  tendered  the  clerk  of 
the  court  a  $10  bill.  The  clerk  said 
he  had  no  change.  ‘That’s  all  right, 
said  Lincoln,  ‘I’ll  take  it  out  in  con¬ 
tempt.’ 

“Over  a  Page  1  photograph  of  Fiu' 
Patrick  and  me  in  custody  of  the 
Sheriff  was  the  famous  phrase  of  wf 
poet,  Robert  Burns,  ‘In  Durance  Vue. 
Likewise,  on  the  day  judgment 
handed  down,  we  began  mass  publi¬ 
cation  of  the  letters,  telegrams 
editorial  opinion  that  came  into  oW 
office  from  all  parts  of  the  Unni^ 
States.  We  were  literally  swampw 
with  these  expressions  of  sympatn> 
and,  after  filling  page  after 
them  for  several  days,  we  decided 
would  have  to  leave  many  of  the 
unpublished  because  we  felt  that  o 
readers  had  had  enough.  One  trou 
was  the  lack  of  adverse  comment  an 
in  one  case,  I  pleaded  with  a  la'^*'’ 
friend  of  mine  to  let  me 
the  sake  of  variety  a  I®**®*" 
to  me  personally  in  which  he 
that,  if  he  had  been  Judge  ■ 
he  would  have  wrung  my  very  P* 
sonal  neck. 

Rat  Allay  Cartoons 
“After  the  case  was  over,  we 
back  into  our  files  for  n®®^ 
years  and  dug  out  Fitzpatricks  ^ 
Alley  cartoons,  which  had  j, 

continuous  series  over  that  pen 
favor  of  judicial  and 
reform.  We  reprinted  twenty  ot  w  ^ 
in  a  three-page  roto  layout 
ing  once  again — and  this 
fourth  time — the  cartoon  to  , 
Judge  Rowe  objected — with  texx 
(Continued  on  page  84) 
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MORE  CIRCULATION,  MORE  ADVERTISING  for  the  paper  which  in- 
sures  "staying-power"  by  printing  clean,  vivid  halftones;  strong  smooth 
coverage  of  large  type  and  solids;  crisp,  clear  text  —  the  Morrill  Way. 
This  means  the  finest  news  inks  available,  backed  by  matchless  technical 
service.  Ask  for  details! 


WATCH  OUT  FOR  LAZY  EYES  —  Readers  today  don't  linger  over  the 
paper  without  real  eye-appeal.  Dull,  foggy  text,  blurry  halftones,  mili¬ 
tate  against  your  paper’s  "staying-power”  —  its  ability  to  hold  the 
reader  long  enough  for  advertising  to  get  a  chance  to  sell. 


buying  ACTION!  Your  advertisers  know  what  buy-appeal  means  — 
more  customers  and  livelier  business  at  retail  counters.  Sharp,  clear  print¬ 
ing  is  more  important  to  quick,  profitable  buying-action  than  many  pub¬ 
lishers  realize.  Results  depend  tremendously  on  what  ink  you  use  and 
how  you  use  it. 


THE  WORLD'S  LARGEST^ MAKER 

MORRILL 


SECRET  OF  “STAYING-POWER”  is  illustrated  by  this  unretouched 
photo,  blown-up  22  times,  of  sample  of  body  text  picked  at  random 
from  paper  printed  with  Morrill  Ink.  Microscope  reveals  bold,  uniform 
coverage  and  sharp,  crisp  appearance  which  insure  clean-cut  reading  ease. 
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James  H.  Peck  of  St.  Louis  was  im-  right  of  a  citizen  to  have  a  fair  trial 

Coghlcm  Tells  of  peached  by  the  House  of  Representa-  in  a  court  unprejudiced  by  overt 

^  tives  and  tried  by  the  United  States  pressures  and  the  right  of  the  people 

Vi^OnteiXipt  ^ClSe  senate  for  sentencing  a  lawyer  to  to  have  free  utterance  and  a  free  press. 

continued  from  page  82  Prison  and  disbarring  him  for  criticiz-  “This  brief  discussion  makes  no 

_  ing  the  court’s  decision  in  a  land  pretense  toward  suggesting  a  compre- 

underlines  telling  the  story  of  the  ®®se.  In  his  defense,  Judge  Peck  hensive  policy  for  editors  to  take  in 

alliance  in  St.  Louis  between  politics  relied  on  Judge  Wilmot’s  opinion  in  regard  to  the  alleged  contempt  powers 
and  the  underworld.  Almon  case  and  was  acquitted  in  of  the  court.  But  two  principles,  I 

y  the  Senate  by  a  one-vote  margin —  would  contend,  are  elementary.  First, 

,  j-  •  1  .  j  largely  because  of  his  previous  good  as  William  Allen  White  has  said. 

Our  leading  editorial  the  s^ond  record  and  the  sympathy  engendered  judges  should  not  assert  the  power  of 

day  after  the  contempt  conviction  jjy  blindness.  contempt  in  regard  to  comment  on 

attracted  a  good  deal  of  amused  atten-  Conarets  Acts  cases  which  are  past  the  jury  stage. 


and  the  underworld. 

Verse  From 


day  after  the  contempt  conviction  blindness. 

attracted  a  good  deal  of  ami^ed  atten-  Congress  Acts  cases  wmcn  are  past  tne  jury  stage,  everyuimg  out  me  use  ot  camerm 

tion.  It  consisted  merely  of  a  famoi^  “Coneress  immediatelv  thereafter  s®cond,  they  should  not  have  and  microphones  in  court,”  was  the 

“i*  Wonderland  ®  noccori  =  t^*®  power  of  summary  contempt  at  conclusion  of  a  laconic  report  to  the 

about  Old  E^ry  and  the  Movwe.  We  f  rhiHHino  a  iiiHoa  ^.i,  iirr.  ,1  all,  except  for  offenses  committed  in  ANPA  convention  in  New  York  this 

reproduced  faithfully  LewK  Carrolls  ®  the  physical  presence  of  the  court.  If  week  by  the  Committee  on  Co-opere- 

typographical  scheme,  which  con-  s^marily  agmi^t  anyone  for  pub-  is  to  be  such  a  thing  as  contempt  tion  of  Press,  Bar  and  Radio.” 

sisted  in  making  the  verse  curve  like  LcaUon  of  articles  conwmmg  the  publication,  the  method  of  pro-  It  said: 

a  mouse’s  taU,  with  big  type  at  the  courts,  and  prescribing  that  any  action  j^y  indictment  and  „  Your  committee  on  Co-operation  of  PnM. 

beginning  and  very  small  type  at  the  taken  must  be  through  maictment  .  •  ,  .  x  other  crimes  to  Radio  desires  to  report  progren. 

a;  Aut _ V  ^:i  ^  anH  trial  hv  lurv.  ThLs  remained  the  ^ury,  as  lor  Oiner  crimes,  lo  gy  1  mean:— 


Can't  Agree  on 
Use  of  Cameras, 
“Mikes"  in  Court 

ANPA  Committee  on 
Co-operation  Between  PreaiL 
Bar,  Radio  Reports 

“We  can  agree  on  pretty  much 
everything  but  the  use  of  camerv 


f  ,1.  »  X  1  nnH  trial  hv  iiirv  Thi<5  rpmainpH  thp  vuici  tiuiics,  uj  x  mean; — 

mouses  tail..  ramoriTaH^TTaHaral  law  until  1018  ^^®  ®*'‘^  editors  and  publishers.  We  have  not  riven  away  anythin,  thil 

The  contempt  convictions  agamst  recognized  Federal  law  until  W18,  j.j^  other  citizens  may  be  pro- 

our  contemporary  in  Los  Angeles  when  Chief  Justice  White  in  effect  ,  .  j  aeainst  denrivation  of  liberty  correction  by  the  board  and 

differ  from  o^  ovm  trial  in  that  Aeir  overturned  it  in  the  contempt  case  against  deprivation  ot  lioerty  ,he  convention,  we  have  conceived  our  dug 

ainer  irom  our  own  iriai  m  tnat  ineir  •♦fViTJWW  property  without  due  process  of  to  consist  primarily  of  maintainin,  and  con- 


We  have  not  ,iven  away  anythin,  thh 
year. 


comment  was  on  cases  which  were  against  the  Toledo  News-Bee. 
pending — although  it  is  essential  to  “Four  states — New  York,  Pennsyl- 
remember  that  even  in  the  Times  vania,  Kentucky,  and  South  Carolina 
cases,  the  comment  was  on  trials  which  —have  laws  forbidding  the  courts  to 


Discusses  Lawyers 

“Before  concluding,  I  would  like 


solidatin,.  if  you  please,  the  ri,hts  of  the 
press.  That  comes  first.  If,  after  that,  «e 
can  co-operate  with  the  bar  and  the  radio, 
we  shall  be  happy. 

We  children  of  the  printin,  press  are  also 


had^p^^  these'^editOTfals,  entitled  Hcation.  Califomia  aiso  had  such  a  of  ^e  legal  profession  who,  in  Los  ^g^itnow  i‘t‘®wei‘i!’"“““’'  ^ 

*Sit-Strikers  Convicted’  took  cogni-  l®w,  but  the  State  Supreme  Court  Angeles  and  some  other  cities,  have  Truth  to  say,  the  radio  knows  it,  too, 

zance  of  a  conviction  of  sit-down  rules  that  it  infringed  upon  the  ‘in-  ^n  urging  the  courts  to  a  more  ^rm"fht  Tsc^^ 

strikers  in  the  Douglas  Aircraft  plant,  herent  powers’  of  the  courts,  and  frequent  use  of  their  asserted  powers  infant  baptism.  In  other  words,  it  yet  has 
Another  was  entitled  ‘Fall  of  an  Ex-  declared  it  void.  of  contempt  as  a  means  of  restrammg  to  prove  itself  on  the  stricken  field  as  our 

Queen,’  noting  the  ’conviction  of  a  dissenting  opin^n.  Justice  the  press.  The  legal  profession  fu^  h^ve  donT^d%.\e‘ teUe‘V?we‘'are^'^^ 

former  Los  Angeles  political  figure  Douglas  Edmonds  said,  The  experi-  nishes  exclusively  the  personnel  m  gut  i  am  ready  to  accept  them,  the  ten¬ 
on  a  bribe  charge.  The  third  was  New  York  and  Pennsylvania,  the  courts.  It  furnishes  many  of  the  tiemen  of  radio,  as  partners. 

‘Probation  for  GorUias,’ opposing  pro-  where  laws  similar  to  that  of  Cali-  leaders  and  perhaps  a  rnajority  of  you^  have"°^w“n 

bation  for  two  newly  convicted  mem—  fornia  have  been  in  eiiect  for  more  the  members  of  our  state  legislatures  ig  the  difference  of  opinion  between  the 

bers  of  the  ‘wrecking  crew’  of  the  than  100  years,  shows  that  neither  the  and  of  Congress.  The  number  of  *<rther"*  *’*^^** 

Teamsters’  Union.  All  these  editorials  existence  of  nor  respect  for  the  cou^  executive  jwsts  in  the  governrnent  appeasement  of  thU  con- 

were  published  I  believe  in  the  in-  been  seriously  challenged  by  which  are  filled  by  lawyers  is  im-  flict  your  committee  has  nothin,  tan,ibk 

terval  after  the  iurv  convictions  of  taking  from  the  courts  the  uncon-  mensely  out  of  proportion  to  the  report,  thou,h  there  has  been  a  po^ 
lervai  diier  me  jury  convictions  01.,,°.,^^  1,  _  j  ,  /-i,  j  i_  _  ful  lot  of  correspondence  and  some  confer- 

the  defendants  and  before  the  passing  trolled  right  to  pass  upon  alleged  number  filled  by  other  professions,  ence. 

of  sentence  or  the  hearing  of  mo-  constructive  contempts  of  court.’  So  it  is  manifest  that  if  the  legal  pro-  Your  committee  does  not  despair  of  in 

tions  for  a  ’new  trial.  J‘ j  «  a  whole  had  exercised  iteelf  j^l'a't^tfnrmore  lLn®fo'’r"?he“ioorof‘S 

"I  dm  sure  thst  cv6ry  editor  here  Philip  Gibson  sdded,  VyC  sre  well  in  behcilf  of  reform  of  the  judicisry  we  of  the  American  Newspaper  PubiUhen 
wUl  agree  with  the  statement  made  aware  of  the  constantly  broadening  and  of  criminal  law,  there  would  be 

by  William  Allen  White,  former  scope  of  the  judiciary  as  an  inter-  no  occasion  for  most  of  the  newspa-  evidences  of  a  new  faith  from  the  tar 
president  of  this  society,  at  a  round  preter  of  constitutional  and  statutory  per  criticisms  which  are  piously  de-  There  is  to  be  a  meetin,  in  this  city  April 
table  on  trial  publicity  in  New  York  policies  in  the  field  of  government,  plored  as  undermining  respect  for  the  \hV8“"enteiTrUe.*°nLe““'"thoM  o7*tto 
a  few  days  ago,  to  the  effect  that  after  there  is  grave  danger  in  F>cr-  courts.  American  Newspaper  Publishers  Assodatioo, 

the  jury  has  come  in  ‘it  is  no  longer  mitting  a  court  to  ward  off  criticism  “We  say  to  the  legal  profession,  the  American  Society  of  Newspaper  Editors, 
a  case  pending,  and  we  have  the  directed  at  its  policies,  under  the  ‘Physician,  heal  thyself.’  Cease  be-  {{j®  Amlricin^l^^r  ‘  Assoelatiom 
greatest  right  to  say  what  we  please.’  Stiise  of  protecting  a  particular  court  ing  ritualistic  medicine  men,  intent  We  can  a,ree  on  pretty  much  everythin. 


issue  citations  for  contempt  by  pub-  to  pay  my  respects  to  those  members  the  children  of  God  in  the  responsibility  we 


•om  improper  influences.’  on  preserving  paralyzing  technicali-  except  the  use  of  cameras  and  microphones 

“The  central  fact  emerging  from  a  ties,  and  take  the  lead  in  bringing  JJJ.  ^“e*  abouWhat°*  ***  '****  **" 

iscussion  of  this  subject  is  that  the  social  institutions  abreast  of  the  mag-  Respectfully  submitted, 

roner  exercise  of  the  contempt  nificent  progress  that  has  been  made  PAUL  BELLAMY.  Chairman. 


This  is  the  contention  of  the  Times,  from  improper  influences.’  on  preserving  paralyzing  technicali- 

and  it  is  the  opinion  also  of  the  dis-  “The  central  fact  emerging  from  a  ties,  and  take  the  lead  in  bringing 
senting  justices  of  the  Califomia  Su-  discussion  of  this  subject  is  that  the  social  institutions  abreast  of  the  mag- 
preme  Court,  which  sustained  the  proper  exercise  of  the  contempt  nificent  progress  that  has  been  made 
convictions  by  the  narrow  margin  of  powers  must  represent  a  balance  be-  in  science  and  industry,  yes,  and  in 


three  to  two. 

Based  on  Right  of  Kings 

“Study  the  legal  history  of  contempt 


tween  two  elementary  rights  —  the  journalism.” 

OTETJRESSyEnDOMlirjAcFvmrC^ 


Advertised  Brands 
Show  Sales  Increases 

“Business  with  the  manufacturers 
of  nationally  known  food  and  grocery 
produote  for  the  first  three  months  of 


and  you  will  find  that  such  sweeping  NEW  ORLEANS,  La.,  April  22 — ^Press  freedom  is  the  basis  on  which  John  J.  of  nationally  known  food  and  grocery 
powers  of  punishment  as  are  claimed  Fogarty,  racing  information  distributor,  bases  an  injunction  suit  to  re-  produite  for  the  first  three  months  of 
by  the  court  m  St.  Louis  and  by  the  strain  the  ^uthem  Bell  Telephone  and  'Telegraph  Company  from  cutting  was  considerably  ahead  oyer  the 

courts  in  California  are  based  not  on  service  here.  After  a  state  court  judge  had  granted  Fogarty  a  tern-  same  period  in  19M,”  according  to 

me  Amenran  Constitution,  but  on  poj.aj.y  restraining  order  prohibiting  suspension  of  123  telephones  in  his  es-  Paul  S.  Willis,  president  of  the  Asso- 

the  outmoded  European  doctrine  of  tablishments,  the  case  was  transferred  to  federal  district  court  and  a  hearing  ^^^ed  Grocery  h^ufacturers  of 

the  ^vme  right  of  kings  and  the  jg  pending.  Fogarty’s  suit  claims  that  since  he  is  connected  with  racing  papers  America  m  announcmg  this  week  the 

an  pxtpn^ion^°n7  tVip  npr^^  publishing  sports  news,  which  supply  subscribers  with  “the  latest  changes  in  ®  survey  comp  e 

an  extension  of  the  person  of  the  ^  ,  ,,.  .  « iT  •  .  1  u  u  u  •  1  .•  Manufacturers  of  the  country  s  leaa- 

monarch.  Such  a  doctrine  has  no  telephone  service  would  be  a  violation  advertised  grocery  products  par- 

place  in  a  constitutional  monarchy,  press  freedom.  ticipated  in  the  survey.  They  were 


and  in  the  past  century  and  a  half 
it  has  been  repudiated  in  a  large 


SUPREME  COURT  UPHOLDS  PICKETING  RIGHT 


measure  even  in  England,  the  land  WASHINGTON,  D.  C.,  April  22 — Picketing  is  a  form  of  expression  protected  1939? 


ticipated  in  the  survey.  They  were 
asked  “How  does  your  business  for 
January-March,  1940,  compare  with 


^  against  interference,  by  any  state,  under  the  free  speech  and  free  press  tnose  replying, 

The  basis  for  the  summary  power  gu^^antys  of  the  Constitution,  the  Supreme  Court  held  today  in  overruling  ‘^Ported  that  their  busm» 

IS  usua  y  Cl  e  ,  y  ose  g^d  Albama  enactments.  In  each  instance,  the  state  had  attempted  t  ®  nr^osa 

nowpr  1°  outlaw  picketing  on  the  theory  that  the  right  of  such  a  prohibition  springs  ®  ^  ^rpoorted 

power,  as  Justice  Wumots  opmion  ,  .  .  .  f-  »  .  .  .  .u  i  u  ixu  j  .  ,  averagmg  about  10%.  20%  repoiw 

in  the  case  of  King  vs.  Almon,  de-  fr®*"  ^  st^s  pohee  powers  to  protect  the  life,  health  and  proi^rty  of  its  business  was  slightly  under 

tided  in  England  in  the  year  1765  cdizens.  The  Supreme  Court,  in  opinions  written  by  Justice  Frank  Murphy,  jggg 

But  this  doctrine  has  been  specifically  declared  the  police  power  may  not  be  exercised  to  circumvent  declared  na-  <.84,7^  manufacturers  reported 

repudiated  by  such  authorities  as  Sir  tional  policy  or  constitutional  rights.  profits  were  as  good  or 

John  C.  Fox  in  England  and  Justice  than  last  year.  Of  this  number,  505i 

Felix  Frankfurter  in  the  United  N.  C.  DAILY  USING  2-COLUMN  DATELINES  reported  an  increase  in  profits  aver- 

States.  Writing  in  the  Harvard  Law  r.r./-iTrTT'wT:<  j  x  xu  x-  j  xu  aging  about  10%. 

Review  in  1924,  Justice  Frankfurter  PROVIDE  more  news  space  and  at  the  same  time  dress_  up  the  appear-  continued  increase  in  busi- 


“80%  of  those  replying,”  said  Mr. 


N.  C.  DAILY  USING  2-COLUMN  DATELINES 


“84%  of  the  manufacturers  reported 
that  profits  were  as  good  or  be^ 
than  last  year.  Of  this  number,  50% 
reported  an  increase  in  profits  aver¬ 
aging  about  10%. 

“This  continued  increase  in  bus- 


declared  that  the  opinion  in  the  Almon  of  “^side  pages,  the  Winston-Salem  (N.  C.)  Sentinel  has  changed  continued,  “speakes 

case  was  not  legal  precedent  at  all,  >ts  inside  make-up,  usmg  a  two-column  date  line  mstead  of  the  usual  eight-  advertising  and  the  soundness 

but  a  memorandum  written  after  the  column  line.  This  allows  news  and  pictures  to  be  run  up  flush  with  the  top  ^^e  manufacturers’  merchandising 
case  was  settled  and  not  published  of  the  page  on  six  of  the  eight  columns.  Another  space  saver  now  being  used  methods.  These  manufacturers  pro- 
until  twenty  years  after  its  author’s  is  leaving  off  the  captions  of  comics  on  the  “comic  page.”  This  permits  the  use  duce  the  well-known  brands  found  on 
death.  of  one  more  comic  on  this  page,  allowing  that  much  additional  space  on  some  grocers’  shelves  throughout  the  coun- 

“In  1830,  Federal  District  Judge  other  inside  page.  try.” 
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Actual  photograph — The  girls  help  tie 
the  leaves  in  bundles.  The  tobacco  is 
part  of  better-than-ever  crops  grown 
by  U.  S.  Government  methods. 


farmers  have  grown  the  finest  tobacco  in  300  years 


...and  Luckies  always  buy  the 
A-1  grades/'  says  Tom  Smothers, 
20  years  a  tobacco  auctioneer 


Three  simple  facts  tell  why  we  ask;  "Have  you 
tried  a  Lucky  lately.^” 

Fact  No.  1.  In  recent  years,  progressive  tobacco 
farmers  have  used  Uncle  Sam’s  scientific  growing 
methods.  Result:  The  finest  tobacco  in  history. 

Fact  No.  2.  Tom  Smothers,  15  years  a  Lucky  Strike 
smoker,  is  typical  of  the  independent  experts  —  auc¬ 
tioneers,  buyers,  warehousemen — who  prefer  Luckies, 
2  to  1.  They  know  Luckies  buy  the  choicer  grades  of 
these  improved  tobaccos.  Result:  Luckies  are  better 
than  ever! 

Fact  No.  3.  After  2  to  4  years  of  aging,  these  finer 
tobaccos  go  through  the  "Toasting”  process,  which 
takes  out  certain  throat  irritants  found  in  all  tobacco. 
Result:  A  better  smoke  plus  throat  protection. 

Try  Luckies  for  a  week.  Check  each  fact.  You’ll  see 
why.  .  .WITH  MEN  WHO  KNOW  TOBACCO 
BEST— IT’S  LUCKIES  2  TO  1. 


The  annual  output  of  our  coal  mines  i 
valued  at  one  billion  dollars,  more  tha 
our  gold,  silver,  copper  and  iron  cots 
bined.  1938  consumption  was  342  million  ton 
of  bituminous  from  6,200  mines  in  28  stcrtes,  on 
55  million  tons  of  Pennsylvcmia  anthracite.  I 
Coal  heats  60%  of  our  homes.  Coal  is  thj 
source  of  45%  of  the  energy  that  lights  an| 
services  our  houses  and  runs  our  fadoried 
Known  deposits  of  coal  in  Pennsylvania  ani 
West  Virginia  alone  should  lost  500  years. 

BITUMINOUS  COAL.  The  investment  in  bid 
minous  coal  mining  is  three  billion  dollars.  Mid 
employees  number  nearly  500,000  at  $6  a  dai 
A  second  500,000  work  indirectly  for  bituminou 
coal,  which  gives  the  railroads  one-third  o| 
their  freight,  and  paid  them  more  than  $500,' 
000.000  in  1938.  , 

INDUSTRIAL  CONSUMPTION.  The  railroadj 
used  84  million  tons  of  coal  in  1939;  the  utiii 
ties  74  millions  for  gas  and  44  for  electric  powei 
Industrial  plcmts  require  117  million  tons— sted 
mills  16,  food  plants  12.  chemical  10  cmd  cemed 
mills  8  million  tons.  As  a  result  of  research  tw( 
tons  of  coal  now  do  the  work  of  three. 
41.000,000  tons  of  coal  are  used  to  produc( 

’s  coke  oveni 


31.500.000  tons  of  pig  iron.  Steel' _ 
produce  by-products  valued  at  $155,500,000. 

Two-thirds  of  all  electricity  generated  by  thi 
utilities  is  from  fuel-using  plants  (78%  coal)j 


In  1940,  $171,000,000  will  be  spent  by  the  utili 
ties  for  additional  steam  plant  facilities  (pns 
dpally  coal).  Niagara  Hudson  is  now  construe 
ing  new  plants  "close  to  water  power"  that  wil 
use  over  1600  tons  of  coal  per  day. 

ANTHRACITE  COAL  heats  more  than  6, 
000,000  (25%)  of  America's  homes.  It  is  tb 
product  of  eastern  Pennsylvania,  employ 
more  than  100,000  people  at  $6  to  $7  po< 
day — paying  $155,000,000  in  annual  wages. 

Anthracite  pays  the  railroads  $1 00,000,1^ 
to  transport  one  million  carloads  in  a 
9.000  coal  dealers  with  a  $375,000,000  invM 
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lent  employ  40.000  people  and  make  sales  oi 
'^5,000,000  in  anthracite  annually. 

Anthracite  Laboratories  have  worked  closely 
more  than  two  hundred  manufacturers  of 
rproved  boilers,  magazine  feed  heaters,  auto- 
tic  stokers,  air  conditioning  equipment,  wa- 
heaters,  cooking  stoves — all  clean,  econo- 
..d,  labor-saving  and  efficient,  many  with 
lutomotic"  fueling  and  ash-removal. 

lY-PRO DUCTS  of  coal.  The  synthesis  of  urea 
:1828  by  Woehler  and  of  the  first  coal-tar  dye 
i)  William  Perkin  in  1856  marked  the  begin- 
oi  research  to  supplement  nature.  Today 
^re  ore  32,000  research  workers  in  more  than 
American  laboratories  that  cost  $250,000,- 
J  a  year. 

h  1938,  46.353.000  tons  of  bituminous  coal 
"utilized  chemically" — including  all  coal  “coked."  Coal 
r  amounted  to  419,580.000  gals.;  coal  tar  dyes,  87,803,000 
b,  valued  at  $53,096,000;  medidnals  were  worth  $9,509,000; 
owe  ^wrs  and  perfumes  $3,368,000.  There  were  71,362,000  gals. 
-6te«  I  benzol;  900,000.000  lbs.  of  ammonia;  176,000  tons  of  nitric 
50,000  tons  of  acetic  acid;  130,000.000  lbs.  of  synthetic 
34,000,000  lbs.  of  wood  alcohol  ('39).  From  these  and 
coal  derivatives  literally  thousands  of  products  are  made, 
oduc  Thirteen  companies  manufacture  synthetic  rubber  materials. 
:  replace  rubber  with  du  Pont  Neoprene  would  require  more 
^  700,000  tons  of  coal  annually;  to  supplant  silk  with  Nylon 
■  consumption  is  similar),  another  3,000,000  tons. 

IN  THE  FUTURE,  if  petroleum  gives  out,  scientists  tell  us 
^  we  may  produce  fuel  for  internal  combustion  engines 
^  coal  by  a  process  known  as  hydrogenation. 

advertising  nthracdte  coal  over  a  period  of  three 
has  approximated  one  million  dollars — largely  in  107 
^spspers  in  the  northeastern  states.  To  the  bituminous 
^  operators  who  are  planning  institutional  advertising  in 
'  Qear  future,  we  recommend  the  newspaper,  also.  It  goes 
^  every  literate  home,  every  office  and  every  factory.  It  is 
^  primary  medium,  most  economical,  most  resultful. 


-  esr 


Tell  Industry's  Story  to  the  Readers  of  America's  Newspapers 

Boston  Globe  •  Chicago  Tribune  •  Cinciruiati  Enquirer 
Fall  River  Herald  News  •  Gannett  Newspapers  •  Harris¬ 
burg  Patriot  &  News  •  Johnstown  Democrat  •  Johnstown 
Tribune  •  St.  Paul  Dispatch  •  St.  Paul  Pioneer  Press 
Scranton  Times  •  Westchester-Macy  Newspapers 
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Pholoirraphs  by  du  PonJ — <1)  New  500, 000  Nylon  yarn  plant.  By  Connoltdated  Kdlaoa 
—  (81  Battery  of  111  coke  ovens.  By  .Anthrarlt*  Industries — (O)  Anthracite  Labora¬ 
tories.  (4)  Anthracite  breaker.  (5)  Washinir  Antliraeite.  (8i  Haulinit  by  electric  motor. 
10)  Automatic  boiler  flrinir  17)  Mo<Iern  Anthracite  ranirc.  By  National  Toal  Associatioa 
— 112)  Bituminous  ''head  house."  110)  Strip  mininar.  (9)  Deep  shaft  mine.  (14) 
Hanlinir  from  deep  shaft  mine.  11.0)  $1,000,000  coal  pier  (Norfolk).  (11)  Bituminoua 
home  stoker  and  boiler. 
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EDITOR  &  PUBLISHErIFO 


McMurtrie,  Swanson,  Knight 
Tell  ASNE  About  Operations 


TWO  SOLID  HOURS  of  shop  talk 
were  served  to  the  ASNE  members 
with  their  Eriday  morning  breakfast 
at  the  Willard.  The  program  ranged 
from  a  philosophical  discussion  of 
how  best  to  accommodate  modern  pa¬ 
pers  to  the  readers’  needs,  by  Doug¬ 
las  C.  McMurtrie,  of  the  Ludlow  Typo- 
graph  Company,  through  the  experi¬ 
ence  stories  of  Neil  Swanson,  manag¬ 
ing  editor,  and  George  D.  Bertsch, 
circulation  manager,  respectively  of 
the  Baltimore  Evening  Sun,  on  their 
experiments  with  new  caption  make¬ 
up,  to  a  hard-hitting  exposition  of 
how  to  run  a  newspaper  in  a  city  of 
255.000  population,  without  local  com¬ 
petition,  by  John  S.  Knight,  president 
and  editor  of  the  Akron  Beacon- Jour¬ 
nal  and  president  of  the  Miami  (Fla.) 
Herald. 

No  punches  were  softened  by  any  of 
the  speakers,  and  because  of  the  broad 
interest  in  their  topics,  their  remarks 
are  given  with  only  slight  condensa¬ 
tion. 

Ben  M.  McKelway,  managing  edi¬ 
tor  of  the  Washington  Star,  was  chair¬ 
man,  and  opened  the  speaking  by  in¬ 
troducing  Mr.  McMurtrie,  whose  270 
pounds  produced  a  laugh  or  two  when 
one  of  the  subsequent  speakers  men¬ 
tioned  “streamlining.” 

“The  newspaper  in  general,  its  fu- 
ti’re  and  its  success,  will  turn  on  how 
convenient  it  becomes  as  a  medium  of 
transmitting  news  and  commercial 
news  in  the  form  of  advertising  in  re¬ 
lation  to  other  media,”  began  Mr.  Mc¬ 
Murtrie.  “So  it  seems  to  me  that  it 
might  behoove  us  to  face  very  frankly 
the  question,  is  the  American  news¬ 
paper  doing  as  effective  a  job  as  it  can 
today  in  serving  the  interests  and  con¬ 
venience  of  readers? 

Why  Stick  to  Old  Forms? 

“New  forms  have  come  into  being. 
Why  must  the  newspaper  be  tied  abso¬ 
lutely  to  some  form  that  happened  to 
be  adopted  30  or  40  years  ago?  No 
one  newspaper  can  restudy  that  ques¬ 
tion  for  itself  in  a  broad  way,  but  all 
the  important  American  newspapers 
can  restudy  it,  and  I  personally  believe 
that  if  the  question  were  laid  open  and 
very  careful  scientific  studies  were 
made  of  what  the  newspaper  could  do 
to  make  itself  more  convenient,  more 
easily  read,  more  influential,  it  would 
be  to  the  great  advantage  of  everybody 
in  this  business,  that  is,  so  far  as  the 
future  is  concerned. 

“That,  of  course,  involves  a  lot  of 
radical  questions.  It  would  involve 
the  question  of  what  size  the  newspa¬ 
per  page  should  be. 

“It  might  involve  a  question  as  to 
whether  newspapers  should  be  wire- 
stitched  on  the  last  fold  on  a  press, 
which  they  could  very  easily  be,  and 
which  I  think  might  possibly  add  to 
the  convenience  of  everybody.  I 
think  personally  it  is  a  great  tragedy 
that  the  column  measure  of  the  old 
New  York  Tribune  was  ever  allowed 
to  pass.  I  think  if  that  question  were 
thrown  open  anew  and  studied  on  a 
scientific  basis,  we  wouldn’t  end  up 
with  the  same  column  measure  as  we 
have  today. 

“Let  us  consider  what  things  you 
and  I  can  do  today  with  papers  as  we 
have  them  to  make  them  more  con¬ 
venient  to  the  reader  and  more  easily 
read  and  quickly  read. 

False  Economy  in  Type 

“Well,  in  the  first  place,  we  have 
the  matter  of  type  size  of  text.  I 
think  that  does  not  require  a  great 
deal  of  argiiment  in  some  quarters  be¬ 


cause  many  newspapers  have  changed 
to  a  larger  type  face  for  text  in  re¬ 
cent  years,  and  those  that  haven’t  are 
doing  it  pretty  rapidly. 

“The  next  question  I  must  confess 
makes  me  pretty  mad.  I  often  go  to 
meetings  of  mechanical  men  and  I 
hear  them  sitting  around  a  table  and 
one  of  them  brags,  ‘We  saved  $2,000 
last  year  by  cutting  our  column  rules 
from  6-point  to  4-point,’  and  then  an¬ 
other  bird  pipes  up  and  says,  ‘Oh,  you 
ain’t  got  nothing;  we  cut  them  down 
to  3-point,’  and  the  text  matter  looks 
like  one  solid  expanse  of  continuous 
reading  with  less  space  between  the 
end  of  a  line  at  the  end  of  a  column 
than  there  is  between  the  next  two 
words. 

“Now  that,  at  a  time  when  printed 
matter  in  newspapers  is  being  chal¬ 
lenged  in  point  of  interest  and  effec¬ 
tiveness,  I  say,  is  nonsense.  You  might 
very  much  better  cut  a  column  off  the 
paper  and  save  some  real  money  than 
to  do  things  like  that. 

Getting  Editorials  Read 

“The  matter  of  type  size  is  impor¬ 
tant;  the  matter  of  leading  is  even 
more  important.  I  know  of  one  now 
successful  and  influential  paper  in  the 
Middle  West;  when  you  look  at  its 
editorial  page,  it  would  make  you 
dizzy  if  they  could  test  that  out  on 
readers  and  find  how  readers  react  to 
that  page,  how  they  get  tired  reading 
it,  or  trying  to  read  it,  and  turn  to 
something  else,  they  certainly  would 
never  go  on  printing  it  that  way. 

“Now  the  matter  of  display  is,  of 
course,  exceedingly  important.  We 
didn’t  have  display  back  in  1776  or  in 
any  of  our  pioneer  newspapers  because 
everybody  read  everything.  Display, 
as  I  take  it,  is  an  indexing  device 
which,  in  effect,  grants  that  everybody 
can’t  read  everything. 

“If  you  take  the  engineering  ap¬ 
proach  to  a  newspaper  page,  that  is, 
you  are  not  at  all  interested  in  what 
it  is,  what  it  has  been,  you  would  im¬ 
mediately  be  struck  by  the  artificiality 
in  head  writing.  Heads  should  be  a 
very  quick  label  of  the  sense  in  the 
story  and  you  do  not  give  yourself  the 
best  chance  to  tell  that  sense  when 
you  say  to  a  harassed  copy  desk  that 
they  must  get  out  three  lines,  not  im- 
der  seventeen  and  not  over  nineteen 
letters. 

“Functionally,  that  has  absolutely  no 
place  in  any  modern  enterprise.  Head 
writing  should  certainly,  if  we  want  to 
proceed  on  the  basis  of  good  sense,  be 
freed  of  those  artificial  limitations.  It 
is  a  great  advantage  not  to  have  every 
head  looking  like  every  other  head, 
utterly  irrespective  of  the  type  you 
set  it  in. 

“The  next  thing,  I  think  is  the  mat¬ 
ter  of  caps.  Now,  we  are  cursed  with 
two  alphabets,  two  symbols  for  every 
letter  sound.  There  is  no  sense  to  it, 
fundamentally.  We  don’t  need  them. 
Two  of  the  great  languages  of  the 
world  get  along  with  a  single  symbol 
for  each  letter  sound,  but  we  are 
cursed  with  two. 


Caps  Not  Attractive 

“When  a  designer  sits  down  to  do  a 
font  of  capitals,  he  puts  two  guidelines 
on  the  paper.  Every  letter  touches 
the  top  and  the  bottom.  Many  of  the 
strokes  coincide  with  that  top  guide¬ 
line  and  the  bottom,  and  all  are  ap¬ 
proximately  the  same  shape  and  all 
the  same  size.  When  you  do  lower 
case  alphabets,  you  put  four  guidelines 
on  the  paper.  You  put  your  ‘a’  within 
the  middle  two  lines  and  when  you 


come  to  your  ‘b’  you  shoot  a  flag  or 
pennant  into  the  white  space  and  say 
‘and  the  same  way  down  with  lower 
cased  “p”  or  “y”.’ 

“The  difference  in  contour  between 
lower  case  letters  is  three  to  five  times 
greater  than  it  is  between  caps.  From 
that  circumstance  derives  the  fact  that 
lower  case  is  three  to  five  times  more 
readable  than  caps.  It  seems  to  me 
utterly  inconceivable  that  people  send¬ 
ing  out  print  today  in  a  world  com¬ 
peting  for  time,  should  continue  to  set 
their  important  guidelines,  their  in¬ 
dexing  of  the  paper,  in  lines  of  capi¬ 
tals. 

“It  will  test  out  on  any  kind  of  a 
laboratory  trial  you  want  to  make,  and 
certainly  one  rule  that  could  be 
adopted  in  any  publication  of  any 
kind,  shape  or  description,  is  no  heads 
in  caps. 

Decks  Not  Functional 

“Now  the  matter  of  decks  comes  in. 
We  used  to  run  all  kinds  of  decks 
trailing  down  the  page.  I  think  you 
will  find  that  a  study  of  the  newspaper 
from  a  functional  point  of  view  indi¬ 
cates  that  that  should  be  simplified, 
and,  of  course,  it  is  being  simplified. 

“'The  matter  of  flush  left  heads  is 
just  an  easy  device  to  give  you  free¬ 
dom  in  letter  count.  That  is  logical 
from  a  typographic  point  of  view  be¬ 
cause  the  point  the  eye  begins  to  read 
is  at  the  left  hand  edge  of  the  column. 

“The  other  thing  I  think  is  impor¬ 
tant  is  to  get  things  read  that  we  want 
to  get  read. 

“I  was  out  in  an  Ohio  city  a  while 
ago,  and  a  publisher  said  to  me  almost 
with  tears  in  his  eyes,  or  his  voice, 
‘We  spend  so  much  time  and  effort 
writing  editorials  and  people  never 
read  them.’  I  looked  at  him  in  amaze¬ 
ment  and  said,  ‘Do  you  want  people 
to  read  your  editorials?’ 

“He  said,  ‘Yes,  indeed  we  do.’ 

“  ‘Well,’  I  said,  ‘why  don’t  you  take 
advantage  of  some  of  the  typographic 
resources  of  your  paper  to  get  those 
editorials  read?’ 

“That  was  something  that  he  had 
never  given  any  thought  to.  That  is 
something  I  think  all  of  us  can  learn 
from  Mr.  Hearst.  You  know  when 
he  writes  a  statement  or  has  written 
a  statement  he  wants  read  rather 
widely  it  is  not  set  in  7-point  on  page 
8,  it  is  set  in  14-point,  two  columns 
wide,  and  leaded  on  page  1. 

“If  you  take  any  vital  editorial  and 
transfer  it  from  normal  type  size  and 
normal  measure  on  page  6  or  8  to  a 
bigger  type  size  across  two  columns 
on  page  1,  a  field  study  of  watching 
people,  not  asking  them  but  watching 
them,  would  show  that  that  editorial 
had  something  like  25  times  as  good 
a  chance  of  being  read. 

Index  on  Page  One 
“If  you  study  the  use  of  the  newspa¬ 
per,  I  think  you  will  become  inter¬ 
ested  in  the  use  of  the  first  page  as 
an  indexing  medium.  I  was  told  the 
other  day  that  somebody  had  taken 
a  morning  newspaper  that  was  going 
in  the  vh’ong  direction  and  simply  by 
digesting  the  news  on  the  first  page 
across  two  columns  up  in  the  upper 
left-hand  corner  and  then  referring 
to  the  full  story  by  the  page  it  was 
on,  he  had  vitalized  that  paper  so  for 
the  people  that  lived  in  that  city  that 
even  the  competing  publisher  who  had 
a  powerful  evening  paper,  said  that  he 
read  it  .^th  a  lot  of  interest  and  satis¬ 
faction. 

“As  advertising  is — and  we  needn’t 
deny  it — the  very  lifeblood  of  the 
newspaper,  there  is  no  reason  what¬ 


ever  why  a  certain  box  on  the  front 
page  shouldn’t  be  devoted  to  telling 
readers  the  outstanding  offers  in  the 
advertisements  throughout  the  paper. 
So  far  as  I  know,  that  has  never  been 
tried. 

“I  believe  also  in  variety  and  fresh¬ 
ness.  The  mere  changing  of  type 
face  in  the  display  in  a  newspaper 
every  once  in  a  while  is  a  healthy 
thing. 

“Everybody  needs  to  freshen  up  oc¬ 
casionally,  and  the  newspaper  front 
window  is  its  own  pages,  and  some 
change  is  good.  1  don’t  think  any 
newspaper  can  stand  absolutely  on  the 
fact  that  this  is  the  way  it  was  and  this 
is  the  way  it  is  going  to  be. 

No  Reason  for  Sameness 

“There  is  so  much  variety  possible 
in  the  make-up  of  newspapers  that 
even  if  we  had  only  one  heading  type 
face  to  work  with,  we  could  get  an 
infinite  arrangement  with  that  same 
type  face,  so  that  five  newspapers 
would  look  absolutely  different  in 
character  and  arrangement.  But  you 
are  not  limited  that  closely.  I  don’t 
think  you  have  available  as  many 
good  heading  type  faces  as  there 
should  be.  There  should  be  more. 
But  there  are  a  number  of  good  ones. 

“Pictures  I  haven’t  really  any  right 
to  speak  of,  but  I  think  it  is  perfectly 
obvious  that  more  and  more  newspa¬ 
pers  are  going  to  use  pictures,  and  use 
them  currently  for  things  that  they 
have  not  previously  used  them  for. 
And  I  commend  to  you  some  time,  if 
you  want  to  see  picture  policy  oper¬ 
ating  on  what  I  think  is  a  very  effi¬ 
cient  scheme,  the  practice  of  the 
Bloomington  (Ill.)  Pantograph,  which 
is  doing  a  very  fine  picture  job. 

“May  I  urge  on  you  again  the  recon¬ 
sideration  of  any  questions  that  affect 
reader  convenience.  The  reader  is 
the  boss.  If  he  wants  to  read,  he  will. 
If  he  finds  it  convenient  to  read,  he 
will,  and  if  he  doesn’t,  he  won't. 

“So  I  urge  you  to  drop  some  hide¬ 
bound  opinions,  and  to  consider  some 
of  these  points  openly,  and  I  think  you 
will  find  if  you  do  consider  them  that 
type  alone  can  go  a  long  ways,  intelli¬ 
gently  planned,  to  make  newspapers 
more  powerful  media.” 

Chairman  McKelway:  ’Thank  you. 
Mr.  McMurtrie!  One  of  the  newspa¬ 
pers  which  is  making  a  very  intelligent 
effort  to  find  a  way  of  more  interest¬ 
ing  display  of  its  editorial  content  is 
the  Baltimore  Sun.  Most  of  you  prob¬ 
ably  read  the  article  which  appeared 
last  January  in  Editor  &  Publisher  by 
Neil  Swanson,  managing  editor  of  the 
Evening  Sun. 

How  Times  Have  Changed! 

“I  am  going  to  tell  you  as  well  as  I 
can  what  we  have  been  trying  to  do 
with  the  Evening  Sun,”  Mr.  Swanson 
said.  “We  have  been  trying  to  make 
the  Evening  Sun  more  convenient  for 
our  readers. 

“Back  in  1915,  45,000,000  people  a 
week  were  going  to  the  movies.  Tl'® 
box  offices  were  taking  in  about  $275.- 
000,000  a  year.  Last  year  17.000  thea¬ 
ters  took  in  $1,000,000,000  from  90.- 
000,000  people  a  week.  In  1915,  there 
were  a  little  over  2,500.000  motor 
vehicles  in  the  United  States;  now 
there  are  30,000,000.  In  1915  the  word 
‘broadcasting’  had  not  yet  been  heard 
of. 

“Those  three  things  give  a  very 
graphic  demonstration  of  what  h^ 
happened  to  us  as  newspapermen  m 
the  form  of  competition.  It  is  obvious 
to  us  that  the  world  has  shrunk,  bu 
the  shrinkage  of  the  readers’  time  h^ 
been  even  more  remarkable  than  the 
shrinkage  in  the  size  of  the  world.  I 
seemed  to  us  on  the  Evening  Sun  tha 
we  would  be  better  off  if  w«  op*" 
make  the  paper  easier  to  readi-^lk®^® 
convenient  for  the  reader,  and  thereby 
conserve  his  time. 

(Continued  on  page  90) 


Modern  man 


does  not  live  by  bread  alone  - 


At  the  dawn  of  civilization,  men  were  content  to  be  alive  at  the 
end  of  each  day — as  they  and  their  families  crowded  ’round  a  fire 
and  ate  the  meat  they  had  hunted.  But  modern  man,  particularly 
in  the  United  States,  does  not  consider  the  primitive  necessities  of 
food,  clothing  and  shelter  sufficient  for  well  ordered  living. 

Today,  electricity  with  all  its  blessings  in  speeding  manufacture, 
in  giving  light,  in  easing  household  tasks,  in  freeing  men  from 
drudgery,  is  taken  for  granted. 

Further,  the  ease  of  communication,  the  facility  for  vast  public 
amusements,  the  freedom  and  swiftness  of  travel  are  considered  as 
necessary  as  well-built,  well-lighted,  well-heated  homes,  offices 
and  faaories. 


The  far-flung  applications  of  elearicity  have  been  possible  be¬ 
cause  of  an  abundant  supply  of  copper.  That  a  little  copper 
"goes  a  long  way”  in  its  service  to  mankind  is  demonstrated  by 
the  faa  that  a  single  pound  will  make  50  feet  of  12-gauge  wiring 
for  a  modern  home. 


Copper — A  Basic  Industry 


moA 


Copper  is  one  of  those  basic  industries  through  whose  develop¬ 
ment  America  has  prospered  greatly.  Essential  though  copper  is 
today  to  every  aaivity  of  modern  man,  much  is  yet  to  come 
. . .  through  continued  research  and  constantly  improving  methods 
of  fabrication. 


Anaconda  Copper  Mining  Company 


"*5  Broadway 
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Where  It  All  Started 

“The  front  page  of  the  Evening  Sun 
about  nine  months  ago  —  we  didn’t 
think  it  was  a  bad-looking  newspaper, 
but  it  was  pretty  much  the  same 
newspaper  that  we  had  been  getting 
out  for  a  great  many  years.  There 
was  page  3  of  the  Evening  Sim,  cap 
heads,  three  lines  with  two  banks,  the 
weight  of  the  heads  gradually  fading 
away  toward  the  middle  and  bottom  of 
the  page. 

“On  the  11th  of  July,  without  the 
slightest  realization  of  what  I  was 
letting  myself  in  for,  I  stuck  my  neck 
out.  The  president  of  the  A.  S.  Abell 
Company  had  gotten  himself  stranded 
over  in  the  Azores.  Some  people  say 
that  the  Clipper  had  been  somewhat 
damaged  by  an  unexpected  swell,  and 
accused  him  of  putting  his  foot 
through  the  bottom  of  the  boat  to 
prolong  his  vacation.  At  any  rate, 
about  the  middle  of  the  forenoon  on 
July  11,  the  Assistant  Managing  Edi¬ 
tor  and  News  Editor  ran  into  my 
officej  we  had  so  much  stuff  that  we 
wanted  to  put  on  page  1  that  we  drew 
one  schedule  and  another  schedule 
and  another  schedule,  and  they  all 
landed  in  the  wastebasket. 

Labels  Saved  the  Space 

“When  we  started  on  this  thing,  we 
weren’t  thinking  in  terms  of  typogra¬ 
phy  at  all.  The  headline  type  on  that 
page  is  perfectly  normal.  All  we  did 
was  throw  labels  over  four  groupings 
of  stories.  We  had  a  WPA  and 
NLRB  story.  We  had  a  golf  tourna¬ 
ment  and  big  league  baseball  that  we 
wanted  to  play  up,  and  we  put  the 
stories  side  by  side  imder  a  two- 
column  head  and  labeled  it  ‘Sports.’ 

“There  was  a  lot  of  stuff  going  on 
abroad,  and  we  stuck  those  down  at 
the  bottom.  It  was  a  very  tentative, 
completely  uninspired  piece  of  sche¬ 
duling.  We  were  shooting  at  two 
things,  putting  related  stories  together 
so  that  readers  would  get  as  com¬ 
plete  a  picture  as  possible  in  one  place 
without  scrambling  through  the  paper, 
and  getting  a  better  utilization  of  the 
available  space  on  page  1. 

“Now,  to  indicate  that  this  was  not 
a  pre-conceived  notion,  we  worked  out 
an  idea  and  applied  it  arbitrarily  to 
the  paper.  In  the  Evening  Sun  six 
weelK  later,  we  weren’t  doing  anything 
but  what  we  had  been  doing  for  years 
— three  lines  in  96-point  and  three 
two-column  heads  across. 


toward  the  bottom  into  little  two-line 
heads.  We  used  to  try  to  pick  them 
out  carefully  so  they  would  be  worth 
page  1,  but  almost  invariably  the  good 
stories  were  grabbed  by  make-up  men 
and  used  on  page  33,  and  we  took  what 
was  left  for  page  1. 

“You  are  going  to  notice  this,  that  we 
are  primarily  concerned  not  with 
typography.  The  typography  is  only  a 
means  to  an  end.  The  thing  that  we 
have  been  shooting  at  is  so  grouping 
and  arranging  the  news  that  that 
reader  who  is  interested  particularly 
in  one  topic,  who  hasn’t  time  to  wade 
through  36  or  48  or  56-page  newspa¬ 
pers,  will  find  everything  on  that 
topic  arranged  in  one  place. 

“When  he  has  read  that  department, 
that  classification,  that  grouping,  what¬ 
ever  you  wish  to  call  it,  he  is  reason¬ 
ably  sure  that  he  has  got  the  complete 
picture  of  that  day’s  news  relating 
to  the  thing  in  which  he  is  most  in¬ 
terested. 


“After  a  week  of  war,  and  in  spite 
of  the  fact  that  we  had  a  war  over 
there,  we  had  thrown  away  those  big 
headlines,  we  had  gone  simply  to  cap¬ 
tions,  feeling  that  that  story  was  so 
big  and  so  interesting  that  nobody 
needed  a  great  many  headlines  to  read 
them  into  the  individual  stories,  that 
the  interest  was  there,  the  headlines 
weren’t  going  to  sell  the  individual 
story. 

Not  Departmentalization 

“There  is  absolutely  no  arbitrary 
form  for  the  arrangement  of  the  paper. 
It  is  done  from  day  to  day  and  from 
edition  to  edition.  We  say  that  it  is 
not  departmentalization,  because  we 
may  not  have  the  same  set  of  depart¬ 
ments  repeated  twice  within  two  or 
three  weeks. 

“Another  thing  that  we  have  been 
shooting  at  is  greater  utilization  of  the 
bottom  of  the  front  page.  I  can’t 
speak  for  anybody  but  myself,  but  I 
know  that  my  mind  after  25  years  in 
editorial  rooms  had  come  to  accept  as 
a  fact  that  only  the  top  of  the  front 
page  was  effective  display  space,  that 
when  you  got  down  below  the  fold  you 
used  minor  stories,  that  it  faded  away 


Keeping  Newt  Together 

“Some  of  my  good  friends  have  writ¬ 
ten  to  me  and  told  me  that  this  ex¬ 
periment  of  ours  has  led  to  production 
of  a  front  page  which  has  no  punch, 
that  it  is  fine  on  ordinary  days  but 
when  you  got  a  big  story  you  are 
stymied,  you  have  nothing  for  empha¬ 
sis.  All  right.  Here  is  the  day  when 
Churchill  got  up  in  Commons  and  told 
the  story  of  the  British  attack  on  the 
Germans  in  the  North  Sea — demon¬ 
strating,  I  think,  that  this  experiment 
covers  a  technique  which  produces 
just  as  much  punch  when  you  have  a 
story  to  go  to  town  on, — just  as  much 
punch  as  ever. 

“Here  is  April  15.  I  would  like  to 
call  your  attention  particularly  to 
what  we  have  done  in  the  way  of  as¬ 
sembling  related  stories.  On  page  2 
with  an  eight-column  line  we  have  a 
department  or  classification  or  group¬ 
ing  of  political  activities.  There  are 
five  political  stories  grouped  in  about 
two  and  a  half  columns  or  less.  On 
the  other  side  of  the  page,  two  stories 
under  a  caption,  ‘Defense  Activities, 
the  Expansion  of  the  Fleet,  and 
the  Faster  Moving  American  Army.’ 
Here  is  a  grouping  of  agricultural 
stories.  Over  here  is  a  ‘Behind  the 
News’  story. 

“On  page  4  is  another  grouping,  ‘The 
Outlook  for  Norway,’  views  from  vari¬ 
ous  people  who  should  have  some  in¬ 
formation  on  the  subject. 

“Under  our  old  way  of  doing  things, 
simply  because  we  weren’t  watching 
it,  we  used  to  have  stories  on  the  same 
subjects,  labor  stories,  for  instance, 
one  on  page  1,  another  on  page  3,  per¬ 
haps  another  on  page  5,  with  a  jump 
from  page  1  to  7,  and  a  couple  of  more 
on  the  financial  page.  In  this  particu¬ 
lar  instance,  one  of  my  friends  wrote 
to  me  and  told  me  that  this  thing  was 
inelastic,  that  when  we  got  a  fast 
change  between  editions  we  would  be 
up  against  it. 


portant  change  in  the  developments 
affecting  that  story. 

“We  have  carried  this  idea  a  little 
farther  than  we  had  when  that  discus¬ 
sion  appeared  in  Editor  &  Publisher. 
We  have  carried  it  to  our  financial 
page.  We  took  the  routine  tabular 
information  and  consolidated  it  on 
two  of  our  financial  pages.  Each  piece 
of  tabular  information  lands  in  the 
same  place  every  day.  The  busy 
reader  who  wants  to  check  up  on 
something  particular  in  the  market 
news  knows  exactly  where  to  put  his 
finger  on  it,  but  over  on  the  first  page 
where  we  used  to  have  the  New  York 
stock  table,  we  have  developed  for 
use  a  brand  new  kind  of  news.  We 
have  gone  into  that  ‘No-man’s  Land’ 
of  news  between  routine  financial  in¬ 
formation  and  straight  local.  We  have 
built  up  stories  that  bear  both  on 
business  and  on  the  individual 
reader. 

“We  knew  that  businessmen  were 
interested  in  their  tax  burdens,  so  we 
wrote  a  series  of  tax  stories  based  on 
the  effect  of  taxation  on  both  business 
and  the  individual  reader. 


to  keep  it.  And  another  price  factor, 
of  course,  is  this  constant  pressure  to 
increase,  increase  all  over  the  counti)- 

“Prices  have  gone  up.  We  have,  in 
the  past  three  years,  increased  our 
rates  in  five  departments,  rural  routes, 
and  all  of  them,  including  the  city- 
street  sale  and  the  carrier,  and  we 
increased  his  price,  too,  so  while  we 
can’t  report  an  increase  in  circulation, 
we  feel  that  this  has  been  a  material 
factor  in  helping  us  to  just  about  keep 
abreast  of  what  we  did  a  year  ago.” 

Mr.  Swanson:  “I  want  you  to  tell 
them  about  the  carrier  circulation.” 


Plenty  of  Elasticity 

“Exactly  the  contrary  is  true.  A  big 
story  broke  between  editions — a  $60,- 
000  shortage  in  the  city  tax  collector’s 
office.  Because  we  had  the  stories 
grouped  on  either  side  of  page  1,  we 
had  general  news  in  two  columns  on 
the  left  hand  side  of  the  page  and  a 
round-up  of  the  situation  involving 
neutrals  in  the  middle  of  the  page. 
When  this  big  local  story  broke,  all 
we  had  to  do  was  to  reverse  columns 
1  and  2,  columns  7  and  8,  throw  the 
local  lead  under  general  news,  and 
away  we  went.  We  had  to  do  no 
elaborate  head  writing. 

“That  Is  one  of  the  definite  advan¬ 
tages  that  we  have  obtained  through 
this  experiment.  A  caption  is  good  on 
a  story  that  may  change  a  dozen  times 
during  the  day.  One  of  our  old  mul¬ 
tiple  deckheads  would  have  to  be  re¬ 
written  every  time  there  was  an  im- 


Th*  Economic  Pay-Off 

“We  also  extended  this  thing  to  our 
sports  pages.  We  have  thrown  the 
meaningless  eight-column  lines  away. 
We  have  assembled  all  related  sports 
in  one  place.  The  man  who  has  just 
a  few  minutes  to  glance  at  sports,  who 
is  interested  in  golf  or  baseball  or 
basketball  or  hockey  or  soccer,  will 
find  that  sport,  all  the  information  we 
have  for  him  that  day,  grouped  under 
a  caption.  Sometimes  we  use  the 
caption  only,  sometimes  we  use,  as 
you  have  noticed  on  the  financial 
pages  and  the  general  news  pages,  un¬ 
der  a  head,  but  never  with  a  bank. 


The  10,000  Gained 

Mr.  Bertsch:  “1  don’t  take  so  mucii 
credit  for  that.  We  started  a  drive  on 
carrier  delivery  last  October  and  we 
set  the  objective  10,000  papers  ahead 
of  what  they  were  then.  The  carrier 
delivery  was  90,000,  and  we  wanted 
100,000. 

“I  must  mention,  though,  that  the 
street  sale  price  was  increased  at  that 
time  from  2  to  3  cents.  We  should,  of 
course,  have  gained  some  circulation, 
but  alter  a  study  and  an  analysis  of 
population,  we  knew  just  about  what 
we  would  get  normally.  It  wasn’t  any 
10,000,  but  I  am  happy  to  say  that  the 
office  called  me  up  at  10:30  last  night 
and  said  we  were  well  over  the  100,- 
000  mark  today.” 

Chairman  McKelway:  “I  can  think 
of  no  finer  praise  than  the  praise  from 
the  Circulation  Department. 

“We  are  honored  to  have  with  us  a 
distinguished  editor  and  publisher  who 
is  going  to  talk  to  us  now  about  the 
delightful  prospect  of  ‘Running  a 
Newspaper  Without  Competition,’  Mr. 
John  S.  Knight,  president  and  editor 
of  the  Akron  Beacon  Journal,  and 
President  of  the  Miami  Herald!” 


“Now  there  are  certain  very  defin¬ 
ite  practical  advantages  that  we  have 
derived  from  this  experiment.  One 
is,  we  have  reduced  very  definitely 
wastage  in  the  composing  room.  The 
figures  for  the  last  few  weeks  on  type 
set  and  thrown  away  without  ever 
getting  in  the  paper — these  are  weekly 
statements.  One  week  in  1939,  46 
columns,  this  year,  42  columns;  3714 
columns  last  year,  29  columns  in  the 
same  week  this  year,  43  against  35,  40 
to  33,  49  to  42,  40  to  37,  38  to  36,  45  to 
37.  It  has  gone  that  way  consistently 
ever  since  we  adopted  this  new  tech¬ 
nic,  largely  because  we  no  longer 
have  to  revamp  so  many  headlines, 
because  we  don’t  have  to  change  our 
jump  lines  as  stories  change. 

“One  question  that  has  probably 
been  ask^  more  frequently  than  any 
other  is,  what  has  been  the  effect  on 
the  reader?  What  has  this  thing  done 
to  circulation?  Well,  gentlemen,  in 
answering  a  question  like  that,  I  like 
to  be  right.  I  took  the  liberty  of 
bringing  the  circulation  manager  of 
the  Sun  papers  along  with  me.  I  am 
not  going  to  deprive  him — may  I  in¬ 
troduce  Mr.  George  T.  Bertsch? — of 
the  pleasure  of  making  a  statement  I 
know  is  going  to  give  him  a  good  deal 
of  pleasure  to  make.” 


Price  Up,  Circalation  Held 

“Briefly,  gentlemen,  the  fact  that 
the  picture,  the  appearance,  the  pack¬ 
age  which  we  call  “The  Evening  Sun 
of  Baltimore,”  is  so  radically  changed 
from  what  it  was  six  months  ago  I 
feel  has  been  the  most  material  in¬ 
fluence  in  helping  us  combat  two 
factors,”  said  Mr.  Bertsch. 

“Of  course,  in  the  old  days,  all  that 
a  publisher  would  look  at  was  the 
lower  part  of  the  ABC  statement.  If 
the  circulation  was  up,  we  were  doing 
a  swell  job,  and  if  it  was  down  we 
were  doing  a  bad  job. 

“Nowadays  we  have  a  number  of 
factors  which  differ  from  those  of  a 
year  or  so  ago.  First  of  all,  the  price 
element.  We  have  to  consider  how 
much  it  costs  us  to  get  circulation  and 


Knight  Talks  About  Akron 

“I  don’t  know  that  it  is  a  particu¬ 
larly  happy  subject,”  Mr.  Knight  said. 
“Since,  as  a  matter  of  fact,  so  many  of 
you  now  are  running  newspapers 
alone  in  a  city  and  doing  a  splendid 
job,  and  many  more  of  the  rest  of  you 
probably  will  never  face  that  particu¬ 
lar  problem. 

“We  do  in  Akron  feel  that  we  are 
not  without  competition.  But  it  is  a 
fact  that  Akron,  a  city  of  255,000 
people,  is  the  largest  city  in  the  United 
States  to  have  only  one  newspaper. 
Now  to  appreciate  fully  what  this 
means,  you  must  understand  that  Ak- 
”on  is  a  turbulent,  vital  city.  It  was 
a  city  that  came  up  very  rapidly  fol; 
lowing  the  war.  I  think  at  one  time  it 
had  more  millionaires  per  capita  than 
any  city  except  Montclair,  New  Jer¬ 
sey.  So  when  the  depression  came 
and  the  crash,  we  had  a  city  that  hao 
gone  up  in  days  of  prosperity  with  a 
leadership  badly  prepared  to  meet  the 
emergencies  that  presented  them¬ 
selves. 

“At  that  time  we  had  three  papers 
in  Akron.  'They  were  all  very  bitteL 
they  were  all  very  vital,  and  they  ah 
knew  how  to  punch,  and  it  was  an  in¬ 
teresting  period. 

“When  we  got  into  the  bank  cra^e^ 
which  meant  that  editors  who  didnj 
care  for  each  other  particularly  had 
to  sit  in  the  same  room  and  work  to¬ 
gether  with  our  citizens,  we  found  a 
way  to  do  that.  In  the  days  of  the  sit- 
down  strikes,  when  our  industrialists, 
many  of  them  I  think  misguided,  knew 
only  one  slogan,  that  slogan  was  to  ge 
out  the  carbines.  There  were  some  o_ 


us  who  stood  against  that  couw.  a 


and 


I  personally  wrote  an  editorial,  No 
Room  for  Vigilantes  in  This  Ci^- 
which  provoked  a  boycott  by  a  rub¬ 
ber  company — in  one  afternoon  theJ 
cancelled  4,000  subscriptions. 

“On  the  other  hand,  we  had  to  t^e 
the  union  to  task  from  time  to  tim 
and  ran  smack  into  them,  and  that  w 
good  for  another  4,000.  So 
tween  the  two,  where  we  were  try- 
(Continued  on  page  92) 
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GENERAL  MOTORS” 


1URED  by  these  magic  words,  millions  of  people  at  the 
New  York  World’s  Fair  in  1939  viewed  the  now 
famous  FUTURAMA  of  the  General  Motors  Highways 
and  Horizons  exhibit. 

Again  in  1940,  visitors  will  transcend  time  and  space 
to  find  themselves  in  a  fantastic,  breath-taking  world 
of  make-believe — a  miniature  world  of  1960.  Executed 
in  minute  detail  and  alive  with  many  wonders,  the 
Futurama  is  an  artist’s  conception  of  what  the 
world  may  be  like  twenty  years  hence. 

The  FUTURAMA  traveler  sees 
a  panorama  of  broad  motorways 
and  quiet  byways.  He  beholds 
a  world  of  beauty,  in  which  the 
eternal  things  wrought  by  God 
are  lovely  and  unchanging  — 
and  at  the  same  [time  a  world 
of  progress  made  possible  by  the 
achievements  of  men. 

He  sees  new  methods  of  agricul¬ 
ture,  new  cities,  a  new  America 


of  beauty — the  home  of  a  people  well-housed,  well-fed 
and  well-clad. 

Fantasy  in  1940!  Fact  in  1960? 

The  America  of  the  future  is  man’s  to  make.  It  may 
be  very  much  like  the  world  of  today,  but  it  may 
be  even  better  than  the  world  envisioned  in  the 
FUTURAMA. 

Through  expanding  industrial  contributions  toward 
better  living.  General  Motors  is  eager  to  do  its  part 
in  hastening  the  progress  of  America. 

Recognizing  that  the  nation’s 
press,  as  much  if  not  more  than 
any  other  group,  will  give  direc¬ 
tion  and  inspiration  in  making  the 
FUTURAMA’S  vision  become  a 
reality,  we  extend  again  to  our 
friends  of  the  press  throughout 
the  country  a  cordial  invitation 
in  1940  to  .  .  .  **COME,  TOUR 
THE  FUTURE  WITH  GEN¬ 
ERAL  MOTORS.” 


Our  editorial  friends  who  visit  the  New 
York  World’s  Fair  this  year  are  invited 
to  make  use  of  the  facilities  of  the  Press 
Club  atop  the  General  Motors  High¬ 
ways  and  Horizons  building. 

•  •  • 

Any  editor  who  would  care  to  have  an 
illustrated  copy  of  the  complete  text  of 
the  FUTURAMA  scHpt  may  obtain  it  by 
writing  to  Paul  Garrett,  Director  of 
Public  Relations,  General  Motors  Cor¬ 
poration,  1775  Broadway,  New  York. 
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ing  to  preserve  a  level,  reasonable 
course,  knowing  that  these  industrial 
conflicts  could  not  be  settled  by  a 
pitched  battle,  it  was  a  delicate  job. 

I  am  frank  to  say  I  don’t  think  we 
satisfied  anyone,  but  I  do  believe  we 
were  right  in  the  course  that  we  took. 

A  Pledge  to  the  City 

“When  we  took  over  the  Times- 
Press,  we  made  a  pledge.  That  pledge 
was  that  W'e  would  be  politically  in¬ 
dependent,  that  our  columns  would  be 
open  to  all,  that  each  side  would  have 
a  hearing,  that  we  would  spend  more 
money  and  try  to  produce  a  better 
newspaper  than  had  ever  been  printed 
in  that  city  before,  and  that  we  wanted 
their  help  and  assistance. 

“I  found  that  was  received  in  vari¬ 
ous  ways.  In  the  West  Hills  Section, 
where  many  of  my  friends  live,  I  don  t 
think  they  cared  about  the  one-news¬ 
paper  town,  and  I  think  for  personal 
reasons.  I  don’t  believe  they  quite 
liked  to  see  us  have  that  situation  to 
ourselves. 

“Labor  was  deeply  suspicious.  Labor 
felt  that  perhaps  we  had  been  taken 
over,  that  perhaps  there  was  some 
strong  financial  interest  back  of  this 
transaction.  The  Akron  Industrial  Un¬ 
ion  Counci',  which  is  composed  of  all 
elements  of  the  C.I.O.  and  the  A.  F.  of 
L.,  asked  for  an  audience  and  we  went 
over  this  situation  thoroughly.  I  told 
them  that  we  would  continue  to  handle 
news  and  editorial  policy  as  in  the 
past,  that  they  had  nothing  to  fear  so 
long  as  they  were  fair.  I  believe  that 
has  worked  out. 

“So  far  as  the  merchants  were  con¬ 
cerned,  they  were  alarmed.  We  made 
a  25  per  cent  advance  in  our  rates.  We 
had  at  that  time  about  72,000  circula¬ 
tion.  We  based  this  on  a  possible  90,- 
000.  We  are  now  running  about  103,- 
000,  and  I  think  that  it  has  worked 
to  everyone’s  satisfaction. 

Most  Advertisers  Happy 

“Our  advertising  manager  tells  me 
that  almost  without  exception  the 
advertisers  appreciate  the  simplifica¬ 
tion  and  economy  of  space-buying, 
that  the  larger  advertisers  are  using 
20  to  25  per  cent  more  space,  there  is 
an  improvement  in  the  number  of 
small  advertisers,  and  that  the  only 
bad  note  comes  from  those  advertisers 
who  formerly  had  used  one  paper  as 
an  exclusive  medium,  a  leading 
medium,  and  feel  that  they  have  no 
longer  that  competitive  advantage. 

“The  politicians  didn’t  like  this  on 
either  side,  which  didn’t  concern  us 
particularly. 

“We  had  some  difficulty  with  the 
pressure  groups,  yet  we  brought  them 
in,  talked  to  them,  and  we  found  in 
the  case  of  labor,  medical  societies, 
bar  associations,  that  by  a  conference 
of  our  managing  editor,  news  editor, 
city  editor,  and  others,  many  of  these 
things  could  be  worked  out. 

“I^e  mass  of  our  readers,  strange  as 
it  may  seem,  were  concerned  largely 
with  comics  and  features,  and  for 
many  weeks  we  had  discussions  about 
this  comic  and  that  comic  and  why 
are  you  dropping  this?  As  a  matter  of 
fact,  we  added  a  page  of  comics.  Now 
I  believe  that  one  page  of  comics  is 
ample  for  any  newspaper,  but  under 
the  circumstances  we  picked  up  the 
Scripps-Howard  comics  or  the  NEA 
comics,  which  the  other  paper  had 
been  using,  and  that  will  probably 
continue. 

Newt  Service  Improved 

“We  have  tried  to  give  these  read¬ 
ers  a  greatly  improved  newspaper.  We 
added  anoAer  press  service.  We  es¬ 


tablished  outside  bureaus  in  points 
we  had  not  had  them  before.  We  tried 
to  improve  our  public  relations.  By 
that  I  mean  there  was  a  great  deal 
more  contact  by  members  of  our  staff 
in  speaking,  and  things  of  that  sort. 
We  went  more  wholly  and  more  co¬ 
operatively  into  all  civic  endeavors, 
feeling  that  with  only  one  paper  we 
had  to  examine  the  cause  and  if  it  was 
right  to  support  it  even  more  actively 
than  we  had  in  the  past.  We  enlarged 
our  local  staff  very  considerably,  and 
I  believe  we  are  doing  a  pretty  fair 
job. 

“I  think  one  of  the  things  we  have  to 
work  against  is  overconfidence.  It  is 
very  easy  when  you  have  one  paper 
in  the  field  to  consider  that  there  is 
no  competition,  but  you  have  the  out¬ 
side  papers  and  other  media.  I  took 
over  a  struggling  Sunday  paper  which 
had  about  65,000  circulation.  We  in¬ 
creased  the  rate  from  20  cents  a  week, 
which  it  had  been,  to  28  cents  a  week. 
The  paper  dropped  down  to  about 
61,500  and  I  am  proud  to  say  that  in 
about  a  year  and  a  half  we  have  that 
paper  up  to  nearly  80,000. 

Staff  Kept  on  Toes 
“You  might  be  interested  in  how  we 
keep  the  staff  interested  in  this  situa¬ 
tion.  We  do  that  by  rewarding  the 
restless  urge  of  our  editors  to  con¬ 
tinually  produce  a  better  newspaper 
and  strengthen  the  confidence  of  our 
readers  in  the  Beacon- Journal  by  a 
proper  recognition  of  good  writing 
and  enterprise.  Our  men  are  always 
told,  and  often  rewarded,  which  is 
done  by  showing  the  editorial  staff  that 
the  front  office  isn’t  under  the  thumb 
of  any  pressure  group  or  any  special 
unit,  by  encouraging  outside  assign¬ 
ments. 

“We  follow  the  policy  of  sending  our 
people  around  the  country.  We  are 
taking  all  our  editors  and  rotating 
them.  We  are  going  to  send  them  to 
Washington,  put  them  in  the  Wash¬ 
ington  Bureau.  We  send  them  to 
Florida,  we  send  them  to  the  State 
Capital,  and  keep  our  men  turning 
aroimd  so  the  man  who  is  working  on 
the  desk  and  in  the  editorial  room 
has  some  conception  of  what  is  going 
on  in  the  state  capital  and  national 
capital.  We  do  it  by  promotions  with¬ 
in  the  office.  We  never  hire  a  high- 
priced  or  high-powered  man  with  a 
reputation  from  the  outside.  We  al¬ 
ways  take  somebody  from  our  own 
staff  and  if  we  have  a  promotion  to 
make,  we  bring  that  boy  up.  If  we 
have  an  opening  in  Miami,  we  send  a 
man  from  Akron,  if  we  can  find  the 
right  man,  and  we  have  succeeded  so 
far. 

“The  editorial  side  I  can  answer 
best  by  reading  the  questions  pro¬ 
pounded  to  me — ‘Are  newspapers  alone 
in  their  fields  as  vigorous  and  aggres¬ 
sive  as  papers  in  towns  where  there  is 
active  competition?’  I  would  say  that 
depends  entirely  on  the  newspaper. 

I  know  many  newspapers  in  one- 
paper  cities  that  are  totally  inert  and 
lifeless.  I  think,  however,  if  you  are 
interested  in  your  profession  as  we 
are,  that  we  would  never  be  content 
to  let  our  newspaper  become  any  less 
active  than  it  has  been  in  its  most 
competitive  days. 

No  Voice  Suppressed 

“  ‘Does  its  control  of  the  field  tend 
to  deny  a  newspaper  voice  to  the 
minority  on  public  questions?’  Abso¬ 
lutely  not.  We  print  everything  that 
anyone  says  that  is  usable,  and  the 
instructions  to  my  staff  are,  that  if  any 
labor  leader  or  anyone  else  for  that 
matter,  gets  up  in  public  meetings  and 
calls  me  a  Hitler  or  any  other  name, 
which  has  been  done  by  some  very 
noted  labor  leaders,  to  print  that  fully 
and  don’t  ask  me  about  it  any  more. 
It  is  just  a  universal  rule  that  if  any¬ 
one  goes  on  the  radio,  as  our  politicians 
have  done  from  time  to  time,  and  ac- 


"The  lead  story's  a  relief.  For  a  change 
we've  got  something  different  from  the 
European  headlinesl" 

Dr.r.cn  for  Editor  Pubusiier  by  Max  P. 
Milians,  Milians  Newspaper  Service,  New 
York. 


cused  me  of  all  sorts  of  high  crimes 
and  misdemeanors,  it  is  understood  by 
our  staff,  that  goes  without  any  ques¬ 
tion,  and  I  think  the  staff  respects  that, 
and  I  think  the  city  does,  and  it  has 
always  occurred  to  me  that  if  we  can 
hand  it  out  we  ought  to  be  able  to  take 
it. 

“  ‘How  does  monopoly  affect  the 
editorial  attitude  of  a  paper?’  In  our 
case,  I  think  favorably,  because  we 
are  totally  independent  in  politics.  We 
endorse  men  because  of  merit  and  for 
no  other  reason.  If  someone  were  to 
ask  me  tomorrow  ‘What  are  you  go¬ 
ing  to  do  about  Governor  Bricker  in 
Ohio?’  I  would  say  I  would  be  for 
him  against  anyone  who  ran,  and  this 
is  not  a  plug  for  Bricker,  but  he  is  the 
first  Governor  for  years  who  has  done 
what  every  governor  has  promised  to 
do.  We  admire  that  type  of  man  in 
public  life,  and  the  men  we  endorse 
this  fall  will  probably  be  almost 
equally  divided  between  Republicans 
and  Democrats. 

“We  supported  the  Mayor  who  is 
now  in  office  at  the  last  election,  and 
yet  we  printed  a  story  about  him  the 
other  day  that  I  wouldn’t  want  to 
have  printed  about  me.  We  pull  no 
punches,  and  I  think  in  that  way  we 
have  won  the  confidence  of  our  read¬ 
ers. 

Good  Competition  Welcome! 

You  ask,  ‘Isn’t  Akron  too  large  to 
have  only  one  paper?’  I  don’t  know. 
We  had  three  and  then  we  had  two, 
and  now  we  have  one,  and  I  assume 
that  when  the  time  comes  and  people 
of  that  city  want  another  paper,  we 
shall  have  it,  and  certainly  we  are 
going  to  take  it  philosophically  when 
it  comes. 

“We  have  an  extra  newspaper  plant 
in  that  city  and  it  is  openly  known  in 
Ohio,  or  anywhere  else,  that  presses 
are  there,  and  if  the  right  person 
comes  along  with  a  cash  offer,  we  will 
be  very  happy  to  turn  the  plant  over 
to  him  and  he  can  start  as  soon  as  he 
can  recruit  his  staff.  So  we  are  not 
trying  to  walk  away  from  it. 

“We  have  all  three  press  associa¬ 
tions,  but  I  will  make  a  standing  offer 
to  any  responsible  publisher  who 
wants  to  come  into  the  town  that  I 
will  release  one  of  those  wires  if  he 
would  like  to  go  in  business,  because 
I  don’t  believe  in  choking  a  field.  I 
am  not  talking  about  a  ‘shirttail’ 
operator  or  a  political  adventurer,  but 
if  a  thoroughly  responsible  person 
would  like  to  start  a  newspaper  in 
Akron,  I  think  we  Cem  make  it  pos¬ 
sible,  both  physically  and  every  other 
way,  for  him  to  do  so. 

“Now  you  might  be  interested  in. 


‘How  Jo  I  like  this  situation?’  Well, 
to  be  perfectly  honest  yith  you,  life 
was  a  bit  more  interesting  in  the  days 
when  Walt  Morrow  and  I  used  to 
throw  punches  at  each  other  and  occa¬ 
sionally  I  could  bounce  an  editorial 
rock  off  his  chin,  but  at  the  same  time 
we  must  take  these  things  philo¬ 
sophically,  and  after  all,  I  suppose, 
that  in  our  particular  situation  it 
might  be  said  that  we  agree  with  the 
words  of  another  quite  famous  man— 
We  planned  it  that  way!’’ 

Chi.  Guild’Hearst 
Talks  Stalemate 

Chicago,  April  22 — Negotiations  be¬ 
tween  the  Chicago  Herald-American 
and  Chicago  Newspaper  Guild  to  set¬ 
tle  the  17-month-old  strike  are  stale¬ 
mated,  according  to  an  announce¬ 
ment  of  the  guild,  because  of  a  “de¬ 
mand  not  within  the  guild’s  power  to 
grant.’’  This  demand  was  that  the 
guild  work  out  with  the  federal  local 
unions — Newspaper  Commercial  As¬ 
sociates  and  Chicago  Editorial  Asso¬ 
ciation — a  plan  for  staff  reduction, 
satisfactoi-y  to  both  groups,  if  eco¬ 
nomic  conditions  warranted  such  ac¬ 
tion  by  the  management. 

“The  guild  is  not  through  seeking 
peace,  but  the  guild  is  through  being 
pulled  about  between  the  company 
and  its  own  offsprings,  the  company 
unions,”  said  the  guild  announcement. 
Meanwhile,  efforts  are  being  made  to 
arrange  a  conference  between  the 
management,  guild  and  two  AFL 
unions,  at  the  local  regional  labor 
board  to  solve  the  problem.  Guilds- 
men  have  resumed  secondary  picket¬ 
ing  of  Herald-American  advertisers, 
it  was  stated.  A  truce  had  been 
agreed  upon  during  the  negotiations. 

In  its  petition  filed  last  week  in 
the  U.  S.  Circuit  Court  of  Appeals, 
the  Herald-American  urged  reversal 
of  the  NLRB’s  recent  decision  on  the 
grounds  that  evidence  does  not  sub¬ 
stantiate  the  findings  of  the  board. 
Exception  is  taken  that  the  news¬ 
paper  encouraged  and  aided  in  the 
formation  of  the  Commercial  Asso¬ 
ciates;  also  that  it  interfered  with 
organization  of  the  Chicago  News- 
papier  Guild.  Exception  is  also  taken 
to  the  order  permitting  persons  now 
employed  elsewhere  to  v’ote  in  a  plant 
election  and  preventing  voting  by  cer¬ 
tain  persons  now  employed  by  the 
paper. 

■ 

MRS.  VICTOR  MURDOCK 

Mrs.  Mary  Pearl  Allen  Murdock. 
65,  wife  of  Victor  Murdock,  editor  of 
Wichita  Eagle,  died  April  21  of  a 
cerebral  hemorrhage  at  the  home  of 
her  daughter,  Mrs.  Harvey  Delano, 
1,065  Lexington  Ave.,  New  York,  wife 
of  the  Supervisor  of  the  Port  of  New 
York,  with  whom  she  had  been  visit¬ 
ing.  Mrs.  Murdock  was  prominent  in 
many  Wichita  philanthropies  and  for 
several  years  had  been  chairman  of 
the  Kansas  committee  of  the  Mobili¬ 
zation  for  Human  Needs.  Funeral 
services  were  held  April  25  in  Wi¬ 
chita.  Survivors  besides  Mr.  Mur¬ 
dock  are  another  daughter  and  two 
grandsons. 

STOCK  OVERSUBSCRIBED 

Chicago,  April  22 — Offering  of  $2,- 
600,000  of  3%%  10-year  sinking  fund 
debentures  of  the  Chicago  Daily  News, 
Inc.,  last  Wednesday  at  102Vi  resulted 
in  an  immediate  oversubscription  and 
the  market  is  quoted  104-104V4,  A 
announced  here  today.  Purpose  of 
the  issue  was  to  refund  the  company® 
10-year  5%  debentures.  “According 
to  the  underwriters,  the  balance  of 
the  new  stock  was  more  than  tww 
oversubscribed,”  said  Lynn  E.  Aid- 
rich,  Daily  News  treasurer. 
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Kveryday  this  advertising  business  gets 
more  screvvy.  Like  a  thirty-three-ringed 
eircus.  No  stunt  is  too  sensational — lot¬ 
teries,  premiums,  quizzes,  trick  deals,  or 
what  have  you.  Everything  goes.  Most 
merchandisers  seem  willing  to  try  any¬ 
thing  once. 


people,  please  bend  an  ear  to  this  little 
story  of  ours.  It’s  so  simple,  you’ll  have 
to  be  smart  to  get  it.  For  all  that  it  is — ■ 
is  the  time-proven  fact  that  consistent 
advertising  in  “Key  Git>'’’  and  “Home 
Town”  newspapers  will  make  money 
for  you. 


If  we  were  a  neighborhood  grocer  (or 
any  other  retailer,  for  that  matter),  we’d 
be  a  little  concerned  for  our  scalp  these 
dizzy  days. 

Vet,  with  all  this  going  on,  surely  some¬ 
where  there  must  be  a  few  advertisers 
who  can  still  hear  the  clink  of  the  pennies 
in  their  pants’  pockets.  A  few  sane 
“sellers”  who  realize  that  100  pennies 
still  make  a  dollar — and  that  if  they 
watch  them  carefully  as  they  shell  them 
out,  they’re  much  easier  to  check  when 
they  come  back — as  profits. 

If  you  are  one  of  these  penny-wise 


There’s  nothing  sensational  about  this 
story,  but  it’s  as  sensible  as  Saturday 
before  Sunday.  Newspapers,  in  their 
own  unpretentious  way,  give  you  cover¬ 
age,  and  concentration,  and  readership, 
and  flexibility,  and  frequent  market  con¬ 
tact,  and  local  acceptance,  and  close  dis¬ 
tribution  control,  and  merchandising  at 
the  point-of-sale,  and  a  lot  of  other  good 
things  that  no  other  media  can  give  you 
so  much  of  and  so  well  of — and  at  such 
measurable  cost. 

L'se  newspapers  properly — and  they’ll 
pay  you  a  profit — consistently. 


‘PROVE  IT  IN  PENNSYLVANIA 


Here  in  Pennsylvania — in  138  "Key  City"  and  "Home  Town"  newspapers  with  a  total  in-Pennsylvania  circulation  of 
3,361,296— you  can  buy  a  selling  campaign  at  an  unequalled  low  per  customer-contact.  Ask  any  of  the  COOPER¬ 
ATING  NEWSPAPERS  OF  PENNSYLVANIA  listed  below,  or  their  special  representatives,  for  facts  and  cooperation, 
"p  to  5.000  Circylation 


—  Gazette  (E) 
C^'Jse  Citizen  (E) 

Enterprlae  (E) 
fS®*  Courier  (E) 

In*ell\£^cer  (E) 
jJ2«Tljle  Record  Arzua  (E) 

j***®*®  North  Penn 
[•fWrter  (E) 

Under  (E) 

JJ^Whrla  PublUhinz  Co. 

*  Belletonte 
Timea  (E) 
Democrat 


Tyrone  Herald  (E) 
Vandergrift  Newa  (E) 

5  to  10,000  Circulation 

Beaver-Roehefiter  Tim. a  (E) 
Beaver  Falla  Newa-Tribune 
<E) 

Bloomabunc  Preaa  (M) 
Bradford  Era  (M) 

Bradford  Star  ti  Record  (E) 
Bradford  Herald  (S) 
BrownavUle  Telegraph  (E> 
ChamberaburK  Public 
Opinion  (E) 

Clearfleld  Pronreea  (E) 
ConnellHville  Courier  (E) 
DuBoia  Courier  Expreaa 
(MAE) 


Indiana  Gazette  (E) 
Meadville  Tribune-Republi¬ 
can  (M&E) 

New  KeiiainKton  Diapatch 
(K) 

Oil  City  Blizzard  (E) 
Punxautawney  Spirit  <K) 
StroudabuTK  Record  (H) 
Tarentum  Valley  Dally  Newa 
(E) 

Towanda  Review  (M) 

Warren  Time-Mirror  (E) 
Wayneaboro  Record-Herald 
(E) 

10  to  25,000  Circulation 

Altoona  Mirror  (E) 


*.\rdmore  Main  Line  Timea 
Butler  Eagle  (E) 

Cheater  Timea  (E) 
(ireenaburg  Review  Tribune 
(M&E) 

Hazleton  Plain  Speaker  (E) 
Hazleton  Standard-Sentinel 
(M) 

.MrKeeaport  Newa  (E) 

New  Castle  Newa  (E) 
Norriatown  Timea-IIeraid  (E) 
Oil  City  Derriek  (M) 
Shamokin  Newa-Diapatch  (E) 
Sunbury  Daily  Item  (E) 
•L'pper  Darby  Newa 
Waahington  Obaerver  Repor¬ 
ter  (MAE) 


Williamaport  Gazette-Bulletin 
<M) 

Williamaport  Sun  (E) 

25  to  50,000  Circulation 

Erie  Diapatch  Herald  (E&S) 
*(iermantown  Courier 

Moro  than  50,000 
Circulation 

Allentown  Call  (MAS) 
Allentown  ChrotUcle  (E) 
Johnatown  Tribune  Democrat 
(.MAE) 

Wilkea-Barre  Timea-Leoder 
Newa  (E) 

Wilkes-Barre  Record  (M) 

•  Selected  Weeklies 


EDITOR 


PUBLISHER 


ANPA  Told  of 
Labor  Costs 


closed  shop  and  who  had  been  replaced  by  that  union  members  are  as  deeply  interested 


other  printers. 


in  these  things  as  are  newspaper  Investors. 


Frequently  Guild  negotiators  and  attor-  It  is  up  to  managrement  in  the  local  instances 
ueys  attempt  to  use  Labor  Board  complaints  to  show  their  locals  how  the  business  can 
as  levers  to  put  over  bau'gaining:  demands,  best  be  aided  by  minimizing  abuses  which 


Thus,  many  complaints  alleging  discrimina- 
COntinued  from  page  20  tory  discharge,  which  are  filed  by  the  Guild, 


wastefully  increase  cost  of  production. 
Different  in  breadth  of  purpose  from  the 


NEWS-OFFICE  CONTR.\CTS 


are  not  sustained  by  the  Board  or  courts,  proposed  Federation  are  certain  local  Print- 
Following  is  a  tabulation  of  complaint  cases  ing  Trades  Councils  which  have  been  formed 
involving  discrimination  charges  during  the  the  last  year  in  Pittsburgh,  Seattle,  and 


At  the  start  of  1940,  one  hundred  and  year,  showing  the  number  of  employes  some  other  cities.  These  purely  local  move-  i-tepUiy  snenu  OOnVlCted  01 

twenty-one  newspapers  had  contracts  with  *^0  were  o^ered  reinstated  by  Board  de-  ments  have  occurred  generally  in  cities  Mmmv  nn 

news  or  commercial  department  employes,  cisions  and  the  number  whose  reinstatement  where  unions  have  a  history  of  high-handed  IjOrceny  .  .  .  I»iayor  on 

There  were  123  agreements  in  these  classifi-  '"'3®  denied  by  the  Board  orders.  In  cases  of  practices.  Sueh  local  councils  of  C.  I.  O.  and  Tri/rl  wilVi 

cations.  This  is  the  same  number  in  effect  reinstatement  some  of  the  orders  have  not  a.  F.  of  L.  affliiates  employed  by  newspapers  inai  wiin  v^iners 

a  year  earlier.  While  there  is  no  net  change,  complied  with  and  it  remains  to  be  seen  arc  designed  to  bolster  the  bargaining  posi- 

8  papers,  during  1939,  made  their  first  agree-  whether  the  orders  will  be  pressed  further,  tions  of  their  members.  A  prime  objective  New  BEDFORD,  Mass,  April  23 — Joseph 
ments  with  so-called  white  collar  unions,  and  if  so.  sustained  by  the  courts.  is  to  have  all  contracts  expire  simultaneously  T,  Millette  former  denutv  shprifF  an,! 

This  increase  was  balanced  by  suspension  of  Number  of  Employes  and  while  certain  union  elements  in  these  i  j  .  ^  t  . 


New  Bedford  I 
Dailies'  Exposes 
Bring  Conviction 

Deputy  Sherifi  Convicted  of 
Larceny  .  .  .  Mayor  on 
Trial  with  Others 


This  increase  was  balanced  by  suspension  of 
5  papers  having  agreements  with  the  Guild, 

1  paper  having  a  Guild  agreement  did  not  ,  .  .  - 

renew  following  an  N.  L.  R.  B.  election,  and  Complmnt  C^es  I 

on  2  other  papers  where  separate  contracts  Easton,  Pa..  Exprew .  .  . 
had  previously  existed,  they  were  renewed  Hollywood  Citizen-News, 
on  a  combination  basis.  ^catur  Newspapers  .  .  . 

Unions  of  this  type  did  little  extending  Detroit  Times  ........ 

into  new  territory,  but  there  was  consider-  San  Diego  Union-Tribune 
able  change  in  status  where  they  had  al-  Knoxville  Journal  •  •  ■  - 
ready  been  recognized.  Albany  Knickerbocker- 

The  number  of  papers  having  combination  News  . . . 

editorial  and  commercial  department  con-  Seattle  P-I  . 

tracts  changed  from  26  last  year  to  42  this  Clovis  News-Journal  .  .  . 
year  Newark  Ledger  . 


Knoxville  Journal  .  . . 
Albany  Knickerbocker- 

News  . 

Seattle  P-I  . 


Not 

Ordered  Ordered 
Reinstated  Reinstated 
—  30 


year. 

The  net  figure  of  closed  shops  and  modi-  Fair  I,abor  Standards  .\ct 

tied  closed  shops  increa^d  from  15  to  29^  Many  bulletins  and  hundreds  of  letters 

Seven  papers  for  the  first  time  signed  ^een  written  from  the  Committee  office 

closed  shop  agreements  and  8  others  (4  connection  with  the  Fair  Labor  Standards 

contracts)  for  the  first  time  signed  m^ificd  reported  upon  elsewhere. 


closed  shops.  Fourteen  of  these  15  had  open 
shop  agreements  previously. 


During  the  last  few  months  twelve  news¬ 
papers  in  as  many  different  states  have  been 


There  were  32  posted  policies  a  year  ago  j,y  j,  l  s.  A.  investigators 


and  there  are  now  17. 


demanding  the  right  to  examine  books  and 


Not  much  ch^ge  wm  apparent  in  the  records.  In  some  instances,  investigators 
types  of  negotiations  heW.  For  2  or  ptore  y,ave  claimed  that  proper  overtime  payments 
years  Guild  agreements  had  ^en  negotiated  ^ave  not  been  made  to  certain  employes.  In 
on  a  city-wide  basis,  comparable  to  the  pro-  „„  gase  has  a  formal  complaint  been  pre- 
wdure  with  mechanical  department.  In  pr  prosecuted. 

Madison,  Sioux  City,  Wilkes-Barre.  Minne- 

apolis,  and  San  Francisco.  There  was  no  Office  Activities 

change  in  the  number  of  places  where  city-  In  the  service  of  members  during  the  last 

wide  negotiations  are  held,  but  in  San  Fran-  fiscal  year,  the  Special  Standing  Committee 


anu  wuiie  eeriaiii  uniun  eieiiienis  in  vuese  l-a*  i  j  *  r  sr  t  v-i  . 

cities  believe  this  empowers  the  unions  with  political  adviser  of  Mayor  Leo  E.  J, 

a  greater  bargaining  force,  it  is  the  consid-  Camey  of  New  Bedford,  who  was  in- 
ered  opinion  of  many  employers  that  at  the  „  j  i- 

present  time,  with  Labor  Board  activities  “ICted  along  With  the  mayor  and  1( 
and  public  opinion  toward  strikes  what  they  other  City  oincials  after  an  expose 

arc.  such  simultaneous  expirations  should  of  illegal  conditions  by  the  Standard- 

not  be  feared.  They  would  place  responsibil-  . .  . . j 

ity  for  interrupting  operations  squarely  on  f  ttncs  and  Mercury,  was  convicted 
aii  employes  at  the  same  time  and  in  the  of  larceny  by  a  Bristol  County  Grand 
cities  where  these  councils  are  formed,  there  Jury  April  18 
have  been  occasions  when  isolated  groups  mr-n  K  '  t  j  _  -li  t  ^ 
have  caused  suspensions,  but  which  perhaps  Millette  waS  found  guilty  of  larceny 
would  have  been  avoided  had  the  other  of  more  than  $100  in  each  of  61  counts 
unions  faced  equal  responsibility  at  the  mo-  from  Charles  Pittle,  pinball  machine 
ment,  to  preserve  peace.  .  _  .  , 

Respectfully  submitted.  ®  Successfully  con- 

EUGENE  MACKINNON,  Chairman  tended  that  MiUette  collected  money 
Edward  H.  Butler,  w.  E.  Macfariane  from  Pittle  under  the  threat  that  if 

s.  R.  Winch  Harvey  J.  Kelly  Pittle  did  not  pay  he  would  be  forced 

■  out  of  business.  His  conviction  came 

o  •  •¥«  1  after  a  four-day  trial  in  Superior 

Supenor  Telegram  court  at  Taunton. 

To  Remodel  Plant  Mayor  Testifies 

The  Evening  Telegram  of  Superior,  ^^e  course  of  the  trial  Mayor 

Wis.,  began  its  fifty-first  year  of  pub-  Carney,  who  was  ca  led  by  the  sUte 

1-  _ _ i",.  as  a  witness,  admitted  that  he  had 

lication  Monday  by  giving  headlines  ,.  j  •  L  n  u-  -it.  vt-i 
.1  i*fA*  tt  discussed  piriDdll  lUdcriiTics  Alii* 

in  the  newspaper  a  face  liftmg  with  ,  Piffle’. 


Respectfully  submitted, 
EUGENE  MACKINNON,  Chairman 
Edward  H.  Butler,  W.  E.  Maefarlane 
S.  R.  Winch  Harvey  J.  Kelly 


Superior  Telegram 
To  Remodel  Plant 

The  Evening  Telegram  of  Superior, 


eiseo  in  1940  the  5  papers  negotiated  a  modi-  office  stencilled  for  distribution  307  con-  modernized  tVDe.  lette,  and  that  he  had  dl^ussed  Pittle  S 

fied  closed  shop  for  the  first  time.  tracts;  dispatched  233  telegrams,  1.238  form  .  ,  .  ,  pinball  machines  specifically. 

Of  the  123  contracts.  77  were  renego-  letters,  1,093  surveys,  and  6,146  letters.  The  new  type  is  in  accordance  With  Before  the  start  of  his  trial  on  the 

dated  in  1939  and  of  these  43%  were  re-  There  were  623  long  distant  calls  from  the  objective  of  Morgan  Murphy,  pub-  l-rcenv  charges  Millette  and  three 
newed  with  no  change  in  editorial  wage  publishers  and  International  Union  officials.  ,  iu  rri  ^  ^  larceny  cnarges,  iviiiietie  ana  uiree 

scales.  The  summary  of  contracts  follows:  lisner,  to  make  tne  telegram  more  others  entered  pleas  of  guilty  to 

Editorial  and  Commercial  Department  Contracts.  l  i  ^  j  i  charges  of  conspiracy  to  register 

(All  u.  s.  Newspapers)  The  type  IS  set  on  the  latest  model  trucks  illegally.  These  trucks  were 

Jan.  1.  Intertype  headletter  machine,  using  used  in  municipal  and  WPA  work 

•Combination  News  &  Commercial  Departments .  ^26^  ^4^  Intertype  Vogue  for  its  headlines,  in-  and  these  charges,  too,  were  an  out- 

••News  &  Editorial  Departments  only .  87  72  eluding  extra  bold  condensed,  bold  growth  of  the  newspapers’  investiga- 

••  •Commercial  Departments  only .  10  9  oblique  and  futura.  tion  and  subsequent  grand  jury  action. 

123  123  Together  with  the  change  in  head-  Proceeding  with  other  New  Bedforf 

•Combination  lines.  Telegram  editors  are  working  cases,  the  state  on  Monday  started  trial 

o'^n  S CotSf  no?  Guild .' .‘ .'  .’  .'  :  .' ~i  out  changes  in  make-up.  The  pro-  of  Mayor  Carney,  his  secretary  James 

Open  Shop  Posted  Policies .  3  2  gram  calls  for  more  intensive  and  im-  P-  McKenna  and  two  bus  operators  on 

rp  ,  ,  „  rr  proved  coverage  of  news  in  the  out-  conspiracy  charges.  These  c^es  am 

Closed  Shop  Contracts,’  ’(juiid!  7  14  side  counties,  and  for  a  similar  pro-  expected  to  go  to  the  jury  before  the 

Modified  Closed  Shop  Contracts,  Guild .  —  2  gram  locally.  end  of  this  week. 

Total  cio-.d  shoD  - ^  publishing  plant  is  to  be  The  grand  jury  investigation  into 


scales.  The  summary  of  contracts  follows:  _ 

Editorial  and  Conimerrial  Department  Contracts. 

(All  U.  S.  Newsp.apers) 

J; 

1939 

•Combination  News  &  Commercial  Departments .  26 

••News  Sc  Editorial  Departments  only .  87 

•••Commercial  Departments  only .  10 

123 

•Combination 

Open  Shop  Contracts,  Guild .  15 

Open  Shop  Contracts,  not  Guild .  1 

Open  Shop  Posted  Policies .  :! 

Total  Open  Shop  .  1!) 

Closed  Shop  Contracts,  Guild .  7 

Modified  Closed  Shop  Contracts,  Guild .  — 


••News  &  Editorial 

Open  Shop  Contracts,  Guild .  47 

Open  Shop  Contracts,  not  Guild .  6 

Open  Shop  Posted  Policies .  27 


Total  Open  Shop  . 

Closed  Shop  Contracts,  Guild . 

Closed  Shop  Contracts,  not  Guild . 

Modified  Closed  Shop  Contracts,  Guild . 


Total  Closed  Shop 


Closed^  Shop'^Coiftr^ts,’  (juiid! !!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!  *7  14  side  coimties,  and  for  a  similar  pro-  expected  to  go  to  the  jury  before  the 

Modified  Closed  Shop  Contracts,  Guild .  —  2  gram  locally.  end  of  this  week. 

Total  Cios'-d  Shoo  - 7  publishing  plant  is  to  be  The  grand  jury  investigation  mto 

.  streamlined  by  reorganization  of  the  alleged  illegalities  in  the  city  of 

* ‘oi!!?*  fho^ Contracts.  Guild .  47  37  newspapers  departments.  Publica-  Bedford  l^gan  in  auturnn,  1938,  after 

Open  Shop  Contracts,  not  Guild .  6  7  tion  of  a  special  edition  to  mark  the  the  Standard  -  Times,  Mercury  naa 

Open  Shop  Posted  Policies .  27  15  completion  of  the  first  fifty  years  has  published  a  series  of  articles  based  OT 

Total  Open  Shop  .  ^  ^  been  delayed  to  coincide  with  the  re-  experiences  of  a  reporter 

Closed  Shop  Contracts,  Guild .  6  9  modeling  of  the  plant.  An  “open  entrance  to  gambling  establishrnents 

Closed  Shop  Contracts,  not  Guild .  1  1  house”  celebration  will  be  held  at  and  other  illegal  enterprises.  Hisdis- 

Modified  Closed  Shop  Contracts.  Guild . __  _3  S  ^ime  °  closures  led  to  the  grand  jury  retum- 

Toial  Closed  Shop  .  7  i.'{  ■  ing  true  bills  involving  city  funds  and 

•••Commerelal  Departments  TTRiTCO  CTDC  indictment  of  the  mayor  on 

Open  Shop  Contracts,  Guild .  4  0  Lerll.  1  UVlCiO  I"  UiLi  charge  of  asking  for  bribes  and  con- 

8^n  IhoS  Poilo"^  Notires.®"." ! ! ! ! !  ! ! ! !  : :  Chicago.  April  23-Editions  of  the  spiring  to  promote  a  lottery.  In  all, 

-  -  Chicago  Times  appeared  on  schedule  piersons  were  indicted. 

ciosS'“sh8rcomrTct9.’’(jund. 1  today  despite  a  fire  which  temporarily 

_  crippled  electrical  service  in  the  Times  rnila.  IngiHr©! 

i-abor  Board  plant  last  night.  By  candle  light,  early  tt  »»o _ C  a  T  utcLW** 

Newspapers  the  respondents  in  the  iiiier-tnion  AATairs  printers  and  editorial  workers  rlOS  OOIGty  L©giOn 

following  number  of  cases  under  the  Na-  In  January  the  International  Typographi-  a _ _  u,.  i _ jj  ja-  —  . . 

tional  Labor  Relations  Act.  during  the  last  cal  Union  was  suspended  from  the  American  Py  n^nd  and  prepared  Stones  Thousands  of  Philadelphians  are  W- 

two  years:  Federation  of  Labor  and  loeal  labor  bodies  for  the  first  edition  while  an  emer-  ine  attracted  to  the  Inquirer  BuildihS 

Cases  filed  .  dr^^op^lypo^a^hioai"  unro‘lrs'’1rom  ^“0000°  ^^ily  to  learn  the  degree  of  efficiency 

Cases  decided  by  Board .  14  17  oils.  This  has  frequently  been  interpreted  morning  hours,  temporary  repairs  rc-  in  which  they  Can  operate  a  motor 

Cases  pending  before  Board....  25  10  as  a  move  toward  C.  I.  O.  on  the  part  of  stored  electric  lighting  and  enabled  vehicle  safelv 

0?‘\he“l'7  e^es'‘deei;ie;i:  ’3  ’jrere^filed  'in  Jha'J  is  not  correct  The  dispute  has  a  com  D  The  Inquirer  Safety  Legion,  whi^ 

1939  11  in  1938  and  3  had  teen  Wore  plicated  background  an^fs  Sod  upon  tte  and  oth^el^trically  operated  equip-  is  conducting  weekly  mass  meeting 
loU-.S'’ TOrnmaffito  of  ref^^  °to  b^Ain  'or  \  ‘hat  it  being  older  than  "lent.  The  fire,  which  originated  in  for  the  education  of  the  driving  pub- 

disoriminatory  discharge.  7  were  disputes  sors.  mdToOVd"haTnoOeve%™vOd'?te  ®  switchboard  in  a  Sub-base-  He,  has  installed,  with  the  CO-O^ra- 


•  Commerelal  Departments 

Open  Shop  Contracts,  Guild . 

Open  Shop  Contracts,  not  Guild . 
Open  Shop  Policy  Notices . 


Total  Open  Shop  . 

Closed  Shop  Contracts,  (juiid. 


I-abor  Board 

Newspapers  were  the  respondents  in  the  Inter-Union  .UlTairs 

following  number  of  cases  under  the  Na-  In  January  the  International  Typographi- 
tional  Labor  Relations  Act.  during  the  last  cal  Union  was  suspended  from  the  American 


two  years: 

1938  19.39 

Cases  filed  .  15  7 

Cases  decided  by  Board .  14  17 

Cases  pending  before  Board....  25  10 

Circuit  Court  Decisions .  2  1 

Of  the  17  cases  decided,  3  were  filed  in 


F(-deration  of  Labor  and  loeal  labor  bodies 
affiliated  with  the  Federation  directed  to 
drop  typographical  unions  from  their  coun- 


Hos  ''Saf©tY  L©gion" 

Thousands  of  Philadelphians  are  te- 


J-  •  •  a  J-  M  J-  ..  reueration  ana  one  of  its  original  soon* 

discharge,  7  were  disputes  „org  and  has  not  ever  believed  that 

^e  owoUnT  federation  is  entitled  lo  assess  members 

^  News  representation  c^e  of  affiliated  unions  for  certain  purposes, 

recognized  the  voice  of  management  in  de-  writhout  consent 
ciding  the  appropriate  unit.  In  that  case  i 

the  Guild  asked  that  office  and  editorial  em-  Considerable  has  been  written  also  about 

plo.ves  be  lumped  into  a  single  unit.  The  Printing  ^ades  Federation  which  was  n.XM.  AslIA/X^Ay  I  x  1  ano 

employer  contended  for  separate  units.  The  Proposed  at  the  I.  T.  U.  convention  by  t6Sts  the  musculsr  co-ordination 

Board  ruled  in  favor  of  separate  units  and  George  ^  Berry,  President  of  the  Interna-  Thomas  Roy  Jones,  president  of  the  headlight-elare  resistance  01  tn® 

in  subsequent  elections  the  Guild  won  the  uonal  ^inting  Pressmen  and  Assistants'  American  Tvne  Fntinderc  Inc  Tiie<!-  TTnifni-morl  nniice  from  the 

right  to  represent  editorial  workers,  but  lost  Umon  of  North  America.  It  has  teen  the  ^erican  lype  bounders,  inc.,  lues-  driver.  Uniformed  police  from 

with  respect  to  office  workers.  subject  of  meetings  by  the  printing  trades  day  announced  that  the  Strike  of  the  Accident  Investigation  Squad  Ot 

In  the  Boston  Globe  case  the  Guild,  pre-  resulted  in  any  International  Machinists’  Union.  Local  delphia  operate  the  equipment. 

S’^orkere^  was  aTlSwId*  b'/Th?  Bolfrd  “-The*  prrp^sed  Federation,  while  looking  apparatus  is  almost  jdenfical  to  ^ 

to  extend  the  unit  so  that  it  covered  office  out  for  the  interests  of  employes,  would  also  company  S  hilizabetn,  W.  J.  plant  lor  which  is  Used  by  the  Pennsyiv®* 

and  miscellaneous  workers.  In  the  subse-  co-operate  constructively  with  employers  in  the  past  three  weeks,  has  now  been  Motor  Police  in  testinK  “accident  re- 

quent  election,  the  Guild  lost  the  right  to  meeting  the  problems  affecting  both  sides,  epttled  A  contract  ha.«!  been  sivned  >' 

represent  the  unit  claimed,  and  that  news-  The  high  officers  of  these  International  “  coniracr  nas  Peen  Signed  peaters.  v.-  k  «  a 

paper  now  has  no  Guild  contract.  Unions  are  not  ignorant  of  the  problems  of  between  the  company  and  the  Union,  This  educational  exhibit  wnicn  B  , 

In  the  Easton  (Pa.)  Express  case,  the  em-  the  newspaper  business  as  represented  by  and  the  Company  resumed  full  opera-  nart  of  the  Induirer  Safety  Lepo*!,? 
ployer  successfully  resisted  an  effort  to  com-  downward  trends  of  linage  and  an  amazing  j  j  i-k  ^  -i  r  paj  1, 

pel  reinstatement  with  back  pay  ot  compos-  number  of  suspensions.  On  several  occasions  hon  Wednesday.  Details  of  the  settle-  drive  for  safety  on  the  highways, 

ing  room  employes  who  had  struck  for  a  in  the  last  year  they  have  frankly  admitted  ment  were  not  revealed.  continue  for  six  weeks. 


ment,  was  quickly  extinguished  by  tion  of  The  Aetna  Casualty  and 
firemen.  ranee  Company,  an  exhibit  of  driver* 

"  testing  apparatus.  This  specially 


ATF  STRIKE  ENDED 


pared  set  of  instruments  scientifically 
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IWHAT  ARE  THE  FACTS? 

**Our  concern  with  any  man  is  not  with  what  eloquence  he  teaches^  but  with  what  evidence.**  AUGUSTINE 

ROAD  BUILDING — Six  thousand  years  of  road  building  are  covered  by  Highway  Information  Service,  which 
releases  news,  facts,  pictures  and  features  about  highways  of  yesterday,  today  and  tomorrow.  Feature  articles 
trace  the  development  of  roads  as  far  back  as  4000  B.  C.,  with  particular  attention  to  the  roads  which  have 
played  important  roles  in  America's  history.  Today's  roads  and  their  importance  to  the  everyday  life  of  every¬ 
one  are  emphasized  in  "Down  the  Road,"  monthly  column  by  Charles  M.  Upham,  internationally  known  high¬ 
way  engineering.  Forecasts  for  the  roads  of  the  future  are  contained  in  interviews  with  outstanding  notional 
authorities.  The  "Associated  Press  of  the  highway  held."  this  service  covers  all  legislation  and  other  important 
road  developments  for  newspapers,  magazines  and  radio.  Editors  can  obtain  this  service,  without  charge,  by 
writing  Highway  Information  Service,  865  National  Press  Building,  Washington,  D.  C. 


Efficient  Farm  Marketing 


(lustry — all  are  available.  SOURCE 
— The  American  Petroleum  Institute. 


These  expenditures  not  only  pro-  when  the  Jones-Ranclall  Anti-Liquor 
vided  direct  employment  to  thou-  Advertising  Bill  was  pas.sed  as  a  rider 
Mass  production  of  farm  crops  calls  sands  of  persons  on  the  railroads,  but  to  the  Post  Office  Appropriation  Bill. 

distribution.  Secretary  of  indirectly  resulted  in  providing  em-  Under  that  law  the  mails  were  closed  f_  Tgeg  Than  Fiftoen  YcarS 
mey  I  ^Kriculture  allace  recently  noted,  ployment  in  various  industries  from  to  all  letters,  postcards,  circulars, 
it  if  |I«nning  has  undergone  changes  as  which  the  railroads  buy.  Every  state  newspapers,  and  publications  of  any 
reed  |iimdamental  and  far-reaching  as  and  a  majority  of  the  counties  in  kind,  containing  any  advertisement 

those  states  benefited  in  varying  de-  of  any  alcoholic  beverages  addressed 
gree  from  these  purchases.  to  any  ji^rson  in  a  State  in  which 

SOURCE — Ass(x;iation  of  Ameri-  the  advertising  of  liquor  w^  pro¬ 
can  Railroads. 


ayor 

state 

had 

Mil- 

ttle’s 


I  those  of  the  industrial  w'orld. 

Testifying  a  few  days  ago  before 
1  Congressional  Committee,  Farmer 
John  £.  Rice  of  Massachusetts,  said. 
When  I  was  a  boy  we  would  throw 
out  three  or  four  quarts  of  cracked 
corn  in  front  of  the  barn  for  the  hens. 
We  didn’t  know  when  a  hen  laid  an 
fffi.  But  since  that  day  our  farmers 
iave  specialized — one  in  poultry,  an- 


Anti-Free  Speech  Bills 
Aim  of  Prohibitionists 

‘Prohibitionists  hadn’t  heard  about 


hibited  by  State  law.  SOURCE — Dis¬ 
tilled  Spirits  Institute,  Inc. 

Oil  Is  News 

People  make  news,  always  and 


l»i.t  — cic  Ill  pviuiiij,  Oil-  the  Bill  of  Rights  10  years  ago  and  eternally.  Whether  a  newspaper  be 

the  I  other  in  fruit,  another  in  milk,  an-  they  still  haven’t  heard  about  it,”  large  or  small,  its  recording  of  what 

^hree  |.)t|ier  in  forestry.  So  now  they  are  says  the  Chicago  Tribune,  in  calling  People  do  is  really 


y  to 
'ister 
were 
work 
out- 
tiga- 


specialists  and  they  must  have  a  mass 
outlet  to  balance  up  production  and 
istribution.” 

This  new  era  in  agriculture  de- 
Imanded  new  methods,  new  machin- 


attentioii  to  the  general  Dry  move-  columns  interesting.  And  the  biggest 
ment  now  aiming  at  the  elimination  journals  does  no  more,  for  its 
of  liquor  advertising.  “If  the  right  recording  of  big  events  is  merely  the 
to  talk  about  liquor  is  denied,  it  is  story  of  what  people  m  the  mass  are 
difficult  to  see  how  the  right  to  ex-  doing. 

You  take  the  approximately  one 


ction.  Iffy  in  the  field  of  merchandising  to  Pose  a  corrupt  politician  can  be  pre-  .^.ou  take  the  approximately 
dford  Iraeet  the  increased  yields  from  the  served,”  .says  The  Tribune.  “The  million  ^ople  in  the  petroleum  in- 

trial  I  Wds  of  specialized  farmers.  It  called  Politician  and  his  friends  will  insist  dustry,  the  folks  who  make  the  oil 

that  such  talk  is  as  distasteful  to  business  tick.  They  make  news  in 

them  as  advertising  copy  is  to  a  Dry.”  23  states  which  produce  oil,  and 
Anti-advertising  bills  were  intro-  m  the  35  states  which  refine  it.  In 

duced  in  five  State  Legislatures  last  fact,  oil  makes  news  everywhere  for 

year  and  all  were  defeated.  A  simi-  it  is  the  commodity  which  is  never 

iar  move  in  the  Virginia  Legislature  static.  Oil  always  seeks  a  use;  never 

was  defeated  this  year.  waits  for  the  use  to  come  to  it. 

The  present  Prohibition  campaign  Weekly  news  releases,  weekly  in- 


ames  |ior  cooperation  between  organized 
irs  on  I  ^ps  of  farmers  and  efficiently  or- 
Euiized  groups  of  distributors. 

How  this  mutually  beneficial  sys¬ 
tem  was  inaugurated  and  how  it 
*orks  with  steadily  increasing  effec¬ 
tiveness  is  told  in  “A  Business  .4p- 


s  are 
e  the 


into 

New 

after 


I thrNa\^  Farm  Surpluses,  ’  issued  by  dustrial  feature  columns,  timely  sta- 

edon  I National  Association  of  Food  new  issue,  but  one  in  which  the  Drys  tistics,  scientific  data,  and  other  in- 

were  successful  as  far  back  as  1916,  formation  about  the  petroleum  in- 


ained 
ments 
s  dis- 
itum- 
Is  and 
on  a 
1  con- 
[n  all, 


eWns.  Farm  groups  and  organized 
<Wn  stores  have  joined  hands  in 
I  this  new  method  of  marketing. 


JWugh  it  the  public  is  being  served 
hdter  than  ever  before  and  the  two 
latest  groups  in  American  life — 
producer  and  consumer — enjoy  mu- 
•Pal  benefits.  Write  for  “A  Business 
Approach  to  Farm  Surpluses”  and 
Chain  Food  Store.”  SOURCE— 
'stional  .\ssociation  of  Food  Chains. 

Railroad  Purchases  in  1939 
«ceed  the  Preceding  Year 

motor  I  railroads  in  1939  expended 

'69,314,000  for  fuel,  material  and 
applies  used  in  connection  with  their 
’Potion.  .\t  the  ■same  time,  they 
■  *de  capital  expenditures  amounting 
,,  for  equipment  and 

t^provements  to  railway  prop- 
nJ  ^^*^se  were  increases  in  both 
il^ces  compared  with  1938,  but 
compared  with  1937,  Ex- 
^ditures  for  fuel  totaled  $257,273,- 
or  about  33.4  per  cent  of  the 
for  fuel,  materials  and 
^lies,  while  fcr  iron  and  steel 
^ucts,  expenditures  amounted  to 
.-■^3.968,000  or  35.6  per  cent.  They 
for  869,971,000  or  9.1  per  cent 
,  lorest  products  and  $168,102,000 
miscellaneous  purchases  which 


re  be- 
lilding 

ciency 


which 
stings 
1  pub- 
opera- 
Assu- 
iriver- 
y  pre- 
ifically 
m  and 
of  the 
m  the 
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ylvania 
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ch  is  a 
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yS,  will 


***  toUl^*^  ^f^ot  21.9  per  cent  of 


Directory  of  Authoritative 
Sources  of  Factual  Information 


Air  Transport  Association 

l.as  So.  La  Salle  St..  Chleaxo,  lU. 


American  Petroleum  Institute, 
Department  of  PnbUe  Relation!, 
SO  W.  50th  St..  New  York,  N.  T. 


A  neutral  source  of  information,  photo¬ 
graphs,  facts  and  flmires  concerning'  the  National  Trade  Association  of  the  Ameii- 
passenger,  air  mail  and  air  express  busl-  can  Petroleum  Industry,  interested  chiefly 
ness  of  the  sixteen  major  scheduled  United  in  technologrical  and  statistical  progress. 
States  Airlines  operating  domestic  and  Send  for  samples  of  "Weekly  Press  Re- 
intemational  services.  Also  facts  avail-  lease.”  presenting  current  data,  interesting 
able  regarding  operation  and  maintenance  items,  on  petroleum  developments  and 
of  the  transport  planes  and  airway  facill-  "Sidelights  of  Industry,"  weekly  column 
ties.  Including  communication  systems,  of  industrial  features:  also  for  “Petro- 
of  member  airlines.  General  and  specific  leum  Facts  and  Figures,”  statistical  year- 
requeste  from  editors  invited.  Send  for  book,  all  free  to  editors, 
free  booklet  "Little  Known  Facts  About 
the  Air  Transport  Industry”  just  pub 
lished. 


American  Road  Builders’  Assn. 


Distilled  Spirits  Institute,  Inc. 

National  Press  Bldg.,  Washington,  D.  C. 
Factual  information,  data  and  statistics 
relating  to  the  Distilling  Industry,  reports 


National  Press  Bldg.,  Washington,  D.  C.  from  official  sources  on  production,  con- 
A  Highway  Press  Service,  publiciiing  "umption.  enforcement,  taxation,  revenue, 
need  of  "more,  better  and  safer  roads.”  .  ,  ■  ...  r  t-,  j 

An  educational  column,  "Down  the  National  Association  of  Food 
Road."  A  series  of  articles,  "History  PViains 

of  Highways,”  with  mats  and  photo-  » 

graphs.  Also  highway  facts  and  flgures 
and  a  monthly  publication,  "Road  Build¬ 
ers’  News.”  Free  to  editors. 


Association  of  American  Railroads 


TiO  Jackson  Place,  N.W. 

Washington,  D.  C. 

Editors  and  writers  interested  in  dis¬ 
cussing  problems  of  agriculture  and  dis¬ 
tribution  are  invited  to  write  for  copies 
of  booklets — "A  Busing  Approach  to 


Transportation  Bldg.,  Washington,  D.  C.  Farm  Surpluses’  and  “The  Chain  Food 


Publications,  reports  and  releases  on  oper¬ 
ations  and  maintenance,  car  service,  traf 


Store.”  One  tells  how  time-tested  mer¬ 
chandising  practices  are  being  applied  to 


Ac.  flnance,  taxation,  valuation.  Library  ■’if'^ist  in  *'*“'’**'*‘'1^  /‘P™ 


and  reference  material  available  to  ail. 


EJdison  Electric  Institute 

420  Lexington  Ave.,  New  York,  N.  Y.  ^ppond  is  a  general  over-al!  account  of 


eially  during  surplus  production  situa¬ 
tions;  contains  factual  data  with  detailed 
stories  of  foo<l  chain  cooperation  by 
means  of  orderly  marketing  with  the 
help  of  newspaper  advertising.  The 


Factual  Information,  data  and  statis’ica  the  place  of  the  food  chains  in  distribu- 
relatlng  to  the  electrical  industry. 


tion. 


Approximately  208  common  carrier 
transport  planes  under  the  United 
States  flag,  are  in  the  air  every  sec¬ 
ond  of  each  twenty-four  hours,  today, 
with  more  than  1160  passengers  and 
fifteen  tons  of  United  States  mail. 

Fifteen  years  ago  there  was  a  crew 
of  only  four  men  on  the  ground  to 
keep  a  plane  in  the  air.  Today  there 
are  nine  times  that  number.  The 
planes  of  the  late  twenties  carried  an 
average  of  one  passenger  and  were 
manned  by  one  pilot.  Today  they 
carry  an  average  of  21  passengers,  2 
pilots,  and  a  steward  or  stewardess. 
In  the  latter  twenties  there  were  less 
than  10,000  miles  of  domestic  air¬ 
ways  in  the  United  States.  Now, 
there  are  over  36,000  miles,  equipped 
with  modern  lighting,  teletype  ap¬ 
paratus  for  weather  reporting  and 
traffic  control,  and  hundreds  of  radio 
range  and  radio  marker  beacons. 

And  so  the  scheduled  Air  Trans¬ 
port  industry  has  developed  into  a 
masterpiece  of  business  with  a  ve¬ 
locity  comparable  to  the  speed  of  its 
wings;  and  now,  all  America  can  fly. 

SOURCE — Air  Transport  Associa¬ 
tion. 

More  Advertising 

Newspapers  stand  to  profit  this 
year  through  The  Modem  Kitchen 
Bureau’s  promotional  campaigns  for 
electric  ranges,  electric  water  heaters 
and  electric  refrigerators.  Forty-four 
states  are  already  represented.  All  of 
these  campaigns  are  built  around  local 
newspaper  advertising,  and  the  Bu¬ 
reau  supplies  for  each  one  a  series  of 
advertisements  in  mat  form  ready  for 
local  use.  These  mats  run  to  sub¬ 
stantial  linage. 

Electric  utility  companies  sponsor¬ 
ing  Modern  Kitchen  Bureau  cam¬ 
paigns  in  their  localities  this  Spring 
show  an  increase  in  numbers  of  40 
per  cent  over  last  year.  The  number 
of  promotional  pieces  requested  by 
the.se  utilities  from  the  Bureau  is  up 
56  per  cent  over  last  year,  and  of 
course  greater  demands  for  advertis¬ 
ing  mats  has  played  an  important 
part  in  this  inerea.se. 

The  most  striking  increa.se  appears 
ill  the  Donald  Duck  campaign  for 
electric  water  heaters.  The  Bureau 
has  distributed  three  times  as  much 
promotional  material  for  this  cam¬ 
paign  so  far  this  year  as  was  distribu¬ 
ted  for  its  Spring  water  heater  cam¬ 
paign  in  the  first  .six  months  of  last 
year.  Go  after  this  advertising  from 
your  local  electric  utility  company  and 
electrical  dealers.  SOURCE— Edison 
Electric  Institute. 
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EDITOR  &  PUBLISHER 


“Continuing  Study" 
ANPA  Topic 

continued  from  page  24 


atres,  railways,  and  so  forth?  In 
other  words,  do  you  value  position 
enough  for  pay  for  them?  lliat  ap¬ 
pears  to  be  what  it  means.” 

Mr.  Duffy:  “In  many  cases  the 
answer  to  that  is  yes,  and  in  many 
cases  the  answer  is  no.  Advertisers 
do  pay  for  special  position,  but  the 
one  fear  we  have  there  is  that  many 
people  are  getting  those  positions 
without  the  extra  premium,  and  the 
publishers  will  have  to  be  consistent 
and  definitely  consistent  before  we 
will  consider  arbitrarily  paying  for 
position.  We  do  think  that  it  would 
be  a  good  idea  if  publishers  could 
establish  certain  rates  where  they 
knew  the  readers  would  see  the  ad¬ 
vertising  and  establish  a  rate.  My 
experience  has  been  that  the  rate 
for  position  has  been  too  much  out 
of  line.” 

Col.  Herron;  “Mr.  Bristol,  would 
you  be  kind  enough  to  tell  us,  do  you 
like  to  see  advertising  men  from 
the  home  office  occasionally — either 
the  advertising  manager  or  the 
national  manager?  Is  that  valuable 
to  you?” 

Mr.  Bristol:  “Well,  I  should  say 
the  practical  answer  to  that  is  the 
amoimt  of  value  that  could  be  con¬ 
tributed  to  a  given  situation.  It  would 
depend  on  whether  or  not  it  would 
enhance  the  value  or  the  considera¬ 
tion  of  the  property  involved.  I  think 
that  would  vary  just  as  much  as, 
let’s  say,  the  amoimt  or  the  propor¬ 
tion  of  expenditures  going  into  a 
given  property.  I  think  it  would  be 
most  wise  for  a  contact  to  be  estab¬ 
lished  and  maintained  between  the 
very  top  of  tVe  publication  and  the 
head  of  the  advertising  end,  just  for 
a  better  understanding  of  it.  It  might 
be  quite  a  futile  waste  of  time  in  many 
other  instances.” 

On  Shopping  News 
Col.  Herron;  “Here  is  one  for 
Mr.  Flanagan.  Considering  the  num¬ 
ber  of  shopping  news  owned  or  spon¬ 
sored  by  retailers,  a  natural  question 
is:  Have  some  of  these  retail  adver¬ 
tisers  lost  their  faith  in  or  affection 
for  newspapers?” 

Mr.  Flanagan:  “Well,  I  don’t  think 
it  is  a  case  of  losing  their  affection 
for  the  newspapers,  but  a  lot  of  local 
advertisers  every  time  they  sign  a 
check  for  the  newspapers,  they  sort 
of  hate  that  fellow  and  the  shopping 
news  gives  them  an  outlet  to  try  out 
their  bad  feelings  for  a  while.  I  don’t 
think  it  has  always  paid.  Perhaps  it 
has  in  some  cities.  The  results  we  had 
were  the  best  thing  we  ever  had  be¬ 
cause  they  came  around  and  apolo¬ 
gized.  They  ran  the  shopping  news 
themselves.  They  had  so  many  quar¬ 
rels  for  position  that  they  swore  they 
would  never  ask  us  for  position  or 
ask  for  a  favor  again,  and  some  of 
them  have  been  the  finest  customers 
we  have  ever  had  since  we  tried  the 
shopping  news.” 

Opening  the  morning  session  of  the 
ANPA  Wednesday  President  John  S. 
McCarrens,  Cleveland  Plain  Dealer, 
noted  that  America  is  still  the  freest 
continent  in  the  world  and  it  has 
the  freest  press  in  the  world. 

Making  a  plea  for  the  ANPA,  the 
president  stated  its  expansion  is  suffi¬ 
cient  evidence  of  the  valuable  service 
rendered. 

Mr.  McCarrens  paid  tribute  to  the 
American  correspondents  abroad  who 
are  “writing  a  brilliant  chapter  in  the 
history  of  jovumalism.” 

Mr.  McCarrens  concluded  with  a 
note  of  satisfaction  regarding  the  work 
being  done  by  the  Bureau  of  Adver¬ 


tising.  He  added  that  the  suspension 
insiurance  made  available  to  pub¬ 
lishers  last  year  for  the  first  time  has 
been  renewed  and  is  still  available. 
This  insurance  against  suspension  by 
strike  has  proved  highly  successful. 

In  his  report  on  the  Social  Security 
Conunittee,  A.  V.  Miller,  New  York 
Herald  Tribune,  Wednesday,  warned 
publishers  against  political  attempts 
to  siphon  fimds  out  of  the  Unemploy¬ 
ment  Trust  Funds.  “For  the  calen¬ 
dar  year  1939,  the  Secretary  of  the 
Treasury  advises  that  the  Unemploy¬ 
ment  Trust  Funds  in  his  custody  in¬ 
creased  $445,000,000  or  30%  of  the 
taxes  paid.  ’This  is  the  excess  of  the 
Unemployment  Taxes  paid  over  Ben¬ 
efits  paid  by  all  of  the  States.  So  long 
as  these  Trust  Funds  accumulate  at 
such  an  unwarranted  rate,  there  will 
be  increasing  pressure  for  spending 
through  “liberalization,”  Mr.  Miller 
said.  (See  page  42  for  Mr.  Miller’s 
full  report.) 

He  mentioned  that  total  Unemploy¬ 
ment  Trust  Funds  as  of  Dec.  31,  1939, 
was  more  than  a  billion  and  a  half. 
He  said  this  probably  would  reach 
two  billion  dollars  by  the  end  of  the 
year.  “Incidentally  your  attention  is 
directed  to  the  fact  that  in  at  least 
important  State  the  Advisory 
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HOW  TO  CATCH  FISH 


Council  on  Unemployment  has  gone 
on  record  as  favoring  the  diversion 
of  Unemployment  Insurance  Funds 
for  welfare  purposes.” 

Report  on  Newsprint 

General  Manager  Cranston  Williams 
after  reading  a  report  on  the  news¬ 
print  situation,  gave  credit  to  the  ex¬ 
istence  of  the  new  mill  at  Lxifkin,  Tex., 
with  having  stabilized  the  newsprint 
market  at  the  start  of  the  war,  and 
preventing  a  precipitate  rise  in  price. 
(The  full  newsprint  report  is  on  page 
16.) 

JS  Gray,  presenting  the  report  of 
the  Radio  Committee,  noted  there  are 
now  814  radio  stations  in  the  coun¬ 
try,  an  increase  of  50  during  the  last 
year.  Approximately  one-third  of 
these  stations  are  controlled  or  partly- 
owned  by  newspapers,  he  said.  Mr. 
Gray  referred  to  the  new  Frequency 
Modulation  system  of  broadcasting 
which  threatens  to  make  all  other 
systems  obsolete.  If  FM  is  adopted 
universally,  he  said  the  number  of 
broadcasting  stations  will  probably  be 
doubled.  (The  radio  report  is  cn 
page  66.) 

Other  reports  delivered  during  the 
sessions  were:  General  Managers,  see 
page  70;  Co-operation  of  Press,  Bar, 
and  Radio,  see  page  84;  Traffic  Com¬ 
mittee  and  Traffic  Department,  see 
page  17;  Schools  of  Journalism,  see 
page  44;  Printing  Trades  Schools,  see 
page  38;  Special  Standing  Committee, 
see  page  20;  and  Federal  Laws  Com¬ 
mittee,  see  page  40. 


Use  the  bait  they'll  bite  onl  Simple,  isn't  it?  Catch  news¬ 
paper  readers,  too,  by  oHering  them  what  they  like.  But 
don't  conhise  the  fisherman's  appetite  with  that  of  the  hsh. 
“Constuner  surveys"  show  exactly  what  today's  readers  are 
biting  onl 

(Number  of  adult  readers  out 
of  every  200  men  and  women 
surveyed,  who  admitted  read¬ 
ing  the  column) 

Winchell .  .  86 

Dr.  Crone  .  77** 

Mrs.  Roosevelt  .  55 

Dr.  Brady .  49 

Frederic  Haskin  .  48 

Ernie  Pyle  .  45 

Hugh  Johnson .  44 

Boake  Carter  .  43 

Pearson  &  Allen .  43 

E.  W.  Wagner  (Astrology) .  39 

Pegler  .  37 

Angelo  Patri  .  34 

Clapper  .  27 

Mildred  Elder  (Baby)  .  26 


**Dr.  Crane  rated  FIRST  of  all  these  columns  among  the  wo¬ 
men  readers. 


FISHING  IN  COLUMBUS 


The  above  figures  are  drawn 
from  the  survey  of  Akron  BEA¬ 
CON  JOURNAL  readers,  con¬ 
ducted  by  the  Advertising  Re¬ 
search  Foundation. 


When  the  Scripps-Howard 
newspaper  in  Columbus  went 
fishing  for  reader  interests,  it 
also  found  that  Dr.  Crone  rated 
FIRST  of  its  10  topnotch  col¬ 
umns  among  the  women,  with 
64.1%  reading  his  daily  CASE 
RECORDS. 


He  rated  third  among  the 
men,  with  60.9%  reading  his 
column. 


FISHING  IN  MILWAUKEE 


The  survey  by  the  Milwaukee 
JOURNAL  found  Dr.  Crane's 
CASE  RECORDS  FIRST  among 
both  men  and  women. 


The  chief  reason  for  Dr. 
Crane's  topnotch  ranking 
among  readers  is  the  fact  he 
appeals  to  the 


FIVE  BASIC  INSTINCTS 


Each  week's  run  of  his  CASE 
RECORDS  covers: 


RRESSES  and 
STEREO  EQUIPMENT 


2  love  problems 
1  parent-child  case 
1  job  or  money  cose 
1  personality  case 
1  mental  health  cose 


”5-in-l"  BAIT 

By  using  this  famous  ''5-in-l 
formula,  he  catches  more  read 
ers  than  con  be  caught  by 
"politics"  alone,  or  by  "fash¬ 
ions"  alone,  or  by  "children 
alone.  That  logic  is  self-evi 
dent. 


And  his  excellent  mail  ser 
vice  is  a  dandy  by-product,  ut 
lized  by  all  classes.  Last  year 
over  1,500  dentists  took  advan 
tage  of  this  mail  service. 


"MASS"  PLUS  "CLASS 

Dr.  Crane's  CASE  RECORDS 
combine  "class"  appeal  witn 
"mass"  appeal.  They  tie  in 
with  the  schools  and  churches, 
too,  so  bait  up  now  with 


Case  Records  of  o  Psycholog 


HOPKINS  SYNDICATE,  Inc. 

520  North  Michigan  Avenuo  Chicago, 


F  C 


^2^the|940  census 


A  1940  Census  of  New  England,  based  on  those 
vital  statistics  and  markets  and  human  factors 
which"  DO  and  SHOULD  interest  advertisers 
MOST,  would  disclose  far  more  than  cold  data  of 
a  Bureau’s  aggregate  estimate,  for  New  England 
has  made  swift,  almost  unbelievable,  progress  of 
late  in  making  a  very  great  market  appreciably 
greater. 


nation  s 
facts. 


retail  sales  —  uncontrovertible  Census 


A  sustained  record  will  show  climbing  figures: 
The  $2,700,000,000  annual  retail  sales  will  march 
forward;  the  tourist  trade  will  go  well  above 
$600,000,000;  diversified  industrial  plants  will 
climb  beyond  an  average  of  $4,000,000,000  in  the 
value  of  their  products;  farm  income  will  top 
$400,000,000  easily;  sea-food  output  will  best  its 
own  past  amount — 22.4%  of  the  nation’s  total. 
And,  once  again,  we  shall  be  reassured  that  these 
six  States  make  up  approximately  6l/^%  of  Amer¬ 
ica’s  total  population  .  .  .  account  for  8%  of  the 


Jaixe 

SjS®''  Daily  N>w*  (M) 

ImvHprald  KxprrsH, 

"Smon^  (M*E) 

Time.  (E) 

^injton  Bajinpr  (E) 

(K) 

Eyml^C  Time*  (E) 


IIONton  Globe  (M&E) 

BoNton  Globe  (K) 

Bo»ton  Post  (M) 

Boston  Post  (8) 

Brorkton  Enterprise-Times  (E) 
t'ape  t'od  8landard-Tlmes,  Hyannls 
Fall  River  Herald  News  (E) 
i'ltehbun;  Sentinel  (E) 

Framlnicham  News  (E) 

Gloneester  Times  (E) 

Greenfield  Keeorder-Gaiette  (E) 

Haverhill  Gazette  (E) 

Holyoke  Transcript  (E) 

Lawrence  Eacle-Trlbune  (ME) 

Lowell  Courier-Citizen  and  Evening  Leader 
(M&E) 


But — Uncle  Sam,  pencil  in  hand,  as  featured  on 
the  1940  posters,  will  record  other  and  NEW  sta¬ 
tistics,  equally  impressive.  New  England  manu¬ 
facturing  plants,  in  the  251  to  500  employee 
group,  have  shown  splendid  stability  over  a  20- 
year  period,  despite  depressions;  the  average  SIZE 
of  plants  in  New  England  is  increasing.  Forestry 
is  to  become  a  significant  economic  factor.  $200,- 
000  is  being  spent  in  vacation-land  advertising 
alone. 


But  such  a  Census,  made  up  for  the  national 
advertiser,  would  disclose  principally  the  thrift, 
the  avoidance  of  debt  of  New  Englanders;  the 
vital  ENERGY  of  a  people  as  a  CLASS,  and  their 
ability  to  BUY,  because  of  the  SALEABILITY  of 
their  products. 


New  Bedford  Standard  Times  and  Mercury 
(M&E) 

New  Bedford  Sunday  Standard  Times  (S) 
Newbury  port  Dally  News  (E) 

North  Adams  Transcript  (E) 

Pittsfield  Berkshire  Eagle  (E) 

Quincy  Patriot  Ledger  ^1^) 

Salem  News  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telegram  and  Evening  Gazette 
(M&E) 

Worcester  Sunday  Telegram  (S) 

RHODE  ISLAND 

West  Warwick  Pawtuzet  Valley  Daily  Times 
(E) 


Pawtucket  Times  (E)  '1 

Westerly  Sun  (E&S)  I 

Woonsocket  Call  <E) 

CONNECTICUT 
Danbury  News-Times  (E) 

Hartford  Courant  ( M ) 

Hartford  Courant  <S) 

Hartford  Times  (E) 

Heriden  Record  (H) 

New  Britain  Her^d  (E) 

New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  and  Record  (MAE) 
Stamford  Advocate  (E) 

Waterbury  Republican  &  American  (MAE) 
Waterbury  Republican  A  American  (EAS> 


*/r  Mich.  Papers  Foresee 

jn  Monageis  Restictive  Ugislation 

limSuC  Lansing,  Mich.,  April  22 — Michigan 

continued  from  page  15  newspapers  are  preparing  to  combat 
unreasonable  legislative  restrictions 
on  employment  of  newsboys,  accord- 
in  to  developments  at  the  first  circu¬ 
lation  conference  of  Michigan  dailies, 
held  last  week  under  auspices  of  the 
Michigan  Press  Association. 

A  committee,  headed  by  Robert  W. 
Taylor,  circulation  manager  of  the 
Flint  Journal,  was  designated  to  frame 

_  a  questionnaire  which  is  to  be  sent  all 

basis  dailies  in  the  state  as  the  first  step  in 
obtaining  definite  information  re¬ 
garding  employment  conditions  in  cir- 
It  is  hoped  to 
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Moral  Re-Armament 
Olfers  Men,  Nations 
Constructive 


disappearing  from  newspaper-made 
surveys,  largely  through  having  out¬ 
side,  responsible  research  organiza¬ 
tions  make  and  interpret  them.  Com¬ 
petitive  material,  he  said,  is  being 
replaced  by  helpful  market  data, 
qualitative  data  about  circulations, 
coverage  and  readership.  He  urged 
newspapers  to  make  cooperative  mar¬ 
ket  studies  on  a  continuing 
throughout  the  year,  interviewing 
every  member  of  the  family  in  a  rep-  _ 
resentative  cross  section  in  order  to  culation  departments, 
get  the  answers  to  questions  agency  build  up  a  body  of  data  valuable  in 
people  ask.  defense  of  anticipated  “crackpot”  at- 

These  are  the  questions  he  said  tacks  in  the  state  legislature, 
agency  people  want  answered:  who  The  1939  legislative  session  saw  in¬ 
reads  your  newspaper;  what  do  they  troduction  of  the  first  bill  of  suffi- 
read;  what  does  it  cost  to  reach  the  ciently  restrictive  character  to  damage 
right  kind  of  prospect;  what  is  the  newspaper  interests  materially.  The 
ratio  of  sales  to  population  in  your  measure  was  throttled  in  committee 
market;  breakdown  of  readers  by  in-  but  it  is  anticipated  that  further  at- 
come  groups;  breakdown  of  circula-  tempts  to  set  up  employment  regu- 
tion  by  residential  areas;  picture  of  lations  will  be  forthcoming, 
the  local  market  as  to  brands,  in-  None  of  those  attending  the  past 
dustries,  payrolls;  success  stories;  week’s  meeting  indicated  that  a  “rea- 
picture  of  the  paper’s  pei^n^ity,  sonable  bill”  would  be  opposed  but 
analysis  of  what  it  does  editorially;  their  efforts  will  be  concentrated  on 
complete  linage  picture  with  no  sup-  preventing  passage  of  drastic  mea- 
pressed  information.  sures  of  an  uneconomic  character. 

Mr.  Robinson  also  urged  newspapers  Other  members  chosen  to  the  com- 
to^  make  a  study  showing  what  con-  mittee  which  will  frame  the  proposed 
stitutes  a  newspaper  advertising  cam-  questionnaire  are:  Bernard  R.  Lampe, 
paign  with  ^  the  idea  in  that  Alpena  News;  Alvin  Kohler,  Monroe 

most  campaigns  are  too  thin,  havmg  jjews;  Ray  Haynes,  Benton  Harbor 
too  Uttle  frequency  and  contmuity.  News-Palladium,  and  F.  E.  Harkin, 
Malitz  Talks  Marquette  Mining  Journal. 


tttioioS 
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ARE  YOU  TELLING  THE  WHOLE  STORY! 


I^EWS  of  constant  world  destruaion  is  a 
^  '  "blackout”  to  business,  disheartening  to 
statesmen,  and  a  damper  to  the  spirit  and  the 
spending  of  the  ordinary  man. 

But  bad  news  isn’t  the  whole  story.  There’s  a 
new  world  in  the  making  and  the  Seattle  Star 
is  only  one  of  scores  of  papers  to  pick  up  and 
give  prominence  to  Moral  Re-Armament  activi¬ 
ties  in  recent  months. 


This  word  of  constructive  national  upbuilding 
stands  out  from  the  dishearteners  in  the  news — 
counteracts  them  —  spreads  a  new  spirit  —  and 
thus  renders  an  outstanding  service  to  commun¬ 
ity  and  nation.  It  is  "ruining  the  blackout” 
in  other  communities.  Why  not  in  your’s? 


aUbJ^ial  nuiUfUd  mrile 

Moral  Re-Armament 


61  Gramercy  Park,  New  York 

*  Editor  &  Publisher  believes  that  *' 
Moral  Re-Armament  is  the  most 
constructive  news  of  the  day  and 
provides  this  space  without  charge.  , 
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e  ADVERTISING  SURVEY 


By  WARREN  L  BASSETT 


Why  McClatchy  Papers  Ceased  Facsimile  Study 


,fflEN  THE  DEVELOPMENT  of  fac¬ 
simile  broadcasting  was  first  an¬ 
nounced  the  possibility  of  a  “radio 
newspaper”  printed  in  the  home 
.aused  widespread  discussion  of  its 
future  potentialities  as  both  a  news 
and  advertising  medium.  Its  sponsors 
were  singularly  modest  in  their  claims, 
out  others  jumped  into  the  discussion 
with  visions  of  a  chain  of  newspapers 
printed  in  different  cities  by  the  proc¬ 
ess.  Still  others  foresaw  it  as  a  new 
advertising  medium  for  local  depart- 
nent  stores  and  national  advertisers 
if  and  when  enough  receivers  were 
1  the  hands  of  the  public) . 

McClatchy  Paper's  Experience  Told 
A  little  more  than  a  year  ago  a 
limber  of  newspapers  began  experi- 
lents  in  their  areas,  using  from  50 
0  100  receivers.  Among  them  were 
wo  of  the  three  McClatchy  Newspa- 
^rs  of  California,  the  Fresno  Bee  and 
lie  Sacramento  Bee. 

More  than  $75,000  was  spent  by 
;btie  newspapers  on  the  experiment 
a  one  year’s  time,  and  it  was  then 
liKontinued. 

Speaking  Tuesday  evening  at  the 
latetype  Corporation  dinner  at  the 
Waldorf-Astoria,  G.  C.  Hamilton,  vice- 
president  and  general  manager  of  the 
:oast  papers,  gave  a  detailed  account 
of  what  was  learned,  and  why  the  ex¬ 
periment  was  dropped.  His  story, 
diich  should  interest  all  publishers 
»nd  advertisers  who  have  not  been 
dose  to  the  facsimile  development,  fol¬ 
lows: 

“We  started  our  facsimile  experi- 
iMt  Feb.  1,  1939,  by  placing  110  fac- 
anile  receivers  in  the  field,  55  in 
Sacramento  and  55  in  Fresno.  I  might 
ay,  broadcasting  from  these  two  points 
Mvers  all  of  the  great  Interior  Valley 
ofC^fornia.  We  started  broadcasting 
>  nightly  facsimile  newspaper,  seven 
sights  a  week  and  we  continued  those 
Woadcasts  every  night,  except  one, 
^  11  months.  We  took  facsimile  off 
«  air  the  night  war  was  declared  in 
^pe  in  order  to  free  our  radio 
l^nnsmitter  for  the  broadcasts  of  news 
Sj^etins  from  London  and  Paris.  On 
l*c.  31,  1939,  we  stopped  our  fac- 
®nile  broadcasts  and  began  to  take 
of  what  we  had  learned.  The 
®al  answers  in  most  cases  added  up 
b  about  the  same  things  we  had  con- 
earlier  in  the  summer,  and 
We  had  checked  over  our  ex- 
I'wiences  we  decided  that  we  knew 
'?*®^ut  everything  there  is  to  know 
*^t  facsimile  in  its  present  stage 
that  further  continuation  of  the 
*o*dcasts  would  be  of  little  value. 

580  Homes  Covared 
facsimile’s  next  step  had  to  be 
by  the  manufacturers  of  fac¬ 
simile  equipment  and  until  that  step 
**s  taken  there  was  little  more  we 
add  to  the  picture.  I  am  glad 
that  within  the  last  three  weeks 
manufacturers  have  announced 
and  improved  facsimile  equip- 
which  embodies  many  of  the 
■“teestions  which  we  have  made  as  a 
'**alt  of  our  experiment. 

a  few  of  the  facts  that  we 
^l^ed  from  our  11  months  of  fac- 
l^e  broadcasting.  During  that  pe- 
l^of  time  we  placed  receivers  in  580 
whose  occupants  represented 
every  income  group,  every  type 
degree  of  intelligence  and  edu¬ 


cation.  Moving  our  sets  from  one 
home  to  another  every  four  weeks 
gave  us  an  opportunity  to  cover  a 
wide  field.  We  asked  each  person  in 
whose  home  a  set  was  placed  to  send 
us  a  report  covering  the  answers  to  a 
number  of  questions  we  had  prepared. 
It  was  from  these  reports,  represent¬ 
ing  65%  of  the  homes  having  receiv¬ 
ers,  that  we  got  all  of  our  information. 

“About  23%  were  enthusiastic  over 
facsimile  and  wanted  to  buy  sets  at 
once.  A  little  over  1/3  of  the  persons 
reporting  were  interested  in  it  as  a 
permanent  addition  to  their  daily 
lives.  Just  a  little  under  1/3  were 
mildly  interested.  Only  11%  were 
completely  indifferent  to  it. 

“All  this  tied  up  to  one  of  our 
earlier  conclusions,  that  a  number  of 
improvements  would  have  to  be  made 
mechanically  in  facsimile  before  it 
would  get  universal  acceptance.  On 
the  other  hand,  only  8.5%  of  the  per¬ 
sons  checked,  reported  poor  copy, 
while  the  other  91.5%  reported  good 
copy,  thus  proving  to  our  satisfaction 
that,  basically,  the  mechanical  system 
we  were  tising  was  sound. 

“It  also  was  pleasing  to  discover  we 
had  comparatively  few  complaints 
from  readers  regarding  mechanical 
troubles.  Only  1.5%  felt  that  the  form 
in  which  facsimile  reached  them  was 
unhandy.  The  same  percentage  com¬ 
plained  about  the  carbon  smudging. 
Either  the  rest  of  them  did  not  mind 
these  two  things,  which  we  at  first 
thought  might  be  considered  disad¬ 
vantages  by  the  public,  or  else  made 
allowances  for  the  experimental  form 
and  did  not  comment  on  them. 


classes,  although  not  highly  enthusi¬ 
astic,  expressed  themselves  as  being 
definitely  interested.  Strangely  enough, 
the  greatest  number  of  reports  listing 
indifference  to  facsimile  were  received 
from  the  executive  class  of  managers 
of  large  businesses. 

“So  much  for  the  statistics.  Where 
does  facsimile  go  from  here  you  are 
asking? 

“I  still  think  facsimile  will  go  just 
as  far  as  American  mechanical  genius 
will  take  it.  Speed  it  up,  give  a  larger 
page  size,  make  it  more  automatic, 
make  it  easier  to  read,  make  it  a 
means  of  flashing  spot  news  in  printed 
form  and  the  chances  are  the  Ameri¬ 
can  public  will  accept  it. 

Got  Money's  Worth 

“My  personal  reactions  to  our  fac¬ 
simile  experiment  are  definite.  We 
got  our  money’s  worth  out  of  it.  We 
spent  roughly  $75,000  on  facsimile  over 
a  period  of  a  year  and  a  half  and  got 
many  times  that  amount  in  return. 
Our  money  came  back  to  us  first  in 
goodwill  from  the  people  in  the  terri¬ 
tory  served  by  our  newspapers  and 
radio  stations.  It  was  goodwill  of  the 
kind  that  really  cannot  be  measured  in 
dollars  and  cents  and  yet  is  one  of  the 
most  precious  things  an  organization 
such  as  ours  can  have.  Our  money 
came  back  to  us  in  nationwide  pub¬ 
licity  which  made  it  easier  for  our 
salesmen  to  reach  key  men  in  agen¬ 
cies  and  industries  from  whom  we  ex¬ 
pect  advertising.  Every  one  of  our 
radio  salesmen  were  supplied  week¬ 
ly  with  copies  of  facsimile  broadcasts 
in  which  pictures  of  stars  on  various 
programs  were  used  and  the  salesman 
delivered  each  one  of  these  facsimile 
copies  to  a  key  man  in  an  agency  or 
the  sponsoring  company  using  the 
personal  contact  to  make  the  name  of 
the  McClatchy  Broadcasting  Company 
better  known. 


Pictares  Most  Popular 

“With  reference  to  the  material 
which  we  broadcast  our  survey  de¬ 
veloped  some  interesting  and  in  a  way, 
surprising  facts.  When  we  started 
facsimile  broadcasting  we  felt  that 
news  was  our  chief  commodity.  Yet 
surprisingly  enough,  pictures  were  the 
most  popular  of  all  material  broadcast 
with  general  news  in  bulletin  form  in 
second  place.  World  and  war  news 
ranked  third.  Only  5%  of  those  re¬ 
porting  ranked  late  news  as  the  out¬ 
standing  contribution  of  facsimile. 
And  again  we  think  we  know  the  rea¬ 
son  for  those  answers.  Pictures  were 
bound  to  attract  a  great  deal  of  in¬ 
terest  because  a  well  reproduced  fac¬ 
simile  picture  is  really  a  work  of  art. 
Compared  to  the  average  newspaper 
picture  a  good  facsimile  reproduction 
has  many  of  the  qualities  of  an  etch¬ 
ing. 

“Particularly  pleasing  to  us,  too,  was 
the  discovery  that  our  concise  bulle¬ 
tin  form  of  printing  news — a  form  that 
omitted  the  conventional  newspaper 
headlines  and  left  only  a  one-line  cap¬ 
tion  to  lead  the  reader  from  one  story 
to  the  next — was  very  popular.  Only 
2%  of  our  readers  complained  about 
stories  being  too  brief  while  16%  spe¬ 
cifically  mentioned  the  concise  form 
of  the  news  as  the  part  they  liked 
best. 


“We  got  our  money  back  in  the  ex¬ 
perience  our  men  gained  in  the  use  of 
this  new  medium.  When  advance¬ 
ments  are  made  in  facsimile  that  will 
make  facsimile  possible  for  the  masses, 
we  will  not  be  starting  from  scratch. 
Our  period  of  experimentation  is  past 
and  we  can  step  into  the  new  field 
backed  by  the  experience  gained 
knowing  a  lot  of  the  answers.” 


HEADS  COUNCIL 


Arthur  E.  Tatham,  vice-president 
and  western  manager  of  Young  & 
Rubicam,  has  been  elected  chairman 
of  the  Central  Council  of  the  Four 
A’s,  succeeding  K.  W.  Hinks,  J.  Wal¬ 
ter  Thompson  Company,  Chicago. 
Other  officers  elected  are  John  M. 
McDonald,  Buchen  Company,  vice- 
chairman;  and  Arthur  R.  Mogge,  Ar¬ 
thur  R.  Mogge,  Inc.,  secretary-treas- 


GREYHOUND  BUS  DRIVE 


Using  newspapers,  radio  and  maga¬ 
zines,  the  Greyhound  Bus  Lines, 
through  Beaumont  and  Hohman, 
Cleveland  agency,  will  emphasize  a 
$69.95  circle  trip  this  summer,  em¬ 
bracing  both  the  New  York  and  San 
Francisco  World  Fairs. 


“In  surveying  the  economic  side  of 
the  facsimile  public,  the  results  were 
pretty  much  as  might  be  expected. 
The  so-called  professional  classes  in¬ 
cluding  doctors,  lawyers,  engineers 
and  teachers  were  the  most  enthusias¬ 
tic  about  it.  Least  interested  were  of¬ 
fice  workers,  clerks  and  owners  of 
small  businesses.  The  laboring 


Among  Advertising  Folk 


H.  B.  LEQUATTE,  head  of  the 

LeQuatte  Advertising  Agency,  New 
York,  and  former  president  of  the 
Advertising  Club  of  New  York,  has 
sailed  for  Bermuda  where  he  will 
convalesce  from  an  operation  he  un¬ 
derwent  three  weeks  ago  for  the  re¬ 
moval  of  a  kidney  stone. 

Clemens  F.  Hathaway,  for  five 
years  with  the  J.  Walter  Thompson 
Company  in  New  York,  has  been 
transferred  to  that  company’s  Toronto 
office. 


George  Butterly,  vice-president  of 
J.  W.  Pepper,  Inc.,  New  York,  ad¬ 
dressed  the  Brooklyn  Lions  Club, 
April  25  at  the  Hotel  Bossert,  Brook¬ 
lyn,  on  “The  History  of  Advertising 
1940  B.  C.— 1940  A.  D.” 

Robert  S.  Peare,  president  and  gen¬ 
eral  manager  of  the  Maqua  Co.,  a 
printing  and  engraving  concern  af¬ 
filiated  with  the  General  Electric  at 
Schenectady,  N.  Y.,  has  been  named 
G-E  publicity  manager,  succeeding 
Chester  H.  Lang,  who  becomes  man¬ 
ager  of  apparatus  sales  for  the  com¬ 
pany.  In  his  new  position,  Mr.  Peare 
will  also  serve  as  manager  of  broad¬ 
casting  for  the  company  and  will  be 
responsible  for  the  operation  of  its 
stations. 

Daniel  F.  Sullivan  has  withdrawn 
from  the  Sullivan  Brothers,  Lowell, 
Mass.,  printing  concern,  to  become 
general  manager  and  treasurer  of  the 
Byrne  Advertising  Agency  which 
will  be  established  at  Boston.  He  is 
a  director  of  the  Board  of  Investments 
Lowell  Institution  for  Savings. 

Stanton  M.  Meyer,  president,  Meyer 
Both  Company,  has  announced  the 
appointment  of  Ralf  J.  Shockey  as 
eastern  manager,  with  headquarters 
in  New  York.  Mr.  Shockey  joined 
the  Meyer  Both  Company  in  1937  as 
an  associate  director  of  Fashion  Ad¬ 
vertising  Services. 

Frank  Knorr  Esherick,  for  10  years 
in  the  Philadelphia  Evening  Ledger 
national  advertising  department  and 
for  12  years  on  the  plans  board  of 
N.  W.  Ayer  &  Son,  has  joined  Jerome 
B.  Gray  &  Company,  Philadelphia,  in 
charge  of  the  media  department. 

Sidney  Garfield,  president  of 
Hirshon-GarfieUd,  Inc.,  New  York, 
addressed  the  senior  class  in  adver¬ 
tising  of  the  New  York  University, 
Washington  Square  branch,  on  “Mod¬ 
ern  Developments  in  Merchandising,” 
April  24. 

Jack  Banner,  formerly  eastern  editor 
of  Radio  Guide,  who  recently  opened 
his  own  publicity  office  placed  eighth 
in  Billboard’s  third  annual  Radio  Edi¬ 
tor  Publicity  poll.  Prior  to  joining 
Radio  Guide,  Banner  was  with  the 
Newark  (N.  J.)  Ledger  and  the 
Union  City  (N.  J.)  Hudson  Dispatch. 

Kermit  j.  Moss,  formerly  of  War¬ 
wick  &  Legler  and  more  recently  with 
Henry  Souvaine,  radio  producer, 
joined  the  sales  .staff  of  WNEW,  New 
York. 


NEWS  S.O.  AD  SERIES 


TO  USE  300  PAPERS 

Starting  next  month,  the  American 


Safety  Razor  Co.,  will  use  300  news¬ 
papers  in  250  cities  advertising  a  Gem 
Clog-Pruf  razor  designed  to  use  the 
brushless  shaving  creams.  Federal 
Advertising  Agency,  New  York,  places 
the  account. 


Standard  Oil  Company  of  Indiana 
is  using  “six  big  ads  in  five  busy 
weeks”  in  daily  and  weekly  news¬ 
papers  to  advise  motorists  to  hitch 
their  “wagons”  to  a  “10-star  spring 
tune-up”  in  its  advertising  for  Iso- 
Vis  motor  oil  during  April.  The  ads 
devote  most  of  their  layout  to  action 
photographs  showing  the  10  stars,  or 
points  needing  checking  on  an  auto¬ 
mobile.  McCann-Erickson,  Inc.,  Chi¬ 
cago,  places  the  account. 


\ 


-SYNDICATES 


EDITOR 


PUBLISHER 


Syndicates  Entertain 
Visiting  Executives 


By  STEPHEN  J.  MONCHAK 


A  “WHO’S  WHO”  of  the  nation’s  written  by  Walter  Gibson,  under  the 
newspai>er  publishers,  editors  and  pen  name  of  Maxwell  Grant,  with 


other  executives  rubbed  shoulders  drawings  by  Vernon  Greene,  young 
with  the  “star”  writers  and  cartoonists  _ _ _ 


R.  &  T,  SYNDICATE  TO  HANDLE  CHL  NEWS  SERVICE 

THE  Des  Moines  Register  and  Tribune  Syndicate  has  been  appointed  sales 
agent  for  the  Chicago  Daily  News  Foreign  Service,  with  worldwide 
sales  right,  effective  at  once,  it  was  announced  here  last  week  by  Lynn 
E.  Aldrich,  Daily  News  treasurer.  The  agreement  was  reached  in  a 
conference  between  Mr.  Aldrich  and  Colin  Miller,  assistant  manager  of  the 
R.  &  T.  Syndicate.  The  Register  and  Tribune  Syndicate  plans  to  extend  use 
of  the  Daily  News  Foreign  Service  to  newspapers,  radio  stations  and  maga¬ 
zines  in  this  country  and  abroad,  outside  the  present  clientele  of  the  Daily 
News,  Inc.  Latest  Daily  News  client  is  the  Baltimore  Sun,  which  signed  for 
the  service  this  week. 


of  the  syndicates  at  receptions  and 
entertainments  this  week  tendered  by 
the  syndicates  in  honor  of  the  visiting 
members  of  the  Fourth  Estate,  con¬ 
vened  in  the  Waldorf  for  their  annual 
conventions. 

First  to  entertain  the  visitors  was 
UNnxD  Feature  Syndicate,  which,  in 
the  Waldorf's  Starlight  Roof  Tues¬ 
day  afternoon,  played  host  to  more 
than  700  persons.  Its  guest  of  honor 
on  the  “receiving  line”  was  Mrs. 
Eleanor  Roosevelt,  who  does  “My 
Day”  for  the  syndicate. 

Jim  Farley  Waits  in  Line 
She  was  flanked  by  George  A.  Car¬ 
lin,  UFS  general  manager,  the  host. 
Drew  Pearson  and  Robert  S.  Allen  of 
“Washington  Merry-Go-Round”  fame, 
Westbrook  (“Fair  Enough”)  Pegler, 
Raymond  Clapper,  Washington  col¬ 
umnist,  William  Laas,  UFS  managing 
editor,  Joe  Williams,  sports  column¬ 
ist,  and  others. 


GEORGE  A.  CARLIN 


Personals 

DERSO  and  Kelen,  caricaturists  for¬ 
merly  with  the  William  Rankin 
Syndicate,  now  are  being  syndicated 
by  the  Overseas  News  Agency,  New 
York.  .  .  .  William  S.  “Blimp”  Fried¬ 
man.  associate  editor  of  Contact,  na¬ 
tional  aviation  periodical,  is  author  of 
a  new  aviation  column,  “Planely 
Speaking,”  which  will  be  syndicated 
by  National  Press  Service,  New 
York.  .  .  .  Fred  Harman’s  NEA  Ser¬ 
vice,  western  comic,  “Red  Rider,” 
which  began  its  ride  in  daily  news¬ 
papers  just  a  year  ago,  will  soon  ap¬ 
pear  on  the  screen  as  a  serial  story. 
It’s  being  “shot”  by  Republic  Pic¬ 
tures.  .  .  .  Gen.  Hugh  Johnson,  United 
Feature  Syndicate  columnist,  did  right 
well  for  himself  in  taking  the  nega¬ 
tive  in  his  debate  last  week  with  Sec¬ 
retary  of  the  Interior  Harold  L.  Ickes, 
on  the  question:  “Shall  the  New  Deal 
Have  a  Third  Term?”  Locale  was 


Interesting  note  at  the  reception:  Chicago,  time,  April  22. 

Pos  master  General  James  A.  Farley  j 

waiting  behind  aO  others  to  shake  ,  „  ,  .  ■ 


hands  with  the  newspaper  celebrities, 
King  Features  Syndicate,  Interna- 


will  be  used  in  the  strip  and  its  cre¬ 
ators  will  not  repeat  any  stories  or  se- 


‘YOUTH  HAS  ITS  SAY' 


tional  News  Service  and  International 
XT _  _ 1 _ 1 _ 1  u..  T _ u  TT  stories. 


LEDGER'S  MRS.  ACKLEY 


News  Photos,  headed  by  Joseph  V. 


tiVon  Nolette,  woman  s  page  editor 

of  the  Minneapolis  Morning  Tribune  ©face  Graham  Ackley,  whoia  ap- 


Connolly,  president,  threw  open  the  .^he  daily  strip  will  run  in  a  series  and  Times  Tribune  is  conducting  a  porntment  as  asi.sfant  to  the  prei.dant  of 
doors  to  “Kingtown,  U.SA.”  Wednes-  episodes,  with  the  first  one  eight  weekly  feature  titled  “Youth  Has  Its  Ph.Udelph.a  Evening  Ledger,  wai 
day  morning  at  the  Waldorfs  Jade  Say”  in  cooperation  with  the  English  "ounced  recently  by  Georg.  F.  Kearnoy 


Room  for  a  two-day  “stand.”  INS  according  to  Mr.  Kearney,  teachers  of  the  various  high  schools.  b"’ ‘^f“£ 

„_J  Tivra  j:Li _ j  Each  episode  will  be  a  complete  story  Earh  a  vtiiflanf  arfir-la  ic  i-iir»  an/I  confined  to  the  business  end  o  • 


and  INP  also  had  displays  and  enter- 


complete  story  Each  week  a  student  article  is  run  and 


Basildon  Room  during  the  two  days. 

Attractions  in  the  Jade  Room,  dec¬ 
orated  to  resemble  a  county  fair,  in¬ 
cluded  games  of  chance,  the  old 


the  adjoining  Sub-clim^es  will  be  used  the  writers  may  discuss  any  problem 


every  Friday  and  Saturday  to  sus-  they  choose, 
tain  attention  for  the  following  week.  b 

Other  features  produced  recently  __  . .. .. _ 

by  the  Ledger  Syndicate,  Mr.  Kearney  TO  USE  NE\VSPAPERS 
said,  are  a  new  serial  by  Ann  Mary  Karl  Ljung,  Jr.,  Greensboro,  N.  C., 


shell  game,  dart  game,  guessing  ages  r  f,  J*"..  Greensboro,  N.  C 

and  weights,  throwing  pennies  into  Lawler  in  36  chapters  Money  Isnt  president  of  the  Life  Advertisers  Asso 


HAS  TRACTOR  ACCOUNT 

Fuller  &  Smith  &  Ross,  Inc.,  New 
York,  has  been  appointed  agency  for 
the  Ford  Tractor  with  Ferguson  Sys- 


novelty  prizes  for  the  more  skillful.  Sterrett,  available  May  1;  and  announced  that  newsnaners  have  been  Ferguson-Sherman  Mfg.  Corp.,  Dear- 


annovmced  that  newspapers  have  been 


Broadway  headliners  also  entertained  ^  chosen  for  an  important  part  in  pre- 


ert  Bowie,  available  now 

New  NEA  Series 


the  guests.  oowie,  avaiiaoie  now.  senting  the  story  of  life  insurance  to 

Other  Syndicates  Entertain  New  NEA  Series  Ani®rican  people.  Mr.  Ljung  said 

Other  features  attracting  the  crowds  nEA  SERVICE  this  week  announced  SvSiUg'^tr^teU  '“thil'^  i’ntweSing 
ere  par  patiire.c  drawn  on  the  .mot  . _ _ u.. _ aavertising  to  tell  iniS  interesting 


INEZ  ROBB  TO  SPEAK 


were  caricatures  drawn  on  the  spot 
by  Henry  Major  and  Conrado  Mas- 


Inez  Robb,  International  News  Ser¬ 
vice  reporter,  will  speak  April  30  at 


two  new  senes  by  special  contrib-  story.”  "nie  campaign  will  be  started  the  Albany  (N.  Y.)  Times-Union’t 


utors  on  health  and  sports.  Alice  M.  ggrly  in  the  summer 


saguer,  KFS  satirical  artists,  your  per-  Smith,  chief  nutritionist  for  the  Cleve- 
sonal  horoscope  by  Frances  Drake,  j^nd  Health  Council,  is  author  of  12 


Prudence  Penny  Homemakers’  Party. 


KFS  astrology  columnist,  “Bob”  Rip-  stories  on  “How  to  Eat  to  Beat  the 
ley  s  Believe  it  or  Not  headliners  Heat,”  giving  practical  advice  on  diets. 


in  the  flesh,  and  Elsie,  the  famous  menus,  and  eating  habits  for  the  sum- 
Jersey  of  the  Borden  Milk  Company  s  mer  weather. 


Art 

Features 


SYNDICATE 


News 

Photos 


exhibit  at  the  World’s  Fair,  adopted 
by  King  for  two  days. 


The  other  new  series  will  be  written 
by  Jimmy  Demaret,  golf  professional. 


FEATURES  (Cont'd) 


Hundreds  of  conventionites  attended  under  the  direction  of  Harry  Grayson,  dailt  cartoon  mat  service  end  local  psychology.  Dt.  Crane’*  “Ca«e 
the  Chicago  Tribune-New  York  News  mfa  orv^rtc  o/IU/m-  cartoon*  resuiariy  at  one  low  coat.  Exciu-  Daily,  iiinetrated.  ’‘S-in-i"  feature,  covenni 


me  t./HICAGO  IRIBUNE-INEW  YORK  INEWS  NFA  Qnnrtc  editor  Wo  tollc  nowc  cartoon*  resulariy  at  one  low  coat.  Bxciu-  uauy.  uinatrated.  ••6-ln-l"  leature. 

Syndicate's  enterteinraent  and  party  pa“r  Srs  how  to  ‘i  ’SBC  S'.Iir  IwD’KSS.ar'tlS^^iS&S 

_ _ a1 _ n-ti"  _ series  Will  be  illustrated  _  ree“.‘‘‘BWnV’s?^5fL 


cate  s  offices  in  the  I^ily  News  Build-  ■y^ith  line  drawings  or  half-tones.  Pro- 


ing  with  Arthur  G.  Crawford,  general  motion  ads  and  suggestions  also  are 
manager,  as  host.  included. 

Chicago  Times  Syndicate,  with  Russ 


Publlahera! — While  in  New  York 
drop  in  at  the  Breaaler  Studio 
for  ideae  on 
LOCAL  CARTOONS 


Stewart,  manager,  as  host,  and  Fox  United  Issues  Panel 

Feature  Syndicate,  through  ite  presi-  A  NEW  daily  and  Sunday  gag  panel. 


dent,  V.  S.  Fox,  also  entertained  the  “Funny  Side  Up,”  by  Abner  Dean, 


Our  client  paper*  depend  on  us 
for  thi*  Bpecial  service. 

BRESSLER  EDITORIAL  CARTOONS 
Times  Buildlnx  Nci"  l^ork 


visitors.  Mr.  Fox  was  host  at  a  “Blue  is  being  issued  this  week  by  United 
Beetle”  cocktail  party  Wednesday  Feature  Syndicate,  making  its  first 


afternoon,  with  another  one  scheduled  appearance  in  daily  newspapers  next 
for  the  following  afternoon.  week,  while  the  Sundav  page  is  sched- 


Ledger  Has  “The  Shadow"  ^  magazine  cartoonist, 

LEDGER  SYNDICATE’S  new  mys-  toon  is  his  newspaper  debut, 
tery  thrill  strip,  “The  Shadow,”  is  He  first  attracted  attention 


appearance  in  daily  newspapers  next  editors.  Add  zest  to  your  weekly  church  lOiR  ieatuke.  ii  your  lea 

week  while  the  SiinHav  naoa  i<!  mheH  Pase  with  THE  WEEK  IN  RELIGION,  au-  writing,  it's  worth  advertising. 

weeK,  wniie  me  sunaay  page  is  senea-  {horilative  digest  of  world  wide  news.  Reli-  rates  in  SYNDICATE. 

uled  to  make  its  bow  May  19.  For  cIoun  »ws  Service,  300  Fourth  Ave.,  New  - 

Dean,  a  magazine  cartoonist,  the  car-  York  city. _ NEWS 


lery  mnii  strip  -  ine  snadow,  is  He  first  attracted  attention  at  Dart-  ‘^‘',l^,ic*‘pa?IS?aph^the  firsT"of  its  kind-^  rho7ui:tlve*''S^r‘ite«  froS 

expected  to  be  ready  for  release  in  the  mouth,  where  he  was  art  director  of  to  help  lower  the  daily  death  rate  by  auto  World.  Send  for  sample*,  wono-wi— 
latter  part  of  May  or  early  in  June,  the  Jack  O’Lantern,  the  college  hu-  da?il^^  Servieo.  Nowto,.  M.**.  - ^ 


I 


mental  hygiene,  every  week,  plus  mall 
vice.  Bopkln*  Syndicate,  Ine.,  Chicago,  Bcu 

Syndicate.  Ine.,  New  York. _  - 

RBLIOIOCS.  Our  twelve  timely  religio^ 


RBLIOIOCS.  Our  twelve  timely  rel^w 
feature*  gratis  for  a  month.  Then  a  •P^*' 
price.  No  contract  required.  A  ctiur™ 
page  with  revenue.  Intematlonw  ^ 
Itgloa*  New*  Service,  1831  Sheldon  Rd.. 
Cleveland,  Ohio.  _ _ 


KKLIGIOl  S.  It  goes  without  saying 
Ellis  daily  and  weekly  Features,  w^e 
finitely  Christian,  are  entirely  non-sm^ 
and  non-sectional.  Ellis  Service,  Swartntn 


YOUR  FEATURE.  If  your  feature  1* 
writing  it’s  worth  advertising.  Ask  Ui 


“DO  YOU  W.ANT  TO  LIVE?”  a  six-day-week  ^  - — — - - — -  an 

leature.  running  about  110  words.  A  pithy,  CABLE.  Background  of  cable  M 


expected  to  be  ready  for  release  in  the  mouth,  where  he  was  art  director  of  to  help  lower  the  daily  death  rate  by  auto 


- -  r-.-  - —  - J  ...  A.u-  juppjnjuries  (more  than  4.000  dally),  wrii- 

George  F .  Kearney,  manager  of  the  mor  magetzine.  Since  he  was  awarded  ten  by  J.  H.  Newmark.  for  more  than  twenty 


syndicate,  told  Editor  &  Publisher  a  prize  by  College  Humor  for  the  best  ii':^"to^auth‘^"of  “AuTomX^^  - ; - ; - folk*  •f 

this  week.  The  character  is  adapted  cartoons  by  any  American  undergrad-  and  “Automobile  Salesmanship.’’  the  pion«T  v°,U  NYC 
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this  week.  The  character  is  adapted  cartoons  by  any  American  imdergrad-  and  “Automobile  saiesmanfihip,’*  the  pion«*r  ^  picture  you  tw 

by  the  syndicate  from  the  well-known  uate,  his  work  has  appeared  in  the  “‘obiiV^iTeaTeWin  youV  cUy  Wortd’s^Fai?!^Publici*o  tran^ntin^^^ 


oy  me  synaicaie  irom  me  weil-Known  uate,  his  work  has  appeared  m  the  mobile  dealers  in  your  city  win  welcome  such  World’s  Fair.  Publicize  tran^nvm^^.^^ 
movie,  magazine  and  radio  character.  New  Yorker,  Esquire,  Collier’s  and  TwTZi'midore'^ta”’ rerfuini^'‘’'®'S5ph  Mt2g.n  New.pirt*'* 

Continuity  for  the  strip  is  being  other  periodicals.  tirove,  Miami.  Flm-lda.  *  Newark  Airport.  N.  d. 
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Offset  Discussed 
By  Small  Dailies 

continued  from  page  14 

“A  little  canned  goods  is  all  right, 
but  our  journalism  is  getting  the 
rickets  from  too  much  of  it  and  too 
little  of  that  wholesome,  old-style 
meat- and -potatoes  stuff  which  makes 
character  and  physique  in  a  paper.” 

Pegler’s  column  was  applauded 
after  the  reading. 

In  a  discussion  on  ‘‘attacks  on  ad¬ 
vertising  through  school  text  books 
and  otherwise,”  Charles  A.  Stauffer, 
publisher,  Phoenix  (Ariz.)  Republic 
and  Gazette,  told  of  a  serious  situa¬ 
tion  in  Arizona  so  bad  it  was  under¬ 
mining  the  confidence  of  the  people 
in  the  newspapers  and  in  the  press  as¬ 
sociation  reports.  Mr.  Stauffer  said 
that  to  combat  the  anti-advertising 
propaganda  being  disseminated  in  his 
area  he  selected  an  editor  of  his  paper 
to  spend  a  large  part  of  his  time  ad¬ 
dressing  schools  and  clubs  in  an  effort 
to  correct  the  situation.  This  under¬ 
taking  has  been  successful,  Mr.  Stauf¬ 
fer  said. 

Anti'Ad  Propaganda 

Buell  W.  Hudson,  Woonsocket 
(R.  I.)  Call,  and  I.  Z.  Buchwalter, 
Lancaster  Newspapers,  also  partici¬ 
pated  in  the  discussion  telling  of  local 
unrest  created  by  anti-advertising 
propaganda.  Without  naming  any  par¬ 
ticular  book  the  publishers  referred  to 
recent  publications  of  the  Columbia 
University  Press  as  containing  a  dis¬ 
tortion  of  advertising  and  economics. 
These  books  are  now  being  used  in 
some  high  schools  and  the  publishers 
were  informed  that  some  success  had 
been  obtained  in  having  them  with¬ 
drawn  from  the  schools. 

Discussing  the  topic  “If  a  single 
newspaper  and  the  radio  station  in  a 
city  are  under  the  same  management 
and  ownership,  is  a  combination  rate 
advantageous?”  were:  Lee  P.  Loomis, 
publisher.  Mason  City  (Iowa)  Globe- 
Gazette;  O.  S.  Warden,  publisher. 
Great  Falls  (Mont.)  Tribune;  and  A. 
M.  Bass,  advertising  manager.  Vine- 
land  (N.  J.)  Evening  Times. 

The  small  daily  group  was  informed 
that  a  radio  station  and  a  newspaper 
should  not  have  a  combination  rate 
and  that  the  Federal  Communications 
Commission  is  inclined  to  frown  upon 
that  practice. 

Against  Joint  Ratn 

Mr.  Loomis  stated  that  radio  and 
newspapers  “are  as  inharmonious  as 
oil  and  water”  and  that  “under  no 
condition  should  there  be  a  joint  rate.” 
They  should  be  managed  and  sold  sep- 
orately,  he  maintained.  In  spite  of  the 
fact  that  his  radio  station  had  seven 
or  eight  sponsored  news  broadcasts 

^  Easy  Molding  ^ 

^  Means  Deep  Molding 
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^  quality  of  the  original. 
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per  day,  Mr.  Loomis  said  his  news¬ 
paper  linage  has  increased  every  year 
for  the  last  five.  He  added  that  the 
public  is  reading  its  newspaper  less 
carefully  today  because  broadcasts 
have  taken  the  edge  off  the  news. 

Mr.  Warden  stated  his  newspaper 
had  to  be  completely  made  over  in 
news  treatment,  presentation  and 
makeup  because  of  radio.  His  local 
station  also  carries  several  sponsored 
news  broadcasts. 

There  was  a  noticeably  more  friendly 
attitude  toward  radio  on  the  part  of 
publishers  in  this  discussion  than  had 
been  noted  in  former  years.  Publish¬ 
ers  who  now  control  or  own  interest 
in  a  radio  station  advised  other  pub¬ 
lishers  to  buy  into  one. 

Cites  Waterbury  Case 

W.  J.  Pape,  publisher  of  the  Water¬ 
bury  (Conn.)  Republican  and  Ameri¬ 
can,  discussed  the  feat  of  his  news¬ 
papers  in  uncovering  local  municipal 
graft  and  corruption  and  bringing 
many  offenders  to  court  and  jail 
terms.  Stressing  the  point  that  “the 
small  newspaper  is  an  important  fac¬ 
tor  in  maintaining  good  government,” 
Mr.  Pape  said  his  staff  was  four  years 
in  gathering  evidence  for  the  case. 


Mr.  Hoy  warned  all  those  present 
about  propagandists,  for  various  min¬ 
orities  interested  in  old  age  pension, 
social  security,  etc.,  who  are  getting 
paid  space  rates  for  what  they  can 
break  into  these  political  columns. 

A  general  decline  of  reader  interest 
was  noted  in  financial  reports,  stock 
tables  and  serial  stories.  Many  pub¬ 
lishers  reported  they  had  dropped 
serials  entirely.  Others  stated  they 
had  curtailed  or  dropped  their  mar¬ 
ket  reports  without  any  complaints 
whatsoever  from  their  readers. 

Carried  9,000  Cuts 

Don  Miller,  of  the  Allentown  (Pa.) 
Call  and  Chronicle,  reporting  on 
“what  is  new  in  newspaper  photog¬ 
raphy,”  gave  a  complete  report  of 
what  small  newspapers  can  do  with 
a  photo  department.  Publishing  morn¬ 
ing.  evening  and  Sunday  papers,  Mr. 
Miller’s  staff  took  upwards  of  13,000 
photos  in  1939  and  printed  more  than 
9,000  of  them  at  a  cost  of  $1.37  per  cut. 

M.  G.  Sullivan  of  the  Gannett 
Newspapers  and  W.  E.  Wines,  man¬ 
ager  of  the  ANPA  mechanical  depart¬ 
ment,  discussed  control  of  newsprint 
waste  in  the  pressroom.  Both  agreed 


that  enough  paper  can  be  saved  to 
produce  sufficient  revenue  to  warrant 
special  effort  toward  that  end. 

F.  C.  Ames,  business  manager  of 
the  Bangor  (Me.)  News,  gave  a  de¬ 
tailed  report  on  the  News  “weekend 
edition”  published  Saturday  morning, 
which  has  done  considerable  towards 
reducing  the  competition  of  the  Bos¬ 
ton  and  New  York  Sunday  papers 
coming  into  his  city. 

The  Bangor  News,  a  morning  pa¬ 
per,  publishes  a  five-cent  Saturday 
paper  of  40  pages  containing  12  pages 
of  comics,  6  of  them  in  color,  and  a 
magazine  section  along  with  its  regu¬ 
lar  news  section.  This  is  compared 
to  the  12-  and  14-page  paper  formerly 
published  Saturdays.  There  is  no 
Sunday  paper  in  Bangor  so,  Mr.  Ames 
reports,  this  is  a  “Sunday  paper 
printed  on  Saturday”  for  5  cents, 
where  the  out-of-town  competition 
sells  for  10  cents. 

In  a  brief  discussion  of  the  “pack¬ 
age  plan”  for  selling  newspaper  space, 
there  were  no  new  ventures  or  suc¬ 
cesses  reported. 

There  was  also  a  discussion  of  the 
wage-hour  effect  on  editorial  depart¬ 
ments. 


Y  tested  and 
^  A  PROVEN 

COMICS 

Flash! 

“BLUE  BEETLE”  on  the  Air! 
This  means  millions  of 
new  fans  for  this  estah- 
lished  adventure  feature. 


Cka*'** 


A  Ready  Built  Audience  for  YOUR  Comic 
Features  Section  — 2,500,000  Monthly 
Readers  of  Fox  Comic  Magazine  follow 
these  characters.  Newspaper  strips  do  not 
duplicate  the  radio  or  magazine  material. 

for  Sample  Strips  and  Territorial  Rights — 
IVire  or  IVrite 


^ASK 


FOX  FEATURE  SYNDICATE  W 


480  LEXINGTON  AVENUE 


NEW  YORK,  N.  Y. 


Meet  the  ‘‘Blue  Beetle"  Suite  4P  —  ANPA  Convention  Headquarters 

DAILY  STRieS— 4  COLOR  IIAI.F  PAGES,  TABLOIDS  AND  READY  PRINT  SUPPLEMENTS 


102— P  HOTOGRAPHY 


EDITOR 


PUBLISHER 


N.  Y.  Mirror  Published 
Unusual  Photo  4  Times 


By  JACK  PRICE 

IT  is  natural  for  a  newspaper  to  ex¬ 
pect  its  telephone  switchboard  to 
be  busy  during  a  World  Series  or  an 
election.  This  could  be  termed  rou¬ 
tine.  However,  when  a  newspaper 
finds  its  switchboard  choked  with 
thousands  of  calls  in  response  to  the 
publication  of  an  animal  picture,  That 
is  news,  and  that  is  the  reason  for 
this  story. 

When  we  learned  that  the  New  York 
Daily  Mirror  hired  extra  help  in  the 
photograph  department  to  handle 
large  orders  for  prints  we  were  a 
little  curious.  However,  when  we 
were  informed  that  2,000  prints  a  day 
were  not  sufficient  to  meet  the  needs 
of  the  paper,  our  interest  became  in¬ 
tense.  We  rushed  to  the  Mirror  to 
learn  what  was  transpiring  and  this 
is  what  we  discovered. 

Dog-Cat  Picture 

Tlie  Mirror,  on  April  19,  published 
a  photograph  of  a  kitten  seated  be¬ 
tween  two  puppies.  By  permission  of 
that  paper  we  reproduce  the  photo  on 
this  page.  We  ask  our  readers  to 
study  this  picture  and  judge  for  them¬ 
selves  if  this  department  has  gone 
nuts  in  devoting  so  much  space  to 
the  story  of  it. 

Hardly  had  one  hour  passed  after 
the  Mirror  reached  the  street,  when 
the  telephones  began  to  hum.  Read¬ 
ers  were  excited  about  this  photo, 
they  wanted  prints,  cost  no  object. 
The  management  was  at  first  em¬ 
barrassed  but  quickly  realized  that 
their  subscribers  were  sincere  in  their 
praise  of  the  pictiure  and  demands  for 
prints.  People  began  to  trek  into  the 
Mirror  offices,  and  in  a  short  time 
people  waited  in  line  to  buy  a  copy 
of  the  animal  photo. 

Jack  Lait,  editor,  and  Hinson  Stiles, 
managing  editor,  went  into  a  huddle 
with  the  result  that  the  photo  was 
reproduced  in  the  following  day’s 
editions.  However,  the  demands  for 
more  prints  grew  to  such  proportions 
that  they  put  extra  hands  in  the 
photo  department  to  turn  out  the 
prints  in  quantities  required.  Elxtra 
help  was  also  hired  to  handle  the  bags 
of  mail  and  the  growing  traffic  at  the 
switchboard.  A  special  room  was  set 
apart  for  the  distribution  of  prints. 
Signs  were  posted  in  the  halls  of  the 
Mirror  building  guiding  callers  to  the 
right  place  for  information  regarding 
the  purchasing  of  the  photos. 

Printed  Picture  4  Times 

The  interest  in  this  picture  still 
continued  to  grow  and  readers  were 
demanding  that  the  paper  again  re¬ 
produce  the  photo.  'Then  the  Mirror 
did  something  unusual  in  the  annals 
of  pictorial  journalism.  For  the  first 
time  a  newspaper  reproduced  the 
same  pictime  four  successive  days. 
And  still  the  readers  were  not  quite 
satisfied;  they  wanted  to  buy  prints 
in  quantities.  Finally,  Mr.  Lait  con¬ 
ferred  with  his  staff  and  a  price  of 
fifty  cents  each  or  3  for  $1.00,  was 
established.  This  price  was  to  cover 
the  cost  of  production  and  handling. 
Explanation  of  this  unusual  proced¬ 
ure  was  printed  imder  the  photo  each 
time  it  was  reproduced. 

When  asked  what  he  thought  of 
the  incident  created  by  this  straight 
news  photo,  Mr.  Lait  replied:  “In  all 
my  38  years  of  newspaper  experience 
I  have  never  seen  anything  to  equal 
it.  I  have  published  many  thousands 
of  animal  pictures  but  never  remem¬ 
ber  any  of  them  ever  causing  such 
admiration  and  excitement.  It  is  un¬ 


in  many  salons.  International  News 
Photos  has  distributed  it  and  judging 
from  the  reports  of  Mr.  Marsland,  the 
new  head  of  the  syndicate  and  Caveo 
Sileo  the  picture  editor,  the  country 
at  large  has  also  become  enraptured 
with  this  masterpiece. 

The  success  of  this  photo  may  bring 
about  an  epidemic  of  cat  and  dog 


NOW 

CftOiS 

YOUR, 

LEGS'. 


fortunate  that  the  paper  must  place 
a  small  charge  for  these  prints  for 
after  all  we  are  in  the  publishing  busi¬ 
ness  and  not  in  commercial  photog¬ 
raphy,  but  the  cost  of  so  many  copies 
represents  a  sizeable  item.  This  af¬ 
fair  surpasses  any  picture  editor 
dream  and  I  am  deeply  thankful  to 
my  staff  for  the  manner  in  which  it 
handled  the  situation.” 

Mr.  Stiles  calls  the  incident  a  psy¬ 
chological  phenomena.  His  records 
show  that  there  has  been  an  average 
of  3,000  calls  and  about  5,000  letters 
a  day  since  the  first  publication  of 
the  photo.  In  addition  to  this  there 
have  been  more  than  500  persons 
making  personal  visits  to  the  news¬ 
paper. 

City  Ekiitor  Adler  and  Picture  Edi¬ 
tor  Elkins  have  worn  a  broad  smile 
since  the  photo  passed  their  respec¬ 
tive  desks.  So  much  for  the  cir¬ 
cumstances  attending  the  managerial 
handling  of  the  picture. 

Photo  Taken  by  Lieb 

The  photograph  was  made  by 
Mirror  Staff  Cameraman  Leo  Lieb. 
Incidentally  he  sent  his  resignation 
to  the  city  editor  two  weeks  before 
he  made  this  now  famous  photo,  to 
become  effective  on  June  1,  on  which 
date  he  will  join  the  staff  of  the  new 
PM  newspaper  now  in  formation. 

Lieb  was  assigned  to  cover  the 
sixth  annual  pet  show  of  the  Elast 
Side  Boys  Club.  There  was  the  rou¬ 
tine  and  obvious  shots  to  be  made. 
Four  cameramen  representing  syndi¬ 
cates  and  evening  papers  were  also 
on  the  assignment.  The  kitten  was 
borrowed  from  one  lad  and  the  two 
pups  from  another  and  placed  in 
formation  with  the  kitten  in  the  cen¬ 
ter.  All  the  photographers  took  the 
pictures  in  the  regular  manner. 

Leo  before  leaving  the  trio  of  pets 
stopped  to  tickle  the  kitten  under  the 
chin  and  behold  the  cat  meowed  in 
such  manner  to  give  an  appearance 
of  a  smile.  This  fascinated  Lieb  who 
promptly  took  a  new  focus  at  two 
feet  to  catch  that  sly  expression.  With 
the  aid  of  the  two  boys  who  owned 
the  pet«  he  was  able  to  take  several 
of  these  type  exposures. 

In  taking  the  photo  he  used  his 
regular  4x5  speed  graphic  fitted  with 
a  Mendelsohn  speed-gun.  The  expos¬ 
ure  was  made  at  1/ 200th  of  a  second 
with  the  lens  stopped  down  to  F.16 
on  an  Elastman  Super  Ortho  Press 
film  and  lighting  it  with  a  Wabash 
press  forty  thousand  flash-bulb. 

This  picture  which  is  now  labelled 
“Susie”  in  honor  of  the  cat  whose 
name  it  is  may  be  expected  to  hang 


This  unusual  animal 
photo  was  published 
four  times  by  the 
New  York  Daily  Mir¬ 
ror,  so  great  was  the 
reader  interest. 


photos  but  we  hope  that  the  camera¬ 
men  will  avoid  trying  the  obviously 
posed  photos  which  will  create  a  bad 
taste. 


Camera  Knights 

A  "HANKERING”  to  learn  the  cornet 
and  play  in  the  school  band  started 
Alphia  Hart,  now  chief  photographer 
for  the  Daily  — 

Oklahoman  and 
Oklahoma  City 
Times,  Oklahoma 
City,  in  the 
newspaper  busi¬ 
ness.  "That  start 
was  made  in  a 
country  weekly, 
in  Lahoma,  Okla. 

A  few  years  of 
barnstorming  as 
a  printer  in  the 
west  —  and  the 
writing  of  a  daily  Alphia  Hart 
poem  got  him  • 

transferred  from  the  composing  room 
to  a  job  as  cub  reporter.  Rapidly,  he 
stepped  from  reporter  to  feature 
writer,  to  the  desk,  and  then  to  tele¬ 
graph  editor  in  Springfield,  Ohio.  In 


The  fact  of  the 
matter  is 
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Utica,  Binghamton,  and  Syracuse, 
N.  Y.,  he  combined  his  desk  work 
with  feature  writing  and  began  uti¬ 
lizing  his  hobby — photography. 

In  1930,  he  returned  to  Oklahoma 
from  Syracuse,  and  took  a  job  as 
feature  writer-photographer  on  the 
Oklahoman.  He  was  placed  on  the 
desk  “until  the  combination  job  could 
be  worked  out,”  but  five  years  passed 
before  he  was  able  to  effect  a  trans¬ 
fer.  Except  for  a  short  space  as  fea¬ 
ture  writer  and  assistant  Sunday  edi¬ 
tor  of  the  Sunday  Oklahoman,  he  has 
remained  in  the  photo  department— 
for  another  five  years. 

Although  Hart  used  a  Speed  Gra¬ 
phic  for  most  of  his  work,  his  hobby 
is  the  Leica.  He  writes  a  weekly  col¬ 
umn  in  the  Oklahoman,  called  “Lens 
Lore,”  giving  advice  to  amateurs.  He 
still  writes  poetry  occasionally,  is  rep¬ 
resented  in  several  anthologies,  and  is 
president  of  Oklahoma  Writers,  a 
state-wide  organization. 
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$76,115  Claims  Collected 
By  ANPA  for  Members 


THE  ANPA  Collection  Department 

was  successful  in  recovering  ap¬ 
proximately  half  of  the  claims  of  its 
members  during  the  year.  The  de- 
partment  received  2,942  claims 
amounting  to  $152,201  and  collected 
$76,115  of  this  sum. 

During  1939,  199  claims  were  made 
amounting  to  $42,290  against  13  rec¬ 
ognized  advertising  agencies.  There 
were  227  claims  against  63  unrecog¬ 
nized  agencies. 

Increased  use  of  the  department  by 
members  is  reflected  in  the  report 
which  is  presented  here  in  full: 

Claims  filed  for  oollortioii  b.v  members  dur¬ 
ing  in:i!l  showed  an  iiiorea.«'  of  51  claims 
in  number,  and  an  inen-ase  in  amount  of 
.\etivitie>,  of  the  Collection  Pe- 
parinieiit  an-  n-fli-etisl  in  the  followiiur  iiif- 
ores: 


tNKKC(MiM/.K»  AURNCIKS 
On  227  claims  amounting  to  $23,147.70 
against  (>:{  unrceognized  afrencie»— 

44  claims  amounting  to  $.3,347.33  were 
collected. 

2  claims  amounting  to  99.14  were 
withdrawn. 

II  claims  amounting  to  302.38  were 
closed  iis  uncolleet- 
ibic. 

191.01  allow- 

anei-s. 

170  claims  amounting  to  19,207.24  pend¬ 
ing  and  in  process. 


227  $23,147.70 

.\mount  of  elaim.s  against  direct  advertis¬ 
ers  reported  uncollectible  $32.;i59.28. 

20  claims  aeeumulated  during  previous 
.vears  amounting  to  $4,909.99  against  4 
agencies  recognized  at  one  time  but  against 
which  advance  credit  warnings  have  been 
issued,  were  reported  unoolleetible. 

AIR  TRANSPORT  ADS 


01.-11111-  n-c-i-iv<-d  .  2.942 

.\niount  of  claims . $1,5-1.201.42 

Claims  eolleeted  .  1,648 

I  Repn-senting  2,754  s«-parale  eolleelions) 

Amount  eoIlectiHl  . $70.1 1.5. 0‘1 

Ot  the  amount  eoIh-ctiHl  $;I0.799.17  were 
dividends  in  bankruptcies,  reieiverships  and 
general  assignments,  and  $45,315.85  ordin¬ 
ary  collections. 

CI,.\IMS  .\(i.\INST  .VfiKNTS 

During  l!l.39  on  199  claims  amounting  to 
$42,290.45,  reis-ived  against  13  n-cognizi-d 
agents — 

191!  i.-laims  amounting  to  $2.5,413.03  weri- 
collected. 

2  elaims  amounting  to  89.40  were 

withdrawn. 

1  elaini  amounting  to  40.00  ix-nd- 

nig  (dispiiti-d  item 
settled  111  January), 
t'harged  off*  10,707.39 


199  $42,29045 

•  Represents  balanct-s  on  claims  against 
Brown  .Advertising  Agency,  Inc.  Bankrupt. 
Estate  paid  20 '.t  cash.  ANPA  eolleeted  40'; 
additional  on  a  personal  guarantee.  Halance 
ol  40',;  chargt-d  off. 


On  the  basis  of  the  unprecedented 
success  of  its  first  joint  campaign,  the 
Air  Transport  Association,  through 
its  agency,  Erwin,  Wasey  &  Company, 
will  continue  to  exploit  its  slogan, 
“It  Pays  to  Fly,”  and  will  expand  its 
operations  during  1940-41  by  means 
of  increased  coverage  and  more  in¬ 
sertions  in  the  general  and  business 
magazine  program  adopted  last  year. 
Five  general  magazines  and  five  busi¬ 
ness  publications  will  be  used. 

REVISED  VOLUME  READY 

The  revised  and  enlarged  edition  of 
“Newspaper  Reporting  of  Public  Af¬ 
fairs”  by  Chilton  Bush,  executive 
head,  division  of  journalism  of  Stan¬ 
ford  University,  is  now  on  the  mar¬ 
ket.  The  manual  is  published  by 
D.  Appleton-Century  Company. 


PRACTICAL  DARKROOM  TESTS  PROVE 


HALOBROME 


Ideal  Projection  Paper  for  Press  Enlargements 

Compare  Halobrome,  point  for  point,  with  any  other  projection  paper. 
We’re  certain  outstanding  quality  and  economy  features  of  Halobrome’s 
beautifully  balanced  emulsion  will  be  convincing  proof  of  superiority. 

CHECK  THE  9  SUPERIOR  FEATURES 

J.  Extra  Rich  Emulsion 

2.  Uniform  Contrast . . .  lot  to  lot 

3.  Uniform  Exposure  Speed  ...  /of  to  lot 
Uniform  Tone  Value,  in  all  contrasts 

3.  A  Fifth,  Softer  Contrast 
6.  50*^0  over  or  under  Exposure  Latitude 
45  Sec.  to  4  Min.  Development  limits 

8.  Forced  Development  Without  Fog 

9.  Confocf  Quality 


the  haloid  company  •  122  Haloid  St.  •  Rochester,  N.  Y. 

Scnsilizeri  Of  Quality  Photographic  Papers  Including  HALO  For  Contact  Prints 
OFFICES  IN  ALL  PRINCIPAL  CITIES 


HELP  WANTED 

Enthusiastic  reports  praise  Halobrome's 
outstanding  performance.  Nevertheless, 
we  ore  grateful  for  all  comments,  criticism 
and  suggestions  that  help  odaptour  prod¬ 
ucts  to  the  needs  of  Press  Photographers. 


Write  for  complete  information, 
prices  and  discounts  on  Halobrome. 


Atlantic  Refining 
Newspaper  Ads 

Philadelphia,  April  23 — A  new  phase 
of  an  extensive  newspaper  advertising 
campaign  on  the  part  of  the  Atlantic 
Refining  Company  broke  in  213  dailies 
on  April  18.  Full-page  1,500-line  and 
1,000-line  advertisements  announced 
the  results  of  a  road  test  on  Atlantic 
White  Flash  Plus  gasoline. 

This  phase  of  the  campaign  will 
end  on  May  13.  Four  insertions  are 
scheduled  for  each  newspaper  in  the 
list,  which  covers  the  Atlantic  Mar¬ 
keting  Area,  from  New  England  to 
Florida  and  as  far  west  as  Ohio. 

The  first  phase  of  the  company’s 
campaign,  which  marked  the  first 
newspaper  appropriations  in  several 
years,  broke  on  March  14.  This  phase 
of  the  drive  employed  eight-inch 
advertisements  in  the  form  of  news 
picture  announcements,  outlining  the 
progress  of  road  tests  being  made 
on  White  Flash  Plus,  under  ordinary 
driving  conditions  in  a  171-mile  course 
from  West  Palm  Beach,  Florida  to  a 
point  8  miles  north  of  Okachobee. 

Atlantic’s  advertising  is  handled  by 
N.  W.  Ayer  &  Son,  Inc.,  Philadelphia. 

BIBLE  READING  CONTEST 

More  than  7,000  persons  from  75 
communities  participated  in  a  Bible 
reading  contest  devised  by  Charles 
Driver,  assistant  State  editor  of  the 
Bloomington  (Ill.)  Daily  Pantagraph. 
Bible  references  with  questions  based 
on  each  day’s  reading  were  printed 
for  four  weeks  in  the  Pantagraph. 
Local  champions  met  in  Bloomington 
March  14  in  oral  competition  before 
an  audience  of  2,000.  The  final  con¬ 
test  was  on  a  true  and  false  basis. 

CLASSIFIED 

RATES 


"SITUATIONS  WAITED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Advertising-Promotion  Presentations 

Advertising-Promotion.  Salesmen  easily  in¬ 
crease  linaKe  using  my  VISUAL  pre¬ 
sentations  (proof  available).  Prepared 
for  specific  market.  Cost  moderate.  Free 
lance;  full-time.  Box  790,  Kditor  & 
I’ublishi-r, 


Circulation  Promotion 


Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO., 

Occidental  Building.  Indianapolis. _ 

See  our  ad  on  page  183  in  the  Tear  BookT 
Hudson  DePriest  &  Assotiates,  World’s 
Record  Circulation  Builders,  246  5th 
Ave.,  N.  Y.  C. 


Miscailaneous 


Have  you  received  the  new  manual  on 
Laurel  Process?  Let  us  send  you  one. 
Describes  economical  way  to  reproduce 
attractive  illustrated  promotional  mate¬ 
rial.  500  (8t/<.xll)  copies  $2.63;  add’l 
lOO’s  22c.  (Quantity  runs  lower.  Any 
size.  In  Metropolitan  N.  Y.  request 
Representative.  WAlker  5-0526.  Laurel 
Process,  480  Canal  St.,  N.  Y.  C. 


Newspaper  Evaluation 


This  pamphlet  is  available  to  parties  inter¬ 
ested  in  purchase,  sale  or  appraisal. 
Write  for  copy.  The  Newspaper  Appraisal 
Corporation,  Brokers  and  Appraisers. 
Times  Building,  Times  Square,  New  York 
City. 


Newspapers  For  Sale 


For  Sale — We  have  14  small  dailies  grossing 
from  $22,000  to  $37,500  that  can  be 
bought  for  an  amount  equal  the  gross 
with  a  cash  payment  running  from  $10,- 
000  to  $13,000  each.  Murray  E.  Hill 
&  Associates,  Newspaper  Brokers,  Nash¬ 
ville,  Tennessee. 


Newspaper  Brokers 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references, 
LEN  FEIGHNER  AGENCY,  Nashville,  Mich. 


FOE  THIRTT  YEARS 

this  firm  has  been  an  important  factor 
in  many  of  the  larger  transactions  in¬ 
volving  sales  and  mergers  of  newspaper 
properties  throughout  the  U.  8. — an  ex¬ 
perience  invaluable  for  your  protection. 

HABWXIiL  &  FELL 
Birmingham  Alabama 


Daily  newspapers  bought,  sold,  appraised. 
Confidential  action. 

NEWSPAPER  APPRAISAL  CORP’N 
Times  Building  New  York 


Help  Wanted 


Advertising  Solicitor  or  combination  ad¬ 
vertising-newsman.  Experienced  weekly 
field  near  New  York.  Small  salary — 
oiiportiinity  for  future.  Write  full  quali¬ 
fications.  Box  744,  Editor  &  Publisher. 


Classified  Phone  Room  Supervisor 

0|)eiiing  for  energetic,  aggressive  super¬ 
visor  with  experience.  Give  eompletu 
personal  details  and  age,  experience, 
and  record  as  supervisor.  Prefer  one 
who  has  worked  on  other  than  first  paper. 
Box  745,  Editor  k  Publisher. 


Salesmen  contacting  daily  papers  sell  syn- 
dicated  daily  feature,  side  line.  Liberal 
commission,  territory.  References  required. 
Box  562,  Editor  &  Publisher. 


Wanted:  Editor  for  five  Juvenile  magazinesi. 
1,000,000  circulation,  Chicago.  Must  hav«> 
circulation  and  editorial  management  ex¬ 
perience,  not  necessarily  Juvenile.  Pro¬ 
testant,  Gentile.  Application  by  letter 
only,  describing  experience  and  plans  for 
future  in  publishing  field.  Market  Re¬ 
search  Corporation  of  America,  444  Madi¬ 
son  Avenue,  New  York  City,  N.  T. 


Young  man  with  car  as  distributor  ot 
an  international  magazine.  Several  good 
territories  open.  Big  money,  steady  em 
ployment.  Write  today,  aonding  foil 
information  and  late  photo.  Box  766. 
Editor  &  Publisher. 


Situations  Wantad 
Adutinutrativ* 

Accountant,  unusually  skilled  ia  aewapapetr 
work,  small  and  large  cities.  Former 
A.  B.  0.  auditor.  Capable  installing  com¬ 
plete  system.  Box  612,  Editor  ts  Pub¬ 
lisher. 


Cost  Accountant — Twenty  years  with  largo 
printing  plant  handling  all  statementa 
regarding  commissions,  imyrolls,  costs, 
etc.  Familiar  with  estimating,  production 
and  office  management.  College  education. 
Christian.  Box  723,  Editor  4  Publisher. 


E’ront  office  man,  editorial  or  basiness,  pre¬ 
fers  Middle  Atlantic  county-seat  paper. 
Former  publisher,  long  advertising  ex¬ 
perience,  responsible,  educated,  married. 
May  invest.  Reply  Box  738,  Editor  & 
Publisher. 


Gassified  columns  continuod  oa  ii«xt  twa  pggt* 
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EDITOR  &  PUBLISHER 


Situations  Wanted 
Administrative  (Cont’d) 


Situations  Wanted 
Advertisinc  (Cont’d) 


Situations  Wanted 
Editorial  (Cont’d) 


Situations  Wanted 
Editorial  (Cont’d) 


Manager  Weekly  grossing  $1,200.00  monthly 
for  absent  owners  has  good  reasons  for 
seeking  change.  Graduate  Oberlin  col¬ 
lege.  Cass  Technical  Printing  school,  age 
33.  married,  one  child,  12  years’  experi¬ 
ence  in  newspaper  business.  Available 
on  short  notice.  Hotter  than  average  in 
editorial  or  advertising.  Coinjtetent  in 
back  shop.  John  Gore,  Washtenaw 
Post-Tribune,  Ann  Arbor,  Michigan. 

$15,000  increase  three  years  town  six  thou¬ 
sand.  Competent,  capable  executive. 
Knows  small  and  medium-size  field.  Ad¬ 
vertising,  General  or  Assistant  to  Pub¬ 
lisher.  Record  available  through  E  &  P 
Personnel  Service  or  reply  direct  to  Box 
727,  Editor  &  Publisher. 


Situations  Wanted 

Advertitinf 

Advertising-Business-Promotlon  —  Unusual 
background  all  around  large  and  small 
city  experience — manager — personal  pro¬ 
ducer — temporarily  engaged  N.  Y.  area — 
Record  available  E&P  Personnel  Service 
— Interview  A.N.P.A  convention.  Box 
605,  Editor  &  Publisher. _ 

Advertising  Executive  with  a  business  bead, 
clean-cut  handler  of  men,  experienced. 
Display,  National,  Classified,  large  and 
small  dailies.  Good  record.  Box  676, 
Editor  &  Publisher. _ 

Advertising  Manager — Several  years  adver¬ 
tising  director  large  property  city  300,000. 
Avt  ilable  because  consolidation.  Char¬ 
acter.  leadership,  sales  ability  and  de¬ 
monstrated  results  will  stand  thorough 
investigation.  Size  city  no  obstacle  if 
real  opportunity  presented.  Box  748, 
Editor  &  Publisher. _ 

Advertising  Manager,  solicitor,  handler  of 
men.  Eighteen  years*  experience  in  dis¬ 
play,  national,  classified — large  and  small 
dailies.  Good  record.  Seeking  opportu- 
nity.  Box  592.  Editor  &  Publisher. 

Advertising  manager,  33,  single.  5  years 
present  job;  plus  5  years  selling.  Uni¬ 
versity  graduate.  Want  better  oppor¬ 
tunity  sales,  copy  nr  executive  capacity. 
Box  645,  Editor  i  Pn  blisher. _ 

Advertising  National — 12  years’  experience, 
two  Metropolitan  papers,  retail  and  na¬ 
tional,  37  years  of  age,  single,  college 
education  —  best  reference.  Now  em- 
ployed.  Box  754,  Editor  &  Publisher. 

Advertising  Salesman-Manager,  Publisher’s 
Assistant.  Interested  in  daily  with  op¬ 
portunity  to  invest.  Arrange  interview 
at  ANPA  through  7  &  P  Personnel  Service 
or  reply  Box  669,  Editor  &  Publisher. 

Advertising  Salesman,  28,  “tops”  in  lay¬ 
out,  idea,  promotion,  selling.  Four  years 
present  daily  35,000  A.B.C.  Seeking 
larger  field  and  opportunity.  Box  624, 
Editor  &  Publisher. _ 

Advertising  Solicitor,  New  York  Metropoli¬ 
tan  experience;  contract  seller;  execu¬ 
tive  possibilities;  locate  anywhere.  38, 
American,  single,  conversant,  clean-cut 
and  steady  plugger.  Box  728,  Editor  & 
Publisher. _ 

AGGRESSIVE  ADVER’HSING  SALESMAN, 
comprehensive  background  16  years’  ex¬ 
perience  “second”  papers — classified  and 
display — wants  opportunity  anywhere  as 
staff  man  or  department  manager;  last 
spot  ten  years  local  staff  Eastern  Metro¬ 
politan  evening  daily  lately  suspended; 
temporarily  engaged  traveling;  Gentile, 
35,  married;  personable,  top-notch  refer¬ 
ences;  rigid  investigation  invited.  Box 
780,  Editor  Ic  Publisher. 

Ambltloas  advertising  man,  married,  28. 
Six  years'  newspaper  experience  in  sell¬ 
ing,  layont,  copy.  University  graduate 
Want  permanent  position  with  agency  or 
advertising  department  of  large  company 
or  trade  journal  offering  advancement 
opportunity.  Compelled  to  leave  midwest 
because  of  summer  asthma.  Prefer  Paci¬ 
fic  northwest,  seacoast  town  or  Great 
Lakes  region.  Very  satisfactory  and  suc¬ 
cessful  in  present  position.  Can  furnish 
letters  of  highest  recommendation  from 
present  publisher-employer.  Box  627, 
Editor  A  Publisher. _ 

Copywriter,  experienced  sales  promotion 
booklets,  articles,  house  magazine.  Best 
background  in  petroleum  business,  ex¬ 
position,  travel,  decorative  arts.  Woman, 
34.  Metropolitan  area.  Box  763,  Editor 
&  Publisher. 


Do  you  need  a  man  who  can  sell  advertis¬ 
ing!  Ad-man  with  9  years’  newspaper 
experience,  layout,  copy,  soliciting.  Age 
36,  single,  college  education.  Employed, 
oesire  change.  Box  709,  Editor  &  Pub- 
lisher. _ 


Experienced  real  estate  advertising  sales¬ 
man-manager.  Can  organize  complete 
department.  Good  following.  Box  635, 
Editor  &  Publisher. 


Local  or  National  advertising  manager.  Six¬ 
teen  years’  experience.  Excellent  record. 
Can  leave  on  short  notice.  Reply  Box 
654,  Editor  &  Publisher. _ 

MR.  PUBLISHER 

Have  you  a  reason  for  a  Special  Edition 
or  Feature  Paget  49  Editions  without 
a  failure.  Clean  selling  make  collections 
100%.  Newspaper  and  bank  references. 
Extra  linage — extra  dollars.  Box  615, 
Editor  &  Publisher. 


Research — Statistical:  A  wide  knowledge  of 
newspaper  operation:  selling  of  retail, 
general  and  classified  advertising,  plus 
an  understanding  of  market  data  and  its 
practical  application,  permits  me  to  make 
effective,  factual  sales  briefs  for  indivi¬ 
dual  accounts,  build  competitive  data  for 
staff  and  promotional  use,  usable  mar¬ 
ket  studies  for  the  national  field  and 
analyses  of  interior,  departmental  opera¬ 
tions  for  management  controls.  Can  or¬ 
ganize  as  well  as  direct  department.  Em¬ 
ployed  but  seek  better  opportunity.  Salary 
$6,000  year  start  if  chance  for  more 
with  proof  of  worth.  For  proof  of  ability, 
personal  data.  etc.  Address  Box  722, 
_ Editor  &  Publisher. _ 

Seeking  a  Competent  Adman?  Executive 
ability.  Consult  Editor  &  Publisher  Per¬ 
sonnel  Service  or  address  Box  629,  Edi- 

tor  &  Publisher. _ 

Seventeen  years  manager  various  advertis¬ 
ing  departments  New  York  daily;  also, 
tw-o  years  national  advertising  manager 
same  newspaper.  Qualified  to  handle  any 
sales  position  in  advertising  field.  Box 

785.  Editor  &  Publisher. _ 

Wanted — By  man,  30,  married,  a  job  as 
display  solicitor  or  classified  manager. 
Morning-evening  and  combination  ex¬ 
perience.  References.  Write  Box  609, 
Editor  &  Publisher. 


Situations  Wanted 

Circulation 


Aggressive  Circulation  Manager,  14  years' 
experience  large  and  small  dailies  seeks 
connection.  Economical  maintenance,  spe¬ 
cializing  in  building  organization,  increas¬ 
ing  circulation  and  collecting.  Available 
for  interview  New  York  Convention  or 
record  through  E.  &  P.  Personnel  Serv¬ 
ice.  Write  or  wire  Box  611,  Editor  & 

Publisher. _ _ 

Branch  Manager  or  Supervisor  in  Horae 
Delivery  Department.  Young  man,  six 
years  with  Eastern  Metropolitan  news¬ 
papers;  good  record  of  increased  circu- 
lation.  Box  789,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

Reared  in  Newspaper  Circulation  atmo¬ 
sphere.  Working  career  engaged  in 
Southern  Newspaper  circulation  work. 
Age  41.  married.  Ten  years’  successful 
rirciilation  Manager,  Evening  and  Sun¬ 
day  of  4  0.000.  Now  securely  employed, 
but  for  most  logical  reason  on  a  small 
paper.  Becks  contacts  leading  to  con¬ 
nection  with  larger  newspaper  and  field. 
References  —  present  and  all  former 
Publishers — Employers — will  stand  the 
closest  investigation.  Available  in  New 
York  for  interview  during  week  of  ANPA 
Convention  or  reply  direct  to  Box  755, 
Editor  &  Publisher. _ 

Circulation  manager  of  proven  ability,  25 
years’  circulation  and  promotion  experi¬ 
ence,  seeks  change;  familiar  with  all 
forms  of  operation;  will  gear  self  to  ag¬ 
gressive  or  conservative  policy  as  situa¬ 
tion  warrants;  prefers  East,  but  will  go 
anywhere.  Box  594,  Editor  &  Publisher. 

I  am  looking  for  a  Job  as  Circulation  Man¬ 
ager  or  Assistant  to  Business  Manager. 
Twenty  years’  experience  Systematizer — 
Cost  —  Research  —  Statistics.  Graduate 
Bentley  School  of  Accounting,  Boston, 
Mass.  Exempt  from  any  Military  Serv¬ 
ice.  Box  753,  Editor  &  Publisher. 

Northwestern  graduate  now  editing  weekly 
has  tested  plan  for  building  reader-inter¬ 
est,  circulation  for  publisher  of  weekly, 
small  daily.  Experienced  editor-repor- 
ter-photographer.  Increased  circulation, 
doubled  linage  on  present  job.  Write 
for  details.  Box  678,  Editor  &  Pub¬ 
lisher. 


Successful  sales  records  in  daily  and  weekly 
circulation.  Age  24.  Married.  Respon¬ 
sible.  Box  590,  Editor  &  Publisher. 


Situations  Wanted 

Editorial 


A  Sunday,  city  editor,  reporter  Midwest 
dailies;  European  war  writer.  Reason¬ 
able.  Record  available  through  E.  &  P. 
Personnel  Service,  or  reply  direct  to  Box 
642,  Editor  &  Publisher. 


A  Writing  Fiend,  M.A.  degree,  wants  action 
24  hours  daily  under  hard-boiled  city 
editor.  Box  713,  Editor  &  Publisher. 


All-around  newspaperman,  36,  wants  job  as 
editorial  writer,  features,  departmental  or 
Sunday  section  editor.  Box  608,  Editor 
&  Publisher. 


All-’Bound  Reporter,  2L  now  employed, 
desires  change.  Go  anywhere.  Three 
years’  experience  with  both  dailies  and 
weeklies.  Sober,  reliable.  References 
unexcelled.  Box  543,  Editor  &  Publisher. 


Ambitious,  capable  writer,  22,  seeks  start 
reporting,  editing,  or  rewriting.  Univer¬ 
sity  graduate,  political  science.  Experi¬ 
ence.  Box  716,  Editor  &  Publisher. 


Another  Cub  Reporter,  23.  Columbia  gradu¬ 
ate.  Weekly,  radio  experience.  No  ties. 
Box  788,  Editor  &  Publisher. 


ANPA’ers  seeking  nc usual  creative  ability 
in  the  photographic  field  should  inter¬ 
view  this  man.  Seven  years'  Metropoli¬ 
tan  small  dailies  experience.  Dark-room 
expert,  complete  equipment,  car.  Re¬ 
liable.  27.  Anywhere.  Write  or  call 
Box  553,  Editor  &  Publisher. 


Assistant  Editor,  44,  University  Journal¬ 
ism  Graduate.  Capable  assuming  editing 
and  advertising  responsibilities  small 
daily  or  weekly  anywhere  permanent  con¬ 
nection  afforded.  Box  655,  Editor  &  Pub- 
lisher. _ 

Available  for  interviews  at  publishers'  con¬ 
vention.  Asst,  sports  editor,  deskman, 
26.  Now  employed.  Seven  years  all 
sports  eastern  daily.  College  sports  spe¬ 
cialist.  Box  604,  Editor  &  Publisher. 


BACKGROUND  THAT  COUNTS 
Twelve  years’  experience  as  Editor,  Euro¬ 
pean  Correspondent,  Reporter,  Column¬ 
ist  and  Feature  Writer.  New  York  City 
and  out-of-town  new^apers.  Age  38. 
Rewrite,  make-up.  Go  anywhere  for 
worthwhile  position  and  salary.  Avail¬ 
able  for  interview  at  ANPA  Convention. 
Box  539,  Editor  &  Publisher. 


Capable  editor,  forceful  writer,  seeks  per¬ 
manent  connection.  Mature;  married; 
good  speaker  and  mixer.  Sober  and  re¬ 
liable.  Best  references.  Box  668,  Edi- 
tor  &  Publisher. _ 

Cartoonist — creative  ideas,  humor,  human 
interest.  Newspaper,  magazine  experi¬ 
ence.  Good  caricaturist.  Consider  free¬ 
lance  job.  Box  598,  Editor  &  Publisher. 


Cartoonist  —  Hlustrator,  age  21.  Four 
years’  experience  sports,  strip,  political 
and  topical  cartoons.  Box  646,  Editor 
&  Publisher. _ 

College  graduate,  22,  experienced  in  re¬ 
porting,  copy-reading,  rewrite,  desires 
position  on  newspaper.  Ambitious  and 
willing  to  travel.  Record  available  through 
E&P  Personnel  Service  or  reply  direct 
to  Box  564,  Editor  &  Publisher. 


Copy,  city,  wire  desk  man,  long  in  $50-$60 
bracket,  will  sacrifice  for  quick  change. 
Fourteen  years  present  place.  Go  any¬ 
where.  Box  767,  Editor  &  Publisher. 


Cub  Reporter,  Columbia  graduate.  Three 
languages,  expert  typist;  can  produce  im¬ 
mediately.  Go  anywhere.  Box  599, 
Editor  &  Publisher. _ 

Desk,  editorials,  reviews;  proofreading 
(Union).  39;  Medill  ’25.  Radio  ex¬ 
perience.  New  York  City  interview.  Box 
731,  Editor  &  Publisher,  or  inquire  E&P 
Personnel  Service. _ 

Desk  man-reporter — 6  years'  experience 
small  dailies.  Employed.  Seeking  better 
future.  Middle  West  preferred.  Box 
626,  Editor  &  Publisher. _ 

Desk-Rewrite  man.  College  and  School  of 
Journalism  graduate  with  years'  experi¬ 
ence  as  reporter,  county  editor  and 
sports.  Desire  job  on  medium-sized 
daily,  anywhere.  Box  764,  Editor  & 
Publisher. _ 

Editor,  editorial  writer,  news  executive, 
publisher’s  Man  Friday,  small-town  na¬ 
tive,  wishes  to  forsake  New  York  position 
for  smaller  city  hard  job  overcoming 
reader  apathy  and  beating  competition. 
Abstainer,  40,  with  20  years  diversified 
training  all  sizes  of  papers.  Brilliant  edi¬ 
torial  writer;  skilled  in  Metropolitan  news 
getting,  writing  and  handling  technique; 
familiar  with  all  publishing  phases  in¬ 
cluding  advertising,  promotion,  mechanic¬ 
al,  business  office.  Available  interview 
visiting  publisher  here  immediately;  de¬ 
tailed  letter  to  others.  Salary  subordinate 
to  absorbing  build-up  job.  Editor,  Room 
99,  112  Park  Avenue.  New  York,  N.  Y. 
(Telephone  MUrray  Hill  3-3965  day  or 
evening). 


If  Looking  For 

A  JOB 


kin  *n»  *1  Thess  nelds; 

Advertising 

CIreuIttion 

Editorial  Piffillelty 

UtiHzs  Theta  Servteae 
1.  Draft  a  four  time  ad  lettw  forth 
qualifications  and  send  H  to  ue  nito 
payment.  (Count  five  words  to  the 
fine;  40c  per  line,  per  iimie).  For  a 
month,  your  menage  wm  reaen  pro¬ 
spective  employers.  Many  have 
been  placed  directly  m  this  manner. 

$.  Fill  out  completely  the  Personnel  ap¬ 
plication  that  wiU  be  sent  you  upon 
i^ptofad.  ThiswOlbe  kertmour 
files  for  six  months.  It  wiU  make  yoim 
reoonl  avaUaUe  to  the  puUishen  and 
executives  calling  upon  us  constantly 
fw  ainploy®***  xour  eonfidcDce 

S.  ^S^act  now  to  catch  our  deadhna  ' 
of  Mt  Thursday. 

PERSONNEL  SERVICE 

EMItor  &  Pabllaher 
1700  Times  Bldg. 

’nmes  8q.  ®* 


Research  Editor,  city  and  financial  nevi 
reporter,  recent  compiler  Latin-Ameriesn 
Bonded  Dollar  Debt  Survey  highly  com¬ 
mended  government,  banking,  collegiate 
circles,  excellent  public  relations  and 
legislative  background,  secretary  N«»- 
England  railroad  bondholders’  commit¬ 
tee  1918-19,  again  1931-32,  news  corres¬ 
pondent  Europe,  North  Africa  three,  South 
America  two  years ;  thoroughly  conver¬ 
sant  Spanish  language,  available  fur  staff 
opening  news  or  trade  paper  or  business 
organization,  or  for  representation  New 
York  or  Washington.  McGraw-Hill  experi¬ 
ence.  Address  H.  A.  H.,  Boston  News  Bu¬ 
reau,  Boston,  Massachusetts. 

SEASONED,”  BUT  NOT  AGED 
Editor,  37.  Background:  Ten  years  Metro¬ 
politan  newspapers  plus  broad  writing, 
publishing  experience.  Box  649,  Editor 

&  Publisher. _ 

Editor-W riter,  35,  extensive  all-around  ex- 
perience;  news,  features,  editorials,  copy 
desk,  makeup;  six  years’  managing  rti- 
tor  daily  Metropolitan  area.  Box  559 

Ed itor  &  Publisher. _ ' 

Editorial  Secretary.  Capable  all-around 
editor’s  assistant.  Also,  expert  stenogra¬ 
pher.  Box  652,  Editor  &  Publisher. 
Experience  CountsI  Sixteen  years  city, 
country  reporter,  editor;  features,  edi¬ 
torials.  Moderate  salary.  Healthy, 
energetic.  Box  750,  Editor  &  Publisher. 
Experienced  Editor-Reporter,  26,  2  Vh  yrs.  on 
weeklies.  Columbia  Graduate  ^hool  of 
Journalism.  Seek  position  small  daily, 
N.  Y.  C.  and  vicinity.  Box  602,  Editor 

&  Publisher. _ _ 

Experienced  reporter  and  deskman,  36,  now 
employed,  seeks  new  position,  preferably 
in  New  England  area.  Box  641,  Editor 

&  Publisher. _ 

Experienced  Young  Reporter,  28.  Collego 
graduate.  Three  years  on  daily,  weekly, 
and  radio.  Rewrites,  beads,  proofi; 
some  makeup.  Go  anywhere.  Box  708, 

Editor  &  Publisher. _ 

Feature  writer,  woman  reporter,  publicity, 
excellent  experience  on  daily,  weekly  pa¬ 
pers.  Go  anywhere,  salary  secondary.  Boi 

672,  Editor  &  Publisher. _ 

Foreign  Editor,  Correspondent.  World¬ 
wide  background.  Ten  languages,  fea¬ 
tures,  research.  Box  639,  Editor  k 

Publisher. _ 

Journalism  Graduate;  daily,  publicity, 
printing  experience;  age  26;  available 
for  interview  ANPA  Convention.  Box 

595,  Editor  &  Publisher. _ 

Magazine  editor,  feature  writer,  newspaper 
experience.  Good  at  dramatizing  indus¬ 
try  and  business,  travel,  decorative  arts. 
Write  advertising  copy.  Woman,  age  34. 
Metropolitan  area.  Box  761,  Editor  4 
Publisher. 


4  Classified  Ads  with 
punch 

spice  and  humor 
complete  details 
Season  well  in  E.  A  P. 

Serve  to  hungry  publishers, 
employers. 

John  Paxton  followed  the 
above  recipe  in  every  detail  and 
he  is  proud  of  his  cooking — a 
publicity  job  with  Herbert  H. 
Foster  &  Associates  of  New 
York  City. 

The  classified  columns  of 
Editor  &  Publisher  are  read 
every  week  by  the  men  who 
hire  in  advertising  agency,  na¬ 
tional  advertiser,  newspaper, 
magazine,  trade  paper,  public¬ 
ity  bureau,  radio,  and  many 
other  firms  in  allied  fields. 

Classified  Department 

Editor  &  Publisher 

Times  Building  New  York,  N.  Y. 


YOUTH,  AMBITION,  ABILITY 
All  three  iu  one 
for 

the  publisher 
who  appreciates 

Managing  editor  of  small-town 
daily  offers  services  as  editorial 
writer  or  reporter  to  newspaper 
in  city  of  from  30,000  to  50,000 
population. 

Box  700 _ Editor  &  Publisher 


Women’s  page,  beauty,  numerology,  special 
features,  radio  page.  Fifteen  years’ 
writing  experience.  Available  ANPA. 
Box  591,  Editor  &  Publisher. 


Shop  at—  THE  EQUIPMENT  MART  —And  Save 


New  Eqaipment  and  Sapplies  —  Used  Maclunery  Bargains  | 


Vsnaging  Editor  college  daily  four  years 
reporting  editorial  advertising.  Box  620, 
Editor  &  Publisher. _ 


■ -  Composing  Room  Equipment  For  Sole  Mechanical  i 

MR.  PUBLISHER!  - 1 _ _ _ _ _ 

Tonne  man  excentional  character  and  writ-  Linotypes,  Intertypes  from  practical  ’ 

in/  ^bflitv  seeL  nermanent  machinists.  Unequalled  values.  Large  Liquidation  Sale 

i™*.ii  aiiil’  stock;  all  models  on  hand  for  quick  turn- 

able'  sober^  w^"h  a  deep  sense'of  K^pon-  ^^eothing  for  the  composing  XpVSPAPER  EXECUTIVES  ATTENDING 

'•oom.  Linotype  Maintenance  Co.,  237  ANPA  CONVENT'^'-  '  - "" 

?e^';ei;ces  ’ t  “o^'  me^S  Lafayette  St.,  N^Y. . . 

your  convention  dazel  Box  628,  Editor  Guaranteed  Rebuilt  Linotypes  &  Intertypes  LIST. 


Mechanical  Equipment  For  Sale 


Liquidation  Sale 


room.  Linotype  Maintenance  Co.,  237  ANPA  CONVENTION  WILL  PROFIT  BY 
Lafayette  St.,  N.  Y.  VIEWING  THIS  EQUIPMENT  write 

_ _  --  L  T_;~  _ _ ..I  VnVV"  EHR  T  lUT 


Hewsman,  26,  8  years’  varied  high-caliber  Toung  man,  six  years  in  publicity  and  radio. 


See  HOOD-FALCO  CORP.  First 


news  experience  editing,  rewrite,  cables. 
Box  644,  Editor  &  Publisher. 


HIgbt  Editor,  8,500  circulation  dai^,  wants 
day-time  job.  $50  minimum.  Box  593, 
c/o  Personnel  Service,  Editor  &  Publisher. 


wants  position  on  weekly  with  chance  to  225  Varick  Street _ New  York,  N.  Y. 

acquire  ownership.  Box  548,  Editor  A  LINOTYPES — INTERTYPES — LUDLOWS 
Pnhlisher,  Craftsmen,  307  Atlantic  Ave.,  Boston 


Outdoors  Department  Editor  and  Columnist 
— a  nation-wide  authoritative  expert 
Fishing,  Hunting,  Camping,  Dogs.  Field 
trials.  Where  to  go.  Box  619,  Editor 
&  Publisher. 


Pnhlisher,  Craftsmen,  307  Atlantic  Ave.,  Boston 

Llnotypc  Machines  are  rebuilt  much  more 
Young  Yale  graduate  seeks  career.  Minor  oconomically  thru  our  specialized  service. 

Editnr  &  Modernization  possible  only  thru  STAR 
Salary  incidental.  Box  667,  Editor  &  narts  Ask  for  details,  l.ino- 


Situations  Wanted 
Mechanical 


Photographer  . 


Ist  Award  1939  Inland 


oconomically  thru  our  specialized  service. 
Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Lino¬ 
type  Parts  Company,  203  Lafayette  St., 

New  York  City. _ _ 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street  New  York  City 


Daily  Press  Association  Contest.  Five  Compositor  —  Tired  loafing!  Need  job.  t TnHinnr  Qond  fnr 

rears  new.  publicity,  commercial  experi-  Can  t  eat  if  don  t  work.  Young.  Union.  Matrices,  Linotype  and  LuiUow.  Send  for 


years  new,  publicity,  commercial  experi¬ 
ence;  some  reporting.  Own  complete 
equipment.  Box  715,  Editor  &  Publisher. 


Go  anywhere.  Write:  Andrew  Simzack, 
36  Oakland  St.,  Trenton,  New  Jersey. 


catalog.  Per  font  $40  f.o.b.  Evening  Star 
Newspaper  Co.,  Room  223,  Washington, 
n.  C. 


PUBLISHERS 


IP  YOU  HAVE  A  HARD 
JOB  I’D  LIKE  IT 


Give  your  managing  editor  a  fair  chance 

on  war,  election  news.  Assistant  with  Twenty-five  years  spent  in  newspaper  work 


youthful  vigor,  original  ideas  can  turn 
trick.  Widely  known  feature  editor  of 
big  paper  ready  for  executive  job.  Write 
Box  765,  Editor  &  Publisher. 


Badio  newsman,  reporter,  librarian,  editorial 
writer,  8  years’  experience,  37,  married. 
Available  interview  ANPA  Convention. 
Box  606.  Editor  &  Publisher. 


BtUable  young  reporter,  experienced  on 
Texas  daily,  weekly,  available.  Pat  Perry, 
Inks  Dam,  Burnet,  Texas. 


— twenty  as  an  executive.  Want  employ¬ 
ment  as  mechanical  superintendent,  plant 
superintendent  or  composing  room  fore¬ 
man  on  a  newspaper  that  needs  a  thor¬ 
oughly  experienced  man  to  handle  me¬ 
chanical  details.  Over  ten  years  as  su¬ 
perintendent  last  position.  Handle  help 
economically  and  efficiently  without  fric¬ 
tion.  Have  worked  on  large  and  small 
papers  producing  from  one  to  six  or  more 
editions  daily.  Can  arrange  for  an  inter¬ 
view  at  ANPA  Convention.  Go  anywhere. 
References.  Box  680.  Editor  &  Publisher. 


Model  eSM  42-Plca  Intertype,  serial  num¬ 
ber  over  10.000.  Also,  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses.  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE,  &  WALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  T. 


MILLER  SAW-TRIMMERS 

Standard  of  the  world  for  over  35  years 

Information  on  request 


One  of  New  Y'ork’s  largest  printing 
plants  IS  withdrawing  from  the  commer¬ 
cial  and  job  printing  field,  making  avail¬ 
able  the  following  equipment  now  being 
sold  at  private  sale,  entire  building  37-41 
Chambers  St.,  New  York  City: 

18  Model  8  linotypes,  all  3-magaziiie 
machines  with  Margach  feeders. 

254  fonts  of  linotype  matrices. 

28  extra  magazines. 

35  single  and  two-color  Miehle  cylin¬ 
ders  hand  fed  and  automatic. 

6  Style  B  Kellys. 

2  No.  2  Kellys. 

6  Seybold  paper  cutters  from  40  to  65 
inches. 

Large  Monotype  department  consisting 
of  casters,  keyboards,  material  makers, 
mold.s,  about  1,000  fonts  composition  and 
display  mats,  latest  faces. 

Dexter.  Cleveland,  Brown  and  Cham¬ 
bers  folding  machines,  all  sizes,  hand  fed 
and  automatic. 

Gold  stamping  outfit. 

65  type  cabinets. 

12  iron  top  imposing  tables. 

5  ruling  machines. 

PAYNE  &  WALSH  CORP’N 
82  Beekman  St. _ _  New  York  City 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units,  John  Thompson 
presses.  Linotypes.  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE.  Inc.,  30  West 
24th  Street,  New  York  City. 


VERSATILE 


Lino.  Machinist  seeks  change.  Good  opera-  MILLER  PRINTING  MUCHINERY  CO.,  PITTSBURGH,  PA.  — 

tor.  Experienced,  capable,  competent:  Job  and  Newspaper  Plant  in  Middle-West _ 

Union.  East  preferred.  Box  714,  Editor  i  - - wti-B^Melt  twlceO  ,  ^oss  Comet  Press  and  Accessories  — 

&  Publisher.  _ ^ Mon'^melL'  n^vouM^ilf  '"/heSd 


COMMERCIAL  &  NEWSPAPER  EQUIP 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Reporter  —  Editor  —  Photographer  &  Publisher. _ 

Box  657  ^"EdiUtr^&'^Publisher  Mecliablob*  m  ® 


Install  Monomelt,  put  yourself  ahead 


S-  Str^t.  IL  W^^Sgton,  D.  C. 


teporter,  resourceful,  24,  graduate  work 
Yale;  married;  Experience:  copy -desk 
jarge  daily,  newscasting,  unusual  record 
in  publicity  field ;  summer  or  permament. 
Box  603,  Editor  &  Publisher. 


mechanical  departments  Metropolitan 
daily,  now  employed,  desires  business 
administrative  post.  Black  and  white, 
color  and  gravure.  Technical  education, 
single,  age  33,  domestic  or  foreign.  Box 
724.  Editor  &  Publisher. 


preheated  metal  to  the  machines. 


creases  production,  cuts  cosi>,  reduces  Stereo  Unit  consisting  of  10- Ton  Kemp  Gas 
down  lime.  Provides  more  slugs  of  a  Heated  Pot,  2  Wood  Junior  Autoplates 


higher  quality.  Get  the  facts!  Write: 
Moiiomelt  Co.,  Dept.  5,  Minneapolis, 
Minne.'>ota. 


Reporter  with  metropolitan  desk,  picture.  Mechanical  superintendent  or  composing  wanted — Fonts,  molds,  magazines,  motors. 


best  experience,  wants  job  on  weekly, 
email  daily.  Object:  ownership.  Age  25 — 
|0  anywhere.  Box  671,  Editor  &  Pub- 
liiher. 


Reporter,  24,  B.A.,  produce  iipmediately — 
laywhere.  Publicity  experience,  news¬ 
paper  references.  Available  ANPA  Con¬ 
vention.  Academy  2-3393  or  Box  600, 
Editor  &  Publisher, 


room  foreman  wants  work  on  a  hard  to 
fill  job.  Over  twenty  years  executive 
experience  large  and  small  papers.  Go 
anywhere.  References.  Box  675,  Editor 
&  Publisher. 


escapements,  magazine  cradles  and  other 
Linotype  and  Iiitertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda,  Penna. 


lieated  lot,  2  Wood  Junior  Autoplates, 
Carburetors  and  all  auxiliary  equipment. 
Also  Wood  Autoshaver.  All  in  perfect 
condition.  Priced  for  immediate  sale 
Equipment  located  in  BiilTalo,  N.  Y  Ad¬ 
dress  inquiries  to  M.  Tauber  &  Co.,  411 
So.  Market  St..  Chicago.  Illinois. 


®*eSfnce®"‘’Know7  s^Xg  equipment.  * ■GivrdeUiir.^'‘p.''T 

lj;8  cX  process  worker  "n  *  ..38  U".  wijh  /wo  .  ‘p^e-high  chases  and  Box  362,  Indianapolis.  Indiana. 

all  branches.  Record  available  at  E  &  P  f'l"  ‘YPO  h'^h  metal  blocks  for  moulding  -  ^  ^ ; - 

Personnel  Service  or  reply  direct  to  Box  w»tor /■nnied  Twin  Cylinder  P9ny  Autoplate, 

702,  Editor  &  Publisher.  ^  O"**  no  Cylinder  for  A.C.  Give  size  of  printing 


experience.  Knows  typography,  styling  „  'ig ^ith  two  \..pe-high  chases  and 
and_  color  process.  Practica  worker  in  *_,38  ,  witn  t  o  yp  g  moulding 


Mechanical  Equipment  Wanted 

Press — Newspaper  Flat  Bed  or  Stereotype 
with  equipment.  Give  details  P  n 


with  equipment.  Give  details.  P.  O. 
Box  362,  Indianapolis,  Indiana. 


R9«rt«r,  25.  Now  York,  Pennsylvania  dail-  '^02,  Editor  &  Publisher. 

ns  experience.  Rewrite,  features,  edi-  ,,  a-  _  - _ 

totUls,  proof-reading.  College  graduate,  ^r.  ^bUsher.  Are  you  contemplating 
Good  references.  Renlv  Box  567.  Editor  making_  a  change  in  your  pressroom^  per- 


wruis,  proof-reading.  College  graduate. 
Good  references.  Reply  Box  567,  Editor 
a  Publisher,  or  communicate  with  E  &  P 
rtrsonnel  Service  for  details. 


luz,  PQUor  »  t-uoiisner. _  Compressor,  6  X  6"  $75.00. 

r.  Publisher.  Are  you  contemplating  Fifty-nine  Blue  Stereotype  Blan  ets  $ 
making  a  change  in  your  pressroom  per-  dozen.  bed  19  x  30"- 

sonneH  If  so.  you  can  contact  with  a  eithei 

enmnetent  oreasroom  sunerviaor.  Thor-  will  cast  shells  .105  to  .lo2  thick,  eitner 


cylinder  machine  built  for,  and  length 
of  printed  matter  in  column.  Must  be 
bargain.  Box  760,  Editor  &  Publisher 


Reporter:  27,  lazy,  inept.  Cover  minor 
■eetings  and  obituaries.  P.  S.  Alumnus, 
w  anywhere  East  of  New  York.  Box 
"i>8.  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


THE  NET  RESULT,  throughout 
country  of  these  and  other  ini 
ences,  has  been  the  limitation  of 
ligious  news  to 


This  is  our  week  to  be  humble.  A 
host  of  influential  members  of  our 
clientele  come  to  the  Waldorf-Astoria 
for  the  publishers’  meetings.  The 
eternal  cliche  of  one  editor  or  one 
publisher  to  another  editor  or  another 
publisher  echoes  in  our  ears  from 
Monday  to  Friday — “swell  job  you’re 
doing.’’  One  out  of  ten  approximates 
the  truth — “I  read  your  stuff  because 
it  makes  me  mad  as  hell:’’ 

We  like  that  kind  of  reader.  We 
found  one  at  a  party  on  Monday  eve¬ 
ning  and  worked  on  him  for  an  hour 
to  find  out  what  irked  him,  and  learned 
that  he  really  reads  this  page  and  re¬ 
membered  something  we  wrote  nearly 
four  years  ago.  That  had  stuck  in 
his  craw  ever  since,  and  he  has 
skipped  all  of  the  belligerent  and  semi¬ 
belligerent  stuff  that  has  since  ap¬ 
peared  to  catch  us  in  a  comer  with 
an  ancient  gripe.  We  liked  him  and 
his  argument,  but  this  particular  week, 
we’re  not  in  the  mood  to  nurture  any 
more  like  it.  So  a  piece  that  has  been 
crowding  the  desk  for  several  weeks 
gets  into  print.  We  introduce  Law¬ 
rence  C.  Martin,  managing  editor  of 
the  Denver  Post,  as  stand-in  and 
scapegoat  for  the  current  number.  The 
talk  was  recently  given  before  the 
University  of  Colorado  College  of 
Journalism. 

*  »  * 

LETT  US  SEIEK  the  shortest  distance 
between  two  points  by  conceding 
at  once  the  clear  implication  of  the 
subject,  “The  Place 
Religion  Journalism  in  Fos- 

tering  Religion  in  the 
Communit  y.”  It 
Community  seems  to  me  that 
subject  does  raise  the 
issue  of  obligation,  by  suggesting  that 
journalism  has  a  place  in  fostering 
religion.  If  any  challenges  that  point 
of  view,  I  reply  that  journalism,  un¬ 
der  the  responsibility  given  it  by  the 
guarantee  of  freedom  of  the  press, 
clearly  has  the  obligation  of  fostering 
whatever  contributes  to  the  stability 
and  security  of  the  form  of  society  in 
which  we  have  chosen  to  live,  and 
which  we  call  democracy. 

This  obligation  is  never  greater 
than  when  democracy  is  imperilled, 
as  it  now  is,  by  forces  both  external 
and  internal.  At  such  a  time  the 
obligations  of  all  who  obtain  bene¬ 
fits  under  the  freedom  of  our  way  of 
life  are  definitely  accented.  The 
American  newspaper  press  assuredly 
has  obtained  those  benefits;  it  is,  in 
fact,  the  product  of  them;  it  has  there¬ 
fore  the  most  compelling  reasons  to 
support  with  all  its  vigor  and  intelli¬ 
gence,  whatever  contributes  to  the 
perpetuation  of  its  own  liberties,  and 
all  related  liberties. 

Those  who  gave  form  to  our  society 
considered  freedom  of  speech,  of  the 
press,  and  of  conscience  of  equal  sig¬ 
nificance  in  the  protection  of  our 
rights  to  life,  liberty  and  the  pursuit 
of  happiness.  Insofar  as  we  subscribe 
to  their  convictions,  we  too,  there¬ 
fore,  must  put  religious  freedom  on  a 
plane  of  equal  importance  with  free¬ 
dom  of  speech  and  of  the  press.  And 
insofar  as  we  give  the  matter  thought 
at  all,  I  believe  that  as  a  people  we 
do  acknowledge  that  all  our  liberties 
stand  or  fall  together. 

It  makes  no  real  difference,  either 
that  our  jealousy  of  our  right  often 
operates  negatively;  I  mean,  that  we 
claim  the  choice  to  exercise  those 
rights  or  not  to  exercise  them;  that 
we  reserve  them,  like  money  in  a 
safety  deposit,  for  withdrawal  and  use 
at  our  whim  or  pleasure,  or  at  need. 


By  ARTHUR  ROBB 

I  MAINTAIN  that  religion  is  an  essen¬ 
tial  of  our  democracy  for  the  rea¬ 
son  that  it  is  today  the  one  remaining 

champion  of  the  sanc- 
Individiial  tity  and  integrity  of 
and  Personal  personaUty. 

.u  i  Stop  a  moment  and 
Attribute  ^bout  that. 

Throughout  the 
world,  the  effect  of  the  trends  in  gov¬ 
ernment  is  the  diminution  of  the  in¬ 
tegrity  of  personality,  the  merging 
of  the  individual  into  a  mass  con¬ 
sciousness  which,  in  the  totalitarian 
countries,  is  an  enforced  idolatry  of 
the  head  of  the  state.  That  is  why 
religion  among  those  enslaved  people 
is  either  forbidden  outright,  or  re¬ 
stricted  to  a  pagan  worship  of  human 
ideology.  Even  in  the  United  States 
we  have  approached  dangerously  near 
to  that  submergence  of  the  individual 
which,  carried  to  its  logical  end, 
means  the  destruction  of  what  men 
first  gained  through  Magna  Charta. 

Religion,  on  the  contrary,  is  of  it¬ 
self  an  individual  and  personal  rela¬ 
tion,  and  while  it  can  be  perverted 
into  mass  witch-dancing,  and  has  been 
many  times,  it  has  survived  to  this 
day  as  the  greatest  and  now  the  only 
means  by  which  man,  as  a  person,  can 
express  and  manifest  his  divinely  or¬ 
dained  freedom  of  spirit.  I  will  go 
further  than  that,  and  offer  your 
young  minds  this  thought:  That  reli¬ 
gion  is  the  only  remaining  hope  of 
the  preservation  on  earth  of  any  sub¬ 
stantial  degree  of  human  liberty.  I 
make  that  assertion  because  of  a  con¬ 
viction  which  many  thoughtful  men 
everywhere  share,  that  human  in¬ 
telligence  has  failed  to  evolve  a  satis¬ 
factory  formula  of  life  although  many 
forms  have  been  tried 
You  may  wish  here  to  remind  me 
that  the  Jewish  theocracy  failed  mis¬ 
erably  to  meet  the  assaults  of  pagans, 
from  the  Assyrians  to  the  Romans.  I 
reply  that  it  was,  historically,  a  theo¬ 
cracy  perverted  to  the  influences  of 
paganism  that  was  too  weak  to  beat 
off  the  barbarians. 

Or  you  may  challenge  the  soundness 
of  my  thesis  on  the  ground  that  such 
a  system  would  destroy  democracy 
by  uniting  church  and  state,  one  of 
the  very  evils  our  forefathers  fled. 
My  answer  to  that  is,  that  in  such  a 
society  as  I  am  discussing,  the  question 
of  the  relative  functions  of  church  and 
state  will  not  arise;  the  question  of 
enforced  worship  or  of  standardized 
worship  will  not  arise;  n:>r  will  any 
man  be  compelled  to  wors’iip  at  all. 
The  society  of  which  I  speak  will  con¬ 
tinue  to  regard  man’s  personality  as 
sacred,  and  his  relations  with  God  as 
his  own  affair;  but  it  will  acknowledge 
that  the  principles  of  religion,  since 
the  days  of  Abraham  and  before,  are 
the  essential  principles  of  human  well 
being. 


IF  YOU  THINK  me  visionary,  let  me 
quote  from  a  recent  article  by  Dor¬ 
othy  Thompson,  who  wrote  that  “in 
1940,  throughout  the 
What  Is  the  western  world,  there 
_  .  will  be  a  deepened 

"  ^  ®  interest  in  religion 
Newspapers?  and  much  specula¬ 
tion  on  the  idea  of  a 
Christian  society.”  And  Christopher 
Dawson,  a  Catholic  lay  writer,  whose 
vision  is  broad  and  whose  judgments 
are  liberal,  writing  recently  in  The 
Commonweal  said:  “The  feeling  of 
personal  insecurity  and  of  humani¬ 
tarian  concern  for  the  fate  of  other 
peoples  probably  explain  much  of 
the  renewed  interest  in  religion  and 


religious  solutions  that  is  one  of  the 
signs  of  the  times.” 

Karl  Barth,  a  noted  Swiss  Prot¬ 
estant,  has  written  a  small  but  power¬ 
ful  book  entitled  “The  Church  and 
the  Social  Problems  of  Our  Day,”  in 
which  he  warns  against  “an  easy  and 
cowardly  compromise  with  the  secu¬ 
larism  of  the  Nazis.” 

None  of  the  persons  quoted  belongs 
to  the  clergy  or  to  the  class  that  might 
be  called  professional  religionists. 

Now  if  there  is  logic  or  common 
sense  in  the  thesis  that  religion  is  a 
bulwark  of  our  liberties,  the  hope  of 
their  preservation,  is  it  not  clear  that 
the  press  has  an  obligation  to  foster 
religion  If  it  has  that  obligation  is  it 
living  up  to  it?  If  not,  why  not? 
And  finally  what  practical  means  can 
be  used  to  bring  about  a  relation  be¬ 
tween  religion  and  the  press  in  which 
journalism  will  foster  religion  in  the 
community? 

The  American  newspaper  press  has 
made  a  magnificent  record  of  fostering 
good  causes  by  bringing  them  to  pub¬ 
lic  attention,  engaging  public  interest 
in  them.  This  record  has  justified  the 
press  in  its  freedom,  and  has  re¬ 
deemed  us,  as  a  profession,  from  our 
many  sins.  Nor  is  it  possible  to  de¬ 
tract  much  from  the  splendor  of  the 
record  by  pointing  out  an  undenied 
truth,  that  just  about  as  many  editors 
have  been  on  the  wrong  side  as  on 
the  right  side  of  great  questions.  The 
virtue,  for  all  of  them,  lay  in  their 
opening  the  questions  to  public  dis¬ 
cussion,  illuminating  them  with  in¬ 
formation  and  opinion. 

As  to  the  failure  of  the  press  in  re¬ 
cent  times  to  treat  religion  as  a  major 
matter,  there  are  many  reasons.  One 
is  a  very  definite  resentment  that  for¬ 
merly  existed  more  forcefully  than 
now,  against  religious  discussion  in 
newspapers.  Religion  is  a  fruitful 
source  of  controversy;  I  mean  by  that 
the  creeds,  sectarian  differences  and 
denominational  quibbles  which  are 
among  the  human  perversions  of  true 
religion.  In  times  past,  newspapers 
got  into  so  many  scrapes  over  these 
religious  squabbles  that  most  editors 
drew  in  their  horns  and  actually 
barred  from  their  columns  any  but 
the  most  harmless  and  noncontro- 
versial  items  about  churches  or  religi¬ 
ous  topics.  Even  thday  you  will  find 
most  editors  refusing  to  print  letters 
from  readers  on  religion,  for  fear  of 
inciting  to  riot.  Thus  through  the 
years  there  grew  up,  with  good  reason, 
a  journalistic  feeling  that  religion  in 
the  paper  was  dynamite. 

Another  reason,  call  it  an  excuse  if 
you  like,  why  newspapers  print  rela¬ 
tively  little  calculated  to  foster  religion 
is  that  editors  regard  religion  as  a 
relatively  minor  concern  of  their  read¬ 
ers,  in  comparison  with  sports,  the 
movies,  politics  and  other  activities 
and  interests  of  the  race.  This  posi¬ 
tion  is  given  considerable  support  in 
a  number  of  ways.  For  example,  as 
to  Denver,  the  painstaking  citywide 
survey  conducted  by  Mr.  Herbert 
Sands,  an  eminent  engineer,  and  a 
commission  he  headed,  showed  that 
58%  of  the  residents  of  Denver  had 
no  church  affiliation  whatsoever,  and 
that  of  the  42%  that  had  many  men 
kept  their  religion  in  their  wives’ 
names,  so  to  speak,  and  many  fathers 
and  mothers  sent  their  children  to 
Sunday  School,  but  never  went  to 
church  themselves.  That  would  ap¬ 
pear  to  make  religion  quite  definitely 
a  news  item  for  the  minority  in 
Denver. 


How  Hat  partmentalized  p 

the  Rrest  "f 

sermon  subjects, 

Performed?  such  routine  news  d 

the  activities  d 
churches.  Seldom  or  never  does  tie 
press  devote  space  to  broadly  rcligiaill 
articles  or  information,  vmless  soot 
cleric  comes  up  with  an  idea  or  a 
unusual  presentation  that  makes  ha 
newsworthy. 

We  must  therefore  admit  that  in  ii 
main  the  press  does  practically  nothin 
to  foster  religion  in  the  communk 
It  prints  certain  church  news,  plai^ 
labelled,  so  that  those  interested  ca 
find  it,  and  those  not  interested  ca 
skip  it. 

A  practical  means  of  changing  thi 
condition  must  be  found  if  the  prm 
is  to  do  its  share  in  fostering  religia 
I  am  clearly  of  the  opinion  that  Ike 
impulse  in  this  direction  will  hav*  h 
come  from  religion  rather  than  fna 
journalism,  and  I  have  already  gna 
you  the  reasons  for  this  opinion;  tkt 
very  influences  that  have  kept  joir- 
nalism  on  the  sidelines  where  religia 
is  concerned  probably  continue  to  op¬ 
erate  unless  religion  does  somethiii 
to  remove  them. 

Leading  churchmen  in  several  coa- 
munities  have  been  giving  this  prob¬ 
lem  earnest  thought.  The  most  p^a^ 
tical  approach  to  it  that  hcis  come  k 
my  attention  is  being  made  by  the  N«- 
tional  Council  of  the  Episcopil 
Church.  As  I  have  been  asked  to 
have  a  part  in  the  formulation  of  4e 
National  Council’s  program,  I  am  go¬ 
ing  to  give  you  the  suggestion*  I 
passed  on  to  them.  First  of  all  let 
me  say  that  this  is  designed  not  m  > 
limited  or  Episcopal  program;  the  N»- 
tional  Council  specifically  discUin* 
any  such  intention.  It  is  to  be  for  ill 
chxu'ches,  in  the  interest  of  promoting 
church  and  general  rehgious  publicity 
without  regard  to  sectarian  line*. 

First  of  all,  the  press  must  be  shown 
that  religion  is  coming  to  have  more 
reader  interest.  That,  I  think  is  true, 
but  proving  to  editors  is  .something 
else.  The  impression  prevails  that 
the  church,  as  an  organization  writhin 
our  society,  has  been  not  only  th' 
tached  from,  but  actually  indiffennt 
to,  the  social  problems  of  the  <!*>■ 
that  it  has  done  nothing  about  them, 
that  it  is  weak  and  ineffective. 

To  overcome  that  impression  tb' 
church  needs  to  establish  a  claim  oa 
news  space.  Here  and  there  a  begin¬ 
ning  has  been  made,  for  churchmen 
are  beginning  to  grapple  with  social 
problems  within  their  own  member¬ 
ship.  For  example,  one  churd  m 
Denver  has  for  some  time  been  op¬ 
erating  an  employment  service  to  hm 
together  the  people  of  that  churd  w® 
need  work  and  those  who  have  won 
to  offer.  This  service  has  workd 
well  that  it  is  now  being  expanflc< 
to  cover  the  whole  city,  and  in  o'* 
time  that  will  be  a  news  item.  ^ 
other  church  group  has  undertake 
a  practical  study  of  relief,  which 
day  in  Denver  is  a  pressing  and  oam 
gerous  problem.  These  are  small 
ginnings,  but  they  are  begmniJ^ 
and  they  will  receive  attention  in  ^ 
press.  *  *  * 
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